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EXECUTIVE SUMMARY

The Energy Smart Program (Program) was developed by the New Orleans City
Council (Council), is administered by Entergy New Orleans, LLC (ENO) and is
implemented by APTIM, the Third-Party Administrator (TPA). This report contains
data on the Program and evaluation results from ENO’s Third-Party Evaluator’s
(TPE) Evaluation, Measurement and Verification (EM&V) report. This report
includes pre-evaluated gross savings, verified gross savings and net savings.
To ensure success in current and future programs, APTIM has engaged several
subcontractors that have extensive experience in energy efficiency programs
and in the New Orleans market to implement the program, including:

« EnergyHub

» Energy Wise Alliance

« Franklin Energy Services

» Green Coast Enterprises

» Harris Energy Solutions

* Honeywell

ILSI Engineering

+ Legacy Professional Services
MD Energy Advisors

» Spears Consulting

Urban League of Louisiana

This report contains data on the Energy Smart program offerings, including:
« Summary of activities by offering
+ kWh savings achieved, kW reduction and incentives spent
+ Marketing, outreach and engagement
+ Training and workforce development activities
« Supplier diversity highlights

Program Year 11 (calendar year 2021) is divided into four quarters:
* Quarter 1 (“Q1”): January — March
* Quarter 2 (“Q2"): April — June
* Quarter 3 (“Q3”): July — September
* Quarter 4 (“Q4”): October — December

An emphasis on working collaboratively with ENO, the Council’s Advisors, and
numerous stakeholders, including local policy advocacy stakeholders, local trade
ally stakeholders, and local higher education stakeholders has been important
for the implementation of the Energy Smart Program. ENO and APTIM view
collaborative teamwork among the large number of stakeholders with diverse
interests as a critical component to the overall success of the program.

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11




Staff List

Brenda Hopewell Vice President, Energy Solutions APTIM San Francisco, CA

Dan Reese Director of Energy Programs APTIM Portland, OR

Julia Sander National Marketing Manager APTIM Chicago, IL

Kristin McKee Program Director APTIM New Orleans, LA

John Krzystowczyk Commercial Program Manager APTIM New Orleans, LA

Dawn Ellerd Marketing & Outreach Lead APTIM New Orleans, LA

Kevin Fitzwilliam Training & Development Lead APTIM New Orleans, LA

Spencer Kurtz Senior Energy Engineer APTIM Charlotte, NC

Nick Myers Marketing & Communications Specialist APTIM New Orleans, LA

Michael Slaughter Finance APTIM Baton Rouge, LA

Nick Bengston Sales Executive EnergyHub Golden, CO

Pierre Bull Client Success Manager EnergyHub San Francisco, CA

Jamie Wine School Kits & Education Director 'Iilrllizrr?g/eWBe New Orleans, LA

Emily Snyder School Kits, Education Manager 'Iilrllizrggemse New Orleans, LA

Meredith Seale School Kits, Education Coordinator i”iz?ge\/v'se New Orleans, LA

Brandon Muetzel Community Outreach Manager /Iilrllizrrt;gcyeWBe New Orleans, LA

Nate Wolf Residential Program Manager Fran!<lln Uil New Orleans, LA
Services

Alan Mitchell Field Manager Fran!<l|n Energy New Orleans, LA
Services

Mel Carlson Client Marketing Manager Fran!dm ST Chicago, IL
Services

Jordan Tomchaney Senior Client Marketing Specialist g:;c:ﬂgsEnergy Chicago, IL

Wendy Becker Trade Ally Manager Franklln Uil Milwaukee, WI
Services

Amanda Welch Operations Analyst Franklln Energy Milwaukee, WI
Services

Daniel Franklin Field Manager Fran!dln Energy New Orleans, LA
Services

James Herman Operations Analyst Fran!dln Energy New Orleans, LA
Services

Dwayne Haley Energy Advisor Fran!dln SNEEY; New Orleans, LA
Services

Jackie Dadakis Chief Executive Officer Green (_Zoast New Orleans, LA
Enterprises
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Joe Ryan

Jared Sessum
Jess Harris

Craig Henry
Benjamin Cavell
Alcide Tervalon I
Aaron Herbert
Steffie Hernandez
Denzel Harry
Louis Bart
Joshua Kruebbe
Larry Tervalon
Vindocto Torns
Don Nocentelli
Jacob Pohlman
lam Tucker
Pragya Niraula
Keeley Evans
Phil Croskey
Ethan Cartwright
Cleveland Spears
Kaitlin Payne

Meredith Adams

Klassi Duncan

Cherie Lacour-
Duckworth

Director of Energy Services
Commercial Energy Manager

President

Demand Response Program Manager

ADR Business Consultant
Principal

Energy Project Analyst
Project Specialist

Energy Advisor

Energy Advisor
Residential QA/QC
Energy Advisor

Energy Advisor

Energy Advisor
Residential QA/QC
President & CEO

Energy Engineer

Project Specialist

CEO

Energy Advisor

President

Media Manager

Account Coordinator

VP of Entrepreneurship & Innovation

VP of Workforce Development
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Green Coast
Enterprises
Green Coast
Enterprises
Harris Energy
Solutions

Honeywell

Honeywell

Legacy
Professional
Legacy
Professional
Legacy
Professional
Legacy
Professional
Legacy
Professional
Legacy
Professional
Legacy
Professional
Legacy
Professional
Legacy
Professional
Legacy
Professional

ILSI Engineering
ILSI Engineering

ILSI Engineering

MD Energy
Advisors
MD Energy
Advisors

Spears Group
Spears Group

Spears Group

Urban League of
Louisiana
Urban League of
Louisiana

New Orleans, LA
New Orleans, LA
Austin, TX

San Antonio, TX
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
Baltimore, MD
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA

New Orleans, LA



Offerings Overview

Residential

Energy Efficiency

Home Performance with ENERGY STAR®
Retail Lighting & Appliances
Income-Qualified Weatherization

A/C Solutions

Multifamily Solutions

School Kits & Education

Behavioral & Rewards

Demand Response

EasyCool for Residents

Commercial & Industrial

Energy Efficiency

Small Commercial & Industrial Solutions
Large Commercial & Industrial Solutions
Publicly Funded Institutions

Commercial & Industrial Construction Solutions

Demand Response

Large Commercial Demand Response

EasyCool for Business
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Program Performance & Activity

Table 2.1

kWh kWh % TO kW kW % TO % TO
_ SAVINGS GOAL* GOAL SAVINGS | TARGET* | TARGET e e B Res BUDGET

Commercial &

Industrial - Energy | 34,523,319 46,889,018  74% 5,849 7,430 79% $3,410,932 $5,517,822 62%
Efficiency
Commercial &
Industrial - Demand 4,029 - - 481 4,319 11% $29,318 $146,802 20%
Response
Res'de”“al'zf'ﬁ'i?:;?:z 30,535,236 40,622,497  75% 7,416 4,166 178% $3,884,318 $4,183,321 93%
Residential - Demand - - - 2156 3,494 62% $181,950 $182,715 100%

Response

65,062,584 87,511,515 74% , 19,408 82% $7,506,518 $10,030,660 75%

*Goals are reflective of the revised Energy Smart Implementation Plan PY 10-12 approved 2/13/2020. Summary tables show incentive spend
from 1/1/2021 through 12/31/2021.

Summary tables show savings and incentive spend from January 1, 2021 through December 31, 2021.

Table 2.2

NET PEAK NET ANNUAL TOTAL
DEMAND ENERGY PROGRAM TRC (B/C RATIO) UCT (B/C RATIO)

REDUCTION (KW) SAVINGS (KWH) EXPENDITURES

14,491.14 54,521,872 $15,892,097 1.64 1.57

Residential Summary

The Energy Smart Residential Portfolio had a successful year despite the challenges created by the
COVID-19 pandemic and Hurricane Ida. The Residential portfolio achieved 30,535,236 in verified gross
kWh savings and reached 75% of the goal while spending 93% of the incentive budget. The impacts of
the COVID-19 pandemic continued to create challenges and opportunities for the Energy Smart team
throughout PY11. This included a higher demand for the Income-Qualified Weatherization offering, which
met its budget in July. Adjustments were made by the team to keep this offering available throughout the
year in order to continue serving customers. Budget and savings targets were shifted from other offerings
based on reforecasting to keep all offerings open to customers and maintain a balanced budget overall.

Hurricane Ida also had a direct impact on the production of programs later in the year after making landfall

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11 9



on August 29. In response to the storm, the team pivoted to two kit campaigns to support energy-savings

targets and create warm leads for future marketing campaigns.

Individual offering budgets and savings targets were established prior to the onset of the pandemic and
without anticipation of a major storm which caused the team to make the necessary adjustments to keep
programs open. Income-Qualified Weatherization, Home Performance with ENERGY STAR®, Retail
Lighting and Appliance and Multifamily Solutions all exceeded their kWh goals. A/C Solutions and
Behavioral/Rewards came in under the targeted savings. The team was able to garner savings from
different offerings to bridge gaps in expected shortfalls in other offerings, which freed up funds to keep
Income-Qualified Weatherization open until the end of the year. This was a necessary step to keep
serving customers that needed the most support from the program during a challenging year. The unique
market conditions created by the pandemic and hurricane led to innovations by the team in the form of
online Kits, direct-ship lighting kits and LED giveaways at community events. These adjustments created
multiple benefits that increased customer awareness, generated participation and created additional kWh

savings.

The Energy Smart team maintained COVID-19 protocols implemented in PY10 following the Centers for
Disease Control and Prevention guidelines to address and reduce the likelihood of spreading the virus.
Mandatory use of masks, nitrile gloves and foot coverings were implemented for all field personnel.
Hygiene procedures remained in place to ensure equipment and products were sanitized before entering
each residence. Trade allies were required to view an Energy Smart COVID-19 safety video and sign off
on the established protocols, which was an important step to field operations and ensuring there was a
consistent approach to COVID-19 safety. In addition, the team maintained the process whereby
customers were contacted in advance of their appointment to ask if anyone in the home had tested
positive or had been recently exposed to a confirmed positive COVID-19 case prior to field personnel
entering the residence. By maintaining these protocols, the team was able to build trust with customers

by demonstrating that the team had taken multiple steps to ensure everyone’s safety.

Hurricane Ida had an impact on Q3 and Q4 production as damage caused by the storm was felt months
after its landfall. The storm shut down field activities for several weeks while line crews restored power
to the Entergy New Orleans customers. Many trade allies had to pause work while their businesses and
facilities recovered and until customers were ready to be served. The team implemented an emergency-
response plan that ensured team members’ locations and statuses through the storm were known. In

addition, precautions for the office and fleet vehicles were implemented to reduce possible downtime due

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11 10



to damage. The preparation by the team prior to and during the storm allowed the program to resume

operations immediately after receiving approval from Entergy New Orleans to re-enter the field.

Entergy New Orleans earned the 2021 ENERGY STAR® Partner of the Year award for a second
consecutive year. This award honored the Energy Smart Program for its outstanding contributions to
protecting the environment through superior energy achievements. Energy Smart was featured in the
Smart Energy Consumer Collaborative webinar series, which focused on the trade-ally measures offered
by the Home Performance with ENERGY STAR®, Income-Qualified Weatherization, A/C Solutions and
Multifamily Solutions offerings. The presentation focused on trade allies’ impacts on warm-weather
savings. The Department of Energy asked the program team to showcase the Income-Qualified
Weatherization offering on their Quarterly Home Performance with ENERGY STAR® sponsor call with a

focus on equity and inclusion.

Commercial & Industrial Summary

The Energy Smart Commercial & Industrial (C&I) Portfolio successfully achieved 34,523,319 in verified
gross kWh savings and reached 74% of the goal, while spending 62% of the incentive budget, despite
another challenging year for C&I customers in Orleans Parish. Ongoing restrictions related to the
COVID-19 pandemic meant New Orleans businesses continued to struggle with staffing restrictions,
loss of revenue and uncertainty related to occupancy and other city mandates. Trade allies also
continued to report delays in ordering equipment and price increases that caused project
implementation delays and some projects to be cancelled altogether. The Energy Smart team
responded to these barriers to program participation by expanding existing program offerings,
increasing prescriptive incentive rates for select measures, introducing several incentive bonuses,

expanding the existing prescriptive measure list and implementing the Hurricane Ida Recovery Fund.

As in previous program years, Small Commercial & Industrial customers’ ability to participate in the
Energy Smart program was negatively impacted by the ongoing COVID-19 pandemic. Small
businesses faced staffing shortages, occupancy restrictions and a further loss in revenue as the
COVID-19 pandemic stretched on into its second year. Building off previous program years, the Energy
Smart team focused on expanding existing offerings to remove barriers to participation for this
customer segment. Small Business Kits were introduced to the program in PY10 as a no-cost way for

small businesses to participate. The team distributed 782 small business kits in PY11 and Energy
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Smart outreach staff followed up with customers who expressed interest in participating in the program
beyond the installation of the measures included in the free small business kit. Energy Smart also
added the kits to the Small Business Online Store to maximize the number of kits distributed in PY11
and promoted the free kits via targeted marketing to raise awareness of the Small Business Online
Store. In Q4 the Energy Smart team promoted two limited-time offers on the Small Business Online
store and customers were able to order up to two 12-packs of A-line and linear LEDs. These limited-
time offers were heavily promoted to small business customers with targeted marketing efforts including
eblasts and resulted in a significant increase in website traffic and orders of the limited time offer

measure bundles as well as other measures available on the site such as smart thermostats.

Prescriptive incentive rates were increased in Q1 to better align with programs nationally and to ensure
Energy Smart is paying a percentage of project cost that is high enough to encourage customers to
consider purchasing equipment at a higher efficiency level. Energy Smart increased prescriptive
incentive rates for 22 Small Commercial & Industrial measures and another 23 Large Commercial &
Industrial measures saw similar increases. Overall, 17 prescriptive incentive rates were increased 15%
or more in Q1 of PY11. In addition to increased prescriptive incentive rates the Energy Smart team also
expanded the prescriptive incentive list to include new measures targeting various Small and Large
Commercial & Industrial customer types. Refrigeration measures were added to the prescriptive
incentive list to encourage Small Commercial & Industrial non-lighting projects and measures like
window film were added to increase participation amongst Large Commercial & Industrial customers

such as commercial real estate customers.

Energy Smart introduced several incentive bonuses throughout PY11 to further encourage program
participation. A Summer Bonus was introduced in April which increased incentives 15% for lighting
projects and 25% for non-lighting projects to dissuade customers from waiting until the fourth quarter
bonus to submit their application. The bonus was also designed to increase the number of non-lighting
projects in PY11. The Small Commercial Trade Ally Bonus was made available in July that incentivized
trade allies to ramp up outreach efforts and submit Small Commercial & Industrial projects and in return
Energy Smart would pay the trade ally up to $5,000 per project. At the beginning of Q4 the Energy
Smart team released enhanced prescriptive and custom rates through the end of the year to help New

Orleans businesses continue to recover from COVID-19 and Hurricane Ida.

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11 12



Hurricane Ida was a destructive Category 4 hurricane that made landfall on August 26, 2021.
Widespread flooding and property damage as well as power outages put even more strain on a
business community that was already suffering the effects of the COVID-19 pandemic. The team
responded quickly after the storm by launching the Hurricane Ida Recovery Fund which provided
increased incentives to any commercial customer in Orleans Parish that was financially impacted by the
storm or that received physical damage to their facility. The initial offer was available for a two-week
window at the end of September but due to the overwhelming response Energy Smart extended the
deadline for Hurricane lda Recovery Fund submissions. Over 80 applications were received between
September 16 and October 4 which resulted in 24 projects that added over 4.6 million kWh to the PY11
pipeline. Several of the customers that received Hurricane Ida Recovery funds were first-time
participants and several contractors that performed the upgrades associated with these projects

ultimately became Energy Smart registered trade allies.

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11 13






Residential Portfolio Performance

Table 3.1
. . % TO
Residential VERIFIED KWh GOAL* kwW kW KWh INCENTIVE INCENTIVE % OF
Offerings | GROSS kWh SAVINGS TARGET* TARGET SPENT BUDGET BUDGET
Home
Performance
with ENERGY 4,224,567 4,027,638 105% 620 1,229 50% $573,983 $1,222,049 47%
STAR
Retail Lighting
& Appliances 15,537,114 7,384,715 210% 2,293 1,062 216% $1,346,043 $1,128,595 119%
Mildfamily | 1,201,000  1,289414  100% 354 349 101%  $244,100  $306,010 80%
Income
Qualified 3,052,682 1,669,023 183% 2,881 575 501% $1,328,540 $697,167 191%
Weatherization
Appliance
Recycling & 67,284 1,481,900 5% 9 182 5% $82,500 $135,000 61%
Replacement
A/C Solutions 975,031 2,388,674 41% 393 687 57% $215,852 $439,100 49%
School Kits &
Community 811,149 681,132 119% 117 81 144% $93,065 $105,400 88%
Outreach
Behavioral &
Rewards 4,576,399 21,700,000 21% 750 N/A N/A $235 $150,000 0%
EasyCool -
Direct Load - - N/A 860 623 138% $54,965 $47,750 115%
Control
EasyCool -
Bring Your Own - - 1,296 2,871 45% $126,985 $134,965 94%
Thermostat

*Goals are reflective of the revised Energy Smart Implementation Plan PY 10-12 approved 2/13/2020. Summary tables show incentive spend
from 1/1/2021 to 12/31/2021.
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Home Performance with ENERGY STAR

Description

This offering achieves long term, significant cost-effective electric savings using local auditors and
contractors who help residential customers analyze their energy use and identify opportunities to improve
efficiency, install low-cost energy-saving measures, and identify and implement more comprehensive
home efficiency projects. Home Performance with ENERGY STAR (HPWES) offers three levels of home
energy audits. The Level | Assessment includes a “walk-through” inspection and direct installation of low-
cost measures, such as LEDs and water conservation measures. To generate additional savings at the
time of the audit, demand response-enabled smart thermostats were added as a direct install measure.
The Level Il and Il Assessments are comprehensive home inspections with diagnostic testing, performed
by a qualified contractor, targeted to achieve deeper savings within the home.

To meet the needs of New Orleans’ unique housing stock of double shot-gun homes and smaller
multifamily configurations, the offering includes all buildings with four or fewer units. Structures of this
size and construction type often behave more like single-family homes, with owners often occupying one

of the units, thus minimizing the split-incentive barrier.

Highlights

The Energy Smart Home Performance with ENERGY STAR® program received the ENERGY STAR®
Partner of the Year award in 2021 for the second consecutive year. The offering achieved 4,224,567 in
verified gross kWh savings, reaching 105% of the goal. The team completed 629 whole-home
assessments in PY11. Due to market conditions the Income-Qualified Weatherization offering met its
goals in Q3, which resulted in a budget shift to keep the program budget open until the end of the year.
The increased enrollment for Income-Qualified Weatherization began in 2020 after the COVID-19
pandemic started and continued throughout PY11l. The team launched two campaigns for energy
efficiency kits to increase savings and build program awareness. In the fall, kits that included lighting and
water measures were offered through the Online Marketplace and 436 orders were placed. A December
campaign called ‘Light Up the Night' offered kits that included seven light bulbs for interior and exterior
use. The goal of this campaign was to provide better quality lighting and improve safety during the darker

time of the year. The team mailed 4,369 kits directly to customers.

e Atotal of 17,902 measures were installed during the program year.
o A total of 4,369 kits were shipped in PY11.
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e The offering reached 105% of the kWh goal, achieving 4,224,567 kwh.
e The offering reached 50% of the kW target, achieving 620 kW.

Table 4.1
0,
MEASURE COUNT OF MEASURES ng\S/ISNIéVSVH CO{SITORFISL\,{\'/I'TON

LEVEL | ASSESSMENT 629 0 0%
1.5 KITCHEN AERATOR 23 616 0%
1.0 BATHROOM AERATOR 25 1,608 0%
1.5 SHOWERHEAD 26 7,524 0%
PIPE WRAP 58 7,420 0%
INDOOR LED LAMP (STANDARD) 450 111,777 3%
INDOOR LED LAMP (SPECIALTY) 476 145,580 3%
OUTDOOR LED LAMP 28 26,001 1%
(STANDARD)

OUTDOOR LED LAMP 12 10,243 0%
(SPECIALTY)

LED 15W PAR38 - LTN KIT 4,369 1,473,664 35%
LED 15W A-TYPE - LTN KIT 4,369 763,701 18%
LED 9W A-TYPE - LTN KIT 4,369 417,676 10%
1.5 SHOWERHEAD - KIT 436 34,182 1%
LED 9W A-TYPE - KIT 436 24,460 1%
LED 15W A-TYPE - KIT 436 13,647 0%
1.0 BATHROOM AERATOR - KIT 436 4,840 0%
1.5 KITCHEN AERATOR - KIT 436 2,878 0%
CENTRAL AC TUNE-UP 3 2,833 0%
SMART THERMOSTAT 159 65,170 2%
DUCT SEALING 361 767,928 18%
AIR SEALING 228 298,344 %
ATTIC INSULATION 11 33,347 1%
TIER 2 APS 131 31,354 1%

TOTAL 17,902 4,244,792 100%

Budget and Savings

Table 4.2
COST ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %
$573,983 $1,222,049 47% 4,244,792 4,224,567 100% 630.57 619.77 98%

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.
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Planned or Proposed Changes

A residential new construction offering will build upon existing residential program delivery and focus on
providing program trade allies exceptional support and ultimately, Entergy New Orleans new homebuyers
with smarter, more energy-efficient homes. Homebuyers will be served through a select group of
participating builders (trade allies) and Home-Energy Raters. The proposed model will support a limited
number of New Orleans-based homebuilders with financial incentives and resources to build better-than-
code homes by informing and educating the residential new-construction market on ENERGY STAR®
new-construction standards and building more efficient and comfortable homes. The offering will also

connect new homeowners with other program offerings and welcome them as new Entergy customers.
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Retail Lighting & Appliances

Description

The objective of the Retail Lighting & Appliances (RL&A) offering is to increase awareness and sales of
efficient lighting and appliances to ENO’s residential population. The offering will provide customers the

opportunity to purchase a variety of discounted products that are ENERGY STAR qualified or better.

The Energy Smart Online Marketplace features energy efficiency products at discounted prices. This
allows Entergy New Orleans customers to purchase energy-efficient products online and have them
shipped directly to their home.

Highlights

The Retail Lighting and Appliances offering achieved 15,537,114 in verified gross kWh savings,
reaching 210% of the goal. The offering provided a large portion of savings for the residential portfolio
in PY11, as the program continued to face challenges related to the COVID-19 pandemic and
Hurricane Ida. To help address potential savings shortfalls in other offerings, RL&A was overdriven
because it provides excellent cost-effective savings, which was necessary to offset increased costs in
other offerings. The program experienced increased participation in Income-Qualified Weatherization
which is more costly and overdriving RL&A helped balance out the overall cost-effectiveness of the

Residential Portfolio.

Point-of-sale lighting rebates were the main driver of savings at participating retailers, while additional
savings came from the Online Marketplace and mail-in appliance rebates for ENERGY STAR® certified
refrigerators, window air-conditioning units, pool pumps, dehumidifiers, water coolers, smart
thermostats and heat-pump water heaters. Big-box stores, including The Home Depot, Costco, Lowes,
Save-a Lot and Walmatrt, all participated in the offering. The program team was also able to partner
with more local stores, including The Green Project, Eddie’s Ace Hardware and Harry’s Ace Hardware.
The mixture allowed for larger quantities of products to be sold in big-box stores while the smaller
retailers allowed the products to be available in more locations and to support local businesses and the

customers who shop locally.
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The offering was very impactful to the overall Residential Portfolio in response to the COVID-19
pandemic and Hurricane Ida. The program team was also able to distribute 1,608 LED lighting four-

packs at six different community events.

The Online Marketplace continued to play a pivotal role in the program team's response to the COVID-
19 pandemic. Promotions occurred throughout the year, resulting in the sale of 5,592 smart
thermostats. The Online Marketplace combined the program’s incentives for smart thermostats with
manufacturer and retailer discounts during holiday promotional periods, which allowed customers to
purchase Emerson, Nest and Ecobee smart thermostats at deeply discounted amounts. By layering in
additional LED lighting discounts during this period, the Online Marketplace also sold 11,323 LEDs and

408 advanced power strips, largely as add-on purchases for customers purchasing smart thermostats.

e Atotal of 10,193 measures were sold during the program year.
e The offering reached 210% of the kWh goal, achieving 15,537,114 kWh.
e The offering reached 216% of the kW target, achieving 2,293 kW.

Table 5.1

MEASURE COUNT OF MEASURES GROSS KWH SAVINGS
INDOOR LED LAMP (SPECIALTY) 2,371 5,298,701
INDOOR LED LAMP (STANDARD) 2,683 7,974,815
OUTDOOR LED LAMP (SPECIALTY) 136 142,019
GIVEAWAY LED 9W A19 6 85,232
1.5 KITCHEN AERATOR 53 2,385
1.0 BATHROOM AERATOR 50 4,779
1.5 SHOWERHEAD 61 19,152
PIPE WRAP 83 6,431
HEAT PUMP WATER HEATER 10 16,098
WATER COOLER 1 482
DEHUMIDIFIER 14 2,056
POOL PUMP 5 13,055
REFRIGERATOR 87 5,192
TIER 1 APS 256 19,951
WINDOW AC 42 7,396
SMART THERMOSTAT 3,979 1,939,371
NEST POWER CONNECTOR 2 0
SMART THERMOSTAT SENSOR 10 0
SMART THERMOSTAT TRIM KIT 246 0
SMART THERMOSTAT WALL PLATE 96 0
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Table 5.2: Participating Retailers

SUPPORTED RETAIL PROGRAMS

RETAIL COMPANY s s ADDRESS
Lighting Appliances

Home Depot -Central #385 X X 1100 S Claiborne Avenue

Home Depot — Bullard #352 X X 12300 I-10 Service Rd

Costco New Orleans #1147 X X 3900 Dublin Street

Walmart- Tchoupitoulas #5022 X 1901 Tchoupitoulas St

Walmart- Chef Menteur #3167 X 4301 Chef Menteur

Walmart- Behrmen #1163 X 4001 Behrmen PI

Walmart- Bullard #912 X 6000 Bullard Ave

Lowe’s #2470 X 2501 Elysian Fields Ave.

The Green Project X 2831 Marals St

Eddie’s Ace Hardware Inc X 4401 Downman Rd

Harry’s Ace Hardware X 3535 Magazine St

Save A Lot #377 X 2841 S Claiborne Ave Ste B
Budget and Savings

Table 5.3
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %
$1,346,043 $1,128,595 119% 15,021,255 15,537,114 103% 2,195.91 2,293.12 104%

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification
(EM&V) findings relative to pre-evaluated savings reported by TPA.

Planned or Proposed Changes

In addition to the stores participating in PY11 the offering will add 25 separate Walgreens locations
throughout Orleans Parish in PY12. This will include incentivized lighting options for customers in two
separate promotions. These new locations will create additional opportunities for customers to save and
add a new retailer to the offering. The team’s field visits will utilize “GoSpotCheck” which is an application
that will increase efficiency by making data collection at stores quicker and more streamlined with all the

information in one place to review.

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11 21



Multifamily Solutions

Description

The Multifamily Solutions offering targets multifamily property owners (landlords) and managers, as well
as apartment and condo renters. The offerings will address their unique needs through a combination of
incentives for both direct install and prescriptive measures, and through property owner and tenant
education. A property must have a minimum of five units to qualify for Multifamily Solutions. This allows
for the Multifamily Solutions offering to be more focused on the unique needs of owners, managers and

renters of larger buildings.
Highlights

The Multifamily Solutions offering achieved 1,291,009 in verified gross kWh savings, reaching 100% of
the goal. Seven complexes completed energy saving upgrades to their properties in PY11 that ranged in
size from 26 units to 298 units. There was a total of 612 units completed in PY11. Energy savings were
driven by a combination of direct install and trade ally follow up measures. A large portion of the pipeline
for PY12 was created by referrals to sister properties of buildings that were completed in PY11. In certain
instances, the team was able to cross promote the Appliance Recycling and Replacement offering with
opportunities created by assessments. There were seven total complexes completed in PY11 with two

properties in District C, two in District D and three in District E.

e Atotal of 2,102 measures were installed during the program year.
e The offering reached 100% of the kWh goal, achieving 1,291,009 kwh.
e The offering reached 101% of the kW target, achieving 354 kW.

Table 6.1

GROSS KWH % OF KWH
MEASURE COUNT OF MEASURES SAVINGS CONTRIBUTION
DUCT SEALING 458 1,040,832 77.5%
AIR SEALING 150 125,924 9.4%
INDOOR LED LAMP (SPECIALTY) 168 18,882 1.4%
INDOOR LED LAMP (STANDARD) 304 63,046 4.7%
OUTDOOR LED LAMP 40 23,280 1.7%
(SPECIALTY)
1.0 BATHROOM AERATOR 130 7,550 0.6%
1.5 KITCHEN AERATOR 291 7,826 0.6%
1.5 SHOWERHEAD 239 55,176 4.1%
PIPE WRAP 9 1,291 0.1%
INCENTIVE ADJUSTMENT 313 0 0.0%
2,102 1,343,807 100%
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Budget and Savings

Table 6.2
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %
$244,100 $306,010 80% 1,343,807 1,291,009 96% 359.25 354.10 99%

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.

Planned or Proposed Changes to Offering

The Energy Smart team plans to join the Apartment Association of Greater New Orleans in PY12 to
create member awareness for the offering. The team will look for opportunities to create case studies
that showcase the benefits of the offering to prospective complexes. The team will also add educational
content to the program website to provide tenants with resources on how to save energy and participate

in the offering.
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Income-Qualified Weatherization

Description

The Income-Qualified Weatherization (IQW) offering is designed to offer qualifying customers free energy
efficiency projects ranging from direct install measures, such as LED bulbs and water savings measures,

to demand response enabled smart thermostats and comprehensive envelope measures.
Highlights

The IQW offering achieved 3,052,682 in verified gross kWh savings, reaching 183% of the goal. The
team completed 911 assessments and installed 244 smart thermostats. Trade Allies were very active in
the offering and completed attic insulation, air sealing and duct sealing which accounted for 78% of the
total savings. The demand for IQW increased in PY10 due to the COVID-19 pandemic and the market
effects continued throughout PY11. With the offering meeting its goal in July, the team shifted incentive
budget from other offerings in order to keep the offering open and allow the team to continue serving
customers. While the team was able to drive additional savings, homes across the territory were impacted

by Hurricane lda, which caused a slowdown in activity during and after the storm’s landfall.

e A total of 4,502 measures were installed during the program year.
e The offering reached 183% of the kwWh goal, achieving 3,052,682 kWh.
e The offering reached 501% of the kW target, achieving 2,881 kW.
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Table 7.1

PERCENT OF
MEASURE COUNT OF MEASURES ng\s/ﬁ\lé\’s\’“ KWH
CONTRIBUTION

NEG. INCENTIVE ADJUSTMENT 3 0 0%
ASSESSMENT 911 0 0%
POS. INCENTIVE ADJUSTMENT 2 0 0%
TA CX SERVICE PAYMENT 1 0 0%
1.5 KITCHEN AERATOR 71 1,849 0%
1.0 BATHROOM AERATOR 76 5,449 0%
PIPE WRAP 107 12,396 0%
1.5 SHOWERHEAD 60 18,240 1%
OUTDOOR LED LAMP 17 19,089 1%
(SPECIALTY)
TIER 2 APS 83 21,871 1%
OUTDOOR LED LAMP 77 70,683 2%
(STANDARD)
SMART THERMOSTAT 226 83,692 3%
INDOOR LED LAMP (SPECIALTY) 746 207,821 7%
INDOOR LED LAMP (STANDARD) 839 227,562 8%
AIR SEALING 556 643,437 21%
ATTIC INSULATION 231 668,500 22%
DUCT SEALING 496 1,045,643 35%

TOTAL 4,502 3,026,233 100%

Budget and Savings

Table 7.2
COST ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %
$1,328,540 $697,167 191% 3,026,233 3,052,682 101% 2,837.99 2,880.94 102%

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.

Planned or Proposed Changes

The team will seek partnering opportunities with local organizations to promote energy savings to low-
income customers. In the past, the offering has teamed with Total Community Action and Viethamese
Initiatives in Economic Training to promote and enroll participants in the offering. Due to COVID-19, these
opportunities were limited due to gathering restrictions. Dependent on local guidelines, the offering will

look to reestablish this outreach and grow these partnerships.
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A/C Solutions

Description

The A/C Solutions offering provides residential customers with a more comprehensive set of options to
help lower the energy consumption associated with keeping their homes cool and comfortable in the
summer. Customers with functioning A/Cs can improve the efficiency of their units with the help of a
comprehensive air conditioning tune-up or replacement. The offering also includes the installation of new
Demand Response (DR) enabled smart thermostats. The program works to enhance the ability within

the territory’s HVAC contractor network to provide value-added services to customers.
Highlights

The A/C Solutions offering achieved 975,031 in verified gross kWh savings, reaching 41% of the goal.
In response to higher demand for Income-Qualified Weatherization participation, a portion of the A/C
budget was shifted in order to keep the Income-Qualified Weatherization offering open. A/C Solutions
was able to support 602 customers, which included the installation of 291 smart thermostats. The offering
picked up momentum in the second half of the year and finished out PY11l with good production.
Hurricane Ida created disruptions to the offering in Q3 during a time of the year when a large share of
savings is acquired for the offering. For several weeks after the storm, work for this offering was paused
while power was restored, residents began recovering the damage to their homes and trade allies were

able to return to the field.

e Atotal of 1,167 measures were installed during the program year.
e The offering reached 41% of the kwWh goal, achieving 975,031 kWh.
e The offering reached 57% of the kW target, achieving 393 kW.

Table 8.1

% OF SAVINGS

MEASURE COUNT OF MEASURES GROSS KWH SAVINGS CONTRIBUTION
CENTRAL AC WITH ECM 3 2,734 0.3%
CENTRAL AC TUNE UP SF 709 652,862 66.3%
CENTRAL AC TUNE UP MF 71 39,938 4.1%
DUCT SEALING SF 91 187,043 19.0%
HEAT PUMP 1 1,292 0.1%
DUCTLESS HEAT PUMP 1 745 0.1%
SMART THERMOSTAT 290 99,813 10.1%
INCENTIVE ADJUSTMENT 1 0 0.0%

1,167 984,427 100%
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Budget and Savings

Table 8.2
COST ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %
$215,852 $439,100 49% 984,427 975,031 99% 396.34 392.82 99%

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.

Planned or Proposed Changes

The Energy Smart team plans to recruit new trade allies to generate greater participation in the offering
in PY12. The team also plans to increase marketing at the beginning of cooling season in Q2 and garner

more savings earlier in the year to proactively address the potential for downtime during hurricane season.
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Appliance Recycling & Replacement Pilot

Description

The Appliance Recycling and Replacement Pilot offering encourages early recycling of qualifying low
efficiency appliances, such as refrigerators and freezers, for residential customers. The Pilot also offers
a refrigerator replacement option for income-qualified residential customers. This new offering goes
beyond federal recycling requirements using environmentally friendly best practices for recycling all

components of each appliance.

Highlights

The Appliance Recycling & Replacement Pilot achieved 67,284 in verified gross kWh savings reaching
5% of the goal. During the first few months of the year, the team focused on preparing the new offering
for launch which occurred in late May. The team developed a web scheduling tool, marketing collateral,
social media posts, direct malil, radio ad and Google display ads to drive participation. Despite extensive
marketing efforts, the offering fell short of goal in PY11l. As a new offering, the team expects the
investments in marketing to build awareness over time and increase participation. In an effort to meet the

appliance replacement target, the Energy Smart team targeted multifamily complexes in Q4.

Budget and Savings

Table 10.1
COST ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %
$82,500 $135,000 61% 66,080 67,284 102% 2.48 8.59 346%

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.

Planned or Proposed Changes

The Energy Smart team will expand pick-up scheduling to cover more days of the week. In addition, the
team will explore opportunities to work with used appliance retailers to remove outdated, inefficient
appliances off their shelves and off the grid.
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School Kits & Education

Description

The School Kit & Education offering targets 6th and 10th grade school age students in New Orleans to
deliver a hands-on lesson and in-person instruction about energy efficiency concepts. Students are sent
home with an energy efficiency starter kit and forms with installation data are returned to the team. During
a COVID case surge, these in-person methods were swapped with live video conference classes, new
material for classroom teachers to add to their own lessons and an online, asynchronous platform to

engage classes in an inter-school competition.
Highlights

The School Kits offering achieved 811,149 in verified gross kWh savings, reaching 119% of the goal. The
Energy Smart team faced many challenges in PY11 that carried over from PY10 because of COVID-19.
Schools canceled and resumed in-classroom education several times throughout the year. In response
to the COVID-19 pandemic, the Energy Smart team continued to implement and refine several alternative
strategies to reach students virtually to both distribute energy efficiency kits and provide professional

instruction.

Despite the many challenges, the team was able to deliver the target of 3,500 kits. Through the year, as
public health conditions changed, NOLA Public Schools had to make ongoing adjustments between
remote and in-person learning for Orleans Parish 6th and 10th graders. As a result, live, in-person
instruction provided with the kits in previous years continued to be modified to accommodate teachers’
changing needs. The Energy Smart team implemented four instructional methods: live webinars by
Energy Smart staff, new classroom teacher-led lesson plans, take-home packets for students and an

online platform to submit efficiency measure installation forms.
Instructional resources deployed:

e In-person classes.

e Live webinars.

e Classroom teacher-led lesson plans.

e Student activity packets.

e Online platform that engages classes in an inter-school competition.
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In-Person Classes

Students, teachers, and Energy Smart instructors were excited to restart its two in-person sessions for
6th and 10th graders. Across Orleans Parish over 1,096 students were reached through 43 classes at
sixteen different schools. The sessions consisted of the following breakdown:

6™ Graders:

e Session One (1) - Bicycle Energy Generator & Interactive Skit
e Session Two (2) - The Energy House Game

10t Graders:

e Session One (1) - Energy in Our Own Lives & List Our Stuff
e Session Two (2) - Model House of Representatives, Energy Policy Game

Live Webinars

Three individual, hour-long live webinars were available for teachers to host Energy Smart staff in their
classrooms. Through the course of the school year, fifteen schools opted to utilize the live webinar option
reaching over 1,500 students in 60 classrooms. Over 120 sessions were completed on the following
topics:

e Introduction to Energy Efficiency.

e Careers in Energy Efficiency.
e Climate Change and You.

Teacher-Led Lesson Plans

Nine lesson plans were available to teachers to select and implement as they saw fit in their own
classrooms. All 37 participating schools, including schools that gave live lessons, accepted one or more
of these lessons to add to their own teaching schedule, representing 3,500 students in over 140
classrooms. Eleven of thirty-seven (37) schools accepted lesson plans only and received no direct

instruction from Energy Smart educators. The lesson plans developed were:

e The House Game.

e Research a Fuel.

e List Our (Electric) Stuff.

e How to Read an Energy Bill.

o Gallery Walk.

e Myths vs. Facts About Electricity.

e Skit: The Adventures of Kilowatt and Crawfish.
e Flow Meter Bag Experiment.
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e Classroom Energy Audit.

Student Activity packets

Five branded student activity packets continued to be distributed via print and emailed PDF. Each packet
contains activities and experiments for the students to do at home, along with marketing information for
the Energy Smart Online Marketplace where customers can purchase additional energy efficiency
products online. The packets were a way to reach all students more equitably, even those with limited
internet access, while building relationships with teachers and providing additional savings opportunities
online. All thirty-seven (37) schools had access for their 3,500 students to utilize the packets in class or

as homework.
The packets covered the following topics:

e General Energy Introduction.
e Appliances.

e HVAC/Insulation.

e Lighting.

e Water.

Projected lifetime savings indicate that the kits installed will save 8,497,553 kWh.

e Atotal of 3,500 kits were distributed during the program year.
e The offering reached 119% of the kWh goal, achieving 811,149 kwh.
e The offering reached 144% of the kW target, achieving 117 kW.

Budget and Savings

Table 9.1
COST ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %
$93,065 $105,400 88% 786,200 811,149 103% 111.96 116.58 104%

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.

Planned or Proposed Changes

Teaching tools for in-person instruction have evolved over the program years. In PY12, we plan to

upgrade the house game equipment, and develop foreign language resources to help develop a well-
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rounded classroom session. While Energy Smart instructors are eager to get back into the classroom
with hands-on lessons, we are closely following public health and school district guidance to ensure

everyone’s safety.
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Behavioral & Rewards

Description

The Behavioral offering provides customers a Home Energy Report/Scorecard (HERs) through ENO’s
new Customer Engagement Portal (CEP). Residential customers receive a monthly HER that compares
them to similar and efficient households, shows their usage over time, provides tips for saving energy,
rewards them for taking actions and directs them to other program offerings. All residential customers that
have provided email addresses are automatically opted into the offering and can opt-out at their

discretion.

The Rewards offering enables residential customers to sign-up for Rewards through the CEP.
Participants can receive eGift cards from their choice of available retailers for accumulating points for

taking specific actions.
Highlights

The Behavioral offering achieved 4,576,399 in verified gross kWh savings in PY11, reaching 21% of the
goal. HERs were sent eight times from January through December. A total of 478,706 HERs were
delivered to 123,007 Entergy New Orleans residential customers. From PY10 to PY11, there was about
a three-fold increase in HERs treatment due to the creation of new cohorts and reduction of treatment

criteria.

The Rewards offering was also available to all residential customers throughout PY11 via Entergy’s
Customer-Engagement Portal (CEP). The team ran marketing campaigns to promote the Rewards
offering and encourage customers that had earned points to redeem their gift cards. HER participants
also received extra marketing for Rewards by displaying customer reward balances and program
marketing through the reports. The team also marketed the offering to further incentivize energy-saving
actions and customer engagement through the CEP. Throughout PY11, 90,842 customers saved energy
and/or took actions within the CEP to earn rewards points. Cumulatively, customers earned an equivalent
of $275,265 in rewards dollars. While many customers participated and earned points, only 43 of those

customers redeemed gift cards for a total of $235.

Table 10.1

BEHAVIORAL

Pre-Evaluated Evaluated %

4,576,399 N/A
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Participation

Table 10.2
MO NOV-20 DEC-20 JAN-21 FEB-21 MAR-21 APR-21 MAY-21 oCT-21
OF DATA
coMorTs SEND  SEND | SEND  SEND SEND  SEND = SEND  SEND  SEND  SEND  SEND  SEND  SEND  SEND  SEND SEND
DATE  COUNT | DATE COUNT DATE COUNT | DATE COUNT DATE COUNT DATE COUNT DATE COUNT  DATE  COUNT
Em(g"rié)'\’c 1/6/2021 20,546 | 2/1/21 19116 | 3/16/21 22,301 | 4/12/21 25337 | 5/8/21 32,656 | 6/9/21 32,077 | 71221 30,509 | 12/8/21 11,717
E”(‘E'(L‘;V;\'C 17/2021 2,450 | 2121 2353 | 31621 2,776 | 4921 4087 | 54821 3,834 | 6/9/21 3987 | 7/1321 3760 | 12/8/21 1,995
E"Eg'”’g)sc 1/5/2021 10,259 | 2/1/21 11528 | 3/16/21 14,615 | 4/9/21 16962 | 5/8/21 17,818 | 6/9/21 15030 | 7/20/21 14,108 | 127/21 5,048
E”Zﬁl‘;v)sc 2575 | 2121 2855 | 31621 3236 | 4921 4111 | 5821 3552 | 6/9/21 3495 | 7/2021 3267 | 12/14/21 1,649
Print - NC
o 1702021 4508 | 2/3/21 5026 51821 6,210 711321 5916 | 12/28/21 5397
Print -
ADM NC 323021 19,911 51821 31,199 7113021 28,643 | 12/28/21 22,287
(New)

Table reflects all behavioral HERs treatment that occurred in PY11. The most recent month of data contained in each batch of
HERSs is shown in the first row and corresponds to the send dates listed in the columns underneath. Each HERs cohort is
represented in the first column.

Budget and Savings

Table 10.2
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %
$235 $150,000 0% - 4,576,399 - - 750.20 -

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.

Planned or Proposed Changes

Lookingto PY12, several changes are being considered for the Behavioral and Rewards offerings. The most
significant change will be a switch to a new email marketing platform (Salesforce Marketing Cloud) that
will allow for more streamlined reporting and less scrutiny from email service providers. These changes
are expected to result in higher treatment counts. The team will also look to increase treatment counts
by querying new Entergy customers that meet treatment criteria. HER template updates will also be made
to include new Entergy branding and improved neighbor comparison graphics. Increased marketing
efforts to boost Rewards offering participation and energy savings will be made through PY12. These
marketing efforts will utilize customized energy saving recommendations from the CEP to ensure

standardized messaging and applicability to each customer.
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EasyCool for Residents

Description

Direct Load Control

The Direct Load Control (DLC) offering is a load management program, designed to reduce peak demand.
Enrolled customers will receive a DCU that can receive a radio signal from Entergy New Orleans during
times of peak demand. This device is installed on a customer's air conditioning compressor to cycle off
the unit during times of peak demand. The device can be installed on central air conditioning units and

heat pumps. This program has been offered to Entergy customers since 2016.
Bring Your Own Thermostat (BYOT)

The residential BYOT demand response (DR) offering taps into the existing installed base of connected
thermostats in the ENO territory. Through technical integrations with the leading thermostat
manufacturers in the industry, Energy Smart will have the ability to enroll, monitor, and control connected
thermostats and leverage the enrolled aggregation as a capacity resource for peak demand reduction.
When a DR event is dispatched, targeted devices experience a temperature adjustment (an “offset” or
“setback”) that will in turn curtail HVYAC usage during the peak period. Customers participating in the
program receive an incentive upon enrollment, as well as an ongoing annual incentive for continued

participation in the program.
Highlights

Direct Load Control

The Direct Load Control program concluded in PY11. The post-season letter informed participating
customers that DLC program was ending after the PY11 season and provided options for how to
continue as EasyCool participants via BYOT in PY12. The team began removing switch units in Q4 and

will continue to focus on removing all devices in the first half of PY12.

e InPY11, four events were completed.
¢ No new devices were installed during the program year.
e The offering reached 138% of the kW target, achieving 860 kW.

Table 11.1: EasyCool Cycling Events
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DIRECT LOAD CONTROL CYCLING EVENTS

Date June 10, 2021 July 22, 2021 July 27, 2021 August 23, 2021
Start Time (hours) 1400 hrs 1400 hrs 1500 hrs 1600 hrs
End Time 1800 hrs 1800 hrs 1800 hrs 1800 hrs
# Devices Controlled 1660 1650 1645 1637
Cycle Strategy 50% 50% 50% 50%

Bring Your Own Thermostat

Due to high demand for BYOT, the offering was fully subscribed early in the year. The team exceeded
the enrollment target for PY11 and ceased marketing for the offering at that time.

e Atotal of 2,625 devices were installed during the program year.
e The offering reached 45% of the kW target, achieving 1,296 kW.

Table 11.2: EasyCool BYOT Events

SMART THERMOSTAT EVENTS

Date June 9, 2021 July 22, 2021 July 27, 2021 August 23, 2021
Start Time (hours) 1400 hrs 1400 hrs 1500 hrs 1600 hrs
End Time 1800 hrs 1800 hrs 1800 hrs 1800 hrs
# Devices Targeted 1,679 1,680 1,671 2,692
Cooling Offset 3°F 3°F 3°F 3°F
Setpoint Ceiling 85°F 85°F 85°F 85°F
Pre-cooling 2°F for 30 min 2°F for 30 min 2°F for 30 min 2°F for 30 min

Budget and Savings

Table 11.3
DEMAND REDUCTION (kW) ENROLLMENT BUDGET PARTICIPATION BUDGET
) kw % to Incentive Incentive % to Incentive Incentive % to
kW Savings*
Target Target Spent Budget Budget s Spent Budget Budget
Direct Load Control 860 623 138% $0 $3,750 0% $54,965 $44,000 124.92%
BYOT 1,296 2,871 45% $21,025 $20,125 104.47%  $105,960 $114,840 92.27%

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.
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Planned or Proposed Changes

In the first half of PY12, the team will focus on removing direct load control switches and converting those
customers to BYOT. The team will shift funding from Direct Load Control (DLC) to BYOT to allow for

more enrollments and participation in BYOT.
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Commercial & Industrial Portfolio Performance

Table 12.1
kW % TO
kWh KW % TO
OFFERING  c,\iNGs SAvINGs  TARGET TA$GE INCENTIVES ~ BUDGET /b2

Small Commercial & | ) gg5 550 g 150 205 23% 442 1,716 26% $364,303 $1,086,355 34%
Industrial Solutions

Large Commercial & | oq 070 553 33169 760 86% 5,283 4,834 109% $2,707,147  $3,723,728 73%
Industrial Solutions

Publicly Funded | =/ 15 550 338501 119% 123 445 28% $339,483 $415,212 82%
Institutions
Commercial &

Industrial Construction - 2,213,933 - - 435 - - $292,527 -

Solutions
EasyCool - Small

Commercial & - . - 34 401 9% $4,140 $15,280 27%
Industrial

T

*Goals are reflective of the revised Energy Smart Implementation Plan PY 10-12 approved 2/13/2020. Summary tables show savings
achievement and incentive spend from 1/1/2021 to 12/31/2021.
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Small Commercial & Industrial Solutions

Description

The Small Commercial & Industrial Solutions offering provides small businesses (100 kW demand or
less) and other qualified non-residential customers the opportunity to achieve electricity savings through
strategies designed specifically for this sector. This offering helps small business customers analyze
facility energy use and identify energy efficiency improvement projects. Program participants are advised
on applicable offerings through the program as well as financial incentives for eligible efficiency measures

that are installed in their facilities by trade allies.

Highlights

The Small Commercial & Industrial Solutions offering achieved 1,886,054 in verified gross kWh savings,
reaching 23% of goal. The COVID-19 pandemic as well as trade ally labor shortages and supply chain
disruptions continued to impact the ability of Small Commercial & Industrial customers to participate in
the Energy Smart program. Throughout PY11, small business customers experienced staffing shortages
and a continued loss of revenue as a result of the COVID-19 pandemic’s impact on tourism in Orleans
Parish. The Energy Smart team responded to these barriers and encouraged program patrticipation by

expanding program measures and offerings as well as designing bonuses and limited-time offers.
e Expanded Small Business Kit Offering:

o At the start of PY11, the Energy Smart team made small business kits available through
the Small Business Online Store to increase the number of kits delivered to small
business customers. Throughout PY11 there were a total of 63 small business kits
ordered from the Small Business Online Store with office kits making up nearly 65% of
the small business kits ordered online. Overall small business kits ordered from the Small
Business Online Store contributed 64,271 kWh to the PY11 pipeline.

o Along with offering small business kits via the Small Business Online Store, Energy Wise
Alliance continued to distribute kits in-person by going door-to-door to local businesses.
In PY11 there were a total of 782 small business kits distributed. Energy Wise targeted
various business corridors and utilized their network of local nonprofits to distribute kits
to customers, which resulted in 780,032 kWh in savings. Along with the energy savings,

the small business kits served as a great way to introduce the Energy Smart program to
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first-time participants and customers who received a kit also received a follow-up call to

discuss participation in other program offerings.
e Increased Prescriptive Incentive Rates:

o Customers and trade allies received an eblast on February 15, 2021 announcing that
some prescriptive incentive rates for both Large and Small Commercial & Industrial
measures were increasing, with some measures increasing over 15% from PY10 rates.
A total of 20 Small Commercial & Industrial prescriptive rates were increased including
kitchen equipment, HVAC and lighting measures. Small Commercial & Industrial
measures that increased 15% or more included low-flow shower heads, water-cooled

chillers, air-cooled chillers, high efficiency A/C units and LED refrigerated case lighting.
e Incentive Bonuses:

o In April Energy Smart announced a Limited-Time Summer Bonus Incentive Offer that
increased incentives by 25% for non-lighting projects and 15% for lighting projects.
Applications were accepted between April 26 and July 31 and projects completed by the
end of 2021 qualified for the bonus funds. A second eblast went out the first week of June
informing customers and trade allies that more than 50% of the Summer Bonus budget
was already reserved and reminded customers to “act now” to reserve their portion of the
bonus funds. On July 28 another eblast was sent to commercial and industrial customers
and trade allies announcing that due to the overwhelming positive response to the bonus,
it was being extended and the new deadline for applications was September 30. Overall
36 small commercial customers received a Summer Bonus, totaling $12,329.64 in
additional incentives. The average bonus per project was $342.49 and the projects that
included a Summer Bonus brought in 573,813 kWh.

o The Small Commercial Trade Ally Bonus was introduced on July 7, to incentivize trade
allies to focus outreach efforts on Small Commercial & Industrial customers. Eligible
projects applications were accepted between July 7 and December 31and trade allies
were eligible to receive the funds if the Small Commercial & Industrial project was
completed before the end of the calendar year. Thirty-two Small Commercial & Industrial
projects were submitted, and trade allies received a total of $5,696 in bonus funds. The

program received 33 projects with the bonus and those projects resulted in 272,462 kWh.

o On October 5, 2021 the Energy Smart team sent an e-blast informing customers and

trade allies about enhanced incentives available for prescriptive and custom projects
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through the end of the year. Prescriptive and custom incentive rates were increased by
25% and applications were accepted between October 5 and December 31. Three Small
Commercial & Industrial customers submitted projects that included an end of year bonus
and these projects contributed an additional 24,832 kWh to the PY11 pipeline.

e Expanded Prescriptive Measures:

o The Energy Smart team continued to expand the number of prescriptive measures
available for small commercial and industrial customers, including a number of new
refrigeration measures added in July. A total of 17 refrigeration measures were added
including door gaskets, auto door-closers, anti-sweat heater controls, refrigerated case
night covers and more. These measures were specifically chosen to expand the
prescriptive options for small commercial customers with a significant refrigeration load
including small grocers, corner stores, gas stations and convenience stores. Forty-seven
of these new prescriptive refrigeration measures were installed in PY11 and accounted
for $14,056 in program incentives and contributed 116,272 kWh towards the Small
Commercial & Industrial energy savings goal. Along with the energy savings, the addition
of these new prescriptive incentive measures helped the Energy Smart outreach team
add at least one new trade ally in PY11 that specializes in refrigeration upgrades and

retrofits for small businesses.
e Hurricane lda Recovery Fund:

o Hurricane Ida made landfall in New Orleans 16 years to the day of Hurricane Katrina and
resulted in widespread damage and power outages throughout Orleans Parish and the
rest of the state. At one point nearly all of Entergy New Orleans’ electric service territory
was without power and thousands of residents in Orleans Parish experienced outages
lasting days and sometimes weeks. The impact of this storm, alongside the COVID-19
pandemic and the staffing and supply chain disruptions already occurring, devastated the
local small business community and forced some business to close operations
permanently. The Energy Smart team responded to this crisis by designing and launching
the Hurricane Ida Recovery Fund within three weeks after the storm made landfall in New
Orleans. The Hurricane Ida Recovery Fund was designed to assist commercial and
industrial customers impacted by the storm by providing increased incentives and a
significantly streamlined application process to get funds to customers for eligible energy-
savings projects that were necessitated by physical damage or financial hardship

associated with the storm. Eight small commercial customers received funds from the
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Hurricane Ida Recovery Fund including a church, condo association, an event venue and
several restaurants. Seven of the eight small commercial projects were awarded
incentives that covered 100% of project cost and all but one of these small commercial
customers learned about the Energy Smart program and participated for the first time as
a result of the special fund. Along with increasing program awareness amongst small
commercial customers, the Hurricane lda Recovery Fund also resulted in two new trade
allies joining the Trade Ally Network. These eight small commercial projects brought in
153,042 kWh and received a total of $126,567 in incentives, $108,795 of which were

additional incentives made available through the Hurricane lda Recovery Fund.

e Atotal of 1,542 measures were installed during the program year.
e The offering reached 23% of the goal, achieving 1,886,054 kWh.
e The offering reached 26% of the kW target, achieving 442 kW.

