Entergy New Orleans, LLC
1600 Perdido Street 70112-1208

AR
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Sharonda Williams
VP — Regulatory & Public Affairs

June 30, 2026

VIA ELECTRONIC MAIL ONLY
Clerk of Council

City Hall - Room 1EOQ

1300 Perdido Street

New Orleans, LA 70112

Re: Filing of Entergy New Orleans, LL.C’s Energy Smart Program Year 15
Annual Report and Evaluation, Measurement and Verification Report
(Resolutions R-11-52, R-22-523, and R-24-570; UD-08-02, UD-20-02, UD-23-
01)

Dear Clerk of Council,

On February 3, 2011, the Council of the City of New Orleans (“Council”) adopted
Resolution R-11-52 requiring periodic reports regarding Energy Smart to be filed with the Council.
Council Resolution R-22-523 approved APTIM, Environmental and Infrastructure (“APTIM”),
National Theater for Children (“NTC”), Sagewell, Inc. (“Sagewell”’) and Honeywell Smart Energy
(“Honeywell”) as the Third-Party Administrators, and ADM Associates, Inc. as the Third-Party
Evaluator for the programs. Resolution R-24-570, adopted on October 11, 2024, approved the
continuance of Energy Smart for Program Year 15.

On behalf of APTIM, NTC, Sagewell, Honeywell and ADM, Entergy New Orleans, LLC
submits this Energy Smart Program Year 15 Annual Report and Annual Evaluation,
Measurement and Verification Report for the period of January 1, 2025, to December 31, 2025,
and requests that you file this submission in accordance with Council regulations. Should you
have any questions regarding this filing, please contact my office at (504) 670-3673.

Sincerely,
Sharonda Williams

Enclosure
cc: Official Service List UD-08-02, UD-17-03, and UD-23-01 (via electronic mail)
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Executive Summary

The Energy Smart Program (Program) was developed by the New Orleans City Council (Council), is
administered by Entergy New Orleans, LLC (ENO) and is implemented by APTIM, the Third-Party
Administrator (TPA). This report contains performance data and activities for the Program period of
January 1, 2025 - December 31, 2025. This report contains data on the Program and evaluation results
from ENO’s Third-Party Evaluator’s (TPE) Evaluation, Measurement and Verification (EM&V) report.
This report includes verified gross savings and net savings.

To ensure success in current and future programs, APTIM and ENO have engaged several
subcontractors with extensive experience in energy efficiency programs and in the New Orleans market
to implement the program, including:

e ILSI Engineering

e Legacy Professional Services
e Spears Group

e Thrive New Orleans

e Franklin Energy Services

e EnergyHub

e Harris Energy Solutions

e Honeywell

e MD Energy Advisors

e CLEAResult

e Energy Solutions

e Sagewell

e National Theatre for Children (NTC)

This report contains data on the Energy Smart program offerings, including:

e A summary of activities by offering;

e kWh savings achieved, kW reduction and incentives spent;
e Marketing, outreach, and engagement;

e Training and workforce development activities; and

e Supplier diversity highlights.
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Program Performance & Activity

Program Performance and Activity

Table 2.1

kWh
SAVINGS

INCENTIVES

BUDGET

% TO
BUDGET

Commercial &

Industrial - Energy 38,495,224
Efficiency

Commercial &

Industrial - Demand 175,337
Response

Re_su_:lentlal - Energy 36,725,086
Efficiency

Residential - Demand 132,624
Response

75,528,271

kWh GOAL*
43,902,917 88%
N/A N/A
46,244,647 79%
- N/A

90,147,564

kW kw % TO

SAVINGS | TARGET* | TARGET
9,208.68 3,120.28 295%
13,218.00  24,110.00 55%
9,791.63 12,382.90 79%
7,023.10 13,715.00 51%

39,241.41

53,328.18

$5,188,938

$941,515

$8,646,273

$491,213

$15,267,939

$5,605,858

$219,800

$10,134,705

$595,589

$16,555,951

93%

428%

85%

82%

* Goals are reflective of the Energy Smart approved goals for Plan PY 15 in Council Resolution R-24-570 on October 10,2024.

Table 2.1 above shows savings achieved and incentives spent from January 1, 2025, through December

31, 2025.

Table 2.2

GROSS DEMAND

REDUCTION (KW)

GROSS ANNUAL
ENERGY

TOTAL
PROGRAM
EXPENDITURE

TRC (B/C RATIO)
s

UCT (B/C RATIO)

39,241.39

SAVINGS (KWH)

75,528,271

$30,688,238
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Residential Summary

The Energy Smart Residential Portfolio performed well across many offerings, which saved 36,725,086
kWh and paid $8,646,273 in incentives to customers. Home assessment and weatherization programs,
including Income-Qualified Weatherization and Home Performance with ENERGY STAR, delivered cost
effective savings to residential customers with participation increasing during warmer months.
Community outreach, direct marketing, and trade ally referrals were key drivers of this success.

Multifamily offerings delivered strong savings by installing over 3,500 energy efficiency measures in
apartment properties. Work was completed at 15 properties, with savings coming from both direct-install
measures and deeper retrofit improvements performed by trade allies. Early-year conditions allowed the
team to focus strategically on Multifamily properties and maintain steady work for participating trade
allies.

The A/C Solutions offerings delivered meaningful impact across both single-family and multifamily
customers. A/C tune-ups and duct-sealing measures were the primary drivers of performance, with
multifamily-recommended tune-ups contributing significantly to overall results. The program team also
strengthened the trade ally network by recruiting new contractors, promoting the value of the offering,
and reducing barriers to participation.

The Neighborhood-Based Delivery Pilot fell short of the energy savings goal but provided valuable
insights that will strengthen future Energy Smart efforts. By focusing on underserved communities, the
pilot expanded access, built trusted local partnerships, and tested several diverse outreach channels to
design an effective model for engaging residents where they live. These learnings create a strong
foundation for more equitable, community-centered service delivery into the next program cycle.

The Behavioral Energy Efficiency offering did not meet the overall energy savings goal but still delivered
meaningful progress following a refresh of its customer cohorts. This update enabled the program to
engage a larger portion of the Entergy New Orleans customer base in monthly Home Energy Reports.

The Retail Appliances and Retail Appliances Income-Qualified offerings collectively delivered strong
results, exceeding goals through a combination of Online Marketplace promotions, targeted product
giveaways, and expanded rebate options. The IQ offering saw high engagement through product
bundles and free energy-saving devices delivered via the Personalized Offering portal, while both
offerings benefited from instant in-store discounts at partner retailers.

ENERGY SMART PROGRAM ANNUAL REPORT — PROGRAM YEAR 15



Commercial & Industrial Summary

The Commercial & Industrial (C&l) Portfolio achieved 38,670,561 kWh in verified gross kWh savings and
reached 88% of the energy savings target for PY15. This represents a 2.6 million kWh increase from the
PY14 C&l energy savings total and a 49% increase when comparing program year 13 to PY15. The
number of completed commercial projects also saw a dramatic increase each year throughout the
program cycle, increasing from 242 completed projects in PY13 to 644 completed C&l projects in PY15.
This 266% increase in completed projects came as a result of an increase in the number of participating
trade allies, new program offerings such as CoolSaver tune-ups and Small Business Energy
Assessments as well as new eligible measures including air-sealing measures and chiller tune-ups.

The Energy Smart team focused efforts on: recruiting new trade allies and reactivating existing trade
allies via project leads, maintaining consistent incentive levels throughout the program year, increasing
the number of project leads generated from Small Business Energy Assessments and adding new non-
lighting measures to the C&l measure mix. The primary focus of the Energy Smart marketing team was
building on the success of email campaigns to drive awareness of the C&l offerings and generate
continuous customer webform submissions throughout the program year.

Outreach efforts have also played a major role in the increased C&l energy savings and completed
project count in PY15. Energy Smart Energy Advisors have established productive working relationships
with Entergy New Orleans managed accounts including large hospital systems, universities and other
commercial customers with large energy demands. Regularly scheduled meetings with these managed
accounts have increased awareness of the Energy Smart program and have allowed the team to
address barriers to participation which historically have limited the ability for these customers to
participate in the Energy Smart program. Coordination with Entergy New Orleans’ team of Customer
Service Managers continues to play a large role in maintaining contact with these customers and
supporting project design that may be eligible for Energy Smart commercial incentives.

ENERGY SMART PROGRAM ANNUAL REPORT — PROGRAM YEAR 15
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Residential Portfolio Performance

Table 3.1

% TO
GOAL

% TO
GOAL

% TO
BUDGET

OFFERING kWh SAVINGS kWh GOAL*

kW SAVINGS kW GOAL* INCENTIVES BUDGET

Home Performance with

B e 2,672,480 2,118,135 126%  962.25 8416 114% $775675  $957,923  81%
g::ig:,};t:;)r“o:td-Based 2,035799 4,339,616 47%  1,092.45  3,3291 33%  $973,200  $2,398,186  41%
Retail Appliances 613,151 392,098 156%  115.83 71 1638% $135256  $122,111  111%
gﬁg“‘lii'ﬁ‘ggp"a"ces Income- 1,750,058 1,893,099 92%  203.41 174 1172% $789,193  $828,375  95%
Multifamily Solutions 1,769,877 1,988,849 89%  458.74 1,019.2 45%  $373,599  $376,810  99%
Multifamily Solutions 2,565,353 3,112,124 82%  903.81 1586.3 57%  $728977  $613,938  119%

Income-Qualified

Income Qualified
Weatherization

5,501,358 4,339,616 127%  3,373.13 3,329.1 101% $3,672,905 $2,398,186 153%
A/C Solutions 2,839,263 2,179,679 130% 1,247.94 967.9 129%  $514,025 $562,151 91%

il el sz 2,689,449 2985538 90%  1,225.49 12853 95%  $529,344  $891,242  59%

Qualified

Residential HVAC Midstream 185,554 2,047,121 9% 139.97 0.0 N/A  $60,100  $887,184 7%

(S)ch°°' 15 & (eI 639,999 797,088  80% 68.61 0.0 N/A  $94,000 $98,600 95%
utreach

Behavioral Energy Efficiency 13,462,745 20,051,684 67% 0.00 0.0 N/A $0 $0 N/A

EasyCool BYOT 124,772 - - 594152 10,8850 55%  $317,625  $315425  101%

Peak Time Rebate Pilot 7,852 - - 758.15 1,250.0 61%  $86,870 $89,964 97%

Ev Charging BYOC - - - 155.61 1,580.0 10%  $25,497 $88,200 29%

Battery Pilot - - - 167.82 - - $61,221 $102,000  60%

Total 36,857,710 | 46,244,647 80%  16,814.73 26,098 $9,137,486 $10,730,294

* Goals are reflective of the Energy Smart approved goals for Plan PY 15 in Council Resolution R-24-570 on October 10,2024.
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Home Performance with ENERGY STAR®

Offering Description

This offering achieves long term, significantly cost-effective electric savings through the use of local
auditors and contractors who help residential customers analyze their energy use and identify
opportunities to improve efficiency, install low-cost energy-saving measures, and identify and implement
more comprehensive home efficiency projects. The offering includes a home energy assessment which
may also recommend follow-up measures to be completed by trade ally contractors. The home energy
assessment includes a walk-through inspection and direct installation of low-cost measures such as
high-efficiency showerheads and water aerators, smart power strips, pipe wrap and smart thermostats.
The home energy assessment may recommend follow-up measures which require diagnostic testing to
achieve deeper savings in the home. Follow-up measures, completed by an Energy Smart approved
trade ally, include attic insulation, air conditioning tune-up, air sealing, and duct sealing. The Home
Performance with ENERGY STAR® offering includes all buildings with four or fewer units. Structures of
this size and construction type often behave and function more like single-family homes, with owners
often occupying one of the units, thus minimizing the split-incentive barrier. Eligibility includes customers
above 80% area medium income (AMI).

Offering Highlights

The Home Performance with ENERGY STAR® offering achieved 2,659,294 in kWh savings, reaching
125% of the goal. The Energy Smart team conducted 1,089 assessments throughout the year. Direct-
install measures accounted for 24% of these savings, while retrofit measures like attic, air, and duct
sealing, implemented by trade allies, generated the remaining 76%. This measure mix resulted in an
impressive average savings of 2,441 kWh per customer. Trade ally referrals, community outreach, and
organic marketing proved to be strong lead sources. Notably, enroliments surged with rising
temperatures and increased cooling demands.

To further optimize performance, the program team introduced a "deferral" tracking system in 2024. This
system helps to identify and understand why trade ally follow up measures are not recommended during
home energy assessments for deeper energy savings in customer homes. Key reasons for these
deferrals included customer refusal, the need for pre-existing building envelope repairs, or instances
where a measure did not meet the program's specific thresholds for recommendation. The table below
provides a breakdown of deferral reason by program measure.
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Table 4.1

. Measure | Amwerd %

This measure was recommended during Home Assessment 70.02%

AC Tune Up Customer Refused . 17.71%
Does Not Meet Program Threshold for Recommendation 9.26%

No Central A/C 3.02%

This measure was recommended during Home Assessment 98.99%

Air Sealing Does Not Meet Program Threshold for Recommendation 0.40%
Building Envelope Repair Needed 0.40%

Refusal to Remove Unsafe Combustion Appliances 0.20%

. . This measure was recommended during Home Assessment 71.23%

Attic Insulation .

Does Not Meet Program Threshold for Recommendation 28.77%

This measure was recommended during Home Assessment 81.09%

Duct Sealing Does Not Meet Program Threshold for Recommendation 18.71%
Threatening or Uncooperative Behavior 0.20%

Offering Budget and Savings

Table 4.2
COUNTOF | SROSS % OF KWH
MEASURE MEASURES SAVINGS CONTRIBUTION
Advanced Power Strip 1,262 341,315 13%
Air Infiltration 540 741,720 28%
Assessment 896 - 0%
Ceiling Insulation 51 122,634 5%
Custom Repairs 2 - 0%
Duct Sealing 522 1,209,437 45%
Faucet Aerator 163 5,383 0%
LED 11W A-Type (Standard) 62 791 0%
LED 11W BR30 (Specialty) 283 6,840 0%
LED 15W PAR38 (Outdoor) (Specialty) 131 16,892 1%
LED 5W Candelabra (Specialty) 451 8,671 0%
LED 6W Globe (Specialty) 72 1,371 0%
LED 8W BR30 (Specialty) 22 607 0%
LED 9W A-Type (Standard) 346 3,099 0%
Low-Flow Showerhead 227 48,163 2%
Smart Thermostat 184 148,725 6%
Water Heater Pipe Insulation 501 16,832 1%
TOTAL 5,715 2,672,480 100%
Table 4.3

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Spend Budget % Evaluated Evaluated
$ 775,674.67 $ 957,923.35 81% 2,672,480 962.25

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.
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Planned or Proposed Changes

Updated calculations in the latest New Orleans TRM for smart thermostats has increased the savings
potential of the measure and in PY16 it will be a continued focus of the program team to maximize
installation.

Income-Qualified Weatherization
Offering Description

This offering delivers long-term, highly cost-effective electric savings by utilizing local auditors and
contractors who work directly with residential customers to analyze energy usage and identify
opportunities for improved efficiency. The program supports both the installation of low-cost, immediate
energy-saving measures and the identification and implementation of more comprehensive home
efficiency projects.

The offering begins with a home energy assessment, which includes a walk-through inspection and
direct installation of low-cost measures such as high-efficiency showerheads and faucet aerators, smart
power strips, pipe wrap, and smart thermostats. The assessment may also recommend follow-up
measures that require diagnostic testing to achieve deeper savings within the home.

Follow-up measures, completed by an Energy Smart—approved trade ally, may include attic insulation,
air conditioning tune-ups, air sealing, and duct sealing. The Income-Qualified Weatherization offering
applies to buildings with four or fewer units and customer eligibility includes households with income less
than 80% of Area Median Income (AMI).

Offering Highlights

The Income-Qualified Weatherization offering achieved 5,501,358 kWh in electric savings, reaching
127% of its goal. The Energy Smart team completed 1,496 income-qualified home energy assessments,
with 46% of total savings coming from direct -install measures. The remaining 54% of savings resulted
from follow--up measures performed by Energy Smart—approved trade allies, including attic insulation,
air sealing, and duct sealing, which were recommended in customers’ assessment reports and delivered
deeper energy efficiency improvements. This combination of measures produced an average reduction
of 3,677 kWh per customer.

To better understand why some recommended follow-up measures are not completed, the team
implemented a deferral tracking system in 2024. Common reasons for deferral included customer
refusal, the need for pre-existing building envelope repairs, or situations where a measure did not meet
program thresholds for installation. The table below provides a breakdown of deferral reason by program
measure.
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Table 5.1

L Measue | Amwery ______________ %

This measure was recommended during Home Assessment 82.38%
A/C Tune Up Customer Refused 10.93%
No Central A/C 3.62%
Does Not Meet Program Threshold for Recommendation 3.07%
This measure was recommended during Home Assessment 98.16%
Does Not Meet Program Threshold for Recommendation 1.16%
. . o
Alr Sealing Building Envelope Repair Needed . . 0.41%
Refusal to Remove Unsafe Combustion Appliances 0.14%
Cleanup or Remediation Required 0.07%
Active Remodel that Prevents Weatherization 0.07%
This measure was recommended during Home Assessment 77.05%
Does Not Meet Program Threshold for Recommendation 22.54%
Threatening or Uncooperative Behavior 0.07%
. o
Attic Insulation Illegal Act'|V|ty Concern's ' 0.07%
Health Might be Negatively Affected by Installation 0.07%
Customer Refused 0.07%
Building Envelope Repair Needed 0.07%
Active Remodel that Prevents Weatherization 0.07%
This measure was recommended during Home Assessment 79.78%
Does Not Meet Program Threshold for Recommendation 19.67%
Duct Sealing Customer Refused 0.41%
Electrical Repair Needed 0.07%
Building Envelope Repair Needed 0.07%
Table 5.2
COUNT OF % OF KWH
MEASURE
MEASURES SAVINGS CONTRIBUTION
Advanced Power Strip 2,037 518,081 9%
Air Infiltration 1,083 1,229,574 22%
Assessment 1,496 - 0%
Ceiling Insulation 837 1,303,154 24%
Custom Repairs 1 - 0%
Duct Sealing 888 2,042,518 37%
Faucet Aerator 263 9,636 0%
LED 11W A-Type (Standard) 23 357 0%
LED 11W BR30 (Specialty) 184 4,746 0%
LED 15W PAR38 (Outdoor) (Specialty) 103 17,824 0%
LED 5W Candelabra (Specialty) 473 9,746 0%
LED 6W Globe (Specialty) 49 1,015 0%
LED 8W BR30 (Specialty) 42 1,140 0%
LED 9W A-Type (Standard) 347 3,167 0%
Low-Flow Showerhead 410 86,198 2%
Smart Thermostat 329 253,423 5%
Water Heater Pipe Insulation 645 20,779 0%
Total 9,210 5,501,358 100%
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Offering Budget and Savings

Table 5.3
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Evaluated Evaluated
$ 3,672,905.49 $ 2,398,185.88 153% 5,501,358 3,373.13

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.
Planned or Proposed Changes

Updated calculations in the latest New Orleans TRM for smart thermostats has increased the savings
potential of the measure and in PY16 it will be a continued focus of the program team to maximize
installation.

Thermostatic valve showerheads will also be introduced as a new direct-install measure. These devices
provide both water and electric savings, and the team will emphasize their benefits during customer
engagements. Customers will still have the option to receive a standard energy-efficient showerhead if
they prefer not to install the thermostatic valve model.

Retail Appliances
Offering Description

The objective of the Retail Appliance offering (formerly known as the Retail Lighting & Appliance
offering) is to increase awareness and sales of efficient appliances to the Entergy New Orleans
residential population. The offering provides customers with the opportunity to receive rebates on energy
efficient products that meet or exceed ENERGY STAR qualifications. The Energy Smart Online
Marketplace features energy efficient products at discounted prices allowing Entergy New Orleans
customers to purchase these products online and have them shipped directly to their home.

Offering Highlights

e Reached 168% of goal, achieved 660,131 kWh
e Achieved 232.10 kW
e 10 stores participated

In PY15, the Retail Appliances offering achieved 613,151 in gross kWh savings, reaching 156% of the
goal. The main driver of savings came from the Online Marketplace, particularly from the sale of smart
thermostats. Customers purchased nearly 700 smart thermostats in response to marketing around
manufacturer promotions, especially during the summer smart thermostat campaigns. Leveraging
existing manufacturer promotions, higher incentives were added to bring the cost of premium smart
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thermostat models to under $100 and only $29 for customers who participated in the EasyCool pre-
enrollment program.

The mail-in appliance rebate offering continues to be vital to providing customers with better access to
energy-efficient products with the increasing cost of goods. New rebates were launched on ENERGY
STAR clothes washers, electric dryers, and heat pump dryers in early PY15, providing customers with
more opportunities to upgrade their appliances to more energy efficient models for less. Additionally, the
Rapid Rebates offering was launched during the first half of PY15, providing customers an even easier
method of applying for rebates. Placement of marketing materials in Best Buy, The Home Depot,
Lowe’s, Walmart, and local appliance stores alerts customers of potential appliance rebates as they are
making their selection in-store.

Table 6.1
COUNTOF | SROSS % OF KWH
MEASURE MEASURES SAVINGS CONTRIBUTION
Advanced Power Strip 89 7,895 1%
Air Purifier 237 58,925 10%
Air Purifier Accessories 239 - 0%
Clothes Dryer 9 2,091 0%
Clothes Washer 17 2,316 0%
Custom Repairs 2 - 0%
Dehumidifier 16 1,941 0%
EV Charger 1 39 0%
Faucet Aerator 27 1,018 0%
DR Marketplace 275 - 0%
LED Lamp (Specialty) 97 - 0%
LED Lamp (Standard) 27 - 0%
Low-Flow Showerhead 46 10,233 2%
Pool Pump 3 7,310 1%
Refrigerator 61 3,577 1%
Showerhead TRV 11 373 0%
Smart Thermostat 817 491,639 80%
Smart Thermostat Accessories 48 - 0%
Water Cooler 1 503 0%
Water Heater 7 13,954 2%
Water Heater Pipe Insulation 40 953 0%
Window AC 44 10,383 2%

613,151
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Table 6.2 Participating Retailer

RETAIL COMPANY APPLIANCES ADDRESS
Best Buy X 1138 S. Clearview Pkwy.
Costco X 3900 Dublin St.
Home Depot #352 X 12300 I-10 Service Rd.
Home Depot #385 X 1100 S. Claiborne Ave.
Lowe’s X 2501 Elysian Fields Ave.
Walmart #1163 X 4001 Behrman PI.
Walmart #912 X 6000 Bullard Ave.
Walmart #3167 X 4301 Chef Menteur Hwy
Walmart #5022 X 1901 Tchoupitoulas St.

Offering Budget and Savings

Table 6.3
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Evaluated Evaluated
$ 135,256.05 $ 122,111.00 111% 613,151 115.83

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.
Planned or Proposed Changes

Incentive amounts for mail-in rebates will be adjusted on air purifiers, clothes washers, dehumidifiers,
electric dryers, freezers, pool pumps, refrigerators, and water coolers based on average kWh savings in
previous years to keep the program cost-effective while also encouraging higher participation in PY16.
Adding insulated cellular shades as a mail-in rebate measure will also be considered. Peg tags will be
created to complement the existing in-store signage to help customers identify the specific models that
qualify for rebates.

To expand the participating retailer network, additional independent retailers will be recruited to offer
instant discounts on advanced power strips and air purifiers. Incentive amounts for air purifiers,
dehumidifiers, and showerheads on the online marketplace will be adjusted based on average kWh
savings to keep the program cost-effective while encouraging higher participation. New dehumidifier
and showerhead models will also be added in PY16.

Retail Appliance Income-Qualified
Offering Description

The objective of the Retail Appliance Income-Qualified offering is to increase awareness and sales of

efficient appliances to Entergy New Orleans income-qualified residential population by providing higher
rebates and free products to qualified customers. The offering provides customers with the opportunity
to receive rebates and instant discounts on energy-efficient products that are ENERGY STAR qualified
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or better. Qualified customers are also eligible to receive free energy-efficient products through
Personalized Offering and the online marketplace. Qualified customers are identified through their
previous participation in other Energy Smart income qualified programs, during events through the
Neighborhood-Based Delivery program, and through program staff at other community events.

Offering Highlights

The Retail Appliance Income-Qualified offering achieved 1,750,058 in gross kWh savings, reaching 92%
of the goal. The main driver of savings came from product giveaways hosted on the Personalized
Offering portal and the online marketplace. A tabletop air purifier giveaway was launched in June using
the Personalized Offering portal; eligible customers received marketing directing them to the website
where they answer qualification questions and can choose if they want to receive one free tabletop air
purifier. Between June and November 5,086 customers claimed their free air purifier. In December,
qualified customers were able to participate in two additional product giveaways. A “Plug and Play”
bundle, consisting of a tabletop air purifier, a tier 1 advanced power strip, and a low-flow showerhead
with an integrated thermostatic shut-off valve, was offered on the Personalized Offering portal.
Additionally, a hidden page was created on the Energy Smart online marketplace for a free Google Nest
thermostat, accessible only to customers with a link to the page. In one month, customers ordered 935
bundles and 108 Google Nest thermostats.

Instant discounts on tier 1 advanced power strips and ENERGY STAR room air purifiers at select Dollar
Tree locations and at longtime retailer partners Habitat for Humanity ReStore and the Green Project
provided additional kWh savings in PY15. Customers purchase these products for as little as $1.25 at
Dollar Tree and $2.99 at independent retailers.

Offering Budget and Savings

Table 7.1
SAVINGS
Advanced Power Strip 3,957 192,138 11%
Air Purifier 6,618 1,472,279 84%
Clothes Washer 1 153 0%
Dehumidifier 1 248 0%
Plug & Play Kit 935 - 0%
Refrigerator 2 73 0%
IQ Promo 1 - 0%
Showerhead TRV 935 31,706 2%
Smart Thermostat 85 588258 3%
Window AC 1 207 0%
Total 12,536 1,750,058 100%
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Table 7.2 Participating Retailers

RETAIL COMPANY ADDRESS

Dollar Tree #4569 5201 Canal Blvd.

Dollar Tree #4948 3771 General DeGaulle Dr.
Dollar Tree #5347 11701 Morrison Rd.
Dollar Tree #5751 4115 S. Carrollton Ave.
Dollar Tree #6277 4242 Chef Menteur Hwy.
Dollar Tree #6333 9671 Chef Menteur Hwy.
Dollar Tree #6987 4023 Behrman PI.

Dollar Tree #7923 4550 General Meyer Ave.
Habitat for Humanity ReStore 2900 Elysian Fields Ave.
The Green Project NOLA 2831 Marais St.

Table 7.3

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Spend Budget % Evaluated Evaluated
$ 789,192.78 $ 828,374.80 95% 1,750,058 203.41

Table reflects verified gross energy savings achievement from TPE’s EM&V findings.

Planned or Proposed Changes

The Retail Appliance Income-Qualified program will not be offered in PY16.

Multifamily Solutions
Offering Description

This offering targets multifamily property owners (landlords) and managers, as well as apartment

and condo renters. The offerings will address their unique needs through a combination of incentives for
both direct install and prescriptive measures, and through property owner and tenant

education. A property must have a minimum of five units to qualify for Multifamily Solutions. This allows

for the Multifamily Solutions offering to be more focused on the unique needs of owners, managers and

renters of larger buildings. Properties in which 50% or more of the residents are not subsidized through
a low-income indicator qualify as market rate participants.

Offering Highlights

The Multifamily Solutions offering achieved 1,517,535 savings, reaching 76% of the goal. The program
team began completed work at eight properties across New Orleans. The Energy Smart team completed
395 assessments in 2025 and generated 23% of the savings from direct-install measures at the time of
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the assessment. The deeper savings measures, performed by the trade allies, which include attic
insulation, air sealing and duct sealing, generated the remaining 77% of the savings for retrofit
customers.

The Multifamily sector was a major focus for the program team in PY15 early in the year. Temperatures
and energy bills were moderate. The Team utilized this time to focus on Multifamily properties when
single family enrollments were slower. This allowed the program team to maximize resources and
provide additional work opportunities for trade allies. three different trade allies have participated in the
Multifamily offering in PY15.

Table 8.1

GROSS

MEASURE MEASURES | 'H CONTRIBUTION
SAVINGS

Advanced Power Strip 181 41,413 2%
Air Infiltration 526 289,289 16%
Duct Sealing 527 1,121,789 63%
Faucet Aerator 431 16,394 1%
LED 5W Candelabra (Specialty) 13 221 0%
LED 6W Globe (Specialty) 58 945 0%
LED 9W A-Type (Standard) 102 794 0%
Low-Flow Showerhead 290 63,409 4%
Assessment and Direct Install 395 - 0%
Smart Thermostat 276 218,947 12%
Water Heater Pipe Insulation 744 16,677 1%
TOTAL 3,543 1,769,877 100%

Offering Budget and Savings

Table 8.2

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Spend Budget % Evaluated Evaluated
$ 373,598.65 $ 376,809.98 99% 1,769,877 458.74

Table reflects verified gross energy savings achievement from TPE's EM&V findings.

Planned or Proposed Changes

Thermostatic valve showerheads will also be introduced for direct installation. These devices support
both hot water and electric savings, and our team will highlight the associated benefits—along with the
operational and maintenance impacts property management should be aware of.

ENERGY SMART PROGRAM ANNUAL REPORT - PROGRAM YEAR 15



Multifamily Solutions Income-Qualified
Offering Description

This offering targets multifamily property owners (landlords) and managers, as well as apartment

and condo renters. The offerings will address their unique needs through a combination of incentives for
both direct install and prescriptive measures, and through property owner and tenant

education. A property must have a minimum of five units to qualify for Multifamily Solutions Income-
Qualified. This allows for the Multifamily Solutions Income-Qualified offering to be more focused on the
unique needs of owners, managers and renters of larger buildings. Properties in which 50% or more of
the residents are subsidized through a low-income indicator qualify as Income-Qualified participants.

Offering Highlights

The Multifamily Solutions Income-Qualified offering achieved 2,565,353 savings, reaching 82% of the
goal. The program team began completed work at nine properties across New Orleans. The Energy
Smart team completed 806 assessments in 2025 and generated 23% of the savings from direct-install
measures at the time of the assessment. The deeper savings measures, performed by the trade allies,
which include attic insulation, air sealing and duct sealing, generated the remaining 77% of the savings
for retrofit customers.

The Multifamily sector was a major focus for the program team in PY15 early in the year. Temperatures
and energy bills were moderate. The Team utilized this time to focus on Multifamily properties when
single family enrollments were slower. This allowed the program team to maximize resources and
provide additional work opportunities for trade allies. Seven different trade allies have participated in the
Multifamily offering in PY15.

Table 9.1
s e
SAVINGS
Advanced Power Strip 124 28,168 1%
Air Infiltration 733 564,302 22%
Ceiling Insulation 64 276,270 11%
Duct Sealing 633 1,150,132 45%
Faucet Aerator 1,780 64,539 3%
LED 15W A-Type (Standard) 2 42 0%
LED 15W PAR38 (Outdoor) (Specialty) 1 104 0%
LED 5W Candelabra (Specialty) 45 754 0%
LED 6W Globe (Specialty) 429 6,890 0%
LED 9W A-Type (Standard) 612 4,701 0%
Low-Flow Showerhead 957 209,250 8%
MF Direct Install 806 - 0%
Smart Thermostat 275 225,749 9%
Water Heater Pipe Insulation 1,537 34,452 1%
TOTAL 7,998 2,565,353 66%
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Offering Budget and Savings

Table 9.2

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Spend Budget % Evaluated Evaluated
$ 728,976.82 $ 613,937.70 119% 2,565,353 903.81

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.

Planned or Proposed Changes

Thermostatic valve showerheads will also be introduced for direct installation. These devices support
both hot water and electric savings, and our team will highlight the associated benefits—along with the
operational and maintenance impacts property management should be aware of.

Neighborhood-Based Delivery Pilot
Offering Description

The targeted neighborhood offering provides customers with no-cost energy assessments designed to
help them learn how to save energy and money in their homes along with follow-up energy-saving
improvements installed at no cost. The program has used a community canvassing approach through
which the team works closely with Entergy New Orleans and stakeholders to identify neighborhoods for
targeting, works with community organizations to engage potential participants, and canvasses selected
neighborhood to perform no-cost assessments and energy-saving product installations.

Offering Highlights

The Neighborhood-Based Delivery offering achieved 2,035,799 kWh in electric savings, reaching 46% of
its goal. The Energy Smart team completed 486 income -qualified home energy assessments, with 19%
of total savings coming from direct -install measures such as high -efficiency showerheads and aerators,
smart power strips, pipe wrap, and smart thermostats. The remaining 81% of savings resulted from
follow--up measures performed by Energy Smart—approved trade allies, including attic insulation, air
sealing, and duct sealing, which were recommended in customers’ assessment reports and delivered
deeper energy efficiency improvements.

The Neighborhood-Based Delivery offering was launched in early 2025 as a strategic initiative to
improve equitable access to services by bringing program resources directly into underserved
communities. To identify areas with the greatest need, the program team conducted a data driven
analysis across City Council districts, selecting neighborhoods based on factors such as poverty level,
urban heat island exposure, and broadband accessibility. This process led to the selection of five priority
neighborhoods: Desire/Florida 94 homes completed; Hoffman Triangle, BW Cooper, and Central City 46
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homes completed; Hollygrove and Dixon 44 homes completed; Fischer Development 189 homes
completed; and Read Blvd West 113 home completed.

Building on this foundation, the pilot implemented a multi-touchpoint engagement model that included
direct mail invitations, neighborhood-hosted community events, targeted canvassing, and yard-sign
visibility during active project work. Events were held in trusted, locally accessible venues—such as
churches, community centers, and schools—and supported by partnerships with local organizations,
small businesses, and neighborhood groups. Through this integrated approach, the pilot increased
awareness, generated home-assessment participation, and strengthened relationships across the
communities served. By meeting residents where they are, the Neighborhood-Based Delivery Pilot
demonstrated a scalable and equitable framework for expanding service access citywide.

Importantly, two of the five selected neighborhoods include properties managed by the Housing
Authority of New Orleans (HANO), presenting a meaningful opportunity to align service delivery with
existing affordable-housing infrastructure. Leveraging this connection will enable more direct access to
residents, streamline coordination with property managers, and further support the program’s
commitment to equitable and place-based service delivery.

Neighborhood Event Schedule

e Desire / Florida — May 8, 2025 — Giving Hope Community Center — 94 homes completed

e Hoffman Triangle, BW Cooper, Central City — July 9, 2025 — Castle Rock Church — 46 homes
completed

e Hollygrove / Dixon — July 31, 2025 — Level Ground Community Church — 44 homes completed

e Fischer Development — September 23, 2025 — Calvary Baptist Church — 189 homes completed

e Read Blvd West — November 13, 2025 — Resurrection of Our Lord (School) - 113 homes
completed.

Offering Budget and Savings

Table 10.1

ENERGY SAVINGS DEMAND REDUCTION

(kWh) (kW)
Spend Budget % Evaluated Evaluated
$ 973,199.96  § 2,398,185.88 41% 2,035,799 1,092.45

Table reflects verified gross energy savings achievement from TPE’s EM&V findings.
Planned or Proposed Changes

Looking ahead, the program team will continue to apply lessons learned from the pilot to refine and
strengthen future community-based events. Early outcomes have highlighted opportunities to enhance
outreach sequencing, deepen partnerships with neighborhood-level organizations, and expand
communication channels to improve resident engagement. PY16 will include a larger emphasis on
targeting community leaders whose voices resonate with the local community to help add legitimacy to
outreach campaigns.
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A/C Solutions

Offering Description

The A/C Solutions offering provides residential customers with a comprehensive set of options to help
reduce energy consumption associated with cooling their homes during the summer months. Customers
with functioning air conditioning systems can improve performance and efficiency through a
comprehensive A/C tune-up or, when appropriate, by replacing their existing units with higher-efficiency
models. The offering also includes the installation of Demand Response (DR)—enabled smart
thermostats, which allow customers to better manage energy use while supporting grid reliability.

The program also focuses on strengthening the capabilities of the territory’s HVAC contractor network,
enabling contractors to offer enhanced, value-added services to customers. Eligibility for this offering is
limited to individuals or households whose annual income exceeds 80% of Area Median Income (AMI),
as defined by the annually updated federal guidelines published by the U.S. Department of Housing and
Urban Development (HUD).

Offering Highlights

The A/C Solutions offering achieved 2,790,844 kWh in electric savings, reaching 128% of its annual
goal. The offering served 621 customers. Air conditioner tune-ups generated 70% of total kWh savings,
while duct sealing accounted for the remaining 30%. Multifamily -recommended A/C tune-ups played a
significant role in the high savings achieved for PY15.

The program team continued to expand the local contractor network by actively recruiting new
participants and highlighting the benefits of the offering, particularly the opportunity to upsell services
and attract new customers. The team also worked to minimize participation barriers, making it
straightforward for newly enrolled trade allies to meet program requirements, deliver high-quality work,
and collect the data needed for program evaluation.

Table 11.1

MEASURE COUNT OF E‘mss % OF KWH
MEASURES | Kot . | CONTRIBUTION

Central AC Replacement 784

Central AC Tune-Up 2,009,580

Central HP Replacement 3,170

Duct Sealing 825,729
2,839,263
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Offering Budget and Savings
Table 11.2

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Spend Budget % Evaluated Evaluated
$ 514,024.50 $ 562,150.50 91% 2,839,263 1,247.94

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.
Planned or Proposed Changes

There are no planned or proposed changes to the A/C Solutions program for PY16.

A/C Solutions Income-Qualified
Offering Description

The A/C Solutions Income-Qualified offering provides residential customers with a comprehensive set of
options to help reduce energy consumption associated with cooling their homes during the summer
months. Customers with functioning air conditioning systems can improve performance and efficiency
through a comprehensive A/C tune-up or, when appropriate, by replacing their existing units with
higher-efficiency models. The offering also includes the installation of Demand Response (DR)—enabled
smart thermostats, which allow customers to better manage energy use while supporting grid reliability.

The program also focuses on strengthening the capabilities of the territory’s HVAC contractor network,
enabling contractors to offer enhanced, value-added services to customers. Eligibility for this offering is
limited to individuals or households whose annual income falls below 80% of Area Median Income
(AMI), as defined by the annually updated federal guidelines published by the U.S. Department of
Housing and Urban Development (HUD).

Offering Highlights

The A/C Solutions offering achieved 2,689,449 kWh in electric savings, reaching 90% of its annual goal.
The offering served 925 customers. Air conditioner tune-ups generated 88% of total kWh savings, while
duct sealing accounted for the remaining 12%. Multifamily -recommended A/C tune-ups played a
significant role in the high savings achieved for PY15.

The program team continued to expand the local contractor network by actively recruiting new
participants and highlighting the benefits of the offering, particularly the opportunity to upsell services
and attract new customers. The team also worked to minimize participation barriers, making it
straightforward for newly enrolled trade allies to meet program requirements, deliver high-quality work,
and collect the data needed for program evaluation.
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Offering Budget and Savings

Table 12.1

MEASURE COUNT OF ﬁ"fv‘:lss % OF KWH
MEASURES | KwH . | CONTRIBUTION

Central AC Tune-Up 2,370,835

Central HP Tune-Up 3,309
Duct Sealing 315,305
2,689,449

Table 12.2

ENERGY SAVINGS (kWh) | DEMAND REDUCTION (kW)

Spend Budget % Evaluated Evaluated
$ 52934425 § 891,241.82 59% 2,689,449 1,225.49

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.

Planned or Proposed Changes

There are no planned changes for this program into PY16.

Behavioral Energy Efficiency
Offering Description

The Behavioral offering provides customers with Home Energy Reports/Scorecards (HERs). Residential
customers receive monthly HERs that compare their energy usage to similar and efficient households,
display their consumption trends over time, offer personalized energy-saving tips, and direct them to
additional Energy Smart program offerings. Residential customers who have provided an email address
are automatically enrolled and may opt out at any time. Customers without an email address may
receive a printed HER on a quarterly basis.

Offering Highlights

The Behavioral offering in PY 15 resulted in 13,462,745 kWh in energy savings. 1,023,521 emails HERs
were sent and 115,270 HERs were mailed throughout the year. At its peak, the program treated 121,628
customers.
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Home Energy Reports

Table 13.1
I T N R T R R T
Delivery / Send Date PY15 1-25 2-27-25 3-12-25 4-21-25 5-14-25 6-27-25
Email Count - NC (FE1 +FE2) 1,023,521 78,531 98,789 92,140 91,471 89,923 86,249
Print Count - NC (FE1 + FE2) 115,270 29,488 28,324
Total HERs 1,138,791 78,531 98,789 121,628 91,471 89,923 114,573
e o roma | zsune | zsn | zoun | zsoon | 500 |
Delivery / Send Date 7-10-25 8-15-25 9-11-25 10-8-25 11-18-25 12-12-25
Email Count - NC (FE1 +FE2 + FE3%) 85,741 83,074 80,868 79,560 79,211 77,964
Print Count - NC (FE1 + FE2 +FE3*) 29,261 28,197
Total HERs 85,741 83,074 110,129 79,560 79,211 106,161

Behavioral program results are determined and evaluated after completion of the program year.

Offering Budget and Savings

Table 13.2

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Spend Budget % Evaluated Evaluated
$ = $ - N/A 13,462,745 0.00

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.

Planned or Proposed Changes

Further investments in PY 16 for additional HERSs features by replenishment of customers and content
optimizations, and evaluation considerations have been instituted with the idea of maximizing
programmatic kWh savings.

Residential HVAC Midstream

Offering Description

The Residential HVAC Midstream program influences stocking and upselling of high-efficiency HVAC
equipment. The program design included both heat pumps and air conditioners to allow for more broad
participation and address the city’s high demand for cooling. Unlike traditional downstream incentive
programs, Midstream programs move incentive payments up the supply chain where a greater number
of sales can be impacted. In place of issuing incentives to customers, incentives are provided to
wholesale equipment distributors to motivate the stocking and sale of high efficiency equipment in place
of standard efficiency equipment. Engaging distributors and having high efficiency units in-stock
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overcomes a key barrier to capturing Replace-on-Burnout sales, which can account for up to 80% of
sales in a region. The midstream program’s flexible incentives provide participating distributors the
agency to decide how the incentive is best utilized within their business model. The goal of the program
is to enroll local distributors of high-efficiency equipment and incentivize the stocking and upselling of
high efficiency units to make energy efficient equipment readily available to all Entergy New Orleans
customers.

Offering Highlights

The program was announced to the market on April 22, 2025, and distributor enrollment was initiated in
the weeks that followed. The program team identified 11 distributors targeted for initial enroliment. Eight
of those distributors enrolled to participate in the program and six submitted claims in 2025. These
enrolled distributors sold over 250 high efficiency HVAC units to over 240 unique residential customers
with a limited release of the program to their dealers and contractors. While these impacts were smaller
than anticipated, both participating and non-participating distributors indicated interest in the program
noting that it could help overcome the market's current strong preference for code minimum equipment.
The April 22nd launch pushed the initial program outreach into the peak summer cooling season, a
period when distributors were understandably protective of their time and hesitant to divert resources
toward new administrative tasks. Distributors were also dealing with the industry-wide transition to A2L
refrigerants, which led to inventory and pricing uncertainty. Despite these challenges, there was interest
in the midstream model and the flexibility of the incentives. Distributors valued the ability to choose how
to apply the funds.

While the program successfully enrolled a high percentage of the market, the transition to active claim
submission required more hands-on support. The key barriers that limited the participation of certain
market actors included:

Data Gaps: Many distributors do not traditionally capture installation addresses or customer contact
information at the point of sale, necessitating a manual and time-consuming data-reconciliation process
with dealers or via warranty data from the manufacturer.

Program Longevity: Hesitancy among non-participating distributors often stemmed from the program’s
short one-year duration, which many felt did not justify training staff and modifying internal processes.

Geographic Limitations: Participation was further limited by the program’s footprint only covering
Orleans Parish. Many distributors found it difficult to confirm customer eligibility and felt the program

would have a bigger impact if it included other parishes that are part of the New Orleans Metro Area.

Market feedback suggests that market adoption could increase with an expanded geographic footprint,
allowing distributors to standardize the incentive process across their entire regional sales area.

ENERGY SMART PROGRAM ANNUAL REPORT — PROGRAM YEAR 15



Offering Budget and Savings

Table 14.1

MEASURE COUNT OF GIEV?I\I?IS % OF KWH
MEASURES CONTRIBUTION

SAVINGS
Central AC Replacement 91,148 49%
Central HP Replacement 94,406 51%
TOTAL 185,554 100%

Table 14.2

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Spend Budget % Evaluated Evaluated

$ 60,100.00 $ 887,183.75 7% 185,554 139.97

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.

Planned or Proposed Changes

There are no planned or proposed changes at this time. The intent is to continue the program and build
from 2025 initial effort.

Energy Academy Education and School Kits
Offering Description

The Energy Academy program is a collaborative educational initiative within the NOLA Wise School Kits
program and is currently closing in its third year. Through live, in-school events, the program supports
participating school communities by launching a school-wide focus on energy efficiency and
conservation. These engaging kick-off performances are presented to all grade levels at each
participating school, creating a shared foundation of energy awareness among students and staff.

While the assemblies are school-wide, take-home residential energy efficiency materials are specifically
distributed to 2nd, 5th, and 8th grade students and their teachers. These materials include printed
bilingual educational resources as well as individual energy efficiency kits designed for household use.
According to educator reports, these materials successfully reached students’ homes at a rate of 94%,
ensuring strong penetration into participating households.

Key highlights from 2025 to date include the successful distribution of more than 4,100 energy efficiency
kits and visits to 28 schools across the New Orleans area. The program has actively engaged a diverse
mix of charter, public, and private schools, reaching students and families throughout the community.

Additionally, the program has observed a notable increase in completed Home Energy Surveys returned
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from participating residences, indicating growing household engagement and awareness around energy
use.

Offering Highlights

The NOLAWise School Kit program achieved:
672,358 kWh savings.
« Distribution of 4,104 energy-saving kits to 29 schools
e 42 in-school educational performances viewed by 6,082 students, enabling students to
implement energy-saving practices at home.
e Collected 440 completed Home Energy surveys from residential participants.

School kits were provided to students and teachers in grades 2, 5 and 8.
e 1,502 take-home energy kits went to second graders.
e 1,478 take-home energy kits went to fifth graders.
o 1,124 take-home energy kits went to eighth graders.

Selected comments collected from the home energy surveys:

Teacher quotes
A student mentioned, “this is a save energy week in my house now!” after the program.
1st grade teacher, Lafayette Academy Lower School

My students learn energy saving tips that they could apply right away.
4" grade teacher, International School of Louisiana — Dixon Campus

The parents were able to participate with feedback from their children about how they benefited from the
home kits.

Middle School Teacher, Alice M Harte Charter School
With Earth Day coming around the corner, this was an excellent way to introduce the Earth Day lessons.
The actors made it very easy for the students to understand energy conservation and how to save

energy at home and school.
5" grade teacher, Kipp Leadership

Parent quotes

It is great to know more about energy and how to save it.

The Energy Smart School kit program was fun for the whole family and a great kit that actually helps
save money!

Thank you for teaching our children the value of taking care of energy.

It was very thoughtful to receive the items. They are nice. Showerhead works great.

Products are very useful. | enjoy the insight my child is able to pass on to me.

Great program that allowed me to utilize free updated products in my home.

| appreciated the Home Energy Giveaway. | bought an older home and the contents of this bag were
helpful to us.
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Student quotes
I liked helping my mom install the kit items because I’'m helping my family save money and energy now.
Student, Fannie C Williams Charter School

The performance was really funny and made me want to help save energy at home!
Student, Mary Macleod Bethune Elementary

I loved everything about it! I'm a major energy saver now.
Student, Morris Jeff Community School — Elementary School

Educational Outreach

o 55% of the school sites served are classified as “over-burdened and under-served” (verified by
CEQ tool developed for Justice40 Initiative, Executive Order 14008)

e NTC collected 27 complete Teacher Surveys from participating schools.

e Educators scored the educational value of the program at 6.33 out of 7 possible with 96% of
them wanting to participate in the program again and recommending it to their colleagues, which
allows for growth and sustainability of future programming.

Offering Budget and Savings

Table 15.1

RANKING ON A

SCALE OF 7
TEACHER SURVEY QUESTION (HIGH) TO 1

(X))
Rank the quality of educational materials 88%
Would you participate in the program again? 96%
How effective is the program in influencing your students’ behavior? 89%
Would you recommend the program to your colleagues? 96%
Did the parents support the program? 81%
Overall educational value 90%

Table 15.2
ENERGY SAVINGS DEMAND REDUCTION
(kWh) (kW)
Spend Budget % Evaluated Evaluated

$ 94,000.00 $ 98,600.00 95% 639,999 68.61

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.

Planned or Proposed Changes

NTC recommends updating the assembly event component of the program to reinvigorate interest
among returning schools and encourage continued participation year over year. While the current
assemblies remain effective as an introductory experience, refreshing the content will allow the program
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to evolve alongside its audience and maintain a high level of engagement for students and educators
who have previously participated.

Informed by direct feedback from teachers, the revised assembly script will more intentionally connect
energy efficiency concepts to core STEM principles, reinforcing classroom learning and supporting
academic outcomes. The updated content will align with relevant state and national education
standards, helping educators more easily integrate program themes into existing science, technology,
engineering, and mathematics curricula. By deepening these connections, the assemblies will not only
inspire enthusiasm around energy conservation but also position the program as a valuable instructional
resource that supports long-term learning objectives.

EasyCool
Offering Description

The residential Bring Your Own Thermostat (BYOT) DR offering, EasyCool, taps into the existing
installed base of connected thermostats in the ENO territory. Through technical integrations with the
leading thermostat manufacturers in the industry, ENO has the ability to enroll, monitor, and control
connected thermostats and leverage the enrolled aggregation as a capacity resource for peak demand
reduction. When a DR event is dispatched, targeted devices will experience a temperature adjustment
(an “offset” or “setback”) that will in turn curtail HYAC usage during the peak period.

Offering Highlights

EasyCool deployed eight events in ENO territory in the 2025 summer demand season. Event details are
as shown in Table 12.1. For all events, device cooling offset was set to 3°F, with a temperature ceiling of
85°F, and a precooling period of 2°F for 30 minutes.

Table 16.1: EasyCool BYOT Events

SMART THERMOSTAT EVENTS

Date 6/12/2025
Start Time 14:00

End Time 18:00

# Devices
Targeted

8,673

SMART THERMOSTAT EVENTS

Date 7122/2025
Start Time 16:00
End Time 18:00

# Devices

Targeted 9,015
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SMART THERMOSTAT EVENTS

Date
Start Time

End Time

# Devices
Targeted

7/23/2025
15:00
18:00

9,009

SMART THERMOSTAT EVENTS

Date
Start Time

End Time

# Devices
Targeted

7/28/2025
16:00
18:00

9,019

SMART THERMOSTAT EVENTS

Date
Start Time

End Time

# Devices
Targeted

7/29/2025
14:00
16:00

9,013

SMART THERMOSTAT EVENTS

Date
Start Time

End Time

# Devices
Targeted

8/19/2025
16:00
18:00

9,080

SMART THERMOSTAT EVENTS

Date
Start Time

End Time

# Devices
Targeted

9/16/2025
15:00
19:00

8,919

SMART THERMOSTAT EVENTS

Date
Start Time

End Time

# Devices
Targeted

9/23/2025
17:00
19:00

9,260
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Offering Budget and Savings

Table 16.2

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Incentives Incentive % to
Spent Budget Budget Evaluated Evaluated
$ 294,275.00 $ 315,425.00 93% 124,772 5,941.52

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.
Planned or Proposed Changes

Planned changes include virtual incentive delivery and an increased enroliment incentive of $75.

Peak Time Rebate Pilot

Offering Description

The Peak Time Rebate Pilot offering engages residential customers in behavioral demand response.
The opt-in pilot program recruits customers to enroll to receive notifications for peak demand events and
offers recommendations on how they can reduce their energy load during event hours. The program
calculates load shed for each participant individually using AMI data and setting a baseline using the 10
weekdays prior to event day. The pilot utilized two incentive increments to test motivation for behavior
changes during event hours - $20 for standard savers and $50 for high savers. The PTR Pilot allows a
demand response option for residential customers that is not dependent on a given technology (WiFi,
smart thermostat, electric vehicle), rather it provides an incentive to change behaviors for a short period
of time to reduce electric use. Participants earn an incentive by simply delaying normal electric use such
as clothes washing, dish washing, vacuuming, and bathing or by decreasing load by increasing
temperature setting on central air conditioning and turning off lights.

Offering Highlights

A total of 5,412 residential customers participated in the Pilot program in PY15.

Table 17.1: Peak Time Rebate Pilot Events

PEAK TIME REBATE PILOT EVENTS

Date 7/122/2025 7128/2025 7/29/2025 8/19/2025
Start Time 16:00 16:00 15:00 16:00
End Time 19:00 19:00 18:00 19:00
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Offering Budget and Savings

Table 17.2

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Incentives Incentive % to
Spent Budget Budget

$ 86,870.00 $ 89,964.00 97% 7,852 758.15

Evaluated Evaluated

Planned or Proposed Changes

The Peak Time Rebate Pilot program will be discontinued in PY16.

Battery Energy Storage Pilot
Offering Description

The Council authorized the continuation of the Battery Energy Storage System (“BESS”) Pilot program
on May 8, 2025. On December 18, 2025, the Council also approved a 3-year expansion of the program.

In PY15, incentive payments were determined by participant performance during demand response
events. Residential participants are compensated at a rate of $125 per kW delivered, calculated as an
average of all seasonal events, with a maximum incentive of $600. Commercial participants receive
$250 per kW delivered, also averaged across events, with a total incentive cap of $1,800.

Offering Highlights

By the conclusion of PY15, 126 battery systems were enrolled in the program, including both residential
and commercial customers. Most of these participants, totaling 110, utilized Tesla hardware, while 16
enrolled with Enphase systems. The demand response season remains active year-round, during which
the program executed 6 specific events, each with a 2-hour duration. Throughout these events, the
average discharge recorded per battery system was 5.5 kW.

Table 18.1
AVG DISCHARGE AVG TOTAL
EVENT DAY EVENT TIME DEVICES PER DEVICE (KW) DISCHARGE (KW)
7122/25 16:30-18:30 112 5.7 636.3
7/129/25 14:00-16:00 112 5.1 567.5
8/14/25 15:30-17:30 112 5.6 621.8
8/19/25 16:00-18:00 112 5.8 649.0
9/12/25 10:00-12:00 119 54 644 .1
10/24/25 10:00-12:00 120 5.6 668.3
Table 18.2

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Incentives Incentive o
Spent Budget % to Budget Evaluated Evaluated
$61,221.00 $ 102,000.00 60% 0 167.82
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Bring Your Own Charger (BYOC)

Offering Description

The BYOC program incentivizes Electric Vehicle (EV) owners to charge during preset off-peak hours
without requiring the customer to purchase special hardware or install a secondary meter. By utilizing a
"hardware-agnostic" approach, the program verifies eligibility and monitors behavior using Advanced
Metering Infrastructure (AMI) data, allowing for a seamless, low-friction enrollment process. Enrolled
customers receive a $7 monthly incentive, equivalent to approximately 2,100 miles of "free driving" per
year.

Offering Highlights

e Penetration & Growth: Launched on July 18, 2023, the program grew to 383 vehicles and 350
active customers by the end of Program Year 15. The program added 109 EVs in 2025,
maintaining a robust 39% annual growth rate.

o Customer Retention: In 2025, the program saw only three customers depart, achieving a 99.2%
retention rate.

¢ Significant Demand Reduction: The program successfully delivered 167.82 kW in demand
reduction. By leveraging AMI data to target "high-value" EVs—those that charge frequently and
at high rates—the program captured approximately 30% of all grid-impacting EVs in the territory.

o Participation Metrics: The program reached 13% of all EVs in the territory, outperforming the
10% national benchmark for similar programs. This was achieved while offering one of the most
cost-effective incentive structures in the country.

Offering Budget and Savings

Table 19.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Incentives Incentive % to
Spent Budget Budget Evaluated Evaluated
$25,497.00 $88,200.00 29% 0 155.61

Planned or Proposed Changes

This offering will transition toward a program strategy that will leverage DERMS integration and ease of
enrollment for customers through their customer facing OEM applications. To ensure a smooth transition
final incentives were processed and issued to participants by year-end 2025.
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Commercial & Industrial Portfolio Performance

Table 19.1

kW

KWh % TO kW % TO
OFFERING SAVINGS COAL SAVINGS TARGET SO0 | INCENTIVES | BUDGET

Small Commercial & 1 & o 0
Ieastriol Solutons 4,397,3 6,032,088 73% 978.01 356.9 274% $626,881 $881,990 71%
:;fgﬂ:tﬁ:l'g'gﬁlr&ar::‘ 32,699,557 32,495,299  101% 792805 23709  334% $4,314,307  $3,889,704  111%
P ey s 1218144 4,571,303 27% 263.95 1536  172% $185,204 $709,316 26%
Qg{,’fgg‘:};}‘,gﬁ:‘c’: 180,212 804,227 22% 38.67 238.9 16% $62,545 $124,848 50%
'Bae:ggn%&é::;gr::ed 175,337 13,218.00 24,1100  55% $941,515 $219,800  428%

38,670,561 43,902,917 22,426.68 27,230 $6,130,453 $5,825,658

*Goals are reflective of the Energy Smart approved goals for Plan PY 15 in Council Resolution R-24-570 on October 10,2024. Summary tables
show savings achieved and incentive spend from 1/1/2025 through 12/31/2025.
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Small Commercial & Industrial Solutions
Offering Description

The Small Commercial & Industrial Solutions offering provides small businesses (100 kW demand or less)
and other qualified non-residential customers the opportunity to achieve electricity savings through
strategies designed specifically for this sector. This offering helps small business customers analyze
facility energy use and identify energy efficiency improvement projects. Program participants are advised
on applicable offerings through the program as well as financial incentives for eligible efficiency measures
that are installed in their facilities by trade allies.

Offering Highlights

The Small Commercial & Industrial Solutions offering achieved 4,397,311 kWh in verified gross kWh
savings in PY15, reaching 73% of the goal.

The focus for the Small Commercial & Industrial Solutions offering in PY15 was to increase the number
of prescriptive and custom projects while maintaining a consistent stream of Small Business Energy
Assessments throughout the program year. The Energy Smart team created email marketing to bring in
a consistent stream of Small Business Energy Assessment sign-ups while focusing on connecting trade
allies with customers who received an assessment and had additional projects identified during the
assessment.

Overall, Small Business Energy Assessments made up a smaller percentage of the total Small
Commercial & Industrial Solutions energy savings decreasing from over 18% in PY14 to 9% in PY15. The
average energy savings per Small Business Energy Assessment increased from 3,807 kWh to 5,342 kWh
between PY14 and PY15 while at the same time the average prescriptive and custom project size also
increased, moving from 15,767 kWh in PY14 to 17,536 kWh in PY15. This trend is important to maintain
as the Energy Smart team continues to focus on producing Small Commercial & Industrial energy savings
via trade ally-initiated offerings rather than relying on program team direct installs through the Small
Business Energy Assessment offering.