Table 13.1
PROJECT COUNT OF GROSS KWH % OF SAVINGS
COMPONENT MEASURES SAVINGS CONTRIBUTION

LIGHTING 77 787,108 27.1%

REFRIGERATION 53 125,033 4.3%

HVAC 7 115,466 4.0%

LIGHTING 5 7,246 0.3%

CONTROLS

AC TUNE UP 8 10,876 0.4%

SMART 3 2,129 0.1%

THERMOSTATS

CONVECTION 1 1,988 0.1%

OVEN

DUCT SEALING 2 6,963 0.2%

KITS 604 807,875 27.8%

OLM 698 1,044,645 35.9%

TOTAL 1,453 2,909,328 100.0%
Table 13.2

PROJECT TYPE TOTAL TOTAL PROJECT % COVERED
INCENTIVES COSTS
Custom Lighting $17,307.35 $97,084.35 17.82%
Prescriptive $35,180 $116,002.85 30.32%
Table 13.3
PROGRAM COUNT OF GROSS KWH
COMPONENT MEASURES SAVINGS
Prescriptive ‘ 1,516 2,691,749

Custom 26 217,580
TOTAL 2,909,329
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Budget and Savings

Table 13.4
COST ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %
$364,303 $1,086,355 34% 2,909,328 1,886,054 65% 635.07 442.09 70%

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.

Planned or Proposed Changes

The Energy Smart team will employ a number of strategies and best practices to increase program
participation from small commercial and industrial customers in PY12. The team will focus on driving
participation through the Small Business Online Store and will continue to promote limited time offers as
a way to raise awareness of the heavily discounted products available to small business customers. The
team will continue to drive traffic to the store via targeted limited-time offers and will also cross-promote

other program offerings, such as EasyCool for Business, to maximize online sales and DR enrollments.

Maintaining an active trade ally network with qualified trade allies trained in all components of the Energy
Smart program will be crucial for the program to meet its Small Commercial & Industrial savings goal.
The team will focus heavily on trade ally recruitment throughout PY12 and will concentrate specifically
on trade allies that can provide services such as installation of refrigeration measures and performing AC
tune-ups. Expanding the list of Small Business Direct Install trade allies to include trade allies with
experience servicing the Latino and Vietnamese populations will also ensure incentive dollars are
distributed evenly throughout the various communities throughout Orleans Parish and may serve as an

excellent way to raise awareness about the small business program offerings.

The New Orleans Chamber of Commerce has expressed interest in doing a large campaign for the small
business chamber members. Coordinating with the new leadership at the New Orleans Chamber of
Commerce will be a top priority beginning in Q1 of PY12 and will be an opportunity for the Energy Smart
team to reach an audience of potentially hundreds of small businesses who may have never participated
in Energy Smart before. In PY11, the Chamber of Commerce partnered with a mid-stream lighting trade
ally to collect Energy Smart program applications for no-cost lighting measures through the Chamber’s

website that reached all Chamber members. The Energy Smart team will continue to promote this type
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of approach with the Chamber of Commerce and will present it as an opportunity or new approach for

existing trade allies to replicate with other associations and community groups.

In addition to driving participation to the Small Business Online Store, recruiting new trade allies and
partnering with local organizations such as the Chamber of Commerce the Energy Smart team will hire
a Program Analyst in the first quarter of PY12. The Program Analyst will focus on direct small commercial
outreach as well as providing direct install services for measures such as lighting and smart thermostats.
Small business customers who agree to have a smart thermostat installed in their facility will also receive

information on how to enroll in the EasyCool for Business offering.
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Large Commercial & Industrial Solutions

Description

The primary objective of the Large Commercial and Industrial Solutions offering (Large C&l) is to provide
a solution for larger (greater than 100 kW demand) non-residential customers interested in energy
efficiency through a prescriptive or custom approach. The Large C&l offering is designed to generate
significant energy savings, as well as a longer-term market penetration by nurturing delivery channels,
such as design professionals, distributors, installation contractors and Energy Service Companies
(ESCOs).

Highlights

The Large Commercial & Industrial offering achieved 28,625,263 in verified gross kWh savings, reaching
86% of goal. The Energy Smart team continued to encourage non-lighting projects in PY11 in order to
generate deeper savings and a more diversified energy measure mix for the Large Commercial &
Industrial Solutions offering. Non-lighting measures accounted for 14% of the Large Commercial &

Industrial measure mix in PY11, an increase from 11% in PY10 and 8% in PYO.

¢ Increased Prescriptive Incentive Rates:

o Customers and trade allies received an eblast on February 15 announcing that some
prescriptive incentive rates for both Large and Small Commercial & Industrial measures
were increasing, with some measures increasing over 15% from PY10 rates. A total of 24
Large Commercial & Industrial prescriptive incentive rates were increased including
kitchen equipment, HVAC, lighting and lighting controls measures. Large Commercial &
Industrial measures that increased 15% or more included daylighting controllers, high

efficiency A/C units, commercial duct sealing, chillers and low-flow shower heads.
¢ Incentive Bonuses:

o In April Energy Smart announced a Limited-Time Summer Bonus Incentive Offer that
increased incentives by 25% for non-lighting projects and 15% for lighting projects.
Applications accepted between April 26 and July 31 and projects completed by the end
of 2021 qualified for the bonus funds. A second e-blast went out the first week of June
informing customers and trade allies that more than 50% of the Summer Bonus budget
was already reserved and reminded customers to “act now” to reserve their portion of the

bonus funds. On July 28, 2021 another e-blast was sent to commercial and industrial
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customers and trade allies announcing that due to the overwhelming positive response
to the bonus, it was being extended and the new deadline for applications was September
30, 2021. Overall, thirty-eight (38) Large Commercial & Industrial projects included a
Summer Bonus, totaling $84,589.10 in additional incentives. The average bonus per
project was $2,226.03 and the projects contributed 5,721,441 kWh to the PY11 pipeline.

o On October 5, 2021 the Energy Smart team sent an eblast informing commercial and
industrial customers and trade allies about enhanced incentives available for prescriptive
and custom projects through the end of the year. Prescriptive and custom incentive rates
were increased by 25% and applications were accepted between October 5 and
December 31, 2021. Twelve (12) Large Commercial & Industrial customers submitted
projects that included an end of year bonus and these projects contributed an additional
1,727,735 kWh to the PY11 pipeline.

e Hurricane Ida Recovery Fund:

o The Energy Smart team responded to this crisis by designing and launching the Hurricane
Ida Recovery Fund within three weeks after the storm made landfall in New Orleans. The
Hurricane Ida Recovery Fund was designed to assist commercial and industrial
customers impacted by the storm by providing increased incentives and a significantly
streamlined application process to get funds to customers for eligible energy-savings
projects that were necessitated by physical damage or financial hardship associated with
the storm. Thirteen (13) of the twenty-one (21) accepted Hurricane Ida Recovery Fund
applications were awarded to Large Commercial & Industrial customers and these
projects received $232,815.92 in additional funding on top of $497,512.26 in regular
Energy Smart incentives. Overall, these 13 projects contributed 6,735,350 kWh to the
PY11 pipeline.

e Atotal of 417 measures were installed during the program year.
e The offering reached 86% of the kWh goal, achieving 28,625,263 kWh.
e The offering reached 109% of the kW target, achieving 5,283 kW.
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Table 14.1

PROJECT COUNT OF GROSS % OF SAVINGS
COMPONENT PROJECT KWH CONTRIBUTION
COMPONENTS SAVINGS

LED 281 17,632,422 61.33%
TA INCENTIVE 54 0 0.00%
SCREW-BASED LED 20 365,443 1.27%
REFRIGERATION 20 259,132 0.90%
IDA RECOVERY FUND 13 0 0.00%
BMS 10 5,944,814 20.68%
RETRO- 6 2,477,241 8.62%

COMMISSIONING

COOLING TOWER 3 457,544 1.59%
CHILLER 3 1,085,156 3.77%
LIGHTING CONTROLS 2 114,017 0.40%
HVAC 2 15,756 0.05%
VFD 2 308,720 1.07%
AC TUNE UP 1 90,496 0.31%
TOTAL 417 28,750,741 100%
Table 14.2
TOTAL PROJECT

Custom Lighting ‘ $990,185.22 $8,380,637.33 11.81%
Custom Non-Lighting ‘ $776,871.74 $4,112,226.96 18.89%

Prescriptive $586,210.12 $5,818,518.53 14.71%
TOTAL $2,353,267.08 $15,311,382.82 15.36%

Budget and Savings

Table 14.3
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %
$2,707,147 $3,723,728 73% 28,750,741 28,625,263 100% 6,427.87 5,283.34 82%

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.
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Planned or Proposed Changes

The energy savings goal for Large Commercial & Industrial continues to contain a substantial portion of
the overall Commercial & Industrial Portfolio goal, with the offering making up nearly 74% of the overall
goal in PY12. The Energy Smart team will focus on expanding available services available through the
Trade Ally Network by encouraging trade allies that perform work for Large Commercial & Industrial

customers to coordinate and cross-train other trade allies on complimentary technical solutions.

Along with further coordination amongst trade allies, the Energy Smart team will focus on engaging
specific Large Commercial & Industrial customer segments such as commercial real estate and higher
education facilities. Energy Smart added a window film measure to the prescriptive incentive list in PY11
and will emphasize recruiting and training window film trade allies on the Energy Smart program in PY12
to maximize energy savings for commercial real estate customers that have had little participation in
PY10 and PY11.
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Publicly Funded Institutions

Description

The Publicly Funded Institutions (PFI) offering is targeted at local publicly funded institutions. The offering

assists end-use customers in overcoming barriers that are specific to publicly funded groups. Through

hands-on expertise and consulting, the program benchmarks the institution’s energy use and identifies a

roadmap to success. Customers are given guidance throughout their engagement with the program.

Highlights

The Publicly Funded Institutions offering achieved 4,012,002 in verified gross kWh savings in, reaching

119% of the goal. As in previous program years, once the PFI goal was met and the incentive budget

was exhausted, new projects from publicly funded institutions were processed under the Large

Commercial & Industrial or Small Commercial & Industrial offerings.

¢ Increased Prescriptive Incentive Rates:

O

Customers and trade allies received an e-blast on February 15, 2021 announcing that
some prescriptive incentive rates for both Large and Small Commercial & Industrial
measures were increasing. Seventeen prescriptive rates saw increases of 15% or more
including low-flow showerheads, refrigerated case night covers, water and air-cooled

chillers, high efficiency air conditioning units and daylighting controllers.

e Incentive Bonuses:

O

In April Energy Smart announced a Limited-Time Summer Bonus Incentive Offer that
increased incentives by 25% for non-lighting projects and 15% for lighting projects.
Applications were accepted between April 26 and July 31 and projects completed by the
end of 2021 qualified for the bonus funds. A second eblast went out the first week of June
informing customers and trade allies that more than 50% of the Summer Bonus budget
was already reserved and reminded customers to “act now” to reserve their portion of the
bonus funds. On July 28, 2021 another e-blast was sent to commercial and industrial
customers and trade allies announcing that due to the overwhelming positive response
to the bonus, it was being extended and the new deadline for applications was September
30, 2021. One Publicly Funded Institutions project, an LED retrofit project, included a
Summer Bonus of $490.50.
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o On October 5, 2021 the Energy Smart team sent an eblast informing customers and trade
allies about enhanced incentives available for prescriptive and custom projects through
the end of the year. Prescriptive and custom incentive rates were increased by 25% and
applications were accepted between October 5 and December 31, 2021.

e Atotal of 34 measures were installed during the program yeatr.
e The offering reached119% of the kWh goal, achieving 4,012,002 kWh.
e The offering reached 28% of the kW target, achieving 123 kW.

Table 15.1
PROJECT COUNT OF GROSS KWH % OF SAVINGS
COMPONENTS MEASURES SAVINGS CONTRIBUTION
Lighting ‘ 22 974,166 2206
Controls 12 3,425,628 78%
TOTAL 4,399,794 100%
Table 15.2
TOTAL TOTAL PROJECT
0,
PROJECT TYPE INCENTIVES COSTS % COVERED
Custom Lighting ‘ $18,494.59 $23,055 80.21%
Custom Non-Lighting ‘ $251,690.41 $275,748.75 91.27%
Prescriptive ‘ $58,500.66 $148,493.58 39.39%

TOTAL $328,685.66 $447,297 73.48%

Table 15.3
PROGRAM COUNT OF GROSS KWH
COMPONENT MEASURES SAVINGS
Prescriptive ‘ 17 3,392,304

Custom 17 619,698
TOTAL 4,012,002

Program Budget and Savings

Table 15.4
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %
$339,483 $415,212 82% 4,399,794 4,012,002 91% 134.83 123.27 91%
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Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.

Planned or Proposed Changes

In PY12, the Energy Smart team will take into account the new purchasing policy for the City of New
Orleans that requires any capital improvement over $1,000 to go out to competitive bid. The new
purchasing requirement increases the time it takes for a contractor to be selected so the Energy Smart
team will prioritize projects with the City of New Orleans in Q1 and Q2 so that there is enough time for

these projects to be completed in PY12.

Publicly Funded Institutions that have previously completed lighting projects will be contacted again to
determine what other projects, including retro-commissioning, might still yield significant energy savings

for their facility.

Energy Smart will also attend regularly scheduled meetings between Entergy New Orleans and large

users, to ensure all eligible projects receive program incentives.
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Commercial & Industrial Construction Solutions

Description

The Energy Smart team introduced the Commercial & Industrial Construction Solutions offering in PY10
and, as with any new offering, has focused primarily on building awareness. The new Commercial &
Industrial Construction Solutions offering encourages customers to design and construct higher
efficiency facilities than building code or planned designs. This offering is available to ground-up
construction, additions or expansions, building repurposing and commercial building restorations. The
New Construction offering provides incentives for design assistance, prescriptive measures and custom

upgrades tailored to the customer’s building operations.

Highlights

Commercial & Industrial Construction Solutions offering did not have any completed projects in PY11
due to delays caused by the COVID-19 pandemic and long lead times for larger projects. Restrictions
related to COVID-19, Hurricane Ida and the associated supply chain issues and price increases pushed
estimated completion dates for all PY11 Commercial & Industrial Construction Solutions projects to PY12.
The energy savings goal for this offering increased significantly from its first year with PY11 goals being
nearly 10 times larger than the goal for PY10. The team focused on direct outreach to architectural firms,
construction companies and local developers to raise awareness of the offering and to discuss upcoming
projects. Along with raising awareness of the program, the Energy Smart team also focused on recruiting

these companies to become trade allies.

Program Budget and Savings

Table 16.4
COST ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
Spend Budget % Pre-Evaluated Evaluated % Pre-Evaluated Evaluated %

$0 $292,527

Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.
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Planned or Proposed Changes

Energy Smart has identified several architectural firms and developers who have expressed interest in
the Commercial & Industrial Construction Solutions offering and the team plans to meet regularly to
discuss upcoming projects in PY12. Standing monthly meetings will be scheduled with these architectural
firms and developers to ensure all eligible projects are identified at the appropriate time in the design
phase so that customers can maximize the amount of incentives they receive per project. It is critical for
the success of this offering to stay engaged with contractors and developers since most Commercial &
Industrial Construction Solutions projects have construction timelines that stretch over several program

years.

While majority of Commercial & Industrial Construction Solutions project leads have been focused on
ground-up new construction, projects such as additions or expansions, gut rehabs or warm shell
projects also qualify. Identifying these projects and claiming savings under the appropriate offering will
help to fill the Commercial & Industrial Construction Solutions pipeline in PY12.
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EasyCool for Business

Description

The Small C&I demand response offering is a Bring Your Own Thermostat (BYOT) demand response
offering that leverages the built-in capabilities of many connected thermostats to slightly adjust the HVAC
temperature setbacks of enrolled customers’ thermostats. In response to a peak load event called in
advance by ENO, participants’ thermostats will be adjusted during the peak event, and in the aggregate
will shave load peaks during periods where generation and transmission capacity is stressed. Small
businesses participating in the offering will receive an incentive upon enrollment, as well as an additional

annual incentive upon confirmation of ongoing involvement.

Highlights

The Energy Smart team continued to focus on marketing efforts to cross-promote the $150 rebate for the
installation of new smart thermostats and EasyCool enrollment and participation incentives throughout
PY11. By the end of Q4, there were 48 customers enrolled in the EasyCool for Business offering which
was 26.09% of the PY11 enrollment goal.

The team performed direct outreach to customers who submitted rebate applications for smart
thermostats or purchased them through the Small Business Online Store to encourage enrollment in
EasyCool for Business. The team significantly increased the number of small business kits distributed
through direct outreach in PY11 and each kit included an overview of the EasyCool for Business offering,

in order to further raise awareness and increase enrollments.

The team ran four events in PY11. In an effort to maintain comfortable temperatures in the business, the
event strategy included 30 minutes of pre-cooling prior to the start of each event.
e A total of 48 devices were installed during the program year.

e The offering reached 9% of the kW target, achieving 34 kW.

Program Budget and Savings

Table 17.2
DEMAND REDUCTION (kW) ENROLLMENT BUDGET PARTICIPATION BUDGET
kW % to Incentives Incentive % to Incentives Incentive
. kW T % B
Savings* arget Target Spent Budget Budget Spent Budget 6o Budget
34 401 9% $1,200 $4,600 26% $2,840 $10,680 26%
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Table reflects verified gross energy savings achievement from ADM’s Evaluation, Measurement and Verification (EM&V)
findings relative to pre-evaluated savings reported by TPA.

Planned or Proposed Changes

For PY12, the Energy Smart team will hire a Program Analyst who will provide support for direct small
commercial outreach to raise awareness of offerings available to small business customers including
EasyCool for Business. In addition to those responsibilities the Program Analyst will install measures for
small business customers to include smart thermostats. Customers who install smart thermostats will

receive information on how to enroll in the EasyCool for Business offering.
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Large Commercial & Industrial Demand Response

Description

The objective of the Large Commercial & Industrial Demand Response (DR) offering is to secure a total
of 9.3 megawatts (MW) of commercial demand shed over the term of the program cycle. Large
commercial customers (exceeding 100kW peak demand) are being recruited and enrolled for an

automated turn-key DR solution.

An advanced software platform, Concerto®, was deployed for dispatch, control and optimization of all
DR resources enrolled in the offering. Concerto is utilized to advance goals of maximizing customer
satisfaction for participants in the offering while being adaptable to new and changing technologies that

can provide flexibility and reliability, such as batteries, electric vehicles and distributed solar.

Highlights

In PY11, the Energy Smart team conducted 88 site surveys for customer segments including hotels,
secondary schools, commercial office space, universities and retail outlets totaling 13.6 MW. At the close
of the year, the program had eight customers participating totaling 1,456 kW. Additionally, the offering

has four projects in the installation and testing phase totaling 1,071 kW.

The outreach team focused on educating controls contractors on program benefits for both the controls
company and their customers. The team also joined local industry organizations to further conduct

outreach and promote the multiple benefits of program participation in the ADR program.

An effort to integrate with Entergy electrical meters was completed. The integration allows Concerto® to
produce same-day consumption and demand baselines to monitor customer performance in the offering.

Daily monitoring allows the customer, and in turn the program, to maximize energy savings.

Program Budget and Savings

Table 18.1
DEMAND REDUCTION (kW) BUDGET
. Incentives Incentive
* 0, 0,
kW Savings kW Target % to Target Spent Budget % to Budget
447 3,918 11% $25,178 $131,522 19%
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Planned or Proposed Changes

The team plans to begin PY12 with a direct mail marketing push to start the new program year. The

team will also continue cross promoting all of Entergy New Orleans and Energy Smart offerings to

maximize customer exposure and benefits.
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Marketing, Outreach & Engagement

Residential Marketing and Outreach

Highlights

Program Year 11 began with the Energy Smart team providing support for the joint Entergy New Orleans
and Entergy Louisiana Association of Energy Services Professionals (AESP) presentation. The
presentation, titled ‘Using Energy Efficiency as a Necessary Cost-Saving Tool through Economic
Hardship’, focused on marketing tactics to help residential and small business customers navigate the
financial burdens of COVID-19. Heather LeBlanc of Entergy Louisiana and Ross Thevenot of Entergy

New Orleans presented the session virtually on January 28, 2021 at the 31st Annual AESP Conference.

Due to high demand for BYOT, the offering was fully subscribed by the end of February 2021. The team

exceeded the enrollment target for PY11 and ceased marketing for the offering at that time.

The Energy Smart team also migrated the home energy assessment report to a new software program,
which launched in late January. The team developed graphic elements and a branded layout for the
Home Performance with ENERGY STAR® (HPwWES) and Income-Qualified Weatherization assessment

reports.

On February 19, 2021, the Energy Smart team launched the Q1 Trade Ally Newsletter. The newsletter
included information on the new trade ally tiering system, badge ordering information and upcoming

trainings. The team sent the newsletter to 72 trade ally contacts.

To address customer concerns about higher bills early in the new year, the team developed a ‘Home
Fitness’ email campaign. The campaign targeted both customers whose January 2021 bill increased at
least 50% over their 2020 November and December average spend and individuals whose bill doubled
year over year. The team sent the first ‘Home Fitness’ email to 7,803 residential customers on February
23, 2021. Other assets of the ‘Home Fitness’ campaign was also launched, which included: streaming
radio ads on Pandora and Spotify, Google search and display ads, Facebook digital ads and a print ad
in the Gambit March Home insert on March 1, 2021.

Table 19.1: Home Fitness Campaign Results

CLICK-
IMPRESSIONS/  AUDIENCE REACH/
CHANNEL IN-MARKET DATE OPEN RATE CLICKS THROUGH
SENDS OPENS

RATE

Email (version 1)
Targeted to February 23, 2021 7,803 1,120 14.4% 58 5.2%
High Bill Users
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Google Search March 1-31, 2021 3,020 N/A N/A 152 5.03%
Google Display March 1-31, 2021 118,000 N/A N/A 975 0.83%
Spotify | March 1-31, 2021, 2021 89,000 36,400 N/A 128 0.35%
Pandora March 1-14, 2021 69,500 43,300 N/A 58 0.13%
Facebook March 1-14, 2021 80,114 N/A N/A 809 1%
Gambit Weekly
. March 2, 2021 80,000 N/A N/A N/A N/A
Print Ad
Email (version 2)
Targeted to March 16, 2021 7,992 1,189 15% 78 6.60%
High Bill Users

In March, the Energy Smart team created a series of monthly social media posts titled ‘Energy Efficiency
Tip of the Month’, which are included in the Circuit newsletter each month. For the program website, the
team conducted a study of the Energy Smart residential webpages with 20 participants who provided
feedback on their experiences navigating the site and locating marketing materials. The study’s findings
will help guide the future redesign and sitemap for the residential webpages. The team also updated the
trade ally tiers on the online database and revised the trade ally badge design.

In conjunction with the plan to reach customers with higher utility bills, the Energy Smart team produced
a Home Performance with ENERGY STAR bill insert. The two-sided bill insert showcased the benefits of
the HPWES offering and was sent to 110,000 customers between March 12 and April 8. In addition, a
direct mail postcard was sent to targeted customers whose January bill increased at least 50% over their
2020 November and December average spend and those whose bill doubled year over year. The
postcard messaged the benefits of the Home Performance with ENERGY STAR offering and the team
mailed batches of postcards to 3,000 customers on March 26, April 9, April 23 and May 9.

The team also designed magnets for Energy Smart staff vehicles and distributed them to staff on March
30, along with details on the daily removal procedures to prevent theft, damage or loss of the vehicle

magnets.

From March through May, the Energy Smart team sent emails to a group of 115 community leaders
focusing on the Power Trip webinars. Power Trip is a monthly series of webinars designed to educate
customers and the local business community about the benefits of the Energy Smart program. The emails
included a printable flyer that promoted the Power Trip webinars taking place through June and included

a vanity URL to the scheduling page.

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11 61



Table 19.2: Power Trip Emails

EMAIL NAME DATE SENT SENT OPEN RATE CLICK RATE CLCSULiReE el

RATE

Power Trip — March 2021 March 8, 2021 115 14.41% 0.00% 0.00%
Power Trip — April 2021 ‘ April 6, 2021 115 23.48% 1.74% 7.41%
Power Trip — May 2021 ‘ May 5, /2021 115 19.13% 0.87% 4.55%

On April 13, the Department of Energy announced that the Energy Smart program was awarded the 2021
ENERGY STAR® Partner of the Year Award for the second consecutive year. The Energy Smart program
was recognized for its efforts to advance innovations in residential energy efficiency programs and
technologies to improve the affordability of home energy upgrades for diverse households through Home
Performance with ENERGY STAR. The Energy Smart team worked collaboratively with Entergy New
Orleans communications team in developing the news release that ran on the Entergy New Orleans

website. The ‘Energy STAR Partner of the Year news release posted on April 13.

On April 15, the Energy Smart team launched the ‘A/C Tune-Up Customer Reach Back’ campaign. The
campaign targeted 11,314 customers who participated in the program from 2019 to 2021 but had not
completed an A/C tune-up in the past two years. The campaign included a lead generation and

remarketing email and a direct mail postcard with a vanity URL.

Table 19.3: A/C Solutions Customer Reach Back Campaign Results

LICK-
CHANNEL IN-MARKET IMPRESSIONS/ AUDIENCE REACH/ CLICKS TI—?ROCUGH
DATE SENDS OPENS
RATE
A/C Tune-Up Email - First
une-Lp Emait - H April 16, 2021 2,797 592 22.6% 133 22.5%
Send
A/C Tune-Up Email
. P I April 30, 2021 3,215 799 26.4% 197 24.7%
Second Send
A/C Tune-Up Direct Mail
uhe-4p Ui " | April 15, 2021 2,500 N/A N/A N/A N/A
Postcard — First Batch
A/C Tune-Up Direct Mail :
April 29, 2021 2,802 N/A N/A N/A N/A
Postcard — Second Batch pri

On April 30, 2021, the team launched the ‘Customer Engagement Portal’ remarketing campaign. This
nurture campaign contained a series of four emails targeted to customers who had received energy

efficiency recommendations from their My Entergy Portal.

In May, the ‘Spring into Energy Savings’ campaign focused on the HPWES offering and its potential

customer savings. The campaign encouraged customers to sign up for a home assessment and receive
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no-cost energy efficiency products, valued up to $300. The campaign targeted a list of 18,354 customers
with the highest kWh usage.

Table 19.4: Spring into Energy Savings Campaign Results

CLICK-
IN-MARKET IMPRESSIONS/ AUDIENCE REACH/
CHANNEL CLICKS THROUGH

RATE

DATE SENDS OPENS

Spring into E
PriNg INto ENETOY | 1oy 10, 2021 18,354 4,089 223% 290 7.1%
Savings Email
Google Search May 7-31, 2021 3,020 N/A N/A 185 0.61%
Google Display May 7-31, 2021 423,000 N/A N/A 2,590 0.61%
Gambit Digital Ad May 4-31, 2021 44,241 N/A N/A 10 0.02%
New Orl Trib
ewLrieans ”. U.ne May 5-31, 2021 N/A N/A N/A N/A N/A
Digital
Facebook May 1-31, 2021 166,997 N/A N/A 1,600 1%

The team launched the Appliance Recycling and Replacement Pilot offering at the end of May. In
preparation for the launch, the team developed marketing assets consisting of a program landing page,
an online scheduling tool design, an email campaign and Google search. Google display ads, digital
display, paid social, radio, email, direct mail and offering collateral were implemented in the second half
of the year. The Energy Smart team collaborated with the Entergy New Orleans Communications team
in the development of the news release ‘Recycling Your Secondary Refrigerator is Good for the
Environment and Your Wallet’ that posted on the Entergy New Orleans newsroom on December 6. On
July 16, the Energy Smart team launched the Q2 Trade Ally Newsletter. It included information on
updated rebates and incentive rates, the delivery of their 2021 badges, badge ordering information, a
request for feedback and the upcoming Q3 Trade Ally Advisory Group meeting. The team sent the

newsletter to seventy-four (74) trade ally contacts.

July kicked off the ‘Keep Your Cool’ campaign focused on the HPwWES and A/C Solutions offerings and
the benefits of a no-cost assessment and a more efficient cooling system. The campaign urged customers
to sign up for a home assessment and receive no-cost energy efficiency products. The campaign also
encouraged customers to sign up for an A/C tune-up and earn up to a $150 instant rebate. The campaign

list targeted 18,103 customers that had not had an A/C tune-up.
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Table 19.5: Keep Your Cool Campaign Results

IMPRESSIONS/  AUDIENCE REACH/ CLICK-

CHANNEL IN-MARKET DATE CLICKS THROUGH

SENDS OPENS
RATE

Keep Your Cool Email

1 July 23, 2021 18,013 2,509 13.95% 0.47% 3.35%
. August 10-
Google Display 375,105 N/A N/A 199 0.05%
September 15, 2021
August16-
NOLA.com Ads 100,007 N/A N/A 142 0.14%

September 15, 2021
Keep Your Cool Email

2 August 23, 2021 15,366 1,470 9.58% 0.68% 7.08%

On August 17 and December 1, the team sent an email to customers who had earned enough My
Rewards points to redeem them for at least a $10 gift card. The emails were sent to 347 and 241

customers, respectively.

On August 26, Hurricane |da made landfall and all marketing efforts not already in process were halted.
In early September, the team then pivoted to create email campaigns promoting offerings that would get
customers the quickest help from the Energy Smart program. The first email sent out to 36,196 customers
on October 4 promoted home assessments, A/C Solutions, refrigerator rebates and appliance recycling.
The second email, deployed on October 12 to 30,576 customers, promoted no-cost energy efficiency kits.
After seeing the success of the no-cost kits purchased from the Online Marketplace, an updated email
was sent on November 8 to the 25,569 customers who did not open the email deployed on October 12.
In total, customers purchased 379 no-cost energy efficiency kits from the Online Marketplace between
October 4 and November 30.

In August 2021, November 2021, December 2021 and January 2022, the team sent customer satisfaction
survey emails to customers that had recently participated in the Energy Smart program. The results of

the surveys will be discussed in the Residential Customer Satisfaction section below.

In September, the Energy Smart team produced an A/C Tune-Up bill insert. The two-sided bill insert
showcased the benefits of an A/C tune-up and was sent to 103,637 customers between September 20
and October 18.

In October customers with a direct load control device received an end of season letter informing them

that this portion of the EasyCool offering would be ending at the end of the year. These customers also
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received their $40 incentive check for their participation with this letter which also encouraged to remain

in EasyCool via a smart thermostat.

On October 20, the team sent the invite for the Q4 Trade Ally Advisory Group Meeting that was held on
October 28. The team sent the invite to 75 trade ally contacts.

On October 25, the Energy Smart team launched the Q4 Trade Ally Newsletter. It included information
on the upcoming Trade Ally Portal, a Hurricane Ida update, the program’s progress to goals, upcoming
trainings and introduced the new residential Trade Ally Manager. The team sent the newsletter to 75

trade ally contacts.

On November 1, the team sent an invite for a training to be held on November 4 on ‘Exploring the Tools

of the Trade’. The team sent the invite to 75 trade ally contacts.

In December, the Energy Smart team developed an LED kit ‘Light Up the Night’ campaign to promote
increasing safety at home with a well-lit home. These kits were mailed directly to 4,639 customers in
underserved areas. To support this effort and target customers who did not receive the kit, an email was

developed and deployed to 74,650 customers.

On December 31, the direct load control device portion of the EasyCool offering ended. In early PY12,
letters will be sent to all participants informing them of the planned removal of the device from their central
air conditioning units at no-cost to them and encouraging them to enroll in the smart thermostat portion

of the offering.

Table: 19.6 Residential & Trade Ally Emails
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EMAIL NAME

Q1 Trade Ally Newsletter

Trade Ally Badge Reminder

My Rewards (Customer Engagement
Portal) Nurture Campaign 1 — HPWES/IQW

My Rewards (Customer Engagement
Portal) Nurture 2 - Prescriptive Services

My Rewards (Customer Engagement
Portal) Nurture Campaign 3 - Online
Marketplace

My Rewards (Customer Engagement
Portal) Nurture Campaign 4 - Exit Email

Customer Engagement Portal Apology 1
Customer Engagement Portal Apology 2

Q2 Trade Ally Newsletter

My Rewards (Customer Engagement
Portal) Points Redemption

Income-Qualified Weatherization
Customer Survey

HPWES Customer Survey
Hurricane Ida Recovery 1

Hurricane Ida Recovery 2 - Kits

Q4 Trade Ally Advisory Group Meeting
Invite

Q4 Trade Ally Newsletter

Trade Ally Training

Income-Qualified Weatherization
Customer Survey

HPWES Customer Survey

Income-Qualified Weatherization
Customer Survey 2

A/C Tune-Up Customer Survey
Online Marketplace Customer Survey
HPWES Customer Survey 2

Hurricane Ida Recovery DNO - Kits

My Rewards (Customer Engagement
Portal) Points Redemption

Energy Efficiency Kits Customer Survey
LED

LED DNO

DATE SENT

February 19, 2021
March 30, 2021
April 30, 2021

April 30, 2021

April 30, 2021

April 30, 2021
May 17, 2021
May 28, 2021
July 16, 2021
August 17, 2021
August 27, 2021
August 27, 2021
October 4, 2021
October 12, 2021
October 20, 2021
October 25, 2021
November 1, 2021
November 2, 2021
November 2, 2021
November 3, 2021
November 3, 2021
November 3, 2021
November 3, 2021
November 8, 2021
December 1, 2021
December 8, 2021
December 16, 2021

December 20, 2021
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4,320

314

305

286

4,096

588

74

347

300

131

36,196

30,576

75

75

75

115

62

524

363

2,452

380

25,569

241

398

74,319

331

OPEN RATE

50.70%

42.25%

41.67%

36.94%

32.79%

39.16%

48.65%

41.84%

44.44%

32.85%

34.00%

28.24%

25.89%

16.55%

38.36%

30.14%

24.32%

41.74%

32.26%

37.89%

31.64%

34.97%

35.73%

8.34%

26.38%

35.93%

8.67%

9.12%

CLICK RATE

22.54%

7.04%

4.29%

6.37%

6.89%

3.50%

3.37%

1.70%

5.56%

11.24%

6.33%

7.63%

0.97%

2.11%

6.85%

1.37%

0.00%

10.44%

8.07%

9.96%

7.35%

4.21%

9.33%

1.00%

8.94%

6.78%

0.63%

0.30%

44.44%

16.67%

10.30%

17.24%

21.00%

8.93%

6.93%

4.07%

12.50%

34.21%

18.63%

27.03%

3.73%

12.74%

17.86%

4.55%

0.00%

25.00%

25.00%

26.29%

23.21%

12.03%

26.12%

11.93%

33.87%

18.88%

7.26%

3.33%
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Table 19.7: Circuit Newsletter Metrics

CLICK-TO-
DATE SCHEDULED | DELIVERY (NCI’EF\’,ESNLFE_A}IER ((DSEEPATLAETDE UNIQUE lé'::ggg %;'(T:E
RECIPIENTS RATE e OPENS
1/19/21 84,844 98.51% 21.50% 5.65% 17,993 1,017 1.22%
2/25/21 84,883 99.56% 26.22% 4.14% 22,196 918 1.09%
3/16/21 84,727 99.56% 25.03% 3.70% 21,151 782 0.93%
4/20/21 92,410 99.51% 25.57% 3.25% 23,570 765 0.83%
5/18/21 92,827 99.53% 25.88% 4.28% 23,972 1,025 1.11%
6/24/21 92,762 99.50% 28.80% 4.45% 26,655 1,185 1.28%
7/20/21 92,485 99.59% 42.06% 9.81% 38,887 3,815 4.14%
8/19/21 52,082 99.44% 19.03% 5.54% 10,085 559 1.06%
9/21/21 Hurricane Ida
10/21/21 54,529 99.76% 22.97% 5.02% 12,524 629 1.15%
11/18/21 67,242 99.57% 27.47% 2.54% 18,470 470 0.70%
12122121 68,372 99.51% 32.96% 1.79% 22,537 403 0.59%

Energy Smart Online Marketplace

The team promoted the Energy Smart Online Marketplace during the first half of the year with a lead
generation and remarketing email strategy along with digital features such as Facebook and Google
search ads. The emalil strategy used the lead generation email to create awareness for the products

included in the offer and the duration of the promotion.

The remarketing message was a ‘last-chance’ reminder for the consumer to act before the promotion
ended. The team saw higher open rates and click-through rates on the remarketing emails, confirming
that this best practice should continue. Overall, through the first half of the year, the emails saw an
average 11.58% conversion rate on the marketplace, with 15.8% coming from remarketing emails. In
addition, the team ran carousel-style Facebook ads for each promotion, which averaged a 7.5%
conversion rate on the marketplace. As a benchmark, residential marketplaces have approximately a

5.5% conversion rate.
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By the end of Q2, the Online Marketplace had reached 57% of the annual thermostat goal (6,000
thermostats) and 18% of the annual LED goal (32,000 LEDs). The team adjusted lighting promotions to
occur simultaneously with smart thermostat offers to cross-promote both offers in marketing messaging.
At the beginning of 2021, a new Google Nest Thermostat was added to the Online Marketplace. In the
first half of the year, the Google Nest was the most popular thermostat with almost 3,000 thermostats
ordered, compared to the next highest selling thermostat, the Emerson Sensi Thermostat with 195
ordered. At the end of August, the team added the new Sensi Touch in silver and the Energy Smart team
ran a special launch campaign where we saw an average 16.63% email open rate. The performance of
this campaign was impacted by Hurricane Ida and resulted in 20 silver Sensi Touch orders and 76 smart

thermostat orders overall.

After Hurricane Ida and heading into Q4, the Energy Smart team proceeded with campaigns for Energy
Awareness Month, with offers on smart thermostats and standard LEDs. This campaign saw conversion
rates soar to 15.74% and we had more than 500 new customers come to the marketplace and place an
order. The remarketing email, sent to customers who did not open or click the lead generation email, had
a year-high open rate of 26% and more than 1,750 clicks. After a successful October, the Black Friday,
Cyber Monday and December Holiday campaigns helped bring us closer to our smart-thermostat and
lighting goals. Over the course of the two holiday campaigns, we had almost 600 smart thermostats
ordered and over 1,200 LED light bulbs ordered. By the end of the year, we had reached our retail savings
goals and came to 96% of the smart-thermostat goal and 39% of the lighting goal. Going into 2022, the
marketplace has been updated to feature 4-packs instead of single LEDs to help get closer to goal.

Additionally, the first campaign in 2022 will take place in February instead of April.

Table 19.8: Online Marketplace Promotions

PROMOTION NAME RUN DATES PRODUCTS PROMOTED

Earth Day April 8-28, 2021 Google Nest Thermostat, ecobee3 lite smart thermostat, ecobee
SmartThermostat with voice control, Emerson Sensi Classic

Memorial Day May 20-June 1, 2021 Simply Conserve Standard LEDs, Google Nest Learning Thermostat,
ecobee3 lite smart thermostat, ecobee SmartThermostat with voice
control

Summer Savings June 18-July 8, 2021 Simply Conserve Standard LEDs, Simply Conserve Advanced Power
(Father’s Day/4™ Of July) Strips, Google Nest Learning Thermostat, Google Nest Thermostat,
ecobee SmartThermostat with voice control

New Silver Sensi Touch August 2-16, 2021 Emerson Sensi Touch in silver, Simply Conserve Standard LEDs
Launch Campaign

Energy Awareness Month October 1-11, 2021 Google Nest Learning Thermostat, Nest Thermostat, ecobee3 lite
Campaign smart thermostat, ecobee SmartThermostat with VVoice Control, Simply
Conserve standard LEDs
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Black Friday, Cyber Monday November 18-30, 2021 Ecobee3 lite smart thermostat, Emerson Sensi, Emerson Sensi Touch,
Campaign Google Nest Learning Thermostat, Nest Thermostat, Simply Conserve
standard LEDs

December Holiday December 15-27, 2021 Emerson Sensi, Emerson Sensi Touch, Google Nest Learning
Campaign Thermostat, Nest Thermostat, Simply Conserve standard LEDs

Table 19.9: Online Marketplace Emails

EMAIL NAME DATE SENT OPEN RATE CLICK RATE TI-(l:RE(IS:UK(;H
RATE
Earth Day Promo — Lead Generation 4/8/2021 68,602 14.76% 0.55% 3.72%
Earth Day Promo — Remarketing 4/13/2021 67,604 12.35% 0.67% 5.42%
Earth Day Promo — Remarketing 2 4/19/2021 67,155 12.39% 1.07% 8.60%
Memorial Day Promo — Lead Generation 5/21/2021 68,275 14.42% 0.86% 5.94%
Memorial Day Promo — Lead Generation 5/24/2021 50,957 18.22% 0.87% 4.75%
Summertime Promo — Lead Generation 6/22/2021 70,009 17.40% 1.75% 10.04%
Summertime Promo — Remarketing 6/25/2021 102,315 15.64% 1.02% 6.52%

New Silver Sensi Launch + LEDs Email —

s Emall - 8/2/2021 68,467 17.68% 0.71% 4.00%

New Silver Sensi Launch + Lfe'ﬁaf&%igg 8/5/2021 100,569 15.57% 0.86% 5.55%
Fall Thermostats LEDs Promo (Lead Gen) 10/1/2021 48,101 22.88% 2.68% 11.73%
Fall ThermOStat?RLe'f;gnggo) 10/5/2021 84,914 25.53% 2.10% 8.22%

Black Friday Cyber Monday Promo ~Lead | ;5415021 63,507 11.60% 0.63% 5.40%
Black Friday CbeLn“f;’rl‘l%yng 11/30/2021 62,855 11.45% 0.63% 5.48%

Holiday Promo — Lead Generation 12/15/2021 60,167 8.37% 0.57% 6.78%

Holiday Promo — Remarketing 12/21/2021 59,628 8.95% 0.59% 6.56%

Marketing Collateral

e General Energy Smart Overview Brochure.
e General Energy Smart Overview Brochure (Spanish).
e General Energy Smart Handout.
e Residential Customer Authorization Form.
e Rebate Forms.
o A/C Tune-Up Rebate Form.
o Central A/C Rebate Form.

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11 69



o Duct Efficiency Improvement Rebate Form.
o HPWES and MF Attic Insulation and Air Infiltration Reeducation Rebate Form.
o IQW Attic Insulation and Air Infiltration Reeducation Rebate Form.
o IQW Duct Efficiency Improvement Rebate Form.
o Dehumidifier Rebate Form.
o Heat Pump Water Heater Rebate Form.
o Pool Pump Rebate Form.
o Refrigerator Rebate Form.
o Smart Thermostat Rebate Form.
o Trade Ally Smart Thermostat Rebate Form.
o Water Cooler Rebate Form.
o Window A/C Rebate Form.
e Customer Satisfaction Surveys.
o Home Performance with ENERGY STAR Satisfaction Survey.
o Income-Qualified Weatherization Satisfaction Survey.
o A/C Tune-Up Satisfaction Survey.
o Energy Smart Online Marketplace Satisfaction Survey.
o Energy Efficiency Kits Satisfaction Survey.
o Multifamily Satisfaction Survey.
e Sensi Smart Thermostat Leave Behind.
e HPwWES Contractor Agreement.
e HPWES and IQW Sorry We Missed You Door Hanger.
e Multifamily Sorry We Missed You Door Hanger.
e Multifamily Broken Item Leave Behind.
e Multifamily Landlord Permission Form.
e Multifamily Direct Install Service Agreement.
e Multifamily Program Sell Sheet.
e Multifamily Tenant Leave Behind.
e Multifamily Tenant Notification Flyer.
e Retail Employee Education Flyer.

e Single LED Bulb Giveaway Label.
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Four-Pack LED Bulb Giveaway Label.
Energy Efficiency Kit Label.

Energy Efficiency Kit Insert.

Smart Thermostat Rebate Landing Page.
Dehumidifier Rebate Landing Page.
Water Cooler Rebate Landing Page.
EasyCool “Switch Your Switch” Letter.
EasyCool Switch Envelope.

HERs Reports.

CEP Widget.

Vehicle Magnet.

Point of Purchase Signage.

Marketing Tactics

Home Fitness Campaign Materials.
Power Trip Email.
Power Trip Training Flyer.
Trade Ally Badges.
Trade Ally Emails
o Q1 Newsletter.

o Badge Reminder.

A/C Tune-Up Customer Reach Back Campaign Materials.

Spring into Energy Savings Campaign Materials.
Trade Ally Emails
o Q2 Newsletter.
Keep Your Cool Campaign Materials.
My Rewards Emails.
Hurricane Ida Recovery Emails.
A/C Tune-Up Bill Insert.
EasyCool Direct Load Control End of Season Letter

Trade Ally Emails.
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o Q4 Trade Ally Advisory Group Meeting.
o Q4 Trade Ally Newsletter.
o Training.
e LED Kit Materials
e LED Emall
e Circuit E-Newsletters Content.
e Online Marketplace Promotions
o Earth Day Promotion Materials.
o Memorial Day Promotion Materials.
o Summer Promotion Materials.
o Sensi Touch Launch Campaign Materials.
o Energy Awareness Month Campaign Materials.
o Black Friday Cyber Monday Campaign Materials.

o December Holiday Campaign Materials.

Customer Satisfaction

Understanding program performance and customer satisfaction are vital to the success of the Energy
Smart program. The team surveyed customers to gauge satisfaction with various elements such as the
program in general, process for participating, the staff or trade ally they worked with and their energy-
efficient upgrade. The team reviews customer satisfaction survey results quarterly to ensure that program
satisfaction remains high and continuously improves the customer journey. Customer satisfaction across
all programs showed positive responses, with most customers highly likely to recommend Energy Smart
to their friends or colleagues. Detailed customer responses highlighted their appreciation of the
professionalism and knowledge of the Energy Advisor, their satisfaction with the offerings and their

interest in additional opportunities to lower their bills and save more energy.

Across the residential offerings, customer satisfaction regarding the service, installation and safety
averaged scored between seven and ten, with ten indicating very high satisfaction. Based on the
feedback received in PY11, the team will focus on improving the customer enrollment and scheduling
processes in PY12. In Q4 of PY10, the team launched a self-scheduling tool for the home energy
assessments on the Energy Smart website that allows customers to select a date and time convenient

for their schedule. Email confirmations are sent 24 hours before the appointment, which allows the
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customer to reschedule the appointment if needed. The team will use the motivational responses
received by customers in PY11 to inform strategies to increase customer engagement in PY12. These
motivators included saving money on their utility bill, the no-cost direct install items and assessment and
helping the environment. In PY12, the team will work to increase customer engagement through
additional opportunities for customers to provide survey responses via online submissions and follow-up
emails. Customer home assessment report emails and Online Marketplace follow-up emails will provide
additional opportunities in PY12.

Table 19.10: Customer Satisfaction Survey Results - HPWES/IQW/MFE

QuesTion s _

Overall, how satisfied are you with the offering? 10.0
How satisfied were you with the professionalism of the energy advisor? 8.3 8.6 10.0
How satisfied were you with the energy advisor's knowledge
about the products installed and ability to answer your 7.9 8.7 10.0
questions?
How satisfied are you with the safety measures taken by the energy
advisor? (Used ladder, wore gloves, had on safety glasses, etc.) 8.6 8.9 10.0
How likely are you to implement changes recommended by the energy 8.0 8.9 N/A
advisor?
How satisfied were you with the enrollment and scheduling process? 7.8 8.4 N/A
How likely is it that you would recommend the program to a friend or 79 8.8 N/A
colleague?
Wanted to reduce
Top motivation for participating in the offerin Wanted to reduce | Wanted to reduce | my utility bill.
P participating g- my utility bill. my utility bill. | Items and audit
were free.

*Scoring is based on question response average.

Table 19.11: Online Marketplace Customer Satisfaction Survey Results

QUESTION ONLINE MARKETPLACE SCORES*

Overall, how satisfied were you with your Online Marketplace order and experience? 8.8

How satisfied were you with the item(s) you purchased from the marketplace? 9.1

How satisfied were you with the turnaround time it took to receive your item(s)? 9.0

How satisfied were you with the ordering process? 9.2

How likely is it that you would recommend the program to a friend or

colleague? 9.4

How likely are you to shop on the Energy Smart Online Marketplace again? 9.1

How satisfied were you with the ease of installing the item(s) ordered? 8.5

Top motivation for participating in the offering. Items ordered were free/discounted.

*Scoring is based on question response average.
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Table 19.12: Energy-Efficient Kit Customer Satisfaction Survey Results

QUESTION

Overall how satisfied were you with your kit?

How satisfied were you with the products included in your kit?

How satisfied were you with the ease of installing the products in your kit?

How likely is it that you would recommend the program to a friend or colleague?
How satisfied were you with the turnaround time it took to receive your kit?

Top motivation for participating in the offering.

*Scoring is based on question response average.

ENERGY EFFICIENCY KIT
SCORES*

8.1
8.4

8.5
8.8

8.2

Wanted to reduce my utility bill.

Table 19.13: A/C Tune-Up Customer Satisfaction Survey Results

QUESTION A/C TUNE-UP SCORES*

Overall, how satisfied are you with the A/C Tune-Up offering?

How satisfied were you with the professionalism of the trade ally?

How satisfied were you with the quality of service provided by your trade ally?
How satisfied were you with the enroliment and scheduling process?

How likely is it that you would recommend the program to a friend or colleague?

How satisfied were you with the trade ally's knowledge and ability to answer your
guestions?

How satisfied are you with the safety measures taken by the trade ally? (Used ladder,
wore gloves, had on safety glasses, etc.)

Top motivation for participating in the offering.
*Scoring is based on question response average.

8.5
8.2

8.0
8.2

8.4

8.1

8.6

Wanted to reduce my utility bill.

Table 19.14: EasyCool Customer Satisfaction Survey Results - BYOT

QUESTION EASYCOOL SCORES*

Overall, how satisfied are you with the offering?

How satisfied were you with the enrollment process?

How satisfied were you with the time it took to receive your incentive?

How likely is it that you would recommend the program to a friend or family member?

Top motivation for participating in the offering.
*Scoring is based on question response average.
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8.9
8.6
9
Wanted to reduce my utility bill.
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Graph 19.1 Lead Sources
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7.92%
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*All Other is a combination of Social Media (0.95%), TV (0.95%), Web Request (0.81%), Newsletter (0.74%), Door to Door Canvassing
(0.54%), Radio (0.27%), Search Engine (0.27%), Telemarketing (0.20%) and Newspaper (0.14%).

The Energy Smart team tracked residential customer participation using identified lead marketing sources
for customers that included community events/outreach, tabling at customer care centers, email, friends
and family/word-of-mouth marketing, direct mail, utility referrals, social media, the Energy Smart website
and traditional advertising. The highest performing lead sources for PY11 included referral sources such
as contractors, family and friends. Email and mail/bill inserts became more popular in PY11. Email
referrals increased from 8.26% in PY10 to 15.35% in PY11. Mail/bill inserts increased from 6.48% in
PY10to 17.67% in PY11. The team will continue to expand customer reach via email and drive traffic to

the program website.

Proposed Plans

Marketing plans in PY12 will build upon the program awareness built in PY11 as made evident by mail/bill
insert and email lead source increases. The team will develop a series of integrated marketing campaigns
that incorporate email marketing, Google search and display ads and social media ads that drive traffic
to the Energy Smart website. Various forms of list segmentation will also be explored. The team will target
existing program customers for A/C Solutions and referral offerings, top-energy consumers to maximize
kWh savings and all qualified customers for Online Marketplace promotions. The team will also expand

program awareness through engaging content articles in the Circuit e-newsletter, local print ads and
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streaming digital radio ads. Plans include capitalizing on the prevalence of word-of-mouth/friends and
family referrals with an incentivized referral program. Educating the customer base through monthly
energy efficiency tips, product leave-behind materials and customer case studies is also planned for
PY12. The CEP will be an additional remarketing tool. The HERs provides the team with customer-
specific data to make recommendations to increase the efficiency of individual customer homes and
develop nurture email marketing communications. The Energy Smart team will also focus on increased
energy-saving opportunities with manufacturer promotions on the Energy Smart Online Marketplace. In
addition, there will be an increase in the Behavioral program participants, which will result in a wider
audience for marketing. In PY12, Entergy will be releasing a new corporate logo and the team will work

on incorporating the new logo into all materials.

Community Outreach

Highlights

The COVID-19 pandemic continued to greatly reduce in-person social gatherings. Energy Smart
continued to adapt and offered programming almost entirely online from January to July, then
transitioned to a combination of in-person events and virtual events from August to December. The
community outreach strategy included attending virtual and live meetings run by community groups,
offering additional job training opportunities, inviting community members to monthly Energy Smart-
hosted virtual briefings about the program, in-person tabling events and small business canvassing.
The team offered flexible content options to community groups, ranging from five-minute briefings to
60-minute energy efficiency lessons, a new 2-week apprenticeship program, to have the most positive
community impact as possible. In PY11, community outreach was conducted over 107 event days,
almost as many as pre-pandemic, to gain visibility with up to 7,663 community members. The team

attended a total of 43 days in person and 64 days virtually.

Several nonprofits and community groups hosted Energy Smart community outreach staff once or twice
throughout the year to present to meetings or table at events. These groups included Energy Future,
Energy and You, Jericho Road, Housing NOLA, District E Coffee and Conversations, Latter & Blum,
City Park Earth Day, Hardin Playground Resource Fair, Preservation Resource Center, New Orleans
Chamber of Commerce, Entergy Customer Care Centers, City of New Orleans Rental Assistance
events, NOLA Ready Climate Series, Joe Brown Park, The Material Institute, OC Haley Merchant’s
Association, Conrad Playground Community Cleanup, Ephesus Seventh Day Adventist Church

Community Resource Day and the Juvenile Justice Center.
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As in previous years, neighborhood associations invited Energy Smart to their regular meetings to
provide a five to 15-minute briefing. These presentations included 11 neighborhood associations at
Carrollton Riverbend, Mid City, Fairgrounds, Faubourg St. John, Algiers Point, Edgewood Park, Lake
Carmel, Hoffman Triangle, Eastern New Orleans Advisory Commission (ENONAC) and Irish Channel.

Two community groups, Jane’s Place and Central Circle, met periodically, but invited new people to
show up at each event. Energy Smart was able to extend the program’s reach to new community
members by returning to these groups each month, much the same way new students are seen each

year in school classes, but via the same teacher.

Continuing job training opportunities allowed community outreach to go in-depth with students.
Quarterly, at Louisiana Green Corps, Energy Smart staff taught opportunity youth professional energy
efficiency skills. The classes included at-home activities to practice home energy assessments and

content about green job opportunities.