A total of 82 Small Business Energy Assessments were performed in PY 15 which resulted in over 437,000
kWh worth of direct install savings. In addition to the savings achieved via direct installed measures,
Energy Smart Energy Advisors identified additional project leads including exterior lighting, HVAC tune-
ups and refrigeration measures such as gaskets. Over 440 Small Business Energy Assessments have
been completed by the Energy Smart team since the offering was created and Energy Smart will leverage
these leads to further increase overall participation and assist in trade ally recruitment efforts in future
program years.

e A total of 35,797 measures were installed during the program year.

e The offering reached 73% of the goal, achieving 4,397,311 kWh.
e The offering reached 274% of the kW target, achieving 978.01 kW.
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Table 20.1

)
PROJECT COMPONENTS SIT\(/):I?;SKWH (/:"Oc:ﬁr:gvd':_%SN
LED fixture 1,185,563 27.00%
AC tune-up 1,185,538 27.00%
BAS 258,186 5.90%
LED linear 577,980 13.20%
Weather Stripping 249,864 5.70%
VFD 163,043 3.70%
Chiller 151,647 3.50%
HVAC 136,665 3.10%
Interior LPD 100,981 2.30%
Chiller Tune-Up 45,566 1.00%
Door Gasket 99,548 2.30%
Smart Thermostat 104,806 2.40%
Insulation 19,580 0.40%
Night Cover 32,168 0.70%
Kitchen DCV 9,690 0.20%
Door Closer 16,250 0.40%
Occupancy Sensor 8,104 0.20%
Dishwasher 7,622 0.20%
Duct Sealing N8 0.10%
Strip Curtains 12,234 0.30%
Refrigeration Door 3,903 0.10%
Window 3,860 0.10%
Exterior LPD 1,663 0.00%
Window Film 1,580 0.00%
LED lamp 5,545 0.10%
APS 3,121 0.10%
Assessment (no savings) 0 0.00%
Total 4,390,439 100%

Table 20.2

PROJECT TYPE TOTAL TOTAL PROJECT % COVERED
INCENTIVES COSTS

Custom Lighting $169,152.80 $376,403 .43

Custom Non-Lighting | ¢39 g5 43 $2,432,664.39
Prescriptive $317,845.88 $3,183,512.18
$626,881.16 $5,992,580.00
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Table 20.3

PROGRAM COUNT OF GROSS KWH
COMPONENT MEASURES SAVINGS

Prescriptive 271 1,748,587

Custom* 184 2,641,852

Total 455 4,390,439
*Custom measure count includes bonus measures

Chart 20.1
Energy Savings by Measure Type
Prescriptive
= Custom
Chart 20.2

Small C&l Energy Savings

SBEA Direct Install
= Lighting
= Non-Lighting

Offering Budget and Savings

Table 20.4

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Spend Budget % Evaluated Evaluated

$ 626,881 $ 881,990 71% 4,397,311 978.01

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.
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Planned or Proposed Changes

Energy Smart will re-introduce the Small Business Direct Install offering in 2026 which, in pre-COVID
program years, was responsible for achieving a significant portion of the Small Commercial & Industrial
Solutions energy savings. This trade ally-driven offering will include the highest prescriptive incentive rates
available in the program and provides trade allies with a streamlined participation pathway in which pre-
approval is not required for most projects. Small Business Direct Install trade allies will receive specialized
training on offering requirements and will also be first to receive project leads identified by program
technicians during Small Business Energy Assessments.

Large Commercial & Industrial Solutions
Offering Description

The Large Commercial & Industrial Solutions offering is designed to serve large (greater than 100 KW
demand) non-residential customers who are seeking energy efficiency solutions through a prescriptive or
custom approach. This offering aims to deliver substantial energy savings while fostering long-term market
growth and developing delivery channels among key program stakeholders, including managed accounts,
installation contractors, design-build professionals, equipment manufacturers and distributors, O&M
contractors, and energy services companies (ESCOs).

Offering Highlights

The Large Commercial & Industrial Solutions offering delivered 32,699,557 kWh in verified gross energy
savings in PY15, achieving 101% of its goal and representing an increase of more than 10M kWh over
PY14. In PY15, the program distributed $4,314,307 in incentives across 317 Large Commercial &
Industrial projects, averaging over $15,000 in incentives per project. Across the Large Commercial &
Industrial portfolio, incentives represented approximately 10% of total project costs, with customer and
third-party investment covering the remaining 90% of project costs, effectively leveraging $9 in private
investment for every $1 in Large Commercial & Industrial incentives.

A total of 107,951 measures were installed across Large Commercial & Industrial projects during the
program year. Custom and non-lighting measures drove the overwhelming majority of savings in PY15,
with custom measures contributing 22.8 million kWh and prescriptive non-lighting measures adding
another 9 million kWh, together accounting for over 95% of total energy savings, up from 89% in PY14.
Select measures in PY15 included commercial AC and heat pump tune-ups; BAS upgrades; new pumps
and VFDs; chiller tune-ups; and chiller plant optimization.

Taken together, these results illustrate an offering that is increasingly mature, targeted, and high-
performing. The growth in gross savings, combined with the broad adoption of high-impact custom and
non-lighting measures, demonstrates the program’s ability to deliver both scale and meaningful results
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across the Large Commercial & Industrial portfolio. Large Commercial savings achievement is also
dependent on time to build project approval pipeline, and therefore the program achieves higher savings
in the final program year of the three-year cycle.

Table 21.1

PROJECT COMPONENTS gAR\?IngWH Z)O?‘J'TI:?BVLII:IGOSN
AC tune-up Level 2 139,253 0.41%
ASH controller 164,154 0.49%
BAS 9,256,684 27.53%
brush seals 1,299,037 3.86%
chiller 1,900,585 5.65%
chiller tune-up 2,239,148 6.66%
AC Tune-up Level 1 4,766,450 14.17%
commissioning 2,883,252 8.57%
compressed air 164,676 0.49%
cool roof 397,019 1.18%
door closer 1,886 0.01%
door gasket 20,478 0.06%
GREM 9,940 0.03%
HVAC 932,859 2.77%
ice maker 11,745 0.03%
insulation 531,922 1.58%
Interior LPD 62,211 0.18%
kitchen DCV 171,998 0.51%
LED fixture 3,441,609 10.23%
LED lamp 18,986 0.06%
LED linear 2,338,744 6.95%
motor 148,824 0.44%
night cover 21,156 0.06%
occ sensor 5,844 0.02%
oven 3,975 0.01%
Screw in LED 9,945 0.03%
Smart thermostat 472 0.00%
strip curtain 15,894 0.05%
VFD 2,670,540 7.94%
Total 33,629,284 100%
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Table 21.1

TOTAL TOTAL PROJECT o
PROJECT TYPE INCENTIVES COSTS % COVERED

Custom Lighting $534,200.69 $7,575,235.11

Custom Non-Lighting | $2,233,467.37 $29,214,784.63
Prescriptive $1,546,639.41 $8,642,725.72

$4,314,307.47 $45,432,745.46

Chart 21.1
Energy Savings by Measure Type
Prescriptive
= Custom
Chart 21.2

Energy Savings by Measure Type

Lighting
= Non-Lighting

Offering Budget and Savings

Table 21.3
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Evaluated Evaluated
$ 4,314,307 $ 3,889,704 111% 32,699,557 7,928.05

Table reflects verified gross energy savings achievement from TPE's EM&V findings.
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Planned or Proposed Changes

Energy Smart will continue to expand its Strategic Energy Management (SEM) sub-offering, building on
its PY15 launch to further engage Large Commercial & Industrial customers. In PY16, the program will
grow outreach to managed accounts and aims to integrate access to interval meter data to enable
robust energy savings regression analyses and provide participating customers with a more precise
understanding of their energy performance. Customers enrolled in SEM will continue to receive
individual, in-person coaching to identify energy savings opportunities beyond prescriptive lighting and
HVAC measures.

Publicly Funded Institutions
Offering Description

The Publicly Funded Institutions (PFI) offering is targeted at local publicly funded institutions.

The offering assists end-use customers in overcoming barriers that are specific to publicly funded
groups. Through hands-on expertise and consulting, the program benchmarks the institution’s energy
use and identifies a roadmap to success. Customers are given guidance throughout their engagement
with the program.

Offering Highlights

The PFI offering achieved 1,218,144 kWh in verified gross kWh savings in PY15, reaching 27% of the
goal. A total of 51 Energy Smart projects were completed for PFI customers in PY15 including projects
with the New Orleans Recreation Department, the New Orleans Criminal District Court, and various New
Orleans fire stations. PFI customers received over $185,000 in program incentives in PY15 and 31 PFlI
projects received an Energy Smart incentive equal to the full project cost. The average percentage of
project costs covered by Energy Smart increased to 78% for PFI customers in PY15, a significant increase
from 61% in PY14.

Energy Smart worked with major PFI customers in PY15, including the Sewerage & Water Board and the
Regional Transit Authority, to identify participation pathways outside of the standard Energy Smart
process. During PY15, program staff suggested the program cover the cost of the installation as opposed
to working with the various procurement departments to cover the cost of the equipment. In PY16 Energy
Smart will work with these customers to identify projects, ensure selected equipment is eligible for Energy
Smart incentives, and connect these customers with program trade allies who may be paid to complete
the installation of energy efficiency measures.
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Table 22.1

PROJECT GROSS KWH % OF SAVINGS
COMPONENTS SAVINGS CONTRIBUTION
Chiller tune-up 25,066 1.99%

AC tune-up level 2 22,288 1.77%

AC tune-up level 1 554,218 44.10%

HVAC 1,785 0.14%

BAS 653,237 51.98%

1,256,593 100%

Table 22.2

TOTAL TOTAL PROJECT o
PROJECT TYPE INCENTIVES COSTS % COVERED

Custom Lighting 0 0

Custom Non-Lighting | $98,785.55 $203,774.00

Prescriptive $86,418.76 $105,839.52
$185,204.31 $309,613.52

Table 22.3

PROGRAM COUNT OF GROSS KWH
COMPONENT MEASURES SAVINGS

Prescriptive

Custom

1,256,593

Offering Budget and Savings
e A total of 1,686 measures were installed during the program year

e The offering reached 27% of the kWh goal, achieving 1,218,144kWh
e The offering reached 172% of the kW target, achieving 263.95 kW

Table 22.4

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)

Spend Budget % Evaluated Evaluated
$ 185,204 $ 709,316 26% 1,218,144 263.95

Table reflects verified gross energy savings achievement from TPE's EM&V findings.

Planned or Proposed Changes

Beginning in PY16, Energy Smart will no longer have a standalone Publicly Funded Institutions energy
savings goal or incentive budget. These existing PFI customers will still be eligible for standard prescriptive
and custom incentives available via the Large Commercial & Industrial and Small Commercial offerings.
The program will continue to engage PFI customers including the Sewerage & Water Board, the Regional
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Transit Authority and all the various departments within the City of New Orleans to ensure appropriate
attention is paid to these important customers as overall program success requires buy-in and participation
from the customers previously classified as Publicly Funded Institutions.

New Construction Code Compliance
Offering Description

In July 2023, the State of Louisiana adopted an advanced building energy code. In order to help
commercial building owners meet this new code, Energy Smart is offering financial incentives for the
installation of high efficiency equipment through the Energy Smart New Construction Code Compliance
offering. This offering encourages customers to design and construct higher efficiency facilities and is
available to ground-up construction, additions or expansions, building repurposing and commercial
building restorations. The New Construction offering provides incentives for design assistance,
prescriptive measures and custom upgrades tailored to the customer’s building operations.

Offering Highlights

The New Construction Code Compliance offering achieved 180,212 kWh in verified gross kWh savings in
PY15 reaching 22% of the energy savings goal. Three Commercial & Industrial Construction Solutions
projects were completed in PY15 including projects at two new grocery stores and a local beverage
distribution center. Installed measures included interior and exterior LEDs and efficient HVAC equipment.

e The offering reached 22% of the kWh goal, achieving 180,212 kWh
e The offering reached 16% of the kW goal, achieving 38.67 kW

Table 23.1

GROSS KWH % OF SAVINGS

s el (ot L LIS SAVINGS CONTRIBUTION

HVAC 40,953 19.53%

Interior Lighting 128,628 61.34%
Exterior Lighting 40,125 19.13%
209,706 100%

Offering Budget and Savings

Table 23.2
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Evaluated Evaluated
$ 62,545 $ 124,848 50% 180,212 38.67

Table reflects verified gross energy savings achievement from TPE’'s EM&YV findings.
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Planned or Proposed Changes

The New Construction Code Compliance offering will sunset at the end of PY15 and will no longer have
a standalone budget or energy savings target. Ground-up new construction projects will still be eligible
for Energy Smart’s standard prescriptive and custom incentives throughout the program cycle. Trade
allies who were previously submitting new construction projects will be notified and sent the standard
workbook to replace the New Construction Code Compliance workbook used in previous program years.

Large Commercial & Industrial Demand Response

Offering Description

The Large Commercial & Industrial Demand Response (DR) offering launched with an objective to
secure a total of 24.11 megawatts (MW) of commercial demand shed over term of the program cycle
through PY15. Large commercial customers (exceeding 100kW peak demand) have been recruited and
enrolled for an automated turn-key DR solution.

Concerto® is an advanced software platform that is utilized for dispatch, control and optimization of all
DR resources enrolled in the offering. Concerto is utilized to advance goals of maximizing customer
satisfaction for participants in the offering while being adaptable to new and changing technologies that
can provide flexibility and reliability, such as batteries, electric vehicles and distributed solar.

Concerto® has been integrated with Entergy electrical meters. The integration allows Concerto® to
produce same-day consumption and demand baselines to monitor customer performance in the Large
C&l DR offering. Daily monitoring allows the customer, and in turn the Program Team, to maximize
energy savings.

Offering Highlights

The Program Team conducted 10 site surveys including hospitals, secondary schools, commercial office
space, university, and industrial sites totaling 6.07MW. The offering includes 38 enrolled customers
totaling 18.13MW. There is currently one project in the installation and testing phase.

In addition to directly targeting customers, the outreach team is educating controls contractors on program
benefits for both the controls company and their customers. Honeywell has joined local industry
organizations to further conduct outreach and promote the multiple benefits of program participation in
Energy Smart and the Large C&l DR offering.

This year, the team also successfully enrolled one multi-family property into our program as part of a pilot
initiative, consisting of 206 units. The installation was completed at the end of the summer season but
based on our theoretical kW savings, we anticipate that by reducing temperatures by 3-5 degrees
(Fahrenheit) during an event, we can achieve savings between 0.6 to 1.2 kW per event for each
thermostat. If all 206 units participate in this effort, we can theoretically save between 125 to 247 kW per
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event. This multi-family pilot initiative allowed both individual participants and property manager to receive
one-time incentives, totaling $12,990 sent out.

In PY15, a contractor referral initiative was also launched to attract new customers, resulting in $70,000
in incentives paid out through this initiative. Energy Smart completed the non-summer season at the end
of April 2025. One event was called. The average winter performance was 5,625.82 kW and a total of
$56,258.20 were sent out.

Entergy called six C&l events during the Summer 2025 season (May — September). The average
summer performance was 16,045.33 kW and a total of $802,266.78 in incentives were sent out.

Offering Budget and Savings

Table 24.1
COST ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Incentives Spent Incentive Budget % to Evaluated Evaluated
Budget
$941,515 $219,800 428% 175,337 13,218

Table reflects verified gross energy savings achievement from TPE’'s EM&V findings.

Planned or Proposed Changes

Beginning in 2026, Honeywell will deploy a new software platform, Forge Performance+ for Utilities, to
support the dispatch, control, optimization, and performance measurement of all demand response
resources enrolled in the Program. Forge will be used for day-ahead forecasting and scheduling, fast
dispatch, and ongoing measurement and verification of performance. This transition is intended to
enhance overall program reliability for Entergy while improving the participant experience by ensuring
customer preferences and operational limits are consistently respected.

The platform provides flexible, constraint-based dispatch capabilities that allow resources to ramp
gradually, respond immediately during emergencies, or operate anywhere in between, while ensuring
customer-defined limits are never exceeded. Forge supports multiple methods of asset connectivity,
from customer-controlled to fully automated response, and allows participants to opt out of current or
future events at any time. A two-way feedback loop enables real-time monitoring, verification, and
continuous re-optimization of performance, while robust reporting and data download capabilities give
Entergy visibility into event participation and asset status. The platform is also designed to adapt to
emerging technologies such as batteries, electric vehicles, and distributed solar, helping ensure the
long-term flexibility and durability of the Program.
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Marketing, Outreach & Engagement

Residential Marketing and Outreach
Highlights

Throughout 2025 the Energy Smart team advanced its mission to help homeowners and renters across
participating communities improve comfort, reduce energy waste, and lower monthly utility bills. Through
a combination of targeted marketing, community-centered outreach, and strengthened partnerships, the
program engaged more households than ever before and deepened awareness of available rebates,
assessments, and energy-saving opportunities.

Program Year 15 kicked off with a refreshed Energy Smart website, complemented by new and
enhanced offerings for residential customers. The team focused on updating program materials and
developing new tools and customer communication methods, emphasizing the team’s priority on
customer experience.

Beginning in January, the Energy Smart team provides monthly article content for the Entergy Insights
blog and the Circuit email newsletter, distributed by Entergy New Orleans. The first topic encouraged
residential customers to start the new year with new savings. Highlighting the Online Marketplace and
home energy assessment offerings with a subtle announcement of the new website, directing customers
to take the new quiz available to help identify which assessment is best, resulting in 804 sessions on the
Energy Smart website. Results are continued in chart below for all monthly Entergy Insights blog and
Circuit Newsletter content.

Customer satisfaction emails launched in January and were sent to customers who participated each
month to gain more frequent customer feedback. The survey emails were sent to customers who
recently participated in the following Energy Smart program offerings: Home Performance with ENERGY
STAR® (HPWES), Income-Qualified Weatherization (IQW), A/C Tune-Up and the Online Marketplace.
The results of the surveys will be discussed in the Residential Customer Satisfaction section below.

The new Energy Smart website was officially announced to customers in February. To support the larger
campaign, the team launched organic social ads and content on the Entergy website through a rotator
slide ad, the Circuit Newsletter and on the Entergy Insights blog. The content announced new website
features, new rebate offerings, enhanced visual appeal and a more user-friendly experience.

In February, the residential appliances team launched the new ‘Rapid Rebates’ tool. A replacement for
the previous online rebates form, designed to easily submit rebates and reduce processing time, helping
customers receive their rebates faster. This was reflected on the Energy Smart website and in partner
stores through point-of-sale signage. In addition to updating the digital rebate submission process, the
team simplified the print or mail-in option by creating a singular consolidated form that includes
enhanced rebate information for income-eligible customers. This allows customers to easily submit a
single rebate form for multiple products without having to repeat their personal information. The
consolidated rebate form enables the Energy Smart team to share with community partners and
customer care centers efficiently or to have on hand for customers at outreach events.

The team supported World Water Day in March by publishing content through Entergy New Orleans
channels. Tactics included an article on the Entergy Insights blog, Circuit Newsletter and a homepage
rotator ad. The content highlighted tips to save water at home, as well as ways to save at home
appliance rebates, and on the online marketplace.
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In April, Energy Smart expanded media outreach in a new partnership with Axios New Orleans. The
digital sponsorship focuses on home energy assessments, the online marketplace, and general
awareness. This effort is designed to reach customers on a platform that is part of their daily routine,
highlighting the portfolio of Energy Smart residential offerings, from keeping your home cool to making
simple changes and utilizing energy-efficient products. Campaign tactics included four weeks of native
ads on the Axios New Orleans website from April 14 to May 9, two weeks of sponsored posts in the daily
newsletter from April 14 to 18 to support Earth Day, and from May 5 to 9 to prepare for summer and
home cooling. The Week 1 newsletter resulted in 75,000 email openings, garnering 322 clicks for an
outstanding CTR of 0.43%. The week 2 newsletter resulted in 80,410 email opens, garnering 385 clicks
for an outstanding CTR of 0.48%, performing slightly higher than week 1 content. Both weeks performed
2.5x higher than the Axios NOLA benchmark for newsletters.

In May, the Energy Smart team introduced a new neighborhood-based pilot initiative with a purpose to
increase awareness of how the Energy Smart program can help customers make energy efficient home
upgrades and reduce their energy bills. The initiative also strengthens community connections by
building trust and collaborating with local organizations to connect residents with additional resources
and support. As part of this pilot, the team launched a series of five neighborhood events throughout
2025, each designed to meet residents where they live and provide accessible, community-centered
opportunities to learn about the program and its benefits.

# OF
COMMUNITY DISTRICT EVENT DATE LOCATION PARTNERS ASSESSMENTS
. . . . JOB 1, DePaul
Desire/Florida D May 8, 2025 Giving Hope Community Center Community Health 46
Hoffman Triangle,
BW Cooper, B July 9, 2025 Castle Rock Church JOB 1, 311 94
Central City
Hollygrove/Dixon A July 31, 2025 Level Ground Community Church 44
Fischer (03 Sept. 23, 2025 Calvary Baptist Church 189
Read Blvd West E Nov. 13, 2025 Resurrection of Our Lord (School) JOB 1, NOELA 113

The team held the pilot’s first neighborhood event on May 8 at the Giving Hope Community Center in the
Desire/Florida community in District D. To build awareness and drive participation, we conducted a
broad outreach campaign leading up to the event. Marketing tactics included sending invitation
and reminder emails, conducting in-person canvassing, and creating organic social posts. The
event offered free food and refreshments to create a welcoming atmosphere and encourage
engagement. A looping presentation about Energy Smart, energy-efficiency and the benefits, available
upgrades, while staff answered questions and helped residents sign up on the spot for a free home
energy assessment. Community partners added further value; JOB1 provided employment resources,
and DePaul Community Health offered free health services and information. Together, these partners
helped deliver a well-rounded, community-focused event that connected residents with multiple forms of
support in one accessible setting. Overall, the event drew an engaged group of attendees, resulting in
15 customers signed up for home energy assessments for the first event.

- District D- Event #1 Metrics
IMPRESSIONS/ AUDIENCE OPEN

Table 25.1: Desire/Florida Communit

CLICK-

CHANNEL | IN-MARKET DATE SENDS REACH/ OPENS RATE CLICKS THI?,L\quIJEGH
Invitation Email 05/07/2025 409 89 21.87% 7 1.72%
Post event Email 05/13/2025 414 79 19.13% 23 5.57%
Canvassing Flyers 05/07/2025 500
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In July, the team held two events. Turnout improved as outreach expanded, with targeted email
invitations, neighborhood canvassing, and social posts helping build community awareness and drive
participation. The first was held on July 9, in partnership with the Castle Rock Community Church for the
Hoffman community. Approximately 25-30 attendees and 20 customers scheduling a home energy
assessment.

Table 25.2: Hoffman Community — District B- Event #2 Metrics

CHANNEL = IN-MARKET DATE | 'MPRESSONS/ AREACH! CLICKS | THROUGH
OPENS RATE
Invitation Email 07/02/25 471 70 14.86% 3 0.64%
Reminder Email 07/08/25 612 92 15.08% 3 0.49%
Post event Email 07/17/25 606 91 15.12% 1 0.17%
Canvassing Flyers 07/02/25 2,000
Direct Mailer- Postcard 06/27/25 1,206

The July 31st event, held in the Hollygrove community in District A, continued the upward momentum,
driven by coordinated email outreach, on-the-ground canvassing, and organic social promotion to
engage residents ahead of the event. The event had 44 customers sign up.

Table 25.3: Hollygrove Community — District A - Event #3 Metrics

CLICK-
CHANNEL IN-MARKET DATE IMPSESSISONS/ REﬁgE"IngEENS ngg‘ CLICKS | THROUGH
Invitation Email 07/25/25 1,002 184 18.44% 31 3.11%
Reminder Email 07/30/25 1,000 181 18.14% 47 471%
Post event Email 08/06/25 983 180 18.39% 75 7.66%
Canvassing Flyers
Direct Mailer- Postcard 07/18/25 1,646 15

Residents responded well to a coordinated outreach approach ahead of the September 23rd event,
including event-specific emails, neighborhood canvassing, and organic social posts that increased
visibility and encouraged participation. Held in the Fischer community in District C, this event generated
25 sign-ups.

Table 25.4: Fischer Community — District C- Event #4 Metrics
IMPRESSIONS/ AUDIENCE OPEN

CLICK-

CHANNEL | IN-MARKET DATE SENDS REACH/ OPENS RATE CLICKS THI'ESI'LIJEGH
Invitation Email 09/18/25 1,300 434 34.69% 1 0.08%
Reminder Email 09/22/25 1,268 320 25.6% 3 0.24%
Post event Email 09/30/25 1,256 277 22.37% 13 1.05%
Canvassing Flyers
Direct Mailer- Postcard 09/16/25 2,226

Many of the customers residing within the selected neighborhood communities have not provided email
addresses. In an effort to reach those customers who were unable to attend events or had not yet
scheduled their free assessment, a postcard was deployed, sent post event. The postcard reinforced
program awareness, highlighted key benefits and encouraged residents to sign up for a free home
energy assessment, helping extend engagement beyond the in-person events, resulting in an additional
50 scheduled assessments.
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Table 25.5 Post-event

CHANNEL

postcard outreach — All Districts- Metrics

IN-MARKET DATE

IMPRESSIONS/ SENDS

Post-event postcard- Districts A, B, C, D

November 11, 2025 5,662

The final event, held on November 13 for the Read Blvd community in District E. In partnership with the

Resurrection of Our Lord School, the team coordinated marketing outreach efforts via email,

neighborhood door-to-door canvassing with handouts, placement on community calendars and organic

social posts, resulting in 40 sign-ups.

Table 25.6: Read Blvd West Community — District E- Event #5 Metrics

AUDIENCE CLICK-
CHANNEL  IN-MARKET DATE | MPRESSIONSI 1 geachy CLICKS = THROUGH
OPENS RATE
Canvassing handout October 25, 2025 4,000
Pre-event Postcard November 5, 2025 2,207
Invitation Email November 6, 2025 1,394 132 9.7% 4 0.29%
Reminder Email | November 12, 2025 1,388 351 25.75% 9 0.66%
Post event Email November 18, 2025 1,388 387 28.52% 33 2.43%
Post event Postcard | December 12, 2025 2,227
Table 25.7: Circuit Newsletter/ Entergy Newsroom Energy Smart topics
MONTH TOPIC / HEADLINE OFFERINGS
Janua New vear. new savinas Home Performance with ENERGY STAR®, Income-Qualified
ry year, 9 Weatherization assessments and the Online Marketplace
Home Performance with ENERGY STAR®, Income-Qualified
February Your game plan for home energy savings Weatherization assessments, Online Marketplace, Home appliance
rebates, A/C Solutions and EasyCool
March Every drop counts Home appliance rebates and Online Marketplace
Home Performance with ENERGY STAR® and Income-Qualified
April Small changes, big impact Weatherization assessments, Home appliance rebates, Online
Marketplace
April Smarter ways to save, reduce energy use and EasyCool and Online Marketplace
get paid for your efforts
. . Home Performance with ENERGY STAR® and Income-Qualified
May Is your attic costing you money? o
Weatherization assessments
Energy Smart helps New Orleans customers .
June . . Home appliance rebates
save with new rebates on home appliances
June Smart choices. Real savings. Peak time rebate and EasyCool
) . . Home Performance with ENERGY STAR® and Income-Qualified
July | Save on your home energy bills with air sealing L
Weatherization assessments
Beat the heat and boost . ith Home Performance with ENERGY STAR® and Income-Qualified
August eat the heat and boost your savings wi Weatherization assessments, Home appliance rebates, Online
Energy Smart
Marketplace
Energy Smart offers free HEPA air purifiers to } e ) .
September income-eligible New Orleans residents Income-qualified retail appliances
Low- to no-cost energy-saving strategies from  Home Performance with ENERGY STAR® and Income-Qualified
October o
Energy Smart Weatherization assessments
November End of year HVACSs;\gptgs through Energy A/C Solutions
v d ) inders for New Orl Home Performance with ENERGY STAR® and Income-Qualified
December ear-end savings ::Qégn?;S PN ASTEEINS Weatherization assessments, home appliance rebates and Online
marketplace.
December | Energy Smart launches winter savings initiative ~ Income-qualified Online Marketplace
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Table 25.8: Axios New Orleans Native Ad Metrics

Ad Topic

Apex 1: Reduce energy waste, lower bills and create a cleaner NOLA with these simple
changes at home

Apex 2: Energy Smart offers free home energy assessments for New Orleans residents.

Mid Story 1: Reduce energy waste, lower bills and create a cleaner NOLA with these simple
changes at home

Mid Story 2: Energy Smart offers free home energy assessments for New Orleans residents.

Smart Post 1: Keep your cool: Lower your energy bills during the heat of summer

Smart Post 2: Reduce energy waste—and lower your bills—with simple changes at home.

Impressions Clicks

7,790 7 0.09%
7,686 7 0.09%
4,246 14 .33%
4,208 22 .52%
3,072 5 16%
2,999 10 .33%

CTR

Table 25.9: Axios New Orleans Newsletter Metrics

In-market

dates*

April 14, 2025

April 15, 2025

April 16, 2025

April 17, 2025

April 18, 2025

May 5, 2025

May 6, 2025

May 7, 2025

May 8, 2025

Impression
s/ sends

56,659

56,953

57,432

57,866

58,257

63,247

63,631

63,974

64,209

Opens

15,089

15,664

15,241

14,850

14,180

15,951

16,265

16,039

16,022

27%

28%

27%

26%

24%

25%

26%

25%

25%

73

45

70

67

67

99

68

89

85

0.48%

0.29%

0.46%

0.45%

0.47%

0.62%

0.42%

0.55%

0.53%
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40

27

40

31

44

57

&

45

39
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Clicks

33

18

30

36

23

42

31
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Reduce energy

Cooling costs make u
waste—and lower 9 P

more than 55% of your

May 9, 2025 64,443 16,133  25% 44 0.27%  your bills—with 18 bill—How t 26
simple changes at energy bill—How 1o
home lower it

In August, the Energy Smart team launched the A/C tune-up summer campaign. The campaign targeted
customers who participated in the A/C tune-up offering previously but had not completed an A/C tune-up
in the past two years. Additional postcards were also sent to customers who have never had an A/C
tune-up and were higher energy usage or arrears. The campaign included a lead generation email, a
reminder email and a direct mail postcard, resulting in 123 sessions on the A/C tune-up webpage.

Table 25.11: A/C tune-up Summer Campaign Metrics

TACTIC IN-MARKET DATE IMPEEﬁ%ISONSI AIL'\!E;IOI«E(;\JI-E;E gZEE CLICKS T:II?_IOCUK(;H
OPENS RATE
Lead Generation Email August 7, 2025 1,092 361 33.43% 89 8.24%
Remarketing Email August 14, 2025 1,083 328 30.43% 112 10.39%
Direct Mail- Postcard August 12, 2025 6,586

In September, the team held the Trade Ally Advisory Group- Fall Meeting, continuing to grow and
support the residential trade ally network. At this time, the team also distributed two new co-branded
marketing materials; a bilingual door hanger, encouraging customers to sign up for assessments, while
reminding customers to select the trade ally referral and the second piece is a customer feedback card,
allowing the customer to provide feedback on their experience with the specific trade ally. Enabling the
team to capture additional insight on areas of success, opportunity, and personal kudos. Through
December, the survey cards garnered 16 responses, across 5 trade allies with a 100% net promoter
score and comments from customers highly recognizing positive experiences.

In the Fall, the team produced a thirty second customer testimonial ad spot highlighting the voice and
real-life experience from the customer's point of view. The ad spot ran 19 times over 10 days on WVUE
Fox 8 and in addition to the ad spot, the team secured an interview on Fox 8 NOLA NOW show,
increasing awareness about upcoming events, how Energy Smart is here to help and how customers
can participate. These broadcast media efforts contributed to a 16.09% increase in traffic to the Energy
Smart website; 1,919 sessions vs.1,653 sessions prior week (Nov. 7-17). From Nov. 10- Dec. 9, a total
of 335 assessments were scheduled. To embrace the season of celebration and express gratitude, in
December the Energy Smart team sent a thank you email to customers who participated in the program
throughout the year.

WVUE Fox 8 Programming

November 12 NOLA Now Interview

November 18 NOLA Now Interview (re-air)
November 19-21  WVUE News (:30 spot aired 10 times)
November 24-28 \WVUE News (:30 spot aired 9 times)

Table 25.12: Trade Ally Newsletters and Emails

EMAIL NAME = IN-MARKET DATE SENDS OPENS CLICKS
Q2 Newsletter June 27, 2025 44 16 38.1% 87 100%
Q3 TAAG Meeting: Save the Date September 16, 2025 42 27 67.5% 18 45%
Q3 TAAG Meeting: Post event September 29, 2025 41 20 50% 12 30%
Q4 Newsletter December 15, 2025 55 29 52.73% 24 43.64%
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Table 25.13: End of year/ Customer participation thank you

CHANNEL

IN-MARKET DATE

IMPRESSIONS/
SENDS

OPENS

CLICKS

CLICK-
THROUGH

Email

December 23, 2025

4,985

1,655

32

RATE
.66%

Table 25.14: Residential Customer Satisfaction Survey Emails

EMAIL NAME

IN-MARKET DATE

IMPRESSIONS/

SENDS

AUDIENCE
REACH/

OPEN
RATE

CLICKS

CLICK-

THROUGH

OLM Survey- December 2024
IQW Survey- December 2024

HPWwWES Survey- December 2024

A/C tune-up Survey- December
2024

OLM Survey- Feb/March 2025
IQW Survey- Feb/March 2025

HPWES Survey- Feb/March 2025

A/C tune-up Survey- Feb/March
2025

OLM Survey- April 2025

IQW Survey- April 2025

HPWES Survey- April 2025

A/C tune-up Survey- April 2025
OLM Survey- May 2025

IQW Survey- May 2025

HPWES Survey- May 2025

A/C tune-up Survey- May 2025
OLM Survey- June 2025

IQW Survey- June 2025

HPWES Survey- June 2025

A/C tune-up Survey- June 2025
OLM Survey- July 2025

IQW Survey- July 2025

HPWES Survey- July 2025

A/C tune-up Survey- July 2025
OLM Survey- Aug/Sept 2025
IQW Survey- Aug/Sept 2025
HPWES Survey- Aug/Sept 2025
A/C tune-up Survey- Aug/Sept 2025
OLM Survey- October 2025
IQW Survey- October 2025
HPWES Survey- October 2025
A/C tune-up Survey- October 2025
OLM Survey- November 2025
IQW Survey- November 2025

HPWwWES Survey- November 2025

A/C tune-up Survey- November
2025

January 16, 2025
January 16, 2025
January 16, 2025
January 16, 2025
April 24, 2025
April 24, 2025
April 24, 2025
April 24, 2025
May 6, 2025
May 6, 2025
May 6, 2025
May 6, 2025
June 11, 2025
June 11, 2025
June 11, 2025
June 11, 2025
July 25, 2025
July 25, 2025
July 25, 2025
July 25, 2025
August 7, 2025
August 7, 2025
August 7, 2025
August 7, 2025
October 9, 2025
October 9, 2025
October 9, 2025
October 9, 2025
November 25, 2025
November 25, 2025
November 25, 2025
November 25, 2025
December 5, 2025
December 5, 2025
December 5, 2025

December 5, 2025

60
57
42

28

98
64
72
23
52
47
80
21
36
64
66
47
33
185
61
54
52
56
66
52
89
403
150
167
27
198
60
75
19
53
31
38

OPENS

23
34
32
22
32
52
32
15
11
19
20
11

33
22
15
17
71
18
20

26
27

42
114
59
45

35
19
19

17
23
11

38.46%
60.00%
76.00%
80.00%

33.80%
81.25%
45.83%
63.64%
21.95%
40.63%
25.42%
53.85%
16.67%
51.11%
34.00%
31.91%
51.52%
38.59%
30.51%
37.04%
11.54%
46.43%
40.91%
9.62%
47.73%
29.23%
40.41%
27.44%
28%
18.42%
32.2%
26.39%
50%
32.69%
76.67%

29.73%

A O W b~ O

-
o w

N o W O

SN

23

11

12

19
10
14

10

RATE
10.17%

7.14%
7.14%

0.00%

4.17%
20.31%
14.49%

0.00%

6.00%
10.87%

8.97%

4.76%

5.71%
18.75%
10.94%

6.38%
18.18%

12.5%

8.47%
20.37%

7.69%
21.43%
10.61%
11.54%

9.09%
4.78%

6.85%

8.54%

16%

5.26%

3.39%

2.78%

5.56%

5.77%

3.33%

0%
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Peak Time Rebate

In preparation for the PY15 marketing campaigns, the Energy Smart team updated the existing email
template with animation and repurposed that creative for organic social and banner ads for the Entergy
New Orleans website. The existing pre-season notice, eligibility notice, 24-hour SMS and email event
reminder communications and 1-hour SMS and email event reminder communications were updated to
reflect the 2025 legal disclaimer and new UTM codes for tracking.

PY15 recruitment efforts began May 19 and ended on June 27. Four recruitment emails were deployed,
with click through rates exceeding the industry benchmark of .03%. The offering was featured as one of
the demand response offerings on the Entergy New Orleans newsroom that ran June 2 and June Circuit
Newsletter that was in market on June 18. Between June 2-18, the newsroom article and Circuit
Newsletter generated 223 sessions to the Energy Smart website and resulted in 13 clicks on the Peak
Time Rebate enroliment submission form. The rotator banner ads were posted on the Entergy New
Orleans website on June 1 generated 547 sessions to the website and 51 clicks on the Peak Time
Rebate enrollment submission form. Lastly, on May 28, animated organic social posts launched on the
Entergy New Orleans social media pages generating 49 sessions to the website and resulting in 5 clicks
on the Peak time Rebate enroliment submission form.

As a result of these marketing initiatives, the Peak Time Rebate landing page was the fifth highest
viewed landing page on the Energy Smart website with a total of 3,739 views and average engagement
time of 1 minute 49 seconds. Despite being a seasonal offering, the campaign generated 723 key
events (clicks on the enroll now CTA), making it the second ranked key event on the website. In terms of
sessions on the website, the Peak Time Rebate landing page had 4,290 sessions with 688 coming from
new users.

In late July, the program team stopped accepting new enrollments and updated the website to message
that the Peak Time Rebate offering was no longer accepting new participants. Per approval from the
New Orleans City Council, the Peak Time Rebate offering will no longer be available from the Energy
Smart program. An email notifying Peak Time Rebate participants was developed in December and
deployed January 8, 2026.

Table 25.15: Peak Time Rebate Email Recruitment Metrics

AUDIENCE
Channet | NDARKET | IMPRESSIONS/ REACH/ OFeN | cLicks
Welcome back email May 1, 2025 4,070 1,500 38% 244 6%
Email 1: Recruitment May 19, 2025 18,856 5,454 32% 557 3%
Email 2: Remarket to DNO’s May 22, 2025 12,182 2,014 17% 106 1%
Email 3: Remarket to DNO’s June 6, 2025 10,128 570 6% 87 1%
Email 4: Recruitment to non-Energy June 27, 2025 1,484 433 31% 7 1%
Smart participants
Eligibility Notice email June 12, 2025 16 4 31% 0 0%
Eligibility Notice email July 7, 2025 36 27 7% 3 9%
Eligibility Notice email July 9, 2025 2 1 50% 0 0%
Welcome to PTR email June 5, 2025 185 134 73% 2 1%
Welcome to PTR email June 9, 2025 9 4 44% 0 0%
Welcome to PTR email June 12, 2025 31 11 38% 0 0%
Welcome to PTR email July 7, 2025 20 8 47% 0 0%
Welcome to PTR email July 9, 2025 7 4 57% 0 0%
Welcome to PTR email July 25, 2025 17 9 53% 0 0%
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Table 25.16: Peak Time Rebate Event Communication Metrics

Channel I MARKET o NS REACH) orEl clicks | THROUGH
OPENS RATE

Event 1: 24-hour notice email 7/21/2025 4,691 3,010 66% 111 2%
Event 1: 1-hour notice email 7/22/2025 4,678 3,091 68% 34 1%
Event 1: 24-hour notice text 7/21/2025 2,424 749 32%
Event 1: 1-hour notice text 7/22/2025 2,409 0 0%
Event 2: 24-hour notice email 7/27/2025 4,676 2,850 63% 69 2%
Event 2: 1-hour notice email 7/28/2025 4,668 2,827 62% 19 1%
Event 2: 24-hour notice text 7/27/2025 2,410 530 23%
Event 2: 1-hour notice text 7/28/2025 2,406 0 0%
Event 3: 24-hour notice email 7/28/2025 4,668 2,801 62% 55 1%
Event 3: 1-hour notice email 7/29/2025 4,663 2,854 63% 21 1%
Event 3: 24-hour notice text 7/28/2025 2,405 515 22%
Event 3: 1-hour notice text 7/29/2025 2,394 0 0%
Event 4: 24-hour notice email 8/18/2025 4,636 2,654 59% 44 1%
Event 4: 1-hour notice email 8/19/2025 4,627 2,829 63% 19 1%
Event 4: 24-hour notice text 8/18/2025 2,383 518 23%
Event 4: 1-hour notice text 8/19/2025 2,380 0 0%

*1-hour notice texts did not include a link for customers to click, therefore no data can be provided for clicks and click-through rate.
*No open or open rate data available for event text messages in PY15.

EasyCool

During PY15, the EasyCool offering was promoted through a variety of marketing tactics to include new
banner ads on the Residential Online Marketplace; 12 email campaigns; OLM retargeting emails to
customers that purchased a smart thermostat without the EasyCool enrollment option added a check-
out; article in the June Circuit Newsletter; organic social posts and messaging from OEM'’s such as
Honeywell and Sensi.

EasyCool marketing efforts launched April 16, 2025, with an Earth Day email campaign, targeting
customers that received a smart thermostat in PY14 and PY 15, but have not enrolled them in EasyCool.
The email was resent on April 22 to the list of did not opens from the first email. The Earth Day emails
generated an average open rate of 30.4% and a click-through-rate of 3%. While the open rates fell short
of the utility industry benchmark average of 41.4%, the click-through-rates exceeded the .03%
benchmark.

Entering the demand response season, a pre-season email was sent on May 1 to 5,255 customers
enrolled in EasyCool. To increase enroliments and meet the PY15 BYOT goal of 10,001 total devices,
the Energy Smart team launched a limited-time $100 enrollment incentive campaign that ran from May 5
— June 30. This campaign was supported with emails and an article in the June Circuit Newsletter.

The first acquisition email was deployed on May 6 and then resent on May 9. The target audience for
this campaign included all residential customers from PY13-PY15 with smart thermostats not enrolled in
EasyCool. On June 10, the target audience was expanded to include all residential customers that
never participated in the Energy Smart program. That list had over 186,000 customer contacts, ranked
according to their 2-year kWh usage. The June emails were sent in waves. The first wave, deployed
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June 10, was sent to 1,489 contacts. Wave 2 was sent June 11 to 1,605 contacts. Wave 3 was sent
June 13 to 4,908 contacts and Wave 4 was sent on June 20 to 8,168 contacts.

The enroliment incentive offers reverted back to $50 on July 1. The program team developed two new
creative concepts for the July email campaigns. The emails were deployed simultaneously and split
evenly between the customers that did not open the emails from the April — June campaigns. The
purpose of sending two emails to different audiences was to test which creative generated more
engagement. The result of that A/B creative test was neither creative option outperformed. Both emails
had similar results with open rates and click through rates on par with the industry benchmarks.

Automated remarketing emails targeting customers that purchased smart thermostats from the online
marketplace without the EasyCool enroliment incentive were implemented in June. These emails
promoted the $100 limited-time enroliment incentive through June and then the $50 enrollment incentive
starting July 1.

Lastly, EasyCool was featured in the June 18 Circuit Newsletter and June 2 blog post on the Entergy
Newsroom with the additional mention of the Peak Time Rebate offering. Between June 2 — 18 the
article generated 223 sessions to the Demand Response landing page and resulted in 23 clicks on the
enroll now CTA on the EasyCool landing page.

EasyCool landing page views pre-campaign from January 1 — April 15 (pre-campaign initiatives), was
393 and 89 clicks on the enroll button. As a result of the marketing initiatives that ran April 16 —
December 31, 2025, the page views were 1,598 with 234 clicks on the enroll button — a 307% increase
in views and 163% increase in clicks.

Table 25.17: EasyCool Metrics

CLICK-
IMPRESSIONS/  AUDIENCE OPEN
CHANNEL IN-MARKET DATE A B e A= CLICKS | THROUGH
RATE
Email: Eag:n[’ay Lead April 16, 2025 259 110 45% 10 4%
Email: Earth Day DNO .

Remarket April 22, 2025 139 11 8% 2 1%
Pre-season letter May 1, 2025 5,255 1,648 32% 13 3%
Email: $100 LTO May 6, 2025 450 151 36% 17 4%
Email: $100 LTO

Remarket May 9, 2025 269 20 8% 3 1%

Email: $100 LTO Wave 1 June 10, 2025 1,489 446 31% 30 2%
Email: $100 LTO Wave 2 June 11, 2025 1,605 405 27% 11 7%
Email: $100 LTO Wave 3 June 13, 2025 4,908 1,020 22% 34 7%
Email: $100 LTO Wave 4 June 20, 2025 8, 168 1, 297 17% 55 7%
Email: $50 V1 Creative

July 15, 2025 4,088 1,136 28% 40 1%
Email: $50 V2 Creative July 15, 2025 4,086 1,214 30% 33 1%
Email:$50 V1 Creative
Remarket July 24,2025 2,870 194 7% 7 1%
Email: $50 V2 Creative July, 24, 2025 2,961 196 7% 12
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Remarket

Energy Smart Online Marketplace / Retail appliances

Throughout the year, the team has focused on implementing new tactics and offers to optimize customer
experience. Primary tactics included email marketing, blog, and newsletter content, organic and paid
ads, and homepage banners. New tactics include rotator slide ads on the Entergy New Orleans
residential page, additional placement on the Energy Smart website and new media partnerships. These
tactics helped to increase awareness for marketplace offerings, product promotions, and educated
customers on the savings and benefits of energy-efficient products. In March, the first rotator ad was
launched that focused on the online marketplace, resulting in a 41.49% engagement rate and led 94
user sessions to the online marketplace. In April, the Axios campaign resulted in 5,372 visits to the
marketplace and 84 orders, over 100% increase vs. April the previous year, doubling the number of site
visits and orders. The success of the PY14 ‘Free Air Purifier’ campaign continues to drive traffic and
additional orders from returning customers to the marketplace. During the first half of the year the total
efforts to date have resulted in a 66.13% increase in site traffic and a 22% increase in orders compared
to prior year. The Simple Conserve Replacement Air Filter is the number one product sold on the
marketplace.

A new strategy in PY15 introduced separate appliance rebate and retail savings goals for market-rate
and income-qualified customers. In June, Energy Smart launched the first of three free product offers
exclusively for income-eligible customers, an initiative designed to minimize barriers and expand access
to energy-saving products. The team collaborated with the call center to enable customers to place
orders by phone without requiring an email address, ensuring participation was as simple and
accessible as possible.

The first offer, a free Simply Conserve tabletop air purifier, launched in June and was supported by
emails to more than 20,000 customers, 7,000 postcards and several hundred printed handouts at
community events. Additional awareness was driven by media placements on the Entergy website, a
program press release, and a feature as the lead article in the September issue of the Circuit email
newsletter. These coordinated tactics resulted in 2,606 air purifiers ordered within six days and more
than 5,000 total orders for the promotion.

In October, the offer transitioned to a free energy-saving bundle, which continued to see high traffic from
earlier outreach. Residents placed 935 bundle orders, and across both the purifier and bundle
promotions. Approximately 1,600 orders were submitted through the call center alone, highlighting the
importance and potential of removing digital access barriers. The final income-qualified offer, a free
Google Nest thermostat, launched in December and generated 108 orders in one month as the team
tested new ways to educate and engage customers around smart thermostat technology.

Collectively, these retail and rebate efforts not only drove significant customer participation but also
helped the program exceed its appliance savings goals, achieving over 100% of the target for PY15.

Table 25.18: Exclusive Income-Eligible Free Offers

PROMOTION NAME RUN DATES TOTAL ORDERS
Free Simply Conserve Tabletop Air Purifier | June — October 2025 5,086

Free Energy Saving Bundle October - December, 2025 935

Free Google Nest Thermostat December, 2025 108
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Table 25.19: Free Simply Conserve Tabletop Air Purifier

CLICK-
IN-MARKET IMPRESSIONS/ OPEN
EMAIL DATE SENDS OPENS RATE CLICKS THROUGH
RATE
ﬁi’:f‘g;)'-ead gen June 9, 2025 1,499 470 31.86% 121 8.2%
Email: Did not o ®
open (list #1) June 16, 2025 1,285 117 9.24% 28 2.21%
5{::“2') Lead gen June 17, 2025 1,540 127 8.31% 8 52%
ﬁi’:f‘;;)'-ead gen July 1, 2025 7,205 1,294  18.11% 99 1.39%
Postcard: Lead
gon (st #4) July 14, 2025 7,232 - - - -
Postcard July 11, 2025 902 153 17.09% 38 4.25%
ﬁi’:f‘;;)"ead gen August 8, 2025 1,499 470 31.86% 121 8.2%
ﬁi’:f‘;g)"ead gen June 9, 2025 1,285 117 9.24% 28 2.21%
Table 25.21: Free Google Nest Offer Metrics
CLICK-
IN-MARKET IMPRESSIONS/ OPEN
EMAIL DATE SENDS OPENS RATE CLICKS = THROUGH
RATE

'é‘;f:ilee"e’atw" December 12, 2025 12,550 1,491 12.13% 70 57%
Efn“;ﬁ’keting December 16, 2025 12,663 1,547 12.49% 56 45%
Eﬁ;ifha“"e December 22, 2025 15,553 4,668 30.55% 223 1.46%
Press Release December 15, 2025
Display Ad December 15,
Campaian s 17,365 1,412 8.13%
Postcard December 18, 2025 9,263
Table 25.22: Online Marketplace Promotions

PROMOTION NAME RUN DATES PRODUCTS PROMOTED

Kick Off with Savings

Celebrate Savings

World Water Day

Earth Day

Memorial Day

Summer of Savings

April 9-28, 2025

January 15-21, 2025

February 6- March 19, 2025

March 12- 25, 2025

May 2- June 2, 2025

June 17- August 31, 2025
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Simply Conserve LEDs (all types) and Air Purifier

Honeywell Home Wi-Fi Color 7 Day thermostat and Sensi Smart
thermostats

Evolve Showerstart TSV

Simply Conserve LEDs (all types), advanced power strip and air
purifier. Sensi, Sensi lite, Sensi touch 2 thermostats, Google
Nest Learning and Google Nest thermostats, ecobee premium,
essential and enhanced thermostats

Simply Conserve advanced power strip and Sensi, Sensi lite,
Sensi touch 2 thermostats.

Sensi smart thermostat, Sensi Lite, Sensi Touch 2, Honeywell
home T9 and Honeywell home Color Touch




Google Nest Learning and Google Nest thermostats, ecobee3

Fourth of July June 30- July 18, 2025 lite, ecobee Enhanced, ecobee Premium,
Back to School August 1- 31, 2025 Simply Conserve Tabletop Air Purifier and Advanced Power Strip
Fall Savings September 3- 23, 2025 Simply Conserve Flood LEDs

Simply Conserve LEDs and Pipe wrap, Google Nest Thermostat,
Google Nest Learning Thermostat, Sensi smart thermostat,
Sensi Touch 2, Sensi lite, ecobee3 lite, ecobee Enhanced,
ecobee Premium

Energy Awareness September 22- October 21, 2025

Simply Conserve Advanced Power Strip and Tabletop Air
Purifier, Google Nest Thermostat, Google Nest Learning
Black Friday/ Cyber Monday November 12- December 7, 2025 Thermostat, Sensi smart thermostat, Sensi Touch 2, Sensi lite,
ecobee3 lite, ecobee Enhanced, ecobee Premium, Honeywell
Wifi Color, Indoor water savers

Google Nest Thermostat, Google Nest Learning Thermostat,

Holiday December 10- 30, 2025 Simply Conserve LEDs

Table 25.23: Online Marketplace Digital Ad Metrics

CHANNEL IN-MARKET DATE o ONST T cLicks THROUGH
RATE
Google Shopping Ads —True Shopping 37,523 481 1.28%
Google Shopping Ads- Performance Max 21,815 466 2.14%
Search Ads- Earth Day 8,792 435 4.95%
Search Ads- Memorial Day May 14- June 2, 2025 1,564 93 5.95%
Table 25.24: Online Marketplace Email Metrics
EMAL INMARKET | IMPRESSIONS/ | qpens | OPEN gy | mRoUGH
RATE
Kick off Savings— Lead Generation January 16, 2025 97,505 17,619 18.18% 327 .34%
Celebrate Savings = Lead Generation February 13, 2025 56,693 10,208 18.14% 102 .18%
Celebrate Savings— Remarketing February 20, 2025 54,657 9,061 16.69% 49 .09%
Earth Day- Lead Generation #1 April 10, 2025 58,994 7,533 12.88% 1,171 2%
Earth Day- Lead Generation #2 April 17, 2025 93,221 16,307 17.61% 490 .53%
Memorial Day- Lead Generation May 28, 2025 97,032 19,285 20.03% 1,041 1.08%
Memorial Day- Remarketing June 2, 2025 79,545 4,315 5.47% 329 42%
Fourth of July- Lead Generation June 18, 2025 2,305 251 10.93% 47 2.05%
Fourth of July- Lead Generation June 26, 2025 2,317 420 18.19% 32 1.39%
Fourth of July- Remarketing July 2, 2025 12,110 1,971 16.53% 453 3.8%
Summer of Savings- Lead Generation July 25, 2025 72,941 15,540 21.44% 1,194 1.65%
Summer of Savings- Remarketing July 31, 2025 69,910 12,587 18.1% 636 .91%
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Marketing Collateral
e General Energy Smart Handout.
¢ Residential Customer Authorization Form.
e Rebate Forms.
A/C Tune-Up Rebate Form.
Central A/C Rebate Form.
Duct Efficiency Improvement Rebate Form.
HPWES Attic Insulation and Air Infiltration Re-education Rebate Form.
IQW Attic Insulation and Air Infiltration Re-education Rebate Form.
IQW Duct Efficiency Improvement Rebate Form.
Dehumidifier Rebate Form.
Heat Pump Water Heater Rebate Form.
Pool Pump Rebate Form.
Refrigerator Rebate Form.
Smart Thermostat Rebate Form.
Trade Ally Smart Thermostat Rebate Form.
Water Cooler Rebate Form.
o Window A/C Rebate Form.
o Customer Satisfaction Surveys.
o Home Performance with ENERGY STAR Satisfaction Survey.
o Income-Qualified Weatherization Satisfaction Survey.
o A/C Tune-Up Satisfaction Survey.
o Energy Smart Online Marketplace Satisfaction Survey.
e HPWES and IQW Sorry We Missed You Door Hanger.
e HPWES and IQW Assessment Leave Behind.
e Multifamily Landlord Permission Form.
e Multifamily Direct Install Service Agreement.
e Multifamily Program Sell Sheet.
e Multifamily Tenant Leave Behind.
e Multifamily Tenant Notification Flyer.
e Retail Employee Education Flyer.
e Vehicle Magnet.

o

O O O O O O O O O O O O

Marketing Tactics

e Owned media
o Energy Smart website content
o Email
o Entergy organic social
o Circuit e-newsletter content
o Entergy Newsroom content

e Paid media
o Digital search and display advertising
o Digital shopping ads
o Paid social media

e Direct mail
o Postcards
o Billinsert

e Community outreach
o Energy efficiency kit materials
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o Neighborhood canvassing
e Air purifier Campaign materials
e Home Performance with ENERGY STAR® Campaign Materials
e A/C Solutions Campaign Materials
e Online Marketplace Promotions
e EasyCool emails
e Peak Time Rebate acquisition email
e Peak Time Rebate event notification email and SMS
e Trade Ally Emails

Residential Customer Satisfaction

Understanding program performance and customer satisfaction are vital to the success of the Energy
Smart program. The team surveyed customers to gauge satisfaction with various elements such as the
program in general, process for participating, the staff or trade ally they worked with and their energy-
efficient upgrade. The team reviews customer satisfaction survey results quarterly to ensure that program
satisfaction remains high and continuously improves the customer journey. Customer satisfaction across
all programs showed positive responses, with most customers highly likely to recommend Energy Smart
to their friends or colleagues. Detailed customer responses highlighted their appreciation of the
professionalism and knowledge of the Energy Advisor, their satisfaction with the offerings and their interest
in additional opportunities to lower their bills and save more energy.

Across the residential offerings, customer satisfaction regarding the service, installation and safety
averaged scores between seven and ten, with ten indicating very high satisfaction. The team will use the
motivational responses and commented feedback shared by customers in PY15 to inform strategies to
increase customer engagement in PY16. These motivators included saving money on their utility bill, the
no-cost direct install items and assessment, and helping the environment. Customer home assessment
report emails, appointment confirmation, and follow up emails will continue to provide additional
opportunities in PY16.

Table 25.25: Customer Satisfaction Survey Results = HPWES/IQW/MF

QUESTION HPWES QW MF
Overall, how satisfied are you with the offering? 7.6 8.7 9.9
How satisfied were you with the professionalism of the energy advisor? 8.8 9.1 9.9
How satisfied were you with the energy advisor's knowledge about the
. . n 8.3 9.1 9.9
products installed and ability to answer your questions?
How satisfied are you with the safety measures taken by the energy advisor?
8.8 9.0 10.0
(Used ladder, wore gloves, had on safety glasses, etc.).
How likely are you to implement changes recommended by the energy
- 7.9 8.9 N/A
advisor?
How satisfied were you with the enrollment and scheduling process? 7.8 9.0 N/A
How likely is it that you would recommend the program to a friend or 78 92 N/A
colleague?
Wanted to Wanted to ltems and audit
Top motivation for participating in the offering. reduce my reduce my
P S were free.
utility bill. utility bill.

*Scoring is based on question response average.
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Table 25.26 EasyCool Customer Satisfaction Survey Results

QUESTION EASYCOOL SCORES*
Overall, how satisfied are you with the offering? 8.6
How satisfied were you with the enrollment process? 9.3
How satisfied were you with the time it took to receive your incentive? 8.7
How likely is it that you would recommend the offering to a friend or family member? 9.0
What was your top motivation for participating in the offering? Wanted to reduce my utility bill.

*Scoring is based on question response average

Table 25.27: A/C Tune-Up Customer Satisfaction Survey Results

QUESTION A/C TUNE-UP SCORES*

Overall, how satisfied are you with the A/C Tune-Up offering? 8.1
How satisfied were you with the professionalism of the trade ally? 8.3
How satisfied were you with the quality of service provided by your trade ally? 8.0
How satisfied were you with the enrollment and scheduling process? 8.1
How likely is it that you would recommend the program to a friend or colleague? 8.1
How satisfied were you with the trade ally's knowledge and ability to answer your questions? 8.2

How satisfied are you with the safety measures taken by the trade ally? (Used ladder, wore

gloves, had on safety glasses, etc.) 8.5

Wanted to reduce my utility

Top motivation for participating in the offering. bill
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Table 25.28: Online Marketplace Customer Satisfaction Survey Results

QUESTION

ONLINE
MARKETPLACE
SCORES*

Overall, how satisfied were you with your Online Marketplace order and experience?

How satisfied were you with the item(s) you purchased from the marketplace?

How satisfied were you with the turnaround time it took to receive your item(s)?

How satisfied were you with the ordering process?

How likely is it that you would recommend the program to a friend or colleague?

How likely are you to shop on the Energy Smart Online Marketplace again?

How satisfied were you with the ease of installing the item(s) ordered?

Top motivation for participating in the offering.

9.2

9.3

8.9

9.2

9.2

9.1

8.5

Iltems ordered were
free/discounted.
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Graph 25.1: Lead Sources
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The Energy Smart team tracked residential customer participation using identified lead marketing sources
for customers that included community events/outreach, tabling at customer care centers, email, friends
and family/word-of-mouth marketing, direct mail, utility referrals, social media, the Energy Smart website
and traditional advertising. The highest performing lead sources for PY15 included referral sources such
as trade ally contractors and family and friends. Online sources, email and direct mail continued to be
popular and consistent channels through PY15. The team will continue to expand customer reach via
outreach, community engagement, and digital channels to drive traffic to the program website.

Planned or Proposed Changes

Across the portfolio of residential offerings, the team will continue to deepen customer engagement by
leveraging cross-promotional opportunities and refining every touchpoint in the customer journey. The
team plans to expand the out of home and broadcast media presence. The goal is to elevate both the
experience and the value the Program delivers. To highlight the personal and human nature of residential
energy efficiency, the team will develop content that builds trust, showcases expertise, and introduces
customers to the dedicated energy professionals working in their homes.

For the Home Performance with ENERGY STAR® and Income-Qualified Weatherization programs, the
team will expand partnerships with local and community-based organizations and strengthen presence
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through in-person outreach. This year, the team will also launch another series of neighborhood-focused
community events designed to meet customers where they are.

To further empower our partners, the team will develop a set of new resources including a marketing
toolkit and an overview training to ensure every ambassador of the Energy Smart program is equipped to
represent the team with clarity, confidence, and consistency.

The Residential appliances offering, will continue to utilize point-of-purchase signs for qualified energy-
efficient products, and reintroduce shelf tags for additional visibility in-store.

The Energy Smart Online Marketplace will continue to focus on increased energy-saving opportunities
with manufacturer promotions and testing custom offers for customers who had ordered an air purifier.

The Peak Time Rebate offering will be retired in 2026.

Community Outreach

The PY15 community outreach strategy consisted of tabling at both customer care centers, City Council
Town Hall meetings and partnering with existing and new community program partners, to increase
awareness of the program and secure customer leads for program participation.