The team continued to offer ‘Power Trip: Your Journey to Energy Efficiency.” Community members
were invited to attend a 30-minute webinar on the Energy Smart program, followed by a question-and-
answer session with an energy expert that provided individuals with information specifically for their
home energy needs. In PY11, the team expanded marketing efforts to generate greater awareness of
Power Trip and boosted attendance from an average of three participants per class in PY10 to eight
participants per monthly class in PY11.

Small Business Canvassing

Recognizing the impacts of the COVID-19 pandemic on small businesses, the team continued to
implement solutions that helped customers to participate in the program to help them save energy and
money. The program continued offering free Small Business Energy Efficiency Kits to small
restaurants, offices and retail stores that contain LED light bulbs, faucet aerators and smart power
strips for self-installation. The team offered the kits through an online order form, via a direct mail
Business Reply card and in-person through door-to-door canvassing. Door-to-door commercial

canvassing reached all City Council districts, distributing 782 commercial kits in PY11.
Review

Community outreach during the COVID-19 pandemic has been exceptionally challenging. However, new
methods such as virtual workshops, training and community events led to a strong showing in PY11.
Energy Smart attended as many events as possible and began regular door-to-door canvassing to

increase small business participation. However, video conferencing continued to be a key part of
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community connection in PY11. Energy Smart will continue to meet the community where it is, whether

that is in-person or virtually.

Commercial Marketing and Outreach
Highlights

Throughout PY11, the Energy Smart team focused on implementing marketing and outreach strategies
and tactics detailed in the PY11 marketing plans to increase program awareness and program
participation. During Q1, the Energy Smart team hired a local Disadvantaged Business Enterprise
advertising agency to focus on customer research, marketing strategy, creative and media strategies,
outreach and public relations.

Advertising campaigns launched in PY11 supported the following offerings: free small business kits; the
Small Business Online Store; new construction; commercial real estate; Summer Bonus Incentive;
Hurricane Ida Recovery Fund; LED limited-time offer; 25% Enhanced Bonus Incentive, smart
thermostat promotions for President’s Day, Earth Day, Memorial Day, July 4, Energy Efficiency Day
and Holiday; EasyCool for Business and general C&l program awareness ads.

The noteworthy campaigns in PY11 were the Hurricane Ida Recover Fund, LED Limited-Time Offer and
the smart thermostat holiday promotions. Hurricane Ida Recovery Fund, supported with email, social
and a :30 radio spot, resulted in 90 application submissions between September 27 through October 4.
The LED Limited-Time Offer (LTO), which was ran from November 29 through December 13, was the
first LTO lighting promotion through the Small Business Online Store. The promotion was supported
solely with an email campaign to small business customers and generated 261 total orders and 1,501
site sessions. The mix of LED lights consisted of 354 cases of 12-pack 60W bulbs and 252 cases of 4-
FT T8 linear bulbs, resulting in 735,510 kWh savings. Lastly, the Holiday Smart-Thermostat promotion,
which ran December 2 through December 31, generated triple digit increases in total sales, new users
and sessions for the Online Store. The store had a 400% increase in total orders; 372.8% increase in
new users; 327.7% increase in sessions and the bounce rate decreased 9.4%. The promotion was

supported with digital display, social, search and email messaging smart thermostats for $0.

The PY11 media strategy included the addition of new media channels such as bill inserts, two new print
publications, local radio, programmatic display and search engine marketing. The bill inserts targeted

20,000 small business customers. The first insert mailed March 3 through April 1 messaged Small
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Business Solutions. The second insert mailed August 16 through September 14 messaged EasyCool for
Business and $0 smart thermostats. The team added new GNO Inc.’s REGIONS magazine and The
Advocate print publications to the media buy. Local radio was purchased on WBOK AM and the Spanish
language station Tropical 105.7 FM. The first radio ad was a :30 spot that ran from September 27 through
October 4 on WBOK AM and messaged the Hurricane Ida Recovery Fund. The second radio spot ran
November 29 through December 31 on WBOK AM and Tropical 105.7 FM promoting the 25% bonus
incentive. A Spanish language radio spot was produced for Tropical 105.7. The programmatic display
media buy launched in Q3 and consisted of three digital platforms: Extended Network, NOLA.com and
E-commerce Retargeting. The programmatic display media buy resulted in generating 1,020,232 total
impressions and 680 clicks. Lastly, a search engine marketing strategy was implemented in Q4. Existing
Energy Smart search words and phrases were evaluated and refined. The new search strategy generated
49,950 impressions, 2,133 clicks, 4.27% CTR, 111 conversions with an average CPC of $5.23.

Earned media initiatives in PY11 consisted of pitching story concepts to media outlets. The team
developed and pitched seven story concepts to media contacts, resulting in two on-air radio interviews
through WBOK and WDSU that ran on June 15 for National Electricity Day. Biz New Orleans also ran
two articles about the Energy Smart program. The first was sponsored content in the May 6 e-
newsletter about Energy Smart Business Solutions and the second was a customer success story

published as an online feature in the August 10 Biz New Orleans e-newsletter.

The team made updates to program collateral and website landing pages to reflect changes to incentive
rates as well as new offerings for the Summer Bonus and Hurricane Ida Recovery Fund. The Small
Business Solutions overview and SBDI Incentive Rate sheet were translated into Spanish to support an
outreach event at El Centro, a non-profit organization that specializes in providing culturally competent
financial literacy programming, business coaching and entrepreneurial training to Latinx individuals, and

will be used for future marketing to Spanish-speaking customers.

The team developed new marketing collateral developed including a new benchmarking overview, a
general Energy Smart program overview messaging residential and commercial offerings, customer
leave-behind with contact information of tiered trade allies and a new case study template. To support
the large Demand Response offering, the team updated collateral in Q1 to reflect new incentive rates,
added a disclaimer, updated the program phone number and updated the copyright legal disclaimer. In
addition to directly targeting customers, the Energy Smart team educated controls contractors on

program benefits for both the controls company and their customers. The team joined local industry
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organizations to further conduct outreach and promote the multiple benefits of program participation in
the ADR offering. Additionally, joint outreach for all Entergy offerings continues to be conducted to

maximize customer exposure.

The Energy Smart team partnered with local government community program partners and Entergy
New Orleans communications team to drive awareness and program participation. During the first half
of the year, the Mayor’s Office included an Energy Smart Programs for Businesses link on their
website. On September 28, the Mayor’s Office released a press release on the Energy Smart Hurricane
Ida Recovery Fund and the overall benefits of the program to Entergy New Orleans customers. The
Energy Smart team worked collaboratively in Q1 with the New Orleans Convention Center to develop a
press release regarding their sustainability and energy efficiency upgrades made with the over
$100,000 in incentives from Energy Smart to complete nine energy-saving projects. Program partners
StayLocal and the Urban League of Louisiana promoted Energy Smart offerings in their newsletters.
StayLocal promoted the June 24 Small Business webinar and the Hurricane Ida Recovery Fund. The
Urban League of Louisiana promoted the Q3 free LED lighting promotion in their newsletter. The
Energy Smart team collaborated with the Entergy New Orleans Communications team on the
development of two news releases that were posted on the Entergy New Orleans website. The news
release called ‘Energy Smart Launches Hurricane Ida Recovery Fund for Business Customers’ ran

September 9 and ‘Business Owners Encouraged to Play It Energy Smart’ ran December 6.

The Energy Smart team provided support for two conferences in PY11. During the first half of the year,
the team participated in the 2021 Association of Energy Services Professionals (AESP) Conference.
Two abstracts submitted by the Energy Smart team for the 2021 AESP Conference were selected for
the conference. The first, a joint Entergy New Orleans and Entergy Louisiana submission focused on
‘Using Energy Efficiency as a Necessary Cost-Saving Tool through Economic Hardship.” The second,
‘A Case Study: A Coordinated Effort on Driving Diversity in New Orleans’, focused on how the Energy
Smart program is partnering with organizations to drive diversity in the workforce. During the second
half of the year Entergy New Orleans, Entergy Louisiana and APTIM were platinum sponsors of the
Association of Energy Engineers Conference held in New Orleans October 20 through October 22. and
tabled in the exhibition hall.

To drive awareness of the Energy Smart benchmarking offering, email campaigns and direct outreach
marketing efforts were targeted to commercial real estate property leasing agents and large commercial

properties. The first email was sent on June 14 and the second was sent on July 13. To assist with the
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direct outreach efforts, a spreadsheet with commercial property leasing agent contact information curated
from City Business Journal Book of Lists was developed and shared with the Energy Smart Energy
Advisor.

The Energy Smart team implemented a variety of marketing tactics to drive awareness and participation
in the small business sector. In Q1, free Small Business Energy Efficiency Kits were added to the Small
Business Online Store. To prepare for this addition, the Small Business Online Store website was
updated to include a navigation tab for the kits and a Small Business Energy Efficiency Kit landing page.
The kit landing page showcased the restaurant, retail and office kits and detailed the products included
in each kit. The kits were messaged in the first half of the year with bill insert, social posts and google
paid search. Kit distribution was also implemented throughout the year through direct outreach. Ad
campaigns for EasyCool for Business and deals on smart thermostats were utilized throughout PY11 and
supported via email, social, print, bill insert and digital ads. The team reached large and small commercial
customers through campaigns messaging the Q1 increased prescriptive incentive rates, Q2 Summer
Bonus, Q4 25% Bonus, Hurricane Ida Recovery Fund and general program awareness ads. Large
commercial customers were targeted specifically with new construction, benchmarking and commercial
real estate marketing. To generate increased patrticipation among the trade allies, a small commercial

trade ally bonus was implemented in Q3.

Marketing Collateral

¢ Small Business Direct Install Incentive List Update.
¢ Small Business Direct Install Application Update.
e Small Business Bill Inserts.
o Small Business Solutions Bill Insert.
o EasyCool for Business and $0 Smart Thermostats Bill Insert.
e Small Business Online Store revised to include Small Business Kits.
e Small Business Online Store Updated to Include Free Small Business Kit Landing Page.
o Small Business Online Store Updated the Check-Out Page to Include a “How Did You Hear
About Energy Smart” question.
e Combined Calculator Updates.
e Prescriptive Incentive List Updates.
o Energy Smart General Program Overview with Residential and Commercial Offerings.

e Customer Leave-Behind with Tiered Trade Ally Contacts.
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o Digital Banner Ads.

e Social Ads.
e Print Ads.
e Email.

e Paid Search.

e Radio :30 Spots.

e Sponsored Content for Biz New Orleans.

¢ Newsletter Content for Small Business Kits Available on Small Business Online Store.
e Newsletter Content for 25% More Bonus Incentive.

Marketing Tactics

e 2/3 Page Print Ad in March Biz New Orleans.
300x250 Digital Banner Ad in March Biz New Orleans.
e 728x90 Leaderboard Digital Banner Ad in February and March City Business Journal.

e Small Business Solutions March Bill Insert.

e EasyCool for Business/$0 Smart Thermostats August Bill Insert.
e Facebook Ads Promoting Free Energy Efficiency Kits.

o Facebook Ads Promoting Small Business Online Store.

e Prescriptive Incentive Rate Change Eblast.

e Energy Smart for Business Tile added to the Mayor’s website.

e Media Interviews with WBOK and WDSU.

e Sponsored Content in Biz New Orleans Newsletter.

o President’s Day Eblast to Small Business Customers.

o President’s Day Google Search Ad.

e Earth Day Eblast to Small Business Customers.

e Earth Day Facebook Ad.

e Earth Day Paid Search Ad.

o Memorial Day Facebook Ad.

e July 4" Smart Thermostat Promo Email.

e Smart Thermostats and EasyCool for Business Facebook Ad.

e Smart Thermostats and EasyCool for Business Digital Display Ad.
e Hurricane Ida Recovery Fund Facebook Ad.

e Hurricane lda Recovery Fund :30 Radio Ad.
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e Hurricane Ida Recovery Fund Email.

e 25% More Incentives :30 Radio Ad

e 25% More Incentives Digital Display Ad.

e 25% More Incentives Email.

e 25% More Incentives Facebook Ad.

e Google Nest LTO Facebook Ad.

e Energy Efficiency Day Facebook Ad.

e Smart Thermostat Holiday Offer Facebook Ad.

e Program Awareness Full and Half-Page Print Ad.

e EasyCool for Business and $0 Smart Thermostats Full Page Print Ad.
e Commercial Real Estate Full and Half-Page Print Ad.

¢ New Construction Half-Page Print Ad.

e EasyCool for Business with $50 Enrollment Incentive Email.
e 2022 Step-Down Bonus Incentive Announcement Email.

e Customer Success Feature Article in Biz New Orleans.
Table 21.9: C&I Eblasts & Newsletters

Eblasts and Internal Newsletters Date Sent Open Rate Click Through Rate
Prescriptive Incentive Rate Change Eblast 15-Feb 48.60% 18%
President’s Day Google Nest Eblast 15-Feb 28.20% 1.50%
Q1 Higher Education Cohort Meeting 15-Mar 34.50% 17.20%
Higher Education Cohort Meeting Reminder 24-Mar 34.50% 17.20%
Higher Education Cohort Meeting Reminder #2 26-Mar 36.80% 7%
Cash Incentives Available to Restaurants Webinar 12-Apr 43.80% 2.20%
Small Business Customer Earth Day Promotion 19-Apr 23.50% 3.10%
Small Business Customer Earth Day Promotion 29-Apr 35.70% 3.60%
Energy Smart Delgado Community College Conference 5-May 37.70% 2.80%
Summer Bonus Announcement to C&I Customers 6-May 21.60% 1.80%
Summer Bonus Announcement to Facility Directors 6-May 18.30% 3%
Summer Bonus Announcement to Trade Allies 6-May 35.80% 7.50%
Energy Advisor Job Posting to Trade Allies 24-May 42.70% 8.50%
Program Overview to Hospitality Contacts 7-Jun 16% N/A
Summer Bonus Incentives 2nd Eblast 7-Jun 18.50% 1.30%
Summer Bonus Incentives 2nd Eblast to Trade Allies 7-Jun 34% 3.80%
Summer Bonus Incentives 2nd Eblast to Higher Education 7-Jun 23.60% 1.80%
Summer Bonus Incentive 2nd Eblast to Facility Directors 7-Jun 18.30% 1.80%
Incentives for Small Businesses Webinar 7-Jun 28.40% 0.70%
Program Overview to Commercial Real Estate Segment 14-Jun 17.60% N/A
Energy Advisor Introduction to Higher Ed Cohort 14-Jun 7.70% N/A
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July 4 Google Nest Learning Sale

Trade Ally Small Business Bonus & New Refrigeration
Measures

Benchmarking Intro to Commercial Real Estate Contacts
Smart T-Stats and/EasyCool for Business

Q3 Higher Ed Cohort Meeting Announcement

Extended Summer Bonus Incentive to C&l Customers
Extended Summer Bonus Incentive to Facility Directors
Summer Bonus Incentive to Higher Ed Customers
Updated Summer Bonus Incentive to C&l Customers
Updated Summer Bonus Incentive to Facility Directors
Updated Summer Bonus Incentive to Higher Ed Customers
Updated Summer Bonus Incentive to Trade Allies

Q3 Higher Ed Cohort Meeting Reminder

Update to Q3 Higher Ed Cohort Meeting Reminder

RCx Trade Ally Training Announcement

RCx Trade Ally Training Rescheduled

Hurricane Ida Recovery Fund Eblast to C&l Customers

Hurricane Ida Recovery Fund Eblast to Trade Allies

Hurricane Ida Recovery Fund Reminder Email to C&I
Customers

Hurricane Ida Recovery Fund Reminder Email to Trade Allies
Q4 Higher Incentive Eblast to Customers V2

Q4 Higher Incentive Eblast to Trade Allies V2

Q4 Trade Ally Newsletter

Q4 TAAG Meeting Announcement

25% Higher Incentives V2

25% Higher Incentives to TA's V2

Q4 Higher Education Cohort Meeting Announcement
Cyber Monday LED Lighting Eblast

LED Lighting Sale Reminder

EasyCool for Business $50 Incentives

2022 Step-Down Bonus Announcement

Step-Down Bonus Training for Trade Allies

Step-Down Bonus Training Reminder
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30-Jun

7-Jul
13-Jul
16-Jul
27-Jul
28-Jul
28-Jul
28-Jul
30-Jul
30-Jul
30-Jul
30-Jul
2-Aug
3-Aug
25-Aug
9-Sep
20-Sep
20-Sep

29-Sep
29-Sep
5-Oct
5-Oct
6-Oct
7-Oct
15-Nov
15-Nov
24-Nov
29-Nov
7-Dec
20-Dec
22-Dec
22-Dec
28-Dec

28.30%

10.40%
12.50%
18.90%
19.60%
24.50%
18.50%
19.60%
23.20%
19.50%
17.60%
37.60%
19.60%
29.40%
28.70%
24.20%
24.60%
31.10%

22.40%
30.60%
27.90%
38.10%
18%

27.20%
27.90%
38.30%
27%

36%

32.30%
33.30%
33.60%
46.20%
36%

1.50%

0.30%
N/A
0.50%
7.80%
2.10%
0.90%
2%
1.60%
0.90%
N/A
4.30%
3.90%
11.80%
2.50%
1%
3.60%
7.10%

2.60%
3.60%
2.20%
5.10%
4.60%
6%
0.80%
2.10%
13.50%
6.20%
4.40%
1.40%
1.40%
12%
5.40%
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Channel
Facebook

Facebook
Facebook Newsfeed
Facebook Carousel

Facebook
Facebook

Facebook

Facebook

Facebook

Facebook

Facebook

Google Search
Google Search
Google Search
Google Search
Google Search
Google Search
Google Search
Google Search
Google Search
Google Search
Google Search
Google Search
Google Search
Google Search
Search Engine Marketing
Google Display
Programmatic Display
Programmatic Display
Programmatic Display
City Business Journal
City Business Journal
City Business Journal
City Business Journal E-Newsletter
City Business Journal E-newsletter
Biz New Orleans

Biz New Orleans

Biz New Orleans

Table 21.10: C&I Digital Advertising

Message
Free Small Business Kits

Small Business Online Store
Earth Day Thermostat Promotion
Earth Day Thermostat Promotion

Memorial Day Thermostat Promotion
Smart T-Stats and EasyCool for Business

Hurricane Ida Recovery Fund

Google Nest

Energy Efficiency Day

25% Higher Incentives

Smart Thermostat Holiday Promotion
Free Small Business Kits

Small Business Online Store
President’s Day Sale

Earth Day Thermostat Promotion
Earth Day Thermostat Promotion
Small Business Kits

Small Business Online Store
Summer Bonus

Small Business Online Store

Small Business Kits

Small Business Online Store

Small Business Kits

Summer Bonus

Smart T-Stats and EasyCool for Business
SEM

Energy Smart for Business

Smart T-Stats and EasyCool for Business
25% Higher Incentives

Holiday Smart T-Stat

Customer Incentives

Energy Smart for Business

Summer Bonus

Energy Efficiency for Commercial Real
Estate

25% Higher Incentives
Summer Bonus

Earth Day Thermostat Promotion

Smart T-Stats and EasyCool for Business
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Date
Jan 1-Feb 28

Jan 1 - Feb 28
April 19-23
April 19-23

May 25 - June 6

July 26 - Aug 10
Aug 18 - Sep 30

Sep 21-0Oct4
Sep 28 - Oct 4
Oct 6 - Oct 11
Nov 22 - Dec 31
Dec 2 - Dec 31
Jan 1 — March 31
Jan 1 — March 31
Feb 15 - 17

April 19-23

April 19-23

May 1 - May 24
May 1 - May 24
May 17-July 31
May 27 - June 21
May 27 - June 21
June 23 - July 18
June 23 - July 18
June 23 - July 18
July 26- Dec 17
Oct 20-Dec 31
Feb 1 —March 31
July 26 - Sep 30
Oct 1 - Nov 30
Nov 30-Dec 31
March 1 - 31
April 1-April 30
May 14-June 17
6-Sep

8-Nov

May 21 - June 21
April 19-23

Aug 17-Sep 17

Impressions
7,142

9,800

3,884
4,747
116,612
66,475

114,417
75,081
74,909
172,449
582,254
133,921
43,177
15
3,921
10,169
40,900
8,452
16,347
6,181
44,505
5,674
42,493
6,677
408
49,950
N/A
580,998
346,987
234,011
N/A

N/A

N/A

25,500
25,500
56,438
3,884

26,744

Clicks
N/A

N/A

127
58

626
480

914
750
446
1062
2,773
1,035
747

7

29

92
310
176
1060
178
301
169
310
418
N/A
2.133
29
471
350
188
27

24

55

N/A

N/A
14

127
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Table 21.11: C&I Radio Advertising

Station Message Flight Dates Spots

WBOK 1230 AM Hurricane Ida Recovery Fund Sep 27-Oct 4 54
WBOK 1230 AM 25% Higher Incentives Nov 29 - Dec 31 131
Tropical 105.7 FM 25% Higher Incentives Nov 29 - Dec 31 316

Table 21.12: C&I Print Advertising

Channel Message Size Date Impressions
Bill Insert Small Business Solutions 4-Mar 20,000
Bill Insert EasyCool for Business/$0 Smart Thermostats 16-Aug 20,000
Biz New Orleans New Construction Half Page 1-Mar 48,000
Biz New Orleans Smart T-Stat/EasyCool for Business Full Page 1-Aug Y
Biz New Orleans Take Control of Your Utility Bill Half Page 1-Sep 48,000
Biz New Orleans 25% Incentive Increase Half Page 1-Nov Y
City Business Journal New Construction Full Page 26-Jul 15,000
City Business Journal Take Control of Your Properties Utility Cost Half Page 16-Aug 1Y
City Business Journal Take Control of Your Properties Utility Cost Full Page 4-Oct 15,000
GNO Inc. REGIONS Take Control of Your Utility Bill Full Page 30-Aug 7,000
GNO Inc. REGIONS 25% More Incentive Increase Full Page 22-Nov 7,000
The Advocate Take Control of Your Utility Bill Front Page Strip 23-Aug Lo
The Advocate Take Control of Your Utility Bill Front Page Strip 13-Sep 38,000
The Advocate Take Control of Your Utility Bill Front Page Strip 4-Oct 38,000
The Advocate 25% More Incentive Increase Front Page Strip 1-Nov 38,000
The Advocate 25% More Incentive Increase Front Page Strip 6-Dec 38,000

Table 21.13: C&l Earned and PR

Channel Date Content

LifeCity Newsletter 7-Jan Small business online store

Biz New Orleans Newsletter 6-May Business Solutions

Biz New Orleans Newsletter 10-Oct McDonald's Customer Success Story

WDSU 15-Jun Tips to save money, conserve energy

WBOK 15-Jun Tips to save money, conserve energy

MSN 15-Jun Tips to save money, conserve energy

KMEZ 102.9 15-Jun Tips to save money, conserve energy
Energy Smart webinar on small business

StayLocal Newsletter 22-Jun offerings

StayLocal Newsletter 23-Sep Hurricane Ida Recovery Fund

Urban League of Louisiana 8-Dec Free LED Lights

Mayor's Office Press Release 28-Sep Hurricane Ida Recovery Fund
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Outreach Events, Presentations and Tactics

Small business outreach throughout PY11 continued to focus on in-person distribution of the Small
Business Energy Efficiency Kits, cold calling small business customers and program presentations to
community organizations. Kit distribution occurred throughout major commercial corridors throughout the
territory. This tactic proved to be an excellent way to bring in energy savings, generate leads for deeper
energy-savings projects and increase awareness of the other small business solutions available. The
Energy Smart team distributed 845 kits, generating 844,303 kWh savings. Leads generated from this
direct outreach were distributed to the Small Business Direct Install trade allies. The Energy Smart team
held two webinars for small business owners that received free kits. The first was held April 27 for
restaurant owners and managers to learn about energy efficiency projects and incentives available to
them. The webinar included guest speakers from two small business customers that participated in the
program. The second webinar held June 24, targeted retail and small office contacts/leads received from
the small kit distribution. To reach the Hispanic small business community, the Energy Smart team tabled
at the August 18 Hispanic Chamber of Commerce Business Expo as well as presented small business

program offerings to Hispanic business owners at the August 10 El Centro meeting.

Large commercial outreach in the first half of the year focused on searching for and hiring a
Disadvantaged Business Enterprise firm to help with direct outreach to the major market segments and
large users. The new team of Energy Advisors targeted customers such as universities, K-12 schools,
government facilities, large commercial properties, warehouses, hotels, healthcare and potential new
trade allies. Energy Smart sent an eblast to C-level executives in large commercial real estate and
hospitality venues introducing them to Energy Smart and driving them to contact the program. The eblast
targeting commercial real estate executives was sent on June 14 and an eblast targeting hospitality
executives was sent on June 7. A spreadsheet detailing contacts in commercial real estate, shopping
centers, architecture firms and engineering firms was developed for outreach tactics in the second half

of the year. Customer contacts for this list were pulled from the 2021 City Business Book of Lists.

Table 21.14: Outreach Events & Presentations

January - December 2021 | Small Business Kit In-Person Distribution
8-Jan-21 | Archdiocese of N. O.
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15-Jan-21 | 7th Ward Neighborhood Association
17-Jan-21 | NASA
24-Jan-21 | Southern University of N O
28-Jan-21 | Poydras Properties
28-Jan-21 | Silocaf
29-Jan-21 | LSU Health

5-Mar-21 | LCMC
12-Mar-21 | VA Hospital
13-Mar-21 | TECHCharge Nola
16-Mar-21 | VA
16-Mar-21 | LSU Health
16-Mar-21 | Harrah's
17-Mar-21 | LCMC
17-Mar-21 | NASA
17-Mar-21 | Children's Hospital
23-Mar-21 | Delgado electrician classes
24-Mar-21 | Louisiana Public Charter School
24-Mar-21 | NOMAR-CID
25-Mar-21 | Loyola
25-Mar-21 | Jones Lang LaSalle
25-Mar-21 | Southern University
25-Mar-21 | NASA
25-Mar-21 | Poydras Properties
25-Mar-21 | Hertz Group
25-Mar-21 | Xavier
30-Mar-21 | Sacred Heart

1-Apr-21 | Harrah’s Casino

5-Apr-21 | Harrah’s Casino

8-Apr-21 | ENO CSM’s
14-Apr-21 | Ritz Carlton
19-Apr-21 | Habana NOLA
27-Apr-21 | Café Dauphine
29-Apr-21 | Poke Loa

4-May-21 | Felipe’s
19-May-22 | Louisiana Green Corps (Class)
25-May-21 | Doerr Furniture
23-Jun-21 | Westin Hotel
24-Jun-21 | Legacy Services
30-Jun-21 | WT Verges Construction
30-Jun-21 | NOMAR Lunch and Learn

10-Aug-21 | El Centro Live
Hispanic Business Conference & Trade
18-Aug-21 | Show

23-Sep-21 | Link Restaurant Group
4-Oct-21 | Tesla Service Center
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15-Dec-21 | New Orleans Business Alliance

Program Presentations:

e Restaurant—4

e Retail -2

e Education — 10

e Hospital — 3

e Casino-3

e Commercial Real Estate — 4
e Construction - 1

e Government — 5

e Large Industrial — 1
e Association — 9

e Hotel -2

e Other-2

Higher Education Cohort

Energy Smart established a Higher Education Cohort in PY8 with the goal of developing a peer-to-peer
exchange network that provides a forum for sharing effective methods for achieving energy savings as
well as overcoming barriers to success. The Cohort provides a platform for collaboration to share
knowledge, reduce barriers and promote effective strategies for making campuses more sustainable and
energy efficient. On a quarterly basis, institutions are convened to report on current and future energy
efficiency projects, share “hands on” knowledge about participation in Energy Smart, demonstrate
leadership in the industry to their peers, identify the support they need to implement projects and also
receive training on specific relevant topics. The cohort and ongoing engagement with this sector led to

some application submittals and to an understanding of how to include Energy Smart into future capital

projects for higher energy savings.

Table 21.12
DATE LOCATION TOPIC
MARCH 30, 2021 Webinar Energy Smart PY11 Overview
AUGUST 5, 2021 Webinar Energy Smart PY11 Review
DECEMBER 14, . i
S0l Webinar (Cancelled) PY11 End of Year Review
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Participating Institutions and Organizations:

e Dillard University

e Louisiana State University Medical Center

e Louisiana State University Health Foundation
e Southern University at New Orleans (SUNO)
e Tulane University

e University of New Orleans (UNO)

e Xavier University

¢ New Orleans Baptist Theological Seminary (NOBTS)
e Archdiocese of New Orleans

¢ New Orleans Baptist Association

e NOLA Public Schools

o Collegiate Academics

Proposed Plans for PY12:

Marketing plans in PY12 will focus on growing program awareness and driving program participation
across small, large, new construction sectors and the trade ally network. The team will develop a series
of integrated marketing campaigns incorporating email, social, radio, digital, search, print and earned
media. A new creative platform will be developed in PY12 to incorporate elements of the new Entergy
brand. This new creative platform will apply to all paid, earned and owned media within the Energy Smart
program. Email campaigns will be developed and deployed as a collection or series of emails to allow for
more descriptive, yet digestible content. Increased use of data collected by the program will allow the
team to streamline communications and tailor messaging to lead customers down the pipeline to
conversion. The team will replace programmatic display in PY12 to test cutting-edge display technology
with a new media partner that brings more digital expertise, capabilities, technology, testing and generous
added value. Case study development will be a focus with the goal of developing two case studies per
quarter, featuring a mix of small and large commercial projects. Following the success of the Limited-
Time Offer (LTO) LED promotion in Q4 of PY11, the team will continue to implement LTO promotions to
drive sales to the Small Business Online Store. A strategic approach to joining organizations and

associations for partnerships will be based on but not limited to: membership profiles, sponsorship
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opportunities, events, programming, publications and added value offers. The Energy Smart team will
explore adding new cohorts to the program, such as K-12 cohort, Higher Ed Student EE and Sustainability

Cohort and Large Energy User cohort.

Customer Satisfaction

Customer satisfaction is one of the highest priorities for the Energy Smart Program. Surveying was
conducted by Entergy New Orleans’ Third-Party Evaluator. Results showed that an overall satisfaction
rate of X on a 5-point scale, with 5 indicating very high satisfaction. Individual customer satisfaction
metrics also exhibited high satisfaction among customers. While results showed high satisfaction with
the program and process, the Energy Smart team continuously works to improve and enhance the

customer experience.

Table 22.6: Commercial & Industrial Customer Satisfaction

QUESTION ﬂ

How satisfied or dissatisfied you are with the staff member who assisted you with your project? 4.9
How satisfied or dissatisfied you are with the facility assessment or other technical services received from the 5

staff person?

How satisfied or dissatisfied you are with the amount of time it took to get the rebate or incentive after the 4.6
completed application was submitted? ’

How satisfied or dissatisfied you are with the range of equipment that qualifies for the program? 4.7
How satisfied or dissatisfied you are with the steps you had to take to get through the program? 4.7
How satisfied or dissatisfied you are with the contractor or trade ally that provided the service? 4.8
How satisfied or dissatisfied you are with the energy efficiency improvement(s) you completed? 4.8
How satisfied or dissatisfied you are with the program overall? 4.9

Proposed Plans

In PY12, the team will work to increase customer satisfaction by simplifying the application process. The
team will accomplish this in two ways. First by developing a fillable pdf of the online application for the
customer to submit and secondly by having the customer submit a project quote or proposal and the
Energy Advisors will complete the application calculator on behalf of the customer. The team will work
with the third-party evaluator to introduce new measures, such as insulation or other measures suggested
by customers. Additional staffing for the Energy Smart program will also added in PY12. New hires will

provide direct install services to small commercial customers.
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Trade Allies

Overview

The overall mission of the Trade Ally Network is to develop and increase the local residential, commercial
and industrial contractor base by facilitating training and marketing engagement opportunities, aiding with
program participation and providing support with obtaining supplier diversity certifications.

Engaging the registered Trade Ally Network is a key factor in the success of the Energy Smart program
as trade allies bring in a substantial portion of program savings.

Network Development & Highlights
The Energy Smart team recruited new commercial and residential trade allies to the program through the

following methods:

o Direct outreach to local contractors working in the energy efficiency industry who had not
previously engaged with the program.

e Direct outreach to business owners to inquire about their existing electrical contractors in an
effort to recruit them into the program.

e Promotion of webinars, networking events and educational building tours to local professional
networks.

e Participation in the Urban League of Louisiana’s “Opportunities Outlook 2022” for DBE
Contractors, supporting small and diverse contractors by focusing on new opportunities for
strategic growth.

e Engagement with participating Energy Smart contractors that have not yet registered as trade

allies.

Energy Smart sent quarterly newsletters to trade allies covering updates to the program, details about

training and workforce development opportunities and recognition of trade allies throughout PY11.

Given that PY11 consisted of a number of significant obstacles including the ongoing pandemic and the
disruption from Hurricane Ida, Energy Smart prioritized outreach to existing trade allies to assess how
these disruptions were impacting their businesses. Through this outreach the program learned that

product price increases on basic metals, lighting equipment, controls equipment and shipping were
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occurring across the board. Product reliability also became a factor for trade allies, who had to search
for different vendors for items that are a staple of their operations. Continual conversations with trade
allies helped the program to accurately adjust its own forecast of kwh savings while also brainstorming
ideas to help their customers, particularly in the wake of Hurricane Ida.

Residential Trade Ally Network

In PY11, The program staff utilized quality reviews along with an average of points earned towards the
savings contribution. The Energy Smart staff continues to seek feedback on metrics used in ranking the

trade allies to increase transparency and trade ally involvement in the process.

The Trade Ally SharePoint site allows trade allies to view the status of their projects, access program
documents, download marketing materials, enter project applications and payment information. The

portal will also store training materials and centralize critical program announcements.

Table 22.1: Residential Trade Ally Tiers

# OF TRADE ALLIES

Gold
Silver
General

Commercial & Industrial Trade Ally Network

In Q1 the Energy Smart team updated the Commercial & Industrial trade ally tiers based on trade ally
participation in Program Year 10. The designations of Platinum, Gold, Silver or General correspond to

the number of projects the trade ally submitted, and the amount of kWh achieved by those projects.

In Q2 the Energy Smart team enhanced the trade ally experience for the providers in the Small
Business Direct Installer network by providing leads from customers that were generated through direct
outreach to small commercial customers. This ensured that small businesses would receive attention

both from program staff and trade allies regarding incentives.

In Q3 and Q4 team adopted a strategy of extending the onboarding time for new trade allies. This
resulted in trade allies feeling more confident in their ability to submit projects and communicate with
customers about the program, as well as reducing the time between registration to first project

submission.
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Table 22.2: C&| Trade Ally Tiers

TIER # OF TRADE ALLIES

Platinum 2

Gold 4
Silver 21
General 109

Trade Ally Advisory Group (TAAG)

In PY11, the Energy Smart team continued to host Trade Ally Advisory Group (TAAG) meetings on a
quarterly basis for both commercial and residential trade allies, shifting to an online format considering
the COVID-19 pandemic. TAAG meetings are essential to strengthening the relationship between the
program and its trade allies. In addition to learning the status of program goals, incentive funding and
program updates, the meeting gave trade allies the opportunity to ask questions and provide insight about
specific projects or provide suggestions for how to modify program processes. Trade allies from all states

were able to tune in live to the discussions.

Residential Trade Ally Advisory Group

The Residential Trade Ally Network kick off TAAG meeting was held in February, with
subsequent TAAG meetings in May, August and October. The Energy Smart team
communicated goals, budget and program updates to new members and continued to improve

the residential trade ally experience by:

e Setting meetings with trade allies who were unable to attend meetings to
ensure that all trade allies had the opportunity to current program
modifications.

e Offering follow-up online trade ally surveys to gain insight from participating trade allies.

e Solicit feedback from trade allies for improving the program. This has proven to be a
useful tactic to foster continuous improvement.

Commercial & Industrial Trade Ally Advisory Group

Energy Smart hosted the Program Year 11 TAAG meetings in February, April, July and October. The

team discussed the following topics:

e Introduction of a direct-deposit payment system.
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e Summary of program outreach efforts to small and large commercial customers.

e Updated PY11 trade ally tier rankings.

¢ Review of program kWh goals, budget, incentive caps and values for prescriptive measures.
e The announcement of a Summer Bonus running from April 26 to August 31.

e The announcement of a lead distribution process for Small Business Direct Install service
providers.

e The kickoff of the Delgado Community College Trade Ally Industry Team to provide consultation
on preparing students to work in energy-efficiency fields.

e A discussion of emerging trends in green building and wellness by the Vice-Chair of the LA
Chapter of the U.S. Green Building Chapter.

e The announcement of new prescriptive refrigeration measures.
e The announcement of a trade ally bonus in Q3 and Q4 of 25% of the prescriptive incentives.

e An introduction to the technical trainers from Harris Energy Solutions, along with promotion of
three trainings Harris provided in PY11.

e An introduction to the Executive Director of the Association of Energy Engineers, in advance of
the World Energy Conference which took place in October 2021 in New Orleans.

e An overview of the Hurricane lda Recovery Fund.

e An explanation of the Trade Ally portal, which Energy Smart made available to trade allies with
existing projects.

e A request for involvement with the Energy Efficiency Apprenticeship.
Measuring the Network
Contractor Engagement

Engagement is defined as contractors who have been approved by the program to be a registered trade

ally. Contractors who register to be both a residential and commercial trade ally are counted in both totals.

Table 22.3: Trade Ally Engagement

CATEGORY
C&I Network

Residential Network
TOTAL ENGAGEMENT

# OF COMPANIES

18
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Contractor Participation
Participation is defined as registered trade allies who have submitted projects in the current program year.

Table 22.4: Trade Ally Participation

CATEGORY # OF COMPANIES

C&I Network 40
Residential Network 10

TOTAL ENGAGEMENT
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Training Program

Residential Highlights

In PY11, Energy Smart hired a Disadvantaged Business Enterprise to provide technical training for trade
allies. In addition to basic staff-led training, the technical training consisted of a series of interactive
webinars due to the ongoing COVID-19 pandemic as well as two in-person trainings. The goal of the
trainings was to help trade allies improve their existing skillsets and energy efficiency knowledge resulting
in larger savings goals, increased visibility of the program and increased customer satisfaction.

Audiences Trained

In PY11, the Energy Smart team provided training to the following groups:

e Contractors/Trade Allies: This group was targeted for training to increase existing technical skill
levels, energy efficiency knowledge and program literacy to generate interest with their customer

base and provide customers with a better participation experience.

e Energy Smart Employees: This group was targeted for training to improve technical knowledge
of lighting and non-lighting areas.

e Customers: The Energy Smart team made presentations to customers regarding the program

and available resources to empower them as participants.

e Retail Employees: This group was targeted for training to orient retail managers, section
managers and other employees about energy-efficient products available for purchase at their

stores and appliance rebates available to residents.
Training Topics/Content Categories

e General Awareness Training: Topics included Energy Smart eligibility and participation

guidelines.

e Soft Skills Training: Topics included sales training, marketing skills, customer service

practices and program operations.

e Technical Training: Topics included the fundamentals of energy efficiency and technology that
can enhance trade ally operations and the likelihood of allies to submit projects.
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Residential Highlights

On February 23, 2021 Energy Smart hosted a training entitled ‘AC Tune-Ups Year-Round’. The training
centered on technical tips to improve the efficiency of the system as well as how to report any hazards

and filling out the rebate

On May 18, 2021 Energy Smart offered a training called ‘Upselling Non-Program Services’. This training

focused on how to expand business services by integrating upselling and cross-selling.

On October 14, 2021 Energy Smart hosted a training on tips for performance testing and establishing
baseline controls. Trade allies learned about the home forensic analysis process and how to evaluate
results. The training covered tools and equipment such as blower doors, duct blasters, manometers and

infrared cameras.

On November 4, 2021 Energy Smart hosted a training on HVAC load calculations including Manual J, S
and D from a building science perspective. This training explored the relationship between load
calculations and how the thermal envelope and air leakage rates in a home affect sizing of HVAC systems.

Commercial & Industrial Highlights

Energy Smart provided onboarding training to 38 new Commercial & Industrial trade allies in PY11. The

onboarding of individual trade allies consisted of the following overview of the application process:

e Instructions on how to use the incentive application.

o An overview of the documents required for project submission, such as a utility bill and
verification that the equipment meets industry specifications.

e Areview of the custom and prescriptive measure incentive rates.

e Training on how to communicate effectively about all Energy Smart offerings, including offerings

outside the scope of trade ally services.
In addition to the trade allies who registered in PY11, Energy Smart provided training to 45 other
electrical contractors and encouraged them to register as trade allies. The recruitment of electrical
contractors continues to be a central part of the program’s strategy for expanding the Trade Ally

Network.

In PY11 Energy Smart provided educational training for trade allies both via program staff and the new
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technical training partner. On February 9, 2021 the Energy Smart team facilitated training on
commercial lightbulb recycling which was available to both trade allies and customers. Representatives
from a local recycling company as well as regulators from the LA Department of Environmental Quality
discussed recycling options for lightbulbs as well as state regulations to ensure that lightbulbs do not
unlawfully end up in landfills. Attendees learned how the State defines universal, solid and hazardous
waste. Attendees learned who is responsible for the disposal of these wastes as well as how to lawfully

store and dispose of the waste.

On May 11, 2021 the Energy Smart engineering staff led a C&I training on compressed air systems.
The training provided technical advice to trade allies supporting industrial customers through custom
incentives. The engineering staff covered the following ways industrial customers could save energy:

¢ Minimize leaks.

e Find efficiencies of compressed air storage receiver tanks.

o Compressed air nozzles.

e VSD air compressors and compressed air setpoints.

On July 27, 2021 the new technical training partner provided the first of three technical trainings for
PY11. In this training entitled ‘Energy Efficiency in New Construction’, the program covered the
following topics:

e Prescriptive new construction incentives.

e Integrating high efficiency HVAC design into new construction.

e Custom/whole building incentives.

e Building envelope.

e Introduction to ComCheck software.

e Considerations such as where to locate doors and windows, as well as building orientation.

e Data collection from new construction drawings.

e Producing models via the software eQuest.

On October 19, 2021 the team provided two trainings, each to specific audiences within the Trade Ally
Network. The topics of these trainings were ‘Retro-commissioning’ and ‘Introduction to Energy Audits’.
Retro-commissioning (RCx) service providers (RSPs) attended the first training, which covered the
following topics:

o Identifying current facility requirements in the RCx planning phase.

e Conducting initial site visits.
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e Collecting equipment data and developing equipment inventory.

e Evaluating the existing building control system.

e Obtaining utility information to assess the baseline facility performance.

e Executing performance testing.

¢ Identifying retro-commissioning measures (RCMs) detailing recommendations for facility,
operational, or maintenance improvements.

e Determining implementation strategies for recommendations.

o Developing and executing the measurement and verification plan.

The third training was directed toward trade allies looking to expand their skillsets in communicating
about energy savings to customers. In ‘Introduction to Energy Audits’, the team discussed engineering
theories that drive energy efficiency recommendations. Topics included:
e Overviews of ASHRAE Level 1, 2 and 3 Energy Audits.
¢ Explanation and execution of utility bill analysis.
e Collecting field data for energy measure recommendations.
o Performing energy savings calculations.
e Understanding methodologies associated with:
o Lighting and lighting controls.
o Building controls upgrades.
o Cooling systems upgrades.
o Envelope improvements.

e Compiling an energy audit report.
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Pie Chart 24.1: Training Investment by Audience Type
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Initiatives

Workforce Development

A key component of Energy Smart’s delivery model is to continuously improve and elevate trade ally
skills and capabilities through training and workforce development initiatives. Energy Smart’s core
training and workforce development partner is the Urban League of Louisiana (ULLA), a national

organization with significant experience with workforce development and training initiatives.

The ULLA serves an integral role in the New Orleans community as an advocate, a service provider and
a trusted source of information for communities of color and underserved populations on a variety of
topics. As such, the ULLA plays a pivotal role in engaging these communities on behalf of Energy Smatrt,
reaching minority contractors to prepare them to provide energy efficiency services for clients and to
prepare them for green industry opportunities in the region. Additionally, ULLA’s Contractor Resource
Center provides support and training to local contractors who may not have previous experience

performing energy efficiency upgrades or who haven’t worked with a utility incentive program in the past.

In addition to the partnership with the ULLA, the Energy Smart team coordinates with other local

workforce development agencies, including:
e YouthForce Nola
e Delgado Community College
e Nunez Community College
e NOLAvate Black
e Vietnamese Initiatives in Economic Training
e YouthWorks in the City of New Orleans
e New Orleans Business Alliance
e Louisiana Green Corps

Energy Smart regularly seeks to innovate its approach to workforce development. Accordingly, in 2021
Energy Smart recruited three trainees to work full-time for two weeks as apprentices in energy efficiency
and renewable energy. Energy Smart utilized its relationships with existing workforce agencies and
schools to promote the opportunity to people with a diversity of backgrounds. One apprentice was a
student with the Louisiana Green Corps, a nonprofit providing training in green infrastructure for people

aged 18 and up who are not engaged in work or school. A second apprentice came via the Viethamese
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Initiatives in Economic Training (VIET). The third apprentice had worked part-time in residential energy
efficiency and was looking to expand her skillset to apply for commercial positions. The apprentices
attended the Association of Energy Engineers World Energy Conference, met with business owners who
implemented energy-efficiency measures, shadowed electrical contractors, toured mechanical systems
and put into action the instruction they received in energy efficiency sales/outreach. The apprenticeship
culminated with the trainees creating a portfolio of what they learned throughout the two weeks, resulting

in a finished product to show potential employers.

Supplier Diversity & Inclusion

Energy Smart partners with multiple small and disadvantaged businesses to help deliver the program.
Choosing these partners was part of a conscious decision to create a deliberately dynamic and diverse
delivery model and invest in the development of local businesses, providing them with necessary

experience to thrive and grow in the energy efficiency sector.

Energy Smart partners with multiple small and disadvantaged businesses to help deliver the program.
These partners create a dynamic and diverse program delivery model. Energy Smart invests in the
development of these businesses, providing them with necessary experience to thrive and grow in the
energy efficiency sector. These small, minority, and/or disadvantaged businesses that are supported by
Energy Smart are meaningful contributors to the program design and delivery. Their scopes are

developed to increase their skills and capabilities in the energy efficiency field.

In total, Energy Smart spent over two million dollars of non-incentive program funds on diverse suppliers

during the program year.

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11 103






Incentive Budget Highlights

OFFERING INCENTIVES BUDGET LCNIC
BUDGET

$1,086,355

Small Commercial & Industrial Solutions
Large Commercial & Industrial Solutions
Publicly Funded Institutions

Commercial & Industrial Construction Solutions
EasyCool - Small Commercial & Industrial
Home Performance with ENERGY STAR
Retail Lighting & Appliances

Multifamily Solutions

Income-Qualified Weatherization

A/C Solutions

School Kits & Community Outreach
Behavioral & Rewards

EasyCool - Direct Load Control

EasyCool - Bring Your Own Thermostat

*Goals are reflective of the revised Energy Smart Implementation Plan PY 10-12 approved 2/13/2020. Summary tables

show incentive spend from 1/1/2021 to 12/31/2021.
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$364,303
$2,707,147
$339,483
$0
$4,140
$573,983
$1,346,043
$244,100
$1,328,540
$215,852
$93,065
$54,965

$126,985

$7,506,518

$3,723,728

$415,212
$292,527

$15,280

$1,222,049

$1,128,595

$306,010
$697,167
$439,100
$105,400
$47,750

$134,965

$10,030,660

34%

73%

82%

27%

47%

119%

80%

191%

49%

88%

115%

94%

105



m

Table 25.2

ENERGY SMART EXPENSES/INVOICES FUNDING SOURCES

Total Ending
Balance

2020
2021
2021
2021
2021
2021
2021
2021
2021
2021
2021
2021
2021
2022
2022
2022
2022
2022

December
January
February

March
April
May
June
July

August

September
October

November

December
January
February

March
April
May

$

(8,364) S

Program Year Program Year Program Year Total EECR
10 11 o ota
S

729,841 S 9,950 S 739,791 | S 1,421,024

$ 2,149,540 S 622,185 S 2,771,725 | S 1,606,650
107,855 S 99,491 ' S 1,487,205

S 891,152 S 891,152 | S 1,580,120

$ 561,183 S 886,829 S 1,448,012 | S 1,361,185
S 88,640 S 870,789 S 959,429 | S 1,515,385
S 56,915 S 997,210 $ 1,054,125 | S 1,785,305
S 507,291 S 507,291 | $ 1,927,943

S 15,496 $ 1,524,794 $ 1,540,290 | S 2,007,523
$ 1,095,309 $ 1,095309 S 1,723,663

$ 1,252,002 $ 1,252,002 | S 1,650,500

$ 501,536 S 501,536 | S 1,503,356

$ 3,791,478 S 3,791,478 | S 1,406,260

§ 751,172 S 304,262 | S 1,055435| S 1,608,154

$ 619,315 S 458,560 | S 1,077,875 $ 1,587,348

$ 107,209 S 1,567,619 | S 1,674,828 S 1,541,703

$ 852,071 S 786,649 | S 1,638,720 S 1,420,329

S 9,283 S 163,514 | S 172,797 | S 1,608,370

(729,692)

435,383

(952,331)
(1,641,300)
(1,554,472)
(2,110,429)
(2,841,608)
(4,262,260)
(4,729,493)
(5,357,847)
(5,756,346)
(6,758,166)
(4,372,949)
(4,925,668)
(5,435,141)
(5,302,017)
(5,083,625)
(6,519,198)

As of June 30, 2022, an additional $602,521 in Program Year 11 expenses relating to EM&V and at-risk customer satisfaction

metrics are expected to be received.
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Net Savings Summary

Entergy’s Third-Party Evaluator, ADM, conducted the program evaluation to verify the gross energy
savings of each offering. Additionally, ADM estimated program net-to-gross ratios (NTGRs) through

evaluation of free-ridership and spillover effects.

The Energy Smart program achieved 54,521,872 in Net kWh savings and 14,491 in Net kW savings.

These values represent savings net-of-free-ridership.

The Energy Smart program achieved a Net-to-Gross Ratio (NTGR) of 84% in Net kwWh savings relative
to the verified gross kWh savings and a kW NTGR of 91%.

Table 28.1

Verified Gross Net kWh KWh NTGR Verified Gross Net kW

kWh SEVNIE kw NS

Offering

Reductions

Small Commercial & 1,886,054 1,555,227 82% 442.09 379.63 86%
Industrial Solutions

Large Commercial & 28,625,263 25,408,556 89% 5,283.34 4,817.22 91%
Industrial Solutions

Publicly Funded 4,012,002 3,291,763 82% 123.27 121.95 99%
Institutions

Commercial & - N/A - N/A
Industrial
Construction
Solutions

Large Commercial & 4,029 4,029 N/A 446.84 446.84 N/A
Industrial Demand
Response

EasyCool for - - N/A 34.42 34.42 N/A
Business

Home Performance 4,224,567 3,136,976 74% 619.77 564.73 91%
with ENERGY STAR

Retail Lighting & 15,537,114 10,775,926 69% 2,293.12 1,569.25 68%
Appliances

Multifamily Solutions 1,291,009 1,167,364 90% 354.10 320.59 91%

Income Qualified 3,052,682 3,052,682 100% 2,880.94 2,880.94 100%
Weatherization

A/C Solutions 975,031 876,553 90% 392.82 353.15 90%

Appliance Recycling 67,284 38,406 57% 8.59 4.90 57%
& Replacement Pilot

School Kits & 811,149 637,991 79% 116.58 91.69 79%
Community Outreach

Behavioral 4,576,399 4,576,399 100% 750.20 750.20 100%

Rewards - - N/A - - N/A

EasyCool - Direct - - N/A 859.78 859.78 100%
Load Control

EasyCool - Bring Your - - N/A 1,295.85 1,295.85 N/A
Own Thermostat

Totals

65,062,584

54,521,872

15,901.70

14,491.14

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11



Appendices

Appendix A: School Kits & Education Summary
Appendix B: Community Outreach Summary
Appendix C: Training & Education

Appendix D: Marketing Collateral & Assets
Appendix E: Photos

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11



Appendix A: School Kits & Education Summary

SCHOOL NAME

RENEW SCHAMBURG ELEMENTARY
MCDONOGH #35 SENIOR HIGH SCHOOL
THE NET-CENTRAL CITY

FANNIE C. WILLIAMS CHARTER SCHOOL

DWIGHT EISENHOWER ACADEMY FOR
GLOBAL STUDIES

LOUISIANA GIRL SCOUT TROOP 46051 AT
LUSHER CHARTER

ABUNDANCE OF DESIRE COMMUNITY
CENTER

ELECTRIC GIRLS SUMMER CAMP

THE LIVING SCHOOL SUMMER SESSION
BISHOP MCMANUS ACADEMY

KIPP: MORIAL MIDDLE SCHOOL
MORRIS JEFF COMMUNITY SCHOOL

ST. JOAN OF ARC CATHOLIC SCHOOL
ST. RITA SCHOOL

LANDRY HIGH SCHOOL

EINSTEIN MIDDLE CHARTER SCHOOL
ELAN ACADEMY

CARVER HIGH SCHOOL

FREDERICK A DOUGLASS

FANNIE C. WILLIAMS CHARTER SCHOOL
MARTIN LUTHER KING HIGH SCHOOL
ST MARY'S ACADEMY

LYCEE FRANCAIS

KIPP BELIEVE COLLEGE PREP
ANDREW WILSON CHARTER SCHOOL
INTERNATIONAL SCHOOL OF LOUISIANA
LAKE FOREST CHARTER SCHOOL
MILDRED OSBORNE CHARTER SCHOOL
MORRIS JEFF COMMUNITY SCHOOL
NEW HARMONY HIGH

SUCCESS AT THURGOOD MARSHALL
THE LIVING SCHOOL

ARTHUR ASHE CHARTER SCHOOL
ALICE HARTE CHARTER SCHOOL

DWIGHT EISENHOWER ACADEMY FOR
GLOBAL STUDIES
PAUL HABANS CHARTER

ST. AUGUSTINE HIGH SCHOOL
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DATE

2/11/2021
3/5/2021
3/5/2021
3/9/2021

3/23/2021

4/20/2021

5/26/2021

5/26/2021
5/26/2021
7/26/2021
7/29/2021
7/29/2021
7/29/2021
7/29/2021
8/13/2021
8/17/2021
8/17/2021
8/19/2021
8/19/2021
9/21/2021
9/30/2021
9/30/2021
9/30/2021
10/6/2021
10/25/2021
10/25/2021
10/28/2021
10/28/2021
10/28/2021
10/28/2021
10/28/2021
10/28/2021
11/1/2021
11/3/2021
11/3/2021

11/8/2021
11/9/2021

KITS
DISTRIBUTED

70
301
20
60
225

23

50

170
55
12

120
93
27
22

120

130
27
80

115
60
60
60

110
91
80

114
63

200

184

130

109
56

100
81
60

90
132
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Appendix B: Community Outreach Summary

1/14/2020

1/6/2021
1/11/2021
1/13/2021
1/14/2021
1/25/2021
1/27/2021

2/3/2021

2/8/2021

2/9/2021

2/9/2021
2/18/2021
2/20/2021

2/24/2021
3/4/2021
3/9/2021

3/10/2021

3/10/2021

3/15/2021

3/18/2021

3/31/2021
4/7/2021

4/13/2021

4/13/2021
4/13/2021
4/14/2021
4/20/2021
4/20/2021

4/21/2021
4/28/2021
5/1/2021

5/5/2021
5/11/2021
5/19/2021
5/19/2021
5/20/2021
5/26/2021

6/3/2021

6/7/2021

6/8/2021
6/10/2021
6/15/2021

CRNA Meeting (Carrollton Riverbend)

Jane Place Renter's Rights
MCNO Meeting (Mid City)
LA Green Corps
LA Green Corps
Jane Place Renter's Rights
Central Circle Presentation
Jane Place Renter's Rights Assembly
Mid city Neighborhood Association
Faubourgh St. John Neighborhood
Power Trip
Jane Place Renter's Rights Assembly
Councilmember Nguyen District E Coffee
and Conversations
Central Circle Meeting
Energy Future - Energy and You
Power Trip
Jane Place Renter's Rights
Jericho Road
Fairgrounds Neighborhood Association
Algiers Point Association
Central Circle
Jane Place Renter's Rights Assembly
meetings
East New Orleans Advisory Commission

Energy And You
Power Trip
Latter and Blum
Edgewood Park Neighborhood Assoc
Entergy - Carrollton Neighborhood
Leaders
City Park Earth Day
Central Circle
Hardin Playground Community Resource
Fair
Jane Place Renter's Rights
Power Trip
LA Green Corps
Lake Carmel Subdivision
LA Green Corps
Central Circle
Small Commercial Canvassing
Small Commercial Canvassing
Power Trip
Jane Place Renter's Rights meeting
Lake Carmel Subdivision meeting (New
Orleans East)
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PEOPLE AT

EVENT

28
15
37
16
16
15
17
12
35
28

14
22

16
25

19
23
28
26
18
18

58
24
17
18
58
50
14

300

18

»

19

12

22
34
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6/16/2021

6/22/2021

6/25/2021
6/29/2021
6/30/2021
6/30/2021
7/13/2021

7/13/2021

7/13/2021
7/28/2021
7/29/2021
8/3/2021
8/4/2021
8/10/2021

8/10/2021
8/11/2021

8/12/2021

8/25/2021
8/25/2021
8/26/2021
9/18/2021
9/21/2021
9/22/2021
9/23/2021
9/23/2021
9/24/2021
9/29/2021
9/29/2021
9/30/2021
10/6/2021
10/12/2021
10/13/2021
10/13/2021

10/13/2021
10/16/2021

10/18/2021
10/19/2021
10/20/2021
10/20/2021
10/21/2021
10/21/2021
10/22/2021
10/22/2021
10/25/2021

Energy Future - Energy and You
community meeting
PRC - Cost Effective Energy

Improvements

Small Commercial Canvassing

Small Commercial Canvassing
Central Circle

Small Commercial Canvassing

Hoffman Triangle Neighborhood

Association
New Orleans Chamber Virtual Luncheon

Power Trip
Irish Channel Neighborhood
Jane Place Renter's Rights Assembly
Entergy Care Center Appreciation Day
Renter's Rights Assembly
City of New Orleans Rental Assistance
Event
Power Trip
City of New Orleans Rental Assistance
Event
City of New Orleans Rental Assistance
Event
Central Circle
NOLA Ready Climate Series
Renter's Rights Assembly
City of NO Neighborhood Engagement
Joe Brown Park
Joe Brown Park
Joe Brown Park
Material Institute commercial overview
Joe Brown Park
Central Circle
Housing NOLA meeting
Canvassing
Renter's Rights
Power Trip
Material Institute - workshop
OC Haley Blvd. Merchant and Business
Association
People Program
Community Clean up and resource Fair
@ Conrad Playground
Energy Apprenticeship
Energy Apprenticeship
AEE Conference
Energy Apprenticeship
AEE Conference
Energy Apprenticeship
AEE Conference
Energy Apprenticeship
Energy Apprenticeship
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27

20

15

16

28

28
15
300
22
400

400

300

14
45
16
63
800
1000
800

800
18
22

16

17

14
150
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10/26/2021
10/27/2021
10/28/2021
10/29/2021
10/31/2021
11/3/2021
11/4/2021
11/4/2021
11/9/2021
11/10/2021
11/16/2021
11/19/2021
11/20/2021
11/30/2021
12/1/2021
12/3/2021
12/13/2021
12/14/2021
12/14/2021
12/15/2021
12/21/2021

— Tolal 7,663

Energy Apprenticeship
Energy Apprenticeship
Energy Apprenticeship
Energy Apprenticeship
Ephesus SDA Community Distribution
Entergy Customer Care Center
Housing NOLA meeting
Small Commercial Canvassing
Power Trip
Irish Channel NA
Entergy Customer Care Center
Small Commercial Canvassing
Juvenile Justice Center Outreach
canvassing
Entergy CCC Table (Eastbank)
Canvassing
Canvassing
Canvassing
Power Trip
Canvassing
Entergy CCC (W)
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W www

100
250

24
200

200

250

100
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Appendix C: Training and Education

DATE

1/6/2021

1/11/2021

1/12/2021

1/13/2021

1/13/2021

1/20/2021

1/21/2021

TITLE

Customer
training --
House of

Claude

Customer
Training --
Next
Generation
Church

Contractor --
HD Supply

Trade ally

individual

training --
Bernhard MCC

Contractor --
Taylor and
Tyler

Customer
training --
Sally's Beauty
Supply

Customer
Training --
Kreative
Barber

Beauty on St.

AUDIENCE

Commercial
Customer

Commercial
Customer

C&l Trade
Allies/Contractors

C&l Trade
Allies/Contractors

C&l Trade
Allies/Contractors

C&I Trade
Allies/Contractors

C&l Trade
Allies/Contractors

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11

ATTENDEES

LENGTH

45

30

15

30

15

15

15

OBJECTIVE

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Provide a program
overview to a potential
trade ally

Provide onboarding for an

existing trade ally

Provide a program
overview to a potential
trade ally

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

DESCRIPTION

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small

business incentives

such as smart
thermostat, kits,
lighting, and non-
lighting incentives

APPENDIX C



1/22/2021

1/22/2021

1/25/2021

1/26/2021

1/28/2021

1/28/2021

1/28/2021

1/29/2021

Customer --
Castnet
Seafood

Customer
training -- Mark
Goldstein,
owner of strip
mall on Read
Blvd.

Contractor --
B&B Electric

LSU Health N.
O. (Services)

Contractor --
Grillot's

Residential
Field Training -
Louisiana
Home
Performance

Contractor --
Babin Electric

Customer
training --
House of
Beauty on St.
Claude

C&l Trade
Allies/Contractors

C&I Trade
Allies/Contractors

C&l Trade
Allies/Contractors

Large Commercial
Customers

C&I Trade
Allies/Contractors

Residential Field
Training

C&l Trade
Allies/Contractors

Commercial
Customer

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11

15

30

15

60

15

15

30

30

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Provide a program
overview to a potential
trade ally

Discussion of potential
2021 projects

Provide a program
overview to a potential
trade ally

A technical training with
trade ally staff while
performing services

Provide a program
overview to a potential
trade ally

Program overview for
potential commercial
customer

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Met with facility
director to review
2021 projects and

beyond

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Topics discussed:
Door frame sealing
opportunities

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives
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Contractor --
Richard's
Electric

1/29/2021

Trade ally

individual

training --
Concentrica

1/29/2021

Customer
training -- Ben
Franklin High
School

2/2/2021

Customer
training --
Mag's Bar

2/2/2021

Residential
Field Training -
Diversified
Energy

2/2/2021

Commercial
training --
Riteway
Seafood

2/2/2021

Customer
training --
Bayou Bistro

2/2/2021

Quarter 1

Trade Ally

Advisory
Group meeting

2/2/2021

Residential
Field Training -
Magnetite
Window
Panels

2/3/2021

C&I Trade

Allies/Contractors

C&Il Trade
Allies/Contractors

Large Commercial
Customers

Commercial
Customer

Residential Field
Training

Commercial
Customer

Commercial
Customer

C&Il Trade

Allies/Contractors

Residential Field

Training
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37

Provide a program
15

trade ally

15 Provide onboarding for an

existing trade ally

Program overview for an
existing commercial
customer

15

Program overview for
potential commercial
customer

15

A technical training with
trade ally staff while
performing services

30

Program overview for
potential commercial
customer

15

Program overview for
potential commercial
customer

15

Provide program updates
and announcements
about PY11 goals and
procedures to existing
trade allies

45

A technical training with
trade ally staff while
performing services

15

overview to a potential

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
incentives for
auditorium lighting
as well refrigeration,
HVAC, and sports-
field lighting

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Topics discussed:
How to do ACTU
ENO in weather

below 70 degrees

Fahrenheit.

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed direct-
deposit process,
badges, program
goals, and
workforce
development
objectives

Topics: Duct

Sealing and Best

Practices
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2/5/2021

2/5/2021

2/5/2021

2/5/2021

2/5/2021

2/5/2021

2/5/2021

2/5/2021

2/5/2021

Contractor --
A-Bear
Refrigeration

Contractor --
Graci Hart
Electric

Contractor --
Romar
Maintenance

Residential
Field Training -
Public
Construction
Inc.
Residential
Field Training -
Public
Construction
Inc.
Residential
Field Training -
Public
Construction
Inc.
Residential
Field Training -
J&R AC &
Heating

Residential
Field Training -
Big Star
Conservation

Contractor --
Ekco Electric

C&I Trade
Allies/Contractors

C&I Trade
Allies/Contractors

C&l Trade
Allies/Contractors

Residential Field
Training

Residential Field
Training

Residential Field
Training

Residential Field
Training

Residential Field
Training

C&Il Trade
Allies/Contractors
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1 15
1 15
1 15
3 30
S 15
3 15
1 30
1 15
1 15

Provide a program
overview to a potential
trade ally

Provide a program
overview to a potential
trade ally

Provide a program
overview to a potential
trade ally

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Provide a program
overview to a potential
trade ally

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Topics: Safety
Issues Best
Practices|Air
Sealing Best

Practices

Topic: Locating
hard-to-find large
leak sources.

Topic: PPE
Requirements
(mask over mouth
and nose), gloves,
etc.

Topic: Air sealing
options in historic
homes

Topics: Teaching
Technician on Air
Sealing cracks and
gaps of panel walls

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program
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2/5/2021

2/5/2021

2/8/2021

2/9/2021

2/9/2021

2/9/2021

2/11/2021

2/11/2021

2/12/2021

Contractor --
Al Electric

Contractor --
Adams A/C

Archdiocese of
N. O. -
Microsoft
Teams
Meeting

Commercial
Lightbulb
Recycling

Webinar --

Customers

Commercial
Lightbulb
Recycling

Webinar --

Customers

Commercial
Lightbulb
Recycling

Webinar --

Trade Allies

Residential
Field Training -
Big Star
Conservation
Residential
Field Training -
Big Star
Conservation
Residential
Field Training -
Louisiana
Home
Performance

C&I Trade
Allies/Contractors

C&Il Trade
Allies/Contractors

Large Commercial
Customers

Program Staff

Commercial
Customer

C&l Trade
Allies/Contractors

Residential Field
Training

Residential Field
Training

Residential Field
Training
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15

15

30

60

60

60

60

30

15

Provide a program
overview to a potential
trade ally

Provide a program
overview to a potential
trade ally

Discussion of potential
2021 projects

Provide an overview of
commercial lightbulb
recycling programs and
regulations

Provide an overview of
commercial lightbulb
recycling programs and
regulations

Provide onboarding for an

existing trade ally

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Met with facility
director to review
2021 projects and

beyond

Guests from a local
recycling company
as well as state
regulators provided
an overview or
lightbulb recycling to
ensure bulbs do not
end up in landfills

Guests from a local
recycling company
as well as state
regulators provided
an overview or
lightbulb recycling to
ensure bulbs do not
end up in landfills

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Topics: Insulation
best practices and
marker placement

Topics: Air sealing
best practices and
material usage

Topics discussed;
Air Sealing Best
Practices
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2/15/2021

2/15/2021

2/17/2021

2/17/2021

2/17/2021

2/18/2021

2/18/2021

2/18/2021

2/18/2021

Customer

training --

Jonathan
Ferrara

Trade Ally

individual

training --
Studio West

NASA Teams
Meeting

Residential
Field Training -
H&E Comfort
Services

Customer
training --
Shear Luxury

Residential
Field Training -
Duct Pro

Residential
Field Training -
Louisiana
Home
Performance

Residential
Field Training -
H&E Comfort
Services

Residential
Field Training -
Big Star
Conservation

Commercial
Customer

C&I Trade
Allies/Contractors

Large Commercial
Customers

Residential Field
Training

Commercial
Customer

Residential Field
Training

Residential Field

Training

Residential Field
Training

Residential Field
Training
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15

30

60

30

30

30

15

60

30

Program overview for
potential commercial
customer

Provide onboarding for an
existing trade ally

Discussion of potential
2021 projects

A technical training with
trade ally staff while
performing services

Program overview for
potential commercial
customer

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Met with facility
director to review
2021 projects and

beyond

Topics: AC tune-up
best
practices|explaining
program
details|trade Ally
communication
requirements

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Topics: Attic
insulation best
practices and
material usage

Topics: Air sealing
best practices

Topics: AC Tune-Up
Best
Practices|Safety
Issues Best
Practices|Explaining
Program
Details|Trade Ally
Communication
Requirements

Topics: Blower door
usage, including
zeroing (with door
on), 5 second,
reference
placement
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2/18/2021

2/19/2021

2/19/2021

2/20/2021

2/22/2021

2/22/2021

2/22/2021

2/23/2021

2/23/2021

2/23/2021

2/24/2021

2/24/2021

Contractor --
Woodward
Design

Residential
Field Training -
Duct Pro

Residential
Field Training -
Louisiana
Home
Performance
Residential
Field Training -
Diversified
Energy
Residential
Field Training -
Diversified
Energy

Residential
Field Training -
Big Star
Conservation

Customer --
Ben Franklin
High School

Residential
Trade Ally
Training - AC
Tune-ups
Year-Round

Customer --
NASA

NASA - Project
Submittal
Walkthrough

Residential
Field Training -
Louisiana
Home
Performance

Southern
University of
New Orleans

(SUNO)
Microsoft
Teams
Meeting

C&I Trade

Allies/Contractors

Residential Field
Training

Residential Field
Training

Residential Field
Training

Residential Field

Training

Residential Field
Training

Large Commercial

Customers

Residential Field
Training

Large Commercial

Customers

Large Commercial

Customers

Residential Field
Training

Large Commercial

Customers
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15

60

15

15

30

15

30

30

120

60

60

15

30

Provide a program
overview to a potential
trade ally

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Program overview for an
existing commercial
customer

A formal technical training
for trade ally staff

Discussion of potential
2021 projects

Discussion of potential
2021 projects

A technical training with
trade ally staff while
performing services

Discussion of potential
2021 projects

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Topic: Duct Sealing
Best Practices

Topic: AC Tune-Up
Best Practices

Topic: Attic
Insulation Best
Practices

Topic: Air Sealing
Best Practices

Topics: Duct
Sealing Best
Practices|Air
Sealing Best
Practices|Other:
documentation (5
sec in picture)
Reviewed
incentives for
auditorium lighting
as well refrigeration,
HVAC, and sports-
field lighting

Topics: The
acceptable quality
standards for
eligible A/C tune-up
rebates and how to
perform many of the
tasks associated
with an A/C tune-

up.

Teams conference
call with NASA
stakeholders
regarding PY11
potential projects

Walkthrough of
potential projects

Topics: How to
participate in Virtual
QA inspections.
Used Facetime as
the video software

Teams meeting to
discuss potential
PY11 projects and
an overview of the
program
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2/25/2021

3/1/2021

3/2/2021

3/3/2021

3/5/2021

3/6/2021

3/8/2021

3/8/2021

3/8/2021

3/8/2021

Q1 Residential
Trade Ally
Advisory
Group

Residential
Field Training -
Louisiana
Home
Performance

Contractor --
Commercial
Green
Solutions

Trade ally
individual
training --
Bryan with
Achary Electric

LCMC Retro-
Commissioning
Program
Discussion

Residential
Field Training -
Diversified
Energy
Residential
Field Training -
Louisiana
Home
Performance

Customer
training --
Sacred Heart

Customer
training -- P&G
Homestyle
Restaurant

Customer
training -- Big
Pie Pizza

Residential Field
Training

Residential Field
Training

C&I Trade
Allies/Contractors

C&l Trade
Allies/Contractors

Large Commercial
Customers

Residential Field
Training

Residential Field
Training

Commercial
Customer

Commercial
Customer

Commercial
Customer
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33

120

15

30

15

45

15

30

30

15

15

Program Implementation

A technical training with
trade ally staff while
performing services

Provide a program
overview to a potential
trade ally

Provide onboarding for an
existing trade ally

Discussion of potential
2021 projects

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Discussion of potential
2021 projects

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Provide updates
and have
discussions with
trade allies about
the current state of
the Energy Smart
program.

Topic: Duct Sealing
Best Practices

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Teams meeting to
discuss potential
PY11 projects and
an overview of the
program

Topic: Software
Training

Topic: Air Sealing
Best Practices

Initial overview of
the program and
Large Demand
Response program,
in advance of group
meeting later in
March

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives
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3/8/2021

3/8/2021

3/9/2021

3/11/2021

3/11/2021

3/11/2021

3/12/2021

3/12/2021

3/12/2021

Customer
training --
Auction House
(Amy)

Trade ally
individual
training - E1
Electric

Customer
training --
Moe's Original
Barbeque

Residential
Field Training -
Diversified
Energy

Residential
Field Training -
Fontenot
Insulation

Trade ally
training -- Ideal
Lighting

Customer
training --
Nolavore

VA Hospital
Energy Smart
Microsoft
Teams
Meeting on
Retro-
Commissioning
Program

Customer
training --
House of Broel

Commercial
Customer

C&I Trade
Allies/Contractors

Commercial
Customer

Residential Field
Training

Residential Field
Training

C&l Trade
Allies/Contractors

Commercial
Customer

Large Commercial
Customers

Commercial
Customer
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15

30

15

15

15

15

15

30

15

Program overview for
potential commercial
customer

Provide onboarding for an
existing trade ally

Program overview for
potential commercial
customer

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Provide onboarding for an
existing trade ally

Program overview for
potential commercial
customer

Review potential PY11
projects

Program overview for
potential commercial
customer

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Topic: Duct Sealing
Best Practices

Topics: Attic
Insulation Best
Practices|Safety
Issues Best
Practices

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Discuss lighting
incentives, HVAC
incentives,
automation, and
RCx on the hospital
campus

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives
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3/12/2021

3/12/2021

3/15/2021

3/15/2021

3/15/2021

3/15/2021

3/16/2021

3/18/2021

Customer
training --
Waggonner
and Ball

Customer
training --
Blackstar
Diversified
Energy

Trade ally

individual

training --
Energywise
Solutions

Residential
Field Training -
J&R AC &
Heating

Trade ally
training -- BAM

Trade ally
training --
Advance
Electrical

Residential
Field Training -
J&R AC &
Heating

Contractor --
MacLean's AC

Commercial
Customer

Commercial
Customer

C&l Trade
Allies/Contractors

Residential Field
Training

C&l Trade
Allies/Contractors

C&l Trade
Allies/Contractors

Residential Field
Training

C&I Trade
Allies/Contractors
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15

30

30

15

15

30

30

30

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Provide onboarding for an
existing trade ally

A technical training with
trade ally staff while
performing services

Provide onboarding for an
existing trade ally

Provide onboarding for an
existing trade ally

A technical training with
trade ally staff while
performing services

Provide a program
overview to a potential
trade ally

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Topic: AC Tune-Up
Best Practices

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Topics: Duct
Sealing Best
Practices|AC Tune-
Up Best
Practices|Material
Usage

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program
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3/18/2021

3/19/2021

3/22/2021

3/25/2021

3/25/2021

3/26/2021

3/29/2021

3/30/2021

Trade ally
training --
Climate
Tamers

Customer
training --
Soule Cafe

Contractor --
General
Heating and
Air

Trade Ally
individual
training -- AC
Ambulance
Sidney

Contractor --
Premiere AC

Contractor --
Calloway and
Sons

Residential
Field Training -
J&R AC &
Heating

Customer
training --
Sacred Heart

C&I Trade
Allies/Contractors

Commercial
Customer

C&l Trade
Allies/Contractors

C&l Trade
Allies/Contractors

C&I Trade
Allies/Contractors

C&l Trade
Allies/Contractors

Residential Field
Training

Commercial
Customer
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60

15

30

30

30

45

15

45

Provide onboarding for an

existing trade ally

Program overview for
potential commercial
customer

Provide onboarding for an

existing trade ally

Provide onboarding for an

existing trade ally

Provide a program
overview to a potential
trade ally

Provide a program
overview to a potential
trade ally

A technical training with
trade ally staff while
performing services

Program overview with

different scenarios for

project submissions on
campus

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Topics: Duct
Sealing Best
Practices|AC Tune-
Up Best
Practices|Material
Usage

Discuss lighting
incentives, HVAC
incentives, and
other first potential
projects on campus
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3/31/2021

3/31/2021

4/1/2021

4/5/2021

4/5/2021

4/5/2021

4/5/2021

4/5/2021

Contractor --
Mighty's AC

Customer
training - Josh
Herlands of
7611 Maple
Street

Harrah's
Casino Site
Meeting with
Dir. Facilities

Potential Trade
Ally Training:
Rexel

Harrah's New
Orleans Hotel
and Casino
Energy Smart
Microsoft
Teams
Meeting

Trade Ally
Training: South
Coast LED
Solutions

Residential
Field Training -
Home Energy
Savers

Residential
Field Training -
Home Energy
Savers

C&I Trade
Allies/Contractors

Commercial
Customer

Commercial
Customer

C&l Trade
Allies/Contractors

Commercial
Customer

C&l Trade
Allies/Contractors

Residential Field
Training

Residential Field
Training
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Reviewed
prescriptive
incentives, the

Provide a program process for
30 overview to a potential submitting
trade ally applications and
effective

communication
about the program

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Program overview for
30 potential commercial
customer

Provided an
overview of large
commercial
incentives such as
prescriptive and
custom incentives,
as well as demand
response.

Program overview for
60 potential commercial
customer

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Program overview for a
30 )
potential trade ally

Provided an
overview of large
commercial
incentives such as
prescriptive and
custom incentives,
as well as demand
response.

Program overview for
30 potential commercial
customer

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Provide onboarding for an
30 -
existing trade ally

Duct Sealing Best
A technical training with Practices|Air
60 trade ally staff while Sealing Best
performing services Practices|Submitting
Rebate Forms

Duct Sealing Best
A technical training with Practices|AC Tune-
30 trade ally staff while Up Best
performing services Practices|Submitting
Rebate Forms
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4/6/2021

4/7/2021

4/7/2021

4/12/2021

4/12/2021

4/13/2021

4/13/2021

4/13/2021

4/13/2021

Residential
Field Training -
Diversified
Energy

Residential
Field Training -
Magnetite
Window
Panels

Jane Place
Renters' Rights
Assembly

Residential
Field Training -
Public
Construction
Inc.
Residential
Field Training -
Public
Construction
Inc.
Residential
Field Training -
Free Lighting
Corporation
Residential
Field Training -
Magnetite
Window
Panels

Power Trip

East New
Orleans
Neighborhood
Advisory
Commission

Residential Field
Training

Residential Field
Training

Partner/Stakeholder

Residential Field
Training

Residential Field
Training

Residential Field
Training

Residential Field
Training

Community Partner

Community Partner
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58

30

60

60

30

60

15

15

15

15

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Energy efficiency
empowerment regarding
residential incentives

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Energy efficiency
empowerment regarding
residential incentives

Whole program overview
so that New Orleans East
customers are aware of
the entire program

Air Sealing Best
Practices|Attic
Insulation Best

Practices|Safety

Issues Best
Practices

Duct Sealing Best
Practices|Explaining
Program
Details|Other:
documentation/best
practices.

Programming open
to the general public
regarding the
overview of the
residential program,
focusing on the
online marketplace
and Home
Performance

Duct Sealing Best
Practices|Material
Usage

Duct Sealing Best
Practices|Material
Usage

Duct Sealing Best
Practices|Air
Sealing Best

Practices

Duct Sealing Best
Practices|Air
Sealing Best

Practices

Programming open
to the general public
regarding the
overview of the
residential program,
focusing on the
online marketplace
and Home
Performance

Programming open
to the general public
regarding the
overview of the
residential and
commercial
programs, focusing
on the online
marketplace and
Home Performance
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4/13/2021

4/14/2021

4/14/2021

4/14/2021

4/14/2021

4/14/2021

4/14/2021

4/15/2021

4/15/2021

4/15/2021

4/16/2021

4/16/2021

Energy Future
- Energy and
You

Customer

training --

Jonathan
Ferrara

Trade Ally
individual
training -- NAC
Smart
Technologies

Ritz-Carlton
Site Meeting

Latter and
Blum

Residential
Field Training -
Fontenot
Insulation
Residential
Field Training -
J&R AC &
Heating
Residential
Field Training -
Free Lighting
Corporation
Residential
Field Training -
J&R AC &
Heating
Residential
Field Training -
Louisiana
Home
Performance
Residential
Field Training -
Free Lighting
Corporation
Residential
Field Training -
Free Lighting
Corporation

Community Partner

Commercial
Customer Training

Trade Ally Training

Commercial
Customer Training

Community
Qutreach

Residential Field
Training

Residential Field
Training

Residential Field
Training

Residential Field
Training

Residential Field
Training

Residential Field
Training

Residential Field
Training
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1 60
1 15
1 30
1 60
1 60
2 15
1 15
2 30
1 15
2 30
1 15
2 15

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Provide onboarding for an
existing trade ally

Program overview for
potential commercial
customer

Presentation to a monthly
broker's meeting

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Provided an
overview of large
commercial
incentives such as
prescriptive and
custom incentives,
as well as demand
response.

Provided an
overview of large
commercial
incentives such as
prescriptive and
custom incentives,
as well as demand
response.

Attic Insulation Best
Practices

Air Sealing Best
Practices

Air Sealing Best
Practices

Duct Sealing Best
Practices|Air
Sealing Best

Practices

Attic Insulation Best
Practices

Duct Sealing Best
Practices|Air
Sealing Best

Practices

Attic Insulation Best
Practices
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4/16/2021

4/19/2021

4/19/2021

4/20/2021

4/20/2021

4/26/2021

4/27/2021

4/27/2021

4/27/2021

4/27/2021

4/27/2021

Residential
Field Training -
Louisiana
Home
Performance

Customer
training --
Habana Nola

Trade Ally

Training --

OnPeak for
Vinache Hotel

Edgewood
Park
Neighborhood
Association

Carrollton
Neighborhood
Leaders

Residential
Field Training -
Home Energy
Savers

Restaurant
Incentive
Webinar

Customer
training -- Cafe
Dauphine

Residential
Field Training -
Free Lighting
Corporation
Residential
Field Training -
Louisiana
Home
Performance
Residential
Field Training -
Rebirth Energy
Solution

Residential Field
Training

Commercial
Customer Training

Trade Ally Training

Residential Field
Training

Neighborhood
Association

Residential Field
Training

Commercial
Customer Training

Commercial
Customer Training

Residential Field
Training

Residential Field
Training

Residential Field
Training

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11

18

58

15

30

45

15

20

30

45

30

30

30

15

A technical training with
trade ally staff while
performing services

Program overview for
potential commercial
customer

Provide onboarding for an

existing trade ally

Residential incentive
program overview

Residential incentive
program overview

Residential incentive
program overview

Program overview
directed to owners of
restaurants

Program overview for
potential commercial
customer

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Duct Sealing Best
Practices

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Online presentation
regarding the entire
program, with a
focus on residential
offerings

Online presentation
regarding the entire
program, with a
focus on residential
offerings

Online presentation
regarding the entire
program, with a
focus on residential
offerings

Provided an
overview of
incentives focusing
on refrigeration,
HVAC, lighting, and
commercial kitchen
equipment

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Duct Sealing Best
Practices|Air
Sealing Best

Practices

Duct Sealing Best
Practices|Air
Sealing Best

Practices

Safety Issues Best
Practices
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4/28/2021

4/28/2021

4/29/2021

4/30/2021

4/30/2021

5/1/2021

5/3/2021

5/4/2021

5/4/2021

5/5/2021

Meeting

Residential

Louisiana
Home

Customer

Loa

Trade ally
individual
training --
Johnson
Controls

Trade ally
individual
training --

Hardin
Playground
Community

Resource Fair

Residential
Field Training -
Louisiana
Home
Performance

Customer
training -- Pike
from Felipe's

Residential
Field Training -
Magnetite
Window
Panels

Jane Place
Renter's Rights
Assembly

Central Circle

Field Training -

Performance

training -- Poke

Achary Electric

Community Partner

Residential Field
Training

Commercial
Customer Training

C&l Trade
Allies/Contractors

C&l Trade
Allies/Contractors

Tabling Event

Residential Field
Training

Customer Training

Residential Field
Training

Residential Training
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14

300

Residential incentive
program overview to an
15 organization in Central
City regarding resources
in the neighborhood

A technical training with
30 trade ally staff while
performing services

Program overview for

30 potential commercial
customer
30 Provide onboarding for an

existing trade ally

Provide onboarding for an
30 -~
existing trade ally

Tabling at a community
60
event

A technical training with
15 trade ally staff while
performing services

Program overview for
30 potential commercial
customer

A technical training with
30 trade ally staff while
performing services

60 Residential incentive
program overview

Online presentation
regarding the entire
program, with a
focus on residential
offerings

Duct Sealing Best
Practices|Material
Usage|Safety
Issues Best
Practices

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Community
outreach event
explaining
residential and
commercial
offerings

Air Sealing Best
Practices

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Air Sealing Best
Practices

Online presentation
regarding the entire
program, with a
focus on residential
offerings
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5/5/2021

5/6/2021

5/10/2021

5/10/2021

5/11/2021

5/11/2021

5/13/2021

5/14/2021

5/18/2021

Residential
Field Training -
Duct Pro

Residential
Field Training -
Duct Pro

Trade ally
individual
training -- Nola
Engineering

Customer
training -- City
Park

Compressed
Air Training

Power Trip

Residential
Field Training -
Fontenot
Insulation
Residential
Field Training -
Louisiana
Home
Performance

Residential
Trade Ally
Training -
Upselling Non-
Program
Services

Residential Field
Training

Residential Field
Training

Trade Ally Training

Customer Training

Trade Ally Training

Residential Training

Residential Field
Training

Residential Field
Training

Residential Trade
Allies
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19

60

30

30

30

60

60

15

30

120

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Provide onboarding for an
existing trade ally

Provide customer training
pertaining to LED lighting

Provide technical training
to existing trade allies
working with industrial

facilities

Residential incentive
program overview

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

A formal technical training
for trade ally staff

AC Tune-Up Best
Practices|Safety
Issues Best
Practices|Explaining
Program
Details|Submitting
Rebate Forms

AC Tune-Up Best
Practices|Explaining
Program
Details|Trade Ally
Communication
Requirements

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Discuss lighting
incentives for
athletic fields, as
well as the Summer
Bonus
Staff provided
training on
correcting
inefficiencies in
compressed air
systems at industrial
facilities

Online presentation
regarding the entire
program, with a
focus on residential
offerings

Attic Insulation Best
Practices

Duct Sealing Best
Practices

Topics discussed;
Methods to present
sales to the
customer and
multiple options for
companies to
consider in growing
their businesses
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5/19/2021

5/19/2021

5/20/2021

5/20/2021

5/20/2021

5/21/2021

5/24/2021

5/25/2021

LA Green
Corps Training

Lake Carmel
Subdivision

LA Green
Corps Training

Potential trade
ally -- Laponica

Q2 Residential
Trade Ally
Advisory
Group

Potential trade
ally -- All Temp
Refrigeration

Trade Ally
Training --
OnPeak for
Vinache Hotel,
part 11

Customer
training --
Doerr Furniture

Workforce Partner

Residential Training

Workforce Partner

Trade Ally Training

Residential Trade
Ally Advisory Group

Trade Ally Training

Trade Ally Training

Customer Training

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11

28

480

60

480

30

120

30

60

45

Energy efficiency
education/instruction

Residential incentive
program overview

Energy efficiency
education/instruction

Program overview for a
potential trade ally

Program Implementation

Program overview for a
potential trade ally

Provide onboarding for an
existing trade ally

Program overview for
potential commercial
customer

Instruction on
careers in energy
efficiency,
terminology in the
field, energy
auditing and an
understanding of
the Energy Smart
program

Online presentation
regarding the entire
program, with a
focus on residential
offerings

Instruction on
careers in energy
efficiency,
terminology in the
field, energy
auditing and an
understanding of
the Energy Smart
program

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Provide updates
and have
discussions with
trade allies about
the current state of
the Energy Smart
program.

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives
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5/25/2021

5/25/2021

5/26/2021

5/26/2021

5/27/2021

5/27/2021

6/1/2021

6/2/2021

6/4/2021

6/7/2021

Potential trade
ally training --
Ice King

Residential
Field Training -
Louisiana
Home
Performance

Central Circle
Meeting

Potential Trade
Ally training
Elutions

Staff training:
Convention
Center
Sustainability
Tour

Residential
Field Training -
Louisiana
Home
Performance

Residential
Field Training -
Duct Pro

Trade Ally
Onboarding

Staff training:
Jerry Lawson
of
Environmental
Protection
Agency

Trade Ally
Training: Syam
Software

Trade Ally Training

Residential Field

Training

Community Partner

Trade Ally Training

Staff Training

Residential Field
Training

Residential Field
Training

Trade Ally Training

Staff Training

Trade Ally Training
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60

15

60

30

30

15

15

30

60

30

Program overview for a
potential trade ally

A technical training with
trade ally staff while
performing services

Residential incentive
program overview

Program overview for a
potential trade ally

Staff training on energy
reduction through a
building automation

system

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Provide onboarding for an
existing trade ally

Staff received training on
outreach strategies

Provide onboarding for an
existing trade ally

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Duct Sealing Best
Practices|Safety
Issues Best
Practices

Online presentation
regarding the entire
program, with a
focus on residential
offerings

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Staff toured the
New Orleans Ernest
N. Morial
Convention Center,
led by the
Sustainability
Director

Air Sealing Best
Practices

Trade Ally
Communication
Requirements

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Staff received
outreach strategies
from the
Environmental
Protection Agency

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program
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6/8/2021

6/8/2021

6/10/2021

6/10/2021

6/11/2021

6/15/2021

6/16/2021

6/17/2021

6/17/2021

6/17/2021

Trade Ally
Training:
Synergy
Building
Solutions

Power Trip

Trade Ally
Training: Call
CMC

Jane Place
Renter's Rights
Assembly

Trade Ally
Onboarding:
Orange
Energizing
Solutions

Lake Carmel
Subdivision

Energy Future
- Energy and
You

Partner
Training:
Legacy
Services

Customer
Training: St.
George's
Episcopal
Church

Residential
Field Training -
Duct Pro

Trade Ally Training

Residential
QOverview

Trade Ally Training

Residential
Overview

Trade Ally Training

Neighborhood
Association

Community Partner

Partner Training

Customer Training

Residential Field
Training
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34

27

30

60

30

60

180

20

15

45

60

15

Provide onboarding for an
existing trade ally

Residential incentive
program overview

Provide onboarding for an
existing trade ally

Residential incentive
program overview

Provide onboarding for an
existing trade ally

Program overview for
potential commercial
customer

Community outreach
program overview

Program overview for
program partner

Program overview for
potential commercial
customer

A technical training with
trade ally staff while
performing services

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Online presentation
regarding the entire
program, with a
focus on residential
offerings

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Online presentation
regarding the entire
program, with a
focus on residential
offerings

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Online presentation
regarding the entire
program

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

AC Tune-Up Best
Practices
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6/17/2021

6/17/2021

6/21/2021

6/22/2021

6/22/2021

6/22/2021

6/23/2021

6/24/2021

6/25/2021

6/25/2021

6/28/2021

Residential
Field Training -
Home Energy
Savers

Residential
Field Training -
J&R AC &
Heating

Staff Training:
Heat Pump
Water Heaters

Potential Trade
Ally Training:
MCA
Engineering

Potential Trade
Ally Training:
ATI Anderson

Technicians

Preservation
Resource
Center - Cost
Effective
Energy
Improvements

Customer
Training:
Westin Hotel

Customer
Training:
Legacy
Professional
Services

Staff Training:
Preparation for
RCx Training

Customer
Training: Yarda
Ramesh

Residential
Field Training -
J&R AC &
Heating

Residential Field
Training

Residential Field
Training

Staff Training

Trade Ally Training

Trade Ally Training

Community Partner

Customer Training

Customer Training

Staff Training

Customer Training

Residential Field
Training
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20

15

120

60

30

15

20

30

60

60

15

30

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Staff technical training

Program overview for a
potential trade ally

Program overview for a
potential trade ally

Bridge the gap between
energy efficiency
upgrades and historic
preservations

Provide program
overview to a customer in
hospitality

Program overview for
potential commercial
customer

Staff technical training

Program overview for
potential commercial
customer

A technical training with
trade ally staff while
performing services

Duct Sealing Best
Practices

Best practices: duct
sealing, air sealing,
alc tune-up, attic
insulation,
thermostat
installation, material
usage and safety
Staff received
training on Heat
Pump Water
Heaters

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Overview of
residential program
and how historic
quality of buildings
can be maintained
through energy
efficiency

Provided a program
overview of
prescriptive and
custom incentives to
a facility director of
a hotel

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Staff received
training on how RCx
education has been
conducted for other

program
implementors

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Duct Sealing Best
Practices|AC Tune-
Up Best Practices
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6/29/2021

6/29/2021

6/30/2021

6/30/2021

7/1/2021

7/1/2021

JULY 6,2021

JULY 6,2021

JULY 6,2021

JULY 7,2021

7/8/2021

Residential
Field Training -
Louisiana
Home
Performance
Residential
Field Training -
Louisiana
Home
Performance

Customer
Training: WT
Verges
Construction

Central Circle
Meeting

Customer
Training: Josh
Herlands

Customer
Training:
Legacy
Professional
Services

Trade Ally
Training: D-
Unit
Enterprises

Residential
Field Training -
Big Star
Conservation

Rise and Shine
Electrical

Customer
Training: The
People's
Program

Customer
Training:
Winston Manor

Residential Field
Training

Residential Field

Training

Commercial
Customer Training

Commercial
Customer Training

Commercial
Customer Training

Commercial
Customer Training

Trade Ally Training

Residential Trade
Allies

Trade Ally Training

Commercial
Customer Training

Commercial
Customer Training
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30

30

60

60

30

45

60

15

60

30

30

A technical training with
trade ally staff while
performing services

A technical training with
trade ally staff while
performing services

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Provide onboarding for a
new trade ally

Provide program
overview for an existing
trade ally

Provide onboarding for a
new trade ally

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Attic Insulation Best
Practices|Trade Ally
Communication
Requirements

Attic Insulation Best
Practices

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed large
commercial
incentives, both
prescriptive and
custom

Reviewed large
commercial
incentives, both
prescriptive and
custom

Reviewed large
commercial
incentives, both
prescriptive and
custom

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed large
commercial
incentives, both
prescriptive and
custom

Reviewed large
commercial
incentives, both
prescriptive and
custom
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JULY 13,2021

7/14/2021

7/15/2021

7/15/2021

7/15/2021

JULY 16,2021

JULY 19,2021

7/21/2021

7/23/2021

Trade Ally
Training: D-
Unit
Enterprises

Residential
Field Training -
Louisiana
Home
Performance

Residential
Field Training -
Louisiana
Home
Performance

Commercial
Customer
Training:

Thrive Nola

Commercial
Customer
Training:
Nolavore

Trade Ally
Training --
Gasket Guy

Commercial
Customer
Training:
NOBA Church

Commercial
Customer
Training:
Thrive Nola
webinar

Residential
Field Training -
The Neck Step

Trade Ally Training

Residential Trade
Allies

Residential Trade
Allies

Commercial
Customer Training

Commercial
Customer Training

Trade Ally Training

Commercial
Customer Training

Commercial
Customer Training

Residential Trade
Allies
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1 30
1 15
2 30
1 30
1 30
1 60
1 30
7 30
2 15

Trade Ally preparation for
submitting projects

Provide program
overview for an existing
trade ally

A technical training with
trade ally staff

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Provide onboarding for a
new trade ally

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

A technical training with
trade ally staff

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Topics: Air Sealing
Best Practices

Reviewed large
commercial
incentives, both
prescriptive and
custom

Reviewed large
commercial
incentives, both
prescriptive and
custom

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed large
commercial
incentives, both
prescriptive and
custom

Program overview
with various church
representatives and

small business
representatives of
incentives available
through the online
store, HVAC and
LED lighting
upgrades.

Topics: Attic
Insulation Best
Practices
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7/24/2021

7/26/2021

7/26/2021

7/27/2021

7/28/2021

7/30/2021

7/30/2021

7/30/2021

Residential
Field Training
- The Neck
Step

Customer
Training:
RickRack

Trade Ally
Training --
Bayou Home
Performance

Trade Ally
Training --
Harris Energy
Solutions
Instruction

Trade Ally --

Gasket Guy

and Orange
Energizing
Solutions

Commercial
Trade Ally
Training:
Gilda's
Preschool

Commercial
Trade Ally
Training: Christ
Church

Trade Ally
Training:
Orange
Energizing
Solutions

Residential Trade
Allies

Commercial
Customer Training

Trade Ally Training

Trade Ally Training

Trade Ally Training

Commercial

Customer Training

Commercial

Customer Training

Trade Ally Training
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18

15

30

60

90

45

60

30

60

A technical training with
trade ally staff

Program overview with a
small commercial
customer

Trade Ally preparation for
submitting projects

Webinar provide by Harris
Energy Solutions

Provide onboarding for a
new trade ally

Program overview of
commercial incentives

Program overview of
commercial incentives

Provide onboarding for a
new trade ally

Topics: Attic
Insulation Best
Practices

Focus on HVAC
incentives, with
particular focus on
HVAC tune-up

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Advanced principles

of energy efficiency

in new construction
such as building
envelope, whole

building

performance and
energy models.

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Program overview
with a Preschool
representative of

incentives available
through the online
store, HVAC and

LED lighting
upgrades.

Program overview
with a church
representative of
incentives available
through the online
store, HVAC and
LED lighting
upgrades.

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program
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7/30/2021

8/4/2021

8/9/2021

8/12/2021

8/12/2021

8/23/2021

8/24/2021

8/26/2021

8/30/2021

Potential Trade
Ally Training:
Kana LED

Trade Ally
individual
training: Bayou
Home
Performance

Residential
Field Training:
Big Star
Conservation

Commercial
Training:
Firefighter's
Pension Board

Trade Ally
Training --
MGT Films

Potential Trade
Ally Training --
Mathes Briere

Retail
Employee
Training --

Walmart Chef
Menteur

Trade Ally

Training -

Jonathan
Coates

Retail
Employee
Training --

Home Depot
385

Trade Ally Training

Trade Ally Training

Residential Trade
Allies

Commercial
Customer Training

Trade Ally Training

Trade Ally Training

Retail Employee
Training

Trade Ally Training

Retail Employee
Training
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1 60
2 90
2 30
1 45
1 30
1 30
1 15
1 30
1 15

Provide onboarding for a
new trade ally

Provide onboarding for a
new trade ally

A technical training with
trade ally staff

New Construction
overview

Provide onboarding for a
new trade ally

Program overview for a
potential trade ally

Qutreach overview
training with retail staff
and customers

Program overview for a
new trade ally

Qutreach overview
training with retail staff
and customers

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Topics: Air Sealing
Best Practices

Discussion about a
new publicly-funded
new construction
opportunity

Reviewed
prescriptive
incentives, the
process for
submitting
applications and
effective
communication
about the program

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Overview of
changes to pricing
and product
selection

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Overview of
changes to pricing
and product
selection
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8/31/2021

9/7/2021

9/7/2021

9/16/2021

9/17/2021

9/20/2021

9/22/2021

9/23/2021

9/28/2021

9/28/2021

Customer
Training: Link
Restaurant

Customer
Training: OC
Haley

Trade Ally
Training -
Pelican Electric
part Il

Trade Ally
Training --
WKA Electric

Commercial
Training:
Mossy Motors

Commercial
Training:
Liquor Store
Depot

Customer
Training:
Rubenstein's

Customer
Training: Link
Restaurant

Customer
Training:
AltaMax
Storage

Trade Ally
Training:
Gasket Guy

Commercial
Customer Training

Commercial
Customer Training

Trade Ally Training

Trade Ally Training

Commercial
Customer Training

Commercial
Customer Training

Commercial
Customer Training

Commercial
Customer Training

Commercial
Customer Training

Trade Ally Training
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60

30

30

30

30

30

60

30

30

60

Commercial program
overview with a focus on
lighting

Commerical program
overview

Program overview for a
new trade ally

Program overview for a
new trade ally

Program overview for a
customer who has
participated in the past

Online Store participation

Program overview of
lighting, new construction
and the process for
submitting applications

Program overview

Program overview for
commercial incentives

Overview of refrigeration
incentives

Lighting opportunity
including track
lighting and troffers
of fluorescent
lighting

Program overview
of small business
incentives with a
focus on lighting

and air conditioning

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Program overview
with a focus on
HVAC tune-up,

lighting controls and
smart thermostats

Review of the online
store as well as
incentives for
replacing F96 T12
bulbs

Main focus on the
potential for new
construction
projects and the
need to be included
in design phase

Fill out a calculator
to prep customer for
application
submission for a
lighting project

Focus on Hurricane
Ida Recovery Fund;
reviewed available
incentives and
application
requirements

Discussion of
refrigeration
incentives and the
Small Business
Direct Install
program
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9/28/2021

9/30/2021

10/1/2021

10/1/2021

10/1/2021

10/4/2021

10/4/2021

10/5/2021

10/5/2021

Trade Ally
Training:
Powers HVAC

Potential Trade
Ally Training --
Burton

Customer
Training: LH
Hayward &

Company

Trade Ally
Training:
Pelican Electric
part Il

Trade Ally
Training: Ice
King

Customer
Training: Tesla
Service Center

Residential
Field Training:
Louisiana
Home
Performance

Customer
Training: Paul
Piazza

Customer
Training: JM
Smucker
Company

Trade Ally Training

Trade Ally Training

Commercial
Customer Training

Trade Ally Training

Trade Ally Training

Commercial
Customer Training

Residential Trade
Allies

Commercial
Customer Training

Commercial
Customer Training
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30

30

60

60

60

45

15

45

60

Program overview for a
new trade ally

Program overview for a
potential trade ally

Program overview

Lighting incentive
overview

HVAC incentive overview

Program overview of
commercial incentives

A technical training with
trade ally staff

Program overview of
commercial incentives

Program overview of
commercial incentives

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Overview of
commercial
incentives, bonus,
timeline of review
and payment

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Review of
prescriptive and
custom incentives
as well as the online
store and
application
submission process

Topics: Air Sealing
Best Practices

Review of
prescriptive and
custom incentives
as well as the online
store and
application
submission process

Focus on Hurricane
Ida Recovery Fund;
reviewed available
incentives and
application
requirements
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10/6/2021

10/6/2021

10/8/2021

10/8/2021

10/12/2021

10/12/2021

10/12/2021

10/12/2021

10/14/2021

Customer
Training: New
Orleans
Habitat for
Humanity

Customer
Customer
Training: Red
Rooster

Trade Ally
Training:
Bayou Home
Performance

Trade Ally
Training: MGT
Films

Customer
Training:
USDA-ARS

Customer
Training: Carol
Condominiums

Customer
Training:
Sacred Heart

C&I Training:
Q4 Trade Ally
Advisory
Group

Customer
Training :
Soule Cafe

Commercial
Customer Training

Commercial
Customer Training

Trade Ally Training

Trade Ally Training

Commercial
Customer Training

Commercial
Customer Training

Commercial
Customer Training

Trade Ally Training

Commercial
Customer Training
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20

60

30

30

30

45

45

45

45

30

Program overview of
commercial incentives

Program overview for
potential commercial
customer

Review of end of the year
bonus

Review of end of the year
bonus

Program overview of
commercial incentives

Program overview of
commercial incentives

Program overview of
commercial incentives

Trade Ally Quarterly
meeting reviewing end of
year bonus and program

announcements

Program overview of
commercial incentives

Review of
prescriptive and
custom incentives
as well as the online
store and
application
submission process

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Trade ally review of
bonus structure on
applicable
incentives to
contractor work in
Q4
Trade ally review of
bonus structure on
applicable
incentives to
contractor work in
Q4
Review of
prescriptive and
custom incentives
as well as the online
store and
application
submission process

Review of
prescriptive and
custom incentives
as well as the online
store and
application
submission process

Review of
prescriptive and
custom incentives
as well as the online
store and
application
submission process

Ensure that trade
allies are aware of
all Q4
incentives/bonuses
and provide an
opportunity for
feedback and
discussion

Review of
prescriptive and
custom incentives
as well as the online
store and
application
submission process
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10/19/2021

10/19/2021

10/21/2021

10/28/2021

10/28/2021

11/1/2021

11/8/2021

C&l Technical
Training via
Harris Energy
Solutions:
Retro-
commissioning

C&Il Technical
Training via
Harris Energy
Solutions:
Introduction to
Energy Audits

Customer
Training: Hotel
Monteleone

Customer
Training:
Avenue Plaza
Hotel

Customer
Training: New
Orleans Lawn
& Tennis Club

Trade Ally
Training:
Concordia
Architects

Potential Trade
Ally Training:
Dynamic
Construction

Trade Ally Training

Trade Ally Training

Commercial
Customer Training

Commercial
Customer Training

Commercial
Customer Training

Trade Ally Training

Trade Ally Training
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120

90

45

45

60

45

15

Engineering theories and
practical approaches to
RCx

Demystify the auditing
process and provide
clarity in the engineering
theories driving
recommendations

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Program overview for a
new trade ally

Program overview for a
potential trade ally

Generation of the
Current Facility
Requirement
(CFR),detail
condition
assessment, system
functional
performance testing
and identification of
RCx measures

Explanation and
execution of utility
bill analysis,
effective collection
of field data for
engineering
recommendations,
performing energy
savings calculations
and compiling an
energy audit report

Reviewed large
business incentives
such as prescriptive

lighting and non-
lighting incentives,

as well as custom
incentives

Reviewed large
business incentives
such as prescriptive

lighting and non-
lighting incentives,

as well as custom
incentives

Reviewed large
business incentives
such as prescriptive

lighting and non-

lighting incentives,
as well as custom
incentives

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive,
with a particular
focus on new
construction

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive
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11/8/2021

11/15/2021

11/15/2021

11/15/2021

11/16/2021

11/22/2021

11/23/2021

11/23/2021

11/23/2021

Potential Trade
Ally Training:
GWJ
Construction

Customer
Training:
Trident Inn &
Suites

Customer
Training:
Oceans
Seafood

Customer
Training:
Deanie's
Seafood

Customer
Training: Royal
Castle School

Customer
Training: Royal
Castle School

Trade Ally
Training:
Louisiana
Statewide Air &
Power

Trade Ally
Training: Eagle
Eye Resources

Customer
Training: Hotel
Pelham

Trade Ally Training

Customer Training

Customer Training

Customer Training

Customer Training

Customer Training

Trade Ally Training

Trade Ally Training

Customer Training

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11

30

30

45

30

30

45

45

45

45

Program overview for a

potential trade ally

Program overview for

potential commercial
customer

Program overview for

potential commercial
customer

Program overview for

potential commercial
customer

Program overview for

potential commercial
customer

Program overview for
potential commercial
customer

Program overview for a

new trade ally

Program overview for a

new trade ally

Program overview for

potential commercial
customer

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive,
with a focus on
small businesses

Provided an
overview of new
construction
incentives and
timeline for
implementation

Reviewed large
business incentives
such as prescriptive

lighting and non-
lighting incentives,

as well as custom
incentives
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11/23/2021

11/30/2021

11/30/2021

11/30/2021

12/1/2021

12/6/2021

12/6/2021

12/6/2021

12/7/2021

Customer
Training: True
Love
Missionary
Baptist Church

Customer
Training: El
Guapo Bitters

Customer
Training:
Ricard's

Customer
Training:
Ricard's

Customer
Training: Doerr
Furniture

Residential
Field Training:
403 Pacific
Ave

Residential
Field Training:
403 Pacific
Ave

Trade ally
training:
National LED

Trade Ally
Training:
Southeast LED

Customer Training

Customer Training

Customer Training

Customer Training

Customer Training

Residential Field
Training

Residential Field
Training

Trade Ally Training

Trade Ally Training

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11

45

45

45

45

45

15

15

30

60

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Review of Income

Qualified Weatherization

Review of Income

Qualified Weatherization

Program overview for a

new trade ally

Program overview for a

new trade ally

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed large
business incentives
such as prescriptive

lighting and non-
lighting incentives,

as well as custom
incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, Kits,
lighting, and non-
lighting incentives

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Explaining program
details and trade
ally communication
requirements

Best practices in
Income Qualified
Weatherization

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive,
with a focus on
small businesses

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive,
with a focus on
small businesses
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12/8/2021

12/8/2021

12/8/2021

12/8/2021

12/9/2021

12/10/2021

12/10/2021

12/10/2021

12/15/2021

Trade Ally
Training:
Stouch
Lighting

Residential
Field Training:
1922 Robert E

Lee

Residential
Field training:

1626 Piety

Street

Trade Ally
Training: Ray
mitchell,
contractor

Customer
Training:
Nadeau
Furniture

Customer
Training:
ASHE New
Construction

Customer
Training:
Orleans Tower

Outlook
Opportunities

Customer
Training: Hotel
de la Monnaie

Trade Ally Training

Residential Field
Training

Residential Field
Training

Trade Ally Training

Customer Training

Customer Training

Customer Training

Trade Ally Training

Customer Training

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11

15

30

15

15

60

45

45

45

15

45

Program overview for a
new trade ally

Train Rebirth residential
trade ally on best
practices

Train Home Energy
Savers on best practices

Program overview for a
potential trade ally

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Program overview for
potential commercial
customer

Program overview to a
group of electrical
contractors in Urban
League network

Program overview for
potential commercial
customer

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive,
with a focus on
small businesses

Best practices: duct
sealing, air sealing
and attic insulation

Best practices: Air
Sealing

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive,
with a focus on
small businesses

Reviewed large
business incentives
such as prescriptive

lighting and non-
lighting incentives,

as well as custom
incentives

Reviewed large
business incentives
such as prescriptive

lighting and non-
lighting incentives,

as well as custom
incentives

Reviewed large
business incentives
specific to window
film

Provided an
overview of the
advantages of being
a trade ally and how
the program
benefits electrical
contractors

Reviewed large
business incentives
such as prescriptive

lighting and non-
lighting incentives,

as well as custom
incentives
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12/15/2021

12/15/2021

12/16/2021

12/17/2021

12/21/2021

12/28/2021

12/29/2021

Customer
Training:
Hank's
Supermarket

Trade Ally
Training:
SEMCO

TA Training:
Woodward
Design + Build

Trade Ally
Training: OEO
Solutions

Retail
Employee
Training --

Lowe's 2470

Potential Trade
Ally:
Temperature
Pro (Troy)

Potential Trade
Ally Training --
Calcote

Customer Training

Trade Ally Training

Trade Ally Training

Trade Ally Training

Retail Employee

Training

Trade Ally Training

Trade Ally Training

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11

1 45
1 30
1 60
2 30
1 15
1 30
1 30

Program overview for
potential commercial
customer

Program overview for a
new trade ally

Program overview for a
potential trade ally

Program overview for a
new trade ally

Outreach overview
training with retail staff
and customers

Program overview for a
potential trade ally

Program overview for a
potential trade ally

Reviewed small
business incentives
such as smart
thermostat, kits,
lighting, and non-
lighting incentives

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive,
with a focus on
small businesses

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive,
which a focus on
new construction

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive,
with a focus on
small businesses

Overview of
changes to pricing
and product
selection

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive

Provided an
overview of how
trade allies submit
projects and assist
commercial
customers to
receive incentive
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Appendix D: Marketing Collateral & Assets
Marketing Collateral

General Energy Smart Overview Brochure

uable czsh r=baves

It's time to put
your energy into
saving money.

vas ae availsbla

Visit energysmartnola.com.
Call 504-229-6868.
Email info@energysmartnola.com.

v

74 K¥ewOrlesss rogeem

7 Alew Orlesne Fromam

General Energy Smart Overview Brochure (Spanish)

Es hora de que su
energia le ayude a
ahorrar dinero.