The Energy Smart team increased its presence at the two customer care centers in PY15 by tabling the
first week and third week of each month at both locations. The team also re-engaged with the staff at
Total Community Action to discuss opportunities to reach the community they serve. Home Assessment
overviews were provided and the team tabled at the Total Community Action Utility Assistance event in
August, reaching hundreds of low-income residents that attended the event. In addition to the TCA
partnership, The Energy Smart program team secured partnerships with Job 1, Healthnet 504 and New
Orleans East Community Health Center. Job 1 and New Orleans East Community Health Center
provided tabling opportunities during their sponsored events and tabled at the Energy Smart
Neighborhood Based Delivery events throughout PY15.

In the second half of the year, the Energy Smart team sponsored two assessments, participated in
several of the Office of Neighborhood Engagement Community Office Hours events, focusing primarily
on tabling at the Gentilly and New Orleans East libraries and Pontilly Coffee. On October 4-5, Energy
Smart tabled in Entergy’s “Meet the Candidate” tent at the Fried Chicken Festival, marking the first year
that Energy Smart participated in a festival of that magnitude.

PY15 community outreach efforts resulted in Energy Smart participating in 155 events, a 23% increase
vs. PY14, and acquiring 867 customer leads for free home energy assessments.

Table 25.29: Community Outreach Events by Council District

COUNCIL NUMBER OF
DISTRICT EVENTS

A 10

B 72

Cc 32

D 14

E 8
Combined 19

Total 155
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Planned or Proposed Changes

Installation of new signage for the Entergy Customer Care Centers developed in Q4 will be installed during
Q1 of PY16. The new signage consists of an outdoor vinyl banner with refreshed creative for the Canal
Street location and 24”"x 36" poster display stand with brochure holders for placement inside two customers
care centers and at Total Community Action.

Commercial Marketing and Outreach
Highlights

The PY15 Commercial and Industrial Marketing Strategy began with a focused effort to engage
commercial customers through a targeted email campaign highlighting the launch of the new Energy
Smart website. This initiative aimed to drive awareness of available incentives, improve the overall
customer experience and provide businesses with easier access to program information and resources.
By promoting the website as a user-friendly hub, the campaign served as the foundation for broader
commercial outreach efforts throughout the first half of the year. During the period of January through
June, twenty-two targeted email campaigns were deployed reinforcing Energy Smart’s commitment to
meeting businesses where they are with actionable energy solutions.

The marketing team launched a super-bowl themed email campaign to promote the new website and
engage commercial customers. Leveraging the excitement around New Orleans’ iconic Superdome
hosting the big game, the campaign consisted of a strategic three-part email series. The first email, “Get
in the Game,” introduced customers to the revamped Energy Smart website and its new user-friendly
features. The second email, “Game-changing highlights,” showcased real customer success stories,
case studies and energy-saving opportunities, all presented through football-inspired graphics and
playbook visuals. To further drive action, a third targeted follow-up email was triggered for recipients
who engaged with the second email. The final “Touchdown” message encouraged interested customers
to connect with an energy, positioning it as the final step to reaching the end zone of energy savings.
The campaign served as both an awareness-building initiative and a direct lead generation effort for
commercial offerings to kick-off the year.

In addition to the email campaign, Energy Smart supported the website launch through a press release
and organic social media posts. The press release provided an overview of the Energy Smart program
highlighting available energy-saving opportunities for both residential and commercial customers.
Organic social posts with Entergy New Orleans leveraged our efforts to further promote the website
launch and reinforced the program’s commitment to helping the New Orleans community save energy
and lower utility costs.

Immediately following the website launch email campaign, Energy Smart shifted its focus to more
targeted outreach for small commercial customers. In February, a dedicated email campaign promoted
the Small Business Energy Assessment, encouraging eligible businesses to take advantage of this no-
cost opportunity. This targeted approach generated 24 leads directly from the email campaign. Overall,
Energy Smart received a total of 30 webform leads across commercial offerings in February, an
increase of 21 leads compared to February from the previous year, driven by a combination of tactics
including email, website engagement and outreach.

Building on that momentum, Energy Smart expanded its commercial outreach in March with a general
business solutions email. This email targeted both small and large commercial customers reinforcing
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Energy Smart’s role as a trusted resource for reducing energy costs and improving building
performance. Additionally, March emails also promoted the upcoming “Tax saving of Energy Efficiency”
presentation, breakfast and networking event held at the Biolnnovation Center on April 2, which features
four expert speakers, including a representative from the Energy Smart team.

In April, Energy Smart distributed the Q1 Commercial trade ally newsletter, providing trade allies with
program updates, recognizing new trade allies, training opportunities and Workforce development
updates to support ongoing engagement with the program. Both Residential and Commercial trade ally
newsletters received cohesive and revamped hero images. That same month, the team secured a
Bronze Sponsorship with Love Your City, a local initiative that aligns with Energy Smart’s mission to
support sustainability and community impact. Additionally, after reviewing email heat map data, the team
identified that customers were consistently engaging with Entergy’s logo. In response to this
observation, Energy Smart provided the Entergy New Orleans team updated messaging and creative
assets to update the Entergy New Orleans website with any content mentioning Energy Smart,
reinforcing the credibility and trustworthiness of the program as an official energy efficiency offering
supported by Entergy New Orleans and the City Council.

May continued the expansion of Energy Smart’s commercial visibility and strategic partnerships. The
program received earned media coverage in both the Love Your City newsletter and the City of New
Orleans Economic Development newsletter, helping to further establish credibility and broaden
awareness among local businesses. To strengthen engagement within the hospitality sector, Energy
Smart also became a member of the greater New Orleans Hotel & Loging Association. In support of
inclusive outreach efforts, the Energy Smart team developed a Spanish Commercial Overview to better
serve the community. May marked the beginning of early planning for the upcoming Office Building
Sector campaign, with initial strategy development focused on targeting energy-saving opportunities for
large office spaces across the city. In parallel, the program continued its targeted efforts for small
commercial customers by distributing customized Small Business Energy Assessment emails to specific
segments within Orleans Parish. The specific segments included beauty shops, eating places and
places of worship to drive awareness and participation in energy-saving opportunities tailored to their
needs.

In June, Energy Smart launched targeted outreach as part of the Office Building Sector campaign, which
included a lead generation email and a follow-up remarket email to re-engage interested recipients. The
campaign was further amplified through earned media placements, including a feature in the City of New
Orleans Office of economic development newsletter, as well as dedicated content on Entergy New
Orleans’ Facebook page and a newsroom blog post, all reinforcing Energy Smart’s value for commercial
customers. The Q2 Commercial trade ally newsletter was also distributed, highlighting key program
updates, recognizing new trade allies, upcoming trade ally advisory group meeting, training feedback,
chiller tune-up reminders and workforce development initiatives.

During the second half of PY15, Energy Smart continued to build on earlier commercial outreach efforts
through targeted email campaigns, sector-based messaging and seasonal engagement strategies
designed to support sustained customer awareness and participation.

Through earned media and community partnerships, including Love Your City, the Downtown
Development District and the NOLA Business Ecosystem, Energy Smart continued to strengthen its
connection with the local business community during the second half of the year. These placements
helped reinforce program credibility and extend awareness among commercial audiences.

Email remained a primary driver of commercial engagement during the second half of the year.
Campaign performance benefited from continued audience segmentation, sector-specific messaging
and strategic remarketing to previously engaged recipients. Targeted follow-up emails and smaller,
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highly relevant audience segments consistently generated strong engagement, reinforcing the
effectiveness of delivering timely, tailored content aligned with customer needs.

Sector-based email outreach continued to support engagement across both small and large commercial
customers. Campaigns focused on Small Business Energy Assessments, grocery and office-related
initiatives, and seasonal energy-saving opportunities helped maintain interest and provided clear
pathways for customer action. Remarketing efforts further strengthened performance by re-engaging
recipients who had previously opened or interacted with Energy Smart communications.

Seasonal campaigns launched in the fall and early winter months supported ongoing program visibility,
including Energy Awareness Month, incentive availability and energy-saving reminders. These
campaigns aligned with customer planning cycles and reinforced Energy Smart’s role as a trusted
energy efficiency resource during key decision-making periods.

Commercial webform activity reflects email, word-of-mouth referrals and direct outreach remained key
pathways for customers to connect with the program.

Overall, second-half performance reflects consistent commercial engagement driven by targeted email
outreach, sector-specific strategies, remarketing, earned media and seasonal messaging. These
combined efforts helped maintain program awareness, strengthen customer relationships and position
Energy Smart for continued engagement into the next program year.

Email Reporting

Table 25.31: Email Campaign Results

IN-MARKET

EMAIL NAME AUDIENCE DATE SENDS OPENS CLICKS

Website Launch Small & Large 2/5/2025 7113 2341 40

Lead Gen

Website Launch Small & Large 2/6/2025 7104 2196 32.3% 47 0.7%
Energy Smart Highlights

Website Launch Small & Large 2/6/2025 N/A N/A N/A N/A N/A
Score savings (Trigger)

February SBEA Small C&l 2/10/2025 34 11 33.3% 0 0%

CLEAResult Leads

February SBEA Small C&l 2/10/2025 6706 2351 36.4% 61 0.9%
Lead Gen

February SBEA Small C&l 2/21/2025 6693 2440 37.9% 137 21%
February SBEA Remarket Small C&l 3/7/2025 2463 1893 77.6% 28 1.1%
Opened & Did not click

Feb. SBEA Remarket Small C&l 3/7/2025 4565 491 10.8% 11 0.2%
Did not open

Business Solutions Small & Large 3/14/2025 7529 2469 34.2% 66 0.9%
Tell us about your project

Equipment Replacement Large C&l 4/14/2025 648 253 44.5% 16 2.8%
Claim your incentives

April SBEA Small C&l 4/22/2025 6277 2478 40.1% 155 2.5%
Earth Day

Equipment Replacement Large C&l 4/25/2025 645 237 42% 45 8%

Lighting

May SBEA Small C&l 5/9/2025 24 9 37.5% 0 0%

Beauty Shop

May SBEA Small C&l 5/9/2025 69 29 43.3% 2 3%

Eating places

May SBEA Small C&l 5/12/2025 6461 2283 35.9% 60 0.9%
Remarket

May SBEA Small C&l 5/21/2025 6414 2627 41.5% 74 1.2%
Generic
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June SBEA

Place of worship

Office Sector

Lead Gen

Office Sector Remarket:
Opened or clicked

June SBEA Summer Lull
Eating places

SBEA

Add to cart

July SBEA

Remarket

July SBEA

DNO

SBEA

SBEA

Summer Lull
Grocery Sector
Lead Gen
Grocery Sector
Refrigeration
August
Coolsavers
Grocery Sector
Remarket
SBEA

Energy Smart Fund

SBEA
Let the good times roll
Energy Smart Fund

SBEA
IFMA Golf Contacts

Energy Awareness Month
Lead
Energy Awareness Month

Holiday Prep 1
Holiday Prep 2
Holiday Prep 3

Energy Smart Fund
Remaining
SBEA Holiday Gift

SBEA Holiday
2025 Holiday Card

Small C&l
Small & Large
Small & Large

Small C&l

Small C&I

Small C&I

Small C&I

Small C&l
Small C&l

Large C&l
Large C&l
Large C&l
Large C&l

Small C&I
Small & Large
Small C&l

Large C&l
Small C&l
Small & Large
Small & Large

Small & Large
Small C&l
Small C&l
Small C&l

Small & Large

Small C&l
Small C&l

Program
team/Partners

5/28/2025

6/13/2025

6/19/2025

6/27/2025
7/10/2025

7/15/2025

7/15/2025

8/15/2025
8/15/2025

8/15/2025

8/20/2025

8/26/2025

8/29/2025

9/10/2025
9/16/2025
9/23/2025

9/30/2025
10/7/2025
10/13/2025
10/14/2025

10/21/2025
10/29/2025
11/4/2025
11/12/2025
11/25/2025

12/2/2025
12/9/2025
12/15/2025

81

124

61

68

6412

2244

4023

156
6368

25

25

2407

22

704
987
2418

1178
2355
22
1167

1165
1176
1162
1176
1174

695
692
346

40

70

52

24

2675

2045

761

62
2696

1267

328
443
1050

546
1016

534

465
459
463
457
465

307
314
137

54.1%

62.50%

85.2%

35.3%

42.70%

91.90%

19.00%

56.90%
43.20%

27.80%

42.90%

55.90%

33.30%

49.60%
50.00%
46.60%

53.40%
46.50%
36.80%
52.30%

46.70%
45.20%
45.60%
45.00%
45.60%

47.60%
49.00%
41.50%

10

1"

131

49

159

10
38

22

31
44
24

67
45

22

18
20
12
17
21

14
12

4.1%
8.9%
18%
0%
2.10%
2.20%
4.00%

9.20%
0.60%

0.00%
4.80%
1.00%
0.00%

4.70%
5.00%
1.10%

6.60%
2.10%
0.00%
2.20%

1.80%
2.00%
1.20%
1.70%
2.10%

2.20%
1.90%
0.30%
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Trade Ally Reporting

Table 25.32: Trade Ally Newsletters and Emails

EMAILNAME = AUDIENCE INVARKET | SENDS = OPENS CLICKS CTR
2025 TA kick-off invite C&I/Res 1/3/2025 159 90 58.8% 35 22.9%
Q4 2024 Newsletter C&ITA's 1/3/2025 120 60 52.2% 5 4.3%
2025 TA kick-off Inactive TA's 1/3/2025 77 24 38.7% 3 4.8%
2025 TA kick-off: Reminder C&l/Res 1/10/2025 159 93 59.6% 23 14.7%
2025 TA kick-off: Reminder C&IIRes 1/13/2025 233 121 56.8% 21 9.9%
2025 TA Kick-Off Post-event C&l/Res 1127/2025 170 118 72.8% 29 17.9%
Tax Savings: Lead gen C&ITAs 3/10/2025 474 242 54% 28 6.3%
Tax Savings: Email 2 C&ITA's 3/19/2025 472 213 48.1% 18 41%
Tax Savings: Email 3 C&ITA's 3/24/2025 265 72 27.5% 21 8%
Tax Savings: Email 3 Opened & DNC C&ITA's 3/25/2025 147 138 94.5% 14 9.6%
Tax Savings: Email 4 C&ITA's 3/31/2025 264 75 28.7% 17 6.5%
Q1 Newsletter C&ITA's 4/1/2025 188 103 55.7% 2 1.1%
Q2 Newsletter CaITA's 6/19/2025 203 126 64.3% 25 12.8%
TA Advisory Group Meeting C&ITA's 9/12/2025 207 107 53% 31 15.3%
Sales training C&ITA's 9/19/2025 203 109 54.8% 16 8%
P —— C&ITA's 9/24/2025 227 109 50.9% 5 2.3%
Benchmarking: What it means for you C&ITA's 10/23/2025 789 317 47.2% 39 5.8%
P T—— C&ITA's 12/29/2025 229 117 52.9% 12 5.4%
2026 TA Kick-off save the date C&l/Res TA's 12/31/2025 229 130 58.8% 30 13.6%

Marketing Tactics

e Animations/Video
e Customer testimonials

e Email
o Owned
e Social posts
o Organic

e Paid sponsorships
o Love Your City
e Earned media
o Love Your City
o Downtown Development District
o NOLA Business Ecosystem
o Entergy New Orleans
* Organic social
* Newsroom blog posts
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Trade Allies

Overview

The overall mission of the Trade Ally Network is to develop and increase the local residential, commercial,
and industrial contractor base by facilitating training and marketing engagement opportunities, aiding with
program participation and providing support with obtaining supplier diversity certifications.

Engaging the registered Trade Ally Network is a key factor in the success of the Energy Smart program
as trade allies bring in a substantial portion of program savings.

Measuring the Network

Contractor Engagement

Engagement is defined as contractors who have applied and been approved to become Registered
Residential Trade Ally and/or Registered Commercial & Industrial trade ally. Contractors who register
with both are counted in both totals.

Table 26.1: Trade Ally Engagement

CATEGORY # OF COMPANIES

C&l Network 94
Residential Network 22

Total Engagement

Contractor Participation
Participation is defined as registered trade allies who have completed and closed out projects in the
current program year.

Table 26.2: Trade Ally Participation

CATEGORY # OF COMPANIES

C&l Network 33
Residential Network 21

Total Engagement 54

Commercial & Industrial Trade Ally Network

In Q1 the Energy Smart team updated the Commercial & Industrial trade ally tier system based on trade
ally participation in the prior program year. The designations of Platinum, Gold, Silver or General
correspond to benefits such as the option to co-brand marketing materials. Trade allies learned their status
at the Trade Ally Kickoff Meeting.

In Q1 the Energy Smart team hosted a training at the Biolnnovation Center called Unlocking the Tax
Advantages of Energy Efficiency in which consultants from CSSI Services discussed cost segregation,
the 179D tax deduction and other ways large-commercial businesses can benefit from energy-efficiency
upgrades.
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In Q1 Energy Smart facilitated a webinar between trade allies and Mechanical Engineering instructor
Solomon Yin of UL-Lafayette regarding the development of building automation curriculum at the
university.

In Q2 Energy Smart began hosting a series of trade ally luncheons with higher-performing trade allies to
review potential projects that can be submitted in 2025. Program staff met with four trade allies.

In Q4 Energy Smart hosted a commercial sales training led by Sandler Sales, focused on traditional sales
strategies like overcoming objectives and understanding behavioral tendencies of personality types.

In Q4 Energy Smart hosted a Benchmarking discussion for trade allies and facility directors to learn from

the city’s Office of Resilience and Sustainability about the citywide benchmarking ordinance as well as
from research that LSU has conducted on the effectiveness of benchmarking on commercial buildings.

Table 26.3: C&I Trade Ally Tiers

# of Trade Allies

Platinum 3

Gold 13
Silver 21
General 53

Commercial & Industrial Trade Ally Advisory Group
Energy Smart hosted the Commercial & Industrial Trade Ally Kick-Off and Awards Ceremony. Program
staff reviewed the following topics:

e Review of Program Year 14
Overview of budget and goals Program Year 15
Summary of program outreach efforts to small and large commercial customers
Updated trade ally tier rankings and the benefits associated with the tiers
Summary of technical training opportunities throughout the year
Workforce development representatives from a range of agencies and universities
Marketing co-branding opportunities
Application process updates regarding chiller tune-ups
Air-conditioning tune-up offering through CoolSaver

Energy Smart provided the following awards to trade allies:
Lighting Trade Ally of the Year

Building Automation Trade Ally of the Year
Retro-commissioning Trade Ally of the Year
Small Business Trade Ally of the Year

HVAC Trade Ally of the Year

Customer Service Trade Ally of the Year

On June 27 the team hosted the mid-year Trade Ally Advisory Group meeting. Program staff covered:
The project pipeline and program status of goals and budget

e The leaderboard of trade ally participation to that point in the year

e Small Business Energy Assessments

e Barriers to trade ally and customer participation
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On September 24 the team hosted the Q4 C&l Trade Ally Advisory Group meeting. Program staff
covered:

The project pipeline and program status of goals and budget

The leaderboard of trade ally participation to that point in the year

Citywide benchmarking ordinance guest presentation.

Promotion of Small Business Direct Install incentives.

Promotion of upcoming offerings such as sales training and the Benchmarking Discussion.

Residential Trade Ally Network

The Residential Trade Ally Network held the Trade Ally Kick-Off and Awards on January 16". The
Energy Smart team discussed the following topics:

Program Incentives and Savings goal for PY14

Updated program Incentives and Savings goal for PY15

No-shows and missed-appointments discussion

Deferral opportunities

Interaction with customers

Neighborhood Canvassing and event participation.

Self-Scheduling Trade Ally Referrals for the three programs; Income Qualified weatherization,
Home Performance with Energy Star, and AC Solutions

Efficiency Navigator Rebate Submission Review

Marketing Cobranding materials.

Badges.

Safety and awareness.

Development of a uniform trade ally report for customers.

Energy Smart provided the following awards to trade allies:

e Home Performance with ENERGY STAR®trade ally of the year
Income-Qualified Weatherization trade ally of the year
Multifamily Solutions trade ally of the year
A/C Solutions trade ally of the year
Customer Service trade ally of the year
Trade Ally of the year

In Q1, the Energy Smart team hosted refresher training on using the different assessment self-
scheduling tools available through the updated Energy Smart Website. Later in Q1, the A/C Solutions
self-scheduling tool was created and published on the Energy Smart Website. The method of
communication for this training included a PowerPoint presentation sent to trade allies and one on one
setup for those trade allies who needed clarity.

In Q1, Navigator was updated with the new incentives for the 2025 rebates along with new consolidated
rebate forms. Trade allies were introduced to the new forms and examples were provided to
demonstrate how to fill out the updated forms via email.

In Q2, Energy Smart created training for trade allies to promote the program by participating in outreach
tasks. This training was offered to a select group of experienced trade allies with strong capabilities to
represent the program. The training included best practices to approach multifamily complexes and
property managers introducing the Multifamily Solutions program.
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Planned or Proposed Changes

Energy Smart has several changes planned regarding trade ally participation, training and workforce
development in Program Year 16:

Energy Smart will continue to facilitate relationships between trade allies and workforce
development partners. Eight workforce development partners will be invited to attend the
Energy Smart Kick-Off in January and promote their employee network as well as have the
ability to propose partnerships in areas such as building automation.

Energy Smart will build upon the financial training it provided in program year 15 on the topic
of tax advantages related to energy efficiency.

Energy Smart will create a Facility Operation Data Collection tool that energy advisors can use
to help consultants collect data that the Energy Smart engineering department can use to
estimate savings for automation projects.

The program will continue other recent efforts that have proved valuable in training and workforce
development:

Continue to participate as a member of the LA Green Corps Employee Advisory Council.
Present to LSU Industrial Assessment students about careers in energy efficiency.

Partner with the local chapter of American Institute of Architects to offer presentations that
provide continuing-education credits.

Present to the local chapter of the International Brotherhood of Electrical Workers and to the
Southeast Chapter of the National Electrical Contractor’s Association.

Program Training

Audiences Trained
Energy Smart provided technical training to:

Commercial & industrial trade allies
Residential trade allies

Facility directors

Architecture firms

Commercial business owners
Workforce agency staff and students.

Training Topics

Energy Smart provided onboarding training to 31 new Commercial & Industrial trade allies Program Year
15. The onboarding of individual Commercial & Industrial trade allies consisted of the following overview
of the application process:

Instructions on using the incentive application.

An overview of the items required for project submission, such as a utility bill and a verification
the equipment meets industry specifications.

A review of the custom and prescriptive measure incentive rates.

Training on communicating effectively about all Energy Smart offerings, including services
which the individual trade allies do not offer themselves.
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On April 2 Energy Smart hosted the training entitled Unlocking the Tax Advantages of Energy Efficiency.
Representatives from CSSI Services presented on:
» Cost Segregation — identification of commercial building components eligible for accelerated
depreciation.
« Section 179D Energy Efficiency Deduction — allows for the expensing of $0.30 to $1.80 per square
foot for qualifying projects.
+ Research & Development Tax Services — tax credits for innovative product development.
« Green Zip Tape — a patented drywall tape that allows you to reduce tax liabilities.

On October 14 Energy Smart hosted a sales training led by Sandler Sales. Topics covered were:
* Overcoming objections
* Lead management
» Behavioral profile characteristics
« Sales cycle statistics

On November 13 Energy Smart hosted a Benchmarking Discussion with guests from the city of New
Orleans Office of Resilience and Sustainability as well as LSU Engineering. Topics covered were:

« City Benchmarking ordinance requirements and exemptions

* Benchmarking benefits with regard to emissions and workforce development

« Consequences for non-compliance

» Data preparation and submission process

* Benchmarking case studies from other states

+ The role of Al and sensors in continuous benchmarking

Energy Smart provided onboarding training to 5 new Residential trade allies for Program Year 15. The
onboarding of individual residential trade allies consisted of the following overview of the application
process:

* Review rebate applications and understanding incentives.

* Anoverview of the items required for project submission, including rebate submission, photos, and
using the rebate tool.

* Reviewing program policies, safety, and best practices.

» Scheduling customer during outreach efforts with self-scheduling tools.

* Proper canvassing techniques and usage of lawn signs.

+ Training on communicating effectively about all Energy Smart offerings, including services which
the individual trade allies do not offer themselves.
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Chart 26.1: Training by Audience Type

Training audience type

= Trade Allies/Contractors = Program Staff = Commercial Customers

= Workforce Development = Community Partners

Chart 26.2: Training by Participation Type

Training Participation by type (in hours)
Workforce development -

Program Staff Training .

Trade Ally Program Implementation _
Commercial Customer Training _

0 100 200 300 400 500 600 700

Training Objective

The objective of commercial trade ally training is to review the steps for customers to submit projects to
the program, understand the timeline for incentives and assist commercial customers in securing products
and services from trade allies. The objective of trade ally training is to ensure that trade allies are confident
in their ability to communicate accurately and effectively about the program and to submit projects

efficiently with the appropriate documentation.
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The objective of the residential trade ally training is to ensure participants clearly understand the end-to-
end process for customers to submit projects, the associated incentive timelines, and how to effectively
support different types of residential customers in accessing services provided by trade allies. The training
is to educate trade allies with the knowledge and confidence to communicate accurately about the
program, deliver services in accordance with program standards, and submit project documentation
efficiently and correctly.

Initiatives

Workforce Development

The program has maintained its efforts in workforce development:

Welcomed staff members of Louisiana Green Corps, STEM NOLA, Goodwill Workforce
Development One, the New Orleans Career Center, and Job 1 of the City of New Orleans Career
Center to speak to trade allies regarding potential employees within their networks.

Surveyed trade allies regarding their hiring needs.

Held four in-person meetings associated with the Bayou Chapter of the Association of Energy
Engineers, a clean-energy networking group which invites trade allies and facility directors as
well as students and professionals seeking careers in clean energy to attend in-person meetings
and webinars aimed at networking and education.

Represented Energy Smart on March 18 at the Dillard University H2theFuture Business Summit
which highlights career development in the clean-energy sectors throughout Louisiana.
Presented to undergraduate and graduate students associated with the LSU Industrial
Assessment Center on April 7 about careers in energy efficiency, with a particular focus on
automation.

Facilitated a meeting between Trane Technologies and engineering instructor Solomon Yin of
UL-Lafayette regarding the potential of Trane to hire trained UL-Lafayette students and the
potential of Trane to host a Building Automation 101 class that workforce-development
representatives could attend to learn about the field.

Spoke about careers in the Trade Ally Network to the Small Business Opportunities Recap &
Resource Fair as well as the Lincoln Beach Industry Day, two events focused on development of
Disadvantaged Businesses.

Met with the Recruiting Manager for the Tulane Freeman School of Business about careers
within the Trade Ally Network and ways to connect Tulane students with higher-performing trade
allies.

Represented Energy Smart and spoke about career options within the Trade Ally Network at the
spring New Orleans Apprenticeship Administrators & Directors meeting on May 22. During this
meeting Energy Smart staff connected with the Louisiana Green Corps, Delgado Workforce
Development, the International Brotherhood of Electrical Workers and the Mechanical
Contractors’ Association of Louisiana.

ENERGY SMART PROGRAM ANNUAL REPORT — PROGRAM YEAR 15
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Incentive Budget Highlights

Table 27.1

OFFERING INCENTIVES BUDGET* % TO BUDGET
Small Commercial & Industrial Solutions $626,881 $881,990 71%
Large Commercial & Industrial Solutions $4,314,307 $3,889,704 111%
Publicly Funded Institutions $185,204 $709,316 26%
New Construction Code Compliance $62,545 $124,848 50%
Large C&l Automated Demand Response $941,515 $219,800 428%
Home Performance with ENERGY STAR $775,675 $957,923 81%
Neighborhood-Based Delivery Pilot $973,200 $2,398,186 41%
Retail Appliances $135,256 $122,111 111%
Retail Appliances Income-Qualified $789,193 $828,375 95%
Multifamily Solutions $373,599 $376,810 99%
Multifamily Solutions Income-Qualified $728,977 $613,938 119%
Income Qualified Weatherization $3,672,905 $2,398,186 153%
AIC Solutions $514,025 $562,151 91%
AJC Solutions Income-Qualified $529,344 $891,242 59%
Residential HYAC Midstream $60,100 $887,184 7%
School Kits & Community Outreach $94,000 $98,600 95%
Behavioral Energy Efficiency $0 $0 N/A
EasyCool BYOT $317,625 $315,425 101%
Peak Time Rebate Pilot $86,870 $89,964 97%
EV Charging BYOC $25,497 $88,200 29%
Battery Pilot $61,221 $102,000 60%

$15,267,939 $16,555,951

* Budgets are reflective of the Energy Smart approved goals for Plan PY 15 in Council Resolution R-24-570 on October 10,2024.

Summary table shows energy efficiency incentive spend from January 1, 2025, through December 31, 2025.
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Table 27.2

ENERGY SMART EXPENSES/INVOICES FUNDING SOURCES
Month Voaris  Youts  vearie EECR  polnce
2025 | January $1,136,528 $1,136,528 $2,029,725 ($8,238,012)
2025 February $2,467,927  $100,000 $2,567,927 $1,932,992 ($7,603,077)
2025 March $730,003 $4,338,598 $5,068,601 $1,588,247 ($4,122,724)
2025 | April $2,268,857 $2,268,857 $1,545,343 ($3,399,210)
2025 May $492,676 $492,676 $1,858,979 ($4,765,513)
2025 | June $521,060 $3,443,611 $3,964,671 $2,262,368 ($3,063,210)
2025 | July $68,492 $1,922,195 $1,990,687 $2,701,488  ($3,716,520)
2025 | August $271,785 $2,222,559 $2,494,344 $2,673,881  ($3,896,057)
2025 | September  $113,306 $1,817,307 $1,930,614 $2,542,283  ($4,507,726)
2025 | October $3,237,680 $3,237,680 $2,165252  ($3,435,298)
2025 November  $(6,003) $3,442,664 $3,436,662 $1,580,739  ($1,579,376)
2025 December $2,971,315 $2,971,315 $1,678,807  ($286,868)
2026 | January $1,989,467 $1,989,467 $2,007,233  ($17,766)
2026 February $61,755 $1,368,036 $1,429,791 $2,093,085  ($681,060)
2026 March $ (422) $3,313,304 $3,312,882 $1,728,929  $902,893
2026 | April $1,720,647 $1,306,631 $3,027,278 $1,686,933  $2,243,239
2026 May $575,250 $2,414,008 $2,989,258 $1,905074  $3,327,423
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Net Savings Summary

Entergy’s Third-Party Evaluator, ADM Associates, conducted the program evaluation to verify the gross
energy savings of each offering. Additionally, ADM estimated program net-to-gross ratios (NTGRSs)
through evaluation of free-ridership and spillover effects.

The Energy Smart program achieved 73,626,363 in Net kWh savings and 38,826.78 in Net kW

reductions. These values represent savings net-of-free-ridership, compared to the filed goals.
Table 28.1

%TO
NET kWh X NET kW KW % TO kW
SAVINGS** LD {eiel S Z’g‘zfes REDUCTIONS* TARGET* TARGET
Small Commercial & Industrial 3,653,363 6,032,088 61% 812.55 357 228%
Solutions
Large Commerclal & Industrial 32,163,472 32,495,299 99% 7,798.07 2,371 329%
Solutions
Publicly Funded Institutions 1,131,824 4,571,303 25% 245.28 154 160%
New Construction Code 122,977 804,227 15% 26.39 239 11%
Compliance
Large C&l Automated Demand 175337 13.218.00 24 110 55%
Response ’ S ’
Home Performance with o o
o F oo 2,659,294 2,118,135 126% 961.89 842 114%
L‘ﬁlﬁh“’h“daased Delivery 2,035,799 4,339,616 47% 1,092.45 3,329 33%
Retail Appliances 482,907 392,008 123% 90.35 7 1,278%
Retail Appllances Income- 1,750,058 1,893,099 92% 203.41 17 1,172%
Qualified
Multifamily Solutions 1,517,535 1,088,849 76% 41361 1,019 41%
Multifamily Solutions Income- 2,565,353 3,112,124 82% 903.81 1,586 57%
Qualified
Income Qualified 5,501,358 4,339,616 127% 3,373.13 3,329 101%
Weatherization
A/C Solutions 2,790,844 2,179,679 128% 1,230.67 968 127%
A/C Solutions Income- 2,689,449 2,985,538 90% 1,225.49 1,285 95%
Qualified
Residential HVAC Midstream 151423 2,047,121 7% 139.97 0
School Kits & Community 639,999 797,088 80% 68.61 0
Outreach ’ ’
Behavioral Energy Efficiency 13,462,745 20,051,684 67% - 0
EasyCool BYOT 124,772 5,941.52 10,885 55%
Peak Time Rebate Pilot 7,852 758.15 1,250 61%
Ev Charging BYOC : 155.61 1,580 10%
Battery Pilot - 167.82 0

73,626,361 90,147,564

* Goals are reflective of the Energy Smart approved goals for Plan PY 15 in Council Resolution R-24-570 on October 10,2024.
**Savings reflect verified net energy savings as documented in TPE’s EM&V report.
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The Energy Smart program achieved a Net-to-Gross Ratio (NTGR) of 97.5% in Net kWh savings relative
to the verified gross kWh savings and a kW NTGR of 99%.

Table 28.2

VERIFIED

CrOSS NET KWH VERIFIED NET KW KW
i SAVINGS* GROSS KW REDUCTION* | NTGR
Small Commercial & Industrial 4,397,311 3,653,363 83% 978.01 812.55 83%
Solutions
Large Commercial & Industrial 32,699,557 | 32,163,472 98% 7,928.05 7.798.07 98%
Solutions
Publicly Funded Institutions 1,218,144 1,131,824 93% 263.95 245.28 93%
New Construction Code Compliance 180,212 122,977 68% 38.67 26.39 68%
Large C&l Automated Demand 175,337 175,337 100% 13,218.00 13,218.00 100%
Response
;"T’mg Performance with ENERGY 2,672,480 2,659,294 100% 962.25 961.89 100%
Neighborhood-Based Delivery Pilot 2,035,799 2,035,799 100% 1,092.45 1,092.45 100%
Retail Appliances 613,151 482,907 79% 115.83 90.35 78%
Retail Appliances Income-Qualified 1,750,058 1,750,058 100% 203.41 203.41 100%
Multifamily Solutions 1,769,877 1,517,535 86% 458.74 413.61 90%
Multifamily Solutions Income- 2,565,353 2,565,353 100% 903.81 903.81 100%
Qualified
Income Qualified Weatherization 5,501,358 5,501,358 100% 3,373.13 3,373.13 100%
A/C Solutions 2,839,263 2.790,844 98% 1,247.94 1,230.67 99%
A/C Solutions Income-Qualified 2,689,449 2,689,449 100% 1,225.49 1,225.49 100%
Residential HVAC Midstream 185,554 151423 82% 139.97 139.97 100%
School Kits & Community Outreach 639,999 639,999 100% 68.61 68.61 100%
Behavioral Energy Efficiency 13,462,745 13,462,745 100% - 0.00
EasyCool BYOT 124,772 124,772 100% 5,941.52 5,941.52 100%
Peak Time Rebate Pilot 7,852 7,852 100% 758.15 758.15 100%
Ev Charging BYOC - - 155.61 155.61 100%
Battery Pilot - - 167.82 167.82 100%

75,528,271 73,626,361 39,241.41 38,826.78

*Net savings as documented in TPE’s EM&V report.
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Appendix A: School Kits & Education

a0, % SRR
Alice M Harte Charter School 47,183.04 288 Charter
Benjamin Franklin Middle 17,693.64 108 Public
Bishop McManus Academy 11,795.76 72 Private
Calvary Baptist School - New Orleans 5,897.88 36 Private
Christian Brothers School - Canal Street Campus 17,693.64 108 Private
Dr. King Charter School 35,387.28 216 Charter
Edward Hynes Charter School - Parkview 23,591.52 144 Charter
Edward Hynes Charter School - UNO 35,387.28 216 Charter
Fannie C Williams Charter School 35,387.28 216 Charter
Harriet Tubman Charter School 35,387.28 216 Charter
Holy Cross School 35,387.28 216 Private
Holy Name of Jesus School 23,591.52 144 Private
Homer A Plessy Community School - French Quarter 17,693.64 108 Charter
International School of Louisiana - Dixon Campus 17,693.64 108 Charter
Isidore Newman School 41,285.16 252 Private
KIPP Leadership 58,978.80 360 Charter
Martin Behrman Charter School 35,387.28 216 Charter
Noble Minds Institute For Whole Child Learning 17,693.64 108 Private
Resurrection of Our Lord School 11,795.76 72 Private
Saint Andrew The Apostle School 17,693.64 108 Private
Saint Andrews Episcopal School 11,795.76 72 Private
Saint Benedict The Moor School 5,897.88 36 Private
Saint Dominic School 29,489.40 180 Private
Saint Mary's Academy 17,693.64 108 Private
Saint Paul’s Episcopal School 17,693.64 108 Private
Saint Pius X School 23,591.52 144 Private
Saint Stephen Catholic School 11,795.76 72 Private
Waldorf School of New Orleans 11,795.76 72 Private
TOTAL 672,358.32 4,104
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Appendix B: Community Outreach

DATE EVENT LEADS
1/14/2025 Hollygrove Heat Workshop
2/1/2025 Super Tax Day Event - St. Maria Goretti Parish Church 32
2/5/2025 Audubon Riverside Neighborhood Association
2/8/2025 Super Tax Day Event - University of Holy Cross
2/15/2025 Super Tax Day — Dryades YMCA 10
2/17/2025 CCC - Algiers
2/26/2025 HANO Financial Fitness Workshop - Thrive 9th Ward 19
3/3/2025 CCC - Canal St 20
3/5/2025 CCC - Algiers 18
3/15/2025 Super Tax Day Event - New Orleans East Regional Library
3/17/2025 CCC - Canal St
3/17/2025 CCC - Algiers
3/22/2025 Super Tax Day Event - Algiers Regional Library
3/22/2025 St. Roch Neighborhood Event 12
3/26/2025 District B Walk Down
3/28/2025 Home & Garden Show
3/29/2025 17th Annual Housing, Health & Community Resource 59
3/29/2025 Home & Garden Show
3/30/2025 Home & Garden Show 26
4/1/2025 CCC - Canal St
4/3/2025 CCC - Algiers
4/14/2025 CCC - Canal St.
4/16/2025 JOB1 Young Adult Job Expo 16
4/19/2025 Sampson Park- Easter Event 18
5/1/2025 CCC - Canal St
5/5/2025 CCC - Algiers

NBD Event - Florida/Desire Neighborhood - Giving Hope Community
5/8/2025 Center
5/12/2025 CCC - Algiers
5/12/2025 CCC - Canal St
5/12/2025 Mid-City Neighborhood Association Town Hall
5/16/2025 Senior Fest 21
5/17/2025 Endangered Species Day 3
5/21/2025 ENO Storm Prep Meeting 2
5/22/2025 Desire Parent's Event

2
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5/31/2025 Unity in the Community 17

5/24/2025 District C Crawfish Boil - Council man Freddie King event

6/2/2025 CCC - Canal St 10

6/3/2025 CCC - Algiers 14

6/7/2025 Party for the Planet - Aquarium 3
Mayor's Neighborhood Engagement Office Hurricane Preparedness -

6/10/2025 Pontchartrain Center 19

6/14/2025 Eastshore Community Market

6/16/2025 CCC - Canal St.

6/16/2025 CCC - Algiers

6/17/2025 Job 1 Young Adult Mental Wellness Workshop and Resource Fair

6/24/2025 Hospitality Health Fair 39

6/28/2025 Rep. Willard Town Hall - Dillard University 2

6/28/2025 Pollination Celebration - Insectarium 8

7/7/2025 CCC - Canal St.

7/9/2025 Neighborhood Based Delivery Event 2 - Castle Rock Community Church

7/14/2025 CCC's - Canal and Westbank

7/14/2025 District A Neighborhood Walk-Down

7/15/2025 District D Neighborhood Walkdown

7/22/2025 CCC - Westbank 11

712412025 NOPD 6th Youth Engagement Day - Rosenwald Rec Center 5

7/26/2025 St. Roch Neighborhood BTS Event 15

7/31/2025 NBD Event 3 - Level Ground Community Church

8/1/2025 CCC - Canal St. 11

8/2/2025 St. James Cares Community Event - 222 N. Roman St.

8/5/2025 CCC - Westbank 6

8/6/2025 Job 1 Walk-In Wednesday 16

8/6/2025 Senior Center Directors Meeting 25
Energize NOLA Community Fair & Back-to-school Event - 3815 St.

8/9/2025 Bernard Ave. 37

8/16/2025 Total Community Action Utility Assistance event 11

8/18/2025 CCC - Canal St 13

8/18/2025 CCC - Algiers

8/18/2025 Town Hall Meeting - Algiers Library

8/19/2025 Town Hall Meeting - Delgado Community College

8/20/2025 Town Hall Meeting - Treme Center

8/23/2025 Office of Engagement Katrina Event 11

8/25/2025 Community Office Hours - Pontilly Coffee 4000 Chef Menteur Hwy 5
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8/25/2025 Town Hall Meeting - Xavier University
8/26/2025 Town Hall Meeting - TEP Center
8/27/2025 Community Office Hours - Pontilly Coffee 2
8/28/2025 Town Hall Meeting - Lower 9th Ward
8/30/2025 Sanchez Center Event 10
9/2/2025 CCC - Westbank 16
9/3/2025 Community Office Hours - Pontilly Coffee
9/5/2025 CCC - Canal St.
9/6/2025 NOLA Smart Surfaces Workshop and Resource Fair 15
9/15/2025 CCC's - Canal St. and Westbank 20
9/16/2025 New Hope Baptist Church 2025 Annual Night Out in the Community
9/17/2025 Job 1 Career and Training Fair 23
9/20/2025 World Clean-Up Day - Loyola University 7
9/23/2025 Neighborhood Based Delivery Event - Resurrection of our Lord
9/27/2025 3rd QTR Neighborhood Leaders Roundtable
9/27/2025 Dillard Improving Health Through Music Event 11
10/1/2025 CCC - Canal St.
10/3/2025 CCC - Algiers
10/4/2025 Fried Chicken Festival 10
10/5/2025 Fried Chicken Festival 7
10/13/2025 CCC's - Canal St. and Westbank

Office of Neighborhood Engagement Community Office Hours - Pontilly
10/15/2025 Coffee 13
10/17/2025 Office of Neighborhood Engagement Office Hours - Pontilly Coffee 4
10/17/2025 Office Hours Community Outreach - McDonalds 6005 Bullard Ave. 15
10/20/2025 Norman Mayer Library - 3001 Gentilly Blvd. 12
10/21/2025 Trunk or Treat Fischer Playground
10/21/2025 Trunk or Treat in New Florida
10/21/2025 Night Out Against Crime - Springlake Neighborhood NOLA East 31
10/25/2025 Super STEM Saturday at Isidore Newman School 9
10/29/2025 NO East Farmer Market 5
11/1/2025 Office of Neighborhood Engagement Resource Fair - Convention Center
11/3/2025 CCC - Canal St.
11/4/2025 CCC - Westbank
11/9/2025 TEP Anniversary Event - 5909 St. Claude Ave. 13
11/17/2025 CCC - Canal St
11/17/2025 CCC - Algiers

Energy Smart Annual Report Appendix — Program Year 15




Smart

A New Orleans Program

11/17/2025 504 HealthNet Resource Fair 14
11/21/2025 New Orleans East Library 2
11/22/2025 Drivers License Clinic 3
12/1/2025 CCC - Canal St. 2
12/1/2025 Pontilly Coffee

12/1/2025 Norman Mayer Library - 3001 Gentilly Blvd.

12/2/2025 Pontilly Coffee

12/3/2025 CCC - Westbank 10
12/3/2025 Pontilly Coffee

12/3/2025 New Orleans East Library

12/4/2025 Pontilly Coffee 1
12/5/2025 Pontilly Cafe 1
12/5/2025 New Orleans East Library

12/8/2025 Pontilly Coffee

12/8/2025 Canal Street 10
12/8/2025 Norman Mayer Library - 3001 Gentilly Blvd.

12/9/2025 Pontilly Coffee 2
12/10/2025 CCC - Algiers 12
12/10/2025 New Orleans East Library

12/10/2025 Job 1 & Goodwill Job Fair 9
12/11/2025 Pontilly Coffee

12/12/2025 Pontilly Coffee 15
12/12/2025 New Orleans East Library 1
12/12/2025 Thrive T9 Center 11
12/15/2025 CCC - Canal St.

12/15/2025 CCC - Algiers

12/15/2025 Thrive NOLA T9 1
12/15/2025 504 HealthNet Hospitality Event - Broadside 8
12/16/2025 CC's Coffee - 2800 Esplanade 1
12/16/2025 Thrive NOLA T9

12/17/2025 CC's Coffee, Esplanade 1
12/17/2025 Thrive NOLA T9

12/17/2025 Norman Mayer Library

12/18/2025 Thrive NOLA T9

12/19/2025 CC's Coffee, Esplanade

12/19/2025 Thrive NOLA T9

12/19/2025 New Orleans East Library
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12/19/2025 Pontilly Coffee

12/20/2025 New Orleans East Regional Hospital

12/20/2025 2929-31 Audubon St - Gert Town

12/22/2025 CC's Coffee, Esplanade 4

12/22/2025 Norman Mayer Library

12/22/2025 Thrive NOLA T9

12/22/2025 Pontilly Coffee

12/23/2025 Pontilly Coffee

12/23/2025 CC's Coffee, Esplanade

12/23/2025 Thrive NOLA T9

12/29/2025 CC's Coffee, Esplanade 1

12/30/2025 Pontilly Coffee

12/31/2025 CC's Coffee, Esplanade

12/31/2025 Pontilly Coffee 1
TOTAL | 867
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Appendix C: Training & Education

AUDIENCE

NO. OF

ATTENDEES

LENGTH OF
SESSION

TRAINING
DESCRIPTION

Staff training -- Strategies for
1/8/2025 Program Staff 1 60 selling energy-
sales . ;
efficiency projects.
Burlington Coat
Factory renovation
to include LED
111012025 Contractor -- _Ca&lTrade 1 30 lighting; this call
Engie Impact Allies/Contractors .
covered planning
for the walkthrough
and lighting count.
Green coast
Customer — Enterprises
1/14/2024 Morial Convention C&l Customer 1 30 nierp
Center advises Energy
Smart staff
Contractor -- Discuss incentives
1/14/2024 Trane _CélTrade 1 15 for First Baptist
. Allies/Contractors
Technologies Church
Review of
Equipment
114/2024 | Customer—Hotel | ) o ciomer 1 30 Incentive List and
Provincial custom incentives
available for a
hotel.
Review the
investigation phase
Contractor -- incentive,
111412024 Powers of _CélTrade 2 45 measurement &
Louisi Allies/Contractors verification
ouisiana . )
incentive, and the
customer incentive
for RCx.
Welcome meeting
for Program Year
15: trade allies
learn about
updates to the
Contractor -- all C&I Trade program, receive
114/2024 trade allies Allies/Contractors 35 90 awards for the
prior year, and
network with
workforce-
development
professionals.
Workforce mBeae){ionug %?aanpr: ﬁ:g
1116/2025 Development Workiorce 5 30 the official kickoff
Association of Development .
Energy Engineers meeting of the
chapter.
Review of
Customer -- Jesuit Equipment
171912024 High School C&l Customer 1 30 Incentive List and
custom incentives
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available for a high
school.

Burlington Coat
Factory renovation
to include LED

Contractor -- C&l Trade TN
1/17/2025 Rexel Allies/Contractors 1 30 lighting; this cgll
covered planning
for the walkthrough
and lighting count.
. Strategies for
1/22/2025 Staff training -- Program Staff 1 60 selling energy-
sales . ;
efficiency projects.
Customer: New employee
1/22/2025 Sewerage and C&l Customer 1 30 overview of
Water Board incentives.
Review of potential
Customer -- projects that
1/29/2025 NOMA C&l Customer 1 45 NOMA can submit
in 2025.
Webinar call with
Arlean Wehle,
Vice-Chancellor for
Administration and
1/29/2025 Customer: SUNO C&l Customer 1 45 Finance, regarding
all of the ways
SUNO can take
advantage of the
program.
Bayou Chapter
Workforce meetlng Oﬁ'c'al
Development: Workforce kickoff meeting at
1/30/2025 T : 24 60 Las Cruces
Association of Development .
Enerav Engineers Restaurant; team-
9y Eng building activities
and planning.
Review of lighting
13112025 | Customer—City | og) customer 1 60 project at
Park PanAmerican
Stadium.
Review of
Equipment
Customer -- Incentive List and
1/31/2025 NOCHI C&l Customer 1 30 custom incentives
available for a
training center.
In-person meeting
with Jake Webster,
1/31/2025 Customer: City C&| Customer 1 45 Director of Capital

Park

Projects, regarding
a sports-field
lighting project.
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2/3/2025

Contractor --
Vath's Lighting

C&l Trade
Allies/Contractors

30

Check-in meeting
with trade ally
regarding potential
lighting projects in
Orleans Parish,
including
Livingston School.

2/4/2025

Customer -- New
Orleans Country
Club

C&l Customer

60

Review of
Equipment
Incentive List and
custom incentives
available for a
country club.

2/4/2025

Contractor --
Sharkey
Mechanical

C&l Trade
Allies/Contractors

45

Review program
incentives with
new trade ally

Sharkey
Mechanical, which
provides services

in automation,

motors/pumps,
chillers, and
refrigeration.

2/4/2025

Contractor -- Atlas
Copco

C&l Trade
Allies/Contractors

45

Review program
incentives with
new trade ally

Atlas Copco, which
provides services
in compressed air
leak remediation.

2/5/2025

Staff training --
sales

Program Staff

60

Strategies for
selling energy-
efficiency projects.

2/5/2025

Customer -- SWB

C&l Customer

30

Monthly meeting
with Sewerage and
Water Board

2/6/2025

Customer --
Centrio

C&l Customer

60

Review of
Equipment
Incentive List and
custom incentives
available for an
industrial center.

2/6/2025

Customer -- Hotel
Provincial

C&l Customer

30

Review of
Equipment
Incentive List and
custom incentives
available for a
hotel.

2/6/2025

Contractor --
Bernhard

C&l Trade
Allies/Contractors

30

Review program
incentives with
existing trade ally
Bernhard and
discuss potential
customers for
2025.

2/11/2025

Customer -- Hilton
Riverside

C&l Customer

15

Check-in call about
2025 projects.
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Customer -- Check-in call about
2/11/2025 Urban South C&l Customer 60 2025 projects.
Review of
Customer -- documentation
2/12/2025 NOMA C&l Customer 30 needed for project
submittal
Review of
- database
2/12/2025 Staff training -- AP Program Staff 30 strategies for
Tracks .
tracking customer
SuUCCesSS.
Attended the Port
NOLA Contractor
Contractor -- event at Nunez
mechanical and C&l Trade Community
211212025 electrical Allies/Contractors S College regarding
contractors the Louisiana
International
Terminal Site.
Customer --
Culinary and Check-in call about
2/14/2025 Hospitality C&l Customer 60 2025 projects.
Institute
Review of
Equipment
2/14/2025 Customer -- C&l Customer 30 Incentive List and
Newman custom incentives
available for a
school.
Review of
Customer -- Inceizzncliuvlgnljizrt"gnd
2/14/2025 Harriet Tubman C&l Customer 60 ) .
custom incentives
Charter School )
available for a
school.
Webinar meeting
with Kathleen
Welch, Facilities
. Director with
Customer: Collegiate
2/17/2025 Collegiate C&l Customer 45 g
: Academies,
Academies ;
regarding the
chiller tune-ups
and chiller
replacements.
21172025 | Customer--EMR | C&l Customer 60 Checein call about
2025 projects.
Program incentive
. overview with Greg
Customer: Narlock, the facility
2/17/2025 Orleans Parish C&l Customer 45 . ’
director for Orleans
School Board ) .
Parish Public
Schools.

10
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Meeting with
Senior Project
Contractor -- One C&l Trade Manager and
21712025 Atlas Allies/Contractors L 45 Licensed Architect
with One Atlas,
Kristin McAllister
Meeting with two
architects from
Manning regarding
Contractor -- .
2/17/2025 Manning _ C&l Trade 2 45 Orleans Parish
. Allies/Contractors School
Architects .
improvements that
can count toward
new construction.
Introduction to
Customer -- Energy Smart for
2/18/2025 Chamber of C&l Customer 10 10 9y
variety of small
Commerce ;
businesses.
Customer -- Check-in call about
2/18/2025 NORD C&Il Customer 1 30 2025 projects.
Discuss potential
of creating a
career guidebook
Workforce Workforce with Dillard and
2/18/2025 Development: 2 45 Xavier regarding
. . ; Development :
Dillard University career paths in
renewable energy
and energy
efficiency.
- Strategies for
2/19/2025 Staff training -- Program Staff 1 60 selling energy-
sales . ;
efficiency projects.
Discuss all manner
Customer: Holy of ways Holy Cross
2/19/2025 Cross High C&l Customer 5 60 High School could
School benefit from the
program.
Discuss all manner
. of ways Holy Cross
2/19/2025 Trade Ally: _C&l Trade 3 60 High School could
Bernhard Allies/Contractors )
benefit from the
program.
Bayou Chapter
meeting reviewing
Workforce the official kickoff
2/19/2025 Develqpment: Workforce 5 30 meeting of the
Association of Development chapter and
Energy Engineers planning the
second in-person
meeting.
Review of
incentives that
Customer -- T
International facility dlrgctors
2/20/2025 . o C&l Customer 10 10 can benefit from
Council of Facility .
Managers with rgspect to
building
automation.

11
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QOutreach and
workforce
development staff
Staff Training: ?;]Znétrgr;;tlt;rr:d
2/20/2025 Building Staff Training 4 90 . 9
; Automation lecture
Automation
geared toward
engineering-
adjacent
professionals.
Review of
Customer: Incfn(liuvlgrriirt];nd
2/21/2025 Sojourner Truth C&l Customer 1 30 . .
custom incentives
School .
available for a
school.
2/24/2025 Customer - EMR C&| Customer 1 60 Check-in ca_II about
Recycling 2025 projects.
Customer -- Check-in call about
2/25/2025 NORD C&l Customer 1 30 2025 projects.
Discuss potential
tabling/vendor
Contractor -- opportunities for
International C&l Trade Energy Smart to
2/26/2025 Brotherhood of Allies/Contractors 2 30 connect with
Electrical Workers contractors in the
local IBEW
network.
Discuss custom
Contractor — incentives for
212612025 Corporate _C&l Trade 1 30 chiller tune-ups
Mechanical Allies/Contractors o
and building
Contractors .
automation.
Presentation by
Harris Energy
Solutions
Staff Training: regarding the
2/27/2025 Strategic Energy Staff Training 5 60 software and
Management training that will be
used during the 6-
month SEM
program.
e
2/28/2025 Burlington Coat C&l Customer 1 30 !
Burlington Coat
Factory
Factory.
Review of
Equipment
2/28/2025 Customer -- 1010 C&| Customer 1 30 Incentlvg List gnd
Common custom incentives
available for an
office tower.
- Strategies for
3/5/2025 Staff training -- Program Staff 1 60 selling energy-
sales g ;
efficiency projects.
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Contractor -- Discuss incentives
Calcasieu C&l Trade for chiller tune-ups
3/5/2025 Mechanical Allies/Contractors 1 30 and custom
Contractors incentives.
Discuss incentives
3/6/2025 Contractor -A-1 | C&l Trade 1 30 and application
Signs Allies/Contractors
process.
Discuss incentives
3/6/2025 | Contractor—ldeal [ C&l Trade 1 30 and application
Lighting Allies/Contractors
process.
Contractor -- C&l Trade Discuss incentives
3/6/2025 Constellation . 1 30 and application
Allies/Contractors
Energy process.
Engineering
instructor Solomon
Workforce Workforce Yin reviewed ways
3/10/2025 Development: UL- 1 30 to collaborate with
Development .
Lafayette trade allies and
promote careers in
energy efficiency.
Division-wide
Staff Training: review of outreach
3/11/2025 Team brainstorm Staff Training 10 120 strategies toward
session customer sectors
and trade allies.
Review of
Customer -- City Equipment
3/12/2025 of NeW_OrIeans C&l Customer 1 60 Incentlvg List gnd
Business custom incentives
Ecosystem available for an
office tower.
Met with Legacy
installer at AZ
Staff Training: Ex;;rs'ess(essiomr:r\:;ew
3/12/2025 Small Business Staff Training 1 45 .
Assessment process and traln
staff on incentives
outside of the
assessment.
Building
automation trade
allies have the
opportunity to
Workforce Workforce speak with
3/13/2025 Development: UL- 15 45 Solomon Yin,
Development . .
Lafayette engineering
instructor who is
creating curriculum
in building
automation.
Contractor — C&l Trade Check-in call about
3/17/2025 Moses . 1 30 .
Enai . Allies/Contractors 2025 projects.
ngineering
Customer -- City Review of
311712025 of New Orleans | = ¢/ cystomer 1 60 Equipment
Business Incentive List and
Ecosystem custom incentives
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available for an
office tower.
Best practices
3/18/2025 Staff Training Staff Training 2 60 training on state
energy scorecard.
Energy Smart
promotes careers
within the trade ally
Workforce network to
Development: Workforce economic
3/18/2025 H2Future Development 15 20 development
Business Summit officials in
attendance at this
Dillad University
event.
. Strategies for
3/19/2025 Staff training -- Program Staff 1 60 selling energy-
sales . ;
efficiency projects.
Customer -- .
3/19/2025 Sewerage and C&l Customer 1 30 Check-in call about
2025 projects.
Water Board
Workforce Bay_ou Chapter
Development: Workforce meeting plan the
3/19/2025 o : 5 30 second in-person
Association of Development . . .
Energy Engineers meeting whlch will
take place in May.
3/20/2025 | Customer - WWL | C&I Customer 1 60 Check-in call about
2025 projects.
In-person meeting
with the facility
director of
Customer: Napoleon House
3/20/2025 ’ C&Il Customer 1 60 and other Brennan
Napoleon House
restaurants about
the Equipment
Incentive list and
trade allies.
Review of
Equipment
Incentive List and
3/21/2025 Customer -- C&l Customer 1 60 custom incentives
Kingsley House available for a
community center
and housing
complex.
Contractor -- C&l Trade Incentive review
3/21/2025 Trane . 1 30
. Allies/Contractors for Clover.
Technologies
Potential for Aldi
Contractor -- C&l Trade projects in
3/23/2025 Hussman Allies/Contractors ! 30 refrigeration and
kitchen equipment.
Contractor -- C&l Trade Check-in call about
3/2412025 Ameresco Allies/Contractors 1 60 2025 projects.
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In-person meeting
with the facility
director of all

3/24/2025 Customer: C&I| Customer 1 60 Rouses locations
Rouses about the
Equipment
incentive list and
custom incentives.
Customer — Introduction to
Energy Smart for
3/25/2025 Chamber of C&l Customer 10 10 . f "
Commerce varlet_y orsma
businesses.
Customer: Presentation to
Greater Néw general managers
3/26/2025 | Orleans Hoteland | C&I Customer 30 15 of a few dozen
Lodging hotels at a _
Association quarterly meeting
of hoteliers.
Review of program
Staff Training: incentives and
3/27/2025 Enter stag‘- Program Staff 10 15 application staff to
9y Entergy staff
members.
Custom incentive
application process
3/31/2025 Trade Ally: Trane . C&l Trade 1 30 review for hotel
Allies/Contractors .
automation
projects.
St. Charles
Avenue Baptist
3/31/2025 Customer - C&I Customer 2 60 Church and First
churches Grace Baptist
Church: a program
incentive overview.
Review of
Customer -- Equipment
Southeast Incentive List and
3/31/2025 Louisiana Flood C&l Customer 1 60 custom incentives
Protection available for a.
Authority public
entity/warehouse.
- Strategies for
4/2/2025 Staff;;?‘ler:ng - Program Staff 1 60 selling energy-
efficiency projects.
Kathy Ferguson
and CSSI Services
team present on
Contractor -- the tax advantages
41212025 Trade Ally _Ca&lTrade 12 120 of making energy-
Allies/Contractors -
Network efficiency
improvements in
commercial
buildings.
Customer -- City gci:/ilsr;,wvec:t
4/2/2025 of NBeUV\S/inOE:ISeSans C&l Customer 1 60 Incentive List and
Ecosystem custom incentives

during an
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economic-
development
forum.
Kathy Ferguson
and CSSI Services
team present on
Customer — the tax advantages
4/2/2025 R C&l Customer 15 120 of making energy-
Facility directors o
efficiency
improvements in
commercial
buildings.
Walk-through of a
school that can
Customer -- St. benefit from
4/3/2025 Maria Goretti C&l Customer 1 60 lighting, HVAC,
and kitchen
incentives.
Review incentives
regarding
4/3/2025 Contractor - Delta _ C&l Trade > 60 |nsulatlon, HVAC,
Insulation Allies/Contractors and refrigeration
with Delta
Insulation.
Reviewed careers
Workforce within the trade ally
Development: Workforce network as well as
4/7/2025 LSU Industrial 18 60 the application
Development
Assessment process and
Center program
incentives.
Contractor -- Review of potential
Francois C&l Trade project at Big Chief
41812025 Powerhouse Allies/Contractors 1 30 Laundry in New
Electric Orleans East.
Recruitment
conversation with
_ potential trade ally
4/9/2025 Contractor - _C&| Trade 1 30 Doyle Electric
Doyle Electric Allies/Contractors . X
about incentives
and application
process.
Review of 2025
projects, the
Contractor -- equipment
4/9/2025 Trane _C&| Trade 3 <10 incentive list,
. Allies/Contractors . .
Technologies custom incentives,
and chiller tune-
ups.
Check-in about
4110/2025 | Customer—WW2 1 o) oistomer 1 60 potential projects
Museum to be completed in
2025.
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Staff Training:

Review of program
incentives and
application staff to

41012025 Entergy staff Program Staff 30 Entergy customer
service
representatives.
Review of 2025
projects, the
_ equipment
4/11/2025 Contractor _CélTrade 60 incentive list,
Daikin Allies/Contractors . .
custom incentives,
and chiller tune-
ups.
Customer -- Check-in call about
4/15/2025 Dillard C&l Customer 15 2025 projects.
Customer -- St. N centes ang
4/16/2025 Augustine High C&l Customer 30 R
application process
School
for a school.
Walk-through of a
school that can
Customer -- St. benefit from
4712025 | \rartin de Porres | C&! Customer 60 lighting, HVAC,
and kitchen
incentives.
4/17/2025 Customer -- WWL C&I Customer 30 Check-in call about
2025 projects.
Review of program
Customer — incentives and
4/17/2025 C&Il Customer 30 application process
Maloney Storage
for a storage
facility.
Review of existing
projects, the
Contractor -- M3 C&l Trade process for
41712025 Services Allies/Contractors 30 sending leads to
M3, and marketing
materials.
Review of
Workforce . __V\(orkfor_ce
Development: Workforce initiatives with two
4/18/2025 P ' 60 Trane automation
Trane Development
. employees and
Technologies
ways to connect
with UL-Lafayette.
Workforce Review of careers
Development: Workforce in building
4/21/2025 Tulane Freeman 60 automation with
Development -
School of specialists from
Business Tulane.
Review of
Convention Center
412212025 | Contractor-cis | ,, Gl Trade 60 projects and the

Allies/Contractors

application process
for submitting
projects.
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Customer - Life Discuss incentives
4/23/2025 . - C&l Customer 20 20 for small
City participants .
businesses.
Review of potential
collaboration
Customer -- Ben between Energy
4/23/2025 & Burka C&l Customer 3 60 Smart and the
commercial
properties run by
Ben & Burka.
412812025 Customer -- C&I Customer 1 60 Review of 2025
NASA projects.
Review of the
Customer — items the program
Greater St needs to close out
4/28/2025 Stephen Gos. ol C&l Customer 1 30 a lighting project
pChurch P with Greater St.
Stephen Gospel
Church.
Review of program
Customer — incentives and
4/30/2025 Malonev Storage C&l Customer 1 30 application process
y 9 for a storage
facility.
Review of
incentives and
application process
4/30/2025 C“i}f’omg';t;ésm C&I Customer 1 30 for an asset
P manager of large
commercial
buildings.
Customer -- .
5/1°2025 Smoothie King C&I Customer 1 15 Review of 2025
Arena projects.
Review of
Equipment
5/2/2025 Customer -- 1000 C&| Customer 1 30 Incentlvg List gnd
Howard custom incentives
available for an
office tower.
Discussion of
5/5/2025 Customer - St. = | g} cystomer 1 60 incentives the
Francis of Assisi church can take
advantage of.
Discussion with the
Customer - New chief engineer
5/5/2025 Orleans Athletic C&I Customer 2 60 regl_ard'lng ways
Club oyola can
participate in the
program.
Review of the
Equipment
incentive list and
5/6/2025 Customer -- C&I Customer 1 60 _ the custom
Loyola incentives Loyola
can take
advantage of this
year.
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5/6/2025

Contractor --
Daikin

C&l Contractor

45

Review of chiller
projects and
automation

projects Daikin can

submit in 2025.

5/6/2025

Contractor -- Gallo

C&l Trade
Allies/Contractors

60

Review of
calculations
Energy Smart
requires for
customer projects
associated with
equipment
upgrades.

5/7/12025

Contractor --
Salas O'Brien

C&l Trade
Allies/Contractors

45

Discussion of
potential projects
Salas O'Brien
could submit in
2025.

5/7/12025

Customer -- City
of New Orleans
Business
Ecosystem

C&l Customer

60

Review of
Equipment
Incentive List and
custom incentives
to an economic
development
forum.

5/8/2025

Contractor --
Powers of
Louisiana

C&l Trade
Allies/Contractors

30

Review of
calculations
Energy Smart
requires for
customer projects
associated with
equipment
upgrades.

5/8/2025

Contractor --
Triple H

C&l Trade
Allies/Contractors

30

Recruitment
conversation with
potential trade ally

Triple H about
incentives and
application
process.

5/8/2025

Customer --
Tulane

C&l Customer

60

Review of
Equipment
Incentive List and
custom incentives
to a university.

5/8/2025

Customer --
Loyola

C&l Customer

60

Review of the
Equipment
incentive list and
the custom
incentives Loyola
can take
advantage of this
year.

5/8/2025

Workforce
Development:
Association of

Energy Engineers

Workforce
Development

26

90

Bayou Chapter
meeting in-person
second meeting --

presentation by
Jenny Netherton of
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Southeast Wind
Coalition.
Customer -- .
5/12/2025 Sewerage and C&l Customer 1 30 ReV|(:(\;Yecz:ft52025
Water Board Proj '
Contractor - Discussion about
C&l Trade the New Orleans
5/12/2025 Battco . 1 30 .
. Allies/Contractors Fire Department
Construction e .
lighting incentives.
General program
5/12/2025 Contractor -- _CélTrade 1 30 overview for a
Rollins and Sons | Allies/Contractors
former trade ally.
General program
overview for
_ potential trade
Slct)er::ttrr?c(:e:(l)gsnd C&l Trade allies at the City of
5/12/2025 . . 6 15 New Orleans Small
mechanical Allies/Contractors .
Business
contractors -
Opportunities
Recap & Resource
Fair
General program
overview for
potential
customers at the
511212025 Customers -- C&l Customer 6 15 City of New
varied Orleans Small
Business
Opportunities
Recap & Resource
Fair
Review of the
ways that Trane
approaches
Staff Training: building-
Trane - automation
51472025 Technologies BAS Staff Training S 60 consultations with
informal training customers and
how it calculates
first-year energy
savings.
Customer -- Review of 2025
5/15/2025 Sewerage and C&l Customer 1 30 roiects
Water Board proJ '
Review of program
5/15/2025 Customer -- 1615 C&| Customer 1 920 incentives
Poydras available for office
tower on Poydras.
Contractors -- Gec?veerravlig\:\(/)?or?m
5/15/2025 electrical and _Ca&lTrade 10 15 potential trade
mechanical Allies/Contractors " .
allies at the City of
contractors
New Orleans
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Lincoln Beach
Industry Day Part Il
Discussion with
Jakara Bachus,
Workforce Workf F ﬁTEMMNOLA
5/15/2025 Development: Devcjeﬁosr::nt 1 30 S oo ol onagsh
STEM NOLA
outreach to the
Trade Ally
Network.
Focus on building
Contractor -- automatiqn
5/15/2025 C&l Contractor 1 30 controls projects
Johnson Controls .
that JCI can submit
in 2025
Spec sheet
Customer -- overview, planning
5/15/2025 Burlington Coat C&l Customer 1 30 the walk-through,
Factory and discussing the
trade ally portal.
5/19/2025 Customer -- C&I Customer 1 15 Review of 2025
Dillard projects.
Spec sheet
Customer -- overview, planning
5/19/2025 Burlington Coat C&l Customer 1 30 the walk-through,
Factory and discussing the
trade ally portal.
General program
52012025 | Contractor—CIS | gy contractor 1 30 overview for
ndustries ;
potential trade ally.
5/20/2025 Customer -- C&l Customer 1 30 Review of potential
Fairgrounds projects in 2025.
General program
overview for
Contractor -- potential trade ally
5/20/2025 Legacy C&l Contractor 1 30 Legacy
Restoration Restoration, which
had been a trade
ally until 2022.
Review of program
Staff Training: ingent_ives and
5/21/2025 E Program Staff 10 15 application staff to
ntergy staff E
ntergy staff
members.
Customer -- Review of potential
5/21/2025 Federal Reserve C&l Customer 1 30 .
Bank 2025 projects.
Review of chiller
Contractor -- projects :_and
5/21/2025 Daiki C&l Contractor 2 45 automation
aikin . .
projects Daikin can
submit in 2025.
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Staff training -- Presentation on
5/21/2025 window Program Staff 1 30 efficient windows
manufacturer by a manufacturer.
General program
overview for
_ potential trade ally
5/21/2025 C?(T:éi:tr?'éu e | cai contractor 1 45 The Kitchen Guys,
Y specializing in
kitchen and
refrigeration.
5/22/2025 Customer -- WWL C&l Customer 1 30 Assistance with an
application.
General program
overview for
Contractor — The potential trade ally
5/22/2025 Kitchen GuVs C&l Contractor 1 45 The Kitchen Guys,
y specializing in
kitchen and
refrigeration.
Review of ways
Customer -- Small that small
5/22/2025 Business C&l Customer 1 30 businesses can
Development benefit from the
Center Energy Smart
program.
Review of ways
Customer - that Bourbon
5/23/2025 Bourbon Orleans C&Il Customer 1 30 b Orl?.a?s car;]
Hotel enefit from the
Energy Smart
program.
Customer -- Review of potential
5/27/2025 Liberty Banks C&l Customer 1 15 2025 projects.
Customer - Phone call with
5/27/2025 Sewerageand | C&l Customer 2 60 SWB and Trane
Water Board regardl_ng 025
projects.
General program
5/27/2025 Cummings with C&I Contractor 1 30 P TE EI ical y
JTE Electrical J . ectrllca ;
focusing on lighting
incentives.
Customer — Walkthrough of the
5/27/2025 Carrollton C&l Customer 1 30 outdoor
Playground plgygr.ound
lighting.
Review of ways
custom incentives
Customer - New and the Equipment
Orleans Incentive List with
5/27/2025 Convention C&l Customer 5 60 the entire facilities
Center staff of the New
Orleans
Convention
Center.
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Customer --
Veterans Affairs
Hospital

5/28/2025

C&l Customer

60

Review of ways
custom incentives
and the Equipment
Incentive List with
the chief engineer

in the facilities

department.

Customers --

5/28/2025 .
varied

C&l Customer

10

30

Review of ways
custom incentives
and the Equipment
Incentive List with
various restaurant
representatives on

the City of New
Orleans "Optimize

Your Restaurant

Operations"
webinar.

Customer -- 1000

5/29/2025 Howard

C&l Customer

30

Review of
Equipment
Incentive List and
custom incentives
available for an
office tower.

Contractor -- CM

6/2/2025 Mockbee

C&l Contractor

20

General program
overview for
potential trade ally
CM Mockbee,
focusing on lighting
incentives.

Contractor --

6/2/2025 Robin Services

C&l Contractor

30

General program
overview for
potential trade ally
Robin Service,
focusing on lighting
incentives.

Contractor --

6/2/2025 Vath's Lighting

C&l Contractor

30

General program
overview for
potential trade ally
Vath's Lighting,
focusing on lighting
incentives.

Contractor --

6/2/2025 Johnson Controls

C&l Contractor

60

Review of custom
incentives in
building
automation as well
as the Equipment
Incentive List with
four
representatives on
their sales team.

Contractor --

6/4/2025 NOLA LED

C&l Contractor

30

Review 2025
projects.

Customer -- City
of New Orleans
Business
Ecosystem

6/4/2025

C&l Customer

60

Review of
Equipment
Incentive List and
custom incentives
to an economic
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development
forum.
Walkthrough of the
Customer -- church for lighting
6/4/2025 Franklin Avenue C&l Customer 1 90 .
. and chiller tune-
Baptist Church
ups.
Review of chiller
Contractor -- projects and
6/4/2025 L C&l Contractor 2 45 automation
Daikin . .
projects Daikin can
submit in 2025.
First in-person
6512025 | Customers = SEM | o) customer 6 180 session led by
Kickoff Harris Energy
Solutions
Internal and
Customer -- external lighting
6/6/2025 Franklin Avenue C&l Customer 1 90 count for non-LED
Baptist Church lights that will be
converted in 2025.
Customer - New Review incentive
Orleans phases for the
6/6/2025 . C&l Customer 1 30 customer and for
Convention X
the service
Center .
provider.
Discussing the
next step toward
Workforce the creation of a
6/9/2025 Development - Workforce 1 45 Clean Energy
Xavier University Development _ Careers_
Guidebook, without
assistance from
the federal grant.
Discussion with the
Career Specialist
via LA Green
Corps, as well as
Workforce the Executive
6/9/2025 Deyglopment - Workforce 3 30 Dlrectgr,. about
Louisiana Green Development building
Corps automation;
connections with
trade allies who
can speak to their
students.
Review of custom
Customer -- incentives and
6/10/2025 Regional Transit C&l Customer 1 30 .
. Equipment
Authority ' .
Incentive List.
General program
overview and
Customer -- Equipment
6/10/2025 Financial Services C&l Customer 1 45 Incentive List
(4946 Bullard) overview for Lang
Le of Financial
Services.
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General program
Contractor -- overview and
Corporate Equipment
6/10/2025 Mechanical C&l Contractor 1 45 Incentive List
Solutions overview for Lang
Le of Financial
Services.
General program
overview and
Equipment
6/11/2025 | Customer - VIET | C&l Customer 2 45 Incentive List
overview for
Vietnamese
Initiatives in
Economic Training.
General program
Contractor -- overview and
6/16/2025 Industrial and C&l Contractor 1 30 Equipment
Mechanical Incentive List
Contractors overview for
potential trade ally.
Walkthrough of the
6/18/2025 Customer -- C&I Customer 1 120 aquarium for
Aquarium prescriptive and
custom incentives.
Review of how
Excel Energy
L implemented
6/19/2025 Staff Training: Staff Training 4 60 strategic energy
Excel Energy
management and
the lessons
learned.
Review of chiller
Contractor -- projects and
6/19/2025 Daikin C&l Contractor 2 45 automation
projects Daikin can
submit in 2025.
Review of
Contractor -- automation
6/19/2025 Svner. C&l Contractor 4 60 projects that
ynergy Synergy could
submit in 2025.
. Presentation to
Customer: |
Greater New ger;er? managers
6/25/2025 | Orleans Hotel and | C&I Customer 30 5 o e dozen
Lodging otels ata .
Association quarterly meeting
of hoteliers.
Review of
Equipment
6/25/2025 Custpmer -- Jesuit C&| Customer 1 60 Incentlvg List gnd
High School custom incentives
available for a high
school.
Customer -- New Walk-through of
6/25/2025 Orleans East C&l Customer 2 60 the first floor of
Hospital New Orleans East
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Hospital for a
lighting project.

Recruit Entergy
Solutions trade

6/26/2026 Trade Ally _C&l Trade 20 10 allies to become
Recruitment Allies/Contractors
Energy Smart
trade allies.
6/27/2026 | Trade ally meeting | ., C&! Trade 1 30 Lighting incentive
Allies/Contractors overview
Program updates
71112025 Trade Ally _C&l Trade 20 30 to commercial
Advisory Group | Allies/Contractors ;
trade allies
7/11/2025 Customer -- Hilton C&l Customer 1 30 Program |r_1cent|ve
Garden Inn overview
Trade Ally -- C&l Trade Bi-weekly overview
71212025 Daikin Allies/Contractors 2 %0 of projects
Overview of
_ program incentives
Customer . for small
7/8/2025 Customer Service C&l Customer 1 30 . .
businesses with
rep from Entergy .
customer service
representative
General program
7/10/2025 Customer - C&l Customer 1 60 overview and
Superdome building
walkthrough
Trade ally -- Incentive overview
National Electrical C&l Trade to potential trade
711012025 Contractors' Allies/Contractors 10 10 allies at electrical
Association association
Building
7/10/2025 Trade ally - CIS _C&lTrade 2 45 automation
Allies/Contractors . . .
incentive overview
Program overview
Customer -- Small to a Small
7/111/2025 Business C&l Customer 1 30 Business
Development Development
Center Center
representative
Trgd(-? Ally -- C&l Trade Program overview
7/14/2025 Hospitality Energy . 2 30 to a potential trade
Allies/Contractors
Consultants ally
Customer — Program incentive
7/15/2025 C&l Customer 1 30 overview with
Sheraton
Sheraton Hotel
Customer - S )
7/15/2025 strategic energy C&l Customer 6 300 9¢
by Harris Energy
management ;
Solutions
Customer - managemont 1o
7/16/2025 strategic energy C&l Customer 5 120 9¢
by Harris Energy
management :
Solutions
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Trade Ally -- C&l Trade Bi-weekly overview
711612025 Daikin Allies/Contractors 2 %0 of projects
Program overview
C&l Trade to potential trade
7712025 Trade ally -- RWE | 5 jies/Contractors 1 45 ally who has VA as
a customer
"Connecting the
Customer —EXpO | g Trade Businss Expo -
7/18/2025 for small : 10 10 Pe
. Allies/Contractors program overview
businesses
to small
businesses
Overview of
7122/2025 Trade ally -- _C&l Trade 1 30 program incentives
Melink Allies/Contractors .
for The Westin
Chiller tune-up
712312025 | Customer—VA [ e customer 1 60 incentive overview
Hospital and lighting
overview
HVAC incentive
Trade ally -- C&l Trade overview to
712412025 HVAC Allies/Contractors 6 10 contractors in
Elmwood
Trade ally network
7/28/2025 Workforce -- Workiorce 2 30 overview to Tulane
Tulane Development ;
Business School
Community . .
) Benchmarking city
7/29/2025 partner - Office of | o) o stomer 1 30 ordinance
Resilience and .
L overview
Sustainability
Program overview
along with
Trade ally -- El C&l Trade workforce
713072025 Centro Allies/Contractors 6 60 development
opportunities to El
Centro staff
Trade ally -- .
8/1/2025 Guillory Sheet _C&l Trade 1 30 Overview of HVAC
Allies/Contractors incentives
Metal
Customer -- Hilton Retro-
8/4/2025 Riverv C&l Customer 1 60 commissioning
overview
Customer - management o
8/5/2025 strategic energy C&l Customer 6 300 9¢
by Harris Energy
management Solutions
Trade ally -- Program overview
8/7/2025 Procuremenet . Ca&l Trade 10 10 to potential trade
; Allies/Contractors .
Fair allies
Program overview
Trade ally --
8/8/2025 Opportunities _Cé&l Trade 30 10 to the Urban
Allies/Contractors League audience
Outlook
of contractors
Meeting with lead
8/12/2025 Customer -- C&l Customer 1 30 decision-maker at
Dominican Dominican about
variety of projects
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Meeting with
Gootee at
8/12/2025 Trade Ally - _C&lTrade 1 60 Dominican High
Gootee Allies/Contractors
School about
HVAC projects
Customer — Program overview
8/12/2025 : . . C&l Customer 1 60 and building
Xavier University
walkthrough
Trade Ally -- C&l Trade Bi-weekly overview
8/13/2025 Daikin Allies/Contractors 2 %0 of projects
8/13/2025 Sewerage and C&l Customer 1 60 .
facilities staff about
Water Board . )
potential projects
Recruitment phone
Trade ally -- D- C&l Trade call for electrician
8/14/2025 Unit Allies/Contractors 1 30 D-Unit; program
incentive overview
Review of lighting
Trade ally -- incentives
8/15/2025 Cooler Air A”iecsf‘é;:fr‘;itors 1 30 application for
Equipment potential IHOP
application
Presentation on
program incentives
Trade ally -- C&l Trade to potential trade
8/15/2025 JEDCO event Allies/Contractors 8 15 allies at Jefferson
Parish Chamber of
Commerce event
Trade ally -- C&l Trade Assistance with a
8/21/2025 Gasket Guy Allies/Contractors L 30 refrlg_era_tlon
application
Lab renovation
8/21/2025 Customer -- C&l Customer 1 30 overview
Tulane applicable to
incentives
Customer -- Program incentive
8/22/2025 Woldenberg C&l Customer 1 60 9 .
X overview
Village
Program
Customer — presentation to
8/25/2025 Dodie's Jazz Club C&l Customer 8 5 small businesses
at a Broad Street
event
Communi.ty Benchmarking city
8/26/2025 | Pariner—Office of | o) partner 1 30 ordinance
Resilience and .
L overview
Sustainability
Program overview
Customer -- at Cabrini high
8/27/2025 Cabrini High C&I Customer 1 30 school; walk-
School through with trade
ally
8/28/2025 Customer - C&I Customer 1 30 NASA Cool roof
NASA project
Trade ally -- C&l Trade Program overview
9/212025 Singleton AC Allies/Contractors 1 30 with a/c trade ally
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Customer -- Walkthrough of
9/3/2025 University of New C&l Customer 1 60 lighting project on
Orleans campus
Review of a
potential new Al-
Trade ally -- C&l Trade based energy
9/3/2025 NanoTech Allies/Contractors 2 60 savings model by
NanoTech;
engineering review
Program incentive
Customer -- Life overview with
9/8/2025 . . C&l Customer 1 30 )
City participants community partner
Life City
Review of lighting
9/8/2025 Trade Ally -- M3 _Ca&lTrade 1 30 incentives for the
Services Allies/Contractors .
Convention Center
Trade Ally -- Program overview
Associated C&l Trade for Associated
9/8/2025 Builders and Allies/Contractors 1 30 Builders, a network
Contractors of contractors
Trade ally -- Incentive overview
9/8/2025 Cooler Air . C&l Trade 1 30 regarding lighting
! Allies/Contractors )
Equipment project at IHOP
Stakeholder
engagement
Community withing the
9/10/2025 Partner_—— NOLA Community 15 10 economic
Business Partner development
Ecosystem community via the
city of New
Orleans
Tulane Business
Staff training -- School holds
9/10/2025 Tulane Energy Staff Training 4 120 Energy Forum on
Forum various future-of-
energy topics
Trade Ally -- C&l Trade Bi-weekly overview
91712025 Daikin Allies/Contractors 2 30 of projects
Community Program overview
artner -- C&l Trade o commumty
9/10/2025 p . . 10 10 partners like ORS
Regional Planning | Allies/Contractors
o and other
Commission o
organizations
Trade ally -- .
9/17/2025 Harris Energy _C&lTrade 3 30 Discuss RCx
- Allies/Contractors potential at Loyola
Solutions
Custome - e
9/17/2025 United Methodist C&l Customer 1 60
walkthrough of
Church s
building
Customer -- Movr\litmyszf:vevc'?lf-ln
9/17/2025 Sewerage and C&I Customer 1 60

Water Board

facilities staff about
potential projects
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Trade ally -- Review the duct
Legacy C&l Trade . L
9/18/2025 Professional Allies/Contractors 3 30 seahng_ appll_catlon
: and incentives
Services
. Review program
Community . : .
9/19/2025 Partner — El Workforce 6 30 incentives with
C Development workforce partner
entro
El Centro
Review of what it
will take to accept
9/19/2025 | Tradeally—-Clear | C&lTrade 4 30 air-infiltration
Result Allies/Contractors .
projects at cold-
storage facilities
Meeting with
Trade ally -- IFMA C&l Trade several potential
9/22/2025 Golf Tournament | Allies/Contractors 10 15 trade allies at golf
tournament
Customer -- Hilton General check-in
9/23/2025 Ri . C&l Customer 1 30 about potential
iverside :
projects
Review of program
9/24/2025 | Customers —-Love [ ca) cystomer 5 15 Incentive to
Your City partners of Life
City
Trade Ally -- C&l Trade Bi-weekly overview
9/24/2025 Daikin Allies/Contractors 2 30 of projects
Program updates
as well as guest
Trade Ally -- C&l Trade speaker from
9/25/2025 TAAG meeting Allies/Contractors 30 60 Office of
Resilience and
Sustainability
Trade ally -- . .
9/26/2025 Guillory Sheet _C&lTrade 1 30 HVAC incentive
Allies/Contractors overview
Metal
Customer — General check-in
9/28/2025 C&l Customer 1 45 about potential
NASA X
projects
Workforce Meeting with
development -- Workforce Lorraine Landry
9/29/2025 Tulane Energy Development 1 30 about the trade ally
Management network
. . Benchmarking city
9/30/2025 Community Community 1 45 ordinance
parnter -- ORS Partner .
overview
Trade Ally -- C&l Trade Aquarium project
10/1/2025 Daikin Allies/Contractors L 60 overview
Stakeholder
engagement
Community withing the
10/1/2025 Partner_—— NOLA Community 15 10 economic
Business Partner development
Ecosystem community via the
city of New
Orleans
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Second review of

Trade ally -- requirements for
10/2/2025 Legacy _C&l Trade 3 30 duct sealing of
Professional Allies/Contractors ;
) small commercial
Services :
businesses
Program incentive
Customer -- Small overview with the
Business Community director of the
10/3/2025 Development Partner 1 30 Small Business
Center Development
Center
Trade Ally — A1 C&l Trade Lighting incentive
10/6/2025 y . 2 30 overview with new
LED Allies/Contractors
trade ally
10/8/2025 Sewerage and C&Il Customer 1 60 e
facilities staff about
Water Board . .
potential projects
Trade Ally -- C&l Trade Bi-weekly overview
10/8/2025 Daikin Allies/Contractors 2 30 of projects
Trade Ally -- C&l Trade Sales training led
10/14/2025 Several Allies/Contractors 14 180 by Sandler Selling
Technical Deep
Trade ally -- C&l Trade -
10/15/2025 NanoTech Allies/Contractors 2 60 Dive in Al-based
savings
Presentation by
Harris Energy
Solutions
Staff training: regarding the
10/16/2025 Strategic Energy Staff Training 5 300 software and
Management training that will be
used during the 6-
month SEM
program.
Presentation by
Harris Energy
Solutions
Customer -- regarding the
10/16/2025 strategic energy C&Il Customer 5 300 software and
management training that will be
used during the 6-
month SEM
program.
Program incentive
10/22/2025 Trade Ally -- _CélTrade 1 30 overview with new
Antoine Services | Allies/Contractors
trade ally
Workforce Meeting with
development -- Workforce Mallory Asp about
10/22/2025 Tulane Energy Development 1 30 the trade ally
Management network
_ Meeting regarding
10/22/2025 Customer -- 300 C&I Customer 2 45 Energy Smart
Bourbon Street : )
incentives
Trade Ally -- C&l Trade Bi-weekly overview
10/22/2025 Daikin Allies/Contractors 2 30 of projects
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Presentation to the
Southeast Chapter
Trade Ally -- .
10/23/2025 Contractor _C&| Trade 20 10 of the National
Allies/Contractors Electrical
network '
Contractors
Association
10/23/2025 Customer -- C&I Customer 1 30 Program incentive
Inkwell Press overview
Customer -- Program incentive
Greater New overview to
10/28/2025 Orleans Hotel and C&l Customer 20 5 general managers
Lodging of hotels in
Association Orleans Parish
Stakeholder
engagement
Community withing the
11/5/2025 Partner'—— NOLA Community 15 10 economic
Business Partner development
Ecosystem community via the
city of New
Orleans
Customer -- Program incentive
Convention overview with the
117712025 Center of New C&l Customer 5 60 facilities staff of
Orleans Convention Center
Overview of the
Workforce trade ally network
11/12/2025 Development -- C&Il Customer 1 30 and prep session
Dr. Pang of LSU for benchmarking
event
Customer -- Virtual bi-monthly
11/12/2025 strategic energy C&l Customer 5 120 Strategic Energy
management Management call
Overview of
citywide
N benchmarking
1111312025 Staff Training: Staff Training 10 60 ordinance by
Benchmarking X
Office of
Resilience and by
Dr. Pang of LSU
Overview of
citywide
Customer- benchmarking
11/13/2025 N C&Il Customer 25 60 ordinance by
Benchmarking ;
Office of
Resilience and by
Dr. Pang of LSU
Overview of
citywide
Trade allies: C&l Trade benchmarking
11/13/2025 - . 30 60 ordinance by
benchmarking Allies/Contractors ;
Office of
Resilience and by
Dr. Pang of LSU
Customer -- Walkthrough of the
11/19/2025 Sewerage and C&l Customer 1 60 St. Joseph Building
Water Board of S&WB
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Lighting incentive
11/19/2025 Trade Ally -- A1 _Ca&lTrade 2 30 overview with new
LED Allies/Contractors
trade ally
Customer — New Program overview
11/20/2025 . C&l Customer 1 60 and building
Orleans Terminal
walkthrough
Program overview
Trade Ally -- C&l Trade of refrigeration
11/26/2025 Seruntine Allies/Contractors 1 45 incentives for
potential trade ally
Program overview
Trade Ally -- A- C&l Trade of refrigeration
11/26/2025 Bear Refrigeration | Allies/Contractors 1 45 incentives for
potential trade ally
Program overview
C&l Trade o
12/2/2025 Trade Ally -- UMS Allies/Contractors 2 45 and application
process
Program overview
Trade Ally -- C&l Trade S
121212025 National LED Allies/Contractors L 30 and application
process
Building
12/2/2025 Trade AIIY -- Star . C&l Trade 1 30 agtomatlon .
Service Allies/Contractors overview regarding
Lycee Francais
. Presentation to
Customer: general managers
Greater New of a few dozen
12/3/2025 Orleans Hotel and C&l Customer 15 5
. hotels at a
Lodging .
Association quarterly meeting
of hoteliers.
Regional
Community Community Sustainability
12/3/2025 Partner -- Life City Partner 15 10 Committee
Meeting
Stakeholder
engagement
Community withing the
12/3/2025 Partner_—— NOLA Community 15 10 economic
Business Partner development
Ecosystem community via the
city of New
Orleans
Customer -- Program overview
12/4/2025 Agenda for C&l Customer 1 60 and building
Children walkthrough
Program overview
Trade Ally -- A- C&l Trade of refrigeration
121412025 Bear Refrigeration | Allies/Contractors L 45 incentives for
potential trade ally
Customer — Walkthrough of
12/9/2025 C&l Customer 1 45 building 103 for
NASA . .
potential projects
Workforce Discussion of
Development -- Workforce careers within the
12/10/2025 Goodwill Career Development 20 10 trade ally network
Fair to job seekers
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Customer -- Review of potential
12/10/2025 Sewerage and C&Il Customer 1 60 projects at SW&B
Water Board properties
Workforce
Development -- Workforce Program overview
12/11/2025 Goodwill Liaison Development 1 60 and a review of the
for Workforce trade ally network
Development
Customer -- Virtual bi-monthly
12/17/2025 strategic energy C&l Customer 5 120 Strategic Energy
management Management call
Workforce Workforce Program overview
12/19/2025 Development -- 1 45 and a review of the
Development
Job Corps trade ally network
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Residential Collateral
Energy Smart Overviews
Residential Overview

&
Energ ySmar?:‘?

ANew Orlaans Program

More ways to save

Learn more about Entergy New Orleans offerings exclusive to you.

Home energy assessments

Rather thar foetisirigiona single proble (iike ah old heater or Online Marketplace
cooling system, insufficient insulation or leaky windows), the o R —
Home Performance with ENERGY STAR® assessment is 2
whole-house approach Lo help improve your energy efficiercy. |\ HomE percormance with
Let's get started with a free home energy assessment. ﬁ ENERGY STAR

Receive instant discounts when yeu shap tor energy-efficient products such as water-savers, power strips,

siv-purifiers, dehu midifiars, smart thermostats and more. Shop now and save st shop.enargysmartnola.com.

A/C Solutions

HOW it WOl'kS Oatimize your home's heating and cocling systame,
and save all year lang, Receive discounts on cortral
Income-eligible customers AFC or heat pump tuna-up or rebates when you
] An Energy Smart energy ackisor will come to your hama to Based on your income, yeu may ako upgracle ta a high efficiency systern.

complete an hour walk-through and ident fy areas where you et rrmormat Snerysmattnolahiauesdiifisr

could be saving energy.

HVAC system replacement rebates A/C tune-up
: — Hicient
9 Dihgile fecaketion System type Rabsta smount Save up to $200 per unit onan
products lo help you start saving immediately, such as
Central air candifiansr U to 8200 rasate per system Energy Smart 4/C tune-up.

« Improve the afficioncy of your s sendiionar
A source beat pump iductedl  Upto 3250 rebate per system by up Lo 30%

« Ingroved sir flow ard settar Aumi
Mini-salit heat pume icductless)  Up to §500 redete per system « Lorgarlasting, mare relisble air corditionin.

b pova e ==
« Sens™ smart thermostat Ny

= Pipe wrap insulation

+ Faucet asrators

- Water-saving showerheads

Home appliance rebates

B 1ilimendolyousamseismentyn i pagaivee eranneisa; Gt rebates and instant discounts on qualitying ENERGY STAR? rarttied analiaces.

home energy report and recommendations for follow-up

& . Learn snore al rgysmartnola.inf tial i
home improvaments Lo help you save in the future, such as: S|gn up today
» Air sesling + Atticinsulation Call 504-229-6868 or visit appliance bype Rebate amount  Appliance type Rebate amount. Appliance type Rebate smount.
s Ditisekog + AfCHinsp onergysmartnola.com/residents kil 8 lencadon &= Heat purp wslerbssters Up tosiooc ()
Patrizerators 525 n greund pool pumips  Up le t200 Clothes washer a5
After the assessment, we wil connect you with an approved
Freesers 525 Smarl thermentals  Upto f1oo Clothes dryer fslectric]  $23
4 trade ally cantractor to provids an estimate and schedule B et Eltbdrer et o)
any follow up services you choose. Vou may also receive Denwmiclers 525 Airpurhars f50 Clothes deyer frasl pormpt U to 300 ()

nstant rebates to lower or cover the cost.

For more infermation about Enargy Smart and the enargy efficiency offerings available to you,
call 504-229-6868, visit energysmartnola.com or email infi gy la.com.
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Outreach QR Code

Scan here

Sign up and start saving today

EnergySmart

A New Orlea
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Outreach Door Hanger

A
” W
EnergySmart~

4 ANow Orlears Program

Cut your
energy costs

We're in the neighborhood to
help lower your energy costs.
Schedule a free home energy
assessment, and start saving.

Free items installed at no cost include:

Pipe insulation Faucet aerators

Ask about even more ways to save with:

A/C tune-ups Alr sealing
Duct sealing Altic imulation

ROl
i'-: 3 Schedule a free energy
R assessment for your home.
=

Call us at 504-229-6868, or visit
energysmartnola.com/residents.

) entergy
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Vehicle Magnet

)
e Ne
EnergySmart#

A New Orleans Program

Authorized contractor of Energy Smart

2) entergy

Multifamily Overview

A
; <
EnergySmart~

74 ANew Orleans Program

Multifamily Solutions -

For property owners and building managers.

Keep costs low and satisfaction high

Improving the energy efficiency of your property can help you reduce energy usage and
save on utility bills for you and your tenants.

Schedule a no-cost assessment for your property to start saving today

Eligible properties (five or more units per building) may receive energy-saving products
installed in each unit—at no cost. Products may include:

Smart Advanced Saucet Water-saving Pipe
thermostats, power strips aorators showorheads insulation
What happens after the t and product installations?

You will receive recommendations for low- or no-cast upgrades for your property. A trade ally contractor
will work with you to provide an estimate for the energy-efficient upgrades and help you identify specific
rebates you may qualify for. Recommended low- or no-cost upgrades may include:

Air sealing Duct sealing Atticinsulation | A/C tune-up

How do you sign up?
Scan the QR code to complete the “Request an assessment” form, email
info@energysmartnola.com or call 504-229-6868 to get started.

We'd love to answer any questions you may have about the program, too.

Visit energysmartnola.com for more energy-saving tips and info.

. Praducts are delerminee
installed in each unit.

lucts installed ray direr Trom the images she
nel praduct availability. Products may

ding an utility eligibility

) entergy
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Multifamily Tenant Notification Form

EAE
EnergySmart= Multifamily Solutions

ANew Orleans Program

Resident notice

Energy advisors will be in the building on

You'll receive installation of no-cost energy-saving products, such as:

Pipz

thermostats aerators showerheads insulation

Srnart ‘ LED ‘ Advanced ‘ Faucet ‘ Water-saving

light bulbs

iR St
Save the date to save energy

We look forward to helping you save energy and money. Contact your property manager
if you have questions.

energysmartnola.com | info@energysmartnola.com | 504-229-6868

Encrgy-saving products installed are dopendent upan Entergy account type and ligibility. Actual products installed may
difter from the images shown. Measures are determinad based an the environment. overall efficiency and product
svailability. Products may not be installed in each unit, depending on utility eligibility and existing baselines. LEDs will be
installed only in fixtures containing incandescent or halogen lamps.

Enecgy Smart is & comprehensve energy eff cency prog-a
e aciin sbacacd by Enta-y M Crlnans, LLG. 2075 E

ped by tre New Orlezas €ty Councl a entergu

rrices, LS. Al R g ks Rosarvag
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Multifamily Landlord Permission Form

&

o
rgySmart
‘A New Orleans Program

Multifamily landlord permission form

Your residential rental building(s) or unit(s) is (are) under consideration to recsive weatherization-related services
i connection with the Energy Smart weatherization program being implemented by Franklin Energy Services, LLC
*Franklin Enargy” on behalf of Entergy Naw Orleans, LLC *Entergy.” At the bottom of this page is a section entitled
“Permission to snter premises.” By providing all of the information requested in the section and submitting a capy
of it to Franklin Energy, you hereby give Entergy and Franklin Energy, as well as their employees and contractors,
permission to enter your rasidential rental building(s)/urit(s) lincluding both the insids and cutsids of such) in order
to perform energy audits, complete the necessary applications and, if the application is approved, to perform or
provide weatherization-related services and follow-up inspection(s).

Befare any such work begins on your building(s) or unit(s), you will be required Lo sign this Landlord Permission Form.
Please be aware that only residential units may be weatherized. Meeting raoms, game roams, laundry raoms,
maintenance rocms, daycare centers, office areas or commercial business areas and non-residential facilities are not
eligible for weatherization services. The estimated value for the weatherization-related services for each affected
building will be based on an energy audit that is performed on each individual unit within such building.

After weatherization-related services have been provided, Entergy or its implementer, Franklin Energy, may conduct
{or arrange for one of its designated cantractors to conduct) a quality control inspection to ensure that all of the
weatherization-related services appraved by Entergy were completed in accardance with the standards set farth
by it. It Is your responsibility to assist Entergy, its employees and contractors in gaining entrance to and having
reasonable access in and around your praperty.

Permission to enter premises

1. . as landlord/authorized agent for building(s) located

at have read and understand the above, have reviewed the
program information and hereby grant permission for representatives of Entergy, including APTIM and Franklin Enargy,
to enter these premises far the purpases of conducting energy audits and callecting eligibility dacumentation frem the
residents, including applications, and to perform the weatherization work. | am aware that program information exists
at energysmartnola.com and that | can call 504-229-6868 for additional information.

Number of apartments

Landlard/agency signature
percent of residents that pay rent at market rate.

Title percent of residents that have subsidized rent rate,
Please list document(s) used to identify subsidized rent.

Date

o i o ey Mo D Q entergy
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A New Orleans Program

Multifamily Direct Install Service Agreement

-gySmart’ &‘?

# ANew Orlsans Program

Multifamily Solutions direct install service agreement

Property information

Proparty owner

Building name:

Installation address: Property phone:

City: State: zIps
Agreement

Proparty owner sgrees to participat Solutions and uncl Is that this program provides complimentary products and

installation of smart thermastats, LEDs, advanced powar strips, pipe insulation, kitchen and bathroom asrators, and low-flow showerheads
whars applicable. Property owner agrees to wark with the Multifamily Salutions implementation contracter, Franklin Energy, LLC, ko notify the
resiclents of program participation through various means, including, but nat [imited to, notices, posters in commaon aress and |etters distributed
to sach unit or resilence. Proparty ownar will support these efforts by sither distributing the notices as instructsd or by provicing Franklin
Energy, LLC with sccess to distribute in common areas and to each unit or residence at least 24 hours befors the schedulad installation.
Property owner agress to provide persannal to escort the Franklin Energy, LLG technicians throughaut the proparty and to pravide access to
all units or residances when the resiclant is not home or the residance is unoccupied. The program reserves the right to post-inspect 5 parcant
of installed units after mstallation to ensure compliance with program guidslines.

Propaerty owner also agrees that in consideration of its participation in the program and recsipt of frae products, Entergy will not be
responsible in contract, tort or otherwise for any losses or damages of any kind incurred, arising out of or related to this program. Frankiin
Energy, LLC will bo responsiblo for any loss or dsmage incurred to the extent caused by the gross nogligence or willful misconduct of
Frankiin Energy, LLC. Dropmy owner agrees that under no ercummnm mll Em.rgy or Franklin Energy, LLC be responsible for any
indirect, fre damages. o act maybe more than 60 days after
the incidant giving rise o such cause of action h: d. The undersi ‘r.., read and understands the above and has autharity

to sign this agreement as or on bohalf of the owner of the above identified property.

Maote: Entergy New Crisans, LLC does not guarantee that the anergy afficiency proehucts recommended or installed, or the services provided
through this program, will result in energy or cost savings

Customer signature

Customer signature.

Customer nama {print} Date:

Property ownar or authorized
manager's signaturs

Questions? Emal info@energysmartnola.com or call 504-229-6868.

Enary

ot camprohans cnore lancy progae devioed

o
S it by Enrgy N rrom Entorgs Sorvias, LLS

Grlsanis Gty Cauncl
ighis Prsary

a entergy
I —
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" 4 A New Orleans Program

Multifamily Direct Install Summary

ergySmart

MNew Orleans Program

Multifamily Solutions direct install summary

Contact information

Management company:

Mailing address:.

City: State: ZIp:

Contact name:

Contact email: Contact phone:

On-site contact name: On-site phone:

Property information

Preperty name: Property address:

City: State: ZIP:

Property type: [] Condo [| Apartment  Water heat: [] Gas [IElectric [] Heat pump  Space heat: [] Gas [] Elactric [] Heat pump
Total number of buildings: __ Totalnumberofunits: ___ MNumberof unitscompleted: ___

Total number of measures installed at property

Measure Quantity installed Measure Quantity installed
Programmable/smart thermostat: thermostats Bathroom faucet acrator, 1.0 gpm: aerators
Handheld showerhead, 15 gpm: showsrheads Domestic hot water pipe insulation: _ feet
Showerhead, 1.5 gpm: _ showsrheads  Advanced power strip tier 2 (entertainment): ___ smart strips

showerhead/

TSV and showerhead (Evolve®), 1.5 gpm: e Advanced power strip tier 2 (home office) smart strips
Kitchen faucet aerator, 1.5 gpm: sapalsie Totals shown reflect subtotals from all lalky sheels

Project completed by energy advisor

Print name: Signature: Date:

Questions? Email info@energysmartnola.com or call 504-229-6868.

City Council

2) entergy
]
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A New Orleans Program

Service Rebate Forms

A/C Solutions Rebate Form

4 (o] 7 T
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& S e e

A/C Solutions rebate form

A/C Solutions
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A New Orleans Program

Home Performance with ENERGY STAR® Rebate Form

— M’l? Ener &m__n‘;‘ Home Derformance with ENERGY STAD"

Home Performance with ENERGY STAR® rebate form
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A New Orleans Program

Home Parformance with ENERGY STAR® rebate form
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A New Orleans Program

Smarﬁ‘??

Income-Qualified Weatherization Rebate Form
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A New Orleans Program

Income-Qualified rebate form
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A New Orleans Program

Home Appliance Rebate Forms

Consolidated Home Appliance Rebate Form

Energxﬁnn_rht_?

Save energy, save money and protect the planet.

Take advantage of our rebates on a variety of STAR' certified appli

-

H ppli rebate application

A inoruaion o Beken smiciogthis form b s fully compiat g a <oy ofyour

datnd sales receiptsl i included. Ghstions? Contact us at $04-229
Far more inforrmation about thisand athir Erergy Smare offarings, vislt mvg,lln-—iml.n.hﬁ:

Customer infarmation

By Ko Enlados s bt Raneedintnid

e sdenn

Enerngmarﬁ

Broduct infarmation
Mt be EMESGY STAD® certibied o qualily for rebates.

Dewdunt Beprmeant S it or

T

Clathes Fuct i i e maten bl
e [ ——

[ Shabiadt 435

W 4 i ok o Lot
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M iemizamrsione 7] e gtanedion

Euiating chuthas deper Fypm
Miga M Vot mms

nclaestand the teems and conditions, 3} you meet ol gty
vequiramnts and 3 the infsomation you provided i ccirsie and
bl

Signature:

salen resaiptisl one of b wys
Makk
4798 Elysian Fighds dvo., Ste. B
liw@domyh\
Email:
residantislapps@ensrgymarinela.com
Bubate facms can akio be completed and submitted oaline at
Eysmartnolainfofiesidential applisnces.

2) entergy
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A New Orleans Program

Customer Satisfaction Surveys

Home Performance with ENERGY STAR® Satisfaction Survey

;)
Energ ySmart‘:‘?

ANew Orleans Program

Hi Energy Smart Customer,
Thank you for participating in the Home Performance with ENERGY STAR®

offering. Energy Smart would like your feedback regarding your installation and
customer service experience. Simply click here or on the button below to complete

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and

a brief survey.

friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

5 entergy

Income-Qualified Weatherization Satisfaction Survey

4
. g
EnergySmart=

A New Orleans Program

Hi Energy Smart Customer,

Thank you for participating in the Income-Qualified Weatherization offering. Energy
Smart would like your feedback regarding your installation and customer service
experience. Simply click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

5 entergy
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A New Orleans Program

A/C Tune-Up Satisfaction Survey

)
Energ ySmartQﬁf'

A New Orleans Program

Hi Energy Smart Customer,

Thank you for participating in the A/C Tune-up offering. Energy Smart would like
your feedback regarding your installation and customer service experience. Simply
click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

5 entergy

Energy Smart Online Marketplace Satisfaction Survey

i)
Energ ySmartﬁﬁ?

A New Orleans Program

Hi Energy Smart Customer,

Thank you for participating in the A/C Tune-up offering. Energy Smart would like
your feedback regarding your installation and customer service experience. Simply
click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

3 entergy
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A New Orleans Program

Multifamily Satisfaction Survey

ygmart’  Thank you for participating in the Multifamily Solutions offering
NG POSTACE
pid card NECESSARY
IF MAILED
e IN THE
E ¢ UNITED STATES
——
—
I
: BUSINESS REPLY MAI ——
9 2 FIRST=CLASS WAL PERMIT NO. 278001 NEW GRLEANS, LA
an the anergy achy j’ J '7) 2 ‘7 ) POSTACE WILL BE PAID BY ADDRESSEE
N s e oo ENERGY SMART

4298 ELYSIAN FIELDS, SUITE B
NEW ORLEANS, LA 70122

Leave Behinds

Sensi Smart Thermostat Leave Behind

Smart

Al Ortens P ren

vSmart
it

Quick tips for your new

smart thermostat

Sensi™ Smart Thermostat

Troubleshooting

Ready. Set. Start saving. Welcome to your new smart thermostat
sl errsist Your solution starts here.

Programming for optimal savings

rthesting and

Adjusting the temperature Restart the thermostat

Ersgramringa sonsstant and
conigechadule is

Setting up your schedule for your thermostat

Ol - - |
t

. Cpen the anp s el

ottieg b

Winter degrees Summer degrees
Homa. Nightfeway  Home. Night/eway
2 4 >

Ld't* we change tFe ex'sting schadule,

Save more with EasyCool

ol BBB-s08 7151

wher vou enrall voursadtherrasiat in FasyCaal Carne

i entive eachzaditional
Fartcinate Lasrr mare st h

) entergy S entergy
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A New Orleans Program

Home Energy Assessments- Sorry We Missed You Door Hanger

™ .

Sorry we missed you
Energy Smart energy advisors were here,

but it's not too late to receive your preducts.

Contact us to reschedule your appointment.

Energy advisor:

Phone:

&

ﬁﬁezg;meartf
S it

Savings just showed up at your door

::-;
i

LED Kezren Eathreon sseng smart
Ightiks | sestors eraters heads | powerecdp | thereetszs
_E E Cell Energy Smart at 504-229-6868 today,
it visit energysmartnela.com or scan the GR
E <ode for more energy-saving opportunitiss.
Installed
dffar fram th thawn.

) entergy
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A New Orleans Program

Trade Ally- Sorry We Missed You Door Hanger

Sorry we missed you

Date:

m QO

Eﬂergxirgal;f

Call us to reschedule your
appointment

Contact name:

Company:

Phone:

Appointment type:
O A/C tune-up O Attic insulation  [J Air sealing [ Duct sealing

Questions? Call us at 504-229-5868 or visit energysmartnola.com.

Energy Sart i 8 comprehensive energy sfficency program developed -
by the New Crlesns City Councl and sdminietered by Entergy New entergg
Orleans, LLC. ©2025 Entergy Services, LLC. All Pights Reserved
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A New Orleans Program

POP Rebate Overview

Savings start here

"I g} ;mmﬂa";m.; To get an Energy Smart rebate for your qualifying ENERGY STAR™ certified
product, apply within 45 days of purchase. Rebates arrive within four to six
weeks of the approved application.

Buy ENERGY STAR® Instructions

1. Visit energysmartnola.info/residential-appliances or scan the QR code below.

E
certified products, and . e e T oL Al Ve T e B B
get Energy Smart rebates Complete online: Download and complete; Download, complete,

then email it to: print and mail to:
- 5 E. E residentialapps@ Energy Smart
It's easy. Take this sheet home (and energysmartnola.com 4298 Elysian Fields Ave,, Ste, B

make sure to keep your receipt). New Orleans, LA 70122

Questions? Call us at 504-229-6868 or email info@energysmartnola.com.

L
(S

3 entergy

Gegaesa10.00

Air Purifier Rebate Online Form

ENERGY STAR® air purifier rebate form - $15

To search for qualified products and verify eligibility, please visit £z

Rebtes are available for Entergy New Orleans customers only.

Rebate affer cannot be used toward purchases from the Ensgy Smart online marketplace. All ebate forms must be submitted within 45 days of the purchase date. All rebates are given in the form of
2 check. Please allow 4-6 weeks for processing,

1f you would like the check maiiod 103 different address. please Click here to downlaad the rebate application and submit by mai or email
Limit 4 air purifier rebates per customer per year.
Befara you bagin, make sure you have:

* Entergy New Orleans account number OR installation address aad kst name on the account.

* Copy of dated sates receipt/invoice ready 1o be uploaded.
* The product manufacturer, model number, retaller name and price of produet,

Use account number instead

Address

Questions? Contact us at 504-229.6868 or residentislappsiiencrgysmartnola.com.

Energy Smart is 3 comprehensive energy efficiency program developed by the New Orleans City Councl and administered by Entergy ew Orfeans, LLC. £2026 Entergy Services, LLC. All Rights
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A New Orleans Program

Dehumidifier Rebate Online Form

smart?

ENERGY STAR" dehumidifier rebate farm - $30

To search for quaiified products and erify ebgiBilty; please vist

Rebates are av

ilable for Enteray New Orleans customers nly

Rebate offer cannat be used toward purchases from the Ensegy Smart online marketplace. Al rebate farms must be submitted within 45 days of the purchase date. All rebates are given in the form of
a check. Please afiow 4-6 weeks for processing

I you would fike the check mailed to a different address. please download the rebste spplication and submit by mail or email

Limit 4 dehumidifier rebates per customer per year.
Bafora you bagin, make surs you have:
+ Entergy New Orleans account number OR installation address and last name on the account.

* Copy of dated sales receiplfinvoice ready to be uploaded.
* The prociuct manufacturer, mods! number, retailer name and price of produst

mber instead

Questions? Contact us at 504-229-6868 ar residentialapps Denergysmarinela.com.

Enargy Smart is a comprehensive snergy efficiency program developed by the New Orlsans City Council and administered by Entargy New Orleans, LLC. £2026 Entergy Services, LLC. All Rights
Reserved

Freezer Rebate Online Form

Smari

ENERGY STAR® freezer rebate form - §15

To search for qualified products and verify ehgibility. please visit

Rebates are available for Entergy New Orleans customers anly,

Rebate offer cannot be used toward purchases from the Energy Smart online markstplace. All rebate forms must be submitted within 45 days of the purchase date. All rebates are given in the form of
a check Please allow 4-6 weeks for processing

1f you would like the check mailed to 8 different addruss. piease click hars to download the rabate application and submit by mail or email

Limit 4 freezer rebates per customer per year.
Before you begin, make sure you have:
« Entergy New Orieans account number OR instaliation address and fast name on the account.

* Copy of dated sales raceipt/invoice ready to be uploaded.
& The product manufacturer, model number, retailer name and price of product,

Use account number instead

Questions? Contact us at 504-229-6868 or residentialapps@energysmartnola.com.

Energy Smart is a comprehensive energy efficiency program developed by the New Orleans City Council and administered by Entergy New Orfeans, LLC. ©2026 Entergy Services, LLC. All Rights
Reserved
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Heat Pump Water Heater Rebate Online Form

Azcount venfication

ENERGY STAR® heat pump water heater rebate form - $1000

T

saech for qualified products and verify eliibility. please visit snet

Rebates are available for &

argy New Orleans cu

mers only,

Rebate offer cannat be used toward purch:
8 check. Please allow 4-6 weeks for processing.

from the Energy Smart anline marketplace. Al rebate forms must be submitted within 45

5 of the purchase date: All rebates are grven in the form of

I you would lie the check mailed to a different addrass. please il

o download the rebate appiication and submit by mail or email
Limit 4 heat pump water heater rebates per customer per year.
Before you begin, make sure you have:

* Entergy New Orleans account number O, installation address and last name on the account

* Copy of dated sales re mvoice mady to be uploaded.
® The product manufacturer, model number, retailer name and price of product,

Use account number instead

Addres:

Last name

Questions? Contact us at 504-229.6868 of residentialappsiPenergysmartnola.com.

Energy Smart is a comprehensive energy efficiency program developed by the New Orleans City Council and administered by Entergy New Orleans, LLC. £12026 Entergy Services, LLC. All Rights
Reserved

ENERGY STAR® in-pround pool

imp rebate form - $500

Ta search for qualihied products and verify eligibiity. please visit 2

Rebates are available for Entergy New Orieans eustomers only.

Relbate offer cannot b usad toward purchssss from the Energy Smart orline marketplace. All rebste forms must ba submitted within 45 days of the purchase date. All rebates are given in the form of
2 chack. Piease afiow 4-5 weeks for processing

1t you would fike the chack mailed 10  différer

ddress. please cli 10 downaad the rebate application and submit by madl of emai
Limit 4 pool pump rebates per custamer par year.
Before you begin, make sure you have:

 Entergy New Orleans account rumber OR installation address and last name an the account.

* Copy of dated sales receipt/invaice ready 1o be uploaded

* The product manufacturer, model number, retailer name and price of prodiset

Use account numbe:

Aadress

Last name

Enter [

Questions? Contact us at 504-229.6868 o residentialapps@encrgysmartnola.com.

Enesgy Smart is & comprehensive energy efficiency program developed by the New Orleans City Councll and administered by Entergy New Orleans. LLC. ©2026 Entergy Services. LLC. All Rights
Rezcrved
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A New Orleans Program

Refrigerator Rebate Online Form

Smart*

¢ verification

ENERGY STAR® refrigerator rebate form - $15

To search for qualified products and verify eligibility, plesse visit 2ne

Rebates are available for Entergy New Orleans custamers anly.

Rebati offer cannot be used toward purchases from the Energy Smart online marketplace. All rebate forms must be s
8 check. Please allow 4-6 weeks for processing

itted within 45 days of the purchase date. All rebates are given in the form of

1f you would fiks the check mailed to 2 different address. please clic

= to download the rebate application and submit by mail or email
Limit & refrigerator rebates per customer per year,
Before you begin, make sure you have:

* Entergy New Orleans account number OR installation address and last nama on the account

= Copy of dated sales receipt/invoice ready 10 be uploaded.
* The product manufacturer. model number, retailer name and price of product

Use account number instead

Last name

last name o

Questions? Contact us at 504-229-6868 or residentialapps@encrgysmartnola.com.

Energy Smart is & comprehensive energy efficiency program devaloped by the New Orleans City Council and administered by Entargy New Orieans, LLC. ©2026 Entergy Services, LLC. Al Rights

Water Cooler Rebate Online Form

EMERGY STAR® water caoler rebate form - $100

To search for qualified praducts and verify eigibility, please visit &7
Rehates are availsble for Entergy New Orleans customers anly.

Rehate offer cannot be used toward purchases fram the Energy Smart anline marketpiace, All rebate
& check. Please allow 4-6 weeks for processing.

mis miist be submitted within AS days of the purchase date. Al rsbates are given in the form of

1 you would bike the check mailed to a different address. please iick hiers to download the rebate application and submit by mail o email
Limit 4 water caoler rebates per customer per year.
Before you begin. maks sure you have:

» Entergy Mew Orieans account number OR installztion address and Last name on the account

= Copy of dated sales receipt/invoice ready 1o be uploaded.

* The praduct manufacturer, model number, retailer name and price of product.

1t number instead

Questions? Contact us at 504-229-6868 or residentislapps@energysmartnola.com.

Energy Smart is a comprehensive energy eHficiency program developed by the New Orleans City Council and administered by Entergy New Orleans, LLC. ©2026 Entergy Services, LLC. All Rights
Reserved
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A New Orleans Program

Window A/C Rebate Online Form

Energ y§m_§’r“?

Frogac

Purchase an ENERGY STAR®
certified water cooler

Get a

$50

rebate

Scan the QR code to apply or visit
energysmartnola.info/residential-appliances

3 entergy

i

Purchase an ENERGY STAR’
certified smart thermostat

| B

Getuptoa

$100

rebate

Scan the QR code to apply or visit
energysmartnola.info/residential-appliances

a entergy

61

Energ y§mua“r?&

Purchase an ENERGY STAR®
certified heat pump water heater

Get a

$1,000 |

rebate

Scan the QR code to apply or visit
energysmartnola.info/residential-appliances

EnergySmart»
ALy

Purchase an ENERGY STAR®

certified air purifier

rebate

Scan the QR code to apply or visit
energysmartnola.info/residential-appliances

a entergy
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Account varification

ENERGY STAR® window air conditioner rebate form - $50

To search for qualified products and venfy efigibility, please visit ¢

Rebates are available for Entergy New Orfeans customers only.

Rebate offer cannot be used toward purchases from the Energy Smart anline marketplace. All rebate forms must be submitted within 45 days of the purchase date. All rebstes are given in the form of
a check Please sllow 4-5 weeks for procassing,

1 you would kike the check mailed to a different address. please click.iess to download the rebats sppiication and submit by mal or email
Limit 4 window air conditioner rebates per customer per year.

Before you begin, make sure you ha

* Entergy Mew Orleans account number OR installstion sddress and last name on the account
Copy of dated sales receipt/invice ready to be uploaded,
The product manufacturer. model number, retailer name and price of product

Use account number instead

Address

on address

Last nam.

Enter last name on account

Questions? Contact us at 504-229-6864 or rsidentialapps@energysmartnola.com.