Y
Visite energysmartnola.com.
Teléfono: 504-229-6868
Correo electrénico: info@energysmartnola.com.

Smart-

# Aliew Odlesns Frogeam
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General Energy Smart Handout

Home Performance with ENERGY STAR®

Through the Home AR oifennz you l receive & newcost Home Losrgy Aessssrrant
cr elher G osing ona s e pislon ke
e lone prforrance “

<Ml well sz i aplicad <in

Low-Flow Showarheads
<Dl el el ame .
~Herdheld ik mcrheads car ot bares azed. N
et

-
Hot Water Pipe Insulation 10 of the i

Lot o 1 st v ', ¢
Dokl
Low-Flow Bathroom Aerators s

e o mmllmlgm-:lhq‘n|.4
~Sarcslybuzs iyasace el & g it

‘arrzticn aooLt this and ot-er energy
oFerings. vist energysmartnola.com, &mai

Energ y‘smar# gEmergx

Energy Smart Step-By-Step Guide

More Opportunities to Save

Energy Smart Onllne Marketplace
terzy Nev Grlaane ¢ stomer, vou're <liglble t pro o sl\l;v;"( w©
your door. In adélit on to produst; nergy Smart Dn\wne Macketp s secuat onel oIAgvcm 6 NOre wEys 10 5
Shoo and ssart seving today at shop.anargyemartnola.cor

Service Rebates
R e e

In-Stare Lighting Discounts Contral 4/€ Tuna-Up

e an. g B T AT
Ctn(nlAlC R”ll ment « 21 Ty Nt 0 beerns o anligl sl s g e it
i
RS
syt o]

Contral 4/C Duet Sosling
L oo "

Lttt

- v el e T
oo et e sl

Home Air Sealing.
b
Purchase Rebates

ENERGY STAR Window A/C Units
Vase vallin Seaat

b

ENERGY STAR Refrigerators ENERGY STAR Water Coolers

350Nl 1 Sevade Lt 150 Me - obs

ENERGY STAR Pool Pumps ENERGY STAR Smart Thermostats
szooMal la dazats Upro i e In Bl

ENERGY STAR Hast Purp Water Hoatars

waacze VAl 1 Besati

Ensrgysmar& gEnIe@x

Residential Customer Authorization Form

Energy Smart Customer Authorization Form

Pleaze print cearly

Customer Name:

Property Address:

Telephone:

Alternata Telephone:

Emall Address:

1 ar the [] Owner or [ Ter ; sl the above described Propsrly. PLEASE NOTE: ff you are a Tenank, it is
necessary to have the Owner of the Praperty sign this authorization form.

idi

ion to Franklin Snergy Services, LLC and Enertouch, Inc. d/b/a
Energy™), en indepandent contractor of Entergy New Orleans, LLC,
to enter noted Property to perform a Home Enargy Assessment and Improvements Evaluation {the “Evaluation’).
Based upon observations made during the Evalustion. Franklin Energy msy conduct and/for install any. all er none
of the following energy-saving home improverments [hereinaller, the "Work™):

* LED light bulbs (may include decorative bulbs).

By signing this Authorization, | give perr
Franklin Energy Demand Response {“Frenki

+ Smart thermostat. « General sir sealing.

* Duct sealing {minor repairs). * Low-flow shower head. + Faucet aerators.

« Water heater pipe insulation (slectric only). Vinyl weather stripping around doors,  + Blower door test.

PASS E] FAIL D

home appointments, a carbon monoxide com L\uwol |éil 1l be per"\: med %
ent of a fa rbo 1bu 1.0

« Atticinsulation (blown-in).

Combustion Test
Carbon Monoxide Level:

Note: Befors l)e,zmmn 5 work durmg aH

Customer Consent
| understand that the specific items to be installed from the above list will be set forth in 2 Home Energy Audit and
Improvements Report {the “Report”), and | hereby authorize Franklin Energy Lo install, free of charge Lo me, the

s, as recommended in the Report. | understand L

selected energysaving home Improvemes
about the Work or the Report, | may call 868 or visit

f | have any quastions
com for mare infi i

In consiceration of Evaluation and any Work provided without charge Lo e, | sgree Lo indemnify, hold harmless,

m the Evaluaticn or the Work whether in

reloase and waive eny and ol actions o spaculative domages ar'sing
contract, tort or other legal theory, and further agree that Entergy Corporation or any of its subsidiaries, including
Entargy New Crleans, LL
punitive, consequential, incidental or speculative damages resulting from or erising fram Owner/Tenant participation
in the Evaluation or Work.

, will not be liable for losses or indi

ano Franklin Energy and its affiliat

“or more informet 21 shou: oKz exd other enevgy effciency

i Energy Smart& gEntergy

A s P

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11

Energy Smart Customer Authorization Form

| understand that the installation of attic insulation may occur up to ninety (90) business days following the date

of the assessment. To the extent applicable, the Owner/Ten clear the attic and/or areas where

installation will occur and in & manner that allows for such installation and for the contractor Lo aceass the st
sites of installation and other areas of the Property necessary for nstallation. If necessary aceess is not provided

within the specified time period, attic insulation will not be installed.

| understand that actual energy savings may differ from those estimated on the Report due to variations in
individual energy-use habits, home characteristics and any applied energy-efficient raasure. If | have been refarrad
to the Home Energy Assessment and Improvements Program vis a Social Service Agency (SSA). | understand

that information based on my participstion in this Program may be shared with SSA, and | consent to Entergy
Corporation Entergy New Orleans, LLC or Franklin Energy disclosing such information Lo the S3A. As 2 partic

herme

in the Drogram, | conzent to the disclosure; of pertinent custemer infermation, type of cocling system
gram to Entergy New Orleans, LLC; Frankiin
vendors &5 applicable.

and other infarmation necessary to implement and menitor the P

Energys and their agents, and measurement and

I have reviewad the income guidelinas and, to the best of my knowledge, | reprasent that my total household
incorne is at or below the qualifying incorme levels based on the number of income-earning residents living in this
hore. | understand this information is being used anly to verify elighility for the Program and neither Entergy New
Orleans. LLC. nor Franklin Energy wil| recerd or store the income information contained therein.

Authorized Signature:

Date:

<o 504229-8888.

Ol P

- .u"um.,.m X

Energy §_mart& gEn tergy.
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Rebate Forms

A/C Tune-Up Rebate Form

A/C Solutions: A/C Tune-Up Rebate Form A/C Solutions: A/C Tune-Up Rebate Form

Available for Entergy New Orleans Customers Available for Entergy New Orleans Customers

out completeiy. Allinjormation is required!,
Name:

ustomer
tccoumt Holder on Reca MeterNumber:

A/C Solutions: A/C Tune-Up Rebate Form

How didyou hoar sbout 01 8ill nier: [ Coseto Ocsr Canvassng 01 Email O Event [0 Frisnck/Famity [ Mader

Customar Address: Citn State 71 Energy Smart?
= Sou il Meda D Callog Campaign 0 Uty e her
s T P O Searchengine. O 5 0 Caling Campaign O Uty Websita. 8 Othe
Typo of Residence: O Single Farvly O Maltifarty (5 or meaunitz) [ Other PRy e— T e |
D Own [ Ront (RLEASK NG §f youront 1L necossary b Savytie e of e pragntysign his o) T VY Y — 0 thervcss wcpasiry sosa o Terms and Conditions
Choose one: 1D Send rebete check 1o me. A Viar w5 baan rpeziad, O] 5 i -ar s sdear o s o
O borc et pament bt otk toth e Rebate Offer Customer Satifaction Surver:
gt orcvided g Ret ol doys of service.
ro e Comberried w1 e bror e ol Must submit ane rebate sppication form oer unt. Service rust be- s
3 perdormed between January 1. 2021 snd December 31, 2621 Work the progrem.
" . = = B T l o P S o st e camplelad by aparipaling trede sk Applicun munt
3 - : b (nr razmen it e rer ha i - s Eiehe -
The Energy Smart for o This sarva b v v i assure thet oll the
compleled by a prticipatig trade sl it s oo b S e | Fibidmys W rebtasie et oy ot
ServeeDate ____. s s oo s caes 524 Elmwosd Park e Sute 14
7 . ol Veadios [ e P P Participation Requirements: New Oriesrs, LA 70123
meeauEeibsnt amast It Row Wneite ope Wesaio i pace Fadura to provicle any of the requrred infor: o will prevent
Costf Rebate ‘System Performance ‘Betrigerant Charge Lewel N e | ene el o processing of your spokcati Phone 504219-6888
e 5 e AL A oo o GraEs b the date Emall
ans o Cork »»“ seneca OTXE O7hadrits | erscos i i o s ek reqerements and rebate levels are subject o change or cancullation
5 s [ W ——] “without nctice and are subject to avalable program funds.
PrimarySystem Elle o = t st s g i o
festasrart | con . avarte - tesal i forfodure of he robete. Plaase slow up Lo 4-8 weeks from
the dte ll required formaticn  receied to precsss your redate
Testin =
€ | asworlen ) (P Sealirg Cont Inspection:
s cond
e :
Secondary System From s e—— = = T Hl o proposed nd comeleted proects, Thisinspection it be schedulee
: svort < shwperam s i the spp
’ Gaz Hosta
P | 0071 Qo st Otbrd frov
P Entetgy New Orlaars LLC. o thet parets, subsdres. empiopess.

o

e SR et I . ok

participating trace aly

Sarvice Oate
reury Srean casordny Sytar
ey T —]
L Oster Teade Ally's Name:
O o Furece e poees
——— Dot laspely % Maling Addross = |
. iy =
Hosting ffconeys H U st e £ AF 06 st Nedo s Sgiive

Gooling EHficiencys

acordn  Sppter

R ——

Zer ~crairforr o sk s s ctbar sneg efciensy
martnola.com.

i b sk omor 31 504219-6868 Cnergy§_mart¢ Q

e | sl +®
- !mu;mwv-h:m.?‘s Sownvonst. EnergySmart ™ Entergy,

ey
Fa RN

Energ, Ks_gn_? eEhtergy

Central A/C Rebate Form

A/C Solutions: A/C Solutions:

HVAC System Replacement Rebate Form HVAC System Replacement Rebate Form

Avallable for Entergy New Orleans Customers Avallable for Entergy New Orleans Customers

Please il out completely. 4ll information s required.

Qualified Equipment and Rebate Amounts

[T Dyt v [
[IP—— can St _
Phchoeser s Addiion Eficiency Lovel
idiemmti ol can st ,
PN DRty AN ) Ko [ | e | e [ somie |
M i youhasrabaut T184 Inost. C10crto Door Camvasaig [ Emat 0 fvest [IFriandEamly Clnater [ Serch éngine
the propam? iSockl Meda O Celiog Comargn T UNiky Websbo DOtar
Emcency Level
Equipment Information:
Rebsta Amoust r—— [Er— 1350 per Syem
New Purchased Systen lformation I [ st | e | p—— |
Now Syetem: I Cantrst A Candtiznar Naw Systam Capacty frés
1 e Source Host Pup Coolng fciency ST, &an o SEER18 & HSPFrpo SEER-1b & HSPF-am0
Parp IR
e (S N v | e | |
conmatatedmaton 01Yes

Concansar Madeh

Terms and Conditions

Choose One: 1 Reslaced Faded Unit Coil Medk
3 Replaced Workiag but Ineficieat Unt e Hardior Modkl Rebate Offer: Lisbity:
a h e Jaidaias, rmoleyees,
e TR it SRl 2né s e Mg e parformanca of the
e e lreee ., T
= be completed pplic o s o aeiicns o e prticipmig
E—— N e L e e e iy o e trade ot
Westing Systern Befare the Replacerert = 1 Goch [ st Purp 0 Gus ) lectrnc Rovsterce 0 Othoriiu Sy
irg S placermert, Oteat Pump ©Gus Ol Slectrc Aesiterce 1 Other 8 i
Participation Requirements: :
Ficd et St oo Wrilon 8ot aurver
Requued Document Checklist: o The dated o the prograrm.
ervice bted on the rebete progr prccedure, requirererts e
-0 ‘simeice S COMPLETED Erergy Smart Rebete Form Tebatelovel >
e sudject o avsiable program seralon AL Epergy
Intstlbon Dutar HVAC Pobste Amount 3 Tocsion or mestur ety ma rcu in ototarecl he ret 24 Brnaced Purk BNA.Slle 4p
e . - " . ¢ Rindresa B NewOrkens LA 70133308
. ol et R . . 4 sy recsived to pracess your rebate. Phore s04229-6868
¥ Inspection: Enai residentislappa@energysmartnsia.com
Custemer Signature 1o conduct
Tha

o
@it tha agpicant

“ot mete ferrt ca sout th e ctber energy elcienty
g ot enargyamartnis.com,
o] u-o—mmn.m ol soun9 4048

sl b s cthr ey o
gt

Encrgy_gm_ért__? 9E'ntmgy
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Duct Efficiency Improvement Rebate Form

Duct Efficiency Improvement Rebate Form

Available for Entergy New Orleans Customers

out completeiy. Allinjormation 1s required,

O | participatad in Home Perfarmance with ENERGY STARS.

O 1 porticipated in MeltFenily Seiuticns.

Customer Name:
R

. Meter Number:
Customar Addrass: City: Stata: 2.
Customer Address; Customer Phone Number:

Type of Residence: O single Fanily O Multfenl (5 or more units) [ Othe

D Oun 0] Rent neast HOLe: f yousent & 3 necessny b fcvethe e of e prony sign

O send redate checkta me
o of

rebate in th fs te the trade ally specfied in the document
and receg value of thiz smocnt throug) e
Signature: Date:
Relationdhp
Codling Capacky. Tastin Tastin Tost.Out Raduction Total Duct Duct Sealing
Clone) (cFMan) (% orlese) (crvas) (cFMas) Sealing Cost Rebte
Primary System.
[ Secondury System
i Seding
e e st

- ans cost it leacege 15 utids teting
4 2358 rerws o

o ans ¢
e 1 B

Trade Ally's Name:
i pnt
Malling Addross:
citp State: zp
Heatig Effclency 11571 11 s i T
Brinr Sysen aconsa
Persan

Caoling Efficioncy:

“er alalbibt he g

Contact Person Phons

2 sbous s end otber snergy elfciency
rogmtossean, | e
martnoln.com r 22 504235 *

ew e S EnergySmart Entergy,

oy N ickn oy

Duct Efficiency Improvement Rebate Form

Available for Entergy New Orleans Customers

How did you haar sbout 0 2illlnsert [ Doorte-Desr Camvassng 0 Emsil O Evant O Friends/Famity 0 Maier
Energy Smart?

O searchEngine O Social Mecia O Calling Campaign [ Uity Weasite 0 Sther

Terms and Conditions

Customer Satisfaction Survey:
applization must be subnitzed within 25 dleys of service ¢ ¥ ol
Must subrit ane rehate application form par unt. Sarvics must be survey or quastio ice fedback on my
performed betwesn January, 202 and Dec 31,2021 Work mustbe  the progrem
completed 5y s prtcipaingtrade sy Apalcant must be<n Entergy
News Grlaare, LLC It af tha signed! application and sl
cstomer o aseure that a1 requirements for the rebate are mat.
Energy Smart
Participation Requiremants: 524 Finacd Dark el Suta 1
Failure to provicle any of the recuived informetion will prevent New Orieans, LA 70123
processing of your epalication The dlated ssles receipt must match
tha date of service listecl n the rebate program procaduras, Bhons: 504-229-6868
requirements and rebate levls are subject to change or cancellation  Email residentialappag@energysmartnola.com

witheut netice snd sre susject to ava lsble progrem funds.
Misrep: ation locaticn cx measure sl bity may
resalt i forfeture of the rebete, Please allow up to 4-6 weeks from
the date sll squirec aformation s raceived ke process your rebete.

atal

ceatation of

Inspection:

the rghtta co
of proposed and complate prcjcts, Thisinspaction il
ith the zpplizzat

a zchechuloc

Liability:
Entergy New Orleans, LLC. or their parents, sudsiciarizs, employess,
flates snd agents sssure 20 responsibilcy for the perlemmarce
ot h quiament or squipment warranty, the quality of the work,
I8d0r anc o materie’s susplied. andor the acts or omissions of the
psmupcl ing trae ally

EnergySma:tQ gEhtergy

Nl icen o

e
- DS

Homiries 15 o

e

HPWES and MF Attic Insulation and Air Infiltration Reeducation Rebate Form

Attic Insulation and Air Infiltration Reduction Rebate Form
Available for Entergy New Orleans Customers

Diease fil out completeiy. Al information s required.

Choose one: 7 I participateclin Home Performance with ENERGY STARY

71 participated!in the Mutfamily Salations

(ceount Holder on Recerel) Meter

Customer Address: City: St ZIp:

Customer Phone Number:

its) 7] Other. —

1 Single Family [ Malkifamily i5 or mors

1 Own L Rant (6 TASTNGTE: B gos e R aseasscsy to hova tha aass of the peonecty sgn his o]

How s the residence primarily heated and cooled?
Hoating: | Eloctric Resistenca Hastad (Furnace. Basaboard, ate) _| Heat Pum System iair Source, Mini-Splt, stc] L Gas Heatad

Cooling: ] 4ir Condtioned {Cantral or Boom A/CH [ No i Condlitionirg i F the HVAC System:

Choosa one:

L Sand reksta chosk ta ma. Ol atfach supies of datsd e for (s g instesiltion e el cost.

L nt et to the trade ally specifiad in this cocurent and recegrize
that | 2as this smount E d

Signature: Date:

[ Nerbwroiforien 0> D2 O
Ol Oigoes
Strting CPMso |m.||wmdcmm| P30 Reduchon

StrtngRialm o i

i
i
:

kpent | poownl ““- »w"“
enwh | g 5 REBATE par CFM30 Roduction ar -ssiing e ol
N | S e | Blectric S o
A A Sivepriad Furnaca N A/C)
| cwopercene | awoighs

Service Date: e
v 8 R AR

Tor more iforrieron shou:
ergysmartol
mlmm or zall 5042296868,

e Obicaiaig oy

mrgx%’saeﬁ? ey

cenpee e
oy Haw O st A

e,
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Attic Insulation and Air Infiltration Reduction Rebate Form

Available for Entergy New Orleans Customers

rade ally,confrm | perfor or o ¥ Consultent bas condacted) p
fing to 8P, HERS tancard: i ¥ after any work vas
Mv.;la.d T mastirud th relt of the aove Lt with thi ebate o for aualy assunice purboset

By dgring bl

Trade Ally's Company Name:
Trada Ally ad
city: state: ;.
Trade Ally's Signature: Date:
Primary Contact:

Email Contact Person Phane:

How didyouhaarsbout 1 Bil Inssrt [ Doar toDoor Canvassing ) Email ] Fvent ] Frisnds/Family [ Maler

the progreet
L4 ] Sadreh Engine

cislMeda [ Cellng Campaign [~ Uity Website | Other

Terms and Conditions

Rabata Offar: Lisbility:
Rebste 3plication must be zubmitted with 2 25 iz of servica, Entorgy Now Orlosns, LC o theie prents,subsidiaria, smployess
form par unit. Sarvice must ba afflistas x the

Cocember 31. 2021 Werk must aqmnmor.utb:nprrmt warranty, the quality of the work,labes and
o ally. Applicent must bo an Entergy e matarials sapplisd, = zsion o tha %
It of the trada all.

customer to sazure trat al raquirements Fer tha rebate sre met.

N ! Customar Satisfaction Survay:
Participation Requiremanta: 1 undlrztand that | may be contactedl by Entargy Smart tc comalota a
Failura to provicla any of the requivad information wil pravent b i

5 of your apalication. Tha dated imoica must match thadate g prcgram

1 the rebata program proced. remerts and

bject to change or cancelltion

Send signed spplication snd all required documents L

cure algiitty may rocul
Please Sl v to 4 works From
received ko procecs your sabate 2
Inspection Enal residentialspps@energysmartnola.com
13 te conduct
L

wcod Park Blvd. Sute 140
New Glean. LA 10255508

ath the appleant.

Zeor mors informten sheur iz 2ad ebhar snergy effciency

inola.com,
gramarinola.com cr -3l 504229-6848

Eﬂéfgximf,.t? © bitery



IQW Attic Insulation and Air Infiltration Reeducation Rebate Form

Income Qualified Weatherization

Attic Insulation and Air Infiltration Reduction Rebate Form

Disase fil out comp!

. lame:
{acount Holde-

on Racord) Account Number: Matar Numbar:
Customer Address: i Stato: _ o
Customar Email Address: Customer Phone Numbar:
Type of Residence: | Smgie Family [ Multfarmily (5 o mere unts) [ Other -

1 Own | Rent (preast note: e e e of he ety sign s forn)
How is the residence primarily heated and cooled:
Meating: | Electric Resistance Heated (Fumace. Baseboarc. etc) | Hast Pump System (Air Scurce, Mini-Split, et} [ Gas Heated

Cooling: | 4+ Condilioned (Centsler Reom 4/C) L Ne i Cencilioning  Approximate Age of the HVAC Systemi
Choose one: [~ Senc sk to me. Mnase atiach sop the work
[~ Vauthorizs diract payment of the rebata in tha amount of §__ ta the tracke alyy specified in this documant ard racognire
that | hava raceived the squivalant valus of this amount through sarvices arovidsd
Custormer Date:

22 I

Available for Entergy New Orleans Customers.

leteiy. Allinformation s requirect

Tt i S rg Cont NurseroiSories 00 Oz O

Strtng Rm 56 e

bore

ieingiceore)

Starting CFM50

‘S REBATE per Sq. B ler etirg uel y | Finalls 4 CFMs0 | CPMso Reduction®

Staring Rvalue

ElectricStipor

GarHaated
Furmace

HeatPemp.

scsspe Su

RsleRs

setiparsaf

ebece Aot

X
X trnpatyl

Service Date:

e e

i out completely. 4il information is raquired.

emd cthr anecyoFclency

hnlnm:v <all 504225-6868.

Eﬂffgnim.fﬁ

ypog = dor somt

O A

Income Qualified

Weatherization

Attic Insulation and Air Infiltration Reduction Rebate Form

By signing belaw.

Available for Entergy New Orleans Customers

trade slly, confirm| performed for have corfirmedthat a partic oeting

nergy Consultent hss concucted) passing Combustion

Safety Tests sccording to 2P/, HERS or

cemoleted. | mustinclude the results of

onelly stancards whe
sove tests with this rebate form for cusit

. oetore deginning any work end fter any work was
urance purposes.

Trade Ally's Company
o Ally's Mailing Add
City: State:s zp
Trade Ally's Signature: Date:
imary Contact;
Contact Person Email: Contact Parson Phone:
Howdid youhearabout [~ Bill Insert [ Decrte-eer Comvassing [ Emal | Event | FriendsiFamily [ Maler

the program?
Lecs L SasrchEngine | Secial Madia

Terms and Conditions

Robats Offer:
Resata application muct be.
Muzt zubrmit ame rebate apy

ubmitted vithin 45 c
nform oar unit

of servica
rrice must be
. Work must

ion Requirements:
ks e ey o ez ierwation il preven

precessing of yourspolication. Tha dated nveica muat match tha dece
of service Lsted en the rebste progs emerts and
rebate levels are subjoct Lo change or can
are subject Lo ava
loestion o measure eligioil by
Please sllew up te 4-5 meeks from
received te process your rebate.

etalcn without notios nd
1 of installatien
he rebate.

@ date ull requred infarmation is

Inspction:
Bragram reservas tha right tc conduct pravinspection or post inspection
of oropesed ‘pletac projects. This i i )

with the applicant.

s e armgy o iy
energysmartn
rgramartnol

s S04229-6848

IQW Duct Efficiency Improvement Rebate Form

Income Qualified Weatherization

Duct Efficiency Improvement Rebate Form

Available for Entergy New Orleans Customers.

Customer Name:
Record. : :
Customer Address: Stat 2p:
Customer dd Customer Phana Number.
Type of Residence: Single Farly | Multfsmly (5 or mars wnits) | Other
7 Guwn [ Rent (PLEASE MOTE: §f you et 5 isceseany o e Ui v e oty sign G forn)
Choose ane: _ Send redste checkto me
™ | authors of the rebate in o thotradealy spocid n this documert
and recognize that h i alus of this zmourt
Signature: 3

Ralationship to

2 . fing instaliation and.

Reduction.
(CRMas)

Total Duet.

Cooling Capacity
(Tons) Sealing Cost

Duct Saaling.
Rebate.

Tactin
{CFM25)  (35%or less) ot oCR

Primary System

Secondery Sptem

Approximate Age of the HVAC Syetem:

01 slesiis ks
[ et bunp

£

vf.a.m, « Name:

e it

city State: 2P

Heating Efficiency i1

ot more inforne:

-
i

energysmartnola.cor
o lnmuwwmlm:m o

P —
S O i

i Dater

Contact Person Phanc:

b e mdthi ooy

Energximer&? © oty
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Income Qualified
Duct Efficiency Improvement Rebate Form

L Caling Carpaign

LI Utility Viabsite L] Othar

LLE or their parant:
s anc agents szsume o razpansibility
ment or equipmant varranty the q
r matarials suppiec, andjor tha scts or amis
trace ally.

eidiaries, employass,

i« parformanca o
af tha veork, labor and/
he par

Customar Satisfaction Survey.

I unclarstand that | may be contacted by Energy Smart to complats 2
survey o questicarairs to pravide fasckack cn my satisfaction with the
program

Serd ;,,r..a soplication ndl af raquired éacumants to

:....“ Sm
e Pk i Sute 4o

Nove laans, L rorzssmdl

Phone: 504-225-

Email: residentialapps@energysmartnols.com

EnergySmartQ

fratoni-

Weatherization

Available for Entergy New Orleans Customers

How did you haar about |
Energy Smart?

lnsert ) Doorte-Deor Canvazsng |

71 Searchngine [ Sccial Medlia

Terms and Conditions

Rebate Offer:

Renste spplication must be submitied withia 25 deys of service
Must zubmit ane rebate application form nar unit. Service mus
performed bstwesn January 1, 202 and Decamber 31, 2621, Work
st be comoleted by a participating trace slly. Applicant must

be an Entergy New Orleans, LLC. rssdantisl customes. It s the
resoonsibity o the customer to assure that all recuirements for the
renste are met.

Participation Requirements:
Failure to provide any of the required informetion will prevent
procscsing of your apalication Tha dlts
the clate of service listecl or the rebate program procedures,

recuirerients anc rebate levels are subject to change or cancellation

21 Calling Campaign 1 Usil

Email [ Evant [ Friends/amily || Mailor

wesite [ Other

Liability:
Entergy New Orleans, LT, or their psreats, subsiclisries. ermployess.

leborand/or msterie's suaplied. sndfor the acts er omissions of tre

participating trace ally

Customer Satisfaction Survey:

| undleretand that | may ba contacted by an Enargy Smart survey
ar questionnzire to provide fesdlback on my satisfaction with the
pregrem

Send signed apolication ancl all recpired dlocuments to

with to available
Misrepresentation of nstlation locetin of measure elighi
fesult in frfeiture of the rebete. Plesse sllow up te 4-6 weeks from
the date all required aformation < received Lo precess yeur rebste.

Inspection:

ra inspactior

o proposed and <comsleted reacts. The epection i bo sehedules
with the spplizeat

gy i g
524 Emwoodl Park Sivel Sute 140
New Driesrs, L& 7oizs

Phone. 504-229-6841
Email residentislspps@ene rgysmartnols.com

Eﬂffgzim.,ﬁrﬁ © ey
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Dehumidifier Rebate Form

Entergy New Orleans Residential Electric Customer Information

Dincse fil ot completel s Only dehumidiiers queliy for this rbate. Al nformetin i requred:

Get a $25 Rebate

Purchase’s Name: )
Entorgy Ctomer's Names Ertergy Custome?s Emaih
e Instlltion Adchess Ciy Stater b
Energy Smart Dehumidifier Rebate Pustise's s ey St w
Complete this form and mail to the address listed on the hack with a copy of your dated sales receipt or email to Dagtire phone:
residentialapps@energysmartnola.com. Limit four rebates per customer erse side for camplete terms and Type of Residence: [ Sing'e Family iDeteched) [ Single Family (Atachec) I Mukdamily (3 or more units) O Other
condilions. Submilled product must be ENERGY STAR® Qualified lo roceive a robal, Oown O Rert
h Information:  Meka: Model: Capacty [pint:
’ ‘ $25 Rebate on ENERGY STAR
-ik S P Howis the reside y Jodk chack ol that spphl: Meat [ Gas Hosted 1 Electrealy Hoatad [ Hast Purp Systam
orff Qualified Dehumidifier Coal [ AirConditonee!(Cartralar Room &/C) [ Ne Air Candticring

roductfnder/orodust/s tiied-dehur-ciers,

By sigring bolow, ourchaser autherizes Energy Smart toperform on st nspections ss reedod to contirm ins
dehumidfier aurchased. 4 rebsate check il be mailea e purchaser Lsted en this form. Smal address wil ealy o

v A soprats rebate st 00 filld aut or sach
tonobFyyou of your rebate stats.

neravsAn R ssarchfor q.alified procuss end wrify eligbilty, g0 o <1z

For more information about this and other Energy Smart programe, visit energysmartnola.com or call 504-229-6868.

Purshsses Signature: Dates

Energximfﬁ? Sintery,

Available for Entergy New Orleans Customers

Sy St s g v wimgs ol smnlogent by Ve Ny Cmsne iy Courtsh sndsdriiton A Crtar g e LG, A1 Bight Bmowrvnd

Heat Pump Water Heater Rebate Form

Entergy New Orleans Residential Electric Customer Information

¢ sompleicly. Only heat pump water heaters qualify for this rebate. Al information is required:

Get a $400 Rebate

Pus ame: Emall:

Ertergy i - Ertergy Customers Emaik
Instellston Addrass: Ciy: State: p:
Energy Smart Heat Pump Water Heater Rebate oy S e .

Complete this form and mail b the address listad on the back with a copy: of your dated sales recéiptor email to Typo of Residonce: T Singe Fanily Dotiche) [ Singl Farily (Ataches) T Mulfarsly (s o moreunits) I Other
residentialapps@energysmartnola.com. Limit faur rehates per customer per ysar, See reverse side for complete terms and Ay
conditions. Submilted product must be ENERGY STAR" Qualified to reccive a rebate. i

Heat Pump Water Heater Information: ~ Mke: Mocelt

h $400 Rebate on ENERGY STAR Howis theresid dand cooled: check sl trst sppl Heat O] GesHested [0 Electrcally Hested T Hest urrp Systen
(rat

& Cool [ AirConditioned!(Cantral o Room A/C) [ Ne Air Condticring
Qualified Heat Pump Water Heater Existing water heater type andage: [ Electric Water Hester [ Gas Water Hester LT Hest Pump Watar Hester Aporox. Age:

alfied prod.cis snd to verify eli Installation location: [ Inside Candtonad Space [ Uncondtioned Garage [ Uncondtoned Basement [ Others(Specty
ENERGY STAR sl i 2 e
k By sigring bolow purchasor autherizes Enorgy Smirt o parfce on st msaoctions s resdad t cenim nstalliton 4 soparate robate must oo lld st fr cacn host
For more information about this and other Energy Smart programs, visit energysmartnola.com or call 504-229-6868. o wales heslermschesed Krabete theck ted oo s fom Einalladkess il coly be vsed ol ryasofyor rebatssisiis.

Purchasers Signstures Dite:

Energ Kimrﬁ QEm‘eIg’,

Clmne Ciy Counet Cotargy N Orwstie LLC, D20 Colargs Servions LLC. A1 BghizFnzerved

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Pool Pump Rebate Form

Entergy New Orleans Residential Electric Customer Information

Bliseess fill ot comaietaly. All information is requairec

Pur

Get a $300 Rebate

Harme. Emsil:

Ertorgy Custonners Nane Entergy Castomer's sl
Instalefion Adcress: City: State: an
Energy Smart In-ground Pool Pump Rebate ks v
Daytine phone:

Complete this form and mail to the address listed on the back with a copy of your dated sales receipt or email to
residentialapps@energysmartnola.com. Limit four rebates per customer per year. See reverse side for complete terms and
condilions, Submilled product must be ENERGY STAR" Qualified to receive a rebate.

Type of Residence: L Srgie Fariy (Detscred) Ll Singe Ry (xtechoc) LI Mty ormore vt 01 0rher
Oom ORert

Pool Pump Information: ~1icko: Models
PEN $300 Rebate on ENERGY STAR S =
Iiﬁ |n- T n P | P m Podl Puno Hersepower: ____ Tyoeol Pump: 1 TwoSpeed [T Variaole Spesd fé‘nf?m'"“u&i:'"ﬁé‘é:
ualime grou ool Fump
' v églbity ga toc igectraplaced pur: Estimate of pool scuare footeger

2-tied-pool-our-os.

ENERGY STAR [l

For more information about this and other Energy Smart programs, visit energysmartnola.com or call 504-229-6868.

ing below, purch
P punassd, 4 rabs

atharizes Enengy Stias o peeform on sie nspecions as neaced to corfer nstalltion. 4 sepirats rebate st ba lled out for sach inground pocl
chack wll b raled Lo purthast ted o i orm. Frl e il 'y b s Lo o your ebate slaus

g Purensser’s Signatures s
Energxim{_t_ﬁ Entergy,
Available for Entergy New Orleans Customers
mpshisnmie ooy ogyse developed by te Nt Olus s City Courrol wnd wciniciatncsd by Entergy New Ocbear, LLC. 0207 Cnargy Seré ows, LLC. & rigfteraaerved,

Refrigerator Rebate Form

Entergy New Orleans Residential Electric Customer Information

Get a $50 Rebate

Dliuise i soenpletely Allinficmiition i mqureds
Purchsser’s Names Emalk
Entergy Customer's Name: Entergy Customer’s Emiil:
= Instalstion Address: Ciy: Stata: i3
Energy Smart Refrigerator Rebate - *’
Complets this form and mail 2o the addr d on the back with a copy of your dated sales recaipt or emall to Porclusar’s Adcess: g State 2
« four rebates p 2 for complate Dikie s i
2 ENERGY STAR” Qu: tor

Type of Residence: [l Sirgle Faniy {Detacned) 01 Single Famly (Afsched) O Mulsiamy (sor merevnits O Otter
0w DRert
Make: Modele: leeMaker: OYe: OINo

$50 Rebate on ENERGY STAR
Qualified Refrigerators

h for qualfisd ox

Dofrost Type: [ Autoratic Dafrost [ Pertil Automatic Defrost [l Manuz Defrost Through the Door Waterflce Dispenser: [ Yes CINo

O Otner {Spaciy]
i puchaso. A saparato -abato st bo Flod ut for o<k
willonlyoe used to noify you of your rebate status

igikility. 50 to:

ENERGY STAR Conmpact refrigerators and freezers less ther 775 cubie feet do not ovalify

For more information about this and other Enargy Smart programs, visit energysmartnola.com or call 504-229-6868.

Freaer L1 Botiom
art to perform o
led topurchas

refrigerator p

Purchsser’s Signstures Date:

Energ y%mrg QEntergy,

able for Entergy New Orleans Customers

Crmgr Sttt iz corprmte s v stmrgy ef om

ar cmd st by e N, © s Gl Court st ol

e N O ware LLC, D20mEateigs Servions, LLC. A1 Righte Bnmrved
9507000
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Smart Thermostat Rebate Form

Get a $100 Rebate

Energy Smart - Smart Thermostat Rebate

Complete this form and mail to the address Iisted on the back with a copy of your dated sales receipt or
email to residential rtnol Limit two recates per customer cer year. This rebste offer
cannot be Used towards purchases from the Energy Smart Online Marketplace. See reverse side for complete

terms and conditions. Submitted product must be ENERGY STAR® qualified to receive a rebate.

Receive up to a $100 rebate on _ : 5 =]
i purchase of an ENERGY STAR o search for qualified prf::‘iu-:ts erz? t_oven(y ellg‘b ity, go to: ,,,iﬂﬁ?

qualified smart thermostat. e GRS

For more information sbout this znd other energy
eficiency programs, visit energysmartnola.com,
emal infe I or call 504-229 3

Entergy New Orleans Residential Electric Customer Information

Purchaser’s Name: Purchaser’s Email:

Entergy Customer's Name: Entergy Customer's Email: _

llation Address: City: State: ____ ZIPi __
Purchaser’s Address: City: State: zIp:
Daytime Phone:
Wi 1 Single Family (Detached) 71 Single Fanily (Attached) T Mullfamily (5 or more u

L1 Other [1Own [ Rent

Heat [ Gas Heated [ Electrically Heated [I Heat Pump System
Cool [ Air Conditioned {Central or Room A/C) [ No Air Conditioning

How is the residence currently
heated and cooled: (chack all

that apply): Type OlManual O Programmable O Unknown
Smart Th Repl Make. Model. Serial Number.
Total Square Footage Served

by ctalled Thermostabs SHUNTE FootIEe

By signing below, Purchaser authorizes Energy Smart to perform on-site inspections as needed to confirm purchase.
A separate rebate application must be filled out for each smart thermostat purchased. A rebate check will be mailed to
the Purchaser listed an this form. Email address will only be used to notify you of your rebate status.

Purchaser's Signature: Date:

Trade Ally Smart Thermostat Rebate Form

Energy Smart Trade Ally

A/C Solutions Smart Thermostat Rebate Form

Piease fill out completely. All information is required. To search for qualified products and to verify eligibility, go to:
i i th ¢

Customar Name:

{accaunt Helder cn Racord) Account Numbar: Mator Numbar:
Customer Address: City: State: 2P
Customar Email Addrezs: Customar Phone Numbar:

Type of Residence: [ Single Farmily [~ Multfamly (5 or moreunits) 7] Other
L Own L Rant (9 TS5 NOTT: ffyon rept. it nvesssany o A the owns of the prorty sign #5 form
Choose ones ™ Send rebste check to me.
L 1 auth yment of the rabatain th of s, to tha trade ally spaciied i this dacument
and value of
Customars Signature: Date:
> - T - = =

How i the residence currently haated and coolad: (-hac' 3

sacar LT
Cool . e
| Primary Systom | iy st [ Bregransia
| Smart Thermostat Replacoments 1=
Totsl Square Footage Served by Installed Thermostats

[ How Is the residence currantly heated and caoleds (1hack 31 that aprs

Mede Sarie Nuribes

axad L lectzaly s

| e o Boom I TN ir Corditoring
| Seconduey System | typy el [ rograrivans rkcoun

Smant Vodel
TotalSquars Footage Servad by intaled Thermortats

Sare Nirbe:

y i plicable actions cheekist above.
Teade Ally's Names (pdease wrint! Service Dater
iling Ader ity tate:____21P;
Teadh Date:
imary l Phone:

Thermostat has been checked for proper operstion. | |ves —INo

s LINo

How did you hear sbout the program? | Bil isart | | Door-to-Door Canvessing  Couail || Cvont | FovndafTamily | Mader
r Canpaign [ Uity Website [

1 Scurch Engine | Social Media [ €

meton shous his and other energy effciency
energyamartnols.com,
o@enargysmarinla.com cr =l 504229-6863

do

Eﬂffgzs.m.m? S by

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11

rt Trade Ally
A/C Solutions Smart Thermostat Rebate Form

Energy S

Terms and Conditions

Uablity:

ok
thi e

Customar Satisfaction Survey:
4

sl e o et e

‘Smart Recidential Encrgy Efficiency Program
et Dk 3 il 12

504-229-6868
osidantialapps@ensrgysmartnala.com

Fer wera infarmation kot s avd other snargy afzency
#ogrars v - energysmartnola.com,
e info@anergysmartnola.com c- sl 504-229-6868.

EuergySma{‘t'? QE)W

ey
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Water Cooler Rebate Form

Entergy New Orleans Residential Electric Customer Information

Dincse filout completel . Oniy weter caolers queliy for this rebate. Al informeticn i requred:

Get up to $50 Rebate

Purchaser’s Name: Email:

Entorgy Customar's Neme: Entergy Cusioma®

Instellson Address: Cty Stater bi3

Energy Smart Water Cooler Rebate

Fill out the Purchssers Address: City: State i

residential .pp.qnm.ymmmnuom
condilions. Submitted product mus. be ENERGY STAR® Qualified 1o receive 1 rebate

h Up to a $50 Rebate on ENERGY STAR
Qualified Water Coolers
Trosinet e uustiodn it el it ol gt i

For more information about this and other Enargy Smart programs, visit energysmartnola.com or call 504-229-6868.

the

mit four rebates per customer pa

dress listed on Lne back with s copy of your dated s

yoar, Sea o

Deytime phane:

Type of Residence: 1 Sirgle Fernty Deteched) [ Single Famiy (4taches] T Multfarrly (5 or mereusite) O Other.
DOwn O Rert

Whater Cooler Information:  Brancs Vike: Mozels;

Producttype: Hot Cole [Js50Rekate  Cock& Celd [l §23Rebate  Cole Only 0425 Pebzte

oul for each

By sigrivg below surchaser aulherizes Utoperiarm on sl insaelions s raeded b confim nstalliton A separale rabale

olor ourchased. & rebala chock will ba e to purchaser Itee on *Hs form, Eail sddress wilanly b usee torobFy you of your robar

Energ thﬂqgrﬁ QEntergy_

Available f tergy New Orleans Customers

e s e = Courcils stared by Entoray Meve Crlzans L [Ty
s

Window A/C Rebate Form

Entergy New Orleans Residential Electric Customer Information

Dlease il o commgletely. Allinfiamation % et

Get a $50 Rebate

Purchaser’s Neme: Emai

Entergy Custome?s Nare: Entergy Custorer's Enaik

Ingalatios Address Ciy Stter 0
Energy Smart Window Air Conditioner Rebate Puchrs s o st w
Deytime phere:

Complata this farm and mail Lo the sddress listed on the back with a copy of your detad sales receipl or amail lo

residentialapps@energysmartnola.com. Liril four rebates par cuslomer per o reversa side for complete terms doncas I Single Famiy Datach i g e i 3
reskletlaloppiesarprumar il com: Lindt s s e it i e o Trpe of Residence: 1 Singe arnly (Detsched) T Siegle Famiy (ssched) T Mulamiy (s ot moreusits. C10thers OO ket
Shoof srea to be coclod Wi
$50 Rebate on ENERGY STAR Air Condiionernformation:  Meke: Modak

ﬁ Qualified Air Conditioner Units
Toserchfor ualfed proccts an oyl g o

For more information about this and other Energy Smart programs, visit

Cooling Capsc ty (Btufhd lssystemraversacycle: CYes ONo  CEER: Window crwallinstalator:

Leuvered Sides: O'Yes CINo

arate rebite st o Hlad ot o aach window s
o notify ou of our rebat

gy Szt 1o porlorn o
be peid o purch

or call 504

Purchaser’ Signasure: Dster

&
Energ ySmartm == Entergy,

ANew Crleans Program

Available for Entergy New Orleans Customers

Crloars City Courtoi snd s torms by Lt W LS 9201 Crimy 5w

T —

Eragy S e cut ashursion gy licini g ceoggsr duralopme g s Navw
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Customer Satisfaction Surveys

Home Performance with ENERGY STAR Satisfaction Survey

L M
Energnﬁmﬂ@f' = Entergy,

Hi Energy Smart Customer,

Thank you for participating in the Home Performance with ENERGY STAR®
offering. Energy Smart would like your feedback regarding your installation and
customer service experience. Simply click here or on the button below to complete

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

a brief survey.

Sincerely,
MNate Wolf
Program Manager

Income-Qualified Weatherization Satisfaction Survey

s -
EnergySmarts = Entergy,

A New Orleans Program

Hi Energy Smart Customer,

Thank you for participating in the Income-Qualified Weatherization offering. Energy
Smart would like your feedback regarding your installation and customer service
experience. Simply click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf

Program Manager
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A/C Tune-Up Satisfaction Survey

s ;&
EnergySmart™ = Entergy,

A New Orleans Program

Hi Energy Smart Customer,

Thank you for participating in the A/C Tune-up offering. Energy Smart would like
your feedback regarding your installation and customer service experience. Simply

click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf

Program Manager

Energy Smart Online Marketplace Satisfaction Survey

s M
EnergySmart™ == Entergy,

A New Orleans Program

Hi Energy Smart Customer,

Thank you for your purchase on the Energy Smart Online Marketplace. Energy
Smart would like your feedback regarding your installation and customer service

experience. Simply click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf

Program Manager
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Energy Efficiency Kit Satisfaction Survey

L -
EnergySmartm = Entergy,

A New Orleans Program

Hi Energy Smart Customer,

Thank you for ordering an Energy Efficiency Kit from Energy Smart. We would like
your feedback regarding your experience receiving and installing your Energy
Efficiency Kit with ENERGY STAR® certified products. Simply click here or on the

button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf

Program Manager

Multifamily Satisfaction Survey

Thank you for participating in the Multifamily Solutions offering. || | | || NOTOSTAGE
NECESSARY
gy Smart wou Ik yourfesdck sgarding your eetaltion snd st s sxprianca Smply il out is portage pad rapy card snd dvopll IF MAILED
i th st yeut cervenonca: O ifycu prafec to take s xrvay criline IN THE
skl et s gt ke oy B el ket sl it B 6 Yol Fea Fincicionnc Bl d-art e ki i B Sraael UNITED STATES
_
——
Oversl, how setisfed sre you with the Mulifamiy Solutions ofering? 0000000000 O
s ——
Hony soiied were-you withy peofessionalame the sowgy shtsar? 0000000000 O
How salisfied were you with the energy advisor’s knowledge sbout the products 0000000000 O BUSINESS REPLY MAIL I
il i i e et — Ehe B o eR o g9 9 i SMAIL __PERMIT NO. 278001 ORLEANS, ——
How setised were you with the ssfety messures teken by the enerzy advisor
Tusa) lacklas worm glowes; had owaafely glsasia okl 00BO0O0O000D0 D POSTAGE WILL BE PAID BY ADDRESSEE
How satisfied were you with how neat and clean the energy advisor left the site? 0O 000000000 O
Howw saisiec ate you with hs snergy-efiient products Installed? 0000000000 O ENERGY SMART PROGRAM
How kel a1t het you woull recommend the offeing o & friend nr coleogue? 0000000000 O 524 ELMWOOD PARK BLVD. #140

NEW ORLEANS LA 70123-9905

Q Yes, | would like to receive emeils sbout ather Energy Smart offerings. | additionsl fesdback

Email:

What motivated you to participate in the offering?
Q ltems and audit were free of charge.
Q Wanted to reduce my utility bill
Q Wanted to help the environment.

Q Referral from s friend or femily member.
- Ene Smarte ’Ent
Iy
RS —— ormart’ e1BY. g0 gy o OO g ol
Enargy o LLC. LLC.

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Energyég}&l;? %Ente@(

Sensi Smart Thermostat Leave Behind

For Energy Smart informaticn, czll 504-229-6868 or
email info@energysmartnola.com.

Ready. Set. Start Saving.

Emerson Sensi™ Smart Thermostat.

Prograrming a consistent and efficient heating and
caoling scheduls is key to maximizing your enargy
savings.

For optimal winter savings, set your thermostat when
you are away and at night to s minimum of ive degrees
lower than your average dely temperature.

Far optimal surmer savings, sat your thermostat whan
you are away and at night to a minimum of five degrees
higher than your avarage daily temperature.

You can also use the table below to easily find the
recommended tempearate setting based on your
preferences, Following these tips will help you save
energy anc meney.

SUMMER DEGREES

HOME | RIGHT/AWAY.
78 83
7 & i a
] @ 4 7
" & ” o

lcany o duselopd by Hha
Tatesiy N

T
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Setting Up Your Schedule for Your
Thermostat.
1 Open the Sensi app and select the thermostat you
want to change.
2. Navigate to the scheduling screen:
+ Apple users: select the calendaricon af the too
right of the scron.

« Android users: select the celendar icon labeled
“Schecluling” at the bottor right of the scroen
between the icons labeled “Fen Auto” al Usage.”

3. Select "Edit Schecule™ to view your current
thermostat schedules. The schedules are organized by
systern mode, sither heat o- caol. Select “Cool”
schedules or "Haat” schedules from the drop. down
rreru, The schedule options will disalay. Note: The
currantly active schadule will ae identified with a
check for each mode.

4. Select “Edit” to change the exsting schadule.

Energ;:%rg&rﬁ §Entergy,

Progzare

Troubleshooting

Emerson Sensi™ Smart Thermostat.
1. Wilhin lhe Sensi app. select Lhe "Heal” or “Cool” mode.

2. Adjust the temperature a preferred. The thermostat
temperalure will iemain 2t your selecled sel point until the
next scheduled sot point change. The thermastat will then
relum lo he pre-sel scheclule.

No Hea

1. Confirm the thermostat modle is set fo "Heat.”

2. Raise the set point above room temperalure. Within five
seconds, the thermastat should make 2 soft click sound,
and “lealing” should display on the screen. |he sounc
indicatas that the thermostat is cperating properly.

3 I the thermoslal does nol click. Lry reselling Lhe | leal”
schiedule

No Cool.

1. Confirm Lhe thermostat modle is sel Lo "Cool.”

Vithin five:
sound,

2. Lowsr the sat point below room temperatur
saconds, lhe hermostal should make a sofl clc
and "Cooling” should display on the sereen. The sound
indicates that the thermastat is operating properly.

4. [T the Lhermoslal dows nol elick, Lry reselling the *Cool”
schadule.

For Energy Smant information, <all 504-229-6868 o1
cmail info@energysmartnola.com.

st e | et

“——

Restart the Thermostat.

1. Lesate the up and cowr zires
nl of the themos:al.

ona avow buttors an tae

2. Lozate the far button o the Fent of the tharmaszat

3. Held down all tavee buttons at tae same time, Witain five
seconds, e hermosts. wil restarl,

“Call for Service” Appears on the Screen.

1 Ihis ressage wi
rot gble to he. £
the set po'nt witkia two hours.

If additicnal assistance is needed, email supps

Energy S tie 3 compr
B g Sarveas,

41 Riohts Passrvad

energy sFicicncy preggem covalope kv e New Orlesrs Sty Councl e1d acrin ser2d by znte gy New Urlosrs, LLC

.com or call 3
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HPwWES Contractor Agreement

Energy Smart Home Performance Energy Smart Home Performance

with ENERGY STAR® Offering

Participating Trade Ally Agreement

Overview

Energy Smartis & v
The Energy Smart Homs berformance vith ENERGY STR (HPwES) Offering

theough sssecaments,direct instaation of snergy-eficient massures, and daep

New Orlears

2y Councll and adminstered by Erter
s designsdlto Eans v ficincy by provding hoow neigy valk
anergy daliverad thr

2y New Orleans, LLC.

it J

o
Ll b ) el el 4 i oo Ay

or HERS Rater),

ensure, insurence end BOB renkings

2 e s b bt Femanenés il e the e Ay

iperatians Maruelin orler & suomit projects throug ogram and rceie ico
HOWES will oFe- thrae levels of partiipation. &1l laves of andabart with din Enarg) Jvered auci Traca allies wha
L projects 2 tha arogram must have s Fraski Enargy par rotroft projacts

Participant Information

Tiade Aly Business Name:

E

| Rt

’ Wessite

nsurance Expiration Dte: |

Address: [ Address:

City [sme]  [zm] Cirye State: |
Contsct Neme. Contect Neme.

Tl e,

Direct Number Birect Nurkar:

Emsi Emeil

Is your business cassied a5 cne of the lelleming? f o, check whichs | | Women owned | Mincrity onvnacl__| Yatsran awnac

Main Busaass typa: (Dlease salect the most applicable) | | Contractor | Distrbutor | Gorsulant | Othen_____

The sernces your oo 1 tht appiy)

Aok Atic Insulation Erargy Mansgemant Posi Bump Inau'aton
AC nee Duct Sealing Ergirasrng Mainterance
e Seaimgision Encrgy Auclt Nerw Corstruction

Hom many projects has ya o with ublity energ;
@ Preject: 1Prcject 25 Projact: 10 Projec 2650 Projects | Vore than 50 Projer

Please lict any relevant licenses, professional certifications and memberships

Energ, yASmart& QErttezgy,

e ez Program.

§ s oo ey oo v Aoy

e el ity o i red g o e, L1

Energy Smart Home Performance

with ENERGY §

Terms & Conditions (cont.)

ipating Trade Ally agrees te allow random fied repections of werk
perfarmed urdder this Participst.on Agresment, acluding
Ml Mo i o U it e
The Pregram Iiplementer will nspect the firs iv
g jeos wll M.;“-A atarate o
s ik 4

Participation Requiremen

Parteptig Tack &y ack particostes inthe
PWES pl

oF the Pragram Impkmentar and
is subject Lo r programiod diceneilioacl gty
1o tecave incanties & fus 1o comgiy with the dsptof the.
Pty

St Puticipaing Trade Ally 1 ot
d oremoting s partapatien in

tated for ox calendar menths from the date of nobfeation of
mioved Paricipating Tradke Ally hall have s e
to apesl <sion in wiiting

shal e finsl

Participating Trada Ally Shall:
+ Exhibit Fir businass peacticss inclucling;

« Trsating program clieats airly and defivering promisad sarvices in a
timaly and rezpensible marnar.

bty to conduct busi cecchully by
£ ONE of the following

provd
Spaciic avidenze of busnass capacity mcluding.

+ A minirum of tres
referances suc

fctony rfesonal
R iits o muboval o aed st

1 3 Paricipating Trade Ally i unsbla te mest thasa recuiraments, thay
may subrit, i wiiting,  acuestfor waiver (Request or Wivar'] t2 the
Brogram Impiementa- Tha Request e Wiaiver must provide = ct
reszomable, and crecisla xplanaticn o the reasors why the Partic sting
Trade 2l i unska o comp’y weh tha tarms of tha “scuirement. Srcgtam

o 2 the rght e rejoct any and zll Request for Viaiver.
Pm,umGnidlllm:

ting Tracks Aly shall maintain zny ardl allrelevant I censes as
recpirec| by fecleral,state, county, or municioel goverament for workin the.
traces thatit undertakes through this progrem

Partcipating Traca Al shall rcvic and maink Jo cost and
axpance, andl s1al raquire each cter (ragardlecs of terl, %o
v axdmaitai st e 1o Beagra It i sect g
the performance of any work under this Partciation Agreament rinmum

Hloves {a} vorkers oranc
statutory bt of labiy, 5) smpleyers bty iuranca with ks

S, AU

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11

TAR® Offering

ot less than 5520555 per oea 0 C i Ligblity
insurance, prove o coversge, ncluding
prmises liaoil ly, or s Dby, and blarket
certractil bty mih s <fnet e Ibmxs\ncuooo» cecurrence
P o le Iabillty fccvering owned snd
vahicles) covarage wth btz of net less then $1000,000

Any Pectipeting Trace Ally found to be engaged in any frauclent sctivity
‘or misrepresentation of any kind linclucing, but not himited to,dates,
acldresses. operting dets, meter rumbers or Entergy New Oriesas.