Energy Smart is 3 comprehensive energy efficiency program developed by the New Orleans City Counil and administered by Entergy Mew Orleans, LLC. ©2026 Entorgy Services, LLC. All Rights.
Reserved
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A New Orleans Program

Point of Purchase- In Store Signage

&
EnergySmart

leans Program

Purchase an ENERGY STAR®
certified window A/C unit

diiinnnm

=

Scan the QR code to apply or visit
energysmartnola.info/residential-appliances

)
L V&
EnergySmart=

ANewOriesos Program

Purchase an ENERGY STAR® certified
refrigerator

il

5 entergy

63

.}
= <
EnergySmart#

ANew Orleans Program

Purchase an ENERGY STAR"®
certified dehumidifier

—_— > T

?is L

rebate

Scan the QR code to apply or visit

energysmartnola.info/residential-appliances

g Y
EnergySmart*
) foiit

escs Frogracn

Purchase an ENERGY STAR® certified
freezer

e m*Il

:

3 entergy
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A New Orleans Program

-

™7
A

Residential Multi-Offering Campaigns

Axios New Orleans Digital Sponsorship

Week 1: smart post newsletter content (4/14-4/18)

AMESSAGE FROM ENERGY SMART AMESSAGE FROM ENERGY SMART

Small changes, big impact: Energy savings at Cooling costs make up more than 55% of your en-
your fingertips

ergy bill—How to lower it

Simple changes we make at home can reduce energy waste, lower bills and The solution: By sealing air leaks and adding insulation, you can stay cool
H 3 3

create a cleaner New Orleans. and save up to 20% on your energy costs.
How it's done: Switching to energy-saving products like LEDs, air puri- + Energy Smart offers free home energy assessments and rebates on
fiers, advanced power strips and smart thermostats can make a difference. energy-efficient home upgrades.

Check out Energy Smart’s sale — and save 40-95%. Book an energy assessment.

Week 2: smart post newsletter content (5/5-5/9)

A MESSAGE FROM ENERGY SNART AMESSAGE FROM ENERGY SMART

Cooling costs make up more than 55% of

Reduce energy waste—and lower your
your energy bill—How to lower it

bills—with simple changes at home

——
p——
f
——

Rising temperatures and humidity mean higher cooling costs.

Replacing old light bulbs with LEDs and installing smart thermostats are The solution: By sealing air leaks, adding insulation and maintaining
two easy ways to lower your energy bill. your A/C, you can stay cool and save up to 20% on your energy costs.

Here’s what else: Energy Smart has exclusive deals on energy-saving + Energy Smart offers home energy assessments to help you save.

products like LEDs, air purifiers, advanced power strips and smart Book your free energy assessment.
thermostats.

Check out Energy Smart’s sale.

Native ads (4/14-5/9)
64 Energy Smart Annual Report Appendix — Program Year 15
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EnergySmart®

“ A New Orleans Program

Axios.com

APEX UNIT 1 APEXUNIT2
ZAXIOS New Orleans Q }\ ﬁmuos New Orleana Q ‘.ﬁ‘\\ AXIOS New Orleans Q \ge\
oA ¥

? Geo: NOLA Zip Codes T Dates: 4/14 - 5/9

< AXIOS NewOrleans O Ry

SMART POST 2
‘& The Canadians eited politica uncertainty.

SMART POST 1

/ AXIOS Newi Orleans Q 3\

Keep your cook: Lower your energy i -
<) Louisiana's tourism

Louisiana's tourism

jour billa—with simple changes at
e . o leaders concerned about leaders concerned about
anxious Canadian anxious Canadian
travelers travelers

AP i

Lo IR

A/C tune-up summer campaign

Postcard

$150

instant

discount

) entergy

Keep your A/C in peak condition and save.

65 Energy Smart Annual Report Appendix — Program Year 15
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Half of your summer
energy bill goes toward
cooling your home.

An A/C tune-up can help you:

@ Cut your energy use by up to 30%.
@ Extand His e o yaur AfC it

RO e the heatand hismidity: at bayall sumimer kg

e

E5¥IE]  Stay cool and schedule yaur A/C tune-up.
% Visit energysmartnela.info/a-c-solutions
]

or call 504-229-6868.

Energy Smart Annual Report Appendix — Program Year 15
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67

A
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Reach back emails

A
S
ySmart +

Stay cool, < FirstName >. It’s
A/C tune-up time again.

< FirstName >,

Remember that A/C tune-up you got a couple of summers ago? It
helped you save up to 30% on your cooling costs—and it's time
to do it again

Make sure your system is running at peak efficiency this summer
with your 2025 A/C tune-up.

To make it easier, Energy Smart will cover up to $150 when you
schedule with one of our trusted trade ally contractors

Stay cool, save money and enjoy a worry-free summer.

Call 504-229-6868

Request appointment online

Concerned about cost? We may be able to help
Call 504-229-6868 or visit energysmartnola.com to learn more
about income-based assistance.

3 entergy

Smart™

Up to $150 instant discount

Stay cool, < FirstName >. It’s
A/C tune-up time again.

A couple of summers ago, you had your air conditioning system
professionally serviced. Now's the time to do it again

Did you know cooling costs can account for half your summer
energy bill? An A/C tune-up can help cut that down by up to 30%
and keep your system running efficiently—so you can stay cool,
worry less and save money all summer long.

To make it even easier, Energy Smart will cover up to $150 when
you schedule with one of our trusted trade ally contractors.

Call 504-229-6868 or click the button below to request your
appointment.

Request appointment today

Concemed about cost? We may be able to help.
Call 504-229-6868 or visit energysmartnola.com to learn more
about income-based assistance.

2) entergy
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A New Orleans Program

Energy awareness month

Energy Smart homepage banner and tip sheet download

October is Energy
Awareness Month

ective Ups Lo help yom save anergy
changes today make a kg

About  Residents ¥

? ENERGY

e . 1

Businesses ~  Trade alles

AWARENESS
= MONTH = (

EnergySmart*

A New Orleans Program

Low- to no-cost energy-saving tips

For your home

20
= Seal air leaks.

Use weather stripping, caulk or Foam sealants

around doors, w

ows and cracks, Sealing these
araas halps you save up ta 20% on heating and

conling hills
e Take shorter showers.

Limt your time o the shower to save gallons of
water and energy used to heat water. Install an
energy-efficient showerhead designed to help

you save, too.

:E]:’; Change air filters regularly.

Dirty filtars make your HVAC system wark harder.

Replace them several timez a y

r io improve
sfficiency and axtend the life of your systam.

[% Dablockvants.

Make sure furriture. rugs and curtains aren't
obstructing air supply or return vents, Clesr
alrflow halps your HVAG systam run more

cfficiently.
@ Wash with cold water.

Switch Lo cold waler rinse cycles in your weshing
machina. Heatad watar can account for up to 9os

of a washer's anergy use—and many detergents

work bast in cold water

E Keep your fridge cool.

Awvond storing hot food or drink to keep the
Fricige From ws: g more sleclicily than necessary

ta maintadn a cold tamparatura.

"@} Lower your water heater temperature.

Set your water heater to 1207, Evary 10°F
reduction can save 3-5% on water-heating costs

without changing combort

@ Use ceiling fans strategically.

Fans conl pacple, nat raams—so turm tham off

when you lcave.

| ; Zi Clean the dryer vent.

After cach load, clean the lint trap to
improve drying efficiency, reduce fire risk

andd halp clothas dey faster.

9P orvtultionss.

Run your dryer with full loads and extend the

washar's spin cycle to redica drying tima. These

staps save enecgy and help your clothes last longer

68

Ready to start saving?

Get your FREE home energy assessment today.
Call 504-229-6868 or visit energysmartnola.com/residents.

3 entergy

Enrgy Srart 4 » compeehnneive ansegy sfficisncy program daveloped by He Mo Orlaane Gty Councl
end administered by Entergy Mew Orleans, LLC. €2025 Entungy Sarvces. LLC. Al Bights Ruserved
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A New Orleans Program

Customer testimonial and Fox 8 WVUE media

Nola Now Interview
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A New Orleans Program

End of year/Happy Holiday participation thank you

Email

Happy Holidays from Energy Smart

A% e haliday Season approaches. we o1 Energy Sman wand i tike a moement
I Epeas oA PN gratiige for your paniipaticn Mioughoul e year
WHERING Yous @ wonderul Nolday Season and A prosperous Mew Yearl Wanmes!
wmhes

Sincenely,
Thir Energy’ Senan leam

3) entergy
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A New Orleans Program

Monthly Circuit Newsletter and Entergy Newsroom content

January

s ¢ b o T

Mew yoar, new savings

a Entergy New Orleans
Ve January 28 a1 10:00 AN - @

» Stare the new year with Ensrgy Smart's no-cost home assessment and anergy-efficient products
from the Online Marketplace.

By making & few simple changes, you can save on your utility bills and make your home more
comfortable all year round. §

Elick [ http://enter.gy/6186xTrd6 to learn about more energy-saving appartunities

o S o

February

J—
Your game plan for home energy savings

| New wabsite,

more ways to save

Energy Smart Annual Report Appendix — Program Year 15
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e Fn g e e iy e
sk <0 gy SO ey WO 7 T LI g bt oy o Cl ! Arf
Your game plan for home energy savings s i i W s b e i i) s sy WL L " -
o s s
Vo slariung bneup

Ty 40 are v o1 AP B PR R A S e

AT PP ] IS Sl B UL EITL (TS T R T i

]
0= O 08— B— O
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A New Orleans Program

April

Insights > Tips and oo
Is your attic costing you money?
06/05/2025

Your atiic plays a major role in how much energy your home uses. According 1o the
USS. Department of Energy, you can take control of your energy costs and save up to
15% on heating and cooling by ensuring the proper attic insulation levels and sealing
air leaks in your home.

73 En

S —

Small changes, big Impact

g » s yous K g you mony?

Is your attic costing you money?

05/05/2025

Your ¢ pRays 3 e k0 Sow much seomy

YR e ram, AceTrang 1o 'S DoGEmert of FAoy, you Can L (rrm of yous crneegy conis T save
o tha peepn s erakaben ko

10 165, on huatieg and caoleg by

coten) o Nk 1 yens e

I bow Orioa’ hoat and bumicy.

* Eoop your cool i Pt and o Pl G, oxpclly GLring T fol suma, maling yous hore ook fand
P 30 40

* Emprom HVAC officioncy by rod 129 Exia 5 o yout Besiing Of Going sysboem anG hegang & kst nget
* Frovde Do tamity cort

 Minimice e polin, et #mects anchor cifes s om exdering yous home

* Mo your home mere comioriatio o yoot raand.

Sagrm your homs may mead befte ame eiiston

sty e o o B s e R Cp £k, ) Py W YL IhermnE
* vagh gy i, Gxpochay SuATY) P e i ik T

* e o o ko the vl of e S0 e n your anic

10 s s T v 5 e ol 1y O, I 8y 1 ek tarted wilh 2 e home eergy
nssessment from Energy Smart ey

rcamet W A you kel how pons e e Eney and Fow YO Can s e

Domrtint fang o0l et e stemmant

To iear reers st Enargy St 31 o onergy-SIng SEDOMINENS, VIt sRergpURarIois.com, ool
Infouensmpysmarnnaka com o c3l 04 729.6368

bt 4 New Orleans Editorial Toam

M Gy Gty Comtmmans nsigy it
foaegy sficaccy Lasugy S WOLA Communiey
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A New Orleans Program

June

e e 1 s e i <

Enatgy Smart halps Mew Ordeans customent save with new rebates
on home appliances

o

Energy Smart helps New
Orleans customers save
with new rebates on home

e . s e
.mu.nm i b gy . o Bt o el Yo A 8t i e S s

By s B B b mmbe Brfen By e B b e s b R
o B b e B B e e ]

A MPTD TUE R0, S0 CO Sl
enargy bills. With Enctery Sman, you
SO BRI U ol oD haems
AEGEEETNE, eam cash for taking
sEnple Sclions 10 Fedoe SRRy Use,
ANl Y SECO0URE and Iobalcs on
home upgmdes and onergy-officion
products dosignod 1o hol you s, Erat oty ety p S ey e

i T ] Exbrte
Vi e s Y g

- § b Criares Eianal Fom

Save on your home energy bills with air sealing

July 1,2025 /in [ by David Freese
New Orleans is a city full of charm, but keeping your home comfortable can be a challenge. One simple way to save on energy

bills and improve your home’s comfort is by air sealing.

Why air sealing matters

Air sealing involves closing cracks and gaps in your home where air can leak in or out. Preventing air leaks can make a big
in our humid climate where air conditioning is a must.

Benefits of air sealing

1. Lower energy bills: By reducing the amount of air leaking in and out, your heating and cooling systems don't need to
work as hard, so you can save money on your energy bills.

2. Improve comfort: Air sealing helps to maintain a consistent temperature throughout your home. No more hot or cold

spots.

Save on you r home energy bl"s With 3. Protect your home structure: Sealing gaps keeps out rain and humidity, which can help prevent mold, mildew and water

= B damage.
a Ir Seallng 4. Enhance indoor air quality: By blocking outdoor poliutants, allergens and pests, air sealing can make your home
July 1, 2025 healthier.
New Orleans is a city full of charm. but keeping your New Orleans is a city rich in culture, history and architecture, but beneath the surface, the ground is slowly sinking, a natural

. process called subsidence, which doesn't just affect the ground—it affects ything built on it. For

home comfortable... o e o

« Cracked walls and foundations.

= Uneven or sloping floors.

« Gaps around windows and doors.
« Increased air leakage.

« Higher energy bills and increased costs.

These shifts let in outside air, moisture and pests—making it harder to keep your home cool and comfortable. That's why air
sealing is Important: It helps protect your home and wallet. You may be eligible to receive free or discounted air sealing for
your home through Energy Smart.
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A New Orleans Program

August

3 entergy

Beat the heat and boost your savings
with Energy Smart

August 4, 2025

Summer in New Orleans can be intense—but your energy
bills don’t have to be. Energy Smart is here to help you
stay cool, save money and make your home more energy
efficient with free and low-cost upgrades.

Beat the heat and boost your savings with Energy Smart

Posted: August 4, 2025 | Posted: New Orieans Team | Category: Blog post | Tags: Energy efficiency, NOLA energy efficiency, New Orieans

Summer in New Orleans can be intense—but your energy bills don't have to be. Energy Smart is here 1o help you stay cool, save money and make your
home more energy efficient with free and low-cost upgrades. Whether you rent or own, there are options available for everyone—and even more support
if you qualify based on income. To qualify for income-eligible offers, household income must be at or below 80% of the area median income.

1. Free home energy assessments

Start with a personalized walk-through from an Energy Smart advisor who will identify where your home is losing energy and ways to fix it. Some
upgrades may be installed on the spot, for free. After your assessment, get instant discounts or even free weatherization on any recommended follow-up
services.

Instant upgrades may include:
* Sensi™ smart thermostat
« Efficient showerheads and faucet aerators
« Pipe-wrap insulation
« Advanced power strips
Follow-up services:

« Insulation — Keeps cool air in and hot air out, improving comfort year-round.

« Air sealing - Reduces drafts and arr leaks around windows, doors and the attic.

* Duct sealing — Prevents air loss through leaky ducts. Reduces strain on your HVAC system, helping it last longer.

+ AJC tune-up - Increases cooling efficiency and system performance. Helps prevent costly breakdowns during peak summer heat
2. Free air purifiers for income-eligible households

Breathe a little easier this summer Those who qualify can receive a free Simply Conserve® Tabletop Air Purifier to improve indoor air quality and
energy use Act fast—supples are limited.

Call 504-229-6868 or order online to claim yours.

3. Rebates on ENERGY STAR® certified appliances

Planning to upgrade your appliances or recently made a purchase? We offer rebates on a variety of ENERGY STAR® certified products that help you
save energy and money. For the complete list of rebates, visit the Energy Smart website or download the rebate application

Available rebates include:

+ In-ground pool pumps

= $300 standard rebate

 $325 for income-eligible households
+ Dehumidifiers

« 825 standard rebate

« 850 for income-eligible households
» Window A/C units

« $50 standard rebate

« $75 for income-eligible households
« Water coolers

« 850 standard rebate

« S75 for income-eligible households

Let's make your home cooler, healthier and more energy efficient—without breaking the bank.

Visit com, email Dy q com or call 504-229-5868
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September

Energy Smart offers free HEPA air
purifiers to income-eligible New

Orleans residents
September 9, 2025

This summer, Energy Smart is helping New Orleans
families enjoy cleaner, healthier air at home.

76
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Energy Smart offers frere HEPA air
purifiers to income-eligible New
Orleans residents

Posted: September 9, 2025 | Posted: New Orleans Team | Category: Blog post |
Tags: NOLA community, NOLA customers, NOLA energy efficiency, New Orleans

This summer, Energy Smart is helping New Orleans families enjoy cleaner, healthier air at
home. Through its commitment to community weliness and energy efficiency, Energy
Smart is offering income-eligible residential customers a free Simply Conserve®
Tabletop Air Purifier featuring advanced HEPA H13 filtration—while supplies last.

According to the U S_ Environmental Protection Agency (EPA), Americans are spending
up to 90% of their time indoors, and indoor air quality plays a vital role in overall health.
HEPA H13 filters remove 99.97% of airborne particles such as dust, pollen, mold spores
and some bacteria, helping to reduce the risk of asthma, heart disease and other chronic
conditions. This level of filtration is especially impactful for households that may be more
vulnerable to poor air quality.

In addition to health benefits, improved air quality can reduce strain on HVAC systems,
leading to lower energy consumption and utility costs—making this offer a win-win for both
you and savings.

This program is about more than energy efficiency—it's about the overall wellness and
sustainability of our community,” said Derek Mills, manager of demand side management
at Entergy New Orleans. “We're proud to offer resources that help residents breathe
cleaner air and create healthier, more comfortable homes.”

To qualify for a free air purifier, you must:

« Be a residential customer of Entergy New Orleans.

« Have a household income at or below 80% of the Area Median Income (AMI).

To claim your free ENERGY STAR® certified Simply Conserve® Tabletop Air Purifier:

« Call: 504-229-6868

» Order online here

This offer is available while supplies last, and Energy Smart encourages eligible
residents to act quickly.

For more information about Energy Smart's programs, visit the Energy Smart page
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October

Low- to no-cost energy-saving

strategies from Energy Smart
October 1, 2025

October is Energy Awareness Month, and Energy
Smart is here to help you take control of your energy
use and lower your utility bills.

- Customers  Communites  Inveslors  Operations  Newsroom  Aboutus  Ouli
2) entergy v s

| ‘4 /] _ \ T 9 : / .1 36
Low- to no-cost energy-saving strategies from Energy Smart

nergy efficiency, A

Pasted: October 1, 2025 | Posted: New Orleans Team | Category: Blog post | Tags: Energy efficicn

Octobor is Energy Awareness Month, and Enorgy Smartis hero to holp you take control of your energy use and lowar your utiity biks. Small changes at home can load to big savings—and
many of them are easier than you think Here are 10 simple, effective tps lo help you save eneray and maney at home

1 Lower your water heater temperature.
Set your waler heater lo 120°F Every 10°F reduction can save 3-5% on waler-healing costs withoul changing comfort

2 Seal air leaks.
Use weather stripping for doors and windows and apply caulk or foam sealants 10 cracks and gaps, which can help you save up 1o 20% on heating and cooing bils. Energy Smart

vices, 100

has offers for home air sealing. find oul i you'ie
3 Change air filters regularly.
Dirty iters make your HVAC system work harder. Replace them several tmes a year to improve efficiency and extend the life of your system
4 Use ceiling fans strategically.
Fans cool peaple, not rooms—so tur them off when you leave. When you're home, raise your thermastat by 2 degrees and use a fan to cut A/C costs by up to 14%
5 Unblock vents.
Make sure fumiture, rugs and curtains aren't obstructing air supply of retum vents, Clear airflow heips your HVAC system run more efficienty.
6 Wash with cold water.
Switch to cold water rinse cycles in your washing machine. Heated water can account for up to 90% of a washer's energy use—and many detergents work bestin coid water
7. Dry full loads.
Run your dryer with full loads and extend the washer's spin cycle fo reduce drying time. These steps save energy and help your clothes last longer
8 Clean the dryer vent.
After each load, clean the lint trap to improve drying efficiency, reduce fire risk and help clathes dry faster
9. Take shorter showers.
Cutting just 1 minute off a S-minute showaer can save 20% of the energy used for heating water.
10 Schedule a FREE home energy assessment.
Energy Smart s here to maka it easy for you to improva your enargy efficiancy and reduce your energy costs at home. Take advantage of the frae home anargy assessment, and an
5560 or schedule online.

‘energy advisor will help you get started with free and low-cost ways to save. Call
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November
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End-of-year HVAC savings through
Energy Smart

Posted: November 4, 2025 | Posted: New Orleans Team | Category: Blog post |
Tags: NOLA customers, NOLA energy efficiency, New Orleans

As cooler weather rolls into New Orleans, it's the perfect time to prepare your home for
next summer’s heat—and save money while doing it. Through Energy Smart, residential
customers can take advantage of rebates on central air conditioning units and other
energy-efficient upgrades.

Whether your A/C system needs a tune-up or a full replacement, Energy Smart offers
incentives for improvements that boost efficiency and comfort. Some qualified upgrades
must be completed by a participating trade ally contractor, and offers are available
through December 31, 2025—or while funds last

Here's what you can expect

« Up to $500 back when you upgrade to a qualifying ENERGY STAR® certified central
air conditioning unit, air source or ductless heat pump.

e

End-of-year HVAC savings through

Energy Sman « Access to partnering contractors to make it simple and ensure quality installation
November 4, 2025

« $150-$200 instant discount when you tune up your existing system

To get started, visit energysmarinola.info or call 504-229-6868. Don’t miss your chance to

As cooler weather rolls into New Orleans, it's the
upgrade your comfort and lower your energy bills before the year ends.

perfect time to prepare your home for next summer’s
heat—and save money while doing it. Through Energy Stay efficient, stay smart and stay cool—even in the off-season.
Smart, residential customers can take advantage of

rebates on central air conditioning units and other

energy-efficient upgrades

December

78 Energy Smart Annual Report Appendix — Program Year 15



ergySmartx

"" A New Orleans Program

Year-end savings reminders for New

Orleans residents
December 2, 2025

As 2025 wraps up, Entergy New Orleans wants to help
you save money and energy through the Energy Smart
program. From free products to rebates and
weatherization services, there are plenty of ways to
make your home more efficient before the year ends

79

3 entergy

Year-end savings reminders for New Orleans
residents

Posted: December 2, 2025 | Posted: New Orleans Team | Category: Blog post | Tags: Holidays, NOLA customers, NOLA energy
efficiency, New Orleans

—y, e
- gt -

As 2025 wraps up, Entergy New Orleans wants to help you save money and energy through the Energy Smart program. From free
products to rebates and weatherization services, there are plenty of ways to make your home more efficient before the year ends

Free Google Nest Thermostat

For a limited time, income-eligible customers can get a Google Nest thermostat at no cost. Smart thermostats learn your schedule and
help cut down on energy use—keeping your home cozy while you spend less. Don't wait—this offer is only available while supplies last.

Exclusive offer for income-eligible customers
Rebates on ENERGY STAR® appliances

You can get back $25-$1,000 on your purchase of an ENERGY STAR appliance, like water coolers, heat pump water heaters,
washers, dryers, HVAC systems and more. These rebates are available through the end of 2025 to help make home efficiency
improvements more affordable.

Learn more about ENERGY STAR® appliance rebates
Weatherization services

Schedule a home energy assessment to find out where your home is losing energy. You may qualify for low- or no-cost
weatherization services, including attic insulation and air sealing. Two of the most cost-effective ways to improve energy efficiency and
comfort in your home all year round

Schedule your free home energy assessment to get started

These offers are available through December 31, 2025—or while funds last. Learn more and claim your benefits from Energy Smart
before the year ends.

To get started, visit energysmarinola.info or call 504-229-6868. Don’t miss your chance to upgrade your comfort and lower your energy
bills before the year ends.
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Online marketplace
January promotion

Homepage banners

40% off Simply Conserve® Tabletop
Air Purifier and all LEDs

Offer ands Jan. 21, 2025, or while supplies last. Limits apply.
Discount, taxes and shipping applied at checkout

Email

Simply Conserve® Tabletop Air Purifier
Sale price: $29.99*

o ST ¥

2. R s

Score an energy-saving
touchdown

The Simply Conserve® Tabletop Air Purifier and all
LEDs are 40% off Jan. 15-21.

i Simply Conserve® LEDs
Kick off your season of savings with 40% off a Simply Conserve®
Tabletop Air Purifier and all LEDs — which can help you save on energy

costs all year long. Score big on energy savings before Jan. 21. Sale price: $5.15-$13.81*

For even more products to help you save energy and money at home, visit
the Energy Smart Online Marketplace.

Visit Call

Email

504-229-6868

3 entergy
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Evergreen creative
Homepage banners

Enterg Neyv Orleans rotator ad

A
. g
EnergySmart~

ANew Orleans Program

Big savings in the Big Easy

Shop the online marketplace now for exclusive discounts on a wide-
range of energy-saving products for your home.

February promotion
Homepage banners

Celebrate the savings: Now only $39.99
Honeywell Home Wi-Fi 7 Day Color Smart Thermastat offer

ends March 19, 2025, or while supplies last. Limits apply.
Discount, taxes and shipping applied st checkout

Big savings in the Big Easy: Now as low as
$20.00

Sansi™ offer ands Fubs. 28, 2025, or whils supplies last. Limils
apply. Discount, Laxes and shipping aoplied sl checkoul
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Email

Control from your
phone

A wny b s apg ks you cothel
ot horma's, comlont b miniteen |
A P U Ve ereTgy and

sy o i by g

As low as §20.017

-- Sensi™ smart thermosials
@’ =

B ratrw

Mardi Gras savings that take
the (king) cake

Thin prae, wteshe you e eaning o e ot o garong Haoneywed™ Home Wi-F|
Sowen Bourbon Steet, an ENERGY STAR™ cored smart Color 7 Day thermostat

armostan can heip pou Ry ergoy your Mardi Ooes morment

Fres shppang on ardom o $40 Ai low 2 sag ?9.

March promotion
Homepage banner

Free Shipping on all orders over $49.

World Water Day: Get a
ShowerStart® TSV3 for just
$16.24

Offer ends March 25, 2025, or while supplies last.

Limits apply. Discount, taxes and shipping applied at
checkout.

.

¢ 3 o Say helio to a better shower
J 4 anm" F T - G ahsad and rede whi World Water Day sinings.

Bt 35N o The Evolver T Shoven Bari® TBA], which gives you i
Traisdicess o il 2a iy Bafors i g wiis sasisg galons of walaf
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April promotion
Homepage banners

Save like it's Earth Day: 40% off select
Simply Conserve® home products

Offers end April 22, 2025, or while supplies last. Limits apply.
Discounts, taxes and shipping applied at checkout

Energy savings made simple:
Now as low as $59.99

ecobee smart thermostats offer ends April 28, 2025, or while supplies
last. Limits apply. Discounts, taxes and shipping applied at checkout

Savings are in your hands: As low as $.01

Sensi™ smart thermostats offer ends April 22, 2025, or while supplies
last. Limits apply. Discounts, taxes and shipping applied at checkout

Free Shipping on all orders over $49

Make your energy choices count

Energy Smart is committed to supporting a cleaner
energy future and a healthy climate this Earth Day
and every day. Upgrade to a more efficient, healthier,
and more comfortable home.

A smart choice for your home and our planet:
As low as $20.01

Google Nest thermostats offer valid through April 29, 2025, or while
supplies last. Google Nest Thermostat $12999 MSRP, Nest Learning
Thermostat $27999 MSRP. Terms apply, see website
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Rotator slide ad

Entergy New Orleans,LLC | Cotactus FAQ Newsroom Aboutus Careers | Entergycom e

a entergg y and billing identi; Business Safety i Q|

Earth Day savings are at hand

thermostats

It's now easier to make a difference for your home and our planet. Lowering your
energy use and reducing your carbon footprint are possible with simple actions.

40-95% off energy-saving LEDs, air purifiers, advanced power strips and smart I

Organic social

Emtergy New Orieans

2y Entergy New Oveans

Do your

part and save
with energy
efficiency
products...

Do your part
and save
with energy
efficiency
products...

May promotion
Homepage banners

Save power at any hour with a
Simply Conserve® Advanced Power Strip

Offer ends May 27, 2025, or while supplies last. Discount,
taxes and shipping applied at checkout

Set your home to savings with a Sensi™
smart thermostat, now as low as $0.01

Offer ends June 2, 2025, or while supplies last. Discount,
taxes and shipping applied at checkout
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Email Search ads

Sensi™ Smart Thermostat Sale | Starting
as low as $20.01 | Save up to $120 until
PRURE June 2
L shop.energysmarinola.com/save
Control this smart thermostat from anywhere using
your smartphone to save energy & money. Save on
intelligent, wi-fi thermostats & other energy saving
products for a limited time.
Energy-Savers Products
Water-Savers Products
Browse Thermostats

Fxolara Showerheads

Set your home to savings

W RTUIATRA A18 TWATEV) () MWD S5 AP MR NP L O

snwgy caming prodests. © Vour E3TEN IeRaesass bTe
four rictie Sevics w8 Semi ™ erad heTiate. a7 s power
w3y tos wih g oy Conere® Azaarves MNowes Sre

Memorial Day Energy Savings | Sensi™
Thermostats $34.51 | Save $10 on shipping
over $49

shop_energysmartnola.com/save

Control this top-rated smart thermostat from your
smartphone for easy scheduling. Save on intelligent
wi-fi thermostats & other energy saving products for a
limited time

Energy-Savers Products

Memerial Day Energy Savings | Simply
Conserve® Power Strips | As low as $2.57
until May 27

shop energysmartnola_com/save

Advanced power strips reduce draws from devices
not in use to save energy and money. Free shipping
on orders over $49.

Energy-Savers Products

Water-Savers Products

Water-Savers Products Browse Thermostats

Browse Thermostats Explore Showerheads
Explore Showerheads

Sans ' mmant theemastae

e

Simgty Consecon ™ Agparced Pows &

BT 0 Pk Wy saqe

3 ertergy
June/July promotions
Homepage banners

Turn up the savings this summer with a
Honeywell Home smart thermostat

*Offer ends July 31, 2025, or while supplies last. Discount,
taxes and shipping applied at checkout. Terms apply.
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Get superior temperature control for
nearly free with Sensi™ premium
smart thermostats

*Offer ends Aug. 31, 2025, or while supplies last. Discount,
taxes and shipping applied at checkout. Terms apply.

Save energy, at home or away, Now only
with a Google Nest thermostat $29°
*Offer ends Judy 18, 2025, or while supplies kat.

Google Nest Thermostat $:2000 MSEP. Nest Learning
Tharmestal $22999 MSRD. Terms apply, see webaita.

Come home to cool with
ecobee smart thermostats starting at s0

Offer wnde Sy 13, 205, on whike supplas Lt
Dencrant. tases wnd thopeg spobed ot chachout

Ve

One reason to love your shower: 50% off
Niagara Conservation® water savers

Ofizr onde My 3 2004, or while supplies ot
Thae comd Losan wod Whqperg apqdond of e ot
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Set your home to savings

Temperatures are heating up, and so are exclusive deals on
energy-saving products. Control your home's temperature from
your mobile device with a Sensi™ smart thermostat, and save power

at any hour with a Simply Conserve® Advanced Power Strip.

Spend your money on summer plans, not extra energy costs

i)

i

Sensi™ smart thermostats

As low as $15 (includes tax and shipping)

Simply Conserve® Advanced Power Strip

$17.39 (includes tax and shipping)

Ready to get Energy Smart?

Visit gnergysmartnola.info. Cal 1o5-free 504.229.6868. Email (nfogeneraysmartnoia.info.

) entergy

mart is

Free shipping appiled 10 orders totaing $49 or mote

* offers vaid through June 2. 2

While suppiies last

mit two (2) smart thermos

customer account, per

ENERGY STAR mark ara register

Protection Agency

Energy Smart, 4298 Elysian Fieids Ave., Sute B, New Orleans, Louisiana 70122

Unsy

Manage preferences
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August promotion

Update your home and save up
to 35% on select Simply
Conserve® products

Offer valid through Aug. 31, 2025, or while supplies
last. Discount, taxes and shipping applied at checkout.

October promotion

Homepage banner

Powar up Energy kficiency Day savings
on Sensi™ and Simply Conserve®

Crbars wosall (i 31, 32y, o bt b sl sl
MG, Taser drd thpen g adyiian @ chisckid,
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November/December promotions
Homepage banners

Save hig with a Euugrn Mot
thermostat for as low as $20.01"

Cier ey [ec

The biggest sale of the year is
here

ey walid For & biled time, whie supphas et
[hscomanl Lywes anel shipping sppled o checioul

Income-eligible promotions
Free air purifier
Postcard and handout

Energy$ mir*

T

Breathe easier.

with a free

; Special offer: Free air purifier
Simply Conserve® . o e w5

You might be eligible.
air purifier for $°

etop Air Purifiers.

imply Conserve® Tal

Claim yours today at bit.ly/CLEANAIR25

- r call -229-6868.
EEHE Order yours today. e
nEE Visit bit.ly/CLEANAIR2S or call 504-229-6868.  2) entergy

i

Email
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Special offer: Free air purifier

TETSardlres st Reg Bl A S fithe Sool Ruivind Sewd NI
g ey Sl T’ labtaiag S P Yoo may be
T S R T S A L L e o o e

TR T GAION L2 S Ol
0L AR o=
iy e ey e P

Weiapy Bt Dy Sman™
o R = S IR e

Energy Smart Annual Report Appendix — Program Year 15



/)
EnergySmart‘?

A New Orleans Program

Free energy saving bundle
Energy Smart website homepage banner

=

Celebrate with big
savings and a smaller
footprint

Income-eligible customers can order a FREE energy-saving

bundle, while supplies last.

‘ Resources Community Shop

aa

Ene‘rgysmart o About  Residents v Businesses v Trade allies v~
A New Orleans Program

& : ;

Account Verification Home Profile Offers

You're a few steps away from getting your free products

To get started, please enter your address or residential Entergy New Orleans electric account number, and answer the following questions to see if you are
eligible for this offer.

Enter a location Apt/unit

[ Can't find your address? Click here, ] [ Search by account number ]
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Free Google Nest Thermostat

Postcard

ingtha Joy with 42
lified custome

Enefyylshmrﬁ aentergg ‘ G Nest

— & Heating " N
You may be eligible 48 \ 3
for a free Google St s el
Your price: $0* E E

Nest Thermostat \

+ free shipping and $0 sales tax r

- Check your eligibility and get E i
Exclusive offer for yours at bit.ly/nestproma =
income-qualified customers i sl . waly it ko

Check your eligibility and get yours at bit.ly/nestpromo.

Display ads

Energ ynSmarh_t_?

“<ai§
oy Smart

Ring in the holidays & Heating \

with a free Google ] 68 |

Nest Thermostat
™ 4
2) entergy Ring in the holidays with a free Google Nest Thermostat

wabelis for delails a entergy

and Nest Themostat ave

Offer ends Dec. 31 ar while supplies last. Terms spply: See websits for details.
Google Nest Thermastat MSRP 12 $12999. Gaagle and Nest Thermostat sre trademarks of Goagle, LLC.
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Ring in the holidays with a free Google Nest Thermostat

Y
4 Offer ends Dec. 31 o while supplies last. Term, Iy See wabsite for details. Google N
E'nerg smart&‘ 68 -j Thammsl:t Msnjp LR TN E;F':ulg'l‘e i::i N‘;lt;:z::oetatala b;den’wk: th Googge, L1.g.l a entergg
Yammm— 4
-y
Emails
)
N7
4 EnergySmart~
Ener: g ;.'Smarttio A Nt Ovteans Progeam
ittt
Free offer for income-aligible customers Free offer for income-eligible customers
. ———
.
)
& Heating # Heating

68 68

L S—

Reduce energy bills for the holidays with a free
Google Nest Thermostat 'Tis the season for savings

Google Nest Thermostat $429:99-MSRP | $0*

Google Nest Thermostat $129:99-MSRP | $0*
+ FREE shipping 9 I$
+ FREE shipping
As we prepare for the holiday season and winter weather — Energy Smart is
committed fo helping you manage your energy costs. That's why we're We're spreading the joy this season with a free ENERGY STAR® certified

ing i lified a Nest Thermostat for $0. . : ?
= Google Nest Thermostat exclusively for income-qualified customers. This

i smart device helps keep your home cozy while you spend less — with an
Why upgrade to a smart thermostat? These smart devices adjust the

temperature of your home automatically based on your schedule and can save average savings of 12% on heating and 15% on cooling bills."
you an average of 12% on heating and 15% on cooling bills_*

Act fast — this offer is only available until Dec. 31, while supplies last.
Act fast — this offer is only available until Dec. 31, while supplies last

See if you're eligible.
Click below to find out if you're eligible.

0 Claim your free thermostat
Claim your free thermostat

2) entergy ) entergy
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Organic social media

a [Enbergy Mew Orleans
=7 Docvinbr 14t 307 @
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ENTERVOOM

Energy Smart launches winter savings initiative

00

o Like ) Comment ) Shae

Press release

Energy Smart launches

winter savings initiative
December 15, 2025

As the weather cools and residents prepare
for the holiday season, Energy Smart is
helping income-eligible households stay
comfortable and save on energy bills with a
free Google Nest Thermostat from now until
Dec. 31, while supplies last.

Read more »
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Energy Smart launches winter savings initiative

Free Google Nest Thermostats for income-eligible New Orleans residents

Posted: December 15, 2025 | Posted: Sue Henry | Category: News release | Tags: Customers, Energy bill, Energy efficiency, New
Orleans

T

NEW ORLEANS - As the weather cools and residents prepare for the holiday season, Energy Smart is helping income-eligible
households stay comfortable and save on energy bills with a free Google Nest Thermostat from now until Dec. 31, while supplies last.
With temperatures dipping for the first time in months, many residents are running their heating systems for extended periods of time—

significantly raising their energy bills. An ENERGY STAR® certified smart thermostat like Google Nest can help manage seasonal swings
and create an energy-efficient schedule. Customized scheduling allows the device to turn itself down automatically, reducing energy
waste. By offering these energy-saving devices for free, New Orleans residents can easily keep their homes comfortable while spending
less.

“A smart thermostat is a simple upgrade that gives families more control over their temperature settings and energy use, especially as we
head into the winter months,” said Derek Mills, manager of demand side management at Entergy New Orleans. “For many people living
in older homes here in New Orleans, it can make a noticeable difference in comfort and monthly costs.”

Income-qualified residents can receive the thermostat at no cost. Installation is do-it-yourself friendly with simple, step-by-step
instructions

To qualify, the customer must:

« Be a residential customer of Entergy New Orleans.

« Have a household income at or below 80% of the Area Median Income (AMI).

Eligible New Orleans residents can claim a free ENERGY STAR® certified Google Nest Thermostat at the Energy Smart Online
Marketplace.

This offer is available while supplies last, and Energy Smart encourages eligible residents to act quickly.

Customers may also qualify for additional free Energy Smart services—including home energy and no-cost
upgrades like air sealing and attic insulation—two of the most effective ways to boost efficiency and comfort in your home all year round.

Click here for more information about Energy Smart's offerings.

About Energy Smart

Energy Smartis ac energy program by the New Orleans City Council and administered by Entergy

New Orleans. The program incentivizes Entergy New Orleans customers to perform energy-saving upgrades in their homes and
businesses. Our team works with residents, business owners, facility managers and trade ally contractors to identify opportunities and
provide cash incentives for ¢ ing eligible with and veri energy savings.

About Entergy New Orleans

Entergy New Orleans, LLC provides electricity to approximately 209,000 electric customers in Orleans Parish, Louisiana. Entergy New
Orleans is a subsidiary of Entergy Corporation, a Fortune 500 electric company. Entergy powers life for 3 million customers through our
ing ies in Louisiana, Missi: i and Texas. We're investing in the reliability and resilience of the energy system

while helping our region transition to cleaner, more efficient energy solutions. With roots in our communities for more than 100 years,
Entergy is a nationally recognized leader in sustainability and corporate citizenship. Since 2018, we have delivered more than $100
million in economic benefits each year to local c ies through p Py, ism and advocacy. Entergy is headquartered

in New Orleans, Louisiana, and has approximately 12,000 employees.
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Neighborhood events
Event #1- Desire/Florida

Flyer

Join us for a free meal,
and learn how you can save energy

Postcard
Join us and save nedd®
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Event #2- Hoffman Community (District C)
Flyer

98

Join us for a free meal,

and learn how you can save energy

We'll be in your neighborhood to show you and
your neighbors how to get energy-saving products
at no cost. We've got the food covered, too.

At the event, you can:
« Enjoy free food and refreshments.
« Learn tips to lower your energy bills.

- Sign up for a no-cost home energy assessment.
+ Access giveaways and resources.

Energy Smart Annual Report Appendix — Program Year 15

Date:
July 9, 2025

Time:

57 pm.

Location:

Castle Rock Community Church
2323 S. Galvez St.

New Orleans, LA 70125

Bl Can’t make the event but still want to save energy?
b Scan the QR code or visit energysmarinolacom o schodule a free energy
assessment for your home. Call 504-229-6868 | Email info@energysmartnola.com.
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A New Orleans Program

Energx%!&i{i?

You're invited to save energy at home

Learn how at our neighborhood event on July 9. 2) entergy

Postcard

N

Join us and save

Discover how to make your home more energy efficient at our
neighborhood event, where you can:

New Orleans. LA 70122

« Enjoy free food and refreshments.

+ Learn how to get energy-saving products at no cost.
- Get tips for lowering your energy bills.

+Sign up for a free home energy assessment.

+ Access community resources.

Date: July 9, 2025

Time:  57:00 p.m.

Location: Castle Rock Community Church
2323 S. Galvez St.
New Orleans, LA 70125

Can't make the event but still want to save energy?
Scan the QR code. call 504229-6868 o visit ene:
to schedule a free energy assessment for your home.

y Counct

99

€ xluL no zu niol
[ ——

You can still get no-cost, energy-
saving upgrades and products

Dutg oo scossmon,you may 9 v
[ ——-——————

P ——
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Event #3- Holly Grove Community (District )
Flyer

Summer energy savings event: July 31
Beat the heat and lower your energy bill

We'll be in your neighborhood to show you and

your neighbors how to get energy-saving products Date:
at no cost. We've got the food covered, too. July 31, 2025
At the event, you can: Time:
<7 p-m.
+ Enjoy free food and refreshments. L
+ Learn tips to lower your energy bills. Location:
+ Sign up for a no-cost home energy assessment. Level Ground Community Church
« Access giveaways and resources. 3613 Cambronne St.

New Orleans, LA 7on8

#8 Can't make the event but still want to save energy?
b Scan the QR code or visit energysmartnola.com to schedule a free energy
assessment for your home. Call 504-229-6868 | Email info@energysmartnola.com

. - iy bt i e 2) entergy
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Postcard

% ’ .
EnergySmart Don't miss out ; E’L"ﬁ’

A Now Grieas Progiam. 4298 Elysian Fields, Suite B
Discover hew to make your home more energy efficient at our New Orleans. LA 70122

neighborhood event, whereyou can:

W h ? « Enjoy e Fond and refrashingnti:

ant to save energy at home? DN
+ Get tips for lowering your energy bills.

Ei ~ o + Sign up for 2 free home energy assessment.

+ Access community resources.

Date:  Thursday. July 31, 2025

Time:  57p.m.

Join us on
Thursday, July 31.

Location: Level Ground Community Church
3613 Cambronne St.
New Orleans, LA 7018

2) entergy = i e -

Emails

L e N} .
Subpert; T Carvrmrty wvers on Jufy T Fram b e bes oe s P nhpesengy oot o
war, Saet B Awetac 2o oveer You dant hawe 19 TR 55t ) BAY-CRTE
= Fovvre: Thatin st ey b e rebersect mes oy
o Provtis o v vty o Pon #eerd, 1 s ot ¥ ot your o0y bl
mari
Join us on July 31
for energy-saving tips and free food Get ready for energy-saving Si
tips and great food
You can still get no-cost, energy-
saving upgrades and products
i SR - D
Event detalls D
sy 3203 AT SCHERN) 3 EOTCTTINY NTE S04y BOSVEIAN 6
wipm T S shes
Lawsl Ground Communily Chursh
i -
Hew Orlaara, LA 00
Enter to win a $50 Visa gift card whan you sign up
for 0 free homa sasrgy sssesamant af tha evard During your a5e6asment, you muly a0 receve
Ny Wi v e ol o FO-CORL. GNAITY-SENQ BOTUC Such 3%
i o
S + Adeacmd power srpe
A o N Event details + Sen™ prwnt '
: " Juty 30,2025 et
3 B ﬁ s7pm sy s wyrnne
Mtimah  Gweisces D sese - u R — -
e © Sroaemescs
Féom Crlesrm, LA TOTI0
“Scheculs o Fos home erengy amossmant and
RGN NC-COSE, ANAMTYSOVNG POGUCTS Such B T P o Ertergy Rew Criwarn mimmmet rmbe reedy b sesy S
Adki s svertte paer caimada Schmduie pour horre arsrgy ssoeasmer lodey
i D M =
emast  Csmoaws  Deshoed
@ For more Intermaton:
) Cal 5044204088 o0 vad eswTIRTACKRAA KARTOR SRS

G Linah e v Lot | W 15 S iy !
Caki ) ST NS 8 9 BB RA YR SRR
o e o AT s 1 e

GanL make the e st 811wt 10 9mvr anergy T
B G2 o i pssmmATA.

3 entorgy
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A New Orleans Program
Event #4- Fischer Community (District C)
Flyer

A

b p
LTS

Neighborhood ener
Join us to learn easy, free ways to lower your energy
use and save on your bill.

We know you have better things to spend money on

than your electric bill. At this event, you can: e
+ Chat with an energy advisor. P
- Discover easy ways to save electricity and money.
« Enter a drawing to win a $50 VISA® gift card. Date:
« Sign up for a FREE Energy Smart home energy assessment
valued at up to $300° Tisssdar; Sept. 25,2025
+ Enjoy complimentary food and drinks. Location:
Take charge of your power usage. Keep more cash inyour Calvary Baptist Church
wallet avery month.

2401 General De Gaulle Dr.

Pleas bring a copy of a racent Entergy bill or your account T O A o

number from the Entergy app.

What's included in the free energy assessment?

+ An energy advisor will checl o " that may be costing

Can't make the event but want to sign up for a home
energy assessment?
Call 504-229-6868 or schedule online at energysmartnola.info/residents.

B
Fors vt i ooy NG ’ a entergy
Postcard
gnergy&ﬁg_,ngﬁ: Energy savings event e

New Orleans, LA 70122

+Score a chance to win cool prizes.

- Learn how to receive free energy-saving products.

- Sign up for a free Energy Smart home assessment.

« Access electricity-saving tips and community resources.
+ Enjoy complimentary food and drinks.

6-8p.m.
Date: Tuesday, Sept. 23, 2025
Location: Calvary Baptist Church
2401 General Degaulle Dr.
New Orleans, LA 7om4

IO < Tl

Mark Y6ur calendar

Join your neig s at our up ing event and learn easy,
free ways to lower your energy use.

Can't make the event but still want to save energy?
Scan the QR code, call 504-229-6868 or visit Entergysmartnola.com
10 schedule 2 free energy assessment for your home.

2) entergy
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Emails

[ T—— oo
ol bt D s ut. . 25
S S i Preview: TSI 505 5 oUr RGBS, LeamRS 15 syt ey 3 From:  nfo@ensrgyzmartnoi.cam 0
et 3 o o -V B, P 3
o v

Subjeer:  Anathar chance e fran snary-saing pradacts fnmiment <1l
e i T it 8 A DAY S 1 S o)

Preview: It 1t 100 15t 1 leam money-53ving hacks and o get the chance
15 have frew amwrgy-affichnt products nstated,

oy gmarlt

Energy savings event Energy savings event
September 23 September 23

it yous eighbors at o ipecening evend ar lsarm sacy, It's never too late to save energy
e your nigAbors o o Lo0ring vt and eam s Fnomays iz o your i
Tres waya 0 louwsr yDur BABrGY Bk and money
E D you miss the Enegy Sman nwghbornood event? Sively

haduks 3 %08 home anergy assesamant and you coukd 9ot 198

4 s Products (ke smart themostats, Bpe Insulaton. wasersavng
Energy Smart neighborhood Energy Smart neighborhood owrhesds, shanced power SIS end more.

event avent

Tuesday, Sept. 21, 2025 sspm

sapm, Toascsy, Sept. 23, 2025

Colvary Bopiist Chunch Cabvary B

2401 Ganerel Ba Gaull v 2401 Gonoral Da Gaulle Ova

Now Oreara, LA 79114 Pl Do LA DOHA During your home energy assessment, our energy
PRER s th publc. o ey i EE g . Yo i gy o sipert can:

Oty e i ot 19 bl o o i o s e cnrr i b gt o

wemaesapa et a3 e s s o s v st

Checs: s e o cmeremer:

Take charge of your pawer usage and keep mere Take charge of your power usage and keep more “SOwer ks’ Tk waktn meney
Cash I your walet every month. st in your wallst evary month a0 show you sawy. roe ways 10
P i 8 iy of b gy S O kst Pl g 4 conp of 4 ecar vty S o s surt g o
e e
Vil FREE snercx-aivieg
Frodicts warth up 1 $300.¢
Vihat you can look forward to al the avent: Discaver easy ways 1o save slaciricity

Cht b ey o

ot ey s 5 s

Erterto win # FREE oot
prce vabumd at 850

e t
i
[ p———) [ —— Schedule your home energy assessment today.
Vo e ansasamant vabied of vp e

i ,_,,MIE For more information:
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o s oot

ot

3 entergy
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A New Orleans Program

Event #5- Read Blvd
Flyer

EnergySmart

Join us to learn easy, free ways to lower your energy
use and save on your bill.

We know you have better things to spend money on
than your electric bill. At this event, you can:

57 pam.

- Chat with an energy advisor.
« Discover sasy ways to save electricity and money. Date:
« Enter a drawing to win a $50 VISA® gift card. Thursday, Nov. 13, 2025
 Sign up for a FREE Energy Smart home energy assessment

valued at up to $300* Location:
 Enjoy complimentary food and drinks. S
Take charge of your power usage. Keep y 4861 Rosalia Dr.

llet nth.
wallet every mor New Orleans, LA70127

Plasse bring a copy of a recent Entergy bill or your account (Ertimon on Harmemt/ 56

number from the Entergy app.

What's included in the free energy assessment?

Can’t make the event but want to sign up for a home

energy assessment?
Call 504-229-6868 or schedule online at energysmartnola.info/residents.

Scar
QR code
e D entergy
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A
crgySmarts

A e Frogram

Energy savings event
November 13

Join your neighbors at our upcoming event and leam easy,
free ways to lower your energy bill.

&

Energy Smart neighborhood event

Thursday, Nov. 13, 2025
5-7 p.m.

1 Rosali P
New Orleans, LA 70127

Entrance on Hammond St.

Visit community calendar

FREE and open to the public. You must be an Entergy New Orleans
residential electric customer to be eligible for door prizes, energy-saving
products and a home assessment

Take charge of your power usage and keep more cash
in your wallet every month.

Please bring a copy of a recent Entergy bill or your account number.

What you can look forward to at the event:

Connect with Job1 and NOELA
Community Health Center on-site.
Chat with an energy advisor.

Discover easy ways 10 save
electricity and money.

Enter a drawing to win a $50 Visa®
gift card.”

Enjoy food and drinks

M

Can't make it? Contact us.
Call 504-229-6868 or visit energysmartnola.infolresidents/home-

Emails

cnergy: »
¥ Ao cress ercgeam

Energy savings event
November 13

Join your neighbors at our upcoming event and leam easy,
free ways to lower your energy bill.

Reminder details:

Energy Smart neighborhood event

5-7 p.m.
Thursday, Nov. 13, 2025

4861 Rosalia Drive
New Orleans, LA 70127

(Entrance on Hammond St.)

Visit community calendar

FREE and open to the public. You must be an Entergy New Orleans
residential electric customer 1o be eligible for door prizes, energy-saving
products and a home assessment.

Take charge of your power usage and keep more cash
in your wallet every month.

Please bring a copy of a recent Entergy bill or your account number.

Discover easy ways to save electricity
Enter to win a FREE door prize
valued at $50."

Sign up for a FREE Energy Smart home
energy assessment valued at up to
$300."

Can’t make it? Contact us.

Call or visit

to schedule your free home energy assessment.

energy-assessments to schedule your free home energy

) entergy

105

2) entergy
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A

FnergySmart®

Py-nt-Sver

It’s never too late to save energy
and money

Did you miss the Energy Smart neighbomood avent? Simply
schedules a frae home energy assessment and you could get free
oh ika smart ther tats, pipe walar-saving

ehowarhoade, advanced powar etripe and mom.

Scheduke online

During your home energy assessment, our energy
advisor can:

« Check your home for
common “power leaks” thot
wastn mlscrcty ans
money.

* Show you ways o save
anargy, mprowe heating
and cootng, and make
your home more
oomicriabie.

o HBCOMMENG LEgnoes T
vy B Frove OF bow-Cost
ndudng

Altic neulation
Ar sealing,
Dt sessbing
HVAC systerm
tre-up

O]

Schedule vour home eneray assessmant todav.

For more information:
Cowl $04-229-6583 o vost snargysmarinelamdolresscents

2) entergy
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A New Orleans Program

Postcard

.

Energy savings event st
i - 4298 Elysian Fiokds, Suite B

+Enter for a chance to win a $50 Visa® gift card. Rfietiom

+Learn how to receive free energy-saving products.

- Sign up for a free Energy Smart home assessment.

+ Connect with Job1 and NOELA Community Health
Center on-site.

- Enjoy complimentary food and drinks.

Time:  §7 p.m.
Date:  Thursday, Nov.13. 2025
Location: Resurrection of Our Lord School

4861 Rosalla Dr., New Orleans, LA 70127
(Entrance on Hammond St.)

Can't make the event but still want to save enargy?

1o schedule a free energy assessment for your home.

Mark your calendar
Join your neighbors on Thursday, Nov. 13, and learn
easy, free ways to lower your energy use.

3 entergy
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A New Orleans Program

Post event outreach follow-up

Postcard

nercySmarts

It's not too late to power up your savings

Did you miss out on signing up for a free home energy
assessment al our neighborhood event? Mo problem.

Simply scin the GIR code. call 504-229-8868 on visi
wnergrimartnals.com 1o scheduln yours fedin a entergy

Smart
a9 Elyelan Flalds. Sure &
Hew Ciloan. LA J0123

Did you know that some of your nelghbors signed
up for a froe home energy assosament worth up
to $3007 You too can receive:

+ Simple tips to stark saving anorgy and lower
your bills.*

« Ways to improve comfort and Indoor alr quality.

« FREE anergy-saving products, installed in
your homa.
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A New Orleans Program

Trade ally

Quarterly newsletters

b

Trade ally,
newsletter

June 2025

Growing our network

We are exciled 1o share that our trade ally family is growing. As wa continue
10 sxpand the program sach year with inersased budgets, we're abways
foaking Lo strengthen our network. If you Know scmeant who woukd be a
great it ir ir Dan Frankiin s

Mt our new frade all
« Public Constructin Inc
« Detta Insulation
« Air Tight Construction
« Aireitics

Fun fact

Néw Orleans was the birthplacs of
opera in the Linllad States

Goal progress to date

Offering s progress to goal
Home Parformance with ENERGY STARE  som
A/C Solutions a5
VA!C Salutions Income-Qualified W0

Inceme-qualified weatherization 3%

Neighborhaod-based delivery pilot o%
Multifamily 5%
Multifamily income-qualified 3%

Program updates

Government funding

Funding inquiries from the Louisiana Housing Corparation and LaHouse
project aim to certy 300 trada alliss with BP| carification within thres yaars
“The training will be government-funded and free for participating lrade allies.

Stay tuned for mare updates,

Neighborhaod delivery pilct program
Our e oulreach program flacuses on reaching low-incame cUstomers to

‘encourage participation In Energy Smart programs. Please consider
wolunteering o share information about the program with customers and
help them enroll. Gustomers fhat you heip sign up wil ikaly use your

referal.

This. year, we'rs focusing our efforts on the following neighborhoads, and
we'd lave foryou to be part of il If you're interested in voluntsering at ane or

more of ihese locations, please resch oul to Dan Franklin at

Upcoming neighborhoods:
# Holly Grove ! Dixan / Hoffman - District A

* Cenl

I City / B.W. Gonper - District B
* Fisher Development / Tall Timbers / The Cutofl (Alglers) - District G
Multifamily program

Our multifamily programs are off lo a greal starl. Year la.date, we've been
aclive In seven apariment complaxes. The markel-rats budget wil be fully
i

Q2 Newsletter- June

Quality assurance message board

W recently racsived the following communicaton:

*is your quaiity assurance specialist | would like 1a bring up an issue thet

has ty. Customers g the program and

slating that the lrade ally that perlarmed wark on their home is giving them

information outside of their scope of work.” — KR

Trade allies, please focus on your assigned tasks and refrain from providing

customers

your scope of work

program integrity. Thark you.

Safety message
Always ensure you are follawing hest practices, which include conducting
regular site inspeciions and risk assessments: complying with al safety

reguiations; and keeping licenses, conifications and insueance curent

Adcitonaly, here are 10 safety rules ovary trade ally should follow:
* Wear PPE.
* Fallow safety protocols al heights.
* Use tools carrscty.
* Keep work areas ciean
* Awoid warking alone in hazardous aras.
* Follow propsr iting techniques.
* Ensur electiical equipmant s graunded
* B aware of your surmoundings.
* Usa the right equipment.

* Have an emergency response plan.

Coming soon: success stories

We're excited to share that we're developing a customer form that you can
save to your phone or tablet. With it customers will be able to provide
valuable feedback—helping us all improve and grow. The results will alsa

help detemmin the 2026 customer satistaction trade ally of the year

Helpful resources

Our fisld QAQC spacialist and oparations manager will hold twa online
training courses. We wil emall a survey (o help schedule the best times to

hold these trainings and to let you know what the: course: 1apics will be.

Online tools
Visit the Energy Smart websiie for the fatest updates and helpful resources.
Here are a few points that may be useful.

* Home performance self-scheduling form,

! form,

® AIC tune-up seli-schaduling form.

® New 2028 consolidata rebate forms.

Trade ally portal
Frankiin Energy and Aptim are collaborating on a resource 1o outine the

payment process flow in the trade ally poral. Onee its complete, # wil be

shared with ll participating trade allies. Remember, our trade lly portal
helps you aceess payment detalls, frack project pragress and stay up o
date on incentive payments, To reister for the portal, emal Kevin
Fitzwilliam at kevin fitzwilliam@aptim.com.

ulized once these projocts are completed. Howaver, thers [s st il
in the multifamily low-income program. As wa complete more assessments,
we'l assign aditional 1rade alies to suppart thess bigger projects.

AG Solutions program
We sfill have projects availsbls under fhe markei-rats and low-income
programs, 3o f youre an AIG tune-up conlracior capable of handing larger
projects, please reach out to Dan Franklin st
dfranklin@franklinenergy.com.

108

Thank you for your patnarshin in promofing Energy Smar. If you hava any

in@franklinenergy.com or by text

questions, please emeil di

816-272-2665

a entergy
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TEST - © -Energy Smart trade ally newsletter, winter 2025 e

Entargy Enargy Smart Brogram 100

trotutann Unsuhscriba

<
gySmart
T b

Trade ally
newsletter

Winter 2025

Looking back on 2025

As 2025 comes to a close, we wanl bo extend our heartfelt thanks for your
dedication and partnership — and wish you and your team 3 season of joy
and celeteation

Together, we've schizved meaningful progress in energy eficiency scross
Kews Drirans, and your effods have made a real impact an aur community
Were excited fo continue buelding on hes success in the year ahead.

S far this year, more than 7 321,513 20 has been paid out 1o Energy
Sear rade ally panners and cusiomers. Golechvely, weve helped New
Crieans save over 19,736,463.50 kWh of electricity — a miestone worlh
oelebrating

Fun fact

Goal progress to date

Offering W progress to goal
Home Performance with ENERGY STAR® N8
AJC Solutsons wo5%
AT Sclutions (incoma-qualified) A5
Weatherization lincome-gualified) 155%
teighborhood-based delivery pdot 3%
Multifamily %
Multifamily Gncome-qualified) B

Program updates

As we wrap up the year, here are a few key deadlines and team updates to
keep in mind
Reminder: 2026 mbate submissions

» Please submit all rebate applications and project documents by
Dec. 17, 2025, to ensure prompt payment and year end processeng
Applications received by Dec. 17, 2025, will be processed by Dec.
23, 2025.
Any applicaions accepted after Dec. 17, 2025, will be processed in
2026.
Pleace ansure all required papenwork is completed to avaid delays
and support 2 smooth yearend closeout

Team contact updates
+ For any program-related inguiries, please contact Alan Mitchell at
amitchell@franklinensrgy.com
= For questions aso payments, please réach ot fo James Herman at
[herman@franklinensrgy.com

109

Q4 Newsletter- December

2026 Reminders

WH The new eai st around he coamed now = he peifect leme 1o ogel
ready 5o you can hit the ground running in 2026,

Complete your 2026 trade ally contractor application. You

application must be resubmitted each year and approved before you
can be assigned jobs

Complete your 2026 residential ials farm,

& Thig reguest fom incudes «denllicalion badges, magneis and
<o-branded materials. All team members must have 2026
badges during Energy Smart appointments.

= Current employees (with 2028 badges): Fll in first nams
and |ast name fields A new photo is net requened, thougn
i iy upiaad one i nesded
= New employees: | N name fieids and uplosd a pholo as
part of the submission
+ Save the date for the 2028 Trade Ally Kickeff mesting
& January 15, 2026, Delgade Community Collegs, 8-11 am. More
details to come.

Safety message

The hobday season s a bme foc joy, connecbon and coelcbabon, bul s also
a time whan safety can easily be overlooked. Let's make sure we end the
year on & happy and healthy note by kesping nese remindens in mind:

Travel smart: Plan ahead, check weather conditions. and never drive under
e influence. Fatigue can be just e dangerous 25 sloohof, so rest well
belare K s

Decorate sately: Use sturdy ladders, aveid overoading electrical outhets
ANt keep Bamimanle sems away 1om heat souimes

Prevent fire: Test smoke alarms, keep candles away from childzen and
pEts and never [eave cosking unattendsd

Stay healthy: Cress warmily in cold weather. wash hands often and take
braaks i avoud strese and burnout

Celebrate responsibly: if aloohol is part of your festvities, amange a safe
fide home of sty ovemaght

Remember: The best gift you can give your loved ones is your safcly and
well-bzing.

Let's look out for sach other and make this haoliday season both merry
and safe.

Closing

Thank you for wour continued commitment to energy efficiancy and
sustainahilty Together we'rs making a lasting afference 0 New Crleans
Let's make 2028 our meost impactful year yet,

Thank you,
Thee Eneirgy Simiait progeaam |earm

If you have any questions. please email Danled Frankiin at
diranklin@franklinenergy.com or 5end @ lexl 1o B16:272.2665

E) entergy
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TAAG Save-the-Date

TEST - + BRegister now: Septermber TAAG meeting  + s @

®

,_‘ Ltergy Eravgy Smart Program - 5o it LTI P———.

prr s

You're invited
Residential Trade Ally Advisory
Group fall meeting

Mark your calendar
Sept 75, 2025
W30 am -moon

Giving Hupe Community Canter
3500 Desire Pareaay
Now Orioars, LA 70126

Faase 0 1he Enargy Smart 1eam for the nost Trade Ay
Addaory Group meeting Magater now 1 gal B latest progoem
uodates and eam what s ahaad

+ Reurcitable discussion on best practcas

+ Your fenchack ant dess on seedl pes. roung
r-Ankt aNsvQRer st e rocesRNG
ACOOFLTGNT (ru3ataton
Casprre st betre conpletng ROe- 0 work.
Cumarms sgageTent anc corfict wsctaton

REVP by Supt 18

Tres meating 15 3 greal CRance 10 Share your axpenancas
camnec! wih ofher Yade sies ang Telp ryrose Be program

Questions? Please comtact Dan Frastiin
= rankim@tranbinseergy com

Comrge Sewr 4450 Chman © Wit Aot S B Seh Ot e 5
it Nese cdsus
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TAAG meeting survey post-email

Thank you to the trade ally partners who joined us for the Energy

Smart Residential Trade Ally Advisory Group meeting on Sept. 25,
2025. We covered key updates, including 2025 program prog
and upcoming changes for 2028, followed by a valuable

roundtable on best practices such as:
» Safety
« Efficiency Navigator
« Muitifamily outreach and neighborhood delivery trade ally

participation

We appreciate your feedback, ideas and improvements for the
future. Ye're committed to your success and value your continued

engagemsant.

Help us make these meetings even better — take 3 minute 10

share your feedback in this short survey.

Thank you,

Dan Franklin

Operations Manager
diranklin@irankinenergy.com

2) entergy
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TAAG meeting survey

Energ ySmarﬁ?

ANew OFieans Progrsm

We'd love your feedback

Thartk you far your fime and effort in stlending Sie Resdentinl Trace Ally Advisory Groap
rmealing on September 35, 2025, Together, 1 ke 3 difference hee i M Crieans
and it starts with us. Your npul is ess | coess of the program. Please complete
the fufioing surdey ba heip us continunlly improve and onsune theze mestngs ane vaiunbie
and time wel smeni

Nama®

¥ et

Emaif*

Company name*

How satisfied were you with the event?

Cah-f- 08004

o e o S0 T b vniry i

Dio you feel the information presented was clear and beneficial 7

Please share any additional commentsifeedback about the presentation and
topics discussed.

What can we do to make these meetings better?*

How satisfied were you with the food and beverage ™
WHRERRE RN R

Eorr—

b ey i

What is the most ideal fime for future trade ally meetings and trainings?*

Which residential offerings have you participated in?
Hnma Possrmanen sin ENESGY STARME
Incoeme-Disited Weaihanzlior

Mu; Salutions

AR Soiufnns

Pt Exturn St ot st skttt

S entergy
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A New Orleans Program
Demand Response Marketing Assets
EasyCool Earth Day — April 16, 2025

EnergySmart ﬁ

= A Nrw Ovirans Program

This Earth Day, join the

EasyCool community

Earn cash e your neighbors da,

Did you know that enrclling your smart thermostat in EasyCodl can sam you sxtra
cash? Your neighbors do. Last year, over 6,000 Entergy New Orleans customears.
enrolied their smar tharmostats in the EasyCool offering and collactively received
over $229,000

This Earth Day, join your nekghbors in saving energy, eaming exira cash and
contributing 10 8 susiainable New Orieans,

Benefits of EasyCool
s Receiva a one-tme 350 enollment payment.
« Receive a $25 payment each additional year you participate,

= Reduce he strain on the anefgy grid during times. of high energy use
# Make & positive impact on the environment,

Stant eaming today

.

3 entergy
Enprgry Sma s 8 comprehenaive snengy ofcency progoem doveloped by B Mew Odeana. ity Council
e dministered by Engergy New Ovipans, LLC, ©2025 Erdengy Serviors, LLC. Al Raghits Fipsorvoed

D rading §thinas &
Ereppyy Seraei

1100 Poyrdras 5t Sulie 200
My Ol LA, TOED

Want to chargo Mow you recoive Beso emaia?
sl can updats youl Dhoterandoi of undubscrie o s et
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A New Orleans Program

EasyCool Pre-Season Email — May 1, 2025

EneroySmart

Dear EasyCool customer,

Thank you for participating in the Entergy Mew Orleans Energy Smar EasyCool
offering. Now in its 10th year, EasyCool has helped reduce load on the grid
during times of peak electric demand. Relieving the pressure on the electrical
systam helps keap the power supply affordable and refiable for all customers.
Your continued participation is making a difference,

» During the year, we may schedula an event, which means your smart
thermostal temperature setling will be adjusted by a few degrees.

« Events will only affect the temperature by a few degrees, with minimal
impact on comforl. You can easily opt out of an event al any tima, for any
reason, by adjusting your ternperature settings on your thermostal.

+ Thesa events are limited fo weekdays (no weekends or holidays) during

times when electricity demand iz at its highest - typically for two o four
hours between noon and & p.m.

+ Event notifications ane posted on the Enengy Smar website.

If you have any questions about the offering, please call 504-229-6868
o emall emtergyno@energyhub.net.

Thank you again for participating in EasyCool.
Sincerely,
Your Energy Smar EasyCool Team
) entergy

Enseyy Somil i @ comihihrisnde ondngy elficiancy progrin developed by the Nere Ovinans City Council
and ndminisisred by Erlengy New Odesms. LLC. ©2028 Entengy Sanvioss, LLC AR Righia Ressnmad

Qur muslling: scidrens
Enargy Senan

1100 Porpcieas 51 Sudle 2080
Hew Oriears, LA TO1E3

Wor i chanps how you neceves these omsls?
i e Lot your praleiances o unsuiscribe from this st
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A New Orleans Program

EasyCool $100 Enroliment Incentive Email: May — June, 2025

]l. I'gy Smﬂrt*'

SSSQ S_SSE S:st $§
S
>

L7 ]

S

A:SaAtA

Geeanngs, Energy

S

Hawve 3 sman thermosiat 81 home? New's the perect e to make the mest of i
Enrall = EssyCool and get cur highast ona-tme mcantive of §100.7

ARd 1 gets bather Sty enroded and youll receive §25 each sddiional year you Relp
fedete glECnety uSE during paak damand temes

Need 2 sman tharmorta? Check out pur Dnlee Markeinizce for inglant Gsoounts on
@ varigty of engrgy-saving sman thermostats ™

But Bury. This kmiled-tene $100 offier s only svsilable vl Jone 30, 2025, of witile
kands last Afes that the meentve drops to S50

Enrcll in SEasyCool today. 0's smart. it's. sémple: And it pays

LS Of Sl [ DeviCe: MOENTE it TR BECOUNE UmieT
=500 SOUTE! POSENE N vl O e OIS Punchtie s ERSyCoe: Moeie SO08d i PUthie
e

3 entergy

Fruwiy Scri? i a sl wiar fnirgy Sihcwrdy pragraT: eapod By e Mow Ofeans Dy Coures
sl iyt iy Crcorgy Miew OFisiars, LU0 SO0 Drergiy Sorecee. LLE. A gt frastvsd

115 Energy Smart Annual Report Appendix — Program Year 15



/)
E’nergySmartQﬁ?

A New Orleans Program

EasyCool $50 Enroliment Incentive Emails: July 15 and July 24

EnergySmart #

# i Mo Oimsacat Progs toms

Turn energy savings into earnings

Hello there, Enangy

i yioi have g smarn thermosial 31 home Yo probably noficed that if's SEVITR] yOu
ey o your utishy bl But did you know it can make you mangy 1967

Harg's o

¢ Enroll your thermostal ;m EasyCoal for @ one-time $50 enrodiment incentne
s Collec] an adddionad 5325 ntentve each year you stay enfolied and paricyate
n demand response events.

Then, sit back, relax and collect your cash

Dhan't hive & Srmaet thermaaat? Then shop our Onling: Markeisdaoe for msiant
discotmis on smart thermostats, as wall as other energy-saving products
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A New Orleans Program

E'ne:nymart‘%

i B Ol m s g

Turn energy savings

into earnings

iy
o,

If yous heve @ smadt tharmosiad at home, you probably notioad Bhat its saving you
radey on youl wility bitl, Bul dis you Know il can make you money oa?

Hora's b,
# Enroll your thermasisl n EasyCool for 8 one-tire 350 anroliment incantive.
= Coled an adddionad §25 incantel onch yaar you stay ennilied and particspabe
In demand response evens

Thean, it back, relax and collaet your cash.

Enroll today

Dont have a smait tharmostat? Thon shop ourQnling Madoetplace for instan
decounts on smar thermosiats. as wel es othar enengy-2aving products.
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A New Orleans Program

EasyCool $100 Enroliment Incentive OLM Retargeting Emails: After T-Stat Purchase:

118

May — June, 2025

EnergySmart*

> Sq S S 35 Sjss Sb
Enrolltoday | S

v
S
S
>
¢O
S

Yo masde the ight cheéoe by purchasing & smar theimostat for your Home.
Mow's the parlect tme to anrcdl 4 o EasyCon! and eam owr lRgest ngantva
ever - $100." Plus you'll recetve 524 each aodisonsl year you siay enrcled and
hilp reduce slecincty LUSe during Deak dermand Hmes

Onbe your device amves, ke the fodowing steps

= irvstad it
= Enmdit
* Earncagh

But don't wait. This Eriied=teme 5100 offer = only available whie finds last or
wrtil May 31, 202%, ARer that, the enmpliment inpentwe drops io 350

A5 8 win-win, You sovg energy. Support the anviscnement and get peid for doing
it

“LimipcAmg ofer whlls LnaT a7 o Meoeg® My 31, FOTS ARSY D00 pEFOT. RTTAmen
FCRARA /2 S50 DWW OF Da (T GevitE DOEalved ol BT SECOU SohDar

2) entergy

Erissgy St a3 dorpenlaraien crmry eifoeery gt Seciaies! by Ta birm Ot Dy Coutel

e mbermmre by Semergy Mem Onosa. LU SO00T Eniergy Sorvees. 11D A gl Samerve
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A New Orleans Program

EasyCool $100 Enroliment Incentive OLM Retargeting Email: When T-Stat Ships: May
—June 30, 2025

Smart L

4 B i 4% Tamma B

5 R v
s SSS S—'SS S

5
ss ¢ S
35 § 79

SaAA. 8. at ¢$¢

iour ngsw smart tharmostat is on S5 way 10 you. Once B amves, dort forget 4o
take ihese neot SHE0S 10 Snag our Exppesl enrolment incentive ever,

= imsted it
+ Enrollit
» Getcash

Banefits

* Receve b one-tme §100 enrcliment incertve
+  Reomve 8 325 pryment each addbonsl yeas you panicipaie
*  Raduce the stran on the snergy grid dunng Smes of high energy use
+ Make 3 posdive mpaci on the snvironmentd
5 8 win-ain. Vo SEVE ENETY, Subpor (e environment snd get pasd for
doeng 2

SLmte- 0t ST At SUnTY B ov Mnugs Liay 3T J55E AT Dmc SenDE ensdment
MCEChE 3 B0 L 3 Nl 1) DRVICE UL BT BN BSOS SR

Ernrall feday
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A New Orleans Program

EasyCool Online Marketplace Homepage Banner Ads

Buy a smart thermostat with
EasyCool and earn cash yearly

EasyCool Online Marketplace Smart Thermostat Landing Page Banner Ad

Get paid yearly to reduce energy use
Enroll your thermostat in EasyCool today.

Learn more
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A New Orleans Program

Peak Time Rebate Welcome Back Email: May 1, 2025

Eneroy Smart’

Energy Smart Peak Time Rebate Pilot season notice

Welcome back Energy,

Tharik you bof yiour contingsd partcipation in thi Energy Sman Peak Tima
Rebate Pilol. Betseen Jung 1 and Septamber 30, you will recabve emails
nformeng you of a scheduled peak demand event. Along with the date and time
of the event, the email will include recommendalions on ways you can kower
your enengy usage during the evant bma.

Program features

.E
Updated incantive Event text message Common guestions
tlars answered section

1 you have any questions aboul the offering, please amad
infoifenergysmartnota.com or call us at 504-I29-6865.

1 your would like to opd-out of thes offening, Sulmit your unenroliment requiest
Isite. Flease allow 46 hours for this request 1o be protessed.

3 entergy

Enargy Smarl o 5 compsehaniive sregy sifcency [rogran devsioped by ihe New Oriess City Counel
sl el by gy Sigw Crimars, LG C200S Ertegy Daences, LLE. AB Pigres Massrsd
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A New Orleans Program

Peak Time Rebate Animated Creative for May-June Marketing Assets

Energ ySmartﬁ

A Mew Celmans Peogism

Get paid
to power down
Earn up to $50 cash for saving energy

in your home during times of high

B‘I‘IFE'_( Lse.

( Enroll today )
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A New Orleans Program

Peak Time Rebate Recruitment Email: May 19 — Jun 6, 2025

EnergySmart g

R

Get paid

to power down

Eer s b $303 cmabs for o sy v poner
buuine i ing Vo, of g srergy wis

{ Enrall indey |

Hado Enengy.

Graat newi. Energy Smart & reopanang encolmant in the Peak Tems Rabate
Filgt—but only Tor 2 Fried Bma. With ower 5,000 partcipants cumently snroied,
spots we filing up fast

s frew io join and of's firsi-come. Ersi-served. DionT miss your chance B0 join
and eam up o 550 cash

Yoy will gt @mail and fiod alects when energy damand is high. 50 you can
reduce your usage during these peak pentds—and eam a cash reward for
daing 5o

Sign up now

2) entergy

Erprgy Srerl o comprorerern provgy sflowrry g Sovgioped By Tw B Drinem Sty Soord
ard adrestaned by Prtengy Meew Crieang, LWL ©2008 Dravgy Serecen, LT, A Rights Rt ved

Do it g aeirieons
Erergy

1000 Prorpare 1L S 2000
[ i 3
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A New Orleans Program

Peak Time Rebate Email: June 27, 2025

EnergySmart g

B Be ke i

Get paid

to power down

Earrr e by 85400 rinsh biwt s virg wsct iy ot povi

Erenl inday

Halio. Energy

W Adiobd you REven] ket BIvEALEgE of Sur ek energy-2aving ofenngi—
BN el Thind you'te MESNg oul

Hers's 3 giest plaos to S0 Jom o Peak Time Resate program and e up 1o
50 for making Smple smergy-1aving chowes during high eneegy dirmand
PRNOTE—aiEs KNCn BE DEAk BT

Here's. kow it works

¢ Whan anengy demand splkes, a peak tme event wil be called
i Youl pet 8 heads-up wia emad and tede—24 hows and 1 how in advinos
*  Duing & 2- 1o 3-hou witdow (ypicaily beheesn 2 and 8 oim. on
weskdiys), you make smal Minstments e
* Dadpnng lBurdry oF tshalshing
= Turning off lighis and unpiugging applances
*  Bumping up your thermostat 3 few degrees

ThaEt's it You'l e menky for acions you're [kily Slesdy doing—or can aEsly
MY o L

If's eany, it's free and i pays.

Sign up Now

3) entergy
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A New Orleans Program

Peak Time Rebate Rotator Ad on Entergy New Orleans website: May — June 2025

2 entergy MO T

Get paic'

Gt il s pgevers chams

B w3 W00 iy Moo iy ey §1 p00F
to power down L
Eusrns g e §50 canh fur saving snergy in your m

basima sharing times ol kigh risngy uie

T
e . .4

125
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A New Orleans Program

Peak Time Rebate Organic Social: June 2025

a Entergy Mew Orieans
' Jure & at 1200 P

Join Erergy Smart's Peak Tove Rebate progran and turm energy shvings inds cash! &

Enrotiment is free!
Clicic 1] for more information.
hitpe/fentergy/6T8TNAKXS

Energ ySmart%

A Mew Orleans Program

Get paid
to power down

Earn up to $50 cash for saving energy
in your home d_uring times of hgl'i

energy use. o
( Envell oy )
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A New Orleans Program

Peak Time Rebate Welcome Email

Energ ySmart%

A New Orleans Program

Welcome to the Energy Smart Peak Time Rebate Pilot

You will now receive emails informing you of a scheduled peak demand
event. Along with the date and time of the event, the email will include
recommendations on ways you can lower your energy usage during the
event time.

If you have any questions about the offering, please email
info@energysmartnola.com or call us at 504-229-6868.

If you would like to opt-out of this offering, submit your unenroliment request
here. Please allow 48 hours for this request to be processed.

2) entergy

Energy Smar s a comprehensive energy elficlency program developed by the New Oreans City Council
and administered by Entergy New Orleans, LLC. ©2025 Enlergy Services, LLC. All Rights Reserved.

Cur mailing address is
Energy Smart

1100 Foydras SL, Sulte 20680
Mew Orleans, LA 70163

Want to change how you réceive thase emails?
You can update your preferences or unsubscribe from this list
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A New Orleans Program

Peak Time Rebate Eligibility Email

Energ vSmart‘%

Thank you for your interest

Thi Endrfy Srmart beam RS renswdd your ennrolmind reguast fof the Pigs Time
Sebate poicd. Urdortonabely, your ennoliment i not sigibls for the program ot B tima.

Wie ursderstand had tha news may be ditappointing A¥hough you Bhe not el for
the Peak Tome Rebate plol. Wi encoudge you I0 axpions e enargy-saving
inSstives. resowtes and programs hal may be avalabie bo you such s

Residential and business
customers outside
Orleans Parish

Cummiman. Emaegy Sclotons offers programs for
Entergy Lousiana cusiomess io save enengy and
manay by reducing T up-iroas cost of 8 visety
of anapy sihelancy upgrases. ThE progam
PArnES Wil EENCpITG ate B and
metadery Exat will halp you Snd nevw ways 0 save
SN your Bome

Energy-saving tips for everyone

Take B o weifherise your Boms by sealng & aki, sddng miulasten and
nuialing anengy-sfcent windows and doors. Thase messunes can belp recucs
ENENDY o84 Brd BiE of eadAg i coolng costs

Engrgy-afficiend lighdng: Replacs incandesoen buts with energy-sfoent LE0
buits. LED buitd ude siprfaantly il &oaigy Bhd list Motk Briges mducng
baith Wy COPESMELGD B0 repimoerant fregosnoy

*  Implerend tabis sooh o hemeng off bghts wien not @ ose, onploggeng
EECDLMEE W MOl iR U Bnd BIRERNg tNEETOEEE! BETSNGE 10 CONTENVE
energy throughout the day.

#  Looi for THERGY STARS carulind 3ppiances when 5 Dma 10 replace oid or
nefcent models. Thess appiances ars designed 1o oonsome s erEngy
withpud santficng serfornance

Please contact Energy Smart with questions or concsmms at
inla@sosrovamarinels som or 504-225-6968

) entergy
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A New Orleans Program

Circuit Newsletter Article — Peak Time Rebate and EasyCool: June 2025

aentergu Contomers  Comeuntiés  iowndos  Cperstom Newssom  Abeutes . Ouages @ o

oices. Real savings.

Smart ch

Wient 1o mawn somae exira cash whis culting doum oo yoor erargy use? Check out Engegy SmarTs Paak Terw Aebate Pict and
EggpLond programa. Ty pay you to use e secnoty dunng Righ-derand bnax Dependng on S program, you can e
BERRY PRTTE o Mt YOUr ST Thmote ot Witk

Peak Tima Relpte Pt

« Wha 1o do: Tom off kghes weghug Bopiancas: Svded Uiang T SAhwster, WRIBGT, Shd Jryes,
« What you gt Exm $20 or 350 hased on the enengy jos s

» Wiy i great: Enpy Baachle parsspiaen whis hilgisg thi ievronment
Essylool

o How it works! Yout wman thermoat adiits sutomatics iy fod dhot peficds Serig peii e, You Cbs adiall your
harmaorstat a4 any fma dering an sven

= Wit you gt 5100 sos-tems anrolmant soestive 852 525 aach sodtcnal year Th 5100 monntve aacdn Juse 30, 2028

s Why iU's great: Eam caah eforfeialy whie stiymg comforiabie and hebing e efvniamen
S0 progrReL BN 3 WRSA {OU QT Ca1E GaE BN Rp sedonE e SFRS O (o G, SopPOnEg 1 CRENe! BT ag

Wipd o g ponnn D¥unngs or'onll 304-T29-6868 fo pnred & oo or both pracmms

TR v sfowry. Sem Coman WOL A mregry sfosy

129 Energy Smart Annual Report Appendix — Program Year 15




)
E’nergySmart‘?
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Peak Time Rebate Event Email
24-hour Event Email Template

EnergySmar&

A Birw Onbeans Progrsn

New event

scheduled

July 22, 2025
4-7 p.m.

A peak energy demand event is scheduled tomorrow.

Entergy New Orleans anticipatas a high level of enargy use on the grid, but you
can help by conserving energy during these hours.

If possible, try the following to shift your energy use away from event hours:
¢ Pre-cool your home before avent hours.
* Delay charging devices or electric vehicles during event.
¢ Minimize the number of times that you open appliances, such as the
* Avoid using appliances, such as washers, dryers or dishwashers, during
avent hours.
¢ Unplug electronics when not in use during event hours.

If you have any guestions about the offering, please email
info@energysmartnola.com or call us at 504-229-6868.

If you would like to opt-out of this offering, submit your unenroliment request
bere. Please allow 48 hours for this request lo be processed.

a entergy

m developed by Te New Orears City Co
5 ws, LLC. Al Rights Reserved
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A New Orleans Program

1-Hour Event Email Template

Energ ySmart‘%

A Bew Ovleaso Progoas:

Set your alarm,

and start saving

July 22, 2025
4-7p.m.

A peak energy demand event is starting soon in New Orleans.

Tips to help you save energy during the event

Entergy New Orleans anticipates a high level of energy use on the gnd, but you
can help by conserving energy during these hours.

Adjust your thermostat to 78°F ., or use fans instead of air conditioning.
Turn off your lights, and open blinds for natural light.

Avoid using appliances such as washers, dryers or dishwashers.
Unplug and/or turn off appliances and electronics not in use.

Minimize the number of times that you open appliances such as the
refrigarator.

Delay charging devices or an eleciric vehicle,
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A New Orleans Program

Explore alternative activities

While many of our day-to-day activities revolve around appliances and
electronics, we understand that you might prefer to explore other activities.

To make the most of this scheduled peak time evert, we encourage
exploration of outdoor adventures, creative projects, community
engagement, and fitness and wellness aclivities.

For those who prefer to take it easy or if the weather is not conducive for
outdoor activities, we encourage rest, reading a book and family board
games. Spending quality time with loved ones and enjoying a momant of
relaxation can be just as rewarding.

If you have any gquestions about the offering, please email
info@energysmartnola.com or call us at 504-229-6868.

If you would fike to opt-out of this offering, submit your unenroliment request
bere. Please allow 48 hours for this request to be processed.

3 entergy

Enargy Smart is 2 corprahensh enepy efficency progam deveioped by e New Oriearn City Councl
and adrenistersd by Eatergy How Orieans, LLC E2508 Entergy Services. LLE Al Righis Resarved

Want o change Mow you recen
You can updale your prefenenc

subscribe fom this sl
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Peak Time Rebate Event SMS

24 Hour SMS Template 1 Hours SMS Template
i * Energy Smart: it's almost
Entergy peak demand -

2 2 time for the peak

event is happening

tomorrow, July 22 from b S o
Remem adjust your

4-7 PM. For more

. ) o energy usage between 4-

information, visit our 7 PM today

website. :

https//b.ctct shhoooood Reply STOP to
unsubscribe

Reply STOP to

unsubscribe
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Verite News Sponsorship: June — July 16, 2025
300 x 250 Digital Ad

Ener ..'';-*..“‘r:l.'l:.'la\rt"&r

T A e T e

Your neighbors are saving energy,
and you can too

790 x 250 Digital Ad

) VERITE NEWS

Truih, Facts, Falrmess,

rleans

ABOUT Us NEV

TEXT LINE

HEALTH  ENVIRONMENT EDUCATION GOVERNMENT HOUSING  JUSTICE

_ Beat the summer heat with il

-norg.::nving upgrades to
your business ST
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Article — June 13, 2025

PAID PARTNER STORIES
Powering a Greener New
Orleans

Entergy New Orleans is encouraging residents and
businesses to save energy and reduce costs by offering

cash incentives and free energy assessments,

PAID FOR ENTERGY NEW ORLEANS
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Bmmacing & Lruarar e Drawes - Trage G- A IEDT A

I 2010, i= respoase fo the city's snerpy burdens, Entergy New Orleans, i collsboration with the
Yoww Oalesns City Council, bunched the Ensrsy Smart program This comprebeasive izitiative
wcowrages mesidenty and buinaises o ave ecerpy and reduce costs by offening cash inceative
and See eparpy asiessment, Simce ity inception, Energy Smart bay owarded $61.4 millien m
incemtives, benefiting over 115 000 bemes sad busme:ies while taving the ciry a stagzering
S0 million kakewatt-bours of power. Witk the powndal for up ro 1004 cost covemge o
gqualifving projects, Enargy Smam empowers cusiomens 1o make eSerry-+aIng wpzmades that
coneribue 1o 8 more vustainable oiny

“Ohar teazn work s wiith residents, busiosss owoany, ity managen and
trade ally costraceors 10 identify opportumities and provide cah
imceatives for complanoy eligible vpgrades with measmable, verifiable
energy savings,” said Derek Mikls, msnager of demand

side management 21 Enterpy New Orleans “We recogaize that belping
cumtonsars reduce their epergy at howme 0f ot their business 15 pood
cuatonver service, while sl balping us

redace the coess on the prid and our cxrbon footprist

For maidentnl custoens, Ensrgy Smart provides evseatisl wrvics
ke free bome emermy ausesmments and iaeteos rebates. for upprade
that ipreve eperpy efficency iod comfon. Home westberizanon aad
HYAC wysem weannenrs offer masizized saviags 1o eligible revdenss,
wiisile ininstives sach 25 the Peak Time Rebate and EavyCool proprams
reward pamoipants for reducing enerpy use dunng persods of kigh
demand

Ezergy Smact alo exteeds itv npport o basioeses, oSenng fer

Dl Wl aesesaments through the Small Basines: Epergr Asresyment
Pt Crede: Entnegy beva rropram, Elipible basinesses cam aiso reveive financial incentives that
Giwrs cover wp o 100% of the cost of eoerpy eficiency upgrades drough the

Esergy Smart Fund In 2025 Enerpy Szoar bas 35630 avadabie o
asineses for enecry efficiency uperades. To dace, local baumesses
have clamed nearly 526 million n fomds.

Parterhips with local erpanizations and tade alhes xx vital io the soccew of Eosrpy Smart.

e Fage L
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A New Orleans Program

Commercial & Industrial Marketing Assets

Emails
February 2025: New website launch (Email 1)

)

) [N
EnergySmart=

A New Orlaans Program

Energy! §mart*

Helping New Orleans
save energy and money ﬁ
T =

Energy Smart New Orleans 1st15:00 | 25 1st&10

Game on for cash savings

Energy Smart, Entergy New Orleans’ energy efficiency and demand response
program, launches its brand-new website just in time for kickoff.

Gear up for the new website features:

« Custom ways for your company to save energy and money.

« Steps on how to get your business started with Energy Smart.

« Frequently asked questions by business customers.

» Animated guides that walk customers through the energy assessment
process.

« Video testimonials from customers who have saved their business money
and energy.

« Interactive quiz to guide customers to eligible energy assessments.

« Accessible contact forms for easy enroliment.

Energy Smart helps Entergy New Orleans electric customers identify energy-
saving opportunities. Energy Smart has helped over 135,000 residents and
businesses maximize energy efficiency by providing expert guidance and over
$61.4 million in incentives.

Learn how you can score big energy savings all year round

2) entergy
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“ A New Orleans Program

February 2025: New website launch (Email 2)

Ways to save

Custom

Large Commercial

incentives T y ] o | Demand nospoma

O

w
o Y xﬁxo

New Construction [| Operations and
Code Comphance maintenance

Small Business
Energy ASSQ ssmeni

Commercial case studies

2) entergy
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A New Orleans Program

February 2025: New website launch (Email 3)

: g
EnergySmart#

A New Orleans Program

You’re almost to the end zone

From homes to businesses of all sizes, Energy Smart connects customers with
trained contractors to help earn incentives while reducing energy usage.

The first step is scheduling an appointment with an energy advisor — don't wait
to get started on your improvements.

Score a touchdown by contacting an energy advisor today

5 entergy
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A New Orleans Program

February 10: Small Business Energy Assessment

Smart *

A tew Ocleans P

New Orleans business owner, we’re here to help

‘ A il

Are you a small business?

Energy Smart provides additional support for Entergy New Orleans small business
customers. The Small Energy A t provides a free assessment with the
installation of energy-saving prod: and ti for additional upgrades

Leam how Small Business Energy Assessments work

Request a FREE Small Business Energy Assessment

140

Common questions answered

Who can participate in the Energy
Smart program for businesses?

Any b

that i lectrical service

from Entergy New Orleans, including:

Small businesses.

Colleges and universities.
Hotels.

Government agencies.
Commercial real estate.
Parking lofs and garages.
Large commercial and industrial
facilities.

Offices.

Healthcare crganizations.

K-12 schools.

Grocery and convenience stores.
Warehouses.

Why does Entergy New
Orleans offer cash energy
efficiency incentives through
the Energy Smart program?

Energy Smart offers energy efficiency
solutions o help New Crleans
residents and businesses save
energy and money. The
comprehensive energy efficiency plan
was developed by the New Orleans
GCity Council and is administered by
Entergy Mew Orleans, LLC.

How much money can my
business get?

Businesses may receive up to
5200000 per project with a maximum
of 5600,000 per year.

Not sure what your business needs or qualifies for?

Tell us about your project, and we'll help you get the maximum cash incentives available.

Request a consultation from an energy advisor

a entergy
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A New Orleans Program

February 21: Small Business Energy Assessment

EnergySmart=

A How Olains Program

A gift for your small business compliments of Energy
Smart, Entergy New Orleans’ energy efficiency program

Here is what you can expect:

» Free one-hour walk-through to evaluate opportunities for energy savings.
+ |nstallation of free energy-efficient products.

« LED light bulbs.

= Smari thermostat.

» Advanced power strip.

= Faucet aerators.

« Pipe wrap.
« Recommendation of additicnal upgrades to further reduce energy use and

lower your electric bill.

Request your free Small Business Energy Assessment

2) entergy
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A New Orleans Program

March 7: Small Business Energy Assessment Remarket

A
Energ K§!g1arﬁ??

ieans Program

Free energy assessment compliments of Energy
Smart, Entergy New Orleans’ energy efficiency program

Here is what you can expect:

« Free one-hour walk-through to evaluate opportunities for energy savings.
« Installation of free energy-efficient products.

« LED light bulbs.

+ Smart thermostat.

+ Advanced power strip.

« Faucel aerators.

+ Pipe wrap.
« Recommendation of additional upgrades to further reduce energy use and

lower your electric bill.

Request your free Small Business Energy Assessment

2) entergy
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= ANew Orleans Program

March 10: Unlock the tax savings of energy efficiency (Email 1)

)

EnergySmart~ 5 Entergy Solutions

=" % ANew Orisans Program

Unlocking the tax savings of energy efficiency

¥ Date
Wed., April 2, 2025

Time
8-11:30 a.m.

Location
MNew Crleans Biclnnovation Center
1441 Canal St., New Orieans, LA 70112

Energy Smart welcomes you to a presentation by experts from the consulting firm
CSS| Energy Services regarding the tax advantages of completing energy efficiency
projects. CSSI has provided engineering-based cost segregation studies and tax
analysis studies for businesses since 2003. Topics include:

=« Cost segregation — identification of commercial building components eligible for
accelerated depreciation.

=« Section 179D energy efficiency deduction — allows for the expensing of $0.30 to
$1.80 per square foot for qualifying projects.

= Research and development tax services — tax credits for innovative product
development.

« Green Zip Tape — a patented drywall tape that allows you to reduce tax
liabilities.

We kandly ask that each individua! stterdee complete a separate submission using the REVP form.
Thank you, and we look forward to seeing you at the event

2) entergy
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A New Orleans Program

March: Unlock the tax savings of energy efficiency (Email 2)

.'\

Smart S} Entergy Solutions

Unlocking the tax savings of energy efficiency

Energy Smar welcomes you Lo a pressedation by eperts from the corsulling fimm
CE8| Enewgy Services regarding the e adventages of completng energy efficency
prgects. CE3 has provided engineering-turssd oost segregalion sludies and b
anahyss s for busneses snos 2000

Date

Weed, Al 2, 2025
Time

130 am

Location
Heww Orlaans Bialnmovadon Center
1449 Canal SL, Mew Orleans, LATOT2

s e
T o, e ww ik

Featured speakers

Kevin Fitzwilliam

Tralning & Workforce Devalopment
Speciaist, Energy Smart

Kz will caver updiies io e Energy Smerl
g in 2025 He hers worked wilh Energy
Semaw sinoe 2018,

Kathy Ferguson

Senbor Executive
Caah Flow Speciallat, C38I

Kathy has oecicaied the pest 35 yeans o
rcnitting csh fow-producing firencial senices
malianwice, with over 15 years al TS She
serves 3 diverse range of ndustries incduding
Frerical, dentod, real estte o bospitaliy, Known
a5 e "Ciash Flow Speciahel,” she educaies tax
professsionls on sialemges such as oosl
segregation and enengy ofcency tax oredils,

Brian Liles

Executive
Fmalnmmﬂnlpal C38l

Brisn i an erery-svings expert wilh aver 22
yers of expesience |eacding projects for majar
enengy Service companies. and ralional ighing
companies, with a poriaio exceedng 2000
acrees sechors bk solar, lighting, YFD and HAC
sysiers He has sucossshuly imolernented large-
sl eregy profecis for JC Penmey, Sears and
Starbucks, == wesl 2= hotels, aimons, miliary
ases and schools. Brian feguently spesks ot
natianal canferences. on innovaive: esnings
strategies o affss project costs

Brian Broussard

Exscutlve Vice Prealdent
of 1730 and R&D, G531

Brian leverages his archileciural Backgroond io
mmimize taw credits and deductions for
companies by smpifying comples. tednoenie
processes. He provides recommendations
forused on implementing and documendng tis
benefits for e corporations in ponstnodion,
Frariciring, ey o ergiresing.

Biolnnovation Center

The New Crisars Bialnnovation Center is Gald-Cetilied by the T raling sysien.
s design masinizes denydight and sommaster rarapemed menerions such as
permeable concrete parking and a bossale Atend (o learm more shou the design.

] entergy
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A New Orleans Program

March: Unlock the tax savings of energy efficiency (Email 3)

A
<
‘Smart * S Entergy Solutions

A New Orleans Program

Tax savings of energy efficiency presentation

Breakfast Networking Presentation

Energy Smart welcomes you to a presentation by experts from the consulting firm
CSSI Energy Services regarding the tax advantages of completing energy efficiency
projects. CSSI has provided engineering-based cost segregation studies and tax
analysis studies for businesses since 2003.

Learn more

We kindly ask that each individual attendee complete a separate submission using the RSVP form.
Thank you, and we look forward to seeing you at the event.

3 entergy
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A New Orleans Program

March: Unlock the tax savings of energy efficiency (Email 4)

Smart*

ANew Orleans Program

5 Entergy Solutions

Last chance to RSVP

Energy Smart welcomes you to a presentation by experts from the consulting firm
CSSI Energy Services regarding the tax advantages of completing energy efficiency
projects. CSSI has provided engineering-based cost segregation studies and tax
analysis studies for businesses since 2003

Date
Wed., April 2, 2025

Time
8-11:30a.m.

Location
New Orleans Biolnnovation Center
1441 Canal St., New Orleans, LA70112

Agenda

8-9 am.: Rec king/breakf:

9-11 a.m.: Presentation by CSSI Energy Services team
11-11:30 a.m.: Networking

We kindlly ask that each individual attendee complete a separate submission using the RSVP form
Thank you, and we look forward to seeing you at the event

146

Featured speakers

Biolnnovation Center

Kevin Fitzwilliam

Training & Workforce Development
Specialist, Energy Smart

Kevin will cover updates ta the Energy Smart
program in 2025. He has worked with Snergy
Smart sincs 2012

Kathy Ferguson

Senior Executive
Cash Flow Specialist, C55I

Kathy has dedicated the past 35 years to
providing cash-fiow-producing financial services
nationwide, with over 15 years at CSS1. She
serves a diverse range of industries including
medical. dental. real estate and hospitality. Known
as the "Cash Flow Specialist,” she educates fax
professionals on strategies such as cost
segregation and energy eficiency tax credits.

Brian Liles

Executive Vice
President/Principal, CS51

Brian is an energy-savings expert with over 22
years of experiance leading projects for major
energy service companies and national lighting

ies, with a porifolio ing S200M
across sectors fike solar, lighting, WFD and HVAC
systems. He has successfully implemented large-
scale energy projects for JC Penney, Sears and
Starhucks, a5 wel as hotels, siports, military
bases and schools. Brian frequently speaks at
national nces on i . saving
strategies to offset project costs.

Brian Broussard

Executive Vice President
of 1790 and R&D, CSSI

Srian ges his background to
maximize tax credits and deductions for
by simplifying complex t iy

processes. He provides recommendatians
focused on implemanting and documenting tax
benefits far large corporations in constructian,

ing, energy and engineering.

Tha Mew Orleans Biolnnovation Center is Gold-Cerlified by the LEED rating system.

It design daylight and

such as

permeabie concrete parking and & bioswale, Attend to leamn more about the design.

2) entergy
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A New Orleans Program

April 2025: Claim your energy incentives

)
Energ ySmar'?f?

A New Orleans Program

Have you claimed your energy incentives this year?
Businesses may receive up to $200,000 per project with a maximum of
$600,000 per year. Installing new equipment at your business? Incentives
available for HVAC, lighting, refrigeration and more.

Power up your profits

We're here to help.
Tell us about your project
L Request a call from an energy advisor
Al
Leam more about equipment incentives

5 entergy
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148

A New Orleans Program

April 2025: Earth Day Small Business Energy Assessment

[,
Energ ySmarﬁﬁ?

A New Orisans Program

Earth Day, every day: Claim your free
Small Business Energy Assessment

Cut costs, save energy and protect our planet

Here is what you can expect:

= Free one-hour walk-through to evaluate opportunities for energy savings.
« Installation of free energy-efficient products.

= LED light bulbs.

= Smart thermostat.

= Advanced power strip.

= Faucet aerators.

« Pipe wrap.
« Recommendation of additional upgrades to further reduce energy use and

lower your electric bill.

Claim your free Small Business Energy Assessment

a entergy
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A New Orleans Program

April 2025: Earn incentives for LED lighting

,)
Energ ySmar'gg

A New Crleans Program

Earn incentives for
installing LED lighting

Install new equipment for less.
Incentives available for HVAC, lighting, refrigeration and more.

Helping New Orleans save energy and money.

Energy Smart helps Entergy New Orleans electric customers identify energy-
saving opportunities. From homes to businesses of all sizes, Energy Smart
connects customers with trained contractors to help earn incentives while
reducing energy usage.

Request a call

5 entergy |
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A New Orleans Program

May 2025: Beauty Shops (Small Business Energy Assessment)

A
- g
EnergySmart =

# ANew Orleans Program

Glow up your beauty shop for free

You make your clients look and feel their best every day. Now it's your
business's turn for a glow up.

Pamper clients and your wallet.

We're offering free energy-efficient upgrades to beauty professionals like you,
compliments of Energy Smart, Entergy New Orleans’ energy efficiency program.

Here is what you can expect:

« Free one-hour walk-through to evaluate opportunities for energy savings.
« Installation of free energy-efficient products.

« LED light bulbs.

« Smart thermostat.

« Advanced power strip.

« Faucet aerators.

« Pipe wrap.
« Recommendation of additional upgrades to further reduce energy use and

lower your electric bill.

Schedule now

3 entergy
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A New Orleans Program

151

May 2025: Eating Places (Small Business Energy Assessment)

/)
- N7
L Ij( }.‘“g ‘/" 'v}'smart -

“ A New Crieans Program

Serving up free
energy-efficient
upgrades to New
Orleans businesses
Your business keeps New Orleans

fed, and we’re here to help you keep it
running smoothly and efficiently.

Flavor meets efficiency.

We’re offering free energy-efficient upgrades
to local restaurants, cafes and small food
businesses to cut costs and boost comfort.
Compliments of Energy Smart, Entergy New
Orleans’ energy efficiency program.

Get started

« Free one-hour walk-through to evaluate opportunities for energy savings.
« Installation of free energy-efficient products.

« LED light bulbs.

« Smart thermostat.

« Advanced power strip.

« Faucet aerators.

« Pipe wrap.
« Recommendation of additional upgrades to further reduce energy use and

lower your electric bill.

Schedule now

3 entergy

Here is what you can expect:
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A New Orleans Program

May 2025: Places of Worship (Small Business Energy Assessment)

8
s g
EnergySmart =

£ A New Grieass Pragram

Empowering your mission with a free
Small Business Energy Assessment

Rooted in community

» Free energy-efficient upgrades to places of
worship.

« An initiative by Energy Smart, Entergy New
Crleans® energy efficiency program.

« Aszervice to help Entergy New Orieans
electric cusiomers save money through
energy efficiency incentives and education.

Powered by purpose

14 years serving Mew Orleans.

561,400 000 in incentives.

135,000 homes and businesses served.
500,000,000 kilowatt-hours (kMWh) saved.
Recommendation of additional upgrades to
further reduce energy use and lower your
electric bill.

Provided at no cost

» Free one-hour walk-through to evaluate
opportunities for energy savings.
» Instaliation of free energy-efficient products.
» LED light bulbs.
» Smart thermostat.
+ Advanced power strip.
» Faucet aerators.
» Pipe wrap.

( Schedule now )

Ready to get Energy Smart?
Visit energysmartnolainfo. Call tofli-ree 866-721-0249 Email info@energysmartnolz.info

2) entergy
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A New Orleans Program

May 2025: We're here to help your business (SBEA)

5
n
EnergySmart =

A New Orleans Program

We’re here to help your business

JO0e0®

Request your free Small Business
Energy Assessment compliments of
Energy Smart, Entergy New

Orleans’ energy efficiency program.

Energy Smart energy advisors help make
the process simple and easy for business
OWners.

( Schedule now )

2) entergy

Ready to get Energy Smart?
Visit energysmartnola.info. Call toll-free 866-721-0249. Email info@energysmartnola.info.

Energy Smart is a comprehensive energy efficiency program developed by the New Orleans City Council
and administered by Entergy Mew Orieans, LLC. ©2025 Entergy Services, LLC. All Rights Reserved.
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A New Orleans Program

May 2025: Free energy-efficient upgrades (SBEA)

A
- h) g
EnergySmart~

A New Crleans Program

Free energy-efficient upgrades

L] M -

. [ i
B A
wET v ke _ -1
&
7 a

Energy Smart helps businesses like yours uncover opportunities to:
« Reduce your energy use.
« Save on your electric bill.
« Improve workplace comfort.

Submit a Small Business Energy Assessment request, and Energy Smart will
handle the rest.

( Schedule now )

Ready to get Energy Smart?
Visit energysmartnola.info. Call toll-iree 866-721-0249. Email info@energysmartnola.info.

2) entergy
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A New Orleans Program

June 2025: Eating places summer lull (SBEA)

A
<
'vSmart+

~* < & Hew Orleans Program

V009 0®

Make the most of the summer lull

Boost energy efficiency at no cost

We're offering free energy-efficient upgrades to local restaurants, cafes and
small food businesses to cut costs and boost comfort, compliments of Energy
Smart, Entergy New Orleans® energy efficiency program.

Request free
assessment

Here is what you can expect:

« Free one-hour walk-through to evaluate opportunities for energy savings.
« Installation of free energy-efficient products.

« LED light bulbs.

+ Smart thermostat.

« Advanced power strip.

= Faucet aerators.

= Pipe wrap.
= Recommendation of additional upgrades to further reduce energy use and

lower your electric bill.

Your business keeps New Orleans fed, and we're here to help you keep it
running smoothly and efficiently.

Get started

2) entergy
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A New Orleans Program

July 2025: Small Business Energy Assessment

A
g
EnergySmart =

“ A HNew Orleans Program

Smart thermostat

e e Pre-rinse spray valve

Yo v

—

‘ "'""e-,. | _
Adisrond \:f S| —

power strip

E/ LED
77 kght bulbs

Eneng :.f.@,

Free energy-efficient products

We're offering free energy-efficient upgrades to small businesses to cut costs
and boost comfort, compliments of Energy Smart, Entergy New Orleans’ energy
efficiency program.

Here is what you can expect:

= Free one-hour walk-through to evaluate opportunities for energy savings.

« [nstallation of free energy-efficient products.

= Recommendation of additional upgrades to further reduce energy use and
lower your electric bill.

]

J“ Request your free
4 Small Business Energy Assassmeant

2) entergy
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A New Orleans Program

July 2025: Small Business Energy Assessment Remarket

EnergySmart =

A New Crleans Program

Request your free
Small Business Energy Assessment

We’re here to help your business

Request your free Small Business Energy Assessment compliments of
Energy Smart, Entergy New Orleans’ energy efficiency program.

Energy Smart energy advisors help make the process simple and easy far
business owners. Click or scan the QR code to request your free assessment.

s VO0080®

3 entergy
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A New Orleans Program

August 2025: Grocery Sector Campaign Lead Generation (Large C&lI)

158

Upgrade your store with energy-efficient
solutions and earn cash incontives

e Drbparns pomnens opsinmecs Bns smg sdvariage ol B oety of sacom
s tunities. Peaugh Eneige Sran, Exbay Mos Ovans’ erensy aflclano
[d L

How Energy Smart can help your business

E vy S Paodpes Bipinesie e i ra ook G20 oendies 00 DDk
sy pficiecd upginiiel WRelier pior busieeet B o o il wn he @

malanin fix i
1 Cofladl 3 endigy v
2 Leem bt m“ﬂm-ﬂthm

B rnplamess e aneegs efcieney e
B Faceive & theck bnits mad for ap ia 100% o P S0 o e g

e frnl Wiop b echeduling an appoinemens with §n ey sddns - own eet
b g e il AT v anlL.

(PR S e
AL e e N bl CE R RR R S e T, B e
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A New Orleans Program

August 2025: Grocery Sector Campaign Remarket Email (Large C&l)

Grocery sector savings and incentives
i b b Did yeu knew?
o gl i b

ety dires cormmumsd Foul bmes
il iy (e sgiiing Sl i i tpineal
o bl

Click or scan the
OR codes to get started

Sy propec] Hhal saves smergy wilhan &
WO cin b incsiized Mg Ensigy
Sranrt s canlionn [ opeet metddaie Caonbasl
an ey S for mony Selsds
IncErkvEs e dEUDE R Dy

refriger sl Sopapinend ard setrofiing of
wxe Syaen

P b T LT
oo e Aty o o4 e BT BN [ o e Yt 0

2) entergy |
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A New Orleans Program

August 2025: Grocery Sector Campaign Remarket Email

A

i <

EnergySmart =
e

Cut costs and el ot s hoibialy ome o
conserve energy I e —

Lty
-

Ry
ey

10-20% of office electricity costs can
b reduced by implementing

measures incentivized by the Energy Metivten
Smart program.

HVAC tune-up

Incentives available for AJC, heat
pump and chiller tune-ups.

$225-82,500 per unit

Lighting and lighting controls

Incentives available for lighting
controls including sensors and
daylighting controls.

$32-5165 per unit

Exterior LED lighting

Incentives available for replacing
outdoor lighting with LED lighting.

$6-3415 per lamp

}" Contact an

@ anergy advisor

Faany 10 get Enargy Ymurtd

Vel SRR BRI Gl o BEE T3 QALY Eomd IESDIAORG Y ITIGH 10

3 entergy

August 2025: Collaborative tune-up email with CLEAResult.
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161

A New Orleans Program

)]
EnergySmart

i N Dripr Frogres:

g

Tune-up and
tune into savings

~

No-cost heating and cooling tune-up

Cut costs and cool down your bill

Our CoolSaver aar condiioner lune-up is designed to deliver
savings and comfort for businesses_ Schadule your tune-up
{oday, and a qualfied tachnicizn will inspect, chean and
oplimize your heating and coaling system—at no cost to
you

A simple process:
1. ¥our facility's system is evaluated for ebgibdity.
2 A Nane-up I compiated,
3 An instant discount 5 Appsed 1o your invoRce.

Benefits:
+  ANG-cOsT fune-up with an nstant discount
« A mone efficiant system
» Lower cooling cosls.
= Improved humidy control
+ Exbenced aquipment life

During a tune-up, a qualified technician will:

Megswre indoor aifow, and comact if needed.

Inspect filter, and change or clean if difty

Clean qubdoor Condenser coss

Ingpect indoor coil, and clean if gy,

Ajust refrigerant charge to the manudacturer’s specification, using a digital
redfrigarant anaiyzer.

Whe is eligible?
Entergy New Onieans commerctal customars with DX of
I s | feal pump sysiems thal are ot least @ year old and haven't

m received @ fune-up within the jast five years are ehgile

CHck here fo SEn-1E

Schedule your tune-up
To gel stamed and schedule your lune-Ug of for more information, speak
to 8N enargy advisor at 504. 2396868 or infodenergysmartnola.com.

'r
a enteragy
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A New Orleans Program

September 2025: SBEA Email

= gy i Bl LT,

Amp up your savings

Free enerqgy assassment

Oont el erengy oo oot Rin youl praie. Ll ou eeergy S e s
MERACE VAP ERENGY BRE and e on yorr el il w3 fres Smal
Dapme sy @ negy &sieyimeai, CompmmeeTy ol Enengy Smal. Enlingy P
Corlegns' enegy ERCERCY SFOQIET

P 0 fapel

# Fros (mENoun e pk-Foough & evanals coporiuabes N eiengy sowas

& [nsialion of See enemgy efioend procucls

LED ngsl Doty

rri] T S

ATNEnied pRacl Jing

Faiplin imiars

Mg wrap

= AecomrmendEssn & Fadhonal e ades i Urthes redace seergy use and
W i @bisciTt bl

DT Wil 50 WLt saseny] ditiJy @l oy Segeeil Eur Mes assi iy
a5 prnnmanl day

Schodalle todoy

Huary in e Faeegy reaed D
PO e et | i) ool -leg EELT | (L YIRS LT
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A New Orleans Program

September 2025: Energy Smart fund remaining (Small and Large C&lI)

Smart

LF:{hri}!j:HhHLhHﬂ

Gt jous shava of
the Eurgrﬁrrml:

Poel, wiirn B 1 Bred il el pheedy aevie wpoeade? Li Lnegy S,
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September 2025: SBEA Email

. L
EnergySmart+

i Yorw Dhligazin Frogres

Laissez les bons temps rouler

with energy savings for your business

Free energy assessments
exclusively for small business customers

Schedule today

Let the good times roll with Energy Smart, Entergy New Oreans' energy -
eMclency program. We're here 1o help you Uncover ways 1o reduce your energy
use, save on your electric bill and improve workplace comfort. Schedule your
free energy assessment so you can start enjoying your savings

What to expect:

+ Free, gne-hour walk-through 10 evaluale opporfunilies for energy savings
+ Insialiation of free energy-efficient products

= LED light buibs,

« Smar thermostat

« Advanced power sirip

« Faucet aerators

« Pipe wrap,
« Recommendation an additional upgrades to further reduce energy use and

bwer your electric bl

Click free energy assessment to learn how o start saving today.

Ready be get Energy Smast?
Wisd gnergysmarinoly.com Call iof-free 504-275-6665. Email infodienergysmaringla.com

3 entergy
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September 2025: Energy Smart fund remaining

A
~ <G
EnergySmart =

=~ % ANew Origans Program

Get your slice of the
Energy Smart fund

Let us help supply your business
with energy-saving upgrades.

Upgrade your business with energy-efficient
solutions and earn cash incentives

New Orleans business customers are taking advantage of a variety of savings
opportunities through Energy Smart, Entergy New Orleans’ energy efficiency
program.

Energy Smart helps businesses like yours receive cash incentives to complete
energy efficiency upgrades. Whether your business is large or small, we have a
solution for you.

How Energy Smart can help your business

Not sure how to fund your next energy-saving upgrade? Let Energy Smart help
pay for it through the Energy Smart fund.

The Energy Smart fund for 2025 is $5.6 million. Don't miss out on getting your
share. To date, close to $3.6 million has been claimed by local businesses for
their projects.

Click the button below and tell us the types of upgrades you want. Our energy
advisers will get the maximum cash incentives available. These incentives can
cover up to 100% of project costs for upgrades such as LEDs, HVAC and
lighting controls, as well as refrigeration.

Request funds

Visit Businesses | Energy Smart NOLA for other business offerings.

Ready to get Energy Smart?
Visit energysmarinola.com. Call toll-free 504-229-6868. Email infof@energysmartnola.com.

2) entergy
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September 2025: Trade ally advisory group meeting invite
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Golf at the Trade Ally Advisory Group
Meeting Sept. 25
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October 2025: Energy Awareness Month Lead Gen
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October 2025: Energy Awareness Month Remarket

jySmart #

¥ & R Orl rawa Pangassn

Energy Smart offers energy-saving
upgrades to help you reduce your utility bill
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October 2025: Trade ally sales training invite
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October 14: Trade ally sales training
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October 2025: Benchmarking: What it means for you
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October 2025: IFMA golf tournament post-event follow-up email

= N7
EnergyvSmart»

A Mwa Dateaca Progras

From the green to going green — We've got you
covered

Thanks for connecting with us a1 tha IFMA Louisiana Goll Tournament. Whether
i's your Business or your home, our team s here (0 help you lower enengy
costs, upgrade equipment and boost performanca

Our gnergy advisors will get the mastimum cash incentves available These
incentives can cover up to 100% of project costs for wpgrades such as LEDs
HVAL ard ighting controls, as well as refngeration

We are ready to halp your company receive cash incentives and install enegy.
Saving aquipment

Reguest a call from an energy advisor

Ready to gel Energy Sman?
VisE gy Emaninobycon  Call tol-inee S04-F20GB60. Email ille ) ¥ Smarn e, com

=) entergy
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November 2025: Prepare your business for the holidays (Email 1)

Energyamart

e L]

Let's get your business ready
before the holiday season begins

Enargy-efficient upgrodes made easy for your business
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November 2025: Prepare your business for the holidays (Email 2)

A
. s
EnergySmart

B e D b s P

Get ahead of the holidays — and get
rewarded for it

Enorgy-efficient upgrades that pay off.

Wit onoes Thee hiolidary Tush will begin soon, and ypgrades meghd be the st theng
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November 2025: Prepare your business for the holidays (Email 3)

Last chance for energy-efficient
upgrades before the holidays begin

Tha helidays ana hiefa, and this s your fnal opportumity to complete upgrades
i clum cEsh neontvies and onergy-aficient upgeades or your busingas

Withethar 1175 legivting, HVAL or redngeralon, our bedem Can e you cul cossts
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il ey

Schedute 3 call with an enefgy expen
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November 2025: Energy Smart fund

)
N\
jySmart *

“ A New Orleans Program

—
™

CINE]

T

Any

business.

Last chance to claim your share

Not sure how to fund your next energy-saving upgrade? Let us help you pay for
it through the Energy Smart Fund.

The Energy Smart Fund has $250,000 remaining in 2025 for businesses in
Orleans Parish. To date, local businesses have claimed $5.3 million in funds.

We’re here to help

Energy Smart energy advisors help make the process simple and easy for
business owners.

Request a consultation

Ready to get Energy Smart?
Visit energysmartnola.com. Call toll-free 504-229-6868. Email info@energysmartnola.com.

3 entergy
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December 2025: SBEA Holiday Email

=4 New Orlsans Progsam

A big gift for your small business compliments of Energy
Smart, Entergy New Orleans’ energy efficiency program

Here is what you can expect

« Free one-hour walk-fhrough to evaluate opportunities for energy savings.
» Installation of free energy-efiicient products.

« LED light bulbs.

» Smart thermostat.

» Advanced power strip.

« Faucet aerators.

» Pipe wrap.
» Recommendation of addiional upgrades to further reduce energy use and

lower your electric bill.

Request your free Small Business Energy Assessment

3 entergy
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December 2025: SBEA Holiday Email

&
N
EnergySmart=

A New Orleans Program

Our gift: Free Small Business Energy Assessment

Energy Smart provides additional support for small business Entergy New
Orleans customers. Request your free Small Business Energy Assessment
compliments of Energy Smart, Entergy New Orleans’ energy efficiency program.

Request your free assessment

Learn more

5 entergy
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December 2025: SBEA Holiday Email
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“ A New Orleans Program

'e

Our gift: Free Small Business Energy Assessment

Energy Smart provides additional support for small business Entergy New
Orleans customers. Request your free Small Business Energy Assessment
compliments of Energy Smart, Entergy New Orleans’ energy efficiency program.

Here is what you can expect:

« Free one-hour walk-through to evaluate opportunities for energy savings.
« Installation of free energy-efficient products.

« LED light bulbs.

« Smart thermostat.

« Advanced power strip.

« Faucet aerators.

» Pipe wrap.
« Recommendation of additional upgrades to further reduce energy use and

lower your electric bill.

Request your free assessment

Ready to get Energy Smart?
Visit energysmartnola.com Call toll-free 504-229-6868. Email info@energysmartnola.com

5 entergy
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December 2025: Digital Holiday Card

A
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EnergySmart =

“ A New Orleans Program

Happy Holidays from Energy Smart

As the holiday season approaches, we at Energy Smart want to take a moment
to express our heartfelt gratitude for your participation throughout the year.

Wishing you a wonderful holiday season and a prosperous New Year! \Warmest
wishes.

Sincerely,
The Energy Smart team

3 entergy
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Trade ally newsletters

March 2025: Q1 newsletter

A
;{Qp
yomart
Trade ally

newsletter

Q1 program update

As of March 12, the program had 21 trade allies or contractors have

reached 36% of its energy savings goal submitied a total of 45 projects.
of 43,902,917 kWh.

Recognizing new trade allies

T

—J

Energy Smart is excited to welcome these ifrade allies that have registered in 2025:
« Engie Insight Services
« Rexel USA
« All-Star Electric Services
» Sharkey Mechanical Services
« Atlas Copco Compressors
» G&R Professional Services
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Training

= T

\Wed., April 2, 2025

# Date
k

Time
8-11:30 a.m.