LLE sccount numoers) shall be removed from the orogram per the
procedure outlined in the Participation Requements secticn sbove andl
Shall eirrburse the pragram for ény funcs lstributedt for work that
determinecl oy the progrem to be f tor miscepreseated

Participating Tade Al shall octive precedures for qus
il escluten of cslemer complainta ot daputes.
1o custarnar emergonces. T Ally agrows o make
s coutLl 1 Pesgrar W lanventes o roni S

sest.

inta

Participating Tracle Al shall oroperly represent the releiceshio beteen
the Partcipating Trace Aly, Entergy New Qrleans. LLC, the Progrs
Implemerter srd the HPuES besrd. The Partcipating Trade ally sncl &5
smoloyess shal ot reoresant themselves as srployess of Entergy New
Oreans, LLC or Program Implementer

s e program o HP4ES oot rare shued
pliance revew: Program Managers
1o revien materizl. Any

HPWESloge

of reforencng geogfam o K
frem pregram arier to use.

Pulcating T Al al bscorzunof e alras s

el have & standare operating procecure for recycling materals. The
ity e te e ipairg Trade Allyto orovice raceipts and other
documentation veritying scnrence to peoper procedares.

Participating Tade Al shall previds and sdhere Lo ts own safely peicies
ng oreject instaliabons. Failate b compiy
sultin immediste ciemissal frem the pregrarn

it traveling Lo snd per
it ts safety el

Pragram Ipiementer must be notified within four (4} hours of the

atcarrences below:

« OSHA recordabla njury iregardless of paety at Faull),

+ Electrical autage { intemuption on sr eisctricsl or netursl gas service
caused by Participating Tracle Ally ar relted to progrsm work,

« Enviranmantl spil o relasse.
+ OSHA citstion (verbal or written related to progeem work.

+ Electozal flash or conts

Lo gas leak.

Energy ySmart& gli'nt

Aew xlsms o,

e W o L1

with ENERGY STAR® Offering

ankin audit, Trade Alice

or projects to the prog Energy

Level | Assessment

The Lavell sssassimantinchices s wallthroughspect
Frinklen & i toport mcluding
" s wil b provided o the st

Aofl. 4n 355

program offaiings. The o n
¥ xbchanical e g e walopk sysancs dad ibcats i OF IFiskte sl

Level Il Assessment

Laval Il szzczsmant inzludes Level | Frankin Energ;-delivered szz

cemprahorsive &agnostic tasting of tha machanical and HYAC systems via duct blasting taxt in 2

The diceunt ke the customar iz

andbast out desending on meszares
E rabate from the

The traca ally

Toolfor Asscsamants Guct Blsstrfo cuct seling Manifldfor AC tuneup

Level Il Assessment
The Level ame
dosrtet i and st ot Lov 1. Tha st b an e o i
<avings wthin the homes buicling enveicpe and insulation

Tool for Aszazsment

ot Blaster for duct sealing iManfold for 4/ tunsup,

Th'wah his Partcipation Agresment,thetrade el will work vith Frankin Enersy to pratlesccmria aformation about mu

fon are nsuton nsssurs. possl ikl alon of vt

gacllral i g soacn

smant and dract installs

oor il be

+ orcjact.

mesuras such a3 LED snd feuce! serators implamented by

e
a0 cran spacafbas el ad st f thahoren e
ot Lehaviors el

. Acdtionslly tha Leval | szzezsment invalvas 3
test out andor A/C tuneua via Marifald

le via 3 rabate From the trade ally te the custemer,

recaivad at paint

Franklin Erargy.

v incluc mechanical ard Hi
oerformad by 20 enralled HP

diagnostic testing (Level 13, and blow
trace ally tergeteclto achieve

blower doct for Level Il building envelope,

to customer

ote the incentives to custamers, and provie

iy

t
T costomer FranHin Enorgs il proide utrasch matenas and chucaton oot ENERGY STAR w5 partcosing trade alle, bock program

participation, ancl rovice timely rebate payments to the trecle aliss

Terms & Conditions

Thee Torms & Condtors the Darition Arsomentsiesteradivo
betueen oo ede by amd
Frankin Enargy (Frogram Implerortar s resrasanting Ve program:

Performing the Fafoning messures (plesse ndicate)
A/C Tuneup

[0 Duct Sealing/insulstion

L) aticInsulation

O airinfiltration
Through this Participation Agreement, Program Implementer 2nd
Participating Traca Al agrees 3 ollows
Paying Trade Ally Incentives:
The Program Inplementer reseres the right to deny incentive payments
‘and withdrew incentives for impropsr work performancs 3 ncted in the
Particain aresnts of s Paiinin Ageerot. The Progran
Iiblusberresarves the i 1 ek bt v g csiie
levels based upon market concitions, evaluation Nsu\(mal\cp grar

nce. Once oragram fun: nagi

program yearno further ncentives il oe mde for sny work perlormed in

et ey e g

thet orcgram yoar. The Program Imolamanter i sezpenible for providing,
in g wvalablo

Trade Al In acditon to proy g incant ves to Darticipating Traca 41y 22
26t ersh above, the Program Implementar il provida marketing suppert
for Participating Tada Ay

Verifieation of Works

tizipating Trads Ally sgracs to sllew randem Fald inzpectens during
prejact inztallaion. Thiz i ko vecify thit tha
complias with 3l

ty, racycling. customar seryice, and cther program
ferth in this Particizstion Agreament,

t projact werk < not sxecutad in 2 s
dofined in this Participalion Agrasment, o by tha custom
the Drogram lmplamentar shall request trat ol deficiencies be corractedd

ating Trade Ally baing remeve From the program and rendering
Tradk

cant ve
under tha pregram.

Energzgn@gx;_t? gErztefgy,

Energy Smart Home Performance
with ENERGY STAR® Offering

Terms & Conditions (cont.)

+ Vehicle seeident while performing preject werk {regardless of
party at Faul

Candition thet lrsws negstive mec's extention.

e of ec 0 wden

cgram p

Failurs to notfy mer
rem the p

50
oy resull in suspensi
Requiraments se

Particpaten

Program Incentives
The Pregram Implamentes will puy Participating Trade Alkes within
forty-five (25} days of subisicn of complete applsl
The Participating Trsde Ally el be sligble for menstary incentve,
Program Refarrals:
Wiher the Program molemanter identifies customens thst have qualfying.
11l 3ncl Lavel Il upgracs opsortunties, the Pragram
“ovide tre custamer with 2 list of Dactic pating Trace

o The Particpaing Tad 2y vl pond o

d provde

et Darkspating Trae
elfrom th program conitre
ress o rezpond to

ritten
mat mirimum of ons 0 yexr rom the
ettty cormlala ard et b he cutemar
iprent shall carry manuacturars warcanty
Indeparndent Trade Ally Statue
Trede Ally s
PSS P e s I sl gl oo o s
manage, contract direct. procurs, perfomm or cause to be performad,
a workte be prosided to custamers in connaction with the program
Al personnel who perform any portion of the work for the Perticpeting
Trade Ally(or it subcenteactors) shsll be, snclremain, emplovees of the
Buriclag Tl Al fr s abcontrctond Notthe Eatargy e
eans, LLC nor the Program Imolementer, or thei respactive sfilstes,
St sewrl dibirioes acaploper
feommon lm or atherwise), ce-employer, o cint emplayer of ary
Participating Trade Ally persanns. Neither Entergy New Oriesns, LLC (nor
B subooniraclon)torry Rucpalin Tde Al perioaet 4 eprk
Entergy New Orlears, LLS
psrtycn)emenhssu
e Program Imaler
w u assume ful responsility for paymers of alfedarl, st prosincial,
it holing ovcolrbatios npoxed orreied i
sl e Gl e d incame tax laws with respect
o sl P ptin Trade Allypervannel. should Enteray New Orisans LG
ar the Program Implementer be recuired Lo pay sny smount for fsilure

Gt com i e donboa oy i

bhold o sy

by the Particiosling Contractor for its subconlractors) e
24 may ba ragquired by low or s )
Trade Ally sgrees Lo o
Implomerter. a5 the case may be. for any amount so paid,
inlerest. penallies. o

Limitation of Liability:

I v event shell Entergy New Orieans. LLC or the Pregram Imslementer
o their respactive afbltes, officers, diractars. sgents, employees, and
tenresentst

any smaur

for clsims of sny kindl. whether based
ekt or ol
thie gty relating,

e of services or

1 damsge sustained e incus
o this Particination Agrasment i
participaion by the Part cipati

25 Prograr.

g Trede &1y hareky relsasas and cischarges Entergy
Oriazre, LLE nd the Pragram Implamenter frem 3l Labilty for
The Dartcipating Trade Allyshall. incarrfy, lafand, and
Vi ot ok L B lirasi
anditheirraspective sfiiates, cicars disctors, agents, amployess.
and raprasent d

Gincluding reascnable artorray s fees

for pracerty damaga or kdiy njury Lo any perzon, resultag
perfarmanca of tha tion 1 the Participting Trade Ally
WES Drogran.

intha H

TR s siaiin
ftho dal s onacula this Pastciation

Agreement, no Partisipating TI-A‘(‘ Ally shall be

for sy s parfrred i o ori

date n Agresment wil expre on December 31, 207, unless

olbarviss autedd i wilg by Uve partie of utlpeting ¥adk Aby's

termrsted s previded herein.

nx u.mmy

blefor sn neentive
17 Ragardiess of the execaticn

vs Parbicipat

s Lanable as gress mcerme. Neither Entergy New O
o Program plamente: are resporsibl fr ay sl may b
imposed on Particosling Trace Ally business 55 & result of parlicipating in
this program.

Trademarks and Othar Intallactusl Proparty:

ot s xproaly provded i s Parcton Assamant Enle o
i LUC and brogram \‘nr}am:r!nrrnwl rancfar o any
rademark o oher ellectust proparty rght to baticpating Trade A

The Participating Tde &l shall ot register. sppl to registar. - clsim
any rights e ary tracamark that cortsins Entargy New Orleans, LLC or
ropeam Impamente- racermarks. &1l uzaz by the Rarticipating Tacls 4l
torgy New Orlaars, LLC' tradsmarks shallinurs sclay 2 tha baneit
1oy b vl LLC an s prgra. Ay e b Datipsing
Trad 2y c Etargy Mo Orlasne, LLC w
priae wrbtan conzant of the program.

&

demaris o subject bo th

Enetgy‘g@_a_ll? gEnlergy,
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Energy Smart Home Performance
with ENERGY STAR® Offering

Terms & Conditions (cont.)

Upon expiration or terriration of

ipation Agreers

¢ Trade Ally
cental snd rot

30 the use of an

nodily < o
loans, LLCs tradomarks. L e enploit a .

For puraoses of thi Participstion Agraement,“the trademerss” shall Participating Tracle Aly wil be respansible for sny bresch or antiip

incluce sny traclernarks service marks, nemes. logos, andl des gns of braach ot Ehs Partcaton Agraanent by any Tce Al Emsloyed por

Entergy New Orleans, LLE fircluding the HPWES progrem marketing pery to whan 1t discoses Contelents Infomation.

matericks) that are now or beresfter cuned. claimed. adopted. scquired. or

Participating Tacke Ally acknowledges »Nm,m‘ Jflhnhmlx

vsed by Entergy New ona.:,mm‘ ers. the Energy Smert Programs, and s 4 it i

affilsted or relate: o
¥ o Energy N

Confidentiality: Olaans, LLC for which a rernedy at law would net be sdequate. In the

er and
junctve

such bresch or threstaned bresch. P

gram lmoler
15 New Orleans, LLC shaf be eriitled Lo seck sppropriste
kel i any csurl of com petent jurisdiction, restrain g Parlicipsting Trade
Ally and Trada Ally Employess frem any such thraatenad or sctusl velstior
of the prowsions of this Parlicial e, This e
it Praggam Ipiementer's or Entergy New Orlesns, LLC' righs Le suek
e enetary darmages in sddilion o ijunclive re-al
to Participat o Trad ally or it amoleyacs {collectivly T In the eveat that Partic osting Trade Ally or Trade Allys Emplayess ere
Empiayeasl which is not cther \=t=~au=pubhm<ludme requested or recired to dsclose any Corfidntis Infarmetion subject
beth the existence ard cortants o this Park cipaticn Agrasmant. Tne o this Particination Agreement in s legal or ragulatary procesding,
Trace Al shall provide Program Imalementer and Entergy
LC with promp written natice of any such request or
requirements in ordsr to provide them an cpoortunty to seek a oratective
o~ arder or cther sppropriste remedy. Participating Tracle Ally shall cooperste
by Program Implementor. () bucemes sviablo t bartcpting rade aith Progrem Implementer snd Entergy Neiw Orleans, LLC andl their
lyon' ron-confidents Easi from = sarcs s i undar n2 Sblgaten  counsel n rogrer Inplementer’s snd Energy Hew Orleans, LLG efforts
fe e i ot LU o D Ipfrseritr to prevent or it such disciosur of Confidenti nformation.
informat on corfentil i4) = develaoed b
Al wthet
(51 approvad ot raleste b wrbten auhe
tha informat an

e Pepent i ey et thi s X snddeasl
Infermaticn’ i definad o m targy Naw Orlaans, LLE customer
informat.on, knowlsdz, ez plar, racords, trace.
i i csabe oo ik et s oo
=, any sceia sacurity n e ather parzonal
dantitia sformaion ot dat d&dosed iy Program mpiementer
Floress. sgerts, sonsultants, o represertatives

does ot

1 Agrees

Participating Trace Ally shall elain sry Condentia eformaton in strctest
corfidunce and shll 1ol usa. explit. o Giclose. o pe
explor scliaure of ers frmaten oblsned for

escept to person ol
HOACE progrim an thary el 4 o s mace A.,.mmmm ith
the HPWES program, or ss otherwise required by lss. Participaling Trade
Aly shall nform Trade Ally Empleyees te whom Cenfidentisl Infermticr
s disclesed thl the Canfidental Information ras
Participating Trada 4l in stict conficenze.

sen sharect with

Energy‘g@_a_z;t? gEnlergy_

ooy devbed y tho i Srlens Gty o sk iced

Energy Smart Home Performance
with ENERGY STAR® Offering

Signatures (cont.)

Printed Name. Tit

Company Name:

Phene: Fax: Emaik

Bank References

Bank Narme:
Gontact Name: Titl

sddrsse

Ciy. Stata: .
Shone. Emsil

Trade References

[+ [
Name:

ContactNam "
R
City. State: b
Shone o e

Cempany

[
Contact Nom Tl
dlelress
cay 0
Ohere o s

Energzgwrg_’a_xf gEntefgx
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Energy Smart Home Performance

with ENERGY STAR® Offering

Signatures

v signing below, the Parlicipating T
U Parbcization Agreament 1
Agreement.

le Ally sceapts this s ith Pregrarn Iimpleme

ullined i this Particio

Trade Ally

Brinted Name it

i paticn Age L
et efih bt oram th Pkt g e Ay 1 o

Gampany Name:

sderess
city. ot 2P
Phone Faxi Email
Signature: Date:

Program Implementer

Company Name: Franklin Energy

Address: 524 Elmwoed Park Slvd. Suite uo.

city. New Orleans e LA 2P 70123
Phens. Fax Emaik

Signature: Date:

Orinted Name. Title

Company Name:

Phane. Faxi Emvail

Energy ySmart& gE'ntergy_

A i

i devobped sy o i S Gty o o i se-cd oy Enirg Now e L1

Energy Smart Home Performance
with ENERGY STAR® Offering

Trade References (cont.)

Contact Mame, .
sdehress

City. State, zP,
Phone. Fax

Plaase sign and roturn this document to:

Franklin Energy

24 Eimuwond Park Blvd, Suite 20

New Orler

arom3
Dhans: 5042296868

“mat. residantialapps@anargysmartnola.com

Energy yASmart& gEnt

e ez Frogram.
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HPWES and IQW Sorry We Missed You Door Hanger

Savings just showed

up at your door.

Sorry we missed you.
Energy Smart energy advisors were here to
jump-start your savings. Please reschedule
your appointment by calling 504-229-6868.

Get more savings on top of free products.

Products for participating may include:

LED
Light Bulbs

Smart
Power Strip

Smart
Thermostats

Low-flow
Showerheads

Bathroom
Aerators

Kitchen
Aerators

Call Energy Smart at
504-229-6868 today or visit energysmartnola.com
for more energy-saving opportunities.

%Entergy,

New Orleans Program

Energy Smart is a comprahensiva anergy sfficiancy program devalopad by the New Orlaans City Council
and administersd by Entergy New Orleans, LLC. 22021 Entergy Services, LLC. All Rights Reserved.
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Multifamily Sorry We Missed You Door Hanger

Savings just showed

up at your door

Sorry we missed you. Energy Smart energy
advisors will be installing energy-saving
products for a limited time. To receive these
products contact us today.

Get savings on top of free products.

Products for participating may include:

LED
Light Bulbs

Kitchen
Aerators

Srnart
Thermostat

Low-flow
Showerheads

Bathroom
Aerators

Call Multifamily Solutions at 504-229-6868 today.
Visit energysmartnola.com for more energy-saving tips.

Energy advisor name: Phone: Date:

Smart %Entergy_

ANew Orleans Program

Energy Smart is a comprehensive energy efficiency program developed by the
New Orleans City Council and administered by Entergy New Orleans, LLC
#2021 Entergy Services, LLC All Rights Reserved.

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Multifamily Broken Item Leave Behind

Multifamily Solutions Energx%m;& gEntergx Multifamily Solutions Energ@_@_ar_t‘? gEntergy

Please be careful .
as you enter. e i e e

Unfortunately, during the installation process, we accidentally broke a
(which belonged to either Energy Smart or
your building’s g t pany) in your

While we have cleaned up the broken pieces, thoroughly vacuumed and
surveyed the surrounding area, please proceed with caution in the upcoming
days to ensure your safety. If you have any questions, please call us anytime
at

On behalf of the entire program team, we sincerely apologize for this
inconvenience. We appreciate your understanding and participation in
this program.

Sincerely,

Energy Smart Program Team

Energy Advisor Name:

(plesse print)

Witness Name:

(plesse print)

Date:

—

Crergy Smartis a comprahensive anergy sfficiency program developad by the

New Orleans City Council and administered by Entergy New Orleans, LLC.
©202) Entergy Servicas, LLC. Al rights reserved.

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Multifamily Landlord Permission Form

Landlord Permission Form

ansidaration ta racaive weatherization related servizes in
v Frankiin Energy Services, LLC lin

Your rasidantial rantal buldingls) or unit(s} is (are) u
connaction with Energy Smart weatherization program being implemented
Crergy” on behelf of Cntergy “Entargy New Orleans, LLC", At the botiam of this page i a saction entitied “PEIMISSICN
TOENTER P 5." By providing all of the information requestad in the section and submitting a copy of it ta
Franklin Energy, you hereby give Entergy and Franklin Energy, as well as their employess and contractors. permission to
anter your rasisantial rental building{s)funit(s) (including bath tha inside and outside of such) in order to parform enargy
mentation from your tenants, complete the necessary applications. and if the agplication is
approved, to perform or provide weatherization-related sarvices a ow-up inspaction(s).

Before any such work begins on your bullding(s) o unil(s), you wil be required to sign this Landlord Perission Form
Please be awar that only res'dertisl units may be westherized. Meeting rooms, game rooms, laundry rooms.
maintenance rooms, daycare centers, offce areas or commercial business areas, and non-residential faclities are not
alua for the weatherization-rolated sarvi » affactod
each individual unit with

thet is performe

Suilding will be basad on an energy o

rerelated services have been provided, Entergy or its imolementer, Franklin Energy, mey conduct {or
grated contractars to conduct] a quality contrel inspaction to ensure that all of the
weatherization-related services approved by Entergy were completed in accordance with the stendards set forth by it. It
is your responsiblity to assist Entargy, its amploysas and contracters in geining entrance to, and having reasonable
access in and around your property.

After weatheriz

arranga for one of its d

PERMISSION TO ENTER PREMISES

L as landlordfoutiorized sgent for bulding

at, have read and understand the above, have reviewed the

orogram information, and hereby grant parmission for representatives of Entergy, including APTIM and Franklin Energy.
to enter these premises for the purposes of conducting energy audits and collecting eligbi cumentation from the
rosidents, incluging appli and to perform the weatherization work. | am aware that program infarmation exists at
energysmartnola.com and that | can call 504-229-6868 for additional infermation.

m

Lendlords Agency Signature Custamer Signature
Title Customer Name
Dats Date

Encrgygry&rﬁ gEntergy,

e b w3 cone iy St - s sy Sy W el

e 43 sempesewie eoray e vy oo 4 o, G gh Baseeied

Multifamily Direct Install Service Agreement

Multifamily Solutions

Direct Installation Service Agreement

Property Information

Property Gwnen

Bulding Name:
Installation Addrass: Property Phore:
City State: 2,
Agreement

Proparty owner agrees to paricipate in Multifamily Solutions and understands that this program provices
complimentary products and installation of programmabla thermostats, LEDs, kitchen and bathroom serators
and low-flow showerheads where applicable. Property owner agrees to work with the Multifamily Solutions
implementation contractor, Franklin Energy. LLC. he residents of program participaticn through
various mears, including but not limited t, notices, posters in common areas and latters distrbutad to each
unit or residence. Property owner will support these efforts by sither distributing the notices s instructed or by
providing Franklin Energy, LLC with access to distribute in common areas and to each unit o residence at least
24 hours bafors the scheduled installation. Proparty owner agraes to provide parsonnel to sscort the Franklin
Energy; LLC technicians throughout the property and to provide access to all urits or residences when the
resident is not home or the residence is unoccupied. The program reserves the right to post-inspect 5 percent
o installed units after installation to ensure compliance with program gudelines.

PROPERTY OWNER ALSO AGREES THAT IN CONSIDERATION OF ITS PARTICIPATION IN THE PROGRAM
AND RECEIPT OF FREE PRODUCTS, ENTERGY WILL NOT BE RESPONSIBLE IN CONTRACT, TORT OR
OTHERWISE FOR ANY LOSSES OR DAMAGES OF ANY KIND INCURRED, ARISING OUT OF OR RELATED
TO THIS PROGRAM. FRANKLIN ENERGY, LLC WILL BE RESPONSIBLE FOR ANY LOSS OR DAMAGE
INCURRED TO THE EXTENT CAUSED BY FRANKLIN ENERGY, LLC GROSS NEGLIGENCE OR WILLFUL
MISCONDUCT. PROPERTY OWNER AGREES THAT UNDER NO CIRCUMSTANCES WILL ENTERGY

‘OR FRANKLIN ENERGY, LLC BE RESPONSIBLE FOR ANY INDIRECT, CONSEQUENTIAL, INCIDENTAL
‘OR SPECULATIVE DAMAGES. NO ACTION UNDER THIS AGREEMENT MAY BE COMMENCED MORE
THAN 60 DAYS AFTER THE INCIDENT GIVING RISE TO SUCH CAUSE OF ACTION HAS OCCURRED.
THE READ THE ABOVE AND HAS AUTHORITY TO SIGN THIS
AGREEMENT AS OR ON BEHALF OF THE THE ABOVE Y.

New Orleans, LLC does not tee that the
2 services provided through this program, willresu

Note: Enterg
instalie or

of products
‘anergy or cost savings.

Customer Signature

Customer Signature:

Orint Customer Name: Data

Property Qwner or Authorized

Managar's Sige

Questions?

Emalh info@energyamartnola.com Energximrg gﬁhte@x

Call: 504:229-6868

[

TR, e s
foraios s
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Multifamily Program Sell Sheet

What if you could enhance your property and save your tenants money - all without spending a cent?
It's not too good to be true. It's Multifamily Solutions.

What do you get for signing up?

Tenants will receive installation of energy-saving products® in their unit. Upgrades may include:

LED Kitchen Bathroom Low-flow Smart
Light Bulbs. Asrators Asrators Showerheads  Thermostat

Who can participate?
Gualifying mut Family properties must contain fve or more units under cre raof
and must be an Entergy New Orlears castomer.

How do you sign up?
Call or email inf i you're inzerested.
Wed love to answer ary qusshions you may have abeut the program, a0,

Visil energysmartnola.com for more ene-gy saving lips and ‘nfe.

Energy;irnn“g;% = Entergy,

wdteun eestby Eotegs hew

Multifamily Tenant Leave Behind

Multifamily Solutions

Better Products. Brighter Community.

Thank you for participating in the Multifamily Solutions offering.
We hope you enjoy the complimentary energy-saving products you received.

Here's what we may have installed today
and the typical benefits customers experience.

Kitchen Bathroom Low-flow Smart
Aerators Aerators Showerheads Thermostat
Reduce watar Raduca the flov Use up to 4G parcent  Customize your homa's
upto of water to your - less water than temparature ssttings to
30 perzent tosneficient 10 galons  a standard-flow fizyour schedule, even
lass angy s pr par i shewerhasd, wilk i yatss wny:

longer product lfe than lesing water pr
neandescent lighting,

ey caie

i lad ars decar sart Lpar

Energyﬁmarfﬁ' gEnie@y,

w Sdeans Frovacs

4 3 1he

v s accmprchs-des g Slivey om, ol e o B o s L
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Multifamily Tenant Notification Flyer

Multifamily Solutions

Save the Date to SAVE ENERGY

Technicians from the
Multifamily Solutions offering
will be in your building on

Look Forward to Receiving Complimentary Products

You'll receive complimentary installation of energy-saving products, such as:
LED Kitchen Bathroom Low-flow Smart
Light Bulbs Aerators Aerators Showerheads Thermostats
(5 equielents 15 gpm 1 gpm o8

0% shent)

Installation will only take a few minutes.
After your appointment, you'll receive information about your new products, including
projected savings. Contact your property manager if you have questions about this flyer.

EnergySmart* gEnt@x

wm
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Multifamily Tenant Notification Flyer

Multifamily Solutions

Save the Date to SAYE ENERGY

Technicians from the
Multifamily Solutions offering
will be in your building on

Look Forward to Receiving Complimentary Products
You'll receive complimentary installation of energy-saving products, such as:

QO

LED Kitchen Bathroom Low-flow Smart
Light Bulbs Aerators Aerators Showerheads  Thermostats
{<6oW squivalent) 15 gpm 10 gom 15 gpm
£76W eguivalent)

Installation will only take a few minutes.
After your appointment, you'll receive information about your new products, including

projected savings. Contact your property manager if you have questions about this flyer.

from the images shown Mastures

walubisty Procy

L&D wil be Palogen lamp

Energ, Kimﬁérﬁ gEntergy,
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Give Expert
Advice on
ENERGY STAR®

Make energy savings and
rebates count towards
their purchase.

WHY PROMOTE
ENERGY STAR?

10 Lruly Ihe smarl choice.
ENERGY STAR means higher
quality, better performance and
more energy sovings. By promoting
FNFRGY STAR, you're not just
helping customers save energy and
money, you're doing your part for
the environment.

HOW TO PROMOTE
ENERGY STAR.

It5 top rated and saves money.
Let customers know ENERGY STAR
qualified lighting salutions and
appliances are an easy way (o

lower their energy bills for years to
come, Plus, they can receive instant
or mail-in rebates to offset the:
initial cost.

Retail Employee Education Flyer

Entergy New Orleans offers the Encrgy Smart energy
efficiency program to help customers. like yours, lower their
utility bills at a lower price tag.

These high-officiency appliances and lighting solutions
reduce energy use for better home efficiency and brighter
cammunities. Your store may include the following products
with available rebates:

VEASURE REBATE

MOUNT

Marufactirer

ENEICY STAR | FP lighting cointprovided

S7AR suelified window A/C units | $50 ebate

ENZ2GY STAR cuslilied e rgeralors $50 “ekale

£ STAR cuslified heak pump .

water heax obata
ERGY STAR cuslified in-gro

ENZ2GY §5TAR cuslified in-grounc paol S

oumps

Energx\%r&ﬂw? ’ gEm‘eg}{

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11

Selling Stats

LIGHTING

- ENERGY STAR L EDs uso orly a quartar of the
snergy standard ncendescent fight bulbs consume
and last up Lo 25 limes longsr.

+ On average, upgrades save up to $55 each year

- Customers rece've discounted price fram
manutacturer.

REFRIGERATOR

+ ENERGY STAR refrigarators use helf tha energy of a

15-year-old refrigerator
+ On average, en uograde saves up Lo 55 each yaar.
- Customers can receive a 450 rebate off qualifying
refrigarators from Energy Smart.

IN-GROUND POOL PUMP
+ ENERGY STAR in-greund poc! pumps run quieter
and keep Rlter systems running longer
+ On average, en upgrade saves over $30C each year
- Customers can receive a $300 rebate off qualifying
pool purps from Energy Smart.
DEHUMIDIFIER

+ ENERGY STAR dehunvidifiers remove as much
moisture as conventional urls, bul use nearly 15
percent less energy.

+ Customers can recsive a 425 rebate off qualifying
dshurmidifiers from Enargy Smart.

Ask your manager
which products
qualify in your store.

HEAT PUMP WATER HEATER

+ ENERGY STAR haat purnp water haters transfor
heat from surrounding air to haat the weter. I the air
s loo cold, it effectively uses a bealing element to
heat the water instead.

+ AnENERGY STAR heat pump watar haater wil
save around $3.500 over its lifespan compared to
standard haat pump water heaters.

+ Customers can receive a 4400 rebate off cualifying
heat pump water Reaters from Enargy Smart

ROOM WINDOW AIR CONDITIONER

« ENERGY STAR room window air condit'oners give
customers more contral aver their comfort, in
addition o energy savings.

+ On average, en upgrade uses about 10 percent less
energy.

+ Customers can receive a $50 rebate off qualifying
reom window A/C urits fram Energy Smart.

SMART THERMOSTATS

+ ENERGY STAR certified smert thermos
your home's tlemperature based on the activity
your home and are compatible with programs offered
by Energy Smart for addtiona savings.

- Customers can receive up to a $100 rebate off
quantifying smart thermostats from Energy Smart.

APPENDIX D



Single LED Bulb Giveaway Label

Energy Smart
LED Light Bulb

f
EnergySmar?i? == Entergy,

A New Orleans Program

energysmartnola.com
504-229-6868

Four-Pack LED Bulb Giveaway Label

Energy Smart
LED Bulb Kit

Install today to start saving.

& M
EnergySmar?! = Entergy,

A New Orleans Program

energysmartnola.com « 504-229-6868
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Energy Efficiency Kit Label

Energy Smart
Energy Saver Kit

Install today to save today.

)
EnergySmart == Entergy,

A New Orleans Program

Energy Efficiency Kit Insert

Ready to get Energy Smart?
Visit energysmartnola.com (=] LIGHT

HERE ARE EIGHT MORE WAYS YOU CAN SAVE E n e rgy S m a rt ‘ : _"Q l’ > i \ ‘ Y 3 BULBS

=

Contas ((Mkl\ﬂ«g Sriart 2o ¢ 504229-6888 2 sesif von«[nalllyfor E S K. 3 ] . = ’
fresinsslit t - :
nergy Saver Ki e e o
2. Furchase ackl lions| LED | ighling procuzls, weler-zaving shows heads and s > i AAE ‘ ght souce. Thase b“'l"s A "" Jortp e 25 aP0:

fauzet nerstors from your local retaler. i . haurs, 15 lres longer than incandescents. Slendard

Product Guide e T e e D i

Adjuzt your thermstat Lo vz necgy voen you'” =k Mr;\humr e To start your journey towards anergy encrgy-cflicient | F light bulbs,

recommend 8¢ degress n s wister whils you'e awske and setting ¢ ower 2 p el

1?1‘:1,“?;,2'5;;".7;1::‘ :'W e iy v:mme s ency at home, we'e giving you the firs ghou it < Srimies i Tha ol midings sevd

S ntetmia s e Y in this Energy Smart Energy Saver kit Im.|qur‘ 2 £ quickly, 25 well 2 help the ervirsnmeat, Yau car
stark savirg irmediately v th these complirentary iters
in your Crorgy Smart Energy Saver Kit, ’ Y
“umme- za1:0n while continual 2uply af znergy . b oy WATER-SAVING
oo reRbon: LED light bulbs showerhea:

Congratulations > {7 SHOWERHEAD
Choase ENERGY STARS 2 @ a window AfC, refrigarator and
g o ekt et A b i g e Hnssih Youlook lhe st stop on your ercrgy ofl
Enargy Smart. LED light bulb kitchen aerator y Smar ver Kif . You' - A water-saving showerhead ean seve energy by uging up.
y uso and started laweriag your cnegy costs, Se way stap now? to 75 cercent less water than mast stanclard showerkeads.

Call 504-229-6868 to schedule your assassmen:. Iz provides u powerful, flow rute regurdless of water
pressure anc helps -educe wazer use in

Sign up forths Enerpy St SosyCool Progrom ard aarn 845 ofter every 4

Tun up your A/C system through s Encrgy Smart &/C Tune up Pragram.

7. Hiava duct sasling, weatos ization snd insulation work clon by an Energy Smart
ing rada all

bathroom aerator
Quesﬁons?

have a small or large business, take advantage of o entives toward Fa 10 a TSIl t .com, cell w
“ficiancy upgredes for businessss, too or emeil info@energysmartnola.com,

And moke surs Ls ol your [ricns and lsrly Lal are Enlorgy
E s £ Nesw Orlanns custoniers shout tiese arergy saving
nergyomart® p— = ;

% e Orless 56 serators can ba insaalled an most kitchen and
EnergySm: intergy, o sink faucets in orde: b save water urd
g }1§_m§_r~£“ Entergy, Q energy. They pradi ce pawerful streams of water at a
aPassa prog b, @Ente'&{

recuced flow rete, regard ess of availeble water
EnergySmart = Eﬂlergy pressure. Plus, there's ar acditional bonus: less

Al Oecas Fromeam energy is e d o heal ho. waler,
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Smart Thermostat Rebate Landing Page

fﬂergzi@_ﬂf Stnersy

Submit Your Rebate Request

Complets the form below to request your rebate of up to 5100 on an ENERGY STAR® certified smart
thermostat. Rebates available for Entergy New Orleans Residential Customers. Please fill cut completely.
All information is required:

Purchasers Mame* Purchaser's Email*®
First Name Last Marme
Cio you own or rent your home?*
" . OO [ Rent
Entergy Customer's Name* Entergy Customer's Email *
First Name Last Marme
How is the residence cumrently heated? (check all that apply)*
. [ Gas Heated [ Elecirically Heated [ Hest Pump Sysiem
Installation Address*

| | How iz the residence currently cocled? (check all that apply) *

[ #ir Candifared (Central or Room AC) [ MaAir Condiioring

Address Line 1
| | How is the temperature in the residence currently controlled? (check all that
apply)*

Address Line 2

City Stale ZIP Code

[ Tyge: Mol [ Type: Programmabie (] Type: Unknown

| Make* Model* Serial Number:*

Square Footage: *

Purchasers Address™

Auddress Line 1
Tatal zguare foolage served by
| | imstalied Suermestal
Adtress Line 2 Please attach a copy of your dated sales recsipt *

| I | T
Cily Stale ZIF Code
Daytime Phone*

By signing below, the purchaser suthorizes Energy Smart to perform on-site inspections as
| | nesded o confinm the instalistion. A separate rebate must be filed out for each sman

thermostat purchased. A rebate check will be maillad to purchaser Ested on this form. Emai
Type of Residence* sddrasses will only be used to natify you of your rebate status.

[] Single Farrily {Detached) [ Single Farmily (Aliache) [ Mutifirmily {Five o mere uris)
O Cither:

Signature * Date*

A

Tclea]
Lz your mavme or finger io draw your sigraturs showe

All rebate forms must be submitted within 45 days of the purchase date. AN rebates are given in
the form of 3 check. Flease sliow 4-3 weeks for processing. This offer is awsilsble through
December 31, 2022 or whils funds last. Limit two rebates per customer per account Eetime. To
search for qualified products and to verify eligibility. go to hitpsJ/iwww.energysmantnola.infodhwp-
content'uploads/2020007/Energy-Smart-2020-Smart-Thermostat-Cualified-Products-List-7-2-
20.pdf

SUBMIT FORM

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Dehumidifier Rebate Landing Page

Energyirﬁrt_? QEHIE@:

Submit Your Rebate Request

Complate the form below to request your rebate of up to 525 on an ENERGY STAR® cartified
dehumidifier. Rebates availabis for Entergy Mew Orleans Residentisl Customers. Please fill out
completehy. All information is required:

Purchaszers Mame* Purchaser's Email*
First Mame Last Name
. Do you own or rent your home? *
Entergy Customer's Mame* Entergy Customer's Email*
| | | —
e s ]
Installation Address* Make* Model #* Capacity (pints)*
S | | | | | |
| | o the resi )
Rt How is the residence currently heated and cocled? {Check all that apply)
n [ Gos Healed [ Slectrically Heated [ Heat Pump System [ Al Canditianed {Certrnd or Foam AC)
| | | - | [ Mo Air Corklticring
City Stale ZIF Code

Please attach a copy of your dated sales receipt. *
Purchasers Address*

| | CHDDEE FILE REMOVE ALE Mo File Chasen

e 1

Address Line 2

City State ZIP Code

By signing below, the purchaser authorzes Energy Sman to perform on-site nspections as
needed to confirm the insallaton. A s=parate rebate mus: be fifed out for each dehumidifier
purchased. A rebate check will be mailed w0 the purchaser listed on this form. Email sddreszes
will only be used to notify you of your rebate status.

Daytime Phone*
| | Signature * Date*

LAlel

Type of Residence *

[ Single Farily (Detached) [ Single Family (Attached) (] Mutifamily (Five o more unis)
[ Other:

[dear]
Use your mouse ar finger to drew your signature abave:

All rebate forms must be submitted within 45 days of the purchase date. All rebates are given in
the form of 3 check. Pleass allow 4-§ weeks for processing. This offer is available through
Decernber 31, 2021, or while funds last. Limit four rebates per customer per year. To search for
qualfied products and to venfy eligibility, go to the website:

enemystar gov/products/appliances/dshumidifiers.

SUEMIT FORM
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Water Cooler Rebate Landing Page

Energ KM QEn!ergy:

Submit Your Rebate Request

Complete the form below to request your rebate of up to 550 on an ENERGY STAR® certified water
cooler. Rebates available for Entergy Mew Oreans Residential Customers. Pleass i out completzly. All
infarmation is required:

Purchasers Mame* Purchaser's Email*

Entergy Customer's Name* Eniergy Customer's Email *

First Name Lt Marme

First Name Laast Name

Do you own or rent your home? *
Installafion Address*®

O Own [ Rent
e |
| | * * *
e Brand Make Model #
| | ] | | | | | |
City Stale ZIP Code

Product Type
Purchaszers Address™

[ Hal & Cald {850 Rebene) [ Cook and Cold (325 Rebate) [ Coldd Orly (525 Retuie)
| | -
rr—— Please attach a copy of vour dated sales receipt.

CHOOSE FILE =TS TN Mo File: Chasen
Address Line 2
| | : |
H

City Stale ZIP Code

Daytime Phone*

Type of Residence*

[ Single Family (Detached) [ Single Family {Altached)
O Other:

[ Mustifiarmily {Fise or mane urits)

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11

By signing bebow, the purchaser suthonzes Energy Sman to perform on-site inspections as
needed to confirm the installaton. A separate rebate must be filed out for each water cooler
purchased. A rebate check will be mailed to the purchaszer listed on this form. Email addreszes
will anly be used to notify you of your rebate status.

Signature * Date*

s

[icdmar]
Use your mouse ar finger to drerw yaur signasture abave:

All rebsts forms must be submitted within 43 days of the purchase date. All rebates are given in
the form of a check. Please allow 4-8 weeks for processing. This offer is available through
December 31, 2021 or while funds last. Limit four rebates per customer per year. To search for
qualfied products and to verify eligibility. go to ensrgystargowproductfinderiproduct/canified-
water-coolers.

SUEMIT FORM
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EasyCool “Switch Your Switch” Letter

L | &
Energ}ﬁm_amgt? = Entergy.

502-229-6868
energysmartnola.com
info@energysmartnola.com

May 2021
<Addressee’s Name >

<Street Mailing Address>

<City>, <State> <Postal Code>

Dear <Addressee’s Name>,

Thank you for participating in the Entergy New Orleans Energy Smart EasyCool offering. Now in its sixth
year, EasyCool has helped manage costs by reducing the need to import electricity or run expensive
generators when demand for electricity is at its highest. Relieving the pressure on the electrical system helps
to keep the power supply affordable and reliable for all Your inued participation is making a
difference.

e During this year’s cycling season (June 1-September 30), we may call an “event,” which means the
switch to cycle your cooling system or your smart thermostat will be activated.

Adjustment events will only affect the temperature by a few degrees, with minimal impact on comfort.
You can easily opt out of an event at any time, for any reason. Your participation is voluntary.

If an event is called and you have an EasyCool switch, your air conditioner compressor will operate at
50% of its normal run time, while allowing the fan to continue to run and circulate already-cooled air.

If an event is called and you have an EasyCool-enabled smart th your smart tk set
point will be adjusted by a few degrees.

These events are limited to weekdays (no weekends or holidays) during times when electricity demand
is at its highest — typically for two to four hours between noon and 8 p.m.

o Event notifications are posted on the Energy Smart EasyCool website.

If you have a question about the offering, please call the number listed above. Thank you again for
participating in EasyCool.

Sincerely,
Your Energy Smart EasyCool Team

063-0075-10-00

EasyCool Switch Envelope

EnergySmarhg? ‘ 'Entergx

524 Elmwood Park Blvd. Suite 140
New Orleans, LA 70123-3308

Energy Smart EasyCool Offering.
It's Easier Than Ever To Save.

See inside for participation details.

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Home Energy Reports (HERS)

Home Energy Report:
Electricity

Name:

Account Number;

Service Address:

November Report

Here is your personalized analysis of
your home's energy use. To see your

complete savings plan, login to your
account at bit.ly/myentergy.

Monthly Electricity Use: 88% more than Efficient Neighbors

Hew You're Doing:

woome SR

Similor

ﬁ g ﬁ e _—
~fficiert

Good

S I

*Sirilar Neighbors are localed nearby and have similar square foctage. Silicien Neghbers are considered the \op 15% of the Similar
Neighbor grevp. he square footage of your horre llected o public Il data s weather normalized to
accaunt for year-ta- year variations. KWh refersi the use of aleciricity in one heur. ata displayed in this
teport s rormalized for neighbor 1 s not 2 billing ciata for this report pesiod,

More savings possible | Above typical use

Annual Electricity Use ® MyHome WEficient Neighbors

1250,

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11

Save energy with your top tips

Load ovens and 20 Unplug/turn off @ Check and "

ranges to computers & = repair

capacity. clectronics at weatherstripping.

Cost: Free night. Cost: Under $100

| ully 'vaded cockirg ecuipment Cost: Free Air lezks lrom wincows snd doors.

utilize energy ‘nore efficiently. Most still use small amounts of reduce comflort and incresse energy
power aver when theyareina use. Adding wealhersl-ioping is sn

snd inexpensive DIY project.

stanchy of lov et setting. ed

Your Energy Smart Rewards balance: 3502 Points

Carn points by claiming your account, crealing vour savings plan end reducing your energy use.,
Redecm points for gifts cirds ot bit.ly/myentergy.

Redeem Next Leve! S ' &

$10 gift card $25 gift card s’i‘b »
E— . =
apTS 5000 TS stansucr SN X

Zaim two points for every <W/h savec. Every 2CC points eatis $1 towards a gif: card,

Spending breakdown

Complete your online Home Assessment for a
detailed breakdown of your energy use.

Get a FREE home checkup ’ Kitchen Appliances
: Lighting

Energy Smart cffers “ree homs ensrgy checkuos. 9

valuable rebatss and mare. H

EneroySmari® \ LaundiyUtiit
Visi_energysmartnola.com Other

Consumer Electronics

rodor 1
tesoa a

a4y e S
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CEP Widget

ENERGY STAR® Appliances Online Marketplace A/C Solutions
Purchase a new ENERGY STAR appliance such as Shop for energy-efficient products from the Keep your home cool, comfortable and energy
a refrigerator or water cooler and receive a S50 comfort of your home and receive instant efficient with an A/C Tune-up, central A/C rebates
rebate. discounts. Save big on smart thermostats, and smart thermostats.
energy-efficient lighitng and more.
< CO@OC > < ) @ O OC > < D000 >

LEARN MORE LEARN MORE LEARN MORE

Home Performance with ENERGY
STAR®

Appliance Recycling

Get $50 for your old fridge or freezer.

Choose an in-person or virtual home energy
assessment and you'll also receive free energy-
efficient products, including LED light bulbs.

< ONORONON >

LEARN MORE

< ®@OO00O0 >

LEARN MORE

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Vehicle Magnet

Energy Smart

Program Staff

£
EnergySmartﬁ -

A New Orleans Program

Point of Purchase Sighage

INSTANT DISCOUNTS

on new ENERGY STAR® certified
LED lighting. Limit 12 Packages.

INSTANT
DISCOUNTS

on new

ENERGY STAR®

Ener, Smart* e
certified LED lighting. grman. Entergy,

Limit 12 Packages.

INSTANT INSTANT
DISCOUNTS DISCOUNTS

on new ENERGY STAR® ®
tified LED lighting. on new ENERGY STAR
“h ek certified LED lighting.

Limit 12 Packages.

Limit 12 Packages.

EnergySmart&

%Enteigx

r
Energy:%wr&grﬁ == Entergy,

Program

EnergySmart‘%

A New Orleans Program

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Marketing Tactics

Home Fitness Campaign Materials

Email
) ——
- = 'vSmart = Entergy,
TV LARAAALL LY A New Orleans Program
inTi Get Your H
in Tip-Top Shape et Your Home
. .
in Tip-Top Shape
Home energy fitness on any budget
Energy Smart offers a variety of ways to get your home in tip-top shape A flt home IS an energy-efﬁCIent one.
including a no-cost assessment and energy-efficient products that can save
you energy Energy Smart offers a variety of ways to get your home in tip-top shape to
provide better comfort all year round. Start your energy-saving journey with
the Home Performance with ENERGY STAR« assessment
Get no-cost, energy-saving
products, including:
e LED Light Bulbs
e Smart Thermostats
You also receive a custom report on your home's energy usage and « Smart Power Strips
recommendations for additional steps you can take for optimal energy e Low-Flow Showerheads
savings. Plus, receive rebates when you purchase qualifying, energy-efficient e Low-Flow Bathroom
upgrades such as refrigerators, A/C units and more Aerators
o Low-Flow Kitchen Aerators
* Hot Water Pipe Insulations
Plus, receive rebates when you purchase qualifying, energy-efficient
Save Energy upgrades such as refrigerators, A/C units and more
To schedule an assessment or learn more about other energy-saving
opportunities Schedule a whole-home assessment
visit energyst nola 1 or call 504
For more information about these and other Energy Smart offerings Save Energy
To schedule an assessment or learn more about other energy-saving opportunities,
( .-' visit ene 10la.com or call &

velaped by the New Orieans Gy Councif and administered by

Cal 504-229-6868 Services, LLC. All Rights Reserved.

Google Search Ad

No-Cost Energy-Saving Products | Get Your Home in Tip-Top Shape
www energysmartnola.com

Energy Smart offers a variety of ways to help you save energy. Learn about our no-cost whole-
home assessments and affordable energy-saving upgrades.

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Streaming Radio

o

MF3

Streaming Radio Ad
with music v2.mp3

Radio Banner Ads

Get Your Get Your

Home in
Tip-Top Shape

Home in
Tip-Top Shape

For more information, For more information,

visit energysmartnola.com/savenow or visit energysmartnola.com/savenow or
call 504-229-6868. call 504-229-6868.
Sl S intersy i S bntery
Google Ads

Get Your Home in e

Tip-Top Shape
NO-COST L= o
ENERGY-EFFICIENT [N - I — e NO-COST :
PRODUCTS ENERGY-EFFICIENT Rt L
PRODUCTS
Get Your Home in Entergy.
Tip-Top Shape
2 |'! Get Your Home in Tip-Top Shape
NO-COST s &
ENERGY-EFFICIENT PRODUCTS Smart 7 Entergy.

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Facebook Ad

N Entergy New Orleans i Like Page
-

Get your home in tip-top shape with Energy Smart. We offer a variety
of ways to help you save energy, including no-cost energy-efficient
products.

Get Your Home

in Tip-Top Shape.

Start Your Energy Efficiency Journey

Discovery energy-saving upgrades for your home.

Learn More

SMARTNOLA.COM

e 20 562 Comments 311 Shares

Like Comment Share

Gambit Print Ad

Get Your Home in
Tip-Top Shape

A fit home is an energy-efficient
one. Energy Smart offers
no-cost whole-home energy
assessments and rebates on
energy-saving products.

For more information, visit
energysmartnola.com/gambit or call 504-229-6868. e A§m§‘££m = Entergy,

Energy Smart is a comprehensive energy efficiency program developed by the New Orleans City Council and administered by Entergy New Orleans, LLC, & 2021 Entergy Services, LLC. All Rights Reserved.
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Bill Insert

One Simple Step to Save Energy

and Increase Your Home's Comfort s gy.iﬁfﬁ Entergy,

Improve your home's energy efficiency and comfort. /il o Hora Dactarmarcs v

you ca ceive @ personalized enor

ENERGY STAR sssoss

Start saving today by signing up for an assessment.
s online at energysmartnola.com/performance

6 Low-Flow Bathroom Aerators
Hot Water Pipe Insulation @ Low-Flow Kitchen Aerators

ne at energysmartnola.com/performance

11 504-229-6868
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Power Trip Email

]
Smart = Entergy,

A New Orleans Program

POWER TRIP:

A Road Map to Energy Efficiency

Are you a renter or homeowner trying to save energy?

Join us for a monthly journey through energy efficiency

using the Energy Smart Program.

We invite you and your neighbors to see how the New
Crleans Energy Smart Energy Efficiency Program can
unlock big savings for all Mew Qrleanians. From
whole-home energy assessments to discounts on
appliance upgrades, the Energy Smart program has

something for everyone.
Join us once a menth for 30-minute deep dive into the program and learn how you and
your neighbers can participate today.
Upcoming Power Trip:
March 9

3-3:30 p.m.

Click here to register

Help us spread the word. Download the flyer to share upcoming Power Trip dates with
your neighbors.

& 2021 Entergy Services, LLC. All Rights Reserved.

Energy Smart Is a comprehensive energy efficlency program developed by the New Orleans Clty Council and
administered by Entergy New Qrleans, LLC.
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Power Trip Training Flyer

Power Trip: Your Journey to Energy Efficiency

Are you a renter or homeowner trying to save energy? Join our

no-cost webinar as we take a journey through energy efficiency energysmartnola.com/powertrip

via the New Orleans Energy Smart Program. From whole-home
energy assessments to rebates on energy-efficient appliance

upgrades, the Energy Smart Program has something for everyone.
Attend a session to learn how to:
Schedule a no-cost home energy assessment.

Get discounted energy-saving products from the Energy
Smart Online Marketplace.

+ Take advantage of rebates on ENERGY STAR® appliances.

Get incentives and energy-saving products for your
business.

For more information, visit energysmartnola.com or

call 504-229-6868.

ySmart

“ A New Orleans Program

Energy Smart is a comprehensive energy eficiency program developed by the New Orleans City Council and administered by Entergy New Orleans. LLC. & 2021 Entergy Services, LLC. All Rights Reserved

Upcoming Dates:

March 9| 3-3:30 p.m.
April 13| 3-3:30 p.m.
May 1] 3-3:30 p.m.
June 8 3-3:30 p.m.

July 13| 3-:30 p.m.

gEnteigy_

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11
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Trade Ally Badges

K 5 N\ (,/ // e K
LOSO LS LOSO
Kenneth Woodruff Kenneth Woodruff Kenneth Woodruff
Expiration Date 12/31/2021 Expiration Date 12/31/2021 Expiration Date 12/31/2021

&‘M-m Tier Trade Ally

-

Energximrﬁ gEnwrgy, Energxgql_a_rh_t'? §Entergy Energyﬁ.mrﬁ gEnwrgy,

AUTHORIZED CONTRACTOR AUTHORIZED CONTRACTOR AUTHORIZED CONTRACTOR

—D : ——

Lose
QUALIFIED TECHNICIAN

Kenneth Woodruff
Qualified on Jan. 1, 2021

Expiration Date 12/31/2021

Energy Smartis a
comprehensive energy
efficiency program developed
by the New Orleans City
Council and administered by
Entergy New Orleans, LLC.

vy Sonarty | Sty

Energxir‘&e-{t-- En 8. For information, call 504-22¢-6868.

AUTHORIZED CONTRACTOR ©2021 Entergy Services, LLC, All Rights Reserved.
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Trade Ally Emails

Q1 Newsletter

February 2021

Your Trade Ally Tier Report is
Coming Soon

Wele s 1 Wicusics & new g waler
for our Energy Smar rade alles. Be on the
Iookout for your te report, coming via emai ths
month. Use your ter to et customers knaveyou
maintain high standards and are a dependable
Program resource.

Order Your 2021 Badges

s we all know, gaining  customer's confidence
and trust s key. Cne way to eam this tust s to
make sure that everyone on the Energy Smart
teamis wearing an udated program badge

roy Sman badges for

2021, and we wantta make sure each mermber of

your team has an updated 0 wear n the

field

Energy Smart

AIC Tune-ups Training
Tuesday, Feb 23

a-1am

Location: Webiriar

Flease jon us for this in-oepth
materials and methods for A/C tune
Energy Smart program This training will explain

aining on proper

psinthe

the scceptable quality standarcs for eligitle AC

s 2nd how to perfom many of the

Q1 Virtual Trade Ally Advisory
Group Meeting

Thursday, Fen. 26

9-11am
Location Webinar

AL s quanerly meeting, Entergy Solutions and
Energy Smartwilljoin togetner 1o share uacates
tothe offerings and discuss your esperiences.
The session vall close vilh Lime to answer any

rermaining questions and document feedback

Or callin (audia only)
+1.469.770-0561
Phone Conforence 1D: 770 173 9214

New Rebate Forms
Keep 3 lookout for the updated 2021 rebate forms. You will

receive @ separate email once the rebat forms are ready.

for download. Be preparecto swap outyour 2020 forms for

2 T the 2021 forms once you receive the ermai

U

Entergy,

1on atoutts and c

cnergy tencrgysmartnota.com,
ruysmatnota.com or 3} 504
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Badge Reminder

Smart
i

Entergy,

Dear Trade Ally,

As wie all know, gaining a customer's confidence and trust is key. One way to eam this
trust is to make sure that everyone on the Energy Smart team is wearing an identifiable
program badge.

Updated 2021 Energy Smart badges are now available. Make sure each member
of your team has an upcated badge to wear in the field.

Please take a moment to fill in this submission form for each member of your team that
needs a badge, and be sure to include a high-guality photo. Each team member should
be photographed against a salid, preferably white, background and remember. the
clearer the photo, the better. Also, submit your company logo to be included on the
badges. Preferred formats of for logo files include jpg, jpeg, of png

bmit your company and team informatio

Please send in photos and 2021 badge requests by April 16, 2021. If you have any

questions, please reach out to Atom Davis at atom.davis@energvsmarinela.com, Thank
you for your cooperation.

Smart* Entergy,

ut th
info@energysmartnola.c
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A/C Tune-Up Customer Reach Back Campaign Materials

Postcard

Up to
$150 instant
rebate.

T

Tune up and cool off.

Get ready for warmer temperatures with instant
rebates on air conditioning unit tune-ups.

ki semsrshor v erargy sy gragsy davaiopae be lhe Niw -asns iy Canrailarc sdeiiciord be Bakergs e Otlieas LLT, 020 aotangy Sivees LT & Pgaks dserrs

Energ Ki@ﬁlﬁ gE'nterg){

524 Elmwood Park Blvd, #140
New Orleans, LA 70123

Improve your cooling system and

save money.

Thank you for participating in the Energy Smart Program. We invite you to
continue your energy-saving journey—just in time for rising temperatures.

An A/C Solutions A/C Tune-Up can:

« Improve efficiency up to 30%.

+ Help your air conditioning unit last longer.
« Lower your monthly energy usage.

+ Deliver a r indoor environment.

+ Provide b humidity control.

Plus, you'll receive an instant Energy Smart rebate of up to $150.

Schedule your A/C Solutions A/C Tune-Up today. Call 504-229-6868
or learn more at energysmartnola.info/tuneup.

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Tune up and
cool off.

Get ready for warmer temperatures with instant
rebates on air conditioning unit tune-ups.

Thank you for participating in the Energy Smart Program. We invite you to
y P a3y Y

continue your energy-saving joumey JUS( in time for ns ng temperatures

An A/C Solutions A/C Tune-Up can:

« Improve efficiency by up to 30%

* Help your air conditioning undt last longer
* Lower your monthly energy usage

* Deliver a cooler indoor environment

» Provide better humidity control

Plus, you'll receive an instant Energy Smart rebate of up to $150

Schedule your A/C Solutions A/C Tune-Up today.

Select a trusted Trade Ally partner to complete your tune-up or call 504-229-6

For more information about these and other Energy Smart offerings

ju- G X

Vist Emad
energysmartnola. com info@energysmartnola.com
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Spring into Energy Savings Campaign Materials

Email

Spring into
Energy Savings.

Get a no-cost home energy assessment and
energy-saving products.

Hello Valued Enargy Smart Custemer,

You're invited to celebrate spring with a new way to save. Spring into energy
savings with a whole-home energy assessment and energy-efficient products
valued up to S300 - all at no cost to you. Qur trained energy advisors will also

show you additional veays to save energy sround your home.

AL L

What your neighbors are saying:

"We are happy we participated, The process was easy, the
staff - knowledgeakbla, and they were diligent about
helping us save energy.”

Homeowners: Dave and Joyce T.

Schedule your no-cost home assessment today.

Click the ballon belonw o seheduk: your assessmen! of call 504-229-688

Faraload &y 3 dew Crise

2100 3013 SOMATIEI AT CY

Encegy Smait iz 3 CaTipeenang

Eeturay Naw Orinans LLE, Erdiogy Sovicns, LLO. AV AN § W)
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Social Media

b Entergy New Orleans
B

Sign up today to receive a no-cost home energy assessment and energy-
efficient products valued up to $300.

- -

Spring into
Energy Savings.

Start your energy-saving journey today.

Like

Celebrate spring with 3 new way to save.

Comment Share

Sign Up

Google Display Ads

Spring into
Energy Savings.

Get energy efficiency
produc(&, (valued up to

$300) at no cost.

Smart= = Enlergy,

A New Qrlaxae Program

Google Search Ads

Spring Into ] S
Energy Savings —_—
Get energy efficlency QFI’

s (valued up Aergy.

D0) at no cost.

mart~

Spring into Energy Savings.

ncy products
300) at no cost.

-
= Entergy,

Spring into Energy Savings | Improve Your Home Comfort
https:/fenergysmartnola info/home-performance-with-energy-star

Upgrade your home comfort and save energy with Energy Smart. Sign up for a Home
Performance with ENERGY STAR® assessment and receive no-cost energy efficiency products.

Save Energy This Spring | Make Your Home More Comfortable
www.example.com/ppc-services
Receive no-cost energy efficiency products (up to a $300 value) from Energy Smart. Start
impreving your home comfort by scheduling a Home Performance with ENERGY STAR®

assessment today.

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11
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Trade Ally Emails

Q2 Newsletter

=
= Entergy,

Energy Smart Trade Ally Newsletter

July 2021

Program Updates
Updated Rebates and Your 2021 Badges are
Incentive Rates on Their Way
The 2021 Rebate forms for all If you submitted your information for
programs have been uploaded to your the 2021 badges, they will be
Trade Ally Sharepoint folder. Please delivered soon
ensure that all services performed
have been updated in the NGAGE If you missed the deadline for the
rebate submission platform to reflect badge order, please complete
these new rates. this submission form as soon as

possible to ensure it will be included in
the next order. Email
adavis@franklinenergy.com to notify
him it has been submitted.

We Want to Hear From You

We value your feedback as it helps us identify
how we can evolve our program fo better
serve you. Please complete our brief survey
by July 31, 2021. The survey should take
approximately 10 minutes to complete.

Take Our

Q3 Virtual Trade Ally
Advisory Group Meeting
August 26

9-11am
Location: Webinar

At this quarterly meeting, Entergy Sclutions
and Energy Smart will join together to share
updates to the offerings and discuss your
experiences. The session will close with time
to answer any remaining questions and
document feedback.

Or call in (audio only)
+1 469-270-0551
Phone Conference ID: 770 040 816%

L &
EnergySmarts = Enlergy,

ANew Orleans Program

For more information about this and oiher energy efficiency offerings, visit energysmarinola.com, email
info@energysmartnola.com or call 504 229 6868

Energy Smart is 2 comprehensive energy efficiency program developed by the New Grieans City Council and administered by
Entargy New Orleans, LLC. 2021 Entergy Senvices, LLC. All Rights Reserved.
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Keep Your Cool Campaign

Email

A
Smart

L3
== Entergy,

Keep Your Cool
with Energy Savings.

Beat the summer heat and increase your home's

comfort.
With summer temperatures heating up, ensuring your home is comfortable and
efficient is now mare important than ever art makes it easy with a

trained team of Energy specialists to guide you through the best steps for your

home with a no-cost whole-home energy assessment and air conditioner solutions

Sign up for Home Performance with ENERGY STAR®.

ing begins with a no-cost in-persor

gy assessme

miort. You can also rec

whole-home approa iency and ¢

no-cost installation of several energy efficiency products, such as

h 1o improve

Smart Thermostats.

Light Buibs

Smart Power Strips

Shower Heads

r appointr

Tune up and cool off.
Don't forget about air conditioner maintenance this summer Contact a trusted trade

ally for an Energy Smart A'C Tune-Up. Imp

our air conditioning system's

ooling output and efficiency by up to 30 percent, plus receive ar

instant rebate of up to $150

Find a trade all

Time for a new air conditioner unit?
Has your air conditioner unit seen better days? Perhaps it is time to replace it with a
more energy-efficient one. Not to worry, Energy Smart is here 1o help you keep your

h Central Air Conditioner Rebates of up to $500.

Find a trade al

For more information about these and other Energy Smart offerings

X

‘energysmartnola.com. 5 info@energysmartaola.com
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Google Search Ads

Beat the Summer Heat with Energy Savings | Make Your Home More

Comfortable

www.energysmartnola.com
Receive no-cost energy efficiency products by scheduling a Home Performance with ENERGY

STAR® assessment today. Plus, earn up to a 3150 instant rebate on alc tune-ups.

Google Display

Keep Your Cool with
Energy Savings.

Keap Your Cool This

Summer with
Energy Savings.

1S

-

NOLA.com Ads

Keep Your Cool with
Energy Savings.

Keap Your Cool This

Summer with
Energy Savings.

Smart * = Enberyy B
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Email 2

v | 8
‘Smart~ = Entergy,

Keep Your Cool
with Energy Savings.

Beat the summer heat and increase your home's

comfort.
With summer temperatures heating up, ensuring your home is comfortable and

efficient is now more important than ever. £ Smart makes it easy with a

trained team of Energy specialists to guide you through the best steps for your

home with a no-cost whole-home energy assessment and air conditioner solutions.

Sign up for Home Performance with ENERGY STAR®.
This offering begins with a no-cost in-person home energy assessment and takes a
whole-home approach to improve efficiency and comfort. You can also receive
no-cost installation of several energy efliciency products, such as:

Smart Thermostats
Light Bulbs.

Smart Power Strips
Shower Heads
Faucet Aerators

hedule your

ppointment

Tune up and cool off.

Don't forget about air conditioner maintenance this summer. Contact a trusted trade
ally for an Energy Smart A/C Tune-Up. Improve your air conditioning system's
cooling output and efficiency by up to 30 percent, plus receive an
instant rebate of up to $150

Find a trade ally

Time for a new air conditioner unit?
Has your air conditioner unit seen better days? Perhaps it is time to replace it with a

more energy-efficient one. Not to worry, Energy Smart is here to help you keep your
cool with Central Air Conditioner Rebates of up to $500.

For more information e and other Energy Smart offerings

= G Y

visit Emal

energysmartnola.com. info@energysmartnota.com
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My Rewards Emails

-
Smart == Enfergy.

A MNew Orleans Frogram

Personalized

and Rewarding

Energy Savings.

It can be difficult to know where to start when you want to save energy and

improve your home's comfort. With a Home Performance with ENERGY

STAR® assessment, you can skip the guesswork and start saving energy and

earning My Rewards points.

Schedule your appointment today, and one of our Energy Advisors will
evaluate your home's energy efficiency and install no-cost energy efficiency
products, such as LED light bulbs, smart power strips and more. Plus, you can
earn up to 500 My Rewards points by checking off completed actions on the

These are points that can be redeemed toward gift cards
from some of the top retailers and restaurants, such as Amazon and
Starbucks

For more information about these and other Energy Smart offerings

jum| X

Visit Email
energysmartnola.com info@energysmartnola.com

Energy Smart iz 3 o Council and administersd by

"
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Energy efficiency upgrades, like attic insulation, home air sealing and duct sealing

)
Smart == Entergy,

ANewOrleans Program

Check Energy
Efficiency Off

Your List.

can help you save energy while also improving the comfort of your home

Energy Smart makes it easier than ever to make upgrades to your home with our

cash rebates

Home Air Sealing Up to $0.30 per CFM50 reduction
Attic Insulation Up to $0.60 per square foot
Central Air Conditioning Duct Sealing Up to $1.50 per CFM50 reduction

Central Air Conditioning Tune-up Up to $150

As an extra bonus, earn up to 200 My Rewards points on the My Entergy

portal by completing these upgrades.

To get started on your energy-saving home projects, find a qualified trade ally on

our website or call

For more information about these and other Energy Smart offerings:

jum (& X

Visit Email

energysmartnola.com info@energysmartnola.com
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Smart == Entergy.

e Orlesns Progeam.

Save Water.
Save Energy.
Save $$$%.

Its never been easier—or more affordable—to save energy in your home
Shop the for significant discounts on
energy-efficient and water-saving products like the ones below. Bonus: You
can receive 100 My Rewards points on the Just for
shopping—redeemable toward gift cards from fop retailers and restaurants,

such as Walmart and Applebee's.

Smart Thermostats

(up to $100 instant rebate)

Heating and cooling costs can account for 55% of
annual energy usage in the average American home.*

A smart thermostat can help you save energy and

control the temperature settings in your home. Check
out our selection of smart thermostats to stay

comfortable all year long while saving on energy.

LED Light Bulbs
(up to $3 instant rebate per bulb)

Making the switch to LEDs can help you use up to
\ 80% less energy than traditional incandescent bulbs.
Plus, LED bulbs last much longer than incandescent

! ones, which means you spend less time replacing

them, while saving energy.**

Advanced Power Strips
($20 instant rebate on select models)
Switching to a smart, advanced power strip allows

you to protect anything plugged into them in the case
of a power surge. The added benefit—they also
reduce wasted standby power from these plugged-in

e -

High Efficiency Showerheads

($10 instant rebate)

Reducing the amount of energy it takes to heat your
, water means energy savings. A low-flow showerhead

is up to 40% more energy-efficient than the standard

2 5 GPM showerhead—without sacrificing enjoyable

water pressure ***

Get energy-saving products shipped directly to your home for safe, convenient
energy savings. Shop now at or call

For more information about these and other Energy Smart offerings:

=H G <

Visit Email

energysmartnola.com info@energysmartnola.com
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Ao Orleans Program

Hassle-Free

Energy Efficiency
for Your Home.

When you're ready to start saving energy in your home, make Energy Smart
the first stop on your journey. With personalized home energy assessments,
energy efficiency products for purchase on the

and more, we have

solutions that are just right for you.

Start your energy efficiency journey today at or

call 504

For more information about these and other Energy Smart offerings:

Jm X

Visit Email
energysmartnola.com info@energysmartnola.com

)
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Al Orleans Progeam

You earned it.
Claim your gift
card today.

Make the most of your energy-saving efforts this holiday season. Redeem
your My Rewards points for gift cards for your holiday shopping. Gift cards are
available for your favorite retailers and restaurants, such as Amazon, Target

Starbucks and more. Simply log in to your al to redeem your

;'ﬂ"‘
B

My Rewards points today.

E &

For questions or more information about Energy Smart offerings:

= G <

Visit cal Email
energysmartnola.com 504.229 6868 info@energysmartnola.com
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Hurricane lda Recovery Emails

Email 1

Smart

AMew Orleans Program

&
== Entergy,

Restore.

Recover.
Rebuild.

As part of our commitment to our customers and program participants, the Energy

Smart program is here to help you rebuild and restore your home following

Hurricane Ida.

has a wide range of offerings to help you save energy.

ensuring that you rebuild greener and more resiliently.

No-Cost Whole-Home
Assessment

Identify weatherization issues, lower
utility costs and make your home more
comfortable with our no-cost Home
Performance with ENERGY STAR
assessment. Income-qualified
customers can also receive energy-
efficiency upgrades at no cost.
Schedule your complimentary
assessment
229-6868

or by calling 504-

Central Air Conditioning
Replacements, Tune-Ups and

Duct Sealing
Energy Smart can help you keep your
home cool, comfortable and energy
efficient. Whether you'd like to optimize
your system with a tune-up, seal your
ductwork or replace your equipment
with a more efficient model, Energy
Smart can help make it more

affordable with A/C Solutions rebates.

ENERGY STAR® Certified

Refrigerators
Need to replace your refrigerator? You
can receive a $50 rebate when you
purchase a new ENERGY STAR
certified refrigerator. In addition to
saving with your rebate, these models
are designed to help you start saving
energy and money as soon as you

plug them in

ENERGY STAR Certified
Window A/C Units

Upgrading to an ENERGY STAR
certified window air conditioning (A/C)
unit will not only help you stay cool and
comfortable, but it can also help lower
your energy use. These models are
more efficient thanks to their improved
insulation and sealing, and with
Energy Smart, you can receive a $50

rebate

Appliance Recycling Offering

Appliance recycling is available for customers with a working, secondary refrigerator

or freezer. Removing an exira fridge or freezer can save customers up to $180 a

year. Energy Smart will pick up the appliance for free and give customers $50. Go

green and get green. To schedule your free pickup, call 877-743-3128 or click

For questions or more information about Energy Smart offerings:

J

Visit
energysmartnola.com

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11
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D

Smart = Entergy,

A Mew Orleans Program

Energy-Efficient

Restoration

As part of our commitment to our customers and program participants, Energy
Smart wants to help New Orleanians restore and rebuild following Hurricane Ida.
Take advantage of our no-cost offerings including Energy Efficiency Kits and Home

Performance with ENERGY STAR® assessments to get started.

Energy Efficiency Kits
Energy Smart offers no-cost to help conserve the amount of
energy from electricity and water used at homes and throughout our communities

The small amounts saved add up quickly and help the environment

You can start saving immediately with the products in your Energy Efficiency Kit.
These products include:

Three 9-watt LED light bulbs
One 15-watt LED light bulb

One water-saving showerhead

One water-saving kitchen-faucet aerator

One water-saving bathroom-faucet aerator

Home Performance with ENERGY STAR®

Upgrade your heme comfort and lower your utility bills with Energy Smart's no-cost
This offering includes a no-cost virtual or
in-person home energy assessment and takes a whole-home approach to improve

efficiency and comfort.

The assessment reduces the up-front cost of installing energy-efficiency upgrades in
your home. Depending on the improvements you choose, you could save at least 20

percent on your annual utility bill.

Schedule Appointment

For questions or more information about Energy Smart offerings:

jum X

Visit Email
energysmartnola.com info@energysmartnola.com
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Energy-Efficient

Restoration

S

As part of our commitment to our customers and program participants, Energy
Smart wants to help New Crleanians restore and rebuild following Hurricane Ida
Take advantage of our no-cost offerings including Energy Efficiency Kits and Home

Performance with ENERGY STAR® assessments o get started.

Energy Efficiency Kits
Energy Smart offers no-cost to help conserve the amount of
energy from electricity and water used at homes and throughout our communities.
The small amounts saved add up quickly and help the environment.

‘You can start saving immediately with the products in your Energy Efficiency Kit.
These products include:

* Three 9-watt LED light bulbs

* One 15-watt LED light bulb

s One water-saving showerhead

s One water-saving kitchen faucet aerator

s One water-saving bathroom faucet aerator

Home Performance with ENERGY STAR®

Upgrade your home comfort and lower your utility bills with Energy Smart's no-cost

This offering includes a no-cost virtual or
in-person home energy assessment and takes a whole-home approach to improve
efficiency and comfort.

The assessment reduces the up-front cost of installing energy-efficiency upgrades in
your home. Depending on the improvements you choose, you could save at least 20
percent on your annual utility bill.

Schedule Appointment

For questions or more information about Energy Smart offerings:

= @G <

Misit Email
energysmartnola.com info@energysmartnola.com
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A/C Tune-Up Bill Insert

instant rebate -
Smart == Entergy,

An A/C Tune-up can:
B
- Help

- Lower your energy

Ir unit last ng

1 1 deliver a cooler and less humid indoor environment

Get ready to enjoy a cooler, more efficient summer.
{ VR 4 Select a trusted trade ally partner to complete your tune-up.
| - ! Visit energysmartnola.com/cooloff or call 504-229-6868.

R

Cleaning condenser coil. Cleaning evaporator coil.

Measuring and adjusting refrigerant

after performing improvements. Measuring and adjusting air flow.

Calculating system pre- and post-
efficiency.

Changing air filter (customer
provides air filter).

Q@
QQO@

Select a trusted trade ally partner to complete your tune-up.

Visit energysmartnola.com/cooloff or call 504-229-6868.
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EasyCool Demand Load Control End of Season Letter
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October 2021

Dear Valued Entergy New Orleans Customer,

Thank you for participating in the Entergy New Orleans Energy Smart EasyCool offering. Now in its sixth
year, EasyCool makes an important contribution to reducing energy demand and benefiting the
environment. Relieving pressure on the electrical system helps keep the power supply affordable and
reliable for all customers. Your continued participation is making a difference.

Your electric bill is calculated, in part, from two basic components — the electrical requirements of each piece
of equipment (watts) and the length of time you use the equipment (hours). During the summer, both
components reach their highest demand, called peak demand. And since air conditioning and heating units
typically are the biggest energy users, Entergy New Orleans offers EasyCool to ease those peak demand costs
when temperatures are at their most extreme.

Entergy New Orleans works hard to provide you with safe, affordable and reliable service. To thank you for
helping use energy wisely, we’re enclosing this $40 check for your participation in the 2021 cooling season.

Beginning in 2022, the EasyCool offering will operate with smart thermostats only. Demand load control
devices, like the one connected to your air conditioner currently, will be scheduled for removal. We encourage
you to continue your participation in EasyCool with a smart thermostat. Here are your options:

¢ If you already have a smart thermostat, you can enroll it at energysmartnola.com/enroll. Earn $25 for
signing up and continue to earn $40 each year you participate.

e If you need to purchase a new smart thermostat, we have several options for you. To learn more
about your options, visit energysmartnola.com/smart, email info@energysmartnola.com or call 504-
229-6868. Once installed, enroll your new smart thermostat in EasyCool at
energysmartnola.com/enroll and earn $25 for signing up and $40 for each year you participate.

o Buy one from the Energy Smart Online Marketplace at shop.energysmartnola.com.

o Have one installed by a heating and cooling contractor. Visit energysmartnola.com/trade-
allies to find an approved Energy Smart trade ally.

o Purchase a qualifying smart thermostat from any retailer and get a $100 rebate. Visit
save.energysmartnola.com/smartrebate to submit your rebate application.

For questions about EasyCool or changes to the offering, please call us at 504-229-6868 or
email info@energysmartnola.com. We also would appreciate it if you would scan the QR
code or visit energysmartnola.com/survey to provide feedback that will help us improve
our offerings and services.

Thanks again for participating in the Energy Smart EasyCool offering.

Sincerely,

The Energy Smart Program

Energy Smartis a comprehensive energy efficiency program developed by the New Orleans Qty Councll and administered by Entergy New Orleans, LLC. ©2021 Entergy Services, LLC. All Rights Reserved.
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Trade Ally Emails

Q4 Trade Ally Advisory Group Meeting

Q4 Trade Ally Advisory Group
Meeting

At this quarterly meeting, Entergy Solutions and
Energy Smart will join together to share updates to
the offerings and discuss your experiences. The
session will close with time to answer any remaining
questions and document feedback.

Date: Thursday, October 28
Time: 9-11 am.

Join Meeting »

Or call in (audio only)
+1 469-270-0551
Phone Conference ID: 216 220 614#

We hope you and your team can join us.

P
Energy$mart’” = Entergy
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Q4 Trade Ally Newsletter

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11

Energy Smart Trade Ally Newsletter

October 2021
Program Updates

Trade Ally Portal Coming Soon Hurricane Ida Update

1 Trade Aly Portal il b live e Ay work compleled er | cane
10 Q4. The poris wil geve you the. 02 must adhere o the Residential
sy s
s completed prupcs. 1w ska Parlicpsion Requeerents and
provide anouncements about Standards I you have questions.

E dirportan i QAC Team

program remingers. Each trade ally oafore proceeding vith encray
il havs an onénc account with login effcioncy improvomonts.

nformation and wil ecenve 3n
invration i thera are compieted o
pending 2021 proects. The link o the
partal wil be avatable o0 the trade aty
-

to Goal

Program Progres

e Introducing Your New Trade
Ally Manager
We are excied o announce Wendy Becker s
he new rade ally marages Vieny has oves
g
mudstamiy, comemercial and indusirial

programs. Sne has extansive Customer
servize skils, QA expenence. owrcach
Knowiedge anc general held operaiions
management expenence. Effectve
immediately, Wendy i your pont of contact
orments or concerns.
regding pevjects. paprent staus,
schweduling, Wianings, el

for any questo

Frmnil wedy ke
Frone: 262.600.2492

Q4 Virtual Trade Ally
Advisory Group Meeting

otier 28

Lacation: Wobinar

Atthis quantrly maetng, Enteny Solutions
and Encrgy Smart will o fogothor to share
updates t he renngs and discuss your
expenznces. The session wil close wen time
10 ansmes any renanng questans and
‘dacument feecback

Or call in (audio only)
+1458-270-0881
Phone Conference ID: 216 220 614¢

\*G Residential Energy
) Efficiency: Exploring the
Tools of the Trade

Noverber 4
Sttam

Lacation Wikt

Jom us for the final Residontial Trainng
webinar of Program Year 1. Chas Flores of
Eco-Synergy Advisors wil roview HVAG load
caiutations including Manuas J, $ 81 trom 3
Suidng scence perspectve. The raning wil
xplone e elationship besween st
caieulations and how the thermal envelope
it e
A1HVAC sysie

rates in 2 b affert sizing

a»

Or caltin (sudio only)
+1489-2700581
Phone Conference ID: 592 608 836¢

Did You Miss the Recent
Training Session?

On Thursgay, October 14, Energy Smart ano
Entorgy Salutiors wolcomed Chiis Florcs, the
managng drector of £20-Synergy Advisars, 1o
ead a technicaltrainirg on buiding science m
residential energy efficency. Topics mcuded.

« Tips for peformance: testing ard
estabisting bascline condions.

+ Home forcnsic analysis proc

* Resuts evaluzton.

« Tools and equament such as tlower
oo, cuct biasters, mancmeters,
Infrared cameras 2nd more

Chek bekow 1o view the recording
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e
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‘Exploring the Tools of the Trade’ Training

Residential Energy Efficiency:
Exploring the Tools of the Trade

Join us for the final Residential Training webinar of Program Year 11. Chris Flores of
Eco-Synergy Advisors will review HVAC load calculations including Manual J, S & D
from a building science perspective. This training will explore the relationship
between load calculations and how the thermal envelope and air leakage rates in a
home affect sizing an HVAC system.

Date: Thursday, November 4
Time: 9-11 am.

Join Meeting »

Or call in (audio only)
+1 469-270-0551
Phone Conference ID: 992 608 936#

We hope you and your team can join us.

S -
EnergySmart~ = Entergy,

= % AMNew Orleans Program

For more information about this and other energy efficiency programs, visit energysmarinola.com, email
info@energysmartnola.com or call 504-229_6868.

Energy Smart is a comprehensive energy efiiciency program developed by the New Orleans City Council
and administered by Entergy New Orleans, LLC. 2021 Entergy Services, LLC. All Rights Reserved.
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LED Kit

Label

Energy Smart
LED Efficiency Kit

Install taclay to save today.

Euergy‘Smar‘t& QEnlerg 4

AR Ol Zum

Insert

Ready to get Energy Smart?

Visit energysmartnola.com

HERE ARE SEVEN MORE WAYS YOU CAN SAVE, E n e rg y S I I I a rt
Covact EBrengy Sma e T29-6060 to sex T vouquclify for 3 0
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A
Product Guide
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ing it b2 42 4 e This k
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i LED light bulbs PAR38 LED light bulbs
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LED Email
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A New Orleans Progeam

Light Up

Your Home
with LEDs.

Make your home brighter, safer and more energy efficient this holiday season with
LED light bulbs. Switch to LEDs to save up to 80% on your lighting use. LEDs can
last for up to 25,000 hours, which is 15 times longer than traditional incandescents

A well-lit home also provides many safety benefits. Outdoor lighting and well-placed
path lights can help you detect and avoid any potential hazardous missteps due to
lack of visibility. Furthermore, a home that is illuminated will discourage potential
trespassers and allow for greater visibility into unexpected activity on your property.

LED lights are available at a discounted rate in the Energy S

Find a Retailer

You can also receive instant rebates on LED lighting products when you purchase

from

For questions or more information about Energy Smart offerings:

= DY

Visit Email
energysmartnola.com lo@energysmartnola.com
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Circuit E-Newsletter

Circuit by Ente:

Beat the Heat with an A/C Tune-Up

This summer has been a scorcher, and tempere

are expected

ep heating up as we head into this month

READ MORE

Slmple Steps to Savmg Energy at Home

SAVING
ENERGY

What Makes Smart Appliances So Smart?

ick new appliances can save

These sli

r life easier, but how are the

make you

READ MORE

Room for Energy Savings: Laundry Room

Wit

hese tricks, yot

1 feel like a magician
gs

in your laundry room

Fact or Fable? Humans Use Only 10% of
Their Brain Power

ink about it, all that unused brain power seems

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11
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Online Marketplace Promotions
Earth Day Promotion Materials

Lead Generation Email Remarketing Email

Smart~ %F,‘ntwgy_

Make Planet Earth Happy with

Energy Savings

Earth-friendly news: Smart thermostats are on sale.

Have you heard about Energy Smart's
best deals on earth?
Google Nest Thermostat
Energy Smart Is celebrating 1 Day with big deals on smart thermostats.
You can take advantage of savings on the following brands during these time

periods:

« Get the Google Nest Thermostat for no-cost from April 8-22, 2021
« Save up to $130 on ecobee smart thermostats, April 8:23, 2021

« Get the Sensi™ Smart Thermostat for no-cost from April 21-28, 2021

If your home is anything like the average American home, a massive 5
' ge” is spent on heating and cooling. Being smart
about how you control your temperature settings can save you a hefty amount
ey ecobee Smart Thermostats
April 8-22, 2021
nd up to 2:

holp you five

Google Nest ecobee3 lite Smart
Thermostat Thermostat
April 8-22, 2021

April 8-23, 2021

v 516900

Emerson Sensi™ Smart
Thermostat

ecobee SmartThermostat with Emerson Sensi™ Smart April 22-28, 2021

voice control Thermostat
April 8-2: April 2

From across the room or across the
intuitive app
motaly control and schec

home comfort. Anytime. Ar

Don't miss out on these Day savings on Google, ecobee and Emerson

smart thermostats. Smart thermostats automatically adjt

the heating or air

conditioning according to your preferences and schedule, such as when you're

home, away or asleep. The idea is to keep you as comfortable as possible,

Save Energy
Save Energy To learn more about Energy Smart and the other energy-saving opportunities,

visit ¢ ! 1 or call
To learm more about Energy Smart and the other energy-saving opportunities.

visit ene c or call

For more Information about th d other Energy Smart offeri

yum| ¢

Call 504.220-6868.

more information

snergysmartnola.com

Energy Smant, 524 Eimwaod Pk B, Sute 160, New Orleans. Louisians 701239905

Energy Sman

Suss 140, New Orisans, Louisiana 70123-8605
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Memorial Day Promotion Materials

Facebook Ad

B Entergy New Orleans eoe

Snonsored
Sponsorea

Celebrate Earth Day with an additional $130 off
select smart thermostats.

New Nest Emersol
Thermostat for $0 | SHOP NOW Smart T
Offer valid until April ... Offer vali

© O Linda Bryant-.. 13 Comments 12 Shares

[b Like O Comment d} Share
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Lead Generation Email Remarketing Email
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A¥iew Ovesns Program Aew Ol Program

Get $150 Off Select Ending Soon

Smart Thermostats.

Memorial Day Sale.

= :
Plus, Save 50% on LEDs During Our There are just a few days left to take advantage of our Memorial Day Sale.
Memorial Day Sale.

How much energy can these products help you save?

Google Nest Learning Simply Conserve® LEDs use 80% less energy than standard incandescent
Thermostat bulbs, saving up to $6 per bulb per year.
$249 $99 after instant rebate Smart thermostats can leam your patterns over time and automatically adjust

our settings to prevent energy waste.*
Offers valid May 20-31, 2021 ¥ s to pi 9y

Simply Conserve®
Standard LEDs**
May 26-June 1, 2021
$.60 $4-19
after instant rebate

ecobee SmartThermostat with
voice control

$249 $119 after instant rebate
ecobee3 lite Smart Thermostat
$169 $49 after instant rebate

Offers valid May 21-June 1, 2021. ecobee3 lite Smart
Thermostat**
May 21-June 1, 2021

$169

up to a $120 instant rebate

Simply Conserve® Standard
LEDs

$4-19 $.60 after promotion
and instant rebate Google Nest Learning
Thermostat**
May 20-31, 2021
599 §249

after $150 instant rebate

Offers valid May 26-June 1, 2021

Save Energy and Money
To learn more about Energy Smart and the other energy-saving opportunities,

visit or call

“*Limit two (2) thermostats and/or twenty (20) light bulbs per customer, per account lifetime.
nformation about these and other Energy Smar

Call
504-229-6868

For more information about these and other Energy Smart offerings:

Visit (=]
energysmartnola.com 504-229-6868

Energy Smart, 524 Elmwood Park Bivd, Suite 140, New Orieans. Louisiana 70123
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Summer Promotion Materials

Facebook Ad

2 Entergy New Orleans eoo
Sponsored - @

Get ready for summer with $150 off premium
smart thermostats and 50% off Standard LEDs.

Nest Thermostat Nest Th
is Now $0 SHOP NOW is Now ¢
Offer Valid Until July ... Offer Vali

00+ Amy Lorrai.. 11 Comments 8 Shares

[ﬂ) Like D Comment 7> Share

Facebook Offer Ad

- Entergy New Orleans .ee
Sponsored - @

Get ready for summer with $150 off premium
smart thermostats and 50% off Standard LEDs.

B

Nest Learning ecobee

Thermostat for... SHOP NOW thermos
Offer valid until May ... Offer vali

[b Like C] Comment A) Share
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Lead Generation Email

Sm

Aliew Olezns Program

Smart Thermostats,
LEDs and Power
Strips. Oh My.

Enjoy Summer Savings on Products that Can
Help You Save All Year-Round.

Now for a limited time,

ot exclusive savings on ct Google Nest and ecobee

smart thermostats. Energy-saving standard LEDs are now 50% off.

Google Nest Thermostat
$429 $29 $0 after instant rebate*

Google Nest Learning
Thermostat

$249 $149 after instant rebate

Offers valid June 20-July 8, 2021.

ecobee SmartThermostat with
voice control

$249 5140 $99 after instant rebate

ecobee3 lite smart thermostat
$169 $49 after instant rebate

Offers valid June 20-July 5, 2021.

Simply Conserve®
Standard LEDs

instant rebate

Offer valid June 20-July 7

Save Energy and Money
To learn more about Energy Smart and the other energy-saving opportunities,

visit or call

For more information about these and other Energy Smart offerings:

H G <

call Email

energysmartnola.com 504-229-6868 info@energysmartnola.com
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Remarketing Email

Our Summer Savings

2 Saleis Ending Soon.

Cool Off with These Hot Deals.

There are just a few days left to take advantage of sizzling savings on a variety of

energy-saving products, including a Google Nest Thermostat for $0.*

Google Nest Thermostat
$129 % 0 after instant rebate*

Google Nest Learning
Thermostat

§249 5 9 after instant rebate

Offers valid June 20-July 8, 2021

ecobee SmartThermostat with
voice control

$249 $44 after instant rebate

ecobee3 lite smart thermostat
$169 569 $49 after instant rebate

Offers valid June 20-July 5, 2021.

Simply Conserve
Standard LEDs

$4-19 $1+19 0 after
instant rebate

Offer valid June 20-July 7, 2021

Save Energy and Money
To learn more about Energy Smart and the other energy-saving opportunities,

visit or call

For more information about these and other Energy Smart offerings

| G DY

Call Email

energysmartnola.com 504-229-6868 info@energysmartnola.com
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Sensi Touch Launch Campaign Materials

Lead Generation Email

L=y
== Entergy,

A New Orleans Program

New
Silver Emerson
Sensi” Touch
Smart
Thermostat.

Summer is heating up, and so are our deals.

It's here, the new Emerson Sensi " Touch in silver. Plus deep discounts on energy-
efficient LED lighting to help you save energy and make your home more

comfortable

$100 off Emerson smart

thermostats.
$169 after instant rebate

You can find the Emerson Sensi™
Touch in a brand-new color: silver.
Smart thermostats help you save
energy without sacrificing your
comfort.
Hurry, discount available while

supplies last.

Simply Conserve®

LED Lighting
$4-149 after promotion
and instant rebate

Switch to energy-efficient LEDs to
save up to 80% on your lighting use.
Offer valid August 2-9, 2021.

For more information about these and other Energy Smart offerings:

= X

Visit Email
energysmartnola.com info@energysmartnola.com

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11

Remarketing Email

=
Smart = Entergy,

Alew Orleans Program

Save with

Energy-Efficient

Home Upgrades.

Don't miss out on these limited-time savings on Simply Conserve® LED lighting and
Emerson smart thermostats

These energy-efficient products can lower your home's energy use and help you
keep your home more comfortable

Emerson Sensi’ Touch
$169- fter instant rebate

Hurry, discount available while
supplies last.

Dimmable LED
$4-19- after instant rebate

Offer valid August 2-9, 2021

For more information about these and other Energy Smart offerings:

Visit Call Email
energysmartnola.com info@energysmartnola.com
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Energy Awareness Month Campaign Materials

Lead Generation Email Remarketing Email

)
Smart® |~ Bleigy, =
) ‘Smart™ = Enlergy,

S Orteans Progesmm

Incredible Deals Light Up Your Savings

with

on Energy-Efficient
Energy-Efficient Products

Updates for Your Home

Smart Offers for Energy Awareness Month Incredible Deals on Energy-Efficient Upgrades
for Your Home

Fall is in full swing—and so are our deals. Since it's Energy Awareness Month, we
Celebrate Energy Awareness Month by leaming ways to lower your home's

want to help you save throughout your home. That's why we have an exclusive offer
on Google Nest smart thermostats. Plus, it’s our biggest lighting sale of the year on energy.Use; which heips'you save

) limited-time savings on ecobee and Google Nest

Simply Conserve® energy-efficient standard LEDs That's why we're offerin

smart thermostats and Simply Conserve® standard LEDs

No-Cost Google Nest
Thermostat*
Available Oct. 1-11, 2021

Available Oct. 1-11, 2021
Control it from anywhere with the
Control it from anywhere with the
Google Home app.

ogle Home app.

$150 Off Google Nest
Learning Thermostat

Available Oct. 1-11, 2021
Works with your local weather,

schedule and desired comfort settings.

This smart thermostat leamns what
temperatures you like and builds a

custom schedule for your home.

50% Off Simply Con:
andard LED:
Available Oct. 1-8, 2021

50% Off Simply Conserve
Standard LEDs
Available Oct. 1-8, 2021

Switch to energy-efficient LEDs to

save up to 80% on your lighting use

Switch to energy-efficient LEDs to

save up to 80% on your lighting use

Continue Your Savings Journey

To learn more about Energy Smart and the other energy-saving opportunities

For more information about these and other Energy Smart offerings:

= G X

Email

Email
info@energysmartnola.com

Visit
energysmartnola.com

Visit call
504-229-6868 info@energysmartnola.com
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Facebook Ad

Entergy New Orleans
W Sponsored
Stock up on savings during Energy Awareness Month. Save up to
$150 on smart thermostats and take 75% off standard LEDs.

$120 Off ecobee3 lite

75% Off Simply Conserve®

Shop Now
Oct. 4-7, 2021 ' ' Oct. 1-8, 2021
o 20 562 Comments 311 Shares
7 Like @ Comment # Share
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Black Friday Cyber Monday Campaign Materials

Lead Generation Email Remarketing Email

Smart == Entergy,

AlNew Orleans Program

Save with
Energy-Efficient

Home Upgrades

for the Holidays

Light Up Your

Holiday Savings

Promotions end on Tuesday, Nov. 30, 2021, with
S0 don't miss out on this limitecktime sale.

Energy-Efficient Products

r
after $100 instant rebate;
iscount appled af checkout

S Celebrate the holidays with limited-time Black Friday savings such as up to $170* off
select Google, Emerson and ecobee smart thermostats, plus 50% off Simply

Conserve® standard LEDs

These energy-efficient products can help lower your home’s energy use. Shop these
discounts through Tuesday, Nov. 30, 2021

Leams what temperature you ke and
builds 3 schedue around yours

470 $49* ecobee3 li
after $100 instant rebate.
discount appled al checkout

Works with your loc
Scheduie and desied comion selies

after $100 nstant rebate;
discount appied af checkout

Features 3 low protie sieek and

For more information about these and other Energy Smart offerings:

minimalist design that looks oreat on
wr wall

= G <

Visit call Email
energysmartnola.com 504-229-6868 info@energysmartnola.com

discount applied af checkout

Remotely controls your horme corort

10 enegy-effcent LEDS 0

save up 1o 60% on your ighting use.

524220 6060 mbolerarsmarinotecom
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Facebook Ad

Entergy New Orleans e

@ Sponsored - &

Shop our Black Friday deals. Save up to $170 on
smart thermostats and 50% on standard LEDs
after instant rebates.

& Heating

68

$0 Google Nest $79 Goc
Thermostat Learnin

[b Like D Comment 4> Share
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December Holiday Campaign Materials

Lead Generation Email

Light up Your

Holiday Savings
with
Energy-Efficient Products

Energy Smart is celebrating the holidays with
smart thermostats for as low as $0."

ats. Plus, 50% off

re ending

gle and Emerson smart thermo

Receive discounts on G

standard LED light bulbs. Hurry, because like 2021, these deal

soon

Google Nest Google Nest Learning
Thermostat Thermostat
Dec. 1527, 2021 Dec. 15-18, 2021
$0 $79 $248
after $100 instant rebate

and holiday discount

Emerson Sensi™ Smart
Thermostat
Dec. 15-27, 2021
$129
after $100 instant rebate
and holiday discount

Emerson Sensi™ Touch
Thermostat
Dec. 1527, 2021
$169
after $100 instant rebate
and holiday discount

4-Pack Dimmable LEDs
Dec. 1531, 2021

_._

e e eSS

2-Pack Dimmable LEDs

Save Energy
To leam more about Energy Smart and the other energy-saving opportunities,

visit or call

For more information about these and other Energy Smart offer

jm| G X

Email

Visit
energysmartnola.com (SR 128 et infoenergysmartnola.com

Louisiana 70123-9905

Remarketing Email

-
Smart == Entergy,

b Oreans Program.

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11

Save with
Energy-Efficient
Home Upgrades

for the Holidays

Holiday discounts end Dec. 27, 2021.

Google Nest 4-Pack
Thermostat Dimmable LEDs
Dec. 1527, 2021 Dec. 15-31, 2021
$0 $129 $3.94 $7-88
affer $100 instant rebate
and holiday discount

Emerson Sensi™ Smart
Thermostat
Dec. 15-27, 2021

30 $429

after $100 instant rebate
and holiday discount

Emerson Sensi™ Touch
Thermostat
Dec. 15-27, 2021
549 $169
affer $100 instant rebate
and holiday discount

Save Energy
To learn more about Energy Smart and the other energy-saving opportunities,

visit or call

For more information about these and other Energy Smart offerings:

(& <

Email

Visit
energysmartnola.com Call 504-229-6858 infoenergysmartnola.com

Googie and Googie Nest are rademarks of Google LLT.

Energy Smart, 524 Elmwood Park Bivd, Suite 140, New Orleans, Louisiana 70123-9905
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Commercial and Industrial Marketing Collateral

Small Business Direct Install Incentive List Update Side 1

SMALL BUSINESS DIRECT INSTALL

OFFERING INCENTIVES

AS OF FEB.15, 7 (MAY CHANGE AT P YAM’S DISCRETION)

SBDI

MEASURE REQUIREMENTS INCENTIVE

UNIT

LIGHTING: EXIT SIGN REPLACEMENT

LED Exit Sign < 5 watts; moots state fire marshal codes and UL rated
LIGHTING: INTERIOR LIGHTING NON 24/7 REPLACE-
MENTS®
+6W LED Scraw-in re placing incande scent/ CFL 3 per lamp
7-12W LED Scrow-in re placing incandescent/ CFL 35 per lamp
ENERGY STAR® cortified.
- 7W LED Screw-in replacing incandescert /CFL 7 par lamp
18+W LED Screw-in replacing incandescent/ CFL $8 par lamp
T6/Tiz Upgrade to LED Linear- 4f ' [ % | perlmp
T8/Thz High Output (HO) Upgrada to LED Linear - 4ft 13 par lamp
Ts Upgrade to LED Linaar - 4ft 8 par lamp
Ts High Output (HO) Upgrada to LED Linsar - 4ft $3 pear lamp
Ta/Tiz Upgrada to LED Linear- ft DLC listad. For retrofitting AND ra placing existing fxturas: Quantity (% of L2 par lamp
T8/T2 High Output (HO) Upgrade to LED Linear - 8 units) is bazed on numbar of EXISTING LAMPS baing replaced. $25 por lamp
T8/T1z2 Upgrada to LED Linear- 2ft $4 par lamp
Ts Upgrade to LED Linear - 2ft $4 per lamp
Ts High Output (HO) Upgrada to LED Linear - 2R $8 par lamp
T8/T2 Upgrade to LED Linear- U-Tube 2 par lamp
LED replacing <7sW HID (lamp wattage) ' | s | parfture
LED replacing 75W to 250W HID (lamp wattage) 357 par fixture
LED replacing 251W to 400W HID (lamp wattage) DLC listad. $107 par fixture
LED raplacing 401W to 1000W HID (lamp wattage) $238 per fixtura
LED raplacing>1000W HID (lamp wattage) [ | 33 | par fixtura
LED Refrgrated Coe Ligtng ithout Conrce) | i o b v | perdeer
LED Refrigaratad Case Lighting (with Controls) | $50 par door
LIGHTING: EXTERIOR/GARAGE LIGHTING NON 24/7 REPLACEMENTS®
+6W LED Scraw-in re placing incandascent/ CFL 3 par lamp
7-2W LED Scrow-in re placing incandascent/ CFL ENERGY STAR cortified. 35 par lamp
- 7W LED Scraw-in replacing incandascent/CFL 7 par lamp
18+W LED Scraw-in replacing incandascent/CFL $8 pear lamp

> | A
jvSmart® | = Enlergy,

A New Orleans Program
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Small Business Direct Install Incentive List Update — Side 2

T8/Tiz Upgrada to LED Linear- 4ft % i par lamp
Ta/Tiz High Output (HO) Upgrade to LED Linesr - 4t $3 | perlmp
Ts Upgrada to LED Linar - 4ft 38 ‘ par lamp
Ts High Output (HO) Upgrada to LED Linaar - 4R 5 | porkmp
Ta/Tiz Upgrads to LED Linear- 8ft DLC liztad. For mtrofitting AND raplacing axisting fixturas 09 ‘ por lamp
Quantity & of units) is based cn number of EXISTING LAMPS

T8/Tz High Output (HO) Upgrada to LED Linear - 8ft boing replaced. $25 par lamp
T8/T1z Upgrads to LED Linear- 2R $5 par lamp
Ts Upgrade to LED Linear - 2ft 34 per lamp
Ts High Cutput (HO) Upgrade to LED Linear - 2ft 38 par lamp
Ta/Tz Upgrade to LED Linsar - U-Tube 12 | porlamp
LED raplcing <175 W HID (lamp wattags) $:2 | perfixture
LED raplacing 75 W to 250 W HID (lamp wattags) 357 per fixture
LED raplacing 251 W to 400 W HID (lamp wattags) 7 par fixture
LED replacing 401W to 1000 W HID (lamp wattage) $238 par fixture
LED raplacing>1000 W HID (lamp wattags) Py PT) 313 par fixture
LED raplacing <75 W Park/Athlotic Fiold HID (lamp wattage) o -
LED raplacing 75 W to 250 W Dark/Athletic Fiald HID (lamp wattage) % par fixture
LED replacing 251 W to 400 W Park/Athletic Fisld HID (lamp wattage) $5 ‘ per fixture
LED raplacing 401 W to 1000 W Park/Athktic Fiald HID (lamp wattage) | \ $38 | perfixture
LED replacing>1000 W Dark/Athlotic Fiald HID (lamp wattage) ‘ $57 i par fixture
LIGHTING: LIGHTING CONTROLS/SENSORS

Daylighting Centrollar {(Centrolling < 500 Watts) | $32 | perunit
Daylighting Controllar (Controlling » 500 Watts) | s | perunit
Occupaney Seraior (Contrnlling « 500 Witia) | Quanity (8 of units) s based on numbor of INSTALLED units. | $38 | par unit
Occupancy Sersor (Controlling > 500 Watts) [ Intagratad sensors built-in to proposad fixtures do not qualify. : 4o ‘ par unit
Occupancy Sarsor - Daylighting Control (Controlling < 500 Watts) | ‘ 357 | parunit
Occupancy Sersor - Daylighting Control (Cantrolling> 500 Watts) ‘ | 55 ‘ per unit
7Br|.mo| Darkng Garag; le'lhr\»g Control (éorﬂro"mgrso Waﬂ:) ! ‘ £22 ‘ por unit
BiLoval Parking Garage Lighting Control (Controlling 5+100 Watts) \:: '3:‘ m'-("ifm::’;':j:::::? it m;‘ T;‘;_':_'?Ddu ::;*\ #3 | perunt
BiLaval Parking Garage Lighting Control (Controlling 101150 Watts) | Ficture integrated sarsors do qualify fer this incantive. | $00 | perunit
Bi-Loval Parking Garage Lighting Control (Controlling 15+200 Watts) ‘ ‘ $100 ‘ per unit
Footnotes

For all light bulba/lamps, light fixtures and axit signs, quantitias are basad on numbear of EXISTING lamps/fixtures baing replaced. This nts for ios of da- lamping,

*Tha total matarial cost is tha total cost of all the bulbs or fixture s for 2 particular measura/line itam.

3Any rapl of aquipma nt that oparatas 24/7 (and will continua to do 5o after the projact is complatad) will qualify for incentiva rebates undar the custom lighting program s a

wp:r:i;» application.

&
» W | =
EnergySmart* | = Entergy,

=" % & New Orleans Program
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Prescriptive Incentive List Update

ENERGY SMART PRESCRIPTIVE INCENTIVE RATES

Rates effective Feh 15 2021 {nay change of program’s discretion)

| Small Large
Measure Requirements Commorcial | Commarcial
Solutions & Industrial

1&W LED Scrow-in replacing incandescent/CFL $2 | $2

713W LED Scraw-in replacing incanda scant/CFL e ] 4 $4

137W LED Scrow-in raplacing incandascant/CFL 85 $5

18WW LED Scrow-in replacing incandazcant/ CFL | s [ 6

LED Exit Sign < 5 watts: Must meat state fire marshal codas and ba UL rated. | sz | $12

Ta/Tr2 Upgrade to LED Linaar - 4% | [ = s

Ta/Trz High Output (HO) Upgrada to LED Linear - 4R $ic $io
Ts Upgrade to LED Lingar - 4R s $s

Ts High Output (HO) Upgrads to LED Linsar - 4ft $10 sio
T8/Ti2 Upgrade to LED Linear - aft DLC listed. For retrofitting AND replacing axisting fxturas: Quantity {# of units) is basad on numbar of s L]

Té/ Tz High Output (HO) Upgrade to LED Linsar- 8R EXISTING LAMPS being replacad. $20 $20
Té/Trz Upgrads to LED Linear - it $3 $3

Ts Upgrade to LED Linaar - 2ft 83 $2

Ts High Output (HO) Upgrada to LED Linear 36 s

Té/Ti2 Upgrade to LED Linsar - U-Tuba 9 $8

LED roplacing <175 W HID (lamp wattage) | [ %5 | e
LED replacing 75 W to 260 W HID (lamp wattags) 845 $35
LED replacing 251 W to 400 W HID (lamp wattags) DLC listad st5 s70
LED replacing 401 W to 1000 W HID (lamp wattage) $190 S0
LED replacing 1000 W HID (l:rr!p wakhga»ﬁ' | | $250 $240
LED Rafrigeratad Case Lighting fwithcut Controlz) DLC listad. Ratrofits must complotely ramova the axisting flucmscant fixture and connectors and ballasts $30 $30
LED Rafrigaratad Case Lighting fwith Controls) to qualify; wiring may be reused $40 $40
Extorior Lighting

14W LED Scrow-in raplacing incandsscant/CFL $2 $2

7-12W LED Screw-in replacing incanda scant/CFL L $4 $4

ENERGY STAR cartified
13 7W LED Scraw-in replacing incandascant/CFL $s $5
184W LED Scraw-in replacing incandescant/ CFL 36 86

| por Fixtura

por lamp

por lamp
per lamp
por lamp
par lamp
par lamp

par fixtura
par fixtura
par fixtura
par fixtura
par door
por doar

par lamp
par lamp
par lamp

par lamp

'Smart-

" ANew Orleans Program
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Small Business March Bill Insert — Side 1

FREE

ENERGY EFFICIENCY KITS
AND PRODUCTS FOR YOUR

SMALL BUSINESS

Visit energysmartnola.com/small-busine ss-solutions
email Info rgysmartnola.com or call 504-229-6868.

1)
Ul )
LN, T
M~ Marecis/7 #
EnergySmart#

“ A New Orleans Frogram
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Small Business March Bill Insert — Side 1

FREE energy efficiency
kits and products for

your SMALL BUSINESS

Cutenergy with energy-efficient upgrades to your business. Energy
Smart provides cash incentives for making eligible upgrades.

SMALL BUSINESS ENERGY EFFICIENCY KITS

)

\; Get FREE energy efficlency kits filed with LED light
bulbs, exit zign bulbs and faucet aerators. Order your
FREE kit from energy smart.store.

ENERGY SMART STORE
Shop online for FREE products and Instant

discounts on energy-saving LED light bulbs, smart

the rmostats, advanced power strips and water-saving

aerators. Visit energysmart.store to start saving.

SMART THERMOSTAT REBATES & EASY COOL

Smart thermostats give you betier control of your
@ temperature and comfort. Darticipating in EasyCool
hed with your smart thermostat helps maintain refisble
= rvice for all customers. To learn more, visit

€energysmartnola.comy/smart-tstats.

Small business customers can also earn prescriptive and custom
Incentives or take part in the small business direct Install offering
that provide = enhanced Incentives for certain prescriptive measures.

For information about this and other Small Business Solutions

offerings, visit energysmartnola.comy/small-busine ss-solutions.

& &
EnergySmart* | = Ent
(o) ergy.

“ AMew Orlearas Program

Ereegy Seoet 3 compabarnve svergy oficony progras: dew bped by the New Crissrs Dty Cowrcd
304 sdetain md by Srncgy New Orlears, LLE. eocn Srimgy Servias, LS Al Rights S e, Copay
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Small Business Online Store Homepage

FREE Shipping on all orders over $49; all others just $8 . ‘ ‘

Q & My Account P

> |
Smart = Entergy,

ANew Orleans Program

HOME ALL PRODUCTS THERMOSTATS LIGHTING WATER-SAVERS POWER STRIPS FREE KITS *
il W=

Welcome to the Energy Smart
Small Business Store

Get instant discounts on products to make your business
more energy efficient.

FREE Shipping P \ Instant Discounts Save Money
on all orders over $49; all others just $8 /" Provided by Energy Smart Reduce your utilty bill

Instant discounts from Energy Smart are available to all small business customers with an active Entergy New Orleans electric account. Customers will need to provide their
commercial account number during checkout to purchase the discounted products through this marketplace e

Free Small Business Kit Landing Page

ng on all orders over $49; all others just $8 =

- , ,
Smart == Entergy, = smpmaen (O

ANew Orleans Program

HOME ALL PRODUCTS THERMOSTATS WATER-SAVERS POWER STRIPS FREEKITS
SortBy Position N Show 24 v
PRICE -
®
$0.00 -50.00 UG
g -
FREE ITEMS 4 ‘r“ E3 E3 E3
' Retal Kit O s = ® ¥ @ ;.::;
i b

E ;, ] R seereRRR

40W Equivalent ... - 12 38 8% ¢
G cccoerer ol

reeTeRRR

VE

; Niagara Low-Flo... Office Kit Retail Kit

Restaurant Kit
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Small Business Online Store Check-Out Page

Street Address *
Street Address: Line 1

City * State/Province *

Please select a region, state or province. L%
Zip/Postal Code * Country *

United States e

Phone Number *

Primary Heating Source *

Please select 2

How did you hear about Energy Smart? *

Please select »:

Account Number*

Shipping Methods

The zip code you entered is outside of the eligible service location for the Energy Smart Store. If you
believe you received this message in error, please contact our customer service department

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Biz New Orleans March Print Ad

RS
BUILDING A BETTER
NEW ORLEANS

Get up to $500K* in incentives for increasing energy efficiency in new
building design and constructon. Eligible projects include:

NEW BUILDING/GROUND-UP
CONSTRUCTION

GUT
REHABS

ADDITION OR EXPANSION
OF AN EXISTING BUILDING

“WARM SHELL"
PROJECTS

*$500K customer cap across all projects and accounts per year.