Location
MNew Orleans Biolnnovation Center
1441 Canal 5i., New Orleans, LA 70112

Energy Smart welcomes you to a presentation by experts from the censulting firm
CS5l Energy Services regarding the tax advaniages of completing energy efficiency
projects. G551 has provided engineering-bazed cost segregation studies and tax
analysis studies for businesses since 2003. Topics include:
« Cost segregation - identification of commercial building componenis eligible for
accelerated depreciation.
= Secflion 179D energy efficiency deduction — allows for the expensing of 50.30 to
51.80 per square foot for qualifying projecis.
« Research and development fax services — tax credits for innovative product
development.
« (Green Zip Tape — a patenied drywall tape that allows you fo reduce tax
liabilities.
« (Case studies thai illustrale application of HVAC systems in various scenarios.

We tondly 2sk thaf each ndiidual attendes complets 3 separste submission using the REVF form.
Thank you, and we fook forward fo seeing you ! the ewvent

Workforce development

Building automation curriculum advances

©n March 13, Energy Smart facilitated a discussicon with Dr. Solomon Yin of UL-
Lafayette, a mechanical engineering professor seeking frade afly input to assist his
goal of developing academic curriculum and employees in building automafion. Trade
alfies in Energy Smart can provide Dr. Yin feedback on the skills, cerfifications and
professional fraits that incoming professionals in automation need fo thrive in this
field. If you specialize in aufomafion and were unable to aftend the March 13 webinar,
you can siill provide insight to Dr. ¥in by contacling Kevin Fitzwilliam.

UL-Lafayette seeks trade ally responses to energy efficiency survey
UL-L afayette invites you toc complele an online survey aimed at enhancing workforce
development in the building energy efficiency sector. This survey covers your

company's operations, essential skills and cerifications, fechnical training

experiences, recruitment strategies, and demographic information. The University of
Louisiana at Lafayefte will use the collecled data lo create fraining programs tailored
to local business needs. The survey will fake approximately 15-20 minutes fo
complete.

Faor questions, contact Havin Fitzwilliam at kevin.fitzwilliami@aption. com.

3 entergy
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June 2025: Q2 newsletter

A
X
yomarty

Trade ally
newsletter

Q2 program update

As of May 30, the program reached
52% of its energy savings goal of
43,902,917 KWh.

Sixty-four trade allies or contractors
submitted a fotal of 194 projects.

Recognizing new trade allies

Energy Smart is excited to welcome these frade allies that have registered in the
program since March:

= YKH Consulting

= Francois’ PowerHouse

= Hussman Corperation

» 5 Design Master

= Air Tight Construction

Trade Ally Advisory Group meeting

Date
Tuesday, July 1

Time
9-9:30 a.m.

Location
Virtual

Training: Seeking trade ally feedback

Energy Smart is seeking your feedback on the type of training you would like the
program to offer. Over the years, Energy Smart has provided fraining on a variety of
topics such as building autemation controls, HVAC fundamentals and sales
cirategies, as well as providing networking events and panel discussions. To ensure
that the program is providing high-guality training, we would like to consider your
zuggesfions. Click here to provide your input.

Training feedback survey

A
[T
roySmart™

Commercial

Trade ally
newsletter

Q2 program update

Az of May 30, the program reached
52% of its energy savings goal of
43,902 917 KWh.

Sixty-four trade allies or confractors
submitted a fotal of 194 projects.

Recognizing new trade allies
Energy Smart is excited to welcome these trade allies that have registered in the
program since March:

« YKH Consulting

= Francois’ PowerHouse

» Hussman Corporation

= S Design Master

= Air Tight Construction

Trade Ally Advisory Group meeting

Date
Tuesday, July 1

Time
9-9:30 am.

Location
Virtual

Training: Seeking trade ally feedback

Energy Smart is seeking your feedback on the type of training you would like the
program to offer. Over the years, Energy Smart has provided training on a variety of
topics such as building automation controls, HVAC fundamentals and sales
strategies, as well as providing networking events and panel discussions. To ensure
that the program is providing high-guality training, we would like to consider your
suggestions. Click here to provide your input.

Training feedback survey
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Chiller tune-ups

To ensure a successful pre-approval for a chiller tune-up, trade allies should contact
Energy Smart staff to confirm that a chiller tune-up has not occurred at the facility
within the last three years. Then, during the tune-up, the trade ally should take a
series of photos. At a8 minimum, the program requires a close-up photo of the
nameplate of the chiller as well as a photo of the chiller itself. Preferably, an action
photo of the worker(s) performing the tune-up should also be included.

Workforce development

Bayou Chapter of the Association of Energy Engineers

Trade allies are welcome to join the clean-energy networking group called the Bayou
Chapter of the Association of Energy Engineers, which kicked off earlier this year. The
Association of Energy Engineers is a nonprofit professional society founded in 1977
that promotes scientific and education interests in the energy industry. The Bayou
Chapter brings together professionals working in energy efficiency and renewable
energy in Louisiana for networking and education. Over the next few months, it will
host webinars on a range of topics, and in-person meetings will recommence in the
late summer. For membership prices, contact azeonthebayouf@gmail. com.

Tulane University Career Management Center

Energy Smart has developed connections within the Tulane University Career
Management Center to help trade allies connect with students pursuing a Master of
Management in Energy. If vour business is looking for specialized graduates or
current students in energy management or business analytics, Energy Smart can
assist you.

For questions, contact Kewin Fitzwilliam at kevin fitzwilliam@aptim.com.

a entergy

Energy Smart is a comprehensive energy efficency program developed by the Mew Oreans City Counil
and administered by Entergy Mew Creans, LLT. ©2025 Entergy Senices, LLC. All Righis Resened

Cur maifing address is:
Energy Smart

1100 Poydras St., Suite 2080
Mew Crleans, LA 70182

Want to change how you receive these emails?
‘fou can wodate your preferences or unsubscribe from this list
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September 2025: Q3 newsletter

A
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A Newr Dvlaans Prigrim

Trade ally
newsletter

Q3 program update

As of Sept 4, the program reached Seventy-seven trade allies or

T0% of its energy savings goal of contractors submitted 2 total of 280
43,802,817 kWh, projents.

Nearly 52 million in incentive funding is sfill available for this program year.

Recognizing new trade allies

Energy Smart is excited to welcome these trade allies that have registerad in the
program since July:

= Gootee Construction.

= Charlie Rick Enterprise.

= Hospitality Energy Consuliants.

= A-TLED.

= Singleton Heating & Cooling.

Emphasis on lighting

Energy Smart anticipates a reduction in overall LED incentives in the next few years,
as there have already been reductions in the types of lighting that can be incentivized
in prior years. Lighting frade aflies have an opportunity to encourage customers to
expedite potential lighting projects that the program can incentivize. Energy Smart
staff members are available to provide contest to customers.

Small business direct install registration
available to trade allies

Are you interested in providing services particularly to smail business owners?
Energy Smart makes it easy for frade allies to do so throwgh the Small Business
Direct Install (SBDI) program. Trade allies can complete 3 fillable POF in place of the
Excef application. The SBDI application contains measures in lighting and
refrigeration. Customers with small commercial accounts are efigible to take
advantage of the SBDI program.

September

Trade ally advisory group meeting

Date
Thursday, Sept 25

Time
2-5pm

Location

Five O Fore Golf

3800 Howard Ave.

Mew Orleans, LA 70125

Energy Smart has reserved Five O Fore Goff from 2-5 p.m. on Thursday, Sept. 25.
Pregram staff will provide updates starfing at 2:20 p.m. The guest speaker from the
City of Mew COreans Office of Resilience and Sustainability will discuss the city's
Benchmarking Crdinance and what opportunities that could provide trade allies. The
advisory group mesting will be followed by goff and socializing. Food and drink will be
provided. We look forward to seeing you at the event.
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October

Trade ally sales training

Date
Tuesday, COct. 14

Time
23.m. - noon

Location

Energy Centre

1100 Poydras Strest, Suite 800
Mew Orleans, L& 70183

Sales trainer Carl Hermick of Sandler Selling will offer 2 training from € a.m.- noon on
Oct. 14. Hemick =pent 15 years in engineering, project management and sales
positions. He was then on a team of trainers for DaimlerChrysler for 11 years.
Beginning in 2008, he established a Sandler Training Center in Baton Rouge,
coached execufives for Ford and founded the LSU intercollegiate sales team. Herrick
iz an active board member of the Zachary Rotary Club.

“My goal for decades has been o give back to the state of Louisiana by elevating the
sales profession through coaching salespeople at all levels and business leaders who
will go on to lead great companies.”

Food and drink will be provided, and parking will be validated.

November
Benchmarking presentation

= - Date
Thursday. Mowv. 12

Time
2-11 a.m.

Location

Hilton Riverside

Two Poydras Sireet
Mew Orleans, LA 70130

Trade alfies are welcome to attend an event Energy Smart is hosting at the Hilton
Riverside on Mowv. 13. The event is a great networking opportunity, as facility directors.
from a vanety of industries will be in sttendance. Two representatives from the City of
Mewr Crleans Office of Resilience and Sustainability (Sophia Winston, energy policy
and program manager, and Jackson Wright, FUSE executive feltow) will present on
the city's new benchmarking ordinance which was passed in July 2025, Additionally,
Dir. Zhthong Pang, assistant professor at LSU in construction management. will
present on a technical topic.

Forguestions, coniact ¥ewin Fitzwalliam at kevinfitzwilliam@agiion.com

3 entergy
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December 2025: Q4 newsletter

P

EnergySmart =

= % ANew Orieans Program

Commercial

Trade ally
newsletter

Q4 program update

As of Dec. 22, the program reached Ninety trade allies or contractors
985% of its energy savings goal of submitted a total of 570 projects.
43,902,917 KWh.

This total sets a record as the highest number of projects in program history. The
Trade Ally Network is the driving force behind those projects, and Energy Smart
expresses its appreciation to all trade allies that have submitted projects this year.
These projects have resulted in over $5 million in incentives benefiting

customers. There remains a limited incentive budget for new 2025 projects. Thank
you all for your participation this year.

2026

Energy Smart has received program approval from the City Council for the next
program cycle, and trade allies can now submit 2026 projects for pre-approval At that
point, we will be able to begin pre-approving projects scheduled for installation next
year, and we encourage trade allies to submit those projects. The trade ally and
customer will first receive an “on-hold” email and then a second email at the time
funds have become available. It is at that time that Energy Smart will begin pre-
approving next year's projects.

Recognizing new trade allies

Energy Smart is excited to welcome these trade allies that have registered in the
program since October:

« Guillory Sheet Metal Works.

« NAC Builders.

+ Building Controls & Solutions.

« Utility Metering Solutions.

« Grizzly Commercial Roofing.

« Pisciotta Bros.

« Antoine Enterprises.
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Trade ally survey
Energy Smart values the feedback of its trade allies. The success of the program

depends on the trade ally engagement. We are asking you to complete this four-
question survey so that it can help us plan for another successiul year in 2026.

Complete survey

Trade ally awards and kick-off event

Date
Thursday, Jan. 15, 2026

Time
9-11 a.m.

Location
Student Life Center of Delgado Community College

RSVP

We will send a separate email announcement with the invitation. We encourage you
to reserve this date and time on your calendar in the meantime.

For questions, contact Kevin Fitzwilliam at kevin fitzwilliam@@aptim.com.

2) entergy

Energy Smart iz a comprehensive energy efficiency program developed by the New Creans City Council
and administered by Entergy New Orleans, LLC. &2025 Entergy Services, LLC. All Righls Reserved

Cur mailing address is:
Energy Smart

1100 Poydras St., Suile 2060
Mew Ordeans, LA 70163

Want to change how you receive these emails?
You can update your preferences or unsubscribe from this list.
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Organic Social

February 2025: Entergy New Orleans Facebook

a Entergy New Orleans
@ February @ a1 11:00PM @

» New year, new website!

Energy Smart launched its new website that makes it easier for customers and
businesses to get energy efficiency guidance and cost-saving incentives!

Check it out J httpy//enter.gy/6185xCQtl

New website,
more ways to save
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April 2025: Entergy New Orleans Facebook

ﬁ Entergy Mew Orleand
— @
Foin Energy Smait for a free presentation by industry experts about the
e acvantages of compistng energy ifcency projeas! L L
T April 2 M35
58 AM -11:30 AM
& Mew Orleans Brolrmdvation Centesd

He... Seé more

EVENTRRITEC RS
Unfock the Tax Savings of Energy Efficiency
Template
i
Y Like ) Comment £ Share
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July 2025: Entergy New Orleans Facebook

=\ Entergy New Orleans
- ® June19at10:00AM - Q@

Upgrade your office with energy-efficient solutions and get great rebates.

Learn more J http://enter.gy/61824TEbi

" -

.

GACY

COREVALUES

[f) Like (J Comment

190 Energy Smart Annual Report Appendix — Program Year 15



191

July 2025: Entergy New Orleans Facebook

=) Entergy New Orleans
-e 3d-Q

Make your business stronger with energy-efficient upgrades, save on energy bills and run your office
more efficiently with our rebates.

Learn more g http://enter.gy/61804Tlis

Typical office space electricity use in

the Southern United States

Computing
9%

Lighling
17%

Ventilation
25% f

Miscellaneous
31%

Cooling
18%

[fb Like (D Comment
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Newsroom Articles

February 2025: New Website Newsroom Article

July 2025: Office Sector Newsroom Article

Insights > Upgeade: your

Upgrade your business with energy-efficient solutions and earn

cash incentives

How Encrgy Smart can help your businass.

sl we: heave:  sclkation for you.
1. Contact an encrgy adveot
2

2 Imploment yous cncrgy fficency profect
4. Rocrive a chock in the mai for up 10 100% of the cast of you propct

*  LED highting upgrades.

© ACHme g

* Smut thomostst insallation.
* Andmore.

advisor today.

e
Now Oreans Commercia ustomers Community pctneriip Customers
Entogy sl Energy orcency Energy sman oL

Suatainasity

«§ New Orleans Editorial Team

Energy Smart Annual Report Appendix — Program Year 15



&
EnergySmar"%?

A New Orleans Program

Program Collateral
C&I Overview

Energy Stiart

v Orleans Progiam

Commercial and Industrial offerings

Energy Smart is Entergy New Orleans’ energy efficiency program that incentivizes customers to perform energy-
saving upgrades in their facilities. The program works with business owners, facility managers and trade ally
contractors to identify opportunities and provide cash incentives for completing eligible upgrades with proven
energy savings.

Incentives are available for equipment upgrades that result in a

verifiable electric usage reduction, such as: Energy-efficient upgrades can help your

business:

Lighting and lighting controls. | . 3
HVAC replacement and controls. ncrc]'aae comtfort for customers an
CoolSavers A/C heat pump tune-up. ST oy S
5 ’ Lower maintenance costs with longer-
Commercial chiller tune-ups. I T GG
" 3 2 ting, n ty t .
+ Commercial kitchen equipment. asting, high-quality technology
S 7 Increase occupancy rates
Building automation systems.
C . ]nC(EaSG asset Va|ue
ompressed air systems.

Per-project incentive cap Annual per customer incentive cap

$200,000 $600,000

Across all projects and accounts.

Follow these few steps to start saving today.

Contact Energy Smart to learn if '?f: Receive incentive check.

pre-approval is required.

| Prepare application submittals ||
- and complete work.

Visit energysmartnola.com, email Ela5E
info@energysmartnola.com, scan the QR code
or call 504-229-6868. O

5 entergy
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Offering information

Energy Smart is available to all Entergy Mew Orleans electric customers including:
Small businesses | Non-prefit organizations | Large commercial and industrial facilities | Publicly funded institutions

Equipment incentives

Prescriptive incentives are paid a pre-defined amount per unit for
certain measures in the following categories:

« Lighting and lighting controls.

+ HVAC and HVAC controls.

+ Refrigeration equipment.

+ Commercial kitchen equipment.

Custom incentives

Custom incentives are paid based on the estimated
energy savings, customer size and project type as follows:

+12.5 cents per kWh saved for custom lighting projects in
facilities with peak demand -100 kW (large commercial).

+15 cents per kWh saved for custom lighting projects in
facilities with peak demand <100 kW (small commercial).

+15 cents per kWh saved for all custom non-lighting projects.

Check if the equipment you plan teo install is on the
[ equipment incentive list at energysmartnola.com. If not,
the project will be custom.

Pre-approval is required for all custom projects. Submit
your Application Package including custom energy savings
caleulations to commercialapps@energysmartnola.com.

Scope out the project and complete the Lighting er
O Noan-lighting Workbook to determine the estimated
incentive value. You may download the Workbooks at
energysmartnola.com.

Pre-installation site visit will be performed by the Energy Smart
team.

If estimated incentive value is greater than $5,000,

O pre-approval will be required. Submit your Application
Package to commercialapps@energysmartnola.com. You

must receive pre-approval prior to purchasing equipment.

Once approved, project installation may begin.

If estimated incentive is less than §5,000, pre-approval is
D not required. You may submit your application package
including final invoice to
commercialapps@energysmartnola.com.

Once complete, submit customer-signed Project Completion
Matice and final invoice(s) to
commercialapps@energysmartnola.com.

Program performs post-review and site inspection. Once complete, the incentive payment is approved.

Customer application package includes:

[J Completed Energy Smart Workbook (lighting and/or non-lighting).
[J Entergy New Orleans electric bill for primary account at job site location.
[ Cut sheets or manufacturer’s specification sheets for all proposed equipment.

[[] Detailed project proposal/estimate.
[[] Photos of existing equipment.
] Wo for incentive payee.

energysmartnola.com | info@energysmartnola.com | 504-229-6868

ey program developed by
ntorgy Services, LLC

Energy Smart iz 2 compi
adminiztered by Ent

2) entergy
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Spanish C&I Overview

Energy Smiart

O leans Program,

Ofertas comerciales e industriales

Energy Smart es el programa de eficiencia energética de Entergy New Orleans que incentiva a los clientes a realizar
actualizaciones de ahorro de energia en sus instalaciones. El programa trabaja con propietarios de negocios,
gerentes de instalaciones y contratistas aliados comerciales para identificar oportunidades y proporcionar
incentivos en efectivo para completar actualizaciones elegibles con ahorros de energia comprobados.

Hay incentivos disponibles para actualizaciones de equipos que

resulten en una reduccidn verificable del uso de electricidad, Las actualizaciones de eficiencia energética
tales comeo: pueden ayudar a su empresa a:

’ s2 Aumente la comodidad 2 chanlas
lluminacién y controles de iluminacion. Aumente la comodidad de los clientes y

+ Reemplazo y controles de HVAC
Puesta a punto de la bomba de calor CoolSavers A/C
«  Puesta a punto de enfriadores comerciales

Equipamiento de cocina comercial CAPOCIOn

Aumentar el valor de los activos

Sistemas de automatizacion de edificios

Sistemas de aire comprimido.

Limite de incentivos por proyecto Limite de incentivo anual por cliente

$200,000 $600,000

En todos los proyectos y cuentas.

Siga estos pocos pasos para comenzar a

Péngase en contacto con Energy Preparar los documentos " Recibir cheque de incentivo.
Smart para saber si se requiere necesarios y completar el
una aprobacién previa. trabajo.
Visite energysmartnola.com, correo electrénico (of0)
info@energysmartnola.com, escanee el cédigo
QR o llame al 504-229-6868. =]

5 entergy
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Oferta de informacion
Energy Smart esta disponible para todos los clientes de electricidad de Entergy New Orleans, incluidos:

Pequefas empresas | Organizaciones sin fines de lucro | Grandes instalaciones comerciales o industriales | Instituciones financiadaz con fondos publices

Incentivos para equipos Incentivos personalizados
Los incentivos prescriptivos se pagan unidad para medidas Los incentivos personalizados se pagan en funcidn de la estimacién
determinadas de las siguientes categorias: Ahorro de energia, tamafio del negocio y el tipe de proyecto de la
+ lluminacién y controles de iluminacién. siguiente manera:
« HVAC y controles de HVAC +12.5 centavos por kWh ahorrados para proyectos de iluminacié
+ Equipos de refrigeracién. n personalizados en instalaciones con demanda punta »100 kW

(grandes empresas)

= 15 centavos por kWh ahorrados para proyectos de iluminacién
personalizados en instalaciones con demanda punta <100 kW
(pequedios comercios).

Verifique si el equipo que planea instalar estéd en lalistade  Se requiere aprobacién previa para todos los proyectos

0 incentivos para equipos en energysmartnola.com. De lo personalizados. Envie su paquete de solicitud, incluidos
contrario, el proyecto serk personalizade. los edleulos personalizados de shorro de energia, a

commercialapps@energysmartnola.com.

+ Equipamiento de cocina comercial.

Analice el proyecto y complete cuaderno de trabajo de

0 Hluminacién o no iluminacién para determinar el valor La visita al sitio de preinstalacién serd realizada por el equipo de
estimado del incentivo. Puede descargar ol w Energy Smart.
Libros de trabajo en energysmartnola.com.
Si el valor estimado del incentive es superior a $5000,

D Se requerird aprobacién previe. Envie su paguete de Una vez aprobado, puede comenzar la instalacién del proyecto.

solicitud a commercialapps@energysmartnola.com. Debe

recibir una aprobacion previa antes de comprar el equipo.

Si e incentivo estimado es inferior a $5000, no se re- . -
: Una vez completado, envie el Aviso de finalizacién del proyecto
D O S ongrevie. Du_‘d. envier su paguets de firmado por el cliente y la(s) factura(s) final{es) a
solicitud, incluida la factura final, s ial @ tnol.
commercialapps@energysmartnola.com.

% El programa realiza una revision posterior y una inspeccién del sitio. Una vez completado, se aprueba el
pago del incentivo.

El paquete de solicitud para el cliente incluye:

[ Cuaderno de trabajo Energy Smart completado (iluminacién y/o no iluminacién).
[J Factura de electricidad de Entergy New Orleans para la cuenta principal en la ubicacién del lugar de trabajo.
[J Hojas cortadas u hojas de especificaciones del fabricante para todos los equipos propuestos.
O Propuesta/presupuesto detallado del proyecto.
[ Fotos de los equipos existentes.
[J Wo para el beneficiario del incentivo.

energysmartnola.com  info@energysmartnola.com 504-229-6868

Gy ettt i e nbeggrol e oty sty ke joe o Apsiusia de Mume Cilaini a entergg

sdevnnatiade poe brtargy Man Ohfeamn, LU eaes boterg)y Senvcas (UL Tados (s decncg ceaaivadon
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Application overview

Before you apply:

Verify customer eligibility
+ All commercial customers that receive electric service from Entergy New Orleans, LLC are eligible to receive
tune-up incentives.
Individual A/C and heat pump units are eligible for tune-up incentives once every 10 years or once every five
years for chiller tune-ups.
Review the Terms and Conditions within this document or view online at
energysmartnola.com/businesses/terms.

Submit your application:

Email your application and all supporting documentation to commercialapps@energysmartnola.com. Please retain a

copy of the application for your records.

A/C and heat pump tune-up rates:

Minimum capacity (tons) Maximum capacity (tons) Tune-up incentive
1.5 35 $225

4 5 $275

6 10 $450

n 15 $650

16 25 $800

26 30 $850

3 50 $1,400

51 8o $2,000

8o+ - $2,500

Chiller tune-up rates:

Chiller tune-up measure Incentive Unit

Tune-up of air-cooled chiller $15 per ton
Tune-up of water-cooled chiller (reciprocating, rotary screw, scroll) £9 per ton
Tune-up of water-cooled chiller (centrifugal) o] per ton

Ener%r Semart is & comprehensive energy efficiency program
developed by the New Orleans City Council and administerad

.
by Entergy Maw Orleans, LLC, e2025 Entergy Services, LLC. All 2 3 entergg

Rights Reservad.
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Project application
Account and customer information

Has this Entergy account been opened within the last eight
weeks?

@ Ye: @ No

Trade ally contractor information

Trade ally contact name:

Company name:

Primary phone number:

Legal address (as shown on company W-g):

Email address:

Company name:

Registered trade ally
@Yes @No

Address:

City:
State: ZIP:
Customer contact information

Customer contact name:

Ciy:

State: ZIP:

Primary phone number:

Email address:

How did you hear about us? Check all that apply.

O Utility 0 Email
[0 Trade ally [ Advertisement
O Website [0 Other:

Job site information

Please refer te your wtility bills for sccaunt numbers below.

Job site business name:

Payment information
A form W-g is required for the payes

Make incentive check payable te:

@ Trade ally
@® Customer
Tax entity:

Tax 1D:

Mail check to:
® Legal address

@ Alternate address (complete below)

Address:

Electric account number:

City:

@ Job site address is same as legal address.
@ Job site address is different (complete below).

State: ZIp:

Job site address:

Attention to (if applicable):

State: ZIP:

Energy Smart is a comprehensive energy efficiency program
developed by the New Orleans City Council and administered
by Entergy Mew Orleans, LLC. e2025 Entergy Serviees, LLC. All
Rights Reserved.

a entergy
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Date:

devel

Customer signature:

A New Orleans Program

)
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A Mew Orleans Program

Project application

Property information

Assembly or entertainment frecre-
ation

College or university

Fast food restaurant

Full menu restaurant
Grocery and convenience
Health clinic or hospital
Small office

Large office

Ladging

Religious or faith-bazed

Building heating and cooling system:

AJC with electric resistance heat
A[C with natural gas heat

AJC with no heat

Heat pump

Unconditioned

Mot applicable

Year built:

Square footage:

Ownership: @ Rent & Own @ Lease

Project background information

Total labor cost:

Installation completed date {mm/dd/yyyy):

Under penalty of perjury, | certify that:

Select one property type that best describes your business:

Retail

K12 school

Gas station
Government
Automotive services
|T/data center
Parking garage
Industrial or manufacturing
Warehouse

Exterior

Olher

Water heating system type:
Electric

Matural gas

oil

Propane

Steam

Other

Mot applicable

Energy Smart is a comprehensive energy efficiency program

?aped by the Mew Orleans City Council and administered 4
by Entergy Mew Orleans, LLC. 22025 Entergy Services, LLC. All
Rights Reserved.

Mame (print):

Site photographs and a site inspection may be required by the pregram. A program representative may contact you to request
this infarmation and schedule an on-site visit.

| have read and agree to the provisions set forth herein and to the Terms and Conditions. | understand that Energy Smart
may revise these Terms and Conditions at any time and | will not be notified in the event changes are made. To the best of my
knowledge, the statements made on this application are complete, true and correct.

a entergy
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A/C and heat pump tune-up
Please complete one form for each unit receiving the HVAC tune-up in the Energy Smart application package.

Unit information System refrigerant charge
Unit make: Mameplate charge (Ib/oz):

Unit model number: Charge added (o2):

Urift smrial gl Charga remeved (o2}

Unit eapacity (Btu/hr; tonnage): Duct laakags O duct sealing)

Approximate age of system:

Pre-CFM (@25 Pa):

Pre-fpost- electric readings

Post-CFM (@25 Pa):

Pre:voltage: Post-voltage: Total CFM25 reduction:

Pre-amperage: Post-amperage:

Record readings befare the tune-up (pre) and after tune-up (post).
Required A/C and heat pump checklist

O Inspect and clean condenser. evaporatar coils and blower.

Inspect refrigerant level and adjust to manufacturer specifications.

Measure the statis pressure across the coocling coil to verify adequate airflow, and adjust to manufacturer specifications.
Inspect, clean or change air filters.

Calibrate thermestat on/off set points on building occupancy.

Tighten all electrical connections, and measure voltage and current on motors.

Lubricate all maving parts, including motor and fan bearings.

o R ] ) (N o (7 B |

Inspect and clean the condensate drain.

m|

Inspect controls of the system to ensure proper and safe operation.

Incentives:
Incentives are tiered bazed on the specific capacity range of the individual equipment in scope. For HVAC DX (A/C and heat pump)
tune-ups to be eligible for Energy Smart incentives, trade allies must:

Perform test-in and test-out measurements of equipment voltage and amperage (current).

Inspect and clean condenser, evaporator coils and blower.

Inspect refrigerant level, and adjust to manufacturer specifications.

Measure the static pressure across the cosling coil to verify adequate system airflow, and adjust to manufacturer specifications.
Inspect, clean or change air filters.

Calibrate thermostat onfoff setpoints based on building occupaney.

Tighten all electrical connections, and measure voltage and current on motors.

Lubricate all maoving parts, including motor and fan bearings.

Inspect and clean the condensate drain.

Inspect controls of the system to ensure proper and safe operation. Check the starting cycle of the equipment to ensure the
system starts, operates and shuts off properly.

Provide documentation showing completion of the above checklist to the utility or the utility's representative.

Energy Smart is a comprehensive energy efficiency pragram developed by

the Mew Orleans City Council and administerad by Entergy Mew Orleans, ] a e.nte. rgg

LLC. ezo2s Entergy Services, LLC. All Rights Reserved,
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Chiller tune-up

Please complete one form for each unit receiving the chiller tune-up in the Energy Smart application package.
0 Tune-up of air-cooled chiller.
O Tune-up of water-cooled chiller (reciprocating, rotary screw, scroll).

O Tune-up of water-cooled chiller (centrifugal).

Unit make: Full load kW/tan:

Unit model number: Part load (IPLV) k/W ton:
Unit serial number (if applicable): Total equipment cost:
Unit capacity (tons): Total labor cost:

Chiller tune-up checklist

Clean condenser coil /tubes.

Check cocling tower for scale or buildup (only for water-cocled chillers).
Check contractors condition.

Check evaporator condition.

Check low-pressure controls.

Check high-pressure cantrols.

Check filter; replace as needed.

Check crankcase heater operation.

oBboOoooooao

Check economizer operation.

Measurement requirements

Pre-tune-up Post-tune-up

Record system pressure psig:

Record compressor amp draw:

Record liquid line temperature in *F:

Record subcooling and superheat temperatures in “F:

Record suction pressure psig and temperature in “F:

Record condenser fan amp draw:

Record supply motor amp draw:
Eneqff Srmart is a comprehensive energy efficiency program
developed by the New Orleans City Couneil and administered & -
gggﬁatarﬁeﬂmorle&nx LLC. #2025 Entergy Services, LLC. all ; ente rgg
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Program agreement Terms and Conditions

Entergy New Orleans, LLC ("ENO") and ARTIM Environmental & Infrastructure, LLC. ("APTIM® or “Program Administrator”) heve entered into an agreement
whereby APTIM will design, implement, and administer the Energy Smart Program in sccordance with the ENO comprehensive demand-side management plan
Program Administrator and any eligible applicants to a Program shall be the parties to and bound by these terms and conditions ("this Agreement”). ENO, Entergy
Caorporation, and ENO's affilistes shall be third-party beneficiaries of this Agreement and Applications.

L. Definitions
& Applicant means any persan who submits an application to a Program.
b. Approval Date means the date on which Program Administrator approves an Application.
c APTIM means APTIM Environmental & Infrastructure, Inc.
d. ENO means Entergy New Orleans, LLC.
e. Program Administrater means APTIM,
f. Program means any of the Energy Smart Programs that are administered by the Program Administrator.
g Program Payment means any monatary incentive or reward available to ENO customers that meet the reguirements for each Program and which
are paid pursuant to the terms and conditions of this Agreement.
h. Project or Project Measure means specific energy efficiency measures listed on applications and approved by Program Administrator.
i Project Pre-Approval Date means the date the Program Administrater confirms all required documentation has been provided to pre-approve the
Project for participation in the Program.
Project Approval Date means the date the Program Administration approves the Project for payment.
Project Completion Date means the date the Pragram Administrater accepts the Project Complation Motice.
Project Completion Deadline means the completion date established by the Program for the specific Praject ar Project measure sssociated with
the Applhication.
. Project Completion Motice means the natice to be provided by Applicant to Program Administrator after eompletion of a Project.

I

2 Incentive offer
Program Payments shall be available to eligible Applicants who properly subrmit a Program application ("Application”) and meet Pragram requirements
deseribed further herein. Program Payments shall be availsble according to the terms of the applicable Program and Application, as well as this Agreement.
Products required by the licable Program must be purchased and installed within the date range sutlined on the Applicstion. Applicant understands that
all custom incentive Applications must be pre-approved in writing by the Program Administrator. Applicants should maintain a copy of the Application for
your recerds. Incomplete Applications will be returned and will nat be precessed. Final applications must have complete information and be submitted with
proof of purchase, such as receipts or inveices that clearly itemize the product(s) and/or servicesls) received. Purchase orders, propesals, and guotes are not
considered proof of purchase.

3. Project term and description

The Term of this Agreement shall begin on the Approval Date as determined by the Program as part of the Application to this Agreement and shall run
continuously through the Project Completion Deadline, unless extended or terminated pursuant to this Agreement ar by notification of either of the parties.
The Project shall be implemented in accordance with this Agreement.

4. Program payments
Upon completion of a Project, Applicant shall submit & Project Completion Notice to Program Administrator. Upon receipt and acceptance of a Completion
Motice and any other requested project doc tation, Program Administrator will facilitate Program Payment to the Applicant. There shall be no obligation
to make any payments to the Applicant if ENO does not provide the funds to the Program for this purpose. The Program Administratar, on behalf of the
Program, reserves the right to i o d ineentive ts, s associsted energy savings to be claimed, if conditions change from the time
of Project Pre-Approval to the time of Preject implementation. This includes, but is not limited to, Project cost and Project scope. Applicants may anly
raceive one payment per Project Measure. Should Applicant or its representative make duplicate spplication for payment for the same Project, ENG or its
representative has the right te recover any payments made in excess of the entitied p t. The Prog fudes internal, non-contracted labar for private
companies or individuals when calculsting the total project cost. Incentives are svailsble on a first-come, first-served basis. Incentives are subject to change or
termination without notice at the discretion of the Program Administrator and EMO. Agreements that are in place and applications that are in-progress during
a change in incentive or pragram svailability shall be honored.

5  Program discretion

The Program Administrator and EMO reserve the right to change or discontinue sspects of the Program upon 2 45-day nofice. The Program Administrator alsa
reserves the right. in its sole discretion, to withheld or terminate Program Payments immediately if:

(1) An identified problem with a Project is not resolved, due to an Applicant’s failure to follow any and all applicable terms and conditions, rules, or procedures:;
ar

(2) Determination that Applicant's recaipt of Ir tive Peyments will not result in the implementation of any measures by Applicant, or if the measures will not
rasult in the reduction of energy usage: or

(=) The Applicant becomes “Insolvent” (which shall mean Applicant (i} files & petition or otherwise commences, authorizes and acquiesces in the
cammencement of a proceeding or cause of action under any bankruptey, insalvency, reorganization. or similar law, including but not limited to the United
States Bankruptcy Code or the lews of any state, or has any such petition filed or commenced against it: (i) makes an assignment or anysgnml arrangement
far the benefit of craditors; (i) otherwise becomes the subject of a bankruptey pr ding ar insalvent (h id d): (i) has a liquidator,
administrater, receiver, trustee, canservater, or similar official appeinted with respeet te it or any substantial pertien of its property or assets; or (v) is generally
unable to pay its debts as they fall due).

Energy Smart is a comprehensive energy efficiency program
developed by the New Orleans City Couneil and administerad 7
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6. Misrepresentation
Any and all funds determined by the Program, Program Administrator, or ENO to have been sequired on the basis of false information supplied by or on
behalf of Applicant must be returned te the Program. This article shall net limit other remedies that mey be available for the filing of false or fraudulent
Applications. Applicant shall be respensible for all costs incurred for collection of menies owed due to sny misrepresentation or false stetements,

7. Projectimplementation
(1) The Applicant’s procurement, installation, and implementation (*Completion”) of energy efficiency messures shall be accomplished in sccordance with
the requirements autlined in this Agreement. The Applicant shall deliver ta Program Administrater a Project Completion Notice by the Project Completion
Deadline noted in the Application. The Applicant must provide invoices for equipment purchased or service performed as well as decumentation that verifies
that the enargy efficiency measures (i) have been properly installed, (i} are functioning properly, and (i) have the potential to generate energy savings if
properly maintained and operated. All Projects are expected to comply with standard federal, state, and lacal building and construction codes. All equipment
must be new; used ar rebuilt equipment is eligible only when pre-approved by Program Administratar in writing. Displaced equipment must not be reused
as part of the Preject unless determined as part of the Project and reviewed in aceardance with Project Pre-Approval. Equipment purchased under a capital
leaze structure may gualify for an incentive, but must be pre-approved by Program Administrator in writing before project initiation or entering inte the
equipment lease,
(2) Should Program Administrator discover that the Project was net implemented as sttested to in the Project Completion Notice, the Applicant may be
considered in breach of this Agreement and required ta repay any incentive payment made. including costs incurred by the Program Administrator or ENG to
recover such fees, and may be subject to any additional relief ta which ENO may be entitled.

8 Righttoinspect
The Program Administrator and ENO shall have the right to inspect any and all Project records and installations during the term of this Agreement and the
corresponding Application, and far & two-year period thereafter. The Program Administeator and its designated representatives shall have the right to observe
and inspect all Project work in any of the Applicant’s facilities upan sdvance notice far a periad of 2 years from the Project Payment date. The Applicant shall
maintain accurate records of the Project work (e.g., installation records, invoices, and maintenance information) that is perfermed hereunder for a period of 2
years fram the date of the applicsble Project Payment.

9. Monitoring and verification
The Program Administrater, and its designated representatives, shall have the right Lo menitor energy use/production prior ta and sfter installation of
the Project and te perform an inspection of any Preject to evaluate Program efficacy for & peried of 2 years from the date of Project Payment under this
Agreement or pursuent to an Application.

10.  Manner and performance
The Applicant shall perform its responsibilities under this Agreement in an efficient and expeditious manner and in secordance with all of the terms and
provisions of this Agreement. The Applicant shall make all reasonable sttempts to ensure that all Project work, a3 described in this Agresment, iz perfarmed in
actordance with current professional standards and with the diligence and skill expected for the perfarmance of such wark

. Representations/warranty
The Pragram Administratar and ENO do not endorse any particuler trade ally, manufacturer, product, system, or design by affering an incentive. The
Program Administrater and EMO are not respensible for any tax lisbility imposed on the recipient as a result of the payment of incentives. The Program
Administratar and ENO make ne representstion or warranty and assume me liability with respect to the quality, safely, perfermance, or other aspect of any
design, consulting, product, system, equipment, Project, or appliance installed or received and expressly disclaims any such representations, warranties, and
liability, including, but not limited to, any implied warranties of merchantability or fitness for a particular purpose. The Program Administrator and ENO do
mot guarantee that installstion and operation of energy-efficient equipment will result in reduced usage or in cost savings. The Program Administrater and
EMC are net responsible for the proper disposal or recycling of any waste generated as a result of any Project. The Program Administrator and ENO are not
liable for any damages, including any incidentsl or consequential damages, arising out of the operation or malfunction of any Project, preducts, equipment, or
appliances, or the instalistion thereof.

12.  Default and termination
(1) Thiz Agreement shall remain in effect until the Projeet Completion Deadline as specified in the Application hereof unless a Party is in breach of any
provision of this Agreement.
(2} In the event that ENO terminates, for any cause, Program Administrator’s Contract, which terminates Program Administrater's right to act as Program
Administratar of the Energy Smart Program, responsibility for this Agreament transfers ta the new Program Administratar ar ENO until a new Program
Administrator is named.
(3) This Agreement may be terminated at Program Administrator's sale diseretion if Applicant does not complete implementation of the Project on or befare
the Praject Completion Deadline, unless the Project Completion Date is extended by mutual written agreement of the Parties.
(4) Program Sdministrater as approved by EMO reserves the right ta change or discontinue any Program at any time with 45-day naotification, and reserves the
right to terminate or amend this Agreement upon the change er discontinuance of any such Program, or as directed by the Council of the City of New Orleans
or pursuant to a change in laws or regulations applicable to s Program.

u- Iad T i ”d A "
The Applicant shall protect, indemnify, defend. and hold harmiess Program Administrator, ENG, and the City of Mew Orlesns (the “City") respective affilistes,
subsidiaries, parent companies, officers, directors, agents, snd employees, (collectively the “Indemnitees”) against all losses, damages, expenses, faes, costs,
andd liability srising from the Program, any Project, design, consulting, produet, system, equipment, ar appliance, and claims thereof by Applicant o any third
party. The Applicant agrees that such obligations under this Article shall survive any expiration or termination of this Agreement or an Application, and shall
mot be limited by any enumeration herein of required insurance coverage. To the maximum extent permitted by law, the Applicant agrees te limit Program
Adrninistrator’s, ENO's, and the City's liability to the total amount of the Praject Payments identified in the Application for the Praject giving rise to such
liability. This limitation shall apply regardless of the cause of action or legal theory pled or asserted. Under ne circumstances shall Indemnitees be liable for
any special, indireet, or consequential damages, including, but not limited te, lost profits, lass of earning, or loss of use, however the same may be caused.

Energy Smart is & comprehensive energy efficiency progrem
developed by the Mew Orleans City Council and administered &
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14, Publicit;
The qu:iieant shall not use the Program, Program Administrator's or ENO's corporate name, logo, identity, any affiliation, or any related logo including the
“Energy Smart” name, logo, or identity, for any marketing, advertising, or solicitation without pricr written consent of Program Administrator and ENO, which
may be withheld for any ar ne resson. Pregram Administrater and ENO reserve the right to publicize the Applicant’s participation in the Emergy Smart
program unless requested stherwise in writing and submitted to info@ensrgysmantnalacom at the time the Application is submitted. For purposes of the
faregaing, to the extent applicable, Applicant grants Pregram Administrator and its contractors a nenexclusive, fully paid up, irrevocable license te Applicant’s
name and loga salely for the purposze of publicizing Applicant's participation in the Program.

15. Review and disclaimer
Execution of this Agreement and any review of the design, construction, operation, or maintenance of the Project by any Program representative er any of
their subcontractors shafl not constitube any representation or warranty by the Pragram, Program Administrator, or ENO as to the economic or technical
feasibility. operational capability, or reliability of any renewable ar energy efficiency measures or the capability or reliability of any market provider performing
any work on the Project. The Applicant shall in no way represent to any third party that the execution of this Agreament ar an Application, ar sy reviews by
Program representatives or their subeantractars, including, but not limited to, review of the design, canstruction, aperation, ar maintensnce of the Project is
a representation or warranty by the Pragram, Program Administrator, or ENO as to the econamic ae technical feasibility, operational capability, or reliability of
the renewable or energy efficiency measures or an endersement of the contractor performing werk on the Project, The Applicant is solely responsible for the
technical feasibility, operational capability. and relisbility of the renewsble or energy efficiency messures.

18, Miscellaneous
(1) Governing Law. All Applications, Incentive Agreements, and these Terms and Conditions shall be governed, construed, and enforced in accordance
with the laws and regulations of the State of Louisians, without regard to any conflicts of laws or principles-that may direct the application of the faws of
another jurisdiction. The Applicant irrevocably submits to the jurisdiction of the state and federal courts sitting in New Orleans, Louisiana, with regard to
any controversy in any way relating to the exscation, delivery, or performance of an Application or this Agreement. Suits, claims, or sctions faunded upan
such eontroversies shall be brought or filed exclusively in such eourts and nowhere else. The exclusive venue far any dispute ar controversy arising under an
Application or Incentive Agreement shall be the Orleans Parish Civil District Court ar the Federal District Court for the Eastern District of Louisiana.
(2} Compliance with &pplicable Laws. The Applicant shall st all times comply with and observe all federal and Lovisiana state laws and published circuiars,
local laws, erdingnces, rules, and regulations which are in effect from the time ot which Applicant submits an Application or enters inte this Agreement
threugh Applicant’s receipt of a Program Payment as they pertain o this Pregram. All references te statutes or regulations contained in any Application or this
Agreement shall be constried to include successon thereto.
(2} Assignment. Upon consent of ENO, Program Administrator may assign, transfer, or convey any Application or any of its rights, obligations, interests,
or responsibifities thereunder, in whole or in part, without the consent of the Applicant. Neither an Application nor any rights or obligations hersunder
ar theraunder may be sold, assigned, transferred. or otherwise disposed by Applicant. whether pursuant te a change of contral, by speration or law, or
otherwizse, without Program Administrater’s prior written consent.
(4) Severability. If any provisien of any Application or this Agreement is construed by a court of competent jurisdiction to be illegal, invalid, or unenforceable
under present er future laws, such provision shall be fully severable and the Application or this Agreement shall be construed and enforced as if the illegal,
invalid, or unenfercesble provision hed never comprised a part therecf. Furthermore, in lieu of such illzgal, invalid, or unenferceable provision, the Application
or this Agreement shall be reformed with a similar provision that is legal, valid, and enforeseble.
() Risk of Less. The Program Administrator and EMNO st no time assume risk of loss for any personel property of the Applicant or any third party.,
(&) Waiver. Failure or delay on the part of either party to exercise any right, power, privilege, or remedy hereunder shall not constitule a waiver thereal &
waiver of any default shall not operate as a waiver of any other default or of the same type of default on & future occasion.

17.  Acceptance
The Applicant is required to acknowledge its understanding and seceptance of the terms and conditions of this Agreement by signing and returning executed
copy of the Energy Smart Program Application to the Program Administrator at the address or email identified in this form on er before the required Desdline.
IF & completed Applicetion is not received by the Project Pre-Approval or Application deadline, Program Administrator will consider thel Applicant’s decision
is to decline the terms and conditions contained herein, and this Agreement will be of no force and effect.

Energy Smart is a comprehensive energy efficiency program
developed by the Mew Orleans City Council and administered @
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Eﬂergzém%ft‘%'
Energy Smart equipment incentive rates
Rates effective January 1, 2025 (may change at program’s discretion)
Small Large
Measure Commercial ~ Commercial & Unit Requirements
Solutions Industrial
Interior lighting
LED dewnlight lamp /it o3 8 per fixture ENERGY STAR® certified,
LED exit sign t22 g per lamp <5 wiaths; musk maet state fire marshal codes and be UL rated.
T&/T12 upgrade bo LED linear-4 A t950 8 per lamp
T8/T1z2 High Oubput (HO) upgrede to LED linear-4 ) $10 per lamp
T5 upgrade to LED linsar-4 R, $750 8 per lamp
T5 High Qutput (HO) upgrade to LED linear-4 f £15 §n per lamp
T&/T12 upgrade to LED linear-8 fi. a7 14 per lamp DLC s listed. For ratrafitting and replacing existing fitures: Cuantity (# of units) is based en
Té/Tiz High Output (HO) upgrade to LED linear-8 ft. s20 20 per lamp number of existing lamps being raplaced.
Ta/Ti2 upgrade ta LED linear-2 1. & $350 per lamp
Ts upgrade to LED linear-2 f. £3.50 $2.50 per lamp
s High Output (HO) upgrade to LED linear-2 . $450 550 per lamp
T8/Tiz upgrace ta LED linear-U-tube 1o $8.50 per lamp
LED replacing 478W HID (lamp wattage) t52 $44 per fixture
LED replacing 175W to 250W HID (lamp wattage) 852 $44 per fixkure
LED replacing 251W te 4n0W HID (lamp wattage) 130 $no per fixture DLC 5. listed.
LED replacing 401W to 1000W HID (lamp wattage) £325 5275 per fixture
LED replscing -1000W HID (lamp wattsge) 1385 325 per fixkure
LED refrigerated case lighting (without contrals) $idd 44 per daor DLC 51 listad. Retrafits must complately remeve the axisting flusraseant fixtura end connictors
LED refrigerated case lighting (with controls) 7 $57 per door and ballasts to qualify wiring may be reused
Exterior lighting
LED downlight lamp/kit 813 8 per fixture ENERGY STAR® certified.
T8/T12 upgrade ta LED linear-4 fi 88 $6.50 per lamp
T8/ Tiz High Output (HO) upgrade to LED linear-4 ft o N per lamp
Ts upgrade to LED linsar-4 f. t150 s6 per lamp
T5 High Output (HO) upgrade to LED linear-4 f. £z & per lamp
T8/Tiz upgrade ta LED linear-8 ft 07 14 per lamp DLC 5. listed. For retrafitting and replacing existing fidures: Quankity (# of units) is based on
T8/Ts2 High Output (HO) upgrade to LED linesr-8 ft. s s27 per lamp number of existing lamps being replaced.
Ta/Thz upgrade ta LED linear-2 ft. 84 350 per lamp
TS upgrade to LED linear.2 f, 250 £3 per lamp
Ts High Output (HO) upgrade to LED linesr-2 ft 8650 $550 per lamp
T&/T12 upgrade to LED linear-U-tube st s9 per lamp
e e o i e s 3 entergy
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Measure Small Commerciol  Lorge Commercial Unit Requirements
LED replacing «i75W HID {lamp waktage) 452 a4 per fixture
LED replacing 17W to 250W HID (lamp wattage) 48 66 per Rxture
LED raplacing 261W te 400W HID (lamp wattage) $145 120 per fixture
LED replacing 401W to 1000W HID (lamp wattage) 5185 o per fixture
LED replacing =000V HID (lamp wattage) 5415 £350 per fixture
DLC 51 listed.
LED replacing «175W Park/athletic Field HID {lamp wattage) $8.50 #6.50 per fixture
LED replacing 175W to 250W Park/Athletic Field HID (lamp wattage) 39 ® per fixture
LED replacing 251W to 400W Park/Athletic Field HID (lamp wattage) 415 $15 per fixture
LED replacing 401W to 1000W Park/Athletic Field HID (lamp wattage) | $38 436 per fixture
LED replacing -100aW Park/Athletic Field HID (lamp wattage) 454 458 per Axture
Lighting contrals
Daylighting contraller (contralling -s00W) $32 $36 per unit
Daylighting eantraller {eantralling -500W) 405 $79 per unit
Decupaney sensor {cantrolling S0BW) 548 40 perunit Quantity {# of units) is based on number of instalied units. Integrated sensors built in to propased
Oeeupaney sensor [cantralling »S00W) $145 120 per unit fistures da not qualify.
Oeeup sensor - claylighting eontral ling -500W) $56 546 per unit
Oecupaney sensor - daylighting control (eontralling -500W) a5 $rao per unit
Bi-level parking garsge lighting contrels (contralling - 5aW) £ 418 per unit
Birlevel parking garage lighting controls (controlling SIW ta 166W) 442 453 Ferual At low power, lights must cansume bess than 7om of full load power. Guantity (* of units) is based
Bilavel parking garage lighting controls (controlling 101W to 150W) $105 88 per unit on number of installed units. Fisture integrated sensors do qualify for this incentive.
Bi-level parking garage lighting contrals (controlling 151W to 200W) $150 £525 per unit
HvAC
= AfC unit {<5.4 tons): min 12.3 EER, 14.5 SEER:.
+ AJC unit (5.4 fo 12 tons): min. 12.2 EER, 14.8 SEER.
. & " = AJC unit (1.5 te 20 tons) min. 122 EER, 148 SEER.
gl il g A0 sl 180 # i + AJC unit {261 to 83.5 tons): min. 108 EER, 13.5 SEER.
« AJC unit (+65.5 tans): min. 10.4 EER, 13.0 SEER
« Must be AHRI certified.
« HP wnit (<5.4 tons)k min. 125 EER, 14.5 SEER2, 8.0 HSPF2
+ HP wnit (5.4 to 1.2 bons): min. 115 EER, 14.5 SEER, 12.0 HSPF.
High efficiency heat pump unit $80 80 per ban « HP wnit (L3 to 20 tona): min_ 109 EER, 14.0 SEER, 12.0 HSPF.
+ HP wnit (-201 tens) min.10.3 EER, 15.0 SEER, 120 HSPF
+ Must be AHRI certified.
« Standard PTAC (=0.6 tons): min. 13 EER.
+ Standard PTAC (0.6 to 125 tons): min. 12 EER.
+ Standard PTAC (+1.25 tonsk: min. 1 EER.
« Mon-gtandard PTAC (s0.6 tons) min. 1 CER,
High efficiency packaged terminal A/C (PTAC) unit 435 435 per bon « Nan-standard PTAC (0.4 to 1.25 tons): min. o EER.

+ Mon-standard PTAC (-1.25 tens) min. g EER.
« Must be AHRI eertified
tandard refers ta PTAC d of (47 wide, 16" high and 13 3/’ deep): all sther dimensions
are nan-standard

o
Afhen Dibeses Frogpam
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Measure

Small Commercial

Large Commercial

Requiremants

High efficiency packaged terminal HP (BTHB) unit

£35

$15

pet ton

- Standard PTHP {<0.6 tons) 13 EER, 3.5 COR

- Standard PTHP (0.6 to 1.25 bons): 12 EER, 3.4 COP.

« Standard PTHP (125 tons): 1 EER, 33 COP.

= Mon-standard PTHP {-0.6 tons): 10 EER, 3.2 COP.

= Mon-standard PTHP (0.4 te 1.25 bons): 0 EER, 51 COR.

= Nan-standard PTHP (2125 tens) 8 EER, 3 COR

= Must be AHRI cartified.
-Stendard refers to FTAC dimensions of (42 wide, 16’ high and 13 502’ deep); all other dimensions
are nonestandard.

Guestroom energy management controfs

845

per unit/raam

= Must utilize sccupancy sensor to contral guestroarn HVAC.
« Must set back thermostat setting by a minimum of 5F.

Smart thermostats for small business

s150

BjA

per unit

« Smart thermastal must be ENERGY STAR® qualified.
- Controlled equipment must be electrically heated or cooled,

Commercial A/C and heat pump tune-up

$225-52500

$225-42,500

per unit

= Incentives tiered based on the specific capacity range of the individual equipment in scope.

= Trade allies submitiing this measure are REQUIRED to perform test-in and test-out messuramants
of equipment efficiencies, EER/SEER (A/C and heat pump units) and HSPF (for heat pump units
anlyl

= Inspect and clean candenser, evaporator coils, and blower.

- Inspect refrigerant level and adjust to menufacturer specifications.

* Measure the static pressure across the cooling coil to verify sdeguate system airflow and adjust
to manufacturer specifications.

- Inspect, clean or change sir filkers.

- Calibrate thermastat on/off selpaints based an building nceupancy

« Tighten all alectrical connections, snd messure voltage and current on motars

» Lubricate all meving parts, ncluding motor end Fan bearings.

« Inspect and clean the condensate drain.

« Inspect controls of the system to ensure proper and safe operation. Check the starting cycle of
the equipment 1o ensure the system starts, operates and shuts off properly,

« Provide documentstion shawing completion of the above checklist to the ulility or the utlity's
representative.

Commercial chiller tune-up

§9-315

£9-815

per bon

» Incentives tiered based on the type of chiller equipment (alr-cooled vs. water-cooled)
- Tune-up requirements:
« Clean condenser coil ftubes.
= Check eaoling tower for seale or buildup (anly for water-cooled chillers)
= Cheek eontactars condition.
« Check evaparstor condition.
= Check low-pressure controls.
- Check high-pressure cantrols.
« Check filter, replace as neaded,
= Check belt, replace a3 neaded.
= Check erankease heater operation.
« Check economizer operation.
+ Messurement requirements:
+ Recard sysiem pressure paig
- flecord compressar amp draw.
+ Record liquid line temperature in F.
« Record subcooling and superheat b t ineF.
= Record suction pressure psig and temperature in“F
« Record condenser fan amp draw.
= Reeord supply moter amp draw,

b few Sringes Fresram
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Measurs Small Commercial  Lorgs Commercial  Unit Requiremants
« Eligible only for system with central sir condilioning with less than 505 of ducts in the
conditioned space.
. pos CEM - Total leakage is the only accepted method of duct testing.
Commercial duct sealing spe 0 leshage : : ’
A « Minimum 25% leakage rate recuction required. Incentives eapped st 15% laakage rate reduction.
« Duets sealed with longlasting materials such as UL 1814 ar UL 181 B-appeoved fail tape. Fabrie.
based duct tape is net alloweed
: P - Air-cooled chiller (150 tons): min 97 full-loed EER, 158 IPLY EER.
Hiaheliclenmyabrencled chifler B0 459 pesion - Air-cooled chiller (150 bans): min 97 full-load EER, 161 PLV EER.
= Water-cosled PD chiller (<75 tonsk min full-load kW/ton .78, IPLV EW/ten o5
Vi o i ;g T s : i « Water-eooled PO ehiller (75 te 150 tora): min full-losd kW/ten 075, IPLV kW/ten 0.49
= i e # " Feron - Wister-enoled PO chiller (150 ta 300 tans): min fulllead kW/ten 0.58, LV kW/ton 0.4
= Water-conled PD chiller (:300 tonsk min full-load kW/tan 065, IPLY kKW/ton oL41.
= Water-cooled cent. chiller (<300 tonsk min fullosd kw/ton 0.69s, IPLV kW/ten 0.44.
High efficiency centrifugsl water-cooled chillar %50 130 per ton = Water-cooled cent. chiller (300 to 600 tonsk min full-load kW/ten o.sgs, IPLY kW/ton 035,
« Water-coeled cent. chiller (600 tens): min full-losd kW/ton 0.585, IPLV kW/ten 0.38.
Refrigeration
ECM mator for freezer or cooler SI00 oo per unit Applicable only to refrigerated cooler and freezer fans.
—— - s par moler Contraller must turn on fan anly when the systers thermostat is calling for the compressor to
cantrelled aperate.
or linanr i » Contraller must sense dew point of case exterior and vary pawar
Anti-sweat heater controls for freezer or coaler 535 £35 pF i supphed to heaters accordingly.
otcase = Applicable for retrofit only; not licable for new with { controls.
2 : per linear fi. . o 4
Refrigerated case night covers %20 $20 e i Applicable for retrofit only, not applicable for new cases with integrated night covers.
ENERGY STAR® solid door refrigerator 395 595 per unit Must be ENERGY STAR® certified.
ENERGY STAR® solid door freezer $165 $165 per unit Must be ENERGY STAR® certified.
3 per sq. i : : F:
Strip curtains for walk-in coalers 54 54 T Applicable to coalers with damaged strip curtaing or without pre-existing strip curtains.
Strip curtains for walk-in freezers 58 8 “:' ’::dﬁ' Applicable Lo freezers with damaged sirip curtains or withoul pre-existing strip curiaina.
cave
Strip curtains for refrigerated warehouse doars Py 8 ":’ ’r"e'dﬁ' Applicable to. doors with damaged strip curtsins or without pre-existing strip curtains.
cave
Door gaskets - coalers (refrigeration) $2 $2 per linear fL
Baseline standard is walk-in or resch-in eacler or freezer with worn-out. defective gaskets
Efficiency standard for this massure is » new, battar-ftting gasket
Daor gaskets - Freezers (refrigeration) 514 14 per linear it
2uts door-closers - caolers (refrigeration) i3 45 per uril
Auta, bydraulic-type door closer on main walk-in cocler or freezer insulated opague doar(s).
Must firmly close the daar when it is within 1 inch of full elasure.
Aute d losers - freezers (refrigerstion) 157 157 per unit

2) entergy
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Measure Smoll Commercial  Lorge Commercial Unit Requirements

Commercial kitchen

EMERGY STAR® commercial electric fryer 3250 1250 per unit
EMERGY STAR® eammarcial electric stesm canker 81,865 $1.865 per unit
EMERGY STAR® electric convection oven 250 3230 per unit Electrically heated and ENERGY STAR® certified
EMERGY STAR® electric griddle s 445 pef liusac B
of width
EMERGY 5TAR® cammercial dishwasher $ho0 ts00 per unit
Foed ssrvice kitchen exhaust contrafs s600 - per exhaust | Controls must sutomatically sdjust Aow of exhaust ventilstion system wsing variable speed

fan HP Fan metor.

Maximum flow rate for new equipment of Lap GPM.

Pre-rinse spray valves L i penime Applicable only to equipment supplied with electrically hestad water.
Miscellaneous
Computer pawer management 4 so3 Py Software must put the computer equipment into a reduced power state (sleep mode) when

the camputer is inactive.

- Applicable to clear single or double-pane glazing with a solar heat gain factor (SHGC)
20.68.

+ Applicable to aast., west-, and south-facing windows only. The SHGC of the proposed film

per sq. it of muat be lexs than 0.50.

window area | « Mot applicable to low E windows, windows with exmating solar films or solar screens.

» Film must meet the following standards: ASTM E408, ASTM E308, ASTM Egos, ASTM
Goo, ASTM G264, ASTH Eda.

B Hered based and HYAC system type.

Window film $.30-$150 $.30-5150

- Installation of efficient and/or premium windows which provide a lower U-value and SHGC
v existing windows or prevailing codes and stendards.

+ Applicable to clear single- or double-pane glazing with a solar heat gain factor (SHGC)
peraq: ft.of | greater than 670,

windew ares | « Musl be indepandently tastad and cartified acearding to the standards of the National
Fenestratien Rating Couneil (NFRC).