For offering details and eligibility requirements,

visit energysmartnola.com or call 504-229-6868.

A | &
- N | ==
EnergySmart~ == Entergy,

ANew Orleans Program

Energy Smart is a comprehensiv

ergy efficiency program d
ew Orleans. LLC. ©2021 Enterg

City Council and administered

by Entergy s Reserved,
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Biz New Orleans 300x250 Digital Ad

ENERGY SMART

FOR BUSINESS

Get cash incentives to make energy-saving
upgrades to your business.

EnergySmart® = Entergy,

“ # A New Orleans Program

City Business Journal 728x90 Leaderboard Digital Ads

Get incentives up to $150,000 per site, per year with an annual customer cap of $500,000.

Smarts ENERGY SMART FOR BUSINESS
Atiew Orlesns Progeam Get incentives up to $150,000 per site, per year with an annual customer cap of $500,000.

mwm
—_—

= Entergy,
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Presidents Day Google Search Ad

Ad - energysmart.store

Google Nest Smart Thermostat | Now just $69
| Available from Energy Smart

Visit the Energy Smart Small Business Online
Store for this Presidents Day Sale. Limit 2 per
customer account. Offer ends Feb. 17

Presidents Day Eblast

Limited-Time Offer

Nest Learning Thermostat now $69

Regular Price: $249 Rebate: $150 Additional Rebate: $30
Final Price: $69

Limt 2 per customer scoount. Offer s e, 17, 2021

energysmart store for this of

n
nergy-saving products

Quantities are limited, so act now.

For more information about Energy Sman, wisit
energysmartnola.com, email info@energysmartnola.com or call
504-229-6868
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Prescriptive Bonus Incentive Eblast — Feb. 15

Smart*~ == Entergy,

A New Orleans Program

Dear Energy Smart Partner,

The program is off to a good start this year thanks to your efforis in generating interest and
participation in the Energy Smart program. To help confinue this momentum. we increased
17 prescriptive incentive rates 15% or more. The new Program Year 11 prescriptive
incentive rate sheet can be found here

The Energy Smart team looks forward to working with you and providing the resources and
incentives to help your clients save money and energy.

Thank you.

The Energy Smart Program

©2021 Energy Smart. Al Rights Reserved.
Energy Smart is 3 comprehensive energy efficiency program developed oy the New Orleans City Counc
and admin'stered by Entergy New Orleans, LLC. 2021 Entergy Services, LLC. All Rights Reserved.

Qur mailing address is:
Energy Smart
800 Camp Street, Suite 354
New Oreans | A 70120
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Facebook Ads for Free Energy Efficiency Kits

i‘ 3 Y IEEntergy New Orleans

sponsored - @

Free to small business owners. Energy
efficiency kits filled with energy-saving producis
to help lower your monthly utility ...See More

FREE Energy
Efficiency Kits

= for small business
customers.

HTTPS://ENERGYSMARTNOLAF...
Save energy. Save money. GET OFFER

Order your kit

Facebook Ads for Small Business Online Store

. ., Emtergy New Orleans
New from Energy Smart. The Small Business
Online Store, Save energy and money. Special
deals for smali businesses. Instant rebates
applied at purchase

-
LL BUSINE 4
INE STORE: . f o

-

:

‘u:i."
- A
4 :

@
&
-
-
&

‘,- "

P NOW

Energy Smart Online Store | sHos
—_—

oY Like ] Comment 2 Share
) — o
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Energy Smart Tile on NOLA.gov Website

nola | city of New Orleans 7
cgov Mayor LaToya Cantrell ‘ =3

HOME SERVICES & INFO GOVERNMENT NOLA 311 DEPARTMENTS CALENDAR NEWS APPS = MORE MENU

Home » Economic Development » Business Services » Small Business Resources

Economic Development

OTHER BUSINESS o T—
RESOU RCES BUSINESS SERVICES

1340 Poydras Street, Suite 18
\MLY.  Energy Smart Programs for Businesses \‘ ol =
N jew Orleans. LA 70112

Phone (504 ) 65842
Fax (504) 658-4918

- State Tax Incentive Programs
"' Workforce Development Upcom /ng

2 Events

@  Assistance for Small Business

Earned Media in LifeCity Newsletter

jySmart+ | == Enlergy,

“ A New Orleans Program

Energy Efficiency Products for Small Busi Now Available Through Energy
Smart’s New Online Store

NEW ORLEANS - Small business owners in Orleans Parish can now purchase energy
efficiency products that will help them reduce their energy use and save money on their
electric bill right from their home or office.
The Energy Smart Small Business Online Store provides customers a convenient way
to purchase discounted LED light bulbs, smart thermostats, advanced power strips and
water-saving aerators online to help manage their energy use and Entergy New Orleans
electric bill, all without having to set foot in a store.
Small business customers can also take advantage of several solutions to help manage
their energy usage and cost through the Energy Smart energy efficiency program. For
instance, small business customers can receive a free energy efficiency kit packed with
energy-saving measure such as LED light bulbs, faucet aerators and LED exit sign
replacement bulbs by clicking here. The program provides cash incentives for small and
large business customers to implement upgrades to equipment such as lighting, chillers,
HVAC, motors and retro-commissioning in their facilities. Visit
energysmartnola.com/small-business-solutions/ to learn more about Energy Smart's
small business offerings.

Energy Smart is a comprehensive energy efficiency program developed by
the New Orleans City Council and administered by Entergy New Orleans, LLC.
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Q1 Higher Education Cohort Meeting Announcement — March 15

)
Smart =

A New Orleans Program

Entergy,

Higher Education Cohort
Webinar

Dear Higher Education Cohort Member,

The Energy Smart Q1 Higher Education Cohort meeting has been reschedulzd. Please

mark your and plan on attending this webinar on March 20 from 2 - 4:30 p.m

Topics covered will include:

» Program Year 11 Cverview
» Higher Education Goals
« Presentations from
¢ Honeywell on Demand Response
o Blue Box Air on technology to treat and disinfect HVAC systems
« Q&A

Webinar Details
March 30
3-430pm

Microsoft Teams meeting
Click here to join the meeting
or
Dial 346-249-3218
Phone Conference ID: 762 639 7842
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Cash Incentives for Restaurants Email — April 12

5 &
1,"1z<f’.r’gy8mart\\‘3 = Entergy,

A New Oriraas Program

Cash Incentives Available for Restaurants

Energy Smart has cooked up some tasty financal incentves ta help restaurants

reduce electricty use and save maney.

Jain us for an ovendiew of the ncentives avislstile % restaurants for LED
fighting, HVAC, commerciad kitchen equpment, smart thermastals and
refrigeration. Hear testimanials fram loci restaurants that participated in $ie
Energy Srmart program.

Webinar Details
Tuesday, April 27
3:30-8:15am.

Click here to join the meeting
or
Dial 489-270-0551
Phone Cenferencs ID: 162 058 267#

To RSVP for this event, click hers.
Plexse share with other coleagues who may be inferested in atiending.

Thank you,
The Energy Semart Program

LA Ermegy Semurt A1 Mchix Hacssrveel

My progue Sevwicped by e New Oriesens Gty Councd

Exbengy SATeet ok SOTERMSAnIEAY eI

2 sCmantdures by Ledeegy New Ocesns, LG 21 Erdeayy Serdoes LLC Al Hoghis Measrwe

Nowew Crimrme LA /

Vvl 1o chonigm haw you recenw oo wired s §

Yoo Can LpCu YOOt Seafenence of Lietonite boe T
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Earth Day Email — April 19 Earth Day Social and Paid Search

Save on your energy bills

with a smart thermostat.

[ JM Entergy New Orleans ooe

Claim Your Smart Thermostat

Claim Your Smart $O w
Thermostat

A

Smar'f :'. gl-'nhm

Earth Day Rebates Google
Until 4/23

Like Comment Share
) ~»

Jade, Ent New Orleans e
W o

Clasm Your Smart Thermostat

Ads

No Cost Smart Thermostats | S0 Smart Thermostats | Instant Reb
www energysmart store
Enjoy special rebates for small businesses in honor of Earth Day. Claim your no-cost

smart thermostat and enjoy energy savings all year iong Hurry. Offer ends soon
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Delgado-Energy Smart Conference Call Email — May 5

Energj Smart

A New Orleans Program

Delgado

Delgado Community College

Seeks Your Input

Trade Allies:

Delgado Community College Electrical Department wants to meet with Energy
Smart trade allies who can advise the school as it grows its green-tech fields.
This is a fremendous opportunity to help Delgado students thrive in energy
efficiency careers.

With multiple campuses and specializations in electrical and HVAC, Delgado is
well-positioned to partner with Energy Smart. Our goal is to build a skilled
workforce in energy efficiency, and your input can play a significant role in
meeting that goal.

Mark your calendars and plan on joining this call with representatives from
Energy Smart and Delgado’s Electrical Department. We will discuss steps to
creating a Trade Ally Industry Team that will provide the college with industry
insight from leaders, like you. in energy efficiency.

Meeting Details
May 19
9-9:30 a.m.
Click here to join the Zoom call
or dial 301-715-8592
Code: 9401 1868 881%

To RSVP for this event, click here.

£2021 Energy Smart. All Rights Reserved

Energy Smart = a comprehensive energy efficienc:

wioped by the New Orleans City Coundl

and administered by Entergy New Oceans, LLC. ©2021 Enlergy Services, LLC. Al Rights Reserved.
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Summer Bonus Incentive Eblast — May 6

s &
EnergySmart> = Entergy,

A New Orleans Program

{
N

F 1 )

LIMITED-TIME
SUMMER BONUS
INCENTIVE OFFER

Energy_Smart is excited to offer a limited-time Summer Bonus incentive for lighting and
non-Bghting projects.

Participants 25“ 15%

can receive:

To qualify. project applications must be submitted between April 28-July 31, 2021, and
completed by Decembter 31, 2021,

Time and funds are limited Submit your application today to taks advantage of this
exciting bonus oppertunity for your next energy efficiency project.

For more details, click here.
Thank you,

Energy Smart Frogram Team

22021 Energy Smart. All Rights Reserved.
Energy Smartis 3 gy effciency prog by #he New Orleans City Counil
and administered by Entergy New Orleans, LLC. £2021 Entergy Sarvices, LLC. All Rights Reserved.

Our mailing address is:
Energy Smart
1100 Paydras St. Suite 2060,
New Orleans, LA70163

Want to change how you receive these emails?
You can update your preferences or unsubscribe from this list

Summer Bonus Google Search Ad —May 17 — July 31

Ad - www.energysmartnola.info/businesses L]

Summer Bonus Incentive | Get 15-20%
more in incentives | Limited-time offer
Summer Bonus incentive from Energy Smart on
energy efficiency upgrades for your business. Now

through July 31 get 15-20% more in cash incentives
on energy efficiency upgrades.

About our company
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Sumer Bonus Incentive Digital Ad for City Business Journal — May 14 — June 30

LIMITED-TIME OFFER

Summer Bonus Incentive trom Energy Smart on new encergy ¢lficiency upgrades.
Get 15%-25% mare in cash incentives now lhrough Ju'y 31, 2021

GET {TNOW»

Energxﬁ'mg

.Enlagy_

15%-25% more in CASH incentives EvergySmar®

on new energy efficency upgrades. Availaole through July 41, 2021 or while funda lsst e —

LEARN MORE »

QEnlefirey.

Summer Bonus Incentive Digital Ad for Biz New Orleans —May 24 — June 21

15%-25% %" "N )
MORE INCASH '~
INCENTIVES N )

on new energy efficiency

upgrades. Available through ™~

July 31,2071, or while funds last,

R
Energy‘Sman& ‘Erllﬂgy. \

Ve rhies eogae.
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Energy Advisor Job Posting Eblast — May 24

-
—_—

Smar

A New Orleans Program

Entergy,
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Memorial Day Facebook Ads — May 27 —June 6

Entergy New Orleans
) 1une 25t 242701 @

Small business customers still have time to take advantage of our $0
smart thermostat Memorial Day Sale. Shop today
http://enter.gy/6187ylqaX. Sale ends June 6.

MEMORIAL DAY SALE

!

’,

$0* SMART THERMOSTATS
for small businesses valid until June 6, 2021.

wbate. Limit of two (2) thermostat rebates per eligible customer sccount.

smarl S (R

oY Like (J Comment /> Share

MEMORIAL DAY SALE

$0* SMART THERMOSTATS
for small businesses valid until June 6, 2021.

s

ovsmart’ | Shntergy [ shop Now » |
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Google Nest Learning

Smart Thermostats

MEMORIAL DAY DEAL JUST $49*

after instant rebate. Valid 5/27-6/6/2021 for eligible small businesses.

ecobee w/ Voice

Smart Thermostats

S

2

MEMORIAL DAY DEAL JUST $69*

after instant rebate. Valid until 5/21- 6/6/2021 for eligible small businesses.

Limitof bvo

st Coer, [N
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MEMORIAL DAY SALE

for small businesses.

GOOGLE NEST FOR $0*

*Dlus salos tax. Aftor instart robate, Limit of two (2) thermostat rebates par oligiblo customer sccourt

Shop Now >

MEMORIAL DAY SALE

for small businesses.

EMERSON SENSI WIFI FOR $0*

*Dlus sales tax MRor instant robata Limit of two (2) thermostat rebates por oligible customer account.
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Eblast to Hospitality Contacts — June 7

b M
Energ yASmartQi‘7 = Entergy,

New Orleans Program

Hi <= Test First Name =,

Energy use is the single largest operating expense. representing approximately one-third of typical operating budgets and
accounting for 3lmost 20% of the nation's annual greenhouse gas emissions. Energy Smart helps Entergy New Orleans
customers =3ve energy and money by reducing the up-front cost of energy efficiency upgrades through cash incentives.

Energy Smart is designed to help business and asset owners offset upgrade and replacement costs for the following:

Lighting.

Lighting controls.

Air conditioners.

Heat pumps

Chillers.

Smart thermestats.
Refrigeration.

Commercial kitchen equipment.
And mors.

We understand that reducing operating expenses and improving net operating income are important in this current environment.
Whno would be the spprogriate person to speak with in greater detail?

Thank you so much for your help.
Kind Regards,

Amadea Clement

Energy Smart Energy Advisor

Phone: 800-378-5874
Email: info@energysmartnols.com

22021 Energy Smarl. All Rights Resarved
Energy Smart & 1 comprehensive energy eficiency program developed by the New Odeans City Councl
and administered by Entergy New Orleans, LLC. ©2021 Entergy Services, LLC. Al Rights Reserved.
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Summer Bonus Incentive Reminder Eblast — June 7

A

L
Energ K§mi££ w | == Entergy,

v NG
REMINDER - - \

LIMITED-TIME \1
SUMMER BONUS
INCENTIVE OFFER

-l

\

50% of the Summer Bonus Incentive Bonus is already claimed. Don't miss
your chance to get increased incentives for lighting and non-lighting projects.

Participants 25% 15%
oo, | Wl

To qualify, project applications must be submitted between April 26-July 31, 2021,
and completed by December 31, 2021.

Time and funds are hmited. Again 50% of the incentive budget is claimed. Submit
your application today to take advantage of this exciting bonus opportunity for your next
energy efficiency project.

For more details, chick here.
Thank you,

Energy Smart Program Team

22021 Energy Smart. All Righls Reserved.
Energy Smar = 2 comprebensive energy efficency program deveioped by the New Ordeans Cty Counci
and administered by Entergy New Ordeans, LLC. £2021 Enlergy Services, LLC. Al Rights Reserved.

Our masfing address is:
Energy Smart
1100 Poydras St., Suile 2080,
New Orleans, LAT0183

Want to change how you receive Fiess ernais?
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Eblast to Commercial Real Estate Contacts and Higher Ed Cohorts — June 14

s M
EnergySmar'fg = Entergy,

A New Orleans Program

Hi FNAME]",

Energy use is the single largest operating expense, representing approximately one-third of typical operating budgets and
accounting for almost 20% of the nation’s annual greenhouse gas emissions. Energy Sman helps Entergy New Orleans
customers save energy and money by reducing the up-front cost of energy efficiency upgrades through cash incentives.

Energy Smart is designed to help tusiness and asset owners offset upgrade and replacement costs for the following:

Lighting.

Lighting controfs.

Air conditioners.

Heat pumps.

Chillers.

Smart thermosiats.
Refrigeration.

Commercial kitchen equipment.
And more.

If you'd need help in identifying a qualifying project for your facility, Energy Smart is offering free Energy Benchmarking services
3s an optional intreductory step to the program. I'm happy to line up 3 call with you to discuss identifying a3 project through cur
benchmarking services, or to see how much you can save on energy saving projects you may already have planned.

Thank you so much for your help.

Jeremy Tereck

Energy Advisor

Fhone: 504-592-0028

Email: jeremy terlecki@aptim.com

22021 Energy Smart. All Righls Resarved
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July 4 Google Nest Smart Thermostat Eblast — June 30

]
Smart -

A New Orle

Entergy,

Limited-Time Offer

Nest Learning Thermostat now $49

Regular Price: $249 Rebate: $150 Addifional Rebate: $50

Final Price: $49

Lim 2 ger custorome mcczunt. Offer eocs oy & 3021

An exclusive 4th of July offer for Entergy New Crizans smafl business
customers

The Nest Learning Thermostat automatically ou use
R money and keeping your hom

2 phone

your energy use thro

Quantities are limited, so act now.

For formation gy Smart, visit
energysmartnola.com, email info@energysmartnola.com or c3

504-229-6868
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TA Small Business Bonus and Refrigeration Measures Email — July 7

nergySmartx | = Entergy,

A New Orleans Program

Dear Energy Smart Trade Allies,

The Energy Smart team has some exciting news regarding two new program
enhancements

First, is the launch of the Small Commercial Trade Ally Bonus. Trade allies who
submit smail commercial projects will receive a bonus based on 25% of the
customer incentive. up to $5,000 per project. Projects must be completed in
2021 and this offer is only available while funds are remaining

Second is the addition of new refrigeration measures to the prescriptive
incentive fist

« Door Gaskets for coclers

« Door Gaskets for freezers

« Auto Door Closers for coolers
« Auto Door Closers for freezers

For more information about the Small Commercial Trade Ally Bonus and the
refrigeration measures please contact Kevin Fitzwilliam at
kevin.fitzwilliam@aptim.com or by phone ai 504-377-5905

To submit new commercial projects use the new combined calculator.

Thank You,

Energy Smart

22020 Ene

mprehensive ener)

y Smart. All Rights Reserved

Enargy Sm

veloped by the New Oreans City Counci

and adeni mtergy Mew Orleans, LLC. ©2021 Enlergy Services, LLC. Al Rights Reserved.
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Benchmarking Introduction Email — July 13

A3
Smart -

A New Orleans Program

Entergy,

STRATEGIC

f Infarmation

BENCHMARKING

Z Business VALUATI

.

how you can participate

energysmartneola.com
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Smart T-Stats and EasyCool for Business Email — July 16

<> B
EnergySmart+ = Entergy,

= % ANew Orleans Program

Unloc‘( Summer SBVW\gS Wlth a New Smaf(
Thermostat and EasyCool for Business

Enroll in EasyCool for
Business, and we'll give
you up to $65 within
your first year of enengy caraumption for short periads

enrollment. dharing high demand

 SHOP NOW
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Smart T-Stats and EasyCool Digital Display

Energ ;«;Smart‘% %Entergy,

P Oxhocss Psgiass

L2 Lo

Unlock Summer Savings with a
New Smart Thermostat and
EasyCoo| for Business

Smart thermostats as low as $0
Free shipping available.

“SHOP NOW |

Digital Display

Unlock Summer Savings with a New Smart

Thermostat and EasyCool for Business

Senart thermostats as low as $0 | Free shipping aveilable

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11
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Biz New Orleans Print Ad: August 1

Unlock Summer Snir\p with & New Smart
Thermostat and EasyCool for Business

~

2

Sandt i BanrTatd S Bansss ot
o i b L s o b e
B e

o e waiy By Aibny
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Smart Thermostats/EasyCool for Business Bill Insert: August 16

Unlock Summer Savings with o
New Smert Tharmavial and
FaryCool for Business

Recarva Cath bncontives to

Reduce E-avly Uup

L e e
B il e e L e

e e L s e
SR T ————————
Mgt Maead T oW

Smart*
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Social: July 26-August 10 and August 18 — September 30

( a .. Entergy New Orleans eoe

S Sponsored @

As a business owner and Entergy customer,
you're eligible to eam cash incentives by opting
to reduce electrical consumption this summer.
Shop products at energysmart.store and start
earning cashback today.

ENERGYSMART.STORE

Small Business Store
Earn cash incentives, reduce ener. ..

O
[ﬁ Like

C] Comment
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Q3 Higher Ed Cohort Meeting Email — July 27

A

g
nergySmart +

A New Orieans Progras

Higher Education
Meeting

Dear Energy Emart Higher Ecduoation Cohort Membeare,

Ploacs mark your calendar for Thursday, Auguet 6 from 12 -1:30 p.m. for the Q3

Higher Ed Cohort meeting.

We'rs changing 1 up a bif by having a lunch meeting at our new office looated in the
Enargy Centrs at 1100 Foydras 3troet, Suite 2080. X will be nice to mest In percon,
eat lunoh Sogether and introduce you to our new Energy Emart isam members, ac
woll ac chare exolting program updatec.

Meating Detaile
Thurcday, Auguect &
12130 pm.
Energy Centre
1100 Poydrac Birsed uie 2080
To REVP for thic event, ollok era.
The Energy 3mart fsam ik looking foraard to caeing everyone In parson.

Pleace chare with other ocolleaguec wiho may be Intarsctad in attencing

Thank you

The Energy 3mart Program
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Extended Summer Bonus Incentive Email — July 28

-
Smart* = Entergy,

BREAKING

NEWS

Energy Smart is extending the Summer Bonus Incentive through
September 30, 2021.

Due to the everwhelming success of driving energy efficiency projects. we were
able to secure additional bonus funding, giving our customers additional time to
fake advantage of the increased incentives for lighting and non-lighting
projects.

Participants 25% 15%
Non-Lighting Lighting

can receive:
Boous Bonus

To qualify, project applications must be submitted by September 30, 2021,
and be completed by December 31, 2021.

3 Submit your application foday fo take advantage
of this exciting bonus opportunity for your next energy efficiency project.

The Summer Bonus is available on a first-come, firsi-served basis or while
funds last. For more details, click here

Thank you

Energy Smart Program Team
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RCx Trade Ally Training Emails — August 25 and September 9

Ene: _:'Sman‘} gEnlergy

Retro-commissioning
Technical Training

\
\
\

Energy Smart and Entergy Solution wlcome trade allies and select commercial
and industrial customers to attend a retro-commissioning (RCx) training led by our
training partner, Harris Energy Solutions. The training will cover the following
engineening theories and practical approaches to RCx projects:

« Information to be coliected during the kick-off maeting, initial equipment
survey and buding controls assessment.

Generation of the Current Facility Requirement (CFR), detailed condition

assessments, system functional performance testing and identification of

retro-commizsioning measures (RCMs).

Technical chalenges and lessons leamad from over 800 RCM project

implementations.

Overvizw and application of the four IPMVP M3V options.

Tuesday. September 14
341am.

The Laurenia at The Pythian Market
234 Loyola Ave.
New Orleans, LA 70112

Continental breakfast will be provided.
Flease enter The Pythian Market and take the elevator to the second floor.
Attendees will be reguired to wear masks and show proof of COVID- 18 vaccination

or 3 negative test from the past 72 hours. Sccial distancing will be maintained
throughout the event.

Rescheduled
Retro-commissioning
Technical Training

Dus to Hurrioane ida, thic training G receheduled to Tuecdey, Cotober 18,
2021. I you regicerad for the 3spiember training, you will need to ragicisr
2gain. The R2VP bution below hac beon updated %o the new event.

Encrgy Smant a

ma trada Fios 2 seioct commercial
andirdustrial castomeans 1o 3800 3 omamssioning (RCX} training ke by our
training partner, Harrs Enargy Soktions. Tha training wil cover i foloing
anginearng heenes &

Infarmation 1o be colacted during e Kicko¥ moating, Nt egipmant
bulding cantras assessmant
dity Requiramant (CER), detaled candt
tonsl parfamance testing 2 iders
retro-commisionng maasures (RCMs).
= Tochnical challirges Sac Iss0ns Kamed from ower 600 RCM project

dication of th four BMYP MAV optiors,

New Dats
Tuscday, October 18

2ame Time of
B30 am.

lame Loosticn
The Laurenia at The Pythian Market
234 Loyols Ave.
New Orlsanc, LA 78112

Continartal braakfass wil be provided

iassa arter The Fymian Market and 1242 tha Slovazor b tha 56cond S0ar.

Atlandoss wil G rss
o & nogative tast

inad 10 whar M3sks and show Dot of COVID-19 v
™ tha past 72 hows. Sodial cistancing wil b6 manti
treoughout tha event
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Hurricane lda Recovery Fund Email — September 20

=

& &
EnergySmarts = Enlergy,

“ A New Oriesss Program

Hurricane Ida Recovery Fund
Now Accepting Applications

Energy Smart is accepting
Hurricane lda Recovery Fund Applications
NOW through October 4, 2021.

In an effort to help Entergy New Orleans business customers racover
greener and more resilient, Energy Smart is offering Hurricane lda
Recovery Funds to cover up to 100% of project costs for qualifying®
energy-saving projects. All commercial and industrial customers
impacted by Hurricane Ida are encouraged to apply for this bmited-
tims opportunity. To be considered, applications must te received by
October 4, 2021. Time and funds are limited.

Submit your application today.

Full details can be found here.

In addition to the availability of the Hurricane Ida Recovery Fund, the
Small Business Online Store is currently offering 3 FREE Google
Home Mini with the purchase of 3 qualifying smart thermostat. The
Energy Smart website always has the most up-to-date information on
program incentives and iimited-time offers, so please vist regularly.

Thank you,

Energy Smart Program Team

*Enargy Smar 143 Rex

¥me wihoul noiea
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Hurricane Ida Recover Fund Social: September 21 — October 4

Vo
e Ay | o ey (e sy e
B L L e R S

HURRICANE IDA RECOVERY FUND
s Sero s

.
N o

e et

Biz New Orleans E-Newsletter: September 23

11 Spears Groap Retweeted
Biz Blz New Orleans EEaNawOdaans - Sep 23
| Energy Smarl's s Recavery Fund Now Accepling Acglications

bizneacdeans.com

Enargy Srart's Ida Recovery Fund Now Accaptirg Asplications - Bz N,
Gelly linggee NEW ORLEANS - Enargy Smart, an engrgy elticiancy
program ceveleped by tie New Orleans City Council and sdministered...

o 2 o8
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StayLocal Newsletter — September 23

BUSINESS SPOTLIGHT

Entergy Launches Hurricane Ida Recovery Fund

To help small business, comirervel ol irdusral customers recaves frum Hurricare [da, Enbergy New
Orleany” Energy Smiart Program hes launched e Burricane Jde Qecavery Fanc.

Elgbe ostomers may wse the fund ta caver up to 100% of the cost far rew energy #fficiency prajecs.
Qustoners must require firancial sstanoe, cusce of ssstana: sy regoested o received, to
comphete an energy-sxirg project needed due to Hurrikare [da's impact. Projects can indutde but are nat
imted o, 2gquipment Lpgrades o realacements, rerowebans, rebuilds ancfoc upgrades that kesd ta
grester enengy #fficizney for a astamer's bulcing.

Hurrcane Ids Recowrry Fund Applications will ke rted thrauch Monday, October 4, 2021. Frr
complete detals and to apply, vsit energysmartnola.com {fund.

LEARN MORE OR APPLY

Hurricane Ida Recovery Radio: WBOK AM: September 27 — October 4

Are you a New Orleans business owner impacted by Hurricane Ida? Energy Smart is helping
Entergy New Orleans commercial customers rebuild and repair their businesses in a greener,
more resilient way through its Hurricane Ida Recovery Fund. The Fund may cover up to 100% of
the cost for a new energy efficiency project. Applications are open now through Monday,
October 4. For more information, eligibility and how to apply, visit energy smart nola dot com
slash fund or call 504-229-6868.
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Hurricane Ida Mayor’s Office Press Release: September 28

K/ (. City of New Orleans
\_u/ Mayor LaToya Cantrell

FOR IMMEDIATE RELEASE
Sept 28, 2021

For Media Inquiries Only
communications@nola.gov
(504) 658-4945

City of New Orleans and the Entergy Energy Smart Program
Remind Residents of Hurricane Ida Recovery Resources

NEW ORLEANS — Today. the City of New Orleans reminded residents and business
owners of the availability of Entergy New Orleans’ Energy Smart Program. Energy Smarl
is an energy efficiency program administered by Entergy New Orleans on behaif of the
New Orleans City Council, that provides energy incentives and resources to residents in
the aftermath of Hurricane Ida.

“We are committed to building back befter after Hurricane Ida, as a city that is more
affordable and sustainable for all,” said Mayor LaToya Cantrell. “That is why it is more
important than ever to leverage the Energy Smari resources that not only reduce costs for
our residents and businesses, but also help us build a more sustainable future. As we're
seeing more extreme weather events as the effects of climate change are becoming more
prevalent, we need to be looking for more alternative energy resources for our househelds
and businesses fo use.”

"The New Orleans City Council's landmark "Energy Smart” is a free and essential tool
used by thousands of New Orleanians to significantly decrease their electricity bills,” said
Helena Moreno, City Council President. “Energy Smart provides free efficiency
assessments of your home, cash incentives to purchase more efficiency appliances, and
smart thermostats fo efficiency heat or cool your home. | encourage anyone struggling
with high utility bills should explore their options at wwww.energysmarinola.info.”

The Energy Smart incentives include rebates for purchasing energy-efficient appliances,
cost-savings through energy efficiency upgrades, and free energy-efficiency products and
services. The program also includes the launch of the Hurricane Ida Recovery Fund that
will provide direct energy efficiency granis fo businesses. Applications for the fund are
currently being accepted through Monday, Oct. 4, 2021.

“As New Orleans confinues to recover from the devastating impacts of Hurricane Ida, we
have an opportunity to help our community rebuild and restore homes and businesses
ensuring a greener and more resilient tomorrow,” said Deanna Rodriguez, president and
CEO of Entergy New Orleans. “Our Energy Smart program is designed to help
customers invest in green energy saving measures that in turn can help them save money
on their bills.”

ENERGY SMART ANNUAL REPORT - PROGRAM YEAR 11 APPENDIX D



Commercial Real Estate Ads

Full Page Print: City Business Journal and GNO Inc. Regions: August and October

Take Control Over Your Property’s
Utility Costs with Energy Smart

Commercial real estate building owners, operators and property managers can get valuable cash
Incentives through Energy Smart.

Incontives am availabla for aquipment upgrades that result in verifiable encrgy savings such as:
» Lighting and Lighting Controls
Chillars

» HVAC Upgrades and Heat Pumps
» Motors

« Rotro-Commissioning

« And More

Got up to $500K in incontives per yoar.

NEED HELP GETTING STARTED?

Energy Smart offers free energy benchmarking services to help you
determine how your building is performing and identify ways to save
energy.

READY TO GET ENERGY SMART?

Visit energysmartnola.com, email Info@energysmartnola.com
or call 504-229-6868.

To learn more about benchmarking and how to participate, email
benchmarking@energysmartnola.com.

Smart™ | = Enlergy
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Half Page Print Ad City Business Journal: August 16

Take Control Over Your Property's
Utility Costs with Energy Smart

Commercial real estate building owners, NEED HELP GETTING STARTED?

operators and property managers can get '@ Energy Smart offers free Energy Benchmarking services to help
valuable cash incentives through Energy Smart. il you determine how your building is performing and identify
ways to save energy.

READY TO GET ENERGY SMART?

Visit energysmartnola.com, email Info@energysmartnola.com,
In::ent:rv- ar' ble for equipment upgrades that or call sorf-yzz9-6868. @anergy
result in verifia e ch as:

To learn more about benchmarking and how to

participate, email benchmarking@energysmartnola.com.

L. M
Ny | =
EnergySmart® | = Enfergy.
z 1 A New Orleans Program =
Get up to £500K In Incentives peryear.
Energy Smart is a comprehensive enargy efficiency program developed by the New Orleans City Councll
and administerad by Entergy New Orleans, LLC @202 Entergy Services, LLC. All Rights Reserved.

The Advocate Front Page Strip Ad: August, September and October

Take Control of Your Uti|ity Bills

Owning or running a business can be costly. Energy Smart
] offers solutions to help manage energy usage and expenses, and
all Entergy New Orleans business customers are eligible.

Customers can get up to $500 in incentives per year.

Ready to get Energy Smart? Enes tica o aficiar <rarm devaloped N ) d
For more information; visit energysmartholaicom : and ackinistered by Ertargy New Orlea a0z Entorg EnergySmarts
or call 504-229-6868. e e Claans P

&,
= Entergy,
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New Construction Full Page Ad for City Business Journal: July 26

Make Energy Efficiency the Foundation

Get up to $500K" in incentives for increasing energy
officiency in new building design and construction

ELIGIBLE PROJECTS INCLUDE

NEW BUILDING /
GROUND-UP GUT REHABS
CONSTRUCTION

ADDITION OR
EXPANSION OF AN
EXISTING BUILDING

“WARM SHELL"
PROJECTS
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Energy Efficiency Day Social: October 6

Jate Entergy New Orleans Wve
Get a free Google Home Mini with the purchase
of a Nest Smart Thermostat starting at $0. Don’t
miss this limited-time offer available to eligible
New Orleans business customers.

GOOGLE NEST OFFER

$O* SMART THERMOSTATS AND
A FREE GOOGLE HOME MINI
for small businesses.
Valid until Oct, 11, 2021

5 &

ENERGYSMART.STORE U =
Free Google Home Mini. [ SHOP NOW

Shop smart thermostats today.

[f) Like (D comment > Share
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Q4 Higher Incentive Bonus Email — October 5

* = Entergy,
A New Orleans Program 9

- ")
LI1El d) Smal’t -

Enhanced Incentives on Prescriptive and Custom Projects

To help New Orleans businesses continue to recover from COVID-19 and
Hurricane Ida impacts. the Energy Smart program has increased the incentives
on prescriptive and custom measures by up to 25%.

These increases are available Oct. 5-Dec. 31, 2021, and the higher incentives
are to help you pi energy i P for your i this
year. To be eligible, projects must be completed by Dec. 31, 2021

Submit your application today.

The Energy Smart website has the most up-to-date information on
program incentives and limited-fime offers. so please visit regularly.

The Energy Smart team looks forward to working with you and providing the
resources and incentives to help your clients save money and energy.

Thank you

The Energy Smart Program
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2"d Email: November 15

A
>g

- -
EnergySmart+ = Enfergy,

“ A New Orleans Program

Let Energy Smart Help Cover Your Energy Efficiency Upgrades
Energy Smart increased the cash incentives for energy efficiency upgrades by
up to 25%. It's our way to help New Orleans businesses recover from impacts
of COVID-19 and Hurricane ida.

Don't wait. Increased incentives are available now through Dec. 31,

2021. The higher incentives are to help you complete energy efficiency
upgrades for your business this year. To be eligible, projects must be completed
by Dec. 31, 2021

It's easy to apply. Just email a quote and spec sheet for your project to
info@energysmartnola.com and we'll get back to you with an incentive offer.

The Energy Smart website has the most up-to-date information on
program incentives and limited-time offers, so please visit regularly.

The Energy Smart team looks forward to working with you and providing the
resources and incentives to help your clients save money and energy.

Thank you,

The Energy Smart Program
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Higher Incentive Bonus Social: November 22 — December 31

vl EmergyNew Orleans .

In continued efforts to help businesses recover
from the economic impacts of COVID-19 and
Hurricane Ida, Energy Smart has increased
cash-back on energy-saving incentives such as
lighting, refrigeration, HVAC, and much more.

Contact with an energy advisor to initiate your
project today. https://bit ly/3nNmzjZ

Fall Into
Savings

Gt

Get up to 25% more cash for
energy efficiency upgrades.

Smart™’ LT

ENERGYSMARTNOLA.COM

Upgrade your business. CONTACT US

Earn cash-back.

Digital Display

Fall Into Savings

Start your energy efficiency project
today and get up to 25% more in incentives.

Fall Into
Savings

Start your energy efficiency project
today and get up to 25% more in incentives.

& 5 a "
vSmart = Enlergy,
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The Advocate Front Page Business Strip: November 1 and December 6

A In continued efforts to help businesses recover from the economic impacts of
.
Fa l n t 0 SaVI n s COVID 49 and Hurricane Ida, we're increasing the incentives on prescriptive
g and custom energy savings upgrades ., Contact us to initiate your
» to 25 Y re nn

tives project and start saving today,

Start your energy efficiency project R
o information, vist emergysmartnola.com, call 504-229-6868, or
erail info@energysmartnola.com.

Energy Smart helps ol A -

Entergy New Orlsans business Smart ¥ "—"-I:'lm?yy
customers save energy and Ry

money by providng cash

incentives for making energy

effcivncy upgrades.

l:a‘“ .into Sayings

tart your energy efficiency p

energysmartnolacom or
wl info@emergysmartnola.com.

Energy Smart helpn o

Crtergy N

Smart* = Entergy
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Biz New Orleans Half-Page Ad: November 1

continued slarts 10 haip busresios recover Irom the ecename

o 1de, wa're rreanry the incestvan

TEY Mg upgreded
Contact v 56 ntishe pour progect and stant saving todey

Fall into Savings

) Ready to get Energy Smort?
: Tor more infarmation. vist energysmarinels com o0 coll 5042294868
efficiency project today. =¢ emall infogecergymarineia com.

Start your energy

Eonergy Smart helpn oll Ertergy Now Orleans
busness customers sve anergy and meney

b incentives for making energy

Smart = Entergy,

City Business Journal E-Newsletter: November 8

“Cl Fa“ into Sayings

| ] G
\u—\_/ Start your energy efficiency project today

=it enorgysmartnola.com ce
| info@energysmartaola.com.

Smart ¥ = Entergy,
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Higher Incentives Radio Script: WBOK AM and Tropical 105.7 FM

Entergy Smart is dedicated to helping Entergy New Orleans businesses recover from
the effects of Covid-19 and Hurricane Ida by offering increased incentives on energy-
saving upgrades. Now get up to 25% more cash when you make energy efficiency
upgrades to your business. That means less money out of your pocket and more
savings into your business.

Ready to get Energy Smart? For more information, visitenergysmartnola.com, call 504-
229-6868, or email info@energysmartnola.com.
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Q4 Trade Ally Newsletter — October 6

ENERGY SMART Q4
TRADE ALLY NEWSLETTER

cene | and industrial Trade Ally Guardsry Newsiatier is 8 recouros for trade ally
parinere fo learn about updatec fc the program and information about upeceing trade
2%y sventc, éraining and profectional developmant cpportunitiec.

Comevorcial & Industrisl KWh S v ings

P p—

Increased Incentives Eraroy 5
An amai was sent on Octobar 5, Wil Information ragarding
12 riaase of increasad program incontivas. Piease chack your
staks. Tha purposa 2sad Incertives & 10 driva
yficiancy projects to ba complated by Decambar 31, 2021,
mach our annual KM savings gosis. Thank you for . E
your afiorts. «

Trade Ally Portal

Tha trada ally portal Wil be Tve latier in Q4. Tha portal will ghve you the abliRy 1o chack on
omplatad projects. Tha portal wil also PrOVIde announcamants
reminders. trade ally wil have an
2nd wil rcsive an iwialion If thare am compieted of
121 projects. The link 10 the portal will Bo avallabla on tha trade aly webpaga

Page 1 Page 2
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Energy Smert ROx SIOGwam Zrovses 8 progy
5m mutpie enemgy sngs measunes & on
work witn Eergy

nergy sarvices is Groning ragiol. [ alese e best way fo supgort New
20 el supooe New Orieans fiert.

Your Name

e, smmtimatn
S

For questions or information on any of
the above, please contact Kevin Fitzwilliam.

Tuscday, October 18

B1130am.

Page 3 Page 4
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Q4 TAAG Meeting Email — October 7

-
Smart = Entergy,

A New Orleans Program

Q4 Trade Ally Meeting Announcement

On Tuesday. October 12, Energy Smart will host the Q4 Trade Ally Advisory
Group meeting. All commercial & industrial trade allies are welcome to attend.
The meeting will ake place via Microsoft Teams.

The Energy Smart staff will provide the following updates:

« Program incentives.

« Review the Hurricane Ida Recovery Fund.

« Share the wide variety of training opportunities in October.
« Discuss the energy efficiency apprenticeship

Meeting Details:

Tuesday, October 12
S-10am.

To RSVP for this event, click here

Click here to join the meeting
Or
Dial: 469-270-0551
Phone Conference 1D- 156 400 611#

We hope you can fune into the meeting. Piease share with other colleagues
who may be interested in attending.

Thank you

The Energy Smart Program
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Q4 Higher Education Cohort End of Year Meeting Email — November 24

A &
EnergySmart~ = Enlergy,

“ A New Orleans Program

Higher Education Cohort
Meeting & End-of-Year Celebration

Dear Energy Smart Higher Education Cohort Members,

Please mark your calendar for Tuesday, December 14 from Noon - 1:30 p.m. for
the Q4 Higher Ed Cohort meeting.

We hope that you can join us for an end-of-year celebratory lunch at our new office
located in the Energy Centre. Let's celebrate the successes of 2021 and talk about
exciting things coming in the new year. Please join the Energy Smart Team and your
fellow Cohort members. We look forward to meeting in person, enjoying some

yummy food together and connecting on the Energy Smart program

RSVP to let us know if you will be attending in-person so that we have a head count
for food and beverages. We welcome our members who would prefer to join virtually

as well.

Meeting Details

Tuesday, Dec. 14
Noon - 1:30 p.m.
Energy Centre
1100 Poydras Street, Suite 2060

To RSVP for this event, click here.

The Energy Smart team is looking forward to seeing everyone in person.

Please share this invitation with other colleagues who may be interested in
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Cyber Monday LED Lighting Email — November 29

Upgrade your

lights with LEDs

this holiday season.

ot etirhosbo I -
behalf of '.I-:I_‘ Energy AR

Srast pragrem ool (o ACT FAST

a limited time E Sal onds Doc. 5 203

{9. BIG SAVINGS
Tredue pow orargy use

Puagtucus 60w IGHe bilte

b energysmartnela.com
1ol info@enorgysmartnela com
ol 504-229-6848

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11

LED Lighting Sale Reminder — December 7

Upgrade your
lights with LEDs

this holiday season.

Sale ends December 10th.

;33 FREE SHIPPING
E ACT FAST
3., BIG SAVINGS

9
il 3
12-pack 12-pack
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EasyCool for Business with $50 Incentive — December 20

YEAR-ROUND SAVINGS WITH
EASYCOOL FOR BUSINESS

Smart thermostats as low as $0
Limit two per customer account
FREE SHIPPING.

> &
EnergySmart+~ = Entergy,

“ * A New Orleans Program

22021 Energy Smart. All Rights Reserved

Erergy Smart i 2 camprebensive energy efficency program deveioped by the New Orieans City Counc

and adeministered by Entergy New Orlnans, LLC. ©2021 Enlergy Services, LLC. Al Righls Reserved.
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Step-Down Bonus Announcement Email — December 22

|niroducing the
2022 Energy Smart
Siep-Down Bonus

5 B
Smart = Entergy.
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Step-Down Bonus Trade Ally Training Email — December 22

A M
EnergySmart® = Entergy,

“ A New Orleans Program

Step-Down Bonus Training and Q&A

Overview of ihe 2iep-Down Bonue Incentive Ic looatad forc Pleace review pricr to
thic webinar..

Webinar Detalic
January 4, 2022
§-5:30 am.

Dial: 345-243-3218
Phone Confersncs ID: 331 415 2022
To RSVP for this event click here

L 3 % who may be nieresiad in akercing

K you

Tha Enargy Smart Taam

ENERGY SMART ANNUAL REPORT — PROGRAM YEAR 11

APPENDIX D



Step-Down Bonus Trade Ally Training Reminder Email — December 28

A

L &
ySmart™ = Entergy,

* A New Orieans Program

Register Today
Step-Down Bonus Training and Q&A

Overviaw of ¢he 242p.Doan Bonue Inoentive Ic looated ~cro Pleace raview pricr to
thic wedinar,

Visbinar Dstalic

Januery 4, 2022

e-8:20am.
Click here o join e meedng
or

Dial: 348-248-3218
Phone Conferance ID: 331 418 2028
Ta RVP for this avent click hare

Flasse share with other colleagues wha may be nirasiad In arerdcing

Thark you

Tha Enangy Smart Team

121 Ermogy Semert A1 Mchix Nacssrveel
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Smart Thermostat Holiday Promotion: December 2 — 31

[ ‘s ., Entergy New Orleans .ee
s gy Nev

Sponsored - €

Upgrade your business with a Smart
Thermostat from Energy Smart. Automate your
business's heating schedule, monitor your
energy usage and use energy more efficiently.

Give your business
the gift of savings
with a free smart
thermostat.

Reduce energy costs and maintain
comfort during the winter months

Energy ASmart? gEnte@y_

ENERGYSMART.STORE

'Tis the season to get Energy | sHop Nnow
Smart.

O 1 Comment

gy Like () Comment 2> Share

Digital Display: November 30 — December 31

Give your business
the gifl of savings
with a free smart
thermostat.

Reduce energy costs and maintain
comfort during the winter months.

& @
EnergySmart= == Enlergy,
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Earned Media

Biz New Orleans: May 6

SPONSORED CONTENT

= -

fnergvySmart | == Entergy,

A New Orleans Program

Ouning or running a business can be costly. That's why Energy Smart, an Entergy New Orleans energy
efficiency program, offers business customers ] solutions to help ge their energy usage and
cost, Valuable cash mesntives for lange and small business customers are available to implement
equipment upgrades such as lighting, chillers, HVAC, motors and retro-commissioning in their

StayLocal: June 22

staylocal-u

The latest news & resources for New Orleans’ independent businesses

Instagram | Website | Facebook | Twitter

Hurricane Ida Recovery Resources

ENERGY SMART-.
SHURRICANEADA RECOVERY FUND

Extra Financial Boost Offered to Businesses
for Energy Efficient Upgrades

Energy Smart is offering Hurricane Ida Recovery Funds to cover up to
100% of project costs for qualifying energy-saving projects.
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McDonalds Customer Success Story in Biz New Orleans: October 10

) '{ul;gnc ; 17-Month Executive MBA

Iniversity

ALEMAN SCHOOU OF TLSINDSS

Earn your degree on weekends

McDonald’'s Owners Say Energy Smart
‘Transformed Day-to-Day Operations’

081102521 by Site Stafl

Biz BusINEss
=S FORUM
Networking and Building
Relationships in the Era of COVID

NOVENMSZR % o
11AM

B OUR SUEST. MECISTER FALE

Biz Financial

2020 ntrur

BI7Z FORWARD

Carroliton Avenue, s2 =y have saved §12,620 annually by making upgrades to their lighting,

HVAC and fryer systems - and they're sharing the savings with employees. The changes began ]
when the Scotts signad up for Energy Smart, 3 comprehensive energy efficiency program OSF
developed by the New Orleans City Council and admi r ntergy New Crigans. The
program offers cash incentives for Entergy New Orleans customers to perform energy saving
upgrades in their homs: d businesses

“Prior to implementing these upgrades, our electric bills were taking a noticeable toll on profits REG'STER NOW!
averaging around 56,000 3 month,” said Terry Scott. “We have seen 3 tremendous decreas

e3sen

executive

our bills since working with Energy Smart, and those savings have been instrumentai in our o, THE INAUGURAL v
success throughout the COVID-18 crisis.” ‘g) C()i’p()l’(ltt’ *-)
Y Tacesr
The Scott's say the restaurant's new outdoor LED lighting brightened its parking lot and the A i\(’[a‘\\u
-~ CORPCRUTE C\P
entire surrounding block, making the Scotts’ employzes feel safer during night shifts. HVAC = L) -raccame

s made the space mors comfortable. New fryers shertensed cooking time and increased
productivity SK RACE IN CITY PARK
nergy Smart truly transformad our day-to-day operations,” Lorraine Scott continued. “Al
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POPULAR ARTICLES

w
[~

) 3 : : 3 ;. o Bayou Phoenix Selected 1o Develop
Enargy Smart is working to reach and serve more businesses in Orleans Parish through its Eormer S Slags Sia
commercial and industrial offerings that are available to small and large businesses, nonprofits
and publicty funded institutions. Small business customers can receive free Small Business Kits o Cardiovascular Institute of the Scuth
and access to an online store where they can shop for and get instant discounts on energ) Names New CO0

saving products.

o British Airways to Resume Nonstop
Flights Between N.C. and London

\fisit energysmarntnola.combusine

© Dirsct Langioed Azsiztance Utility
Payments Now Available

Categeries: Today's Busness News )
o Check Yourself

n n o Ciby, ORI Aowam 20 Properties for

Affordable Housing

RELATED POSTS
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Entergy New Orleans Press Room: December 6

i > Busness Ownors Encouriged 1o Piy il Encigy Sman

Business Owners Encouraged to Play It
Energy Smart

BY- NEW ORLEANS EDITORIAL TEAM

12/06/2021

Encrgy St offors 259 meerdne Hons &) Desness CLasiomeans on row Crorgy cICency pragects e moc

Dot you know il encrgy wse cmn rogresent oo thind ol 3 commerosil Dusding’s opanling costs? Lo Dusmesses ply o skpificand roie in Now
Oricantans” cvengliy ives, and Enfosgy New Orioans & comimilod ke powerng B oveng me 3 "wate open”™ sign comes on

QOweing or leermng a asness can b cosily and thal™ wiy Enderngy Now Oneians ollens soveral Sokfons 10 holp manage 3 oxmparry™ cnosgy usige
and oost ihrough [he Encrgy Saarl onergy Siickeney progren. Encrgy Smat provides G meenives Lo lange and amall basinies oustomess o
. HVAL, motors: ankd conlrol; 1o helr Liciics

MK CNCTY-SSIVIK] UPOFKIcs Sich s hgheng, chifle:

For a nged bme, Encrgy Smar & ollcrng a 25% meenliee bonus 1o b

= QEA0MONs On NOW energy eifiksency progects Ihal ire comploted e
YOS, Eaancss oancns who wore engactosd by the COMIDAS paeekemi: and Hamene: kia are cnoowsiged o Gike xvantage of ihe crdanocsd
meenlves, which are sviaiabic on a fisslcome, Mestseoved B wild Doc 31 o0 ks e aodaosied

Encrgy Sasrt 3o s pravdng sekxd LED
rabates K metaing new s leemostal
gy Ficenoy K are o snealatic sevd [lied wilh ooy Lo mesiall produces ike LED bghl bults,

b s ool foe |l baesines asbeess ueld Dec 100 Adkilonaily, small besncs

& and Booes PRorieee

can ged msanl

3 ar ceoling thest in the FaesyCool domand rosponse allenng. Sl B

ced eratons aeed LED ol sgn bute

Along with providieg winys 1o Sive, Enlergy Now Oricans &5 commitied Lo manianing and nproving ovesal gnd siabilily. Beancsy; assiomens cimn
pariapale in coman o 10 Sl CnIgy R Henng abows
incenives by lemposaniy reduong clodncly whidn sommand on the sysiem s highes?. Brge commcscsil oustomess, whose busieees wse moe: thin

cagomerns o cam

i sappoet the refabie opanlion of the siecdnc gnd. 7

el Dy

1 Repanas Procpim

100 KW, o e cncoursged o L advantage of these nocsives by pardkapsaling e

A Noew Oricins ioands Ihe wary Loward 2 ddean encegy talure, 7 impoetan 1hal Enlcsgy Now Oricars prirnens wilh busncss customers 5 nol oaty hely
Save an encrgy oosts, bt help Businesscs mn in an caveeonmentally kiencdly wairy. Cuslomoss akso o b sure Sichr barkling o cgupomest 200 m
PRSIK OPCHERNG CORKIBoN REough B PrOgram’s (e4o cormmes e allenng, wihnre ow ar no-cast aduedments Gin Bong SkpMiceg energy and oost
SIngs

Busness crdomaens who are consiriting a now olty of guiling an oesng one can ke advaniage of Encrgy Smats New Co
aeagn and bandd an encrgy-efocsk Husdng balore apesmng for busness

Arizoon ollenng

Encrgy Samrt & avatiabic Lo 2l Enlorgy New Orleans asstomens exdudng small busncsses, nonproll organumalions, Lrge: comemarcsd, nckesingl ancd
warrchouse cics, parking fols and gaeiges, offices, commesassal selatl and school butidngs. As par of B compsiny™s commiiment Lo salety, Encragy
Smel t5 lobowing il COVID 19 peecaubion quidcines Lo proled the il ol - azkomers, race aies and omployocs. For moen onmsaion aboat

o i argy com of il 504-229-

Encrgy Samets usncss ollcsexgs and solubaons, plesse vist anengy oMy
6868
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Urban League of Louisiana: December 8

Urban League of Louisiana
Center for Entrepreneurship & Innovation

a
Smart == Entergy,

A New Orleans Program

Act Now! Free LEDs for Entergy New
Orleans Small Businesses

Upgrade your

lights with LEDs
this holiday season.

Place your order for

- FREE SHIPPING
free LED hghtmg on _:5 On all orders
behalf of the Energy

t ly f
Srr.mar. program only tor ACT FAST
a limited time. Sale ends Dec. 10, 2021
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Appendix E: Photos

Energy Smart continued to teach remotely.

Louisiana Green Corps January 13, 2021
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Carrolton Riverbend Neighborhood Association January 14, 2021

D Zoom Meeting e o

2 o

o 'f‘l‘
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Eastern New Orleans Nelghborhood Advisory Commission (ENONAC) — April 13, 2021

| © Zoom Meeting

@ @ Recording

Dawn Hebel Brandon Huet

%“ i?! h
i ¥ Edward Blouin Troy Henry * o'
AMENDED AGENDA

Arthur Busby ¥ Brenda Jack son

’f \Wq

Adam Vodano... Glenn Braud 7 linda W|Il|am<

s

Ann Legaux y I13r) y Simon Barbara Woods

Maxine Weaver

Reactions

Carrollton Area Network (CAN) — April 20, 2021

[EJ O Type here to search
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Energy Smart began teaching in person in April.

Lusher Charter School — April 24, 2021

Energy Smart began doing outreach in person in May.

Hardin Playground Community Fair — May 1, 2021

EnergyﬂSmar&

New Orleans Program

= Enterpy
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Louisiana Green Corps Job Training Workshop — May 20, 2021
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Thrive 9 Summer Camp — June 16, 2021

Irene Brooks

D.M. McClendon
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