+ Must meet or exceed the following performance ratings: Efficient Windaws - SHGC =05
and U factor = 0.40: Premium Windows = SHGC = 0.23 and U factor = 0.34,

Efficient windeows $0.50 3050

Multi-plug power strip that tically di 15 loads depending on the power draw of

Advanced b s it
vanced power sirips i per uni aspecified “master” laad.

- Maximum flow rate for new equipment of L5 GPM,

Low-flaw f 12 it L 2
w-Row faveet seraters 45 parasmstor | | Applicable anly to faucats supplied with slectrically hested water

« Maximum flow rate for new equipment of 20 GPM.

Low-flow showerheads b 7 FErkn « Applicable anly to showers supplied with electrically heated water.

Energ ;-'Smarf? a entergy

Afham Grisaes b
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Ilﬂél Grocery sector savings

| Grocery stores consume four timas as much energy per square footasa lypica| commercial
|::ui|c|ing—averaging over $5.50 per square foot annua“y. E!eciricib’t for reFrigeration averages $3
I ﬁ per square foot annually resulting in more than 50% energy use in the United States. Making
I | additional energy-saving upgrades can help you save even more. Let Energy Smart help fund

those upgradeg with valuable cash incentives.

Typical grocery store e]ec{ricil:y use in
. 2 ypicalg ry
Dld you I(I'IOW s the Southern United States

20- “
30%

Miscellaneous

24%
of grocery store e|ec’cricity costs
no{rig.rnlz'mn
can be reduced |::y imp|emenl:ing 53%
measures incentivized I:;-y the
Cicog
Energy Smart program. 8%
Ventilation
7%
Follow these few steps to start saving today.
Work with a
Contact Energy Smart contractor to Receive cash
and tell us about your
praject.” implement your incentive.
project.

*Pre-approval moy be required.

Scan the QR code to get started on your grocery savings.

Far more information about how you can save, visit energysmar‘moi&com. email

info@energysmari‘ﬂom{ call 504-229-6868 or scan the QR code to receive a call from an
Energy Srmart anergy advisor.

Quah"ﬁngincenlives are listed on the back of this page.

Energy Smart is a comprehensive energy e}Fu:len-:y program du\-n|upo:| by the Mew Ordears City Council and administered by Entergy Mow

"
Orleans, LLC. ©2025 Entergy Services, LLC. All Rights Reserved. entergg

211 Energy Smart Annual Report Appendix — Program Year 15




/)
E’nergySmartQﬁ?

A New Orleans Program

)
Energ yASmart‘:??

New Orleans Program

Grocery incentives

Implementing the measures listed below can help grocery stores save money on operations and maintenance costs. Henlifying opportunities and

insta"ing energy e"iciency upgrades can not on|y save money - they can improve comlort and reduce the building's environmental footprint, too.

Measure Incentive Description

HVAC tune-up $225-$2,500 per unit Incentives available for A/C and heat pump tune-ups.
Anti-sweat heater controls $35 per linear ft. of case Install controls to reduce anti-sweat door heater run time.
LED refrigerated case lighting ~ $44-$57 per door Replace fluorescent case lighting with LED lighting.

$2 per cooler per linear ft.

Door gasltets Replace worn-out reach-in cooler and freezer door gaskets.

$14 per freezer per linear ft.
Strip curtains $4 for coolers P ft. covered Install strip curtains to help seal re‘rigefated or freezer cases.

$8 for freezers per sq. ft. covered
Exterior LED lighting $6-$415 per lamp Replace your outdoor lighting with LED lighting.

Any project that saves energy within a store can be incentivized
8Y

Custom $0.125-0.15 ll’\fough Energy Smarts' custom project measure. Contact Enefgy

Smart for more details.
OO
Scan the QR code to find a full listing of program measures and incentives. % 3
)

Buiorgy Sk i 5 conprabamnieis sty allscinnicy prigyain davelipind Ly th New Okbuss City Gt indacdsivistosnd b

=y
Entargy New Orleans, LLC. £2025 Entergy Services, LLC. All Rights Reserved. 3 entergg
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Office sector savings

Cn average, elect(icity costs for offices average $1.50 per square foot annua"y. Mai{in‘g

additional energy-saving upgrades can He]p YOu save even more. Let Energy Smart he'p fund
those upgrades with valuable cash incentivas.

. ) Typical office space electricity use in
Dld I(I'IOW ) the Southern United States

Compul:ing

10- PR
20%

of office e|ectricity costs can be

Ventilation /|
25% I

reduced by imp|ementing measures

incentivized I:wy the Energy Smart

Miscellanecus

31%
P rogra m.
Caoling
18%
Follow these few steps to start saving loday.
Werk with a
Contact Energy Smart contractor to Recelve cash
and tell us about your Bt anr incentive.
project.” E 2 i

project.

*Pre-approval may be required.

Scan the QR code to get started on your office space savings. Em

For more infarmation about how you can save, visit energysmartnola.com, email

info@ene rgysmart.com, call 504-229-6868 ar scan the DR code to receive a call from an
Energy Srnart energy adviser.

Ml T
1NE)

Quarl!:ylrrg incentives are listed on the back of this page.

Enurgy Smartisa :unmhenswe Energy ¢|'|'|:|||n::.l program dn\ln|nped I:-,' the Maw Drleﬁnscny Council and administered I:y Enbe-fgg Mew

=%
Oreans, LLC.©20325 Entergy Services, LLC. All Rights Resesved, ; entergu
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Office incentives

|mp|emenling the measures listed below can he'p office spaces save money on operations and maintenance costs. |c|enli[ying opportunities and

insla"ing energy e“iciency upgrades can not onIy save money - they can improve comfort and reduce the building's environmental ‘oo(prinl. too.

Measure Incentive Description

Interior lighting $4-$385 per lamp Replace indoor lighting with LED lighting.

Exterior LED lighting $6-$415 per lamp Replace your outdoor lighting with LED lighting.

Lighting controls §32.$165 per unit ::c::S;Ie;:t::i:‘:tler:ighhng controls including occupancy sensors
HVAC tune-up $225-$2,500 per unit Incentives available for A/C and heat pump tune-ups.

¥

Scan the QR code to find a full listing of program measures and incentives. =]

Energy Smart is a comprehensive energy efficiency program developed by the New Orleans City Council and administered by Entergy A) e nt er
New Orleans, LLC. ©2024 Entergy Services, LLC. All Rights Reserved. gg
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e ) Restaurant sector savings

averaging over $5 per square foot annua"'_.r. Electri city far refrigeration averages nearly $1.50 per
,/ square foot snnua”y with reFrigeralicn accounting for the highest percent of enargy consumption.
Making additional energy-saving upgrades can he|p you save even more. Let Energy Smart he|p
fund those upgrades with valuable cash incentives.

]' Restaurants consume four times as much energy per square foct as a typical commercial building—

i Typical restaurant elecl:ricil:y use in the
Did you know? Y
; YOU g Southern United States

Li§|1ling
&%

Cooking
19% Miscellanecus

16%

of restaurant e|ectricity costs can

be reduced by imp'ementing Cooli
ooling

R.Frigor.ﬁarl 18%

measures incentivized by the
26%

Energy Smart program. —
Heating Ventilation
&% 9%

Follow these few steps to start saving today.

Contact Energy Smart L
contractor to Recelve cash
and tell us about your
project.* implement your incentive.
project.

*Pre-approval may be required.

Scan the QR code to get started on your restaurant savings.

For more infarmation about how you can save, visit eﬂergy&madnola .com, email

info@energysmartcom‘ call 504-229-6868 or scan the Qp code to receive a call from an
Energy Smart energy advisor.

Qunm:y'lng incentives are listed on the back of this page.

gy Sk by ecipesehiaristios anrggy alficimtiey: peesgraen thuiontspsac iyt Davsd Ol Cly Covred asiel ackvinishapac by Envtnegy Mt

rF Y
Orloans, LLC. ©2025 Entergy Services, LLC. All Rights Reserved. 3 entergg
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Restaurant incentives

lmplemenling the measures listed below can ke|p restaurants save money on operations and maintenance costs. Hen!i[ying opportunities and

insla"ing energy efficiency upgrades can not only save money - they can improve comfort and reduce the bunlding's environmental footprint, too.

Measure Incentive
HVAC tune-up

Exterior LED |ighling $6-$415 per |amp

$2 per cooler per linear ft.

Door gasl(ets

®
ENERGY STAR ——
kitchen equipment

Custom $0.125-0.15

Smart thermostats

$225-$2,500 per unit

$14 per freezer per linear ft.

$150 per thermostat

Description
Incentives available for A/C and heat pump tune-ups.

Replace your outdoar ||_g|'\ting with LED Iighhng.

Incentives available for re‘rigerator and freezer gaskels,

Incentives available for ENERGY STAR® refrigerators,
freezers, commercial dishwasher, electric fryer, steam cooker,
electric griddle.

Any project that saves energy within a store can be incentivized
through Energy Smarts' custom project measure. Contact

Energy Smart for more details.

Smart thermostat must be ENERGY STAR*® qua'iFied.
Controlled equipment must be electrically heated or cooled.

Scan the QR code to find a full |isl:ing of program measures and incentives. ;Et]%g
(=

Enwcgy Smwrt ix s comprabensiv enurgy afficiency program devalped by the Nuw Orleans Cily Councl acd adinisterad by Entergy

New Orleans, LLC. ©2025 Entergy Services, LLC. All Rights Reserved

a entergy
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m Retail sector savings

On average, electricity costs for ratail average near|y $2 per square foot annually. Making

additional energy-saving upgrades can he]p you save even more. Let Energy Smart he|p fund
I

those upgrades with valuable cash incentives,

E Typical retail space elecl:r'lc'll:y use in
Dld ou I(HOW?
Y the Southern United States
: \f ] O - Ventilation Lighting

27% 24%

of retail electricity costs can be

reduced by imp|ementing measures

incentivized l:)y the Energy Smart

rogram.
Prog Cooling
20% Miscellaneous
29%
Follow these few steps to start saving today.
Werk with a
Contact Energy Smart cootractanio Recaive cash
and tell us about your
. implement your Incentive.
project.
project.

*Ore-approval may be required. —
Scan the @R code to get started on your retail space savings. E ﬂm

For more information about how you can save, visit energysmarinola_com. email

anc@energysmark.ccm. call 504-229-6868 or scan the QR code to receive a call fram an
Energy Smart energy advisor. E o
Qu.a'i{'ying incentives are listed on the back of this page.
Ennrg:.l Semart s 2 comprehensive enargy ﬂ”-l:lcl'\:r program devaloped by the Mew Orlsans CI'.':; Council and administered by Enh.‘rg'p Mew -9 )
Orloans, LLC_ ©2025 Entergy Services. LLC. All Rights Reserved. entergg

217 Energy Smart Annual Report Appendix — Program Year 15




/)
EnergySmart‘%?

A New Orleans Program

&
Energ ySmar?g

A New Orleans Program

Retail incentives

|mp|emenling the measures listed below can he'p retail stores save money on operations and maintenance costs. ldenti[ying opportunities and

insta"ing energy efficiency upgrades can not only save money - they can improve comfort and reduce the buiHing's environmental footprint, too.

Measure Incentive Description

Lighting contils $32-$165 e Incentives available for |ig‘1ting controls inc|uding occupancy sensors
and clay{igh(ing controls.

Exterior LED |ighling $6-$415 per lamp Replace your autdoor lighting with LED lighting.

HVAC tune-up $225-$2,500 per unit Incentives available for A/C and heat pump tune-ups.

T L $150 per thaimcatat Smart thermostat must be ENERGY STAR® qualified.

Controlled equipment must be electrically heated or cooled.

Scan the QR code to find a full listing of program measures and incentives.

Energy Semart is a comprclﬂmyw energy t“-c»eocy program developed by the New Orleans City Council and administered by Enhrgy

2%
New Orleans, LLC. €2025 Entergy Services, LLC. All Rights Reserved. 3 enter gg
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= == | Warehouse sector savings

The Energy Smart program helps Entergy New Orleans customers by reducing the up-front cost
of energy-saving upgrades khrnugh valuable cash incentives. Electricity costs for warehouses
average $0.70 per square foot annua”y. If your warehouse is ]wigiwer than $0.70 per square foot,
you likely have good potential for energy savings through the Energy Smart program.

. Typical warehouse electricity use in the
DICI ou l(nOW? s
Y Southern United States
oy Compuling

3] 20- g
= 30% o | =

of warehouse e|ectricity costs can

be reduced Ey imp'ementing

- . . cwn
measures incentivized Iay the ey
Energy Smart program.
Miscellaneous
28%:
ollow 258 r'ew STeps 1O Start savin (=] .
Follow these few steps to start saving today
Work with a
nc:::':: :sn:::[sm:r: contractor to Recelve cash
oject b Implement your incentive.
£ project.

*Pra-approval moy be required.

Scan the QR code to get started on your warehouse savings. E ﬂm

For more information abeut how you can save in your warehouse, visit energysmartnda_com,

email info@energysmafi.com, call 504-229-6868 or scan the QR code to receive a call from
an Energy Smart enargy advisor. E -
Quaii;ying incentives are listed on the back of this page.
Enersy Smartisa comprehensve EnErgy eFF:len:y program dr:\re|np|:-:| l:'(ﬂ'-e Mew Orleans Cl'.y Council and administered l::.l Ente TRY Mew = ) enter
Orleans, LLC. ©2025 Entergy Services, LLC. All Rights Reserved. gg
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Warehouse incentives

|mp'emen!ing the measures listed below can l‘uelp warehouses save money on operations and maintenance costs. |c|en!ifying opportunities and

insta"ing energy e"iciency upgrades can not only save money - Qhey can improve comfort and reduce the bui‘ding's environmental ;wtprlnt. too.

Measure Incentive Description

High-bay lighting retrofit $45-$240 per light replaced Replace existing high-bay lighting with efficient LED equivalents.
Exterior lighting $6-$415 per lamp Replace your outdoor lighting with LED lighting.

Lighting controls $26-$165 Install occupancy of daylight sensors on new LED fixtures.
HVAC tune-up $225.$2.500 per unit Tune up rooftop units, split units or central units to improve their

performance.

Any project that saves energy within a store can be incentivized
Custom P'OjeCls $0.10-$0.12 per kWh saved Qhrough Energy Smart’s custom projects measure. Contact Energy

Smart for more details.

Scan the QR code to find a full listing of program measures and incentives.

Energy Smart is a comprehensive enargy sHiiciency program devaloped by the New Orlaans City Council and administersd by Entergy

A)
New Orleans, LLC. £2025 Entergy Services. LLC. All Rights Reserved. ente rgg
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Small Business
Direct Install offering

5 entergy
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Program application overview
Small Business Direct Install offering

The Energy Smart Small Business Direct Install offecing is available to all commercial customers that receive

service from Entergy New Orleans, LLC and have a peak demand of <100 kW. Energy Smart works with business
owners, facility managers and trade ally contractors to identify energy efficiency opportunities, offer technical
assistance to develop cost-effective projects and provide cash incentives for completing eligible upgrades with proven
energy savings.

Customers can receive prescriptive incentives on one-for-one retrofits or replacements of eligible SBDI measures
installed by an approved SBDI trade ally. If a project is not installed by an approved SBDI trade ally, the project is not
eligible for the SBDI incentive rates.

For any questions regarding the SBDI offering and for assistance with finding a qualified trade ally. contact us at
info@energysmartnola.com or 504-229-6868.

Before you apply:

Verify customer eligibility
= All commercial customers that receive electric service from Entergy New Orleans, LLC with peak demand <100
kW are eligible to participate in the Energy Smart Small Business Direct Install offering.
= Review the Terms and Conditions starting on page eight or available online at

energysmartnola.com/businesses/terms.

Project application process
L. Customer will find and contact an approved SBDI trade ally at energysmarinola.com/search-c ies/.

-

2 For any project over $5000. customer will submit applicstion and receive pre-approval prior to purchasing
equipment and/or beginning installation

3. Trade ally will install measures. Any project less than $5.000 in estimated incentives does not require pre-
approval, and the trade ally can proceed with the measure installation.

4 Trade ally will submit application and documents within 30 days following installation.

Required documentation

- Completed Energy Smart SBDI offering application. (Verify that all fields are completed. Incomplete applications

cannot be processed)
» Completed Small Business Direct Install measure list with quantities installed.

= Copy of recent Entergy New Orleans bill

= Cut sheet or manufacturer specification sheet_ (Include a cut sheet or manufacturer specification sheet for all
equipment installed as part of the project)

= Project invoice with incentive discounted off the final amount owed.

Submit your application:

Email your application and all supporting documentstion to commercialapps@energysmartnola.com. Please retain a
copy of the application for your records.

Erurgy Smart ia 4 comprebarave erergy oficmrcy program deveicped by the -
New 5::...“ City Council and administured by Entargy New Oviases LLT entergg
2025 Endergy Servicss, LLC. AN Qights Beaurved 2
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Offering application

Please complete all sections. Incomplete applhications cannot be processed and will delay payment of incentives.

Customer type

0  Sewll Commercial

Project type

[ Dicect lestall
Account and customer information

s this Entergy sccourt been cosred within the Wil eght wewis®
© Yo ONa

Comgury name

Job site information
Diaase rehur Lo your ity bl for actourt numbes below

Job slla buseress rame

Elactsic arzonad raeiber

Job ste addrass 4 e o gl sddeen

a
T ob se addrens u dferent (complete below)
e

Lagad address (a3 shown on company W-gk

Cty

Stute: 9.

bow did you hear about ? Chech ol that sociy
Uty

Tradw ally
Webwte

E-mad

Trade ihorwieovent

gooano

Diruct mail

L

Othur

Who did you work with fram Esergy Smart on this praect? contact aume)

Jab addrens

Cay

Sute e
Trade ally contractor information

Tade ally conlact rame

Dromary phore rumbet

Eml s eisc

Begitured trade ally
a¥er D Ne

Customer contact information

Customer contact nams

Primary phore rorider

information
A form W5 i regured for the peyes
Muba roentive check papale 1
0 Trade ally
Tas ety
Tas

Ml chack to
: [l ' 4
O Alerrate sl (complote beicw)

Email address
Enargy Senart is & comp enurgy o Y program by the
M-%MC&de“MhM%GML&

02023 Entergy Seevices, LLT Al Dights Desarved

Sete n.

2) entergy
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Property information

Business property type
0]  Existing buldeg

Sebicl ore property type that best descibes your Susceas.

T1 Assemiyy or erlarterement recresbon O Lage clice ] Acleenclive services
C0  Collage er university O Ladgeg O Midats contar
L Fast food restausant O Belgocs or b based L) Darking garage
0 Rl meeu restacrant O Betsd L ledustrial o manufacturing
Ll Grecary and convenience 0 Koschool L Werehouss
U1 Health clisic or heapital O  Gas stalien ]  Estesier
00 Sl ofice 0 Goverrnmast 1 Other
Building heating and cooling system Water heating system type
E1  AC with slectric resistance haat D Bactric
o AJC with nstured gus heat O MNeturad gus
B AC with ne heat 0 o
1 Heat pumg 0  Dropane
0] Uscondiioned O Seam
£ Netspplcable O Other
O Nt spplicable
Your bk
Square foctage:
Ownershio: 7] Rent 1] Own 7 Ledse
Tots labor cost:
butallation completed dute (mmjdd/yyyy)
Bucnr ed documenrtaton
T  Completed Enengy Smart SBDI offerng appiication (Verify that of feids ae wted = Y cannct be processed )

+ Compluted Small Busnuns Devct Inated meeuse (32 milh Suet S el abed
T Cepy of recent Entangy New Orleans il
1 Cut shuet or munulacturer specification sheet. (nciude & cut sheet or manclactioer souciication shaet for il eguoment ratalled s part o the project )
T Droject irvoics with rcarive dscounted oF the krw amcurt cwed.
O Total laber cost

Additiona! data may be reguested tc procen your sppicabon

Briaf proect dascription

Ste photographs and a iile inspecton mey b reguired by he program. A orogram repressrdal me may cordact you 1o requinsl tha efcemation end xhedule an
an-site vl

Under penaity of perpory, | cartify that
| have read and agres 1o the provivces set forth beren end 1o the Terms and Comdtiona | underiand thet Energy St mey revae these Termu end Condiions.

at arvy Liena aond | will ot be rotified in the event chunges are made To the best of sy beowbedge the slalaments made on ths apple slion are complels, true and
correct

Name (preld Dt

Cunt sgrature

Energy Smart is & compreheniive enargy eiiciancy program develcped by the
New Orisans Cty Coundil and admiristured by Entargy Now Orlaen, L 4

3 entergy
©3023 Enturgy Services, LLC AR Dights Besarved
————————————————————————————
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= A S iy P
Small Business Direct Install offering incentives Total
=B rmualer sl Estimated
Fmmiure Bwrpsirwemania mzwnlive Unit Chusdity’ emals frmnbivas
Indwriar lighting
LED derwrdight bmpiha EMERSY STAD® 5 artind ey v Bt
LED! it g 5 maty emal i ilate e bl s e b L2 ratac BT .
TaITz upgricde 1o LED besiar - af EnES Dt g
T8 Tiz biggh evipnt (HD) upgrads ke LED brar - o8 ] 2t ey
Ts upigredde 1S LED Rnsar 4k =t ot e
T Figh st (M) wggracte 1o LET) Giar - 48 sETy S ke
TAIT12 cypgrsndtas 1 LED Siabir - 87 D fabind. P rutaditons ard Fahintored am st Bt crwa. Chearibity [ =5 =y Dl s
Ta/Tr bigh eutput (HO) upgras to LED lrmar - 88 il Sl o s sl g b e sl == ot e
TaT1z upgrids te LED Snwer - 2% bl S lamp
Tz ngrade in LED lrear - 2 EFE" ) et harmp
T high supt (HO) uygricla b LET) frnaar - 3R prens i
TT13 uigrgriacta 125 LED farvaeir - Ltk 290 ied b
LED: ruplacing =075 ¥’ HID Mg watiage) ks ot b
LED v placsinng T s 250 W HID (lasmp i Mige) e v Bratiom
LED ruplaeing 251 s 0nW HID Tamps wisttuge) DL Tl s ot Batirm
LED v placsing £on bo 1000 HID {lemegr w athags] T T v atiom
LED ruplacing <oooiW HID (lmp waltage) Sef1an sur s
LED s Frigurutod euse |ighting fwithint cortralsd T o TR eE— holy timen the isting Raeasent beture | 555 o in
LED rufeigurutad cass ighling [sth cortrala) sred pormector st Eelaits b sl g sy b owod fo oot deer
Extariar lighling
LED dawrdght lmpifha ENEDGY STAR® sarnifd BETY il e
TEITz sppracls ko LED Srsar - i o Bt lamp
TaIT1z bigh eutpt (HO) upgrads to Ll ED Gnser - 28 =2a o lamp
T spiggrache t= LED Rismair - 4 =R it v
T bigh st ) pgracka te LETY b - 4t . por s
TT13 upgrachs 1o LED Gmaar - Bt DLC labwd. For rutroifiong arcd replacey suutrg budorwe. Cuardity (0o ST ot harrp
T/ T1z bigh eatpnut (HO upgeacs b LET hrmar - 86 s Nt s o ol gt Bty ol Frees -
TAIT1z upgrads be LED Sissir - 7f = Dl ki
!!;wg:uﬂ-luLE‘nhh-n-Iﬂ' 38 ot g
Tshql;m.ap-.nmmuguuhnnmm-:h s813 ot g
TEIT1z engrasde ie LED Sraar - L Tidss =7y Det arp
Enargy Smust b o commaraharavs anergy sficmrcy arogram dwesloges by the
e o S W L1 s Dentergy
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Total "
SBD1 Estirstad
Msasure Emmuiremasks 4 it Dty ::“.I.-ii s
Exturior lighling [conkinued]
LED raplarseg s W HID (lamp saftags) L3 o boiri
LED ruplacsng s W ta 2no W HID (lamp waltags ) aFran et bt irim
LED replacsog 207 W te 400 W HID (lemg mafug) iy ot Binburm
LED raplacsng 400 W ta 1000 W HID (lamg waltags) Bans T ey P
LED ruplang 0000 W HID {lamp wattagel SmErE P .
Dark juthiati Rkl LED supiacing oo W HID famp waltagsl L= sary e Rt
Parkfutbbatic huld LED roplacig 1 W b 350 W HID lame wattage) L] et Bttt
Parkfatblatic hakl LED roplaceg 10 W e 200 W HED [lenps watage) sEry pu heturm
Parkfatbbatic hull LED ruplacing 40 W la 1000 W HID (bne seflge) S0 e Batire
Park fatbbatic fuald LED raplicing anoo W HID lump saftag) 0 o Beabii
Lightisg contrals
Daylighting ceatrallar izantraling « 300 watta) %d0 et el
Lhayighting contrallar jeemtraling « 500 watts) iz i
Decupancy sanues feastrallig « 500 watt Flantiby [# of srba | s Barsact o st of i arsty. Magralad sraer 380 i
Oeenpancy sanies [cantralling - 300 =afts) ol o b et Babar g rut waldy sy P sl
Checugane y senser - daylighting conlosl (conirolling = 300 waia) o p—
Crecupane y wenies - daylighting el (contralling - 200 =alta) ] P il
Brlareal parking preagn lghting seatral frstrallng — 3 i) Socnurmc] Laicaes
Bk - i P S —— A L s, gt Sacal S s B 7% o o et e Dhelity gz e
= e _GHJM o T af sl s S o b of inslabed undy Fotors rdegrabd ey
B trwd parhinyg garagu lighting comtral (eortraling w50 watta) o e e Bhua pecmrdven. o] el
B tawel parksng garagu bghiing comiral [canbrallng 150 200 watsl sliras e
Rafriguration
ECH mabar for fransar ancd conler Appic abia crdy 1z rultigeratod cocker et freales e =y e ey
y Cortrafer muo turn on fin oy b L syadee's Buresiat s calimg b e flam
Evasieates fan coedrodlar hot fraums sod conler e e s s i
Coertrerlar mucl nares e moed e ators o e wrled e s s i
Antibeial huate coctrols For Frawder aid ¢ ook e miiry s meyred b haaters etzordogly Aogicabie Tor retiof® ardy  343TY :.::“
eal appiabis for s sgemard et stagraied tontesiy
5 Appieabia fir redrohE iy ol scpicete To see ot st idegaled e it
Fafrigaratad casm might tavees aght L= r T
ERERGY STAN® wiid docs rafigursior St b EMESEY L TATS cueligel ey et 1o
ENEDGY STAN® soid doce Frausur Ptast b ENERCY STAD® carnliael fIE Ty o il
T Appic alie 12 cachadi milh desged i forla o eilbul e sealing e A
Strip eurbain fer wali-in coclers et a5 ot d
Appizabla b ey with demagerd wivs o taes o welied pre amnkeg e S
St curtaing for wilein [rasses ol o -y i
& Appin e b Seows wilh demaged e toriir or aelid ore-amisling g P aguae
St eurtiin for raligaratid mandhacis doon o Bk
s Dentergy
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EnergySmart=

Nerw Orlwans Program

Total

B8O Estimated
Maas Regquirsments Umit anit, tevial
= centive Sy - incentives
cost
Rel rigeration (continued)
o inear
Door gaskets - coclars Burabre slandard 2 wah o o reech 0 cocker o freeier with worn ol 210 fost
dulec tive guihats "ERcmncy danderd for tha messoe 2 a rww belier ey )
Door gaskets - fraesen guakat sro st
faot
Auto door-closers - coclers TAds hydredic type door Cimter on M welh 1 Cocker o Weater msddled  SL0TY el
cpague deonts) "Mut Srmly cloe the door when 2 &5 within 1inch of §J
Auto door-chosers - freesers o e e
— ]

Footnotes
For all bght bulba/lamgs, ight fiatures and esit sigra. quantities sre buted on number of EXSTING lemea/Satures bery repiacad. which tha accounty for scenarios of de-lamping
“The total material cost is the total cost of all the bulbs or Bxtures for & particuler messcra/ling dem

Ay raplacement of equinment that cperates 14/7 land will continue to do 3o slter the croject & completed) wil guulfy for mcantiee rebates onder the catom ighting orogram as s separste applcation

Enurgy Seart is a comprehunsive energy sfficiancy program developed by the
Now Orlesns City Council and administered by Extergy Now Orlaans, LLC

3025 Entergy Services, LLC. Al Rights Rusarved ; entergy
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EnergySmart~

A New Orleans Program

Energ ySmartQ

A New Orleans Program

Program agreement Terms and Conditions

Entergy New Orleans, LLC CENO™ and APTIM E u & bbadterctoe LLC (ADTIM o “Drogram Ade ) have erlaced o an agr nt
wharaby ADTIM will dusgn. svplemunt. srd sdmmnater the Energy Smurt Drogram = accordarce with the ENO compr shwriie demand wde management plan
Drogram Admewstratar and ey elighe sppiicarts t= o Program shal be the cartes to and bourd by theus tarma snd condRion (Tt Agreement”). ENO, Ertergy

Cerporatien. and ENO's sffibates shall be third party berwh of they Ag- et ard Aggsistats
% Definitions
a Agpicat medrs ary perion whe submmls an sppication to o Drogras
b Approval Date musrs the dete on which Dragram Adens - - Aooicats
<« ADTIM masrs ADTIM E d & blvastoactore e

d ENO muans Entengy New Orlaans, LLC

e Program Admiestrator meems APTIM

£ mquhmumunmhumw

& Drogram Daymert meers any nlive or rewerd svaslabhe 1o END customens that mwet the requremwets for sach Drogram and which
npdwhhh—.dmdhw

khq-daﬂnpdﬂ--—-vﬂ: ey inted o anch: approved by Drogram Adminalrator
MWM*M“MMM“—JMMMMthh
Project for partcipution = the Dragram

b Project Approvel Date meens the dute the Program Adeuntation acproves the Drogect for peymeet.

b Droject Complation Date muurs the date the Drogram Ademetsstor sccupts the Drogect Completion Notica.

L Project Completion Duadlne mesrs the completion date sxtablabed by the Drogram for the specic Droject o Dropct mesnse atsocuted with
the Apglication

= Broject Completon Netice maan the nolice 1o be provided by Agoicant 1o Drogram Ademes s comgpe of & Project.

2 Incentive offer

mw“hﬂhﬁ&w*m-ﬂ-m“wﬂ‘*m

duscribed furthar haren Drogram Deymants shall be svalabi g 1= the terms of the wppic adie Drogram end Apolcaton as well as ths

mwhuwmgupuuaa-u“w“-u-J son. Appleant und

dlummw-dhw-n-‘qhhw—“— B bor Apciiarts whould mamt auﬁdhwmh
i will b retur e s will not be g sl have compiets ormaton and be wdmitted with

Mdmm-m-mumn—hwﬁwmwmmmwnu

idared prool of purch

3 Project term and description
The Term of this Agresment shall begn on the Acproval Date a3 deturmmed by the Drogram a part of the Appication Lo this Agreement e shall ran
MMMM!MM*“-MN&&W.C&MJ‘.JQ-M
The Promct shall be imgl d i d —th they Agy ~

4 Program payments
MMJAMWM“-MMMDN-MMWMWduM
Notice and sy other tad project de Later, Dvogram A = will facdtate Progras Dupmert 1o the Appicant Thers shull be no cbiligation
h-ﬂ.mmﬁath'MhﬂMhHhhﬁ.—hhmmmm-\wdh
Drogram, resarves the right o i or d ets and snccated energy sevings o be damed § condition change from the Lme

of Proect Pre-Agproval 1o the time of Project Thes imchudes M‘uwhwauhqdww vy
mmmnmuuw-h latove mune Suicsle acgs: bt pay *‘hha..hqoﬂ.ﬁﬁ)ch
representative has the rghl 1o recowir ary payments made = extens of the entied puymet Yhhc.— cludes riracted labor for private
bt o individuals when calcdating the total promet coal Incentives sre svalabie on o frst come. frat served basis Incentves are subct lo change or
tarminaton without notcs st the dacretion of the Drogram Adm and ENQ. 2g that ate v place and apoicatons that are =

achange i incentive or program avadabslity dhal be honcred

5 Program discretion
mmwum_-nmna-'-wmduw—”.&*n-nn.u-maa.h

Lok 4

reserves the right in 25 sche dacration, to withbold o rogram Du wdaley
(’ﬂhwmﬂnm-ﬂﬁhanuuhﬁb—q-“#h—“mnha
procedures or
(3) Dutarmnation that Asgis recuipt of ncent v D, - et e - the of any by Apphcant o # the will mat
rusedt in the reducton of energy wage o
mmwmw (which ihail mear Aggsic et () lhaa o oeliloon o ctherws ah : - the

nt of & pe -mdm—b-““%uﬂh%“dwbhw
mwm-mudmm-mq-&mu-mwtm-ﬁ-- Lot anvy g e
&nu—ldmummm#d-m diry o macivert (h =t db (rv) has a ligradlat.

trustes. comervelor or umbar ofce spponied wih <t bs @ or any subulaedisl portion of s property or ausets or (v) i generally
wnable to pay its debls e they fall due)

Smart o e comorehunire ener)
?ﬁ:‘.“.’l.. S T e ? 3 entergy
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EnergySmanQ Program agreement Terms and Conditions

A New QOrleans Program

& Mesrepresentalion

Arry ard all hurds dets d by the Dregram Drogram Admarcc o ENO 1o have bewn acquired on the basi of fale information supplied by o on
behalf of Applcant must be returned to the Drogram Thas artcle shal ot femmd other Sas thut ey b avadabile for the Hang of leise or frauduieent
Agpicatiora Agplicant shall be reiponidie for ol couts . d for colecton of morms cwed due Lo any ation o false statement.

1) The Asplicant's pr nt_ ratall and mplamert ston (Complet: ﬁ‘ﬁ*" y el e whibed d
hw“nuwmwua-uw- a Brogect Comgplets Ndnb,hﬁq-zlw
Duadline ncted in the Apolcaton The Agpixect mual prowde rvoces ior eguomect ow chased o ervce performed o well o documentation that ver e
that the energy efficency messcres () have been propedy mtalied (<) we b Mdﬁhhwhmwwl
Mwuwnmu.w»_ﬁau*uh“uuumu struction codes All nt
mhmuuﬂw-m-ﬁa—mhmm.-ﬂwwmuhu
a3 part of the Drojact wrinss deturmined e part o the Proect wd revewed 5 sccorderce wih Droect Dre Acprovel Equioment purchased under o capital
i structure muy gualify for an incentive, but must be preacproved by Drogram Admmtrutor o weiling before project inllation of entening into the

wquipmad lease

(2) Showid Drogram Admimatrator dincover that the Sropct was not snpemertsd o sftaited 1o o the Droect Compl Neticu. the Agpiicant may be
coraidered in breuch of this Agreement and required 1= repuy any mcertve Dapment made inchadimg coults nowrred by the Dragram Adweratrator o ENO to
recower such Teud and may be sbject e any additional reimf 1o which END may be entidied

a e
T?mwm and ENO shall have the rght t= racect ey and ol Dromct records and satalaton durng the term of thi Agresment and the
corruspondng and for 4 twe yuar pericd theresite: Tha Drogrem Admeatidor and 3 Segrated repr wsentatives shall huve the right 1o observe
and mapect ol Droject work in any of the Agplcant's mﬂmmh.ﬂaxmbumwmmwmu
maintan accurabe records of the Drepct werk (og. mataly -—d Lon) thet = pe d h dur for a period of 2
yoars from the date of the scplcable Droject Daymant

% Monitoring and verification

The Peogram Adim e and it desgrated hud have the right 1o monler eneegy wia/production priee Lo and alter watallaton of
hwdhm-MJQMH“MMHAWszhMMJMW“h
Agr o p t o an Appie

0. m-‘m
The Applicart shall o £ o own urdier tha Agy " e Boert and erxsedlious mervwt and ) sctordance with @l of the terms and

Md&hwmm“-ﬁ‘“uh“‘d‘wu&-&unhm-wn
accordance with covent profesucnal standerdy and with the dilgence wd 1hill erpected o the performusce of uch work

Representaticon/warranty
The Program Adimimatrator and ENO do not endorue ey particuler brade ally dact, product, sysles, o desgn by offering an incentive. The
mu-h“m“dm&hqhm—-d-hwnaudhmdmmm
Adminalrator and ENO mebe ne repr o - -‘ -“‘wb&“ﬂwﬁma*wdn
design. comsulling, aroduct, system egus han.!.a ilaled o recinved and eapreasly daceem any such repr and
Sabilty, mchuding, but rot lended o, vy mpled warrantios of merchirtabsidy o Mre for o parbcule porpose The Brogras Adminatrator and ENO do
not gudrantes that ratallaticn and speraton of erengy eficurt equoment wil el = reduced ciage of = cost sevings The Program Adminatrator and
ENO are not responible for the proper dapessl or secycing of wny waste genersted o o resdt of avy Decject. The Drogram Admimutralor and ENO are net
fable for ey damage ludieg any oo durtal ar etial damages. arising ot of the cperatice or maliunction of vy Dropect, products. eguipment, or
s or the installation therect.

12 Default and termination
(1) This Agreument shall reman = offect il the Drogect Completion Deadine s spuciiad i the Aspicstion hacecl unless & Darty & o breach of any
arovawon of this Agreamaert.
(3] In the event that ENO terminates. for any cacse. Program Adwaridvator's Contract, which & stus Drogram Admmatratons rght 1o act as Program
Adminatrator of the Energy Smart Drogram. respomaitsiity for tha Agr et teacniers o the new Drogram Admentrator of ENO wilil & new Program

Administrator o named.
(3) This Agreement may be b d st Drograe Adees s soke & # Apphcant dows rol complete mmplementation of the Project on or belore
the Draject Completion Deadlne. wress the Praect Complaton Date = dud by mutiasl wrdter agr ewmert of the Durties

(4) Program Admuristrator as appwowed by ENC reserves the rght 1o charge o ducosteus sy Drogrem o any Lme with g5-day notihcation, end reservas the
right 1o tarminate or amend tha Agreument upon the change o dacortinunce of avw sach Drogram, or a deected by the Couned of the City of New Ovleans
o puriuant 1e a change in laws o regulations sopicable to & Drogram.

3. Indemnification and demages
MWMMMMMM‘ buss Drogram Admanatrator ENQ. and the Gy of New Odeans (the Ty} respective affiates.
L, sarent oificars, drect “d*“ﬂ-ﬁh“‘)w‘“”whﬂ.
mdhhhymhmhh*.qhqﬂld-' Sy, Orothuct pyitem, ecuags o apph. M&-whw-uqhd
MMWMwM:dM—A-I-M&“mq ol of . of this Ags i or an Application, and shall
not be kmdad by any rabior herwr of age o the dﬂp—“hhhwWhum
mxmuum.muuw—udumwwauwhhwmmum
mmlm“ﬁw‘hmdmﬂwmﬂn d Under ne ") hall Indemnitees be lable for
any special, indieect s, inchudiog, but sol lesed to loat profity ko of saming or loss of we however the same may be caused

OMLL mm.,s-m aentergg
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Energ ySmart? Program agreement Terms and Conditions

A New Qrleans Program

. Publicity
The Agplicant shall not use the Drogram, Drogras Adwarastrator s o ENO conp e loge. deetily ary difaton, o ary related loge including the
Somart” fer o seicdaten wihout - ot of A and ENC, which
SEST s R s s S e
requested otherwise n wrilry and mbmfed o whoSerwr g yamartoo a2 the tme the cation i swhelted For purposes of the
mhhﬂu#&&w.uhﬁq—““ sor and its coolracion & = pad up, Frevocele lcense 1o Applcets
name and loge solely for the purpose of publicuing Applicents partcoaton » the Drogram

5. Review and disclaimer
Exwcution of this Agrewnant and ey reveew of the desgn. comatructs of the Drogct by amy Program representative o any of
Mm“ummqm—-mhummm-m-nnmaw
mwm«“dqﬂaqaﬂmmahﬁuﬁﬂqdq*pnﬁmq

mdmhﬁeﬂ.h%“nmm“hq“muh Rices of this Age ok o ae Applcat

Drogram Lakives or thasr scbcont nchuding, but mot leled 1o review of the design, comaltruct o at 1’ allnhrq-:ln
am-mmhbwnmm*:um-bﬁuuwmwmar“&yd
thu rerwwable or energy efciercy messres or an endh of the pert ng work on the Droject. The Aps = sotely isle for the

wu&;mmmd“dhuuwh“

6. Miscellaneous
WG o Law AR Ageli lcurtove Agr s and thase Terma and Condon shall be d corutrund and enleeced in 4
-&hud“lhudm“-’dhquﬂlh-Mﬂm“&-wdhud
arcther jurisdiction The Agplicant srevecably sbimits o the sradction of the ate exd Tederal courts slting i New Orlesn. Lounians. with regard to
ary controversy in ary wey relating Lo the ectior. dedvery or perfo o o Aops o this Age Suits, clue. or actiorn founded upen
such controversees shall hw«udﬁn“md**m“—-—hqmammmw
Agplicaticn or Incentive Agrevement shal be the Ovlears Dactsh Conill Dutrict Court or the Federal Dutrict Cout for the Eastern Dutsict of Lousiana.
(3) Compliance with Aopicable Laws The Aogicant shad ot afl beus comply with and cwrve of fodural and Locsena state lews and published circulars,
uu‘mu‘uwuanub—hhn“wu-w-mu.nm
theeugh Applicant s recuipt of o Program Duyment w they pertan to ths Deograe. AL refy 1o dabubes or rag: amed o any A or this
Agreuement shal be constroed to nclude successors thavels.
mwmwummuq-‘m-mqwchawmm

o respcrsbila thersunder. in whole or = cart. wihodt the ot of the Appis Nelthar an Aopds noe any rights or cbigation hereunder

o thacvurder may be soid mugres Furrud or ctharwise dapceed by Appicart whethes purscet 1o & changs of control by operation or lew, or
other wise. without Program Admnatrator s pree wellen corsent

s abiity. i any provaon of amy Applcation or tha Agr ot s comalrond by 4 court of competent jurisdetion 1o be illegel mvalid or ueniorcasble
u&pn&-h&nh&uﬁm“hh‘y“dh“" o thay Age shall be d and enforced as f the dlagad
wwabd, o . badd v comer Ap.!h-d‘-.-—vm-h-dnﬁlqd.anﬂ.u forcwabie arovaon the Apslicats
o this Age 2t shall b refommed with & similar provisian that is lagal walid, and asfarceshie

(5) Rl of Lesi The Drogrem Admincatrator and ENO ot se lrme ssume ok of ieas for any personad property of the Appilcant or any third party
(8) Wasver. Faliore or delay on the part of elther party 1o enestine any rghl power. privilege. o temedy heteunder shall not comstbule & waver thereal. A
wavar ol ary dufadt shall net cperate o3 o waver of acy cthar dedadt or of the s type o defadl on o futire occamon.

7. Acceplance
The Appiicant is requited o ackrowledge s under il andeg and ) Jh-—“mdhmhw.ﬂmw
mdhﬁ—pwmmﬁﬂhﬁ* A at the sddrens o wmmad o “hhhnubﬁnhmw
¥a luted Appicat d by the Proyect Bre Agprovael or Agpicaton deadime Drograes Admeat-sorn wil ider that Applicant's

-hd&.h“““—n“—li—-&dh”-‘h&nhd“
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New Construction Code Compliance Overview

E'nergySmart&

A New Orleans Program

Project eligibility
« New building/ground-up construction.

Incentive offerings

Prescriptive incentives Custom incentives

Measures with deemed Available for all other

energy efficiency measures and requires

savings and incentives. calculated energy
savings analysis.

O} O}
<y

- 1
Ot o

Whole building

Availsble for projects
that perform energy
modeling, resulting
in holistic design

and construction
energy efficiency

energysmartnola.com info@energysmartnola.com 504-229-6868

New Construction Code Compliance

In July 2023, the State of Louisiana adopted an advanced building energy code. In order to help commercial building
owners meet this new code, Energy Smart is offering financial incentives for the installation of high efficiency
equipment through the Energy Smart New Construction Code Comphiance offering.

Interior and exterior
lighting incentives

Based on the proposed
system’s lighting power
density compared to
the maximum wattage
allowed by code.

Visit energysmartnola.com or scan the QR code to download application materials.

3 entergy
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EnergySmart

A New Oeleons Prog

- - .
Offering information
Prescriptive

« Prescriptive incentives are paid a predefined amount per
unit based on deemed energy efficiency savings.

« Incentives are capped at the incremental measure cost.

« See new construction equipment prescrnplive rates,

Whole building performance
« Whole building performance incentives are available for
projects that perform energy modeling, resulting in holistic
design and construction energy efficiency improvements.
Energy modeling software must utilize DOE-2.
« Projects must reduce overall building electrical usage by
at least 10% from the modeled and constructed building
relative to minimally code compliant baseline building.

« Projects can receive incentives at tiered level relative to
the overall building efficiency achieved.

+ €20% energy savings: $0.08/kWh

*+ 20-30% energy savings: $0.10/kWh

+>30% energy savings: $0.12/kWh

Guidelines and applications

1 Apely

. Receive custom

.Encdn

Energy Smart is available to all
Entergy New Orleans electric
customers including:

+ Small businesses

+ Nonprofit organizations

« Large commercial and industrial facilities
« Publicly funded institutions

« Custom incentives are available for all other measures
beyond prescriptive and interior and exterior lighting.

« Custom incentives require pre-approval prior to the
purchase or installation of equipment.

= Applications must include a detailed energy savings analysis
or energy model to document kWh reduction.

= Applicstions for custom incentives will undergo technical
review to verify energy savings and cost-effectiveness.

= Qualifying measures will be paid $0125 per kWh reduced.
= Incentives are capped at the incremental measure cost.

= Lighting incentives are available for installed lighting power
density (LPD) that consumes lower watts per square foot
than the maximum wattage allowed.

= Projects must reduce the lighting power density by at least
10% from the baseline.

= Projects can receive $1 per watt below the approved
wattage baseline.

= Incentives are capped at the incremental measure cost.

4 Review

| e

Customer' submits Program approves Once approved, Program performs post- Incentives® will be
application custom incentives materials are ordered installstion engineering paid upon receipt
package with New prior to the purchase and installed* review after submittal of certificate of
Construction and installation of of the final incentive occupancy.
documents. equipment. application® and
required completion
oo documents.

For more information about this and other Energy Smart offerings, visit

energysmartnola.com. email info@energysmartnola.com scan the QR code or

call 504-229-6868

3 entergy
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A New Orleans Program

Case Studies

Smart

Loews New Orleans Hotel
Cha”enge

On averape, hotals spend $2.196 par reom sac

. . ame = -
HVAC aro responsitle for up to aung b _—
upgrades to these systems can save anergy and money and have a postive projec( {acis:
impact on your bottom line

! $286,459
Project summary , :
in incentives.

Loews Hotal replaced all guest room and meeting room thermestats with

pregrammable energy Frcent thermos

proparty manag

1,229,002

kWh saved.

8

ors and total projects.

L 1 |
guest chacks out, allowing for subsianbal ¢

upgraded its HVAC systaen b
controls. a chifled water flow meter and vanabl

handlar supply fans

basebne lights with no

treezers ware replaced

reduced oparating expenses whie demonsirating its co

Energy savings equal to over

430
hotel rooms booked.

stawardship

"The Emerp-' Smart team assisted o
gY
business staff {Hrcugh every step of

with the application submissic
Save energy and money through
standard upgrades such as:

o HVAC and controls. . .D:‘“g:ra!r:-n systems.

be ke\, to the hotel's sustained

» Lighting systems. o Lompressed air systems.

growﬂ\ and success. « Molors and pumps . ‘.uv'!de_ automation

systems
Vince McCartney
Director of Engineering ABOU{ Energy Smart

Loews New Orleans Hotel

) ["‘c';‘. Senart has H:\pe: ;r.tcr,’jv New

S CUSIOMErs Save energy and money by pro s'idmg

& 2 2%5h mcentives for com ‘Dxtf _,: CM":V C'+ICKCHC" acgra*:
Ready to get Energy Smart?
DR Visit energysmartnola.com, call 504-229-6868 or

g&;ﬁ scan the QR code todayA 3 t
o e i ottt <) entergy

dnartared by Ertergy Naw Orlesrs, LLC ©002% Evtugy Servcns LLC AIR —rm
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A New Orleans Program

Smart *

A"’ in energy savmgs

On average, a school's electricity costs are about § por squas annua
Lignt v._av-Juo:-;.:e asponsble 'o o 5 ane use. D
makng energy-afticient upgrades to these an achieve VO 20%
in energy savings. W 58 Sav rool programs, 2 ca
have a postive impact on students lives and thes educabonal eapenences
Lycée Francais de la Nowelle-Orddans (LENO). the cely PreK-12 Fre Lycée Francais de la Nouvelle-Orléans
public schoel in New Orleans, undarst P @ mpact that enes
efficancy upgrades, mplemanted with ncentaves fram Energy Smart. waudd hav
1 their bottom line and on the success of thew stude $349,329
») in incentives.
roject summary
Lyc m.M.u,.,,u.a Nouvelle-Orléans has been utifizing Ene Srmax ertreas tor
equipmant upgrades sinca 20 whan they reglaced a watercookd or and 679,85] kWh
tower with an efficient aw cooled chiller. Ovutside air ductwork was sl 2fed saved.
mitigate condensation, humidity and temperature ssues Later prope on d
LED lighting and fixbure upgr g thes exsting H'V AC
equipmant with contral solutions and web-basad budding automat Detier ] O
over heating and cooling costs. The cost = an save thausand

of doflars on utities annually

ding a hgh-quaidty educator

- Danielle Dufauchard
Deputy Superintendent. Lycée Francais de la Nouvelle-Orleans

Derek Mills

Demand Side Management Manager. Entergy New Orleans

Ready to get Energy Smart?
0]

iod

scan the QR code today

Visit energysmartnola com, call 504-229-6868 or

total projects.

87,332"

SC}SOOI lunches.

SZVE energy and money through
standard upgrades such as:

« HVAC and controls . Dc"iﬁc'!'.'?ﬂ systems.

o Lghting systems . ’-_-c-ﬂp'n:ed air systems.
v

 [Miotors and pumps.

ol Eluyl:ilr‘g automation

systems

About Energy Smart

Since 2010, Energy Smart has helped Entergy New

/TN CUSIOMErs S3Ve eNergy anc money bv ﬁ':ﬂd‘ﬁ;'

cash mcentives for compietng energy efficiency upgrades.

3 entergy
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Smart

A Mw Orlea

McDonalds
Challenge

+azt toend restauranis ca

# Program

n ba sora of tha most arargy-intansive bbb

O average, high-voluma fast feod restaurants

idy =5& L Lo B

anargy par squars foot tham otrar commarcial bushdings. §ha b

ot energy costs ara refrigeration. bghting and cooing, confribufing o st

559 of the total energy usa - making thass systems the hes tarpets for

SNBIEY 53 Engs

Project summary

e Dianald s parfermad an LED bighbieg

matal halida basatee lights ko e

lingar LED. Comverding

and Ccan procucs More kmens wiih |

haen low ma

lighting ard lomar utility bl LE D NERNANCE ML T L

allewing pour emplyees bo mallocate thair time changing bulbs 6o

i~
obher taskx. [ ammerrial kitchan UEFTa0E ALCT B HTIC LT

= - || W g | gl she LA™ et o
faskals we falled ard lasty, the MV AL spsden wes g

& P
LEHES ared @~y b bLine -t

seen a tremendous decrease

since wnrﬁlngw-th En nergy Smart, and th
have been instrumental in our s

COVIDA9 crisis.

Teddy Seatt

President & CEOQ

Scott M anagement Team
McDonalds

Ready to get Energy Smart?

s th -'E'...‘_Er" out the

prnjec'ﬁ facts:

$16,986

in incentives.

163,922
kWh saved.

4

energy-saving projects completed.

Equal to over

2,887

Happy Meals.

S-EI\-'E energy Eﬂd money eru-ug'h
sianf.‘lard UPEFSJEE EUEH as:

= HVAC and controls . Qt[‘:g:ra:::rl sysbems.

Ehtmg syslems -

ghimg

l_ompresied ar sysbems.

g o v i
= ara ] pum: s . E|u|!:||.-:E automation

About Energy Smart

). Energy Smart has belped Entergy Mew

Urmmarm

CLELIDATE S SEVE B 'E'ﬂ and mong ¥ h'il P ':"I-'Idll'la

TAEN NCETRIVES for :..'I'F-EIIE". 1"3 L-r\-nrgy {"'Ilﬂli"l'lﬂ'r -.-p_gr.:dn—:.

ELEiE Visit energ-,rsmartnch com, call 504-229-6868 or

B =

scan the QR code ﬂ:lda'f

ﬂ entergy
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Smart

Southern University at New Orleans

Challenge

Like many college campuses. the buildings at Southern Univarsity at New
Orlears were not as enargy athcent as they could have been due to cutdated

and obsolete equipment. Implamenting energy eftcency meansres would not

environmaental leaders to
Project summary
n 2022, SUNO began mplementing enargy-saving measures theough the Energ

< T
amart program. |he

with the cash incaer

contrel systems with b

As an institution of Hg}'\er |earning. SUNO

should be |eading the quest for a sustainable

future for the betterment of not just our SUNO

community, but for our planet as a whole.

Dr. James H. Ammons, Jr.
Chancellor, Southern University at New Orleans

Ready to get Energy Smart?
OREHO) Visit energysmartnolacom. call 504-229-6868 or

%ﬁ'&? scan the QR code today.

« HMVAL and

o Lghing systems

projed facts:

$311,720.35

in incentives.

2,028,661.40

kWh saved.

$237,232.14

estimated annual savings.

6

total projects.

61,558"

Bags of recyc'ed trash.
*Coiculated wsing the EPA Greenhouse Gas

Save energy and money through
standard upgrades such as:

contro

— &8N0 CONIroNs

. QC""‘C'-‘!'.PDH systems
3 Y

. ‘:_.c»"xp':-,-,cc arr systems.

ors and pumps

« Bul 'Jlr-[; automation

About Energy Smart

S aman I WEL 7800 ool W ni 1 N
Snce 2010, Energy Smart has helped Entergy New

Orleans cusiomers save energy and money by providing
cash mcent

I
ves for compieting energy efficency upgrades

3 entergy
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Smart =

A New Orleans P

New Orleans Ernest N. Morial Convention Center

Cha"enge

As coe ot the 3 On sQuare Teet under one
- ‘aceC Sdes

_‘f minemeing 185 o Pl M - CR S -
efficency and comfort
Project summary
The NOEMCC team is committed to reducing envirenmental mpacis and help
thesr customers maeet thew sustanability goals. Since 2018, they have aciively engaged
with the Enmi, amart program, mplemanting vanNous anergy tawng nilatves | 0 cate
Energy Smart incentives have funded 21 propcts. These projects inchude kgh
upgrades, H VAC cptimization, chiler replacements as well 25 the 40-acve cod roof
installation and addional kghting upgrades that are currently m progress. | hese
x_;,:‘adn. have not an u Ca but have 3w Inted

| Sian
to environmeantal Consany _

In lockstep with our mission and values, N

and Energy Smart Forged an alliance and illuminated a
pathway toward sustainable excellence and shared value
We are grate{u| for the partnership and proud to be a

leader in the community so that others can follow and

take benefit from the program

Adam J. Siragh(
Chaef Op.latmg Officer
New Orleans Emest N. Morial Convention Center

Ready to get Energy Smart?
El?':ﬁ.@. Visit energysmartnola.com. call 504-229-6868 or

g‘“ﬁﬁ scan the QR code today.

-

project facts:

$987,913

in incentives.

$1,569,745.81

estimated annual savings.

14,028,112
kWh saved.

2]

total pr ojects.

425,668"

Bags of recycled trash.

Save energy and money lhrough

s{andard upgrades SUC}\ as:

e RVAU and controls . Deé'*;;era‘.a:»n systems.

« Lighting systems. « Lompressed air systems.
v

- YI0%0rs and pumps. .

yunl :‘lmg automation

About Energy Smart

E g | r »
), Energy Smart has helped Entergy New

S SIVE energy and money by ;':wdxn‘;‘

r completing energy ethic ency upgraces

3 entergy
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A New Orleans Program

Community Events

Super Tax Day February 8, 2025
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Smart

A New Orleans Program
Super Tax Day: February 15, 2025
—
“ergy StmartX

; Residential Solutions

Energy Smart offers home erargy atsessmenty
and instant rebates to residential Entergy New
Orleans electric customers

artnola.com .
48 O scan

ied.
ot starte
get

Visit ener8r*"
04-229"
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=) Entergy New Orleans
ws @ February18 at 800AM-Q

Super Tax Day this past Saturday was a huge success!

Special thanks to our Energy Smart team for providing customers with valuable energy saving
opportunities while taking care of their tax needs.

t more reach for Entergy New Orleans

dY Like () Comment (L Send £ Share
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EnergySmart~

o ol

A New Orleans Program

HANO Financial Workshop: February 26, 2025

District B Neighborhood Walk-Down: March 26

vveT vvaliu w CI\PIC)) VUl JIikcic©
gratitude to our presenters: John
Barthe from GNO Credit Union, Paula
Pete from Family Resources, Fred
Johnson from The Neighborhood
Development Foundation, and Jarnel
Cobb from Just Life Insurance. A big
thank you to Sam's Club for providing
giveaways to the participants, and
Entergy for providing information on
the Energy Smart Program.

We were also fortunate to hear
personal stories from participants in
HANO's Homehtiver's Proaram. A

Qv W

5 days ago
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“ A New Orleans Program

Dillard Housing and Resource Fair: March 29, 2025
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EnergySmart=

A New Orleans Program

-

Florida/Desire Neighborhood Event: May 8, 2025

-~

s

Smart

243 Energy Smart Annual Report Appendix — Program Year 15



7y
EnergySmart~

“ “* A New Orleans Program

Mid-City Town Hall Meeting: May 12, 2025

lutions

gy sssessments
#rtial Entergy New

tnola.com.
8 or sean
got started

D entergy |
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A New Orleans Program

Council on Aging Senior Fest: May 16, 2025

LARERRONT ARER/

. Ees\de,\w W

utions 18
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A New Orleans Program

Party for the Planet Endangered Species Day: Audubon Zoo, May 17, 2025
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A New Orleans Program

District C Crawfish Boil: May 24, 2025

.-nc\us\w“._

)
EnergySmart®

Residential Solutions

Coergy Smart offers hame energy ansessment
St st e Ertary Mo

s ot
the QR code fo g0t 110
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“ A New Orleans Program

Party for the Planet World Ocean Day New Orleans Aquarium: June 8, 2025
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“ A New Orleans Program

Hurricane Preparedness Event: June 10, 2025

EnergySmart‘}?

A New Orleans Program
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- “" A New Orleans Program

Hospitality Health Fair: June 24, 2025
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A New Orleans Program

Party for the Planet Pollination Celebration: June 28, 2025
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A New Orleans Program

Neighborhood Delivery Based Event - Castle Rock Church: July 9, 2025

=y Entergy New Orleans
-@ July 213t 3:00AM - @

, Energy Smart partnered with Castle Rock Community Church to connect with residents and
share energy-saving resources!

15 people signed up for free home energy assessments, and guests picked up branded chip dlips,
pens, and night lights.

Special thanks to community partners 311 and @Job1 for joining us, and to Castle Rock Church for
providing free meals for summer campers, families, and neighbors.

. m

1
!
t
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“ A New Orleans Program

District A Neighborhood Walk-Down: July 14, 2025

e
[ = [ 2
LM
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A New Orleans Program

-

Holly Grove Neighborhood Based Delivery Event — Level Ground Community Church: July 31, 2025
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A New Orleans Program

o

Job 1 Walk-In Wednesday: August 6, 2025

255

Energy Smart Annual Report Appendix — Program Year 15



“ A New Orleans Program

Energize NOLA Community Fair and Back to School Event: August 19, 2025

A
EnergySmarta

A New Orleans Program
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A New Orleans Program

Lower 9" Ward Housing Summit and Resource Fair: August 30, 2025
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A New Orleans Program
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A New Orleans Program

NOLA Smart Surfaces Workshop and Resource Fair: September 6, 2025
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EnergySmarts

A New Orleans Program

-

World Clean-Up Day: September 20, 2025

L ks LR UGS (O
e o St e

e
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A New Orleans Program

Fischer Neighborhood Delivery Based Event: September 23, 2025
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A New Orleans Program

Fried Chicken Festival: October 4-5, 2025
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EnergySmart

* A New Orleans Program

New Orleans East Nite-Out Against Crime: October 21, 2025
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A New Orleans Program

Super STEM Saturday: October 25, 2025
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A New Orleans Program

TEP Anniversary Event: November 9, 2025
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A New Orleans Program

Read Blvd. West Neighborhood Based Event: November 13, 2025

&

) ".'s’n"g‘
Energy s
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A New Orleans Program
